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Sears  Roebuck  Store  Advertising  Record 
a  Story  of  Faith  in  Newspapers 

Huge  Chain  Spent  $7,382,346  in  1933  with  830  Newspapers — More  Than 
Ever  Before — and  the  Sales  Curve  Turned  Upward 


By  GEORGE  A.  BRANDENBURG 


Chicago,  Sept.  2-l — More  money 
was  spent  for  newspaper  advertis¬ 
ing  last  year  by  Sears,  Roebuck  &  Co. 
than  in  any  previous  year  in  the  firm's 
history,  according  to  a  report  recently 
sent  to  all  of  the  company’s  retail 
store  managers  by  G.  W.  Cunning¬ 
ham.  general  advertising  manager  for 
Sears. 

Behind  that  announcement  lies  a 
story  of  a  great  firm’s  faith  in  the 
power  of  newspai)er  advertising  to  turn 
the  tide  upward  iu  the  worst  year  of 
the  five-year  depression. 

For  the  increase  in  advertising  was 
not  the  result  of  rising  sales  figures, 
with  a  certain  percentage  automatically 
allowed  for  advertising.  Many  a  firm, 
in  a  good  year  when  sales  were  setting 
records,  has  proudly  announced  that  its 
advertising  appropriation  was  the  larg¬ 
est  in  history. 

Instead  of  that.  Sears,  Roelnjck  & 
Co.,  actually  increased  its  appropriation 
for  newspaper  advertising  in  1933  by 
14.8  per  cent  over  that  in  1932.  despite 
the  fact  that  1933  gross  sales  ''  “re  run¬ 
ning  only  to  a  total  of  $289,289,547 
against  a  1932  total  of  722  845. 

To  some  persons  that  might  look  like 
poor  judgment.  But  here’s  the  sequel : 

Thus  far  in  1934  gross  sales  have  been 
22.4  per  cent  ahead  of  those  in  the  cor- 
resnonding  period  of  1933  ! 

Compiled  for  officials  meeting  to  plan 
the  firm’s  48th  anniversary  celebration 
the  report  showed  that  the  merchan¬ 
dising  firm  spent  $7.382..34fi  in  1933 
for  adve*‘*isin(T  in  830  newspapers  lo¬ 
cated  in  43  states. 

Sears  has  spent  for  newspaper  ad¬ 
vertising  $26,484,106  during  the  la.st 
four  years,  Mr.  Cunningham  pointed 
out.  This  makes  an  average  daily 
expenditure  of  $18,127  for  365  days 
in  the  year  during  the  four-vear  period 
between  Jan.  1.  1930  and  Dec.  31.  19,1.3. 
most  of  which  period  comprised  the 
worst  years  of  the  business  depression. 

The  Sears  retail  organization  will 
not  be  ten  years  old  until  Feb.  2.  1935. 
The  first  retail  unit  of  the  firm  was 
opened  on  that  day  in  1925. 

Mr.  Cunningham  paid  high  tribute 
to  the  value  of  newspaper  advertising 
m  his  statement  to  retail  store  officials. 
He  termed  such  advertising  “indispens¬ 
able”  to  the  successful  conduct  of  retail 
sales  activities. 

“W  hile  a  part  of  our  increased  ap¬ 
propriation  for  newspaper  space  last 
year  may  be  traced  to  the  opening 
of  new  stores  in  a  few  states.”  he 
remarked,  “the  fact  that  our  expendi- 
tares  with  newspapers  reveal  increases 
m  28  states  is  proof  that  the  larger 
sum  spent  for  newspaper  advertising 
was  rather  extensively  distributed. 

‘Sears,  _  Roebuck  &  Co.  bought  more 
merchandise  last  year  than  in  any  year 
since  1929.  We  had  that  merchandise 
to  sell  and  believed  the  nation  was  ready 
to  buy.  Just  as  confidently,  in  the  light 
^past  experience,  we  believed  the  most 
effective  medium  to  help  us  sell  it,  "s 
far  as  our  retail  stores  were  concerned. 
Was  the  newspaper. 

‘  Nine  years  in  the  retail  business 
Mve  demonstrated  quite  conclusively 
mat  the  newspaper  is  indispensable  to 
•le  successful  conduct  of  our  company's 


retail  activities.  Without  prejudice  to 
other  media  for  other  selling  jobs, 
we  further  believe  that  the  newspaper 
is  the  best  of  all  media  for  the  pro¬ 
motion  of  retail  sales. 

"There  never  was  a  time  when  the 


G.  W.  Cunningham 


newspaper  was  of  more  vital  import¬ 
ance  both  to  the  maintenance  of  busi¬ 
ness  and  to  the  maintenance  of  pub¬ 
lic  morale  than  the  present,  and  .Amer¬ 
ican  newspapers  are  doing  more  than 
their  share  toward  the  achievement  of 
these  ends.” 

Other  facts  of  interest  in  the  com¬ 
pany’s  pre-anniversary  business  survey 
include  the  following : 

Nearly  a  billion  dollars  have  been 
siient  by  the  company  during  the  last 
four  years  (1930,  ’31,  ’32  and  ’33)  for 
merchandise  purchases,  payrolls,  rents 
and  taxes  and  newspaper  advertising. 
The  exact  sum  totals  $921,633,082  and 
it  does  not  include  sums  spent  for  the 
preparation  of  the  Sears  catalog,  the 


purchase  of  real  estate  or  the  erection 
of  new  stores. 

The  breakdown  of  these  expenditures 
show  $730,506,693  for  merchandise  pur¬ 
chases;  $164,642,283  for  payrolls,  rents 
and  taxes;  and  $26,484,106  for  news¬ 
paper  advertising. 

Another  breakdown  in  the  surve> 
showed  that  in  1933,  a  typical  year  as 
far  as  the  distribution  of  merchandise 
sources  by  location  was  concerned. 
99.25  per  sent  of  all  the  merchandise 
purchased  by  Sears  was  .American- 
made.  The  extremely  small  balance- 
representing  merchandise  coming  from 
other  than  domestic  sources,  is  con¬ 
fined  to  goods  for  which  there  is  a 
steady  consumer  demand  but  which  are 
not  manufactured  in  this  country. 

"There  are  6,f)O0  Sears  merchandise 
sources  located  in  1,20U  different  cities 
in  all  but  four  states  in  the  union," 
continued  the  survey.  Every  year, 
often  in  the  dullest  seasons  when  many 
factories  would  ordinarily  be  idle,  then 
wheels  are  kept  turning  to  fill  merchan¬ 
dise  needs  anticipated  by  the  Sears  buy 
ing  organization.” 

Radio,  circulars,  and  shoiiping  news 
publications  are  regarded  by  Sears  as 
secondary  media,  according  to  Mr.  Cun¬ 
ningham,  except  in  a  few  individual 
cases  where  an  unusual  situation  pre¬ 
vails  locally.  None  of  these  secondary 
media  is  recommended  e.xcept  to  supple¬ 
ment  and  fill  out  the  job  done  by  news¬ 
paper  advertising. 

1  he  company  does  no  national  radio 
advertising.  Local  advertising  by  radio 
has  lieen  done  in  a  few’  cities  as  an  ad¬ 
junct  to  the  regular  newspaper  cam¬ 
paign. 

Sears  has  used  circulars  in  several 
cities.  A  rumor  was  published  some 
time  ago  that  the  company  was  con¬ 
sidering  "news  circulars"  on  a  large 
scale,  but  this  was  never  the  case. 
Editor  &  Publisher  was  informed. 
The  national  office  has  actually  regu¬ 
lated  against  the  use  of  any  material  in 
circulars  that  would  compete  directly 
with  local  newspapers  and  the  use  of 
circulars  at  all,  except  in  a  few  non¬ 
typical  cities  where  a  peculiar  distribu¬ 


tion  of  newspaper  circulations  combined 
with  a  particularly  adverse  rate  situa¬ 
tion  made  a  partial  use  of  circulars 
seem  feasible. 

There  is  only  one  city  where  a  sub¬ 
stantial  dependance  upon  circulars  is 
maintained.  In  this  city,  the  store's 
trading  area,  due  to  its  location,  is  cov¬ 
ered  partially  by  a  number  of  papers 
and  satisfactorily  by  no  one  paper,  it 
was  explained.  In  order  to  obtain 
"reasonable  coverage’’  of  the  store's 
logical  customer  area  at  a  reasonable 
cost,  use  has  been  made  of  circulars. 

The  company  has  also  appeared  from 
time  to  time  in  various  shopping  news 
publications,  but  this  space  is  in  every 
instance  considered  as  a  supplement  to 
the  regular  newspaper  advertising. 

It  was  pointed  that  while  it  is  true 
that  at  one  time  or  another,  Sears  has 
e.xperimented  tentatively  in  some  cities 
with  other  media,  in  almost  every  case 
the  store  has  returned  to  the  news¬ 
papers  with  a  volume  of  advertising 
equal  to  or  greater  than  that  used  be¬ 
fore. 

Closely  related  to  the  policy  that  re¬ 
quires  all  Sears  managers  to  cooperate 
to  the  e.xtent  of  their  abilities  with  all 
agencies  whose  purpose  is  the  welfare 
and  prosperity  of  the  cities  in  which 
the  Sears  stores  are  located,  is  the  pol¬ 
icy  of  concentrating,  as  far  as  possible, 
the  local  advertising  in  local  news¬ 
papers. 

The  company  has  found  that  it  is 
“better  business’’  to  do  so  and  that 
newspapers  have  consistently  done  the 
most  efficient  promotional  job,  but  be¬ 
yond  this  practical  viewpoint  is  the  feel¬ 
ing  that,  other  things  being  equal,  the 
best  business  communities  are  those 
which  have  the  best  newspapers.  There 
is.  therefore,  a  recognition  of  an  inter¬ 
relationship  of  interests,  it  was  pointed 
out  to  Editor  &  Pi  blisher. 

.As  a  consequence,  the  number  of 
newspaper  advertising  contracts  has 
been  steadily  growing  during  the  last 
few  years.  The  general  procedure  for 
newspaper  contracts  in  the  Sears  or¬ 
ganization  provides  that  the  store  man¬ 
ager  selects  the  newspaper  or  news¬ 
papers  in  his  city  which  he  believes  most 
satisfactory  for  the  development  of 
business.  Upon  making  such  a  selec¬ 
tion,  he  negotiates  for  contracts.  He 
bases  his  contract  plans  on  what  he  be¬ 
lieves  he  will  be  able  to  spend  during 
the  coming  year.  This  figure  is  de¬ 
rived  from  a  fixed  ratio  of  advertising 
to  budgeted  sales.  .After  this  is  deter¬ 
mined,  with  this  figure  as  a  guide,  he 
has  the  newspapers  make  up  bulk  space 
or  frequency  insertion  contracts,  ac¬ 
cording  to  the  local  newspaper  demands, 
and  sends  them  to  the  national  office 
for  approval  and  recommendations. 

The  national  office  surveys  the  con¬ 
tracts  and  returns  them  with  recom¬ 
mendations,  to  be  signed  locally.  It  is 
up  to  the  store  manager  to  use  his  lin¬ 
age  as  he  sees  fit  and  to  select  the  news¬ 
paper  or  newspapers  for  his  events  and 
sales  The  national  office  maintatins  a 
“hands-off”  policy,  providing  the  store 
advertising  pulls  and  sales  returns  are 
satisfactory.  However,  in  case  of  seri¬ 
ous  misunderstandings,  mistakes,  or  un¬ 
explained  declines  in  sales,  the  store’s 
■  advertising  procedure  is  investigated  and 


SEARS,  ROEBUCK  GROSS  SALES 

1930  .  $390,382,107  1932* .  295,722,845 

1931  .  347,209,054  1933 .  289,289,547 

Sales  by  Periods  Since  Start  of  Fiscal  Year,  Jan.  30,  1934: 

First  Period  (Jan.  30-Feb.  26) .  $  20,395,895 

Second  Period  (Feb.  27-Mar.  26) .  22,362,353 

Third  Period  (Mar.  27-Apr.  23) ....  • .  23,731,274 

Fourth  Period  (Apr.  24-May  21) .  27,485,073 

Fifth  Period  (May  22-June  18) .  25,023,393 

Sixth  Period  (June  19-July  16) .  21,641,512 

Seventh  Period  (July  17-Aug.  13) .  .  20,284,116 

Eighth  Period  (Aug.  14-Sept.  10) .  23,609,935 

Eight  Periods,  Jan.  30  to  Sept.  10 .  $184,533,551 

Percentage  of  increase  to  date  over  1933,  22.4  per  cent. 

*  Because  of  a  change  in  the  date  when  the  fiscal  year  1932  ended, 
this  total  sales  figure  shows  14  rather  than  13  periods. 

These  gross  sales  figures  include  both  retail  and  mail  order  business. 
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Editor  &  Publisher  for  September  2  9,  19  34 
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SEARS.  ROEBUCK  A..ID  CO. 


Saidngs 


Typical  planographed  suggested  layout 
made  up  from  units  featured  in  Sears' 
mat  service  and  supplied  to  retail  stores 
for  use  in  planning  newspaper  adver¬ 
tisements. 


recommendations  for  its  improvement 
made  by  the  national  office. 

The  size  of'  store  advertisements  and 
frequency  of  insertion  are  left  to  the 
judgment  of  store  managers,  with  the 
understanding,  of  course,  that  if  sales 
fall  off  their  judgment  is  subject  to 
modification  by  the  national  office.  The 
size  of  Sears  store  ads  depends  upon 
volume  of  business  done  by  a  store  and 
the  competitive  situation  in  each  city. 
In  large  cities,  full-page  copy  is  fre¬ 
quently  used  as  a  part  of  the  regular 
merchandising  program.  In  smaller 
towns  full-page  copy  is  usually  confined 
to  special  sales  and  events.  There  is, 
however,  no  set  routine  on  this  subject, 
as  far  as  the  national  office  is  con¬ 
cerned. 

It  was  emphasized  to  Editor  &  Pub¬ 
lish  e3i  that  the  store  manager  is  solely 
responsible  for  his  advertising  expendi¬ 
ture  within  the  limitations  of  his  budget 
and  it  is  to  him  that  the  national  office 
looks  in  the  selection  and  utilization  of 
newspapers.  With  his  advertising  per¬ 
centage  being  in  direct  ratio  to  his  sales, 
it  is  self-evident  that  as  the  store’s  vol¬ 
ume  increases,  he  will  naturally  have 
more  money  to  spend  for  advertising. 

The  distin^ishing  factor  about  Sears’ 
advertising  is  the  attractiveness  of  its 
local  newspaper  advertisements.  In  this 
respect,  the  national  office  plays  a 
prominent  part.  Periodically — every  28 
days — the  national  advertising  office 
prepares  and  ships  to  all  stores  an  ad¬ 
vertising  mat  service.  This  service  is 
prepared  far  in  advance  and  reaches  the 
stores  28  days  before  the  start  of  the 
period  in  which  it  is  to  be  used.  In  fnis 
way,  the  store  manager  has  both  ade¬ 
quate  time  and  material  for  the  plan¬ 
ning  of  his  sales  events. 

Sears’  mat  service  is  built  on  what  is 
termed  a  “unit  system.”  The  illustra¬ 
tions  are  all  prepared  on  column  widths 
and  the  regular  units  which  go  to  make 
up  the  mat  service  are,  for  the  purpose 
of  identification,  called  Unit  Numbers 
1,  2,  3,  4,  5  and  6.  These  also  adhere 
to  column  measurements.  For  example, 
the  No.  1  unit  is  14  column  wide  and 
approximately  ^  of  an  inch  deep.  The 
No.  2  unit  is  double  No.  1  in  depth,  but 
the  same  width;  No.  3  unit  is  almost 
one  column  wide  and  the  same  depth ; 
No.  4  unit  is  the  same  width  as  No.  3 
and  three  inches  deep ;  No.  5  unit  is 
two  columns  wide  and  approximately 
one  column  deep :  No.  6  unit  is  approxi¬ 
mately  two  columns  wide  by  two  col¬ 
umns  deep. 

In  the  smaller  units.  Nos.  1  and  2,  it 
is  impossible  from  a  reproduction  stand¬ 
point  to  use  anything  but  line  drawings. 
Both  line  drawings  and  nalftones  are 
used  in  No.  3  unit  and  the  larger  sizes. 

Sears  has  been  exceptionally  success¬ 
ful  in  the  use  of  halftones  generally,  it 
was  stated,  due  to  the  excellent  coopera¬ 
tion  of  newspapers,  which,  for  the  most 
part,  have  been  able  to  extend  fine 
stereotyping  service.  There  are,  how¬ 
ever,  isolated  cases  where  the  stereo- 
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Anntverff  arv  SALE 


Attractive  Sears,  Roebuck  full  page 
placed  in  Jacksonville  (Fla.)  Times- 
Union  Sept.  16.  It  is  typical  in  layout 
and  typography  of  all  Sears  newspaper 


copy. 


typing  could  stand  improvement,  it  was 
stated. 

The  mat  service  carries  about  300 
items  every  period.  These  illustrations 
are  proofed  up  on  both  enamel  stock 
and  newsprint.  The  enamel  stock  is 
used  for  a  permanent  filing  system  and 
for  reproduction  purposes  and  the  news¬ 
print  proof  for  clippings  and  use  in 
layouts.  At  the  bottom  of  each  proof 
is  a  block  of  copy  covering  the  feature 
points  of  the  merchandise,  but  this  copy 
is  not  matted.  Under  each  illustration 
is  the  name  of  the  merchandise  and  its 
number,  also  a  key  for  the  purpose  of 
filing. 

The  merchandise  illustrated  in  each 
periodic  mat  service  is  that  which  is 
most  seasonable  and  generally  stocked 
by  all  retail  stores.  Because  of  the 
wide  geographical  difference  in  the  lo¬ 
cation  of  the  stores,  it  would  be  im¬ 
possible  to  provide  a  mat  service  that 
would  be  a  hundred  per  cent  exact.  In 
a  recent  survey,  however.  Sears  found 
that  stores  made  use  of  from  85  to  95 
per  cent  of  the  illustrations  furnished 
in  the  mat  form. 

In  addition  to  the  mat  service,  Sears 
sends  out  approximately  25  piano- 
graphed  suggested  layouts  made  up 
from  the  units  featured  in  the  period’s 
mat  service.  These  layouts  are  par¬ 
tially  or  wholly  merchandised  and  they 
may  be  changed  at  the  discretion  of  the 
store  manager  to  suit  his  own  particu¬ 
lar  demands. 

Sears’  typographical  rules  are  not  of 
a  particularly  mandatory  nature.  Typo¬ 
graphical  possibilities  vary  in  different 
newspapers  and  hence  type  recommen¬ 
dations  have  to  be  rather  general.  The 
national  advertising  office  prefers  and 
recommends  the  use  of  plain  legible 
type  faces  that  most  newspapers  carry, 
such  as  Goudy  Bold,  Caslon,  Chelten¬ 
ham  and  faces  of  similarly  strong, 
readable  characteristics.  Neither  ultra 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  30-Oct.  1 — Midwest  News¬ 
paper  Advertising  Managers’  As. 
sociation,  fall  meeting,  Kansas 
City,  Mo. 

Oct.  8 — New  Jersey  Newspaper 
Institute,  Ru  t  g  e  r  s  University, 
New  Brunswick,  N.  J. 

Oct.  8-9 — Organization  meeting 
of  the  American  Institute  for 
Printing  Research,  and  Confer¬ 
ence  of  Technical  Experts  of 
Printing  Industry,  Benjamin 
Franklin  Hotel,  Philadelphia. 

Oct.  11-12  —  Associated  Press, 
managing  editors,  annual  meet¬ 
ing,  Edgewater  Beach  Hotel,  Chi¬ 
cago. 

Oct.  11-12 — Southern  Circula¬ 
tion  Managers’  Assn.,  convention. 
New  Orleans. 

Oct.  11-14 — National  Collegiate 
Press  Assn.,  meeting,  Bismark 
Hotel,  Chicago. 

Oct.  12-13 — Interstate  Advertis¬ 
ing  Managers  Assn.,  fall  meeting. 
Hotel  Adelpbia,  Philadelphia. 

Oct.  12-14  —  Ohio  Newspaper 
.4ssoriation,  annual  meeting,  Co¬ 
lumbus. 

Oct.  12-14 — Ohio  Newspaper 
Women’s  Assn.,  annual  meeting, 
Columbus. 

Oct.  13-14 — Third  Region 
American  Newspaper  Guild  meet¬ 
ing.  Galen  Hall  Hotel,  Werners- 
ville.  Pa. 

Oct.  14-15 — Interstate  Circula¬ 
tion  Managers’  Assn.,  BeUevue- 
Stratford  Hotel,  Philadelphia. 

Oct.  15-16 — California  Circula¬ 
tion  Managers’  Assn.,  16th  annual 
convention,  Clark  Hotel,  Stock- 
ton,  Cal. 

OcL  16-17 — Inland  Daily  Press 
Assn.,  fall  meeting,  Stevens  Hotel, 
Chicago. 

Oct.  17 — Newspaper  Advertis¬ 
ing  Executives  Assn.,  meeting. 
Hotel  Stevens,  Chicago. 

Oct.  17 — Major  Market  News¬ 
papers,  Inc.,  meeting,  Chicago. 

Oct.  17 — Agricultural  Publish¬ 
ers  Assn.,  meeting,  Chicago. 

Oct.  18-19 — Audit  Bureau  of 
Circulations,  annual  meeting,  Chi¬ 
cago. 


types  or  condensed  ones  are  recom¬ 
mended.  The  national  office  does  not 
advocate  “cursives”  or  fancy  faces.  It 
does  stress  the  point  that  it  likes  to  see 
each  store’s  advertising  set  in  the  same 
family  of  type,  particularly  as  far  as 
display  and  prices  are  concerned. 

Sears  retail  store  advertisements  are 
not  examples  of  how  white  space  can 
be  used  to  good  advantage.  In  contrast, 
the  ads  are  noteworthy  examples  of 
how  space  can  be  us^  most  intelli¬ 
gently  in  getting  a  large  number  of 
items  included  in  one  layout.  Every  ad 
usually  covers  a  wide  variety  of  mer¬ 
chandise  items,  from  jewelry  to  furni¬ 
ture.  including  men’s  and  women’s 
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wearing  apparel.  However,  the  ads  are 
well  balanced  and  feature  several  large 
halftone  cuts  or  line  drawings,  with  the 
smaller  items  sandwiched  in  between  m 
less-conspicuous  type  faces.  Price  fig¬ 
ures  are  prominently  displayed,  but  ncn 
to  the  disadvantage  of  the  merchandise 
illustrated  or  referred  to  In  type. 

Of  particular  interest  to  newspaper 
publishers  is  the  fact  that  the  two  men 
charged  with  the  chief  responsibility  of 
Sears’  advertising  received  their  bap- 
tism  in  the  news  rooms  of  newspapers. 
Mr.  Cunningham,  whose  work  as  gen¬ 
eral  advertising  manager  embraces  both 
retail  and  mail  order  advertising,  was  a 
star  rewrite  man  with  the  Chicago 
Herald  and  Examiner  18  years  ago. 
D.  D.  Richards,  his  ass'jtant  in  charge 
of  retail  advertising,  began  his  news¬ 
paper  career  in  Montana  on  Missoula 
and  Great  Falls  papers.  Later  he 
served  on  the  copy  and  rewrite  desks  of 
the  -Chicago  Daily  News  and  was  radio 
editor  of  the  old  Chicago  Evening  Post 
when  he  came  to  Sears  to  help  direct 
WLS,  radio  station  then  owned  by  that 
company. 


21  PAPERS  PLAN  NEW 
SUNDAY  MAGAZINE 


Gravure  Supplement,  with  4,051,285 

Circulation,  to  Begin  Publica¬ 
tion  Feb.  24 — Page  Rate 
$10,000  to  $13,000 

Plans  were  being  completed  this  week 
at  a  series  of  meetings  in  New  York  for 
a  new  Sunday  magazine  supplement  to 
be  distributed  by  21  metropolitan  news¬ 
papers  covering  the  territory  from  Dal¬ 
las  to  Boston  and  from  Minneapolis  to 
Birmingham. 

The  new  magazine  is  expected  to  be 
an  important  rival  to  the  American 
Weekly,  distributed  with  Hearst  Sun¬ 
day  newspapers  under  a  plan  somewhat 
similar. 

The  magazine,  entitled  TMs  Week,  is 
to  be  printed  all  in  gravure,  either 
monotone  or  colorgravure.  It  is  to  be 
issued  by  the  United  Newspaper  Mag¬ 
azine  Corporation,  which  has  estab¬ 
lished  offices  in  the  Graybar  Building, 
New  York  City. 

One  paper  of  the  group,  the  Chicago 
Daily  News,  which  has  no  Sunday  edi¬ 
tion,  will  issue  the  magazine  on  Satur¬ 
day.  The  others,  all  of  which  will  pub¬ 
lish  the  magazine  on  Sunday,  are: 
New  York  Herald  Tribune,  Atlanta 
Journal,  Baltimore  Sun,  Birmingham 
News,  Boston  Herald,  Buffalo  Times, 
Cincinnati  Enquirer,  Cleveland  Plain 
Dealer,  Dallas  News,  Detroit  News, 
Indianapolis  Star,  Memphis  Commer¬ 
cial  Appeal,  Milwaukee  Journal,  Min¬ 
neapolis  Journal,  New  Orleans  Item 
Tribune,  Onujha  World  Herald,  Phila¬ 
delphia  Record,  Pittsburgh  Press,  St. 
Louis  Globe-Democrat,  Washington 
Star. 

The  first  issue  is  announced  for  Feb. 
24,  1935. 

Combined  circulaton  of  the  group 
is  given  as  4,051,285,  based  on  A.B.C. 
reports  of  March  31.  Rates  run  as 
high  as  $10,000  for  a  tabloid-sized  page 
(1,000)  lines)  in  monotone  gravure, 
$11,200  for  a  page  in  full  color,  and 
$13,000  for  the  fourth  cover  in  full 
color.  Center  spread  in  full  cover  will 
cost  $22,400. 

The  line  rate  for  less  than  a  fifth  of 
a  page  in  monotone,  is  $11.50  per  agate 
line. 

Agency  commission  of  15  per  cent 
and  cash  discount  of  2  per  cent  of  net 
will  be  given.  Quantity  discounts  for 
cyles  of  full  pages  run  as  high  as  6 
per  cent  for  26  pages  or  more  in  one 
year.  In  addition  a  special  discount 
of  2  per  cent  on  the  net  rate  is  offered 
for  contracts  of  1,000  lines  or  more, 
signed  before  Jan.  1  next. 

Officers  of  the  corporation  and  of  the 
supervisory  board  of  publishers  have 
not  yet  been  announced.  J.  J.  E.  Hes- 
sey,  of  the  Gravure  Service  Corpora¬ 
tion,  will  be  advertising  manager.  Rob¬ 
ert  B.  Johnson  is  Chicago  representative, 
and  Ray  H.  Haun  Detroit  representa¬ 
tive. 


RIVALRY  AT  PEAK  IN  KIDNAP  COVERAGE 


Dailies  and  Press  Associations  Fight  to  Unearth  **Elxclusive’*  Developments — Newspapers  Thanked 

by  Officials  for  Cooperation  in  Investigation 

*<  TAFSIE’S  Address  and  Phone  Senate  committee  on  racketeering  and  The  Hoboken  Jersey  OtrcriYr  claims  Reporter  Larry  Rue  for  his_  deductions 
J  Number  Found  on  Wall  in  Haupl-  crime  control,  a  number  of  rumors,  to  have  been  the  first  newspaper  on  made  last  F'ebruary,  when  after  a  thor- 

mann  Home”  .  .  .  “Lindbergli  some  of  them  very  ugly,  concerning  the  the  street  with  the  story  of  an  arrest,  ough  investigation  of  the  case,  he  wrote 

Flying  to  Face  Hauptmann”  .  .  Lindbergh  case  came  to  the  attention  of  although  no  name  was  given,  and  the  a  series  of  articles  in  which,  except  for 

“Link  Hauptmann  Injury  to  Kidnap”  the  committee.  It  was  being  whispered  recovery  of  ransom  money.  Its  story,  supplying  the  name  and  address,  he 

.  .  .  “New  Clues  Link  Hauptmann  from  time  to  time  that  there  had  been  which  came  from  "private  sources,”  "put  the  finger”  on  Bruno  Hauptmann, 

to  Kidnapping”  .  .  .  “More  Ran-  In  these  articles  he  declared  that  the 

som  Money  Found  in  Garage”  .  .  ,  ^  '  "I  writer  of  the  kidnap  notes  “was  either 

“Hauptmann  Indicted  in  Bronx”  .  .  .  German  or  had  had  a  German  educa- 

“Hauptmann  Weeps  Through  Night”  tion.” 

Drawing  upon  his  intimate  knowl¬ 
edge  of  German,  Rue  analyzed  the  con¬ 
tents  of  the  notes  from  a  grammatical 
standpoint  and  found  that  German  con¬ 
structions  and  mannerisms  abounded. 

Even  the  secret  symbol  which  was 
appended  to  each  one  was  Germanic  in 
origin.  Rue  found.  He  concluded  that 
if  the  writer  of  the  notes  was  not  a 
German,  he  was  skillfully  posing  as 
one  to  throw  dust  in  the  eyes  of  the 
police. 

In  one  of  his  concluding  articles. 
Rue  described  the  fugitive  as  follows ; 

“  .  .  .he  knew  something  about  car¬ 
pentry,  was  familiar  with  boats  and  the 
sea  coast  (Hauptmann  owns  a  boat), 
is  extremely  cautious  and  suspicious,  is 
a  light  spender,  close-mouthed,  secretive 
and  would  do  anything  for  money. 

“We  might  also  add  that  he  has  re¬ 
sided  in  the  Bronx^has  lived  or  made 
frequent  trips  to  Hopewell  and  care¬ 
fully  makes  plans  before  he  acts.” 

This  feat  is  matched  in  the  remark¬ 
able  likeness  of  Hauptmann  drawn  by 
James  T.  Berryman,  Washington  Star 
cartoonist,  on  descriptions  given  by  Dr. 
John  F.  Condon  (Jafsie).  The  story 
of  the  drawing  of  these  pictures,  which 
were  widely  distributed  throughout  the 
country,  is  told  on  page  34. 

Competition  was  never  livelier  be¬ 
tween  press  associations  than  during 
the  past  week.  Nearly  every  angle  on 
the  story  got  headlines  in  the  country’s 
newspapers,  and  so  every  detail  in  the 
case  was  treated  fully  and  as  quickly 
as  possible. 

International  News  Service  has  pro¬ 
claimed  a  40-minute  beat  on  the  orig¬ 
inal  break  of  the  story.  All  press  asso¬ 
ciations  have  been  literally  deluged 
with  compliments  from  newspapers  for 
their  quick  action  in  handling  the  de¬ 
velopments.  There  were  so  many  sen¬ 
sational  “breaks”  in  the  case  that  the 
honors  of  being  “First !”  seem  by  this 
time  to  have  been  pretty  well  dis¬ 
tributed. 

The  first  the  newspaper  editors 
throughout  the  country  knew  of  the 
impending  break  in  the  kidnapping 
case  was  a  note  to  editors  sent  out 
by  all  press  associations  to  “stand  by. 
Rumors  abounded,  they  said,  indicating 
that  some  announcement  was  to  be 
made.  This  note  was  sent  out  around 
noon  Thursday. 

.\s  developments  occurred  they  were 
passed  on.  Press  associations  assem¬ 
bled  nearly  their  entire  staffs  for  jhe 
work,  assigning  them  to  every  possible 
source  of  news,  and  news  that  ordi- 


A  parade  black  bold  headlines,  A 

played  with  possibly  as  much  emphasis 
as  the  press  could  muster,  marched 

across  the  front  pages  of  the  nation  this  ' 

Every  move  the  case 

The 

cried  for  press 

Extras 

The  . 

famous  Lindbergh  kidnapping  and  mur-  ^  \ 

der  Long  ^ 

come  to  pass  > 

The  most  noticeable  effect  it  had  on  r  "m 
newspapers  and  press  associations  was  f 

that  restored  old-time  enterprise  and  ^ 

The  press  was  whetted  into 

a  veritable  frenzy  of  activity.  In  New  ' 

York  newspaper  staffs  worked  unceas-  *  '%p\ 

ingly,  buoyed  by  the  excitement  of  Big 
News,  day  after  day.  All  press  asso- 

wires  were  cleared  to  transport  f(  ^-T***~  \ 

case.  The  traffic  N. 

hp  been  many  years  so 

“beats”  and  “exclusives,”  some  of  them  - ^ - 

I^en  announced.  From  District  Attorney  Samuel  Foley,  of  the  Bronx,  and  two-score  newspapermen 
Tu  ” intimation  of  the  arrest  last  discuss  the  latest  developments  in  the  Lindbergh  kidnaping  mystery,  as  Richard 
Thursday  news  gathering  organizations  Hauptmann,  receiver  of  ransom  money,  faced  the  grand  jury.  This  informal 
have  been  on  their  mettle  to  be  first  press  conference  took  place  outside  the  grand  jury  room  during  the  hearing, 
with  every  important  development. 

Further  than  th^t.  many  have  been  out  a  suppression  of  facts  which  the  public  according  to  Adolph  .A.  Langer,  ad- 
to  gather  in  their  own  clews.  Undoubt-  ought  to  know  and  which  facts,  if  pub-  visory  editor,  and  was  on  the  streets 

edly  this  week  has  been  the  most  ex-  lished,  would  not  hinder  but  would  help  at  2:50  P.  M.  Thursday,  Sept.  20. 

citing  week,  both  for  the_  public  and  the  solution  of  the  case.  The  A  ct*’  York  Evening  Journal, 

newspap^men,  since  the  kidnapping  of  “At  the  direction  of  Senator  Royal  Sept.  21,  came  through  with  a  compari- 
^  March,  1932.  S.  Copeland,  the  chairman  of  the  com-  son  of  the  handwriting  of  the  prisoner 

1  he  breaking  of  the  case^  was  sensa-  mittee,  1  examined  into  these  matters,  and  that  on  the  ransom  notes  with  the 

tional,  as  told  in  last  week’s  Editor  &  It  was  an  investigation  not  of  the  Lind-  verdict  of  a  handwriting  expert  that 

Publisher,  and  subsequent  develop-  bergh  kidnapping  so  much,  but  an  in-  they  were  written  by  the  same  man. 

ments  have  hHd  up  at  nearly  the  same  vestigation  of  the  investigation  of  the  The  World-Telegram  in  a  five-column 
^ver-pitch.  Circulation  men  in  New  Lindbergh  kidnapping.  My  instructions  page-one  spread  Monday  displayed  ten 
York,  who  since  March,  1932,  have  from  Chairman  Copeland  were  to  make  photos  of  the  peculiar  symbols  on  the 

gauged  all  sales  by  the  phenomenal  con-  public  any  facts  discovered  which  ought  ransom  notes.  The  daily  explained  that 

hews  then,  when  the_  Lind-  to  be  made  public.  it  had  had  the  photos  several  months, 

tergh  boy  was  kidnapped,  see  in  the  “However,  it  developed  that  there  was  but  had  withheld  printing  them  during 

Hauptmann  case  story  the  same  over-  no  substance  to  these  rumors  and  that  the  investigation.  These  symbols  had 

^wenng  demand  for  news.  Before  the  there  had  Ireen  no  suppression  of  facts,  been  guaroed  with  the  utmost  secrecy 
Kidnapping  case  they  talked  about  the  except  certain  matters  which  good  police  by  government  agents, 
millions^  of  pajwrs  they  sold  when  work  dictated  should  not  be  generally  The  New  York  Times  was  publicly 
Tu  ^  *”3de  his  solo  flight  to  Paris,  known.  The  fact  that  the  committee  thanked  by  Inspector  Lyons  for  having 

The  newspapers  and  other  press  or-  was  investigating  the  Lindbergh  investi-  turned  up  a  letter  written  by  Haupt- 

ganizations  came  in  for  a  number  of  gation  was  never  made  public.”  mann,  and  which  was  valuable  for  the 

compliments  after  the  arrest  had  been  There  were  numerous  instances  this  purpose  of  identifying  Hauptmann’s 
made  public.  week  where  the  press  forces  were  ahead  handwriting. 

J.  Eidgar_  Hoover,  head  of  the  United  of  those  investigating  the  crime.  The  Xew  York  Daily  Xe^vs  praised 

States  Division  of  Investigation,  said : 

“Much  information  has  reached  the  - Su - 9 — ^ — : - TJ -  - — jjil 

newspapers  in  the  last  two  years  that  l|  f  j,  ^IBB  II 


they  has  voluntarily  withheld,”  he  -ll  U 

said.  “This  has  made  possible  a  really  .  I  tj 

intelligent  investigation.  We  are  'I  <  ^B  > 

deeply  grateful.”  If,  f 

In  the  months  that  followed  the  dis- 

covery  of  the  body  of  the  infant  Lind-  il 

bergh  there  were  many  unofficial  re-  a 

ports  regarding  various  angles  in  the  ^ 

case,  particularly  with  regard  to  the 
passage  of  money  which  had  been  paid 
ransom  of  the  child.  Newspa- 
pers  the  country 

the  case 

publish  because  they  had  been 

by  those  author-  ■  itf 

the  I 

trying  solve  the  be-  U  I 

Only  few  r- 

confidences  | 

were  mentioned  officially  I 

statement  by  Robert  I 

Daru.  special  to  .f A. ..  ...r 

United  ^ates  Senate  committee  on 

racketeering  and  crime  control,  which  Leigh  Matteson,  International  News  Service  science  writer  (right),  who  was 
taid ;  credited  with  a  “beat”  on  the  Lindbergh  story  break,  shown  receiving  a  sub- 

“Last  year,  at  the  time  I  was  acting  stantial  check  for  his  ser\’ice8  from  Barry  Paris,  1.  N.  S.  editor,  at  a  dinner  given 
is  special  counsel  to  the  United  States  in  the  reporter’s  honor.  . — _  ^  ^ 
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X-RAY  PUT  ON  OUTLOOK  FOR  RECOVERY 


Business  Leaders  at  Boston  Conference  Condemn  Price-Fixing  by  Code  and  Advertising  Censorship 

— Co-operative  Campaign  Urged  by  A.N.A.  Executive 


Drawing  the  largest  attendance 
in  its  history,  the  sixth  annual 
Boston  Conference  on  Distribution,  held 
at  the  Hotel  Statler  in  Boston  Sept.  24 
and  25  heard  some  of  the  keenest  minds 
in  the  business  world  analyze  the  fac¬ 
tors  affecting  recovery. 

The  subject  of  price-fixing  under  the 
various  NR.A  codes  was  condemned  by 
several  speakers  as  being  not  only  im¬ 
practical  of  accomplishment  but  a  seri¬ 
ous  menace  to  recovery. 

.\dvertising.  considered  by  some  of 
the  speakers  to  have  lost  effectiveness 
through  the  use  of  unfair  and  untruth¬ 
ful  statements,  was,  nevertheless,  still 
recognized  as  a  most  vital  fatcor  in 
distribution.  .-Ml  agreed,  apparently, 
that  any  type  of  government  censorship 
of  advertising  was  not  to  be  considered, 
in  fact,  should  definitely  be  fought,  and 
that  through  cooperative  effort  on  the 
part  of  the  advertiser  and  the  advertis¬ 
ing  mediums  the  existing  evils  could  be 
corrected. 

Chief  among  the  assailants  of  gov¬ 
ernment  control  of  advertising  was  Al¬ 
bert  D.  Lasker,  chairman  of  the  board 
of  the  country’s  biggest  advertising 
agency.  Lord  &  Thomas,  Inc.  Mr.  Las¬ 
ker's  address  is  reported  on  another 
page  of  this  paper. 

Blame  for  the  slowness  of  industrial 
recovery  was  placed  squarely  on  the 
shoulders  of  certain  N'RA  code  pro¬ 
visions  by  Dr.  Paul  H.  Xystrom.  presi¬ 
dent  of  the  Limited  Price  Variety 
Stores  Association.  He  condemned  “ef¬ 
forts  to  fix  prices  and  control  markets 
at  the  expense  of  the  public,  and  in  the 
interests  of  private  industry.” 

-Attempts  to  fix  rules  of  commerce 
governing  other  industries  or  trades, 
without  consideration  and  agreement 
with  these  other  trades  and  industries, 
he  also  condemned.  .Among  other  harm¬ 
ful  C(xle  provisions  that  he  listed  as  be¬ 
ing  unsound  and  harmful  were  rules 
that  allocate  production,  prohibit  the 
installation  of  new  machinery,  bar  im¬ 
provement  in  methods  of  production, 
and  otherwise  check  the  possibilities  of 
progress  so  that  existing  firms  may  be 
favored. 

Paul  B.  West,  managing  director  of 
the  -Association  of  Xational  -Advertisers, 
asked  for  optimism  rather  than  defeat¬ 
ism  and  strongly  discounted  the  belief 
that  success  will  come  through  regimen¬ 
tation.  He  pointed  out : 

“Xo  one  will  disagree  with  the  state¬ 
ment  that  the  greatest  need  of  the  pres¬ 
ent.  in  order  to  lift  us  above  the  brink 
of  depression,  is  to  accelerate  the  flow 
of  goods  through  trade  channels.  Fo' 
the  flow  of  goods  from  manufacturer  t .. 
consumer  is  the  life-blood  of  this  na¬ 
tion  and  on  the  rate  of  this  flow  de¬ 
pends  the  degree  of  our  prosperity. 

“The  situation  that  confronts  us  todav 
is  largely  psychological  and  not  factual. 

“The  first  essential  factor  is  restora¬ 
tion  of  the  confidence  of  the  people,  so 
that  you  and  I  and  countless  other  con¬ 
sumers  will  feel  .secure  in  spending  our 
money  now  for  many  of  the  things  we 
absolutely  need  and  for  some  of  the 
luxuries  which  we  should  like  to  have. 
This  is  a  function  of  Government  right 
now.  I  believe  it  is  within  President 
Roosevelt’s  power  to  restore  the  neces¬ 
sary  confidence  almost  overnight,  if  he 
so  chose. 

“The  other  essential  factor  is  co¬ 
operative  effort— first,  between  industry 
and  government;  second,  within  indus¬ 
try  itself. 

“The  job  of  getting  people  to  convert 
cash  into  paint,  into  electric  refrigera¬ 
tion.  into  new  heating  and  air  condition¬ 
ing  equipment  is  no  longer  a  job  possi¬ 
ble  of  accomplishment  alone  by  any  sin¬ 
gle  manufacturer;  nor  for  the  present 
by  any  single  group  of  manufacturers. 
But  I  do  believe  it  is  wholly  practical 
and  possible  of  accomplishment  by  the 
component  units  within  some  of  our 


By  CARROLL  E.  PELUSSIER. 


great  industries,  assuming,  as  I  have 
said,  a  restoration  of  public  and  busi¬ 
ness  confidence  by  Government  and  a 
well  organized  and  soundly  planned  co¬ 
operative  campaign. 

“But,  you  say,  business  has  tried  that 
and  it  hasn’t  worked.  My  answer  to 
that  is  that  business  tried  to  get  to- 


Miss  Frances  Perkins,  U.  S.  Secre¬ 
tary  of  Labor,  and  P.  A.  O’Connell, 
president  of  the  E.  T.  Slattery  Com¬ 
pany,  Boston  department  store,  who 
served  as  general  chairman  of  the  Bos¬ 
ton  conference  on  distribution. 


gether  before  XIR.A  was  established 
without  much  success,  but  it  has  learned 
under  XR.A  that  only  by  coperative  ef¬ 
fort  can  ntany  of  its  present-day  prob¬ 
lems  be  solved. 

“Well,  you  say  further,  business  just 
won’t  get  together  in  that  way.  My  an¬ 
swer  is  that  the  interests  of  consumers 
demand  some  such  intelligent,  cooi^ra- 
tive  effort.  If  that  is  so,  and  business 
fails  to  heed  that  demand,  then  Gov¬ 
ernment  may  feel  obliged  to  undertake 
the  job.  I  only  have  to  recall  one  in¬ 
stance,  namely,  the  campaign  by  the 
State  of  Xew  A’ork  to  sell  more  milk, 
money  for  which  was  derived  by  a  levy 
on  the  milk  business,  to  indicate  what  I 
mean. 

“In  offering  such  a  suggestion,  I  be¬ 
lieve  it  is  most  important  to  offer  at  the 
same  time  a  word  of  caution.  Similar 
cooperative  campaigns  have  been  tried 
not  infrequently  in  the  past  and  for  the 
most  part  have  failed. 

“.A  successful  campaign  of  that  kind 
can  only  be  accfimplisheil  by  some  com- 
petent  outside  agency — and  there  are 
many  of  them — entirely  free  from  the 
dictation  of  committees. 

“I  don’t  mean  to  imply  that  competi¬ 
tion  within  individual  industries  is  gi  ing 
to  end.  The  truth  of  the  old  saying 
‘Competition  is  the  life  of  trade’  will 
endure  as  long  as  we  continue  to  be 
human.  But  hencefiirth,  it  seems  to  me, 
there  must  be  a  healthier  competition — 
less  of  cut-throat  methods  and  mi  re  of 
constructive  effort ;  competition  between 
industries  for  greater  consumption  of 
one  kind  of  product  versus  that  of  an¬ 
other.  That  kind  of  o  mpetition  is 
healthy  for  it  nourishes  and  keeps  alive 
the  urges  to  buy,  to  have  more  of  the 
things  of  life,  to  earn  more  so  that  we 
can  all  live  more  abundantly.” 

Ira  Hirschmaim,  publicity  director. 
Lord  &  Taylor,  Xew  A’ork  department 
store  who  recently  returned  from  a  tour 
of  Europe,  emphasized  the  opportunity 
for  .American  manufacturers  to  attain 
world  leadership  in  fields  long  domina¬ 
ted  by  various  European  nations.  He 
P'  inted  out  the  success  that  has  been 
attained  by  .American  manufacturers  in 
toys,  in  the  manufacture  of  dyes,  and 
in  toilet  articles  and  the  inroads  being 
made  on  French  fashion  leadership  by 
the  .American  designers.  He  called  for 
more  courage  more  initiative  and  more 


aggressiveness  on  the  part  of  other 
.American  manufacturers  now,  while  the 
cost  <  f  various  important  items  of  mer¬ 
chandise  remained  high  in  price  in  the 
EurojK-an  markets  and  creative  initiativt 
over  there  remained  at  a  low  ebb. 

Of  interest  to  the  advertiser  and  the 
newspaperman  were  the  opinions  ex¬ 
pressed  by  Secretary  of  Labor  Frances 
Perkins  in  a  private  interview  duriiig  the 
conference.  A  special  bill  to  be  intro- 
uuced  in  Congress  early  in  the  next 
session,  it  now  in  preparation  by  the 
special  Cl  mmittee  of  which  she  is  cliair- 
nian,  appointed  by  the  President  with 
this  specific  object  in  view.  This  bill 
will  call  lor  unemployment  insurance  on 
a  national  scale.  It  will  be  two  fold, 
one  side  stressing  the  insurance,  the 
other  stressing  the  prevention  of  unem¬ 
ployment.  She  said  that  there  will  be 
no  Federal  e.xpenditure  of  any  real 
size  to  finance  this  project,  the  actual 
methods  of  financing  the  insurance  to  be 
handled  by  the  states  individually.  She 
would  venture  no  opinion  as  to  the 
method  of  contribution,  whether  en¬ 
tirely  by  the  employe  and  employer,  or 
whether  the  states  would  contribute. 
It  would  seem,  however,  that  the  F'ed- 
eral  government  would  not  contribute 
tax  funds  to  the  project. 

In  her  address  before  the  conference 
she  ixiinted  out  the  large  numbers  ol 
those  who  still  remain  unemployed  and 
the  tremendous  cost  ti  the  taxpayei 
of  maintaining  these  people.  She  praised 
.he  British  method  of  unemployment 
insurance  and  stated  that  this  country 
is  today  more  definitely  on  the  dole 
system  than  many  of  the  other  countries 
popularly  suppi  sed  to  be. 

Dean  \\'allace  B.  Donham  of  the  Har¬ 
vard  Graduate  School  of  Business  .Ad- 
ministra'.ion  stressed  the  need  of  busi¬ 
ness  exiiansion  and  the  building  of  con- 
tidence  within  the  ranks  of  the  managers 
of  business.  He  explained ; 

“Business  must  exi>and.  We  should 
not  confuse  reci  very  with  reform.  Re¬ 
covery  is  our  present  problem.  We  can 
easily  lose  what  we  have  by  impatient 
methods  at  reform.  If  so-called  reform 
continues  to  take  precedence  over  re¬ 
covery  in  the  mfnds  of  many  in  the  Xew 
Deal  organizatii  n ;  if  the  managers  on 
whom  employment  of  both  labor  and 
capital  depends  are  continually  disturbed 
i.y  malaOjustinents  and  uncertainties  re¬ 
sulting  irom  constant  changing  rules 
and  regulations,  all  of  us,  capital,  labor, 
managers  and  the  great  professional  and 
service  groups  alike — may  in  despair 
li  ok  back  on  today  as  tiie  time  of  pros¬ 
perity  and  security.” 

Richard  Waldo,  president  of  the  Mc¬ 
Clure  Xewsiiaper  Syndicate,  analyzed 
difficulties  in  the  business  situation,  but 
concluded : 

“But  pessimism  is  not  the  note  I 
would  leave  with  you.  We  shall  have 
better  business  this  fall  in  many  lines, 
in  my  opinion.  The  drought,  with  its 
elimination  of  some  $5,000,000,000  of 
values,  is  a  burden  whose  gravity  will 
be  estimated  accurately  only  in  perspec¬ 
tive.  Labor  troubles,  like  the  poor — 
because  of  the  poor — we  shall  have  with 
us  constantly.  The  lockout  of  coopera¬ 
tion  by  capital  will  not  be  easily  broken. 
.And  the  November  political  crisis  will 
be  like  a  storm  at  sea — with  all  its 
concomitants  for  the  stewards. 

“So  what?  Progress  upward  is  not 
impossible.  The  summer  slump,  ac¬ 
centuated  by  many  forces,  was  broken 
by  generally  good  merchandise  reports 
in  September.  The  public  has  paid  up 
millions  of  personal  indebtedness  and  is 
in  funds  for  necessities  and  bargains. 
Government  money  is,  of  course,  the 
keystone  of  the  betterment.  Were  that 
withdrawn  the  collapse  would  be 
colossal.  We  are  not  at  our  rope’s  end, 
though,  by  many  billion  dollars — as  any 
Englishman,  viewing  our  low  taxation 


in  comparison  with  his  own,  will  tell 
you  emphatically. 

“.Above  all,  ‘We,  the  people,’  have  a 
greater  potential  consuming  power  today 
— by  desire,  by  choice  and  by  taste— 
than  has  ever  before  been  assembled  in 
the  history  of  mankind.  That  fact  has 
its  menace — the  vast  demand  makes  for 
dynamic  impatience.  Only  leadership, 
supported  and  implement^,  can  dei 
with  that. 

“Deferring  wholly  to  the  Secretary 
of  Labor,  I  nevertheless  suggest  that 
labor  problems  will  be  within  bounds 
when  incorporation  of  the  unions  can 
become  a  fact.  I  have  a  high  respect 
for  the  unions  in  my  own  field  and  have 
found  them  not  unreasonable  to  deal 
with.  Many  of  my  employer  friends— 
on  the  largest  scale — believe  that  Capi¬ 
tal  and  Labor  organized,  reasonable, 
powerful,  can  and  will  do  business  in¬ 
telligently  with  each  other.  Govern¬ 
ment  would  then  be  the  impartial  chair¬ 
man.  That  triumvirate  would  be 
watched  by  the  world,  so  they  think, 
and  be  blessed  by  our  children  if  we 
could  but  hand  it  on  to  them. 

“But  only  people  of  good  will  can 
ever  bring  about  such  a  solution.  Have 
we  enough  of  them — and  are  we  sane 
enough  to  give  them  our  steady  sup¬ 
port  ?” 

C.  B.  Larrabee,  managing  editor  of 
Printers'  Ink,  stated : 

“Xo  matter  how  we  try,  we  cannot 
get  away  from  the  fact  that  at  a  time 
when  the  popular  cry  is  over-production 
and  under-consumption,  advertising  of¬ 
fers  one  of  the  economic  means  of  in¬ 
creasing  distribution. 

“.Advertising  is  not  a  thing  apart.  It 
is  the  visible  symbol,  the  dynamic  signa¬ 
ture,  of  a  company  policy.  The  ethical 
business  man  cannot  be  an  unethical 
advertiser  any  more  than  the  unethical 
business  man  can  possibly  help  letting 
the  spirit  of  his  policies  show  in  his 
advertising.” 

P.  .A.  O’Connell,  chairman  of  the 
conference,  in  his  address  remarked: 

“In  this  coming  period  I  am  con¬ 
vinced  that  advertising  must  play  an 
even  more  important  part  than  in  the 
past.  It  is  one  of  the  greatest  influences 
today  in  our  economic  life — the  most 
effective  and  efficient  means  of  present¬ 
ing  goods  to  the  consumer.  Properly 
used,  advertising  helps  to  reduce  the 
cost  of  distribution — not  to  increase  it. 

“Closely  allied  to  advertising  and  still 
of  such  vast  importance  that  it  must 
have  its  own  classification,  is  the  matter 
of  consumers’  standards,  and  the  rapidly 
changing  viewpoint  of  the  consuming 
public.  If  I  may  be  permitted  to  make 
a  prediction,  it  is  that  during  the  com¬ 
ing  year  our  success  as  distributors  will 
depend  more  largely  upon  our  under¬ 
standing  of  this  subject  than  any  other.” 

Roger  Babson,  although  not  a  speaker 
on  the  program,  was  prevailed  upon  to 
give  his  views.  In  answer  to  a  remark 
by  P.  A.  O’Connell  that,  in  his  opinion, 
only  about  50  per  cent  of  the  advertis¬ 
ing  of  today  was  effective,  Mr.  Babson 
stated  that  while  that  was  probably 
true,  in  his  opinion  if  only  10  per  cent 
of  the  advertising  of  today  was  believed 
every  factory  in  the  country  would  be 
working  at  capacity.  He  emphasized 
that  advertising  was  here  to  stay  and 
that  it  would  become  one  of  the  greatest 
factors  in  distribution. 


A.P.  IN  NEW  QUARTERS 

The  Chicago  bureau  of  the  Associated 
Press  moved  to  its  new  quarters  at  160 
X.  LaSalle  street.  Sept.  23  without  a 
minute’s  break  in  service,  according  to 
L.  A.  Brophy,  news  editor  of  the  cen¬ 
tral  division. 


RECEIVER  APPOINTED 

Under  a  court  order  signed  Sept.  22, 
E.  S.  Moorer,  Jr.,  has  been  appointed 
receiver  for  the  Abbez'ille  (S.  C.)  Press 
and  Banner. 
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LASKER  ASSAILS  ADVERTISING  CRITICS 


Head  of  Great  Agency  Says  Philosophy  of  “Leftists”  Would  End  Advertising,  Destroy  Much  of 

American  Press,  Place  “Dead  Hand”  on  Private  Initiative 


To  me,  it  seems  that  the  view  of 
each  man  as  to  the  future  place  of 
advertising  depends  upon  that  man’s  so¬ 
cial  philosophy  as  a  whole. 

If  1  am  to  discuss  advertising,  1  must 
discuss  it  as  a  part  of  our  social  sys¬ 
tem,  and  not  as  a  thing  to  itself. 

.America  divides  largely  into  three 
groups— those  who  are  known  as  "left- 
ists.”  who  l)elieve  not  only  in  a  New 
Deal,  but  in  a  super  new  deal. 

.Another  group  is  a  diminishing  die¬ 
hard  rightist  group,  who  feel  that  the 
old  system  was  practically  perfect  and 
unchanging. 

There  is  a  vast  middle  group,  ot 
whom  I  am  one,  who  believe  that  our 
forefathers  devised  a  system  which  can 
well  serve  .America  through  the  ages,  a 
system  which,  as  the  country  and  the 
people  developed,  has  been  subject  to 
constant  change  but  with  fundamental 
concept  unchanged. 

Granting  always  that  no  form  of  gov¬ 
ernment  is  worth  maintaining  that  does 
not  put  human  welfare  as  its  one  final 
objective,  those  of  my  group  feel  that 
the  only  way  here  and  now  to  insure 
this  is  by  the  preservation  of  individual 
opportunity  under  the  private  profit  sy.s- 
tem.  This  does  not  imply  that  grave 
abuses  should  not  nave  salutary  cor¬ 
rection.  Our  group  recognizes  that  busi¬ 
ness  as  a  whole  cannot  be  freed  entirely 
of  regulation  by  government  for  the 
protection  of  society,  but  we  hold  for 
as  little  government  interference  as  pos¬ 
sible  in  the  occupation  of  the  individual 
to  accomplish  this.  Such  is  our  philos¬ 
ophy. 

But,  if  instead,  we  adopt  the  New 
Deal  philosophy  and  carry  it  to  its  ulti¬ 
mate  conclusion  (as  expressed  in  the 
Tugwell  Bill)  there  would,  to  my  mind, 
really  be  no  advertising  at  all  in  the 
true  sense  of  advertising. 

I  mention  the  Tugwell  Bill,  even 
though  it  did  not  become  law,  because 
it  is  the  one  bill  under  the  New  Deal 
which  was  specifically  intended  to  con¬ 
trol  the  business  of  advertising. 

Many  well-meaning  people  read  thi.s 
bill  and  favored  it  because  it  seemed 
apparently  to  aim  at  some  worthy  re¬ 
form  ;  but  I  can  assure  you,  as  one 
forty  years  in  advertising,  that  every 
newspaper  man,  and  every  magazine 
publisher,  and  every  advertiser  in  the 
L’nited  States  knew  that  as  a  practical 
fact,  putting  theories  aside,  the  Tugwell 
Bill,  as  originally  proposed,  would  de¬ 
feat  the  very  purposes  which  these 
well-meaning  people  read  into  it,  I  re¬ 
fer  you  to  the  Congressional  hearings. 

Of  course  there  have  been  fakers  and 
frauds  in  advertising  just  as  there  have 
|>een  fakers  and  frauds  in  the  sciences, 
in  medicine,  in  law,  in  politics ;  but  we 
do  not  condemn  all  these  professions 
because  of  the  small  minority  of  fakers 
and  frauds.  We  organize  within  and 
without  the  profession  or  craft  to  regu¬ 
late  and  eliminate  them.  iVe  do  not 
burn  down  the  bam  to  get  rid  of  the 
rats. 

We — i.  e.,  you  and  I  as  taxpayers — 
publish  in  Washington  a  bi-weekW  peri- 
odical_  called  “The  Consumers’  (juide.’’ 
This  is  issued  by  the  Consumers’  Coun¬ 
cil  of  the  .Agricultural  Adjustment  Ad¬ 
ministration  of  the  Department  of  Agri¬ 
culture.  It  is  widely  circulated  among 
consumer  groups,  women’s  clubs,  teach¬ 
ers  of  home  economics,  etc.  I  do  not 
challenge  the  technical  accuracy  of  this 
work.  Furthermore,  it  has  a  social 
value. 

However,  to  my  mind,  it  goes  far, 
far  into  the  field  of  Government  guid¬ 
ance  (if  not  actual  Government  con¬ 
trol),  when  it  advocates  the  setting  up 
of  Government  standards  by  which  the 
consumer  should  purchase;  this  because 
of  the  fact  that  the  average  consumer 
would  not  understand  a  Government 
standard  if  he  bumped  into  it  in  broad 
daylight.  I  beseech  you,  for  example, 
to  read  the  Government  specifications 


By  ALBERT  D.  LASKER 

Chairman  of  the  Board,  Lord  &  Thomas,  Inc. 

{This  article  is  slightly  condensed  from  the  address  delivered  by  Mr.  Lasker 
,Sept.  25  before  the  Boston  Conference  on  Distribution.  .4  report  of  other 
proeeedings  at  the  Boston  Conferenee  loill  be  fowui  on  page  6). 


for  soap.  Get  a  copy  of  them ;  take 
them  with  you  shopping.  Try  anywhere 
to  buy  a  soap  to  fit  the  specifications. 
Try  to  find  a  sales  clerk  who  could 
read  these  specifications  any  better  than 
you.  It  is  not  only  an  interesting  but 
an  illuminating  experiment. 


Albert  D.  Lasker 

The  two  philosophies,  so  far  as  con¬ 
cerns  advertisng,  come  to  the  parting 
of  the  ways  when  we  seek  the  answers 
to  these  questions: 

1.  Is  the  “emotional  api>ear’  a  legitimate 
weapon  in  salesmanship  (and  of  social  value) 
or  is  a  bare  index  of  facts  a  better,  safer 
guide  for  consumers? 

2.  Is  the  increased  consumption  of  adver¬ 
tised  articles  desirable  or  harmful?  or  is  the 
so-called  increase  in  consumption  merely  a 
diversion  of  consumption  otherwrise  directed 
elsewhere  ? 

3.  Does  advertising  reduce  selling  costs; 
hence  of  ultimate  benefit  to  the  consumer  ? 
Or  is  it  primarily  a  means  of  befuddling  the 
consumer  so  that  he  readily  pays  an  excessive 
price  ? 

What  I  mean  by  the  emotional  appeal 
is  not  a  method  of  inventing  the  drama 
of  fiction,  but  of  dramatizing  a  fact,  of 
putting  into  picture,  or  simile,  enticingly 
and  damatically,  what  otherwise  would 
be  a  dry,  dreary,  drab  index. 

Advertising  is  salesmanship  in  print. 
Certainly  we  would  not  ask  of  the 
spoken  salesman  that  he  confine  himself 
merely  to  the  dry  representation  of 
specifications  and  statics,  which  in  the 
end,  technically  neither  he  nor  the  con¬ 
sumer  might  understand. 

Neither  would  we  ask  the  politician 
in  seeking  the  public  ear,  to  omit  the 
emotional  appeal.  Excellent  men  have 
failed  to  win  or  to  continue  to  hold 
public  office  because  they  syllogized  in¬ 
stead  of  appealing  to  the  emotions.  It 
was  their  loss;  and  ours,  as  voters. 

I,  for  one,  believe  that  advertising, 
by  appealing  to  human  emotions,  has 
largely  increased  the  total  desire  of  the 
.American  people  for  myriad  products; 
thus  has  increased  the  will  to  work  that 
desire  might  be  sati.sfied.  Even  those 
outstanding  inventions — motor  car  and 
radio — to  my  mind  would  never  have 
achieved  their  great  volume  without  ad¬ 
vertising. 

.According  to  some  older  teachers  of 
economic  philosophy,  this  idea  of  “stim¬ 
ulating  consumption”  is  all  fallacy.  But 
today  there  is  at  least  one  group  which 
must  accept  my  faith  in  the  value  of 
stimulating  consumption.  That  is  the 
united  group  of  New  Dealers  who  so 
emphatically  give,  as  one  of  the  causes 
of  our  depression,  the  alleged  evil  of 
over-production. 

In  one  sense  at  least  the  social  value 


of  stimulating  consumption  will  be 
denied  by  no  thinker,  no  matter  of  what 
school ;  Whenever  consumption  is  stim¬ 
ulated  for  a  superior  article,  especially 
when  the  use  of  that  article  tends  to 
raise  the  standard  of  living,  the  stimulus 
is  worth  many  times  its  cost. 

Now  as  to  the  price  question. 

True,  there  are  and  have  been  some 
advertised  articles  that  have  been  sold 
at  excessive  profit. 

But  these  usually  have  been  near¬ 
luxury  articles  comparatively  short¬ 
lived — lilies  of  the  field.  In  general, 
competition  has  been  a  salutary  correc¬ 
tive.  Competing  articles — advertised 
and  unadvertised — in  due  time  always 
displace  the  profiteer  and  exploiter. 

Let  me  illustrate : 

During  the  war  the  Germans  had 
great  difficulty  in  getting  ample  cotton 
and  were  driven  to  substitutes.  .Among 
these  was  a  very  efficient  substitute 
made  of  pulp  wood,  which  was  used  for 
surgical  dressings. 

When  we  entered  the  war  our  Gov¬ 
ernment  subsidized  the  building  of  large 
plants  for  the  making  of  this  surgical 
substitute  dressing. 

With  the  war  ended,  the  output  of 
these  plants  was  no  longer  needed.  .An 
ingenious,  venturesome  manufacturer, 
with  one  such  plant  on  his  hands,  per¬ 
fected  his  product  for  use  by  women. 
Instinctively  an  advertiser,  he  coined  a 
good  name — Kotex. 

It  took  vision,  capital,  and  courage  to 
educate  the  women  nation-wide  on  the 
great  benefits  to  be  derived  from  this 
new  sanitary  hygienic  absorbent.  Large 
capital  expenditures  had  to  be  made. 

The  product  first  appeared  at  65  cents. 
In  time,  through  the  education  given  to 
women  by  advertising  (not  by  indexing 
the  advantage  of  Kotex,  but  by  emo¬ 
tional  appeals),  the  volume  grew  so 
that  today  Kotex  is  vended  at  20  cents 
list  price. 

Furthermore,  since  the  product  has 
been  constantly  improved  through  scien¬ 
tific  experiment,  a  much  better  article 
is  offered  the  public  at  less  than  one- 
third  the  original  price. 

The  manufacturer  knew  that  if  he  re¬ 
tained  too  much  profit  to  himself,  two 
things  would  happen : 

1.  His  volume  could  not  grow. 

2.  He  would  be  holding  up  an  um¬ 
brella  under  which  other  could  take  a 
big  share  of  the  market  from  him  at  a 
lower  price. 

I  recite  the  Kotex  incident  because  it 
vividly  shows  what  I  could  demonstrate 
with  scores  of  other  cases  with  which 
I  have  been  personally  connected,  how 
manufacturers  have  devised  an  article 
for  which  there  was  a  real  social  need, 
educated  the  public  on  the  use  of  that 
article,  and,  finally,  had  increased  con¬ 
sumption  of  this  article  and  thereby 
production  of  all  materials  used  in  its 
manufacture — thereupon  the  lower  price 
followed  naturally. 

I  shall  now  give  a  different  type  case 
— where  service  was  rendered  by  in¬ 
creasing  the  quality  of  value  rather  than 
by  mere  price  reductions. 

Some  40  years  ago  there  was  no  such 
thing  as  a  soup  in  cans.  Today,  largely 
through  the  public’s  education,  via  ad¬ 
vertising,  the  total  consumption  of 
soup  in  cans  runs  into  billions.  It  has 
been  jestingly  said  the  .American  house¬ 
wife  cooks  with  a  can  opener,  but  she 
has  thus  been  freed  for  opportunity  for 
leisure  to  use  as  she  may  will. 

In  1929  the  Campbell  Soup  Company 
stated  that  30  years  before,  their  out¬ 
put  was  500,0()0  cans  for  the  entire 
year,  and  in  1929  it  was  18  million  cans 
a  week.  In  1898  the  sales  expense  was 
IVi  per  cent  and  for  advertising  14  per 


cent  of  the  selling  price.  In  1929  the 
cost  for  selling  was  2Vi  per  cent  and 
for  advertising  less  than  3  per  cent, 
making  a  total  selling  cost  of  554  per 
cent,  or  2  per  cent  less  than  the  cost 
for  salesmen  alone  in  1898. 

I  remember  distinctly  one  day  when 
the  founder  of  the  Campbell  Company, 
never  a  client  of  mine,  told  me  that  a 
certain  type  of  soup  had  grown  four 
times  in  volume  in  the  12  months  pre¬ 
ceding,  and  with  great  amusement 
showed  me  a  score  of  letters  from  his 
salesmen  saying  they  could  not  under¬ 
stand  the  great  growth  in  this  type. 

He  then  told  me  the  reason  therefor 

He  said :  "When  I  founded  this  busi¬ 
ness  I  made  up  my  mind  that  at  no 
time  would  1  be  willing  to  make  over  a 
certain  infinitesimal  fraction  of  a  cent 
profit  on  a  can  of  soup ;  that  when  my 
volume  had  grown  so  that  I  %yas  gain¬ 
ing  more  profit,  without  saying  any¬ 
thing  to  anyone,  I  would  immediately 
put  that  added  profit  into  making  my 
soup  better.  For  there  is  no  limit  to 
what  you  can  spend  on  soup.  It  is 
merely  a  question  of  how  much  money 
you  have  to  spend.  The  more  money 
you  have  the  more  vegetables  and  meat 
you  can  put  in,  and  the  more  you  put 
in  the  more  nourishing  the  soup.  So 
that  I  made  it  a  pule  every  six  months 
to  take  what  added  profits  there  had 
come  through  our  added  volume  and  in¬ 
vest  it  in  the  improvement  of  our  soup. 
Thus  our  volume  has  grown. 

“A  year  ago  I  determined  to  put  our 
current  added  per  can  profit  into  one 
particular  type  of  soup.  I  said  nothing 
to  anyone.  The  greatest  testimonial  to 
the  rightness  of  my  policy  are  these 
mystified  letters  from  my  own  sales 
force,  asking  why  this  soup  has  in¬ 
creased  fourfold  in  12  months. 

.Another  case: 

I  have  been  connected  for  20  years 
with  one  of  the  largest  selling  brands 
of  toothpaste.  We  started  our  adver¬ 
tising  about  the  time  .America  entered 
the  World  War.  There  was  very  little 
toothpaste  advertising  then.  If  I  re¬ 
member  correctly,  in  the  Expeditionary 
Army  only  one  in  four  had  ever  used  a 
toothbrush.  This  statement  is  startling, 
but  I  think  it  is  within  the  fact. 

We  projected  the  use  oi  toothpaste* 
through  the  expenditure  of  millions  of 
dollars  in  advertising  and  kept  proclaim¬ 
ing  to  the  .American  public,  “Clean  your 
teeth  twice  a  day— see  your  dentist 
twice  a  year.”  The  use  of  the  tooth¬ 
brush  in  the  United  States  increased 
within  a  few  years  manifold.  Oral 
hygiene  made  overwhelming  strides... 
competitors  in  turn  increased  their  ad¬ 
vertising — all  directed  at  making  .Amer¬ 
ica  oral-hygiene  conscious. 

.All  the  bureaucratic  education  which 
might  come  out  of  W  ashington,  at  the 
taxpayers’  expense,  through  the  dry 
routine  methods  there  employed  could 
not  have  brought  .America  to  near  the 
recognition  of  the  irnportance  of  oral 
hygiene  to  human  life,  human  health, 
and  human  happiness  as  a  result  of 
health,  as  the  advertising  by  toothpaste 
manufacturers  accomplished. 

As  to  the  price:  At  all  times  the 
consumer  has  had  his  choice  of  tooth¬ 
pastes,  at  all  prices.  He  could  buy  the 
unadvertised  as  well  as  the  advertised 
brand.  In  fact  every  chain  store  he 
enters  attempts  to  induce  him  to  buy 
their  unadvertised  brand  at  lower  cost. 
He  would  not  be  trading  with  the  chain 
store  if  he  did  not  have  confidence  in 
them.  If  he  voluntarily  chooses  to 
continue  a  higher  priced  article,  is  it 
not  because  he  feels  a  satisfaction  and 
a  security  in  its  use  that  means  much  to 
him? 

Dr.  Charles  H.  Mayo,  one  of  the  two 
great  Doctors  Mayo,  whom  President 
Roosevelt  has  just  honored  for  their 
outstanding  contributions  to  mankiml, 
in  an  address  in  San  Francisco  to  fel- 
{Cotitinued  on  page  37) 
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FLORIDA  HIGH  COURT  UPHOLDS  LAW 
PROHIBITING  POLITICAL  ACCUSATIONS 

Two  Justices  Dissent  Calling  Statute  Abridgement  of  Free  Speech 
and  Press — Defendants  Freed — Decision  Says 
Newspapers  Exempt 

{Special  to  Editor  &  Publisher)  a  matter  of  Common  knowledge  and 

Tallahassee,  Fla.,  Sept.  25.—  therefore  not  necessary  to  be  conveyed 
OrHerimr  the  discharere  of  N.  Ver-  to, the  affected  candidate  in  the  form  oi 


Ordering  the  discharge  of  N.  Ver¬ 
non  Hawthorne,  state’s  attorney  at  Mi¬ 
ami,  and  Dan  J.  Mahoney,  general  man¬ 
ager  of  the  Miami  Daily  News,  who 
had  been  charged  with  violating  Flor- 


a  matter  of  common  knowledge  and 
therefore  not  necessary  to  be  conveyed 
to, the  affected  candidate  in  the  form  of 
a  notice  served  upon  him. 

“The  gist  of  the  statute  is  to  be 
found  in  its  requirement  of  reasonable 
notice  of  attacks  and  charges  designed 


ida’s  primary  election  law  prohibiting  to  be  put  afloat  for  public  circulation  in 
circulation  of  charges  against  a  po-  3  form  not  likely  to  be  readily  found 
litical  candidate  within  18  days  of  a  out  by  the  attacked  candidate  Ihe 
primary  election,  the  Supreme  Court  of  public  forum  of  the  speaker  s  platform 
the  state  today  upheld  the  constitution-  3nd  the  ordinary  medium  of  the  press 
ality  of  the  statute  upon  which  the  3s  a  means  of  editorial  expression,  is 
charges  were  based,  but  held  that  the  sufficiently  public  to  make  the  service 
defendants  had  not  violated  the  law  in  of  notice  of  charges  and  attacks  made 
question.  Counsel  for  Hawthorne  and  by  such  ordinary  media  of  publication 
Mahoney,  as  noted  in  Editor  &  Pub-  wholly  unnecessary. 

LiSHER  last  week,  had  based  the  de-  The  court  s  opinion  was  WTitten  by 


-  BUREAU  WILL  DISCUSS 

JOINS  HARVARD  CLASS  OF  >38  piVE-DAY  AVERAGES 

Proposal  Placed  on  Convention  Pro¬ 
gram  by  Board  of  Direc- 
.  tors — Big  Extra  Ex¬ 
pense  Seen 

The  proposal  of  averaging  news¬ 
paper  circulation  on  a  five-day  basis 
separate  from  the  sixth  day  will  be  in¬ 
cluded  on  the  agenda  for  discussion  at 
the  forthcoming  Audit  Bureau  of  Cir¬ 
culations  convention  in  Chicago,  Oct 
18  and  19,  but  it  was  viewed  as  a  propo¬ 
sition  that  would  entail  considerable  ex¬ 
tra  expense,  according  to  a  statement 
issued  by  O.  C.  Harn,  managing  di¬ 
rector  of  the  bureau,  following  the  reg¬ 
ular  A.  B.  C.  directors’  meeting  in  New 
York  City,  Sept.  21. 

The  board  ordered  the  proposal, 
which  had  been  previously  submitted  by 
H.  Polachek  of  the  Hearst  organiza- 
„  .on-L  placed  on  the  agenda  of  the  com- 

Seward  S.  Brisbane,  son  of  Arthur  convention.  The  management,  how- 


s  R  iHSt  cc  t  nnfp  t*oti  that  Chief  Justice  Fred  H  Davis.  The  order  Hearst  ediiorwl  coluin  ^  ever,  reported  to  the  board  “that  while 

fense  largely  upon  the  contention  that  y.niei  justice  rrean.  i>>avis.  iiic  urucr  among  the  students  enrolled  • 


the  law  involved  was  unconstitutional. 


because  it  violated  freedom  of  speech  was  concurred  m  by  all  justiMs,  but 
and  of  the  press.  The  court  in  its  de-  Justices  Rivers  Buford  and  W .  H.  Lins 
cision  t^ay  held  that  the  statute  in  fact  'b  a  special  opinion,  held  the  law  to  be 
is  an  aid  to  free  speech  and  free  press,  unconstitutional  as  an  abridgement  ot 
Hawthorn^  was  charged  in  informa-  speech  and  free  press, 

tion  filed  in  Dade  county  criminal  court  __ 

with  making  charges  against  Represen-  OIL  DEALERS  ENTER 
tative  S.  Pierre  Robineau,  without  first  UCAT  f’*  A  MPA  If' 1^ 

informing  him  of  what  he  proposed  to  HtA  1  /VlOrN 

say.  Mahoney  was  charged  with  vio-  .  “T  '  „  . 

lating  the  law  by  publishing  what  Haw-  Three  Chicago  Groups  Now  Compe  - 
thorne  said  in  his  address  over  radio.  ing  Paid  Space  for  Cus- 

Of  Hawthorne’s  speech,  the  court  tomers — Economies 

said:  “The  statute  has  no  reference  to  Emphasixed 

oral  statements  or  addresses  commonly  — - 

referred  to  as  campaign  speeches  de-  {Special  to  Editor  &  Publisher) 

livered  in  a  public  forum,  whether  by  Chicam,  Sept.  24. — A  new  voice  was 


7.  :  ■■  who  was  among  the  students  enroiieu 

dismissing  Haivthorne  and  Mahoney  .33  Harvard  Uni- 

was  concurred  justi«s,  but  21. 


TULLY  FILES  REPORT 
ON  NEWSPRINT  BOARD 

NRA  Deputy  in  Charge  of  Paper 
Code  Submits  Document  to 
Johnson — Text  Not 
Disclosed 

{Special  to  Editor  &  Publisher) 

Washi.ngton,  D.  C.,  Sept.  24. — 
Lieut.  David  H.  Tully,  deputy  adminis¬ 
trator  in  charge  of  the  newsprint  code, 
has  filed  at  the  office  of  General  Hugh 
S.  Johnson  his  report  and  recommenda- 


medium  of  the  voice  alone  or  by  means  heard  this  week  in  the  local  “battle  of  tions  on  the  proposal  for  ceration  of  a  Advertisers  •  Kelloetr  Comnanv 
of  el^trical  devices  such  as  the  radio  the  fuels”  with  the  Planning  and  adjustment  Creek,' Mich. :  Op^nheim,  Col¬ 
and  the  like.  Nor  does  the  prohibition  paper  copy  sponsored  jointly  by  the  board,  and  the  proposition  is  now  re-  i-  o  Pittshurirh 

of  the  statute  extend,  or  propose  to  ex-  Burning  Oil  Distributors’  Association  ported  to  be  awaiting  the  return  of  NpwsnaiJrs-  ’  P/i/i’rJ.  DaiU,  RernrA 
ti-nH  tn  niihliraiinn  nf  tti..  (m*  and  the  ChicafiTo  Oil  Burners’  Associa-  President  Roosevelt  to  the  capital.  —  •  P.P“,.  ’  ......  .y  ...  ..  .' 


,  wj  .  in  principle  this  was  sound  and  might 
irvard  uni-  some  cases  present  a  better  picture 
•  than  a  six-day  average,  if  the  plan  were 

'PPORT  adopted,  provision  would  have  to  be 
*  made  for  taking  care  of  the  extra  ex- 
lOARD  pense  which  would  be  considerable.” 

The  proposal,  as  submitted,  would 
of  Paper  give  all  daily  newspapers  the  optional 
ent  to  privilege  of  reporting  daily  average  cir¬ 

culation  on  a  five-day- week  basis,  even 
if  the  variation  of  the  sixth  day’s  circu¬ 
lation  is  less  than  15  per  cent  above  or 
isher)  below  the  five-day  average.  At  present 

c  24 _  rules  require  a  separate  report  for 

,  P  j  ■  the  sixth  day  if  the  variation  is  as 
'  ^  *  much  as  IS  jier  cent,  and  this  would  be 

continued. 

nerai  tiugn  New  bureau  members  approved  by 
ecommenda-  board  include  the  following: 
er^ion  ot  a  Advertisers :  Kellogg  Company, 

adjustment  guttle  Creek,  Mich.:  Oppenheim,  Col- 


tend,  to  the  mere  publication  of  the  fact  and  the  Chicago  Oil  Burners’  Associa- 
in  a  newspaper  that  an  address  has  been  tion.  The  keynote  of  this  cooperative 


Detroit:  Dothan  (Ala.)  Eagle;  El  Uni- 


made  by  another  attacking  a  candidate  effort  is  “oil  heat  costs  so  much  less  powers  to  control  the  production  and 
and  purporting  to  give  the  details  of  than  any  other  form  of  automatic  heat  importation  of  newsprint  paper  for  the 
the  attack  so  publicly  made.  that  any  other  installation  is  expensive,  avowed  purpose  of  increasing  prices  as 


The  projected  l^rd,  with  vast  Mexico  City;’  Rtn-et^na  (0.) 

wers  to  control  the  production  and  Roswell  (N.  M.)  Record; 


In  fine,  one  of  the  objects  of  the  even  if  free. 


a  means  of  stabilizing  the  domestic  m- 


statutc  appears  to  have  been  largely,  if  As  reiiorted  previouslv  the  local  gas  dustry,  is  being  vigorously  fought  by 
not  altogether,  to  limit  candidates  and  company  is  waging  one  of  the  largest  American  Newspaper  Publishers’  As- 
their  supiiorters  to  the  use  of  the  and  most  intensive  advertising  cam-  sociation  and  the  code  authority  for  the 
‘stump’  as  a  means  of  disseminating  paigns  on  record  to  convert  Chicago  daily  newspaper  publishing  industry, 
their  attacks  and  charges,  rather  than  and  suburban  home  owners  to  gas  heat.  Elisha  Hanson,  who  presented  the  pro- 
causing  them  to  be  reduced  to  written  lu  opiiosition  to  this  drive  is  the  Chi-  tests  of  both  organizations  at  a  uublic 
or  visual  form  and  thereafter  scattered  cago  Coal  Merchants’  Association,  hearing  in  this  city,  Aug.  3,  declared 
surreptitiously  against  the  candidate  which  is  shooting  just  as  hard,  but  not  the  creation  of  such  a  board  transcends 
without  his  having  an  opportunity  to  Quite  as  often,  endeavoring  to  impress  the  iiower  of  NRA  and  would  be  a  di- 
prepare  and  circulate  a  defense  by  like  Home  Owner  with  the  fact  that  rect  contempt  of  the  Federal  court 

visual  means  ^after  being  served  with  a  **coal  heat  costs  much  less.”  Testimo-  which  issued  a  pierpetual  injunction,  in 


IVarsaw  (Ind.)  Times;  and  Trenton 
(Mo.)  Grundy  County  Missourian. 

Magazines :  The  Chicagoan,  Chicago ; 
Dog  World,  Chicago;  Elks  Magazine, 
New  York;  and  Esquire,  Chicago. 

Business  Pajiers:  Brewery  Age,  Chi¬ 
cago;  Soap,  New  York;  and  Trust 
Companies,  New  York. 

NEW  GASOLINE  COPY 

“Teamwork”  Featured  on  Coast  by 
Use  of  Football  Pbotos 

First  release  on  a  new  fall  schedule 


com’  thereof.”  nials  and  “reverse  testimonials”  are  1917,  against  an  identical  combine.  Mr.  for  Signal  Gasoline,  running  in  M 

The  so-called  Corrupt  Practices  Act,  among  the  most  effective  advertising  Hanson  has  promised  to  place  the  en-  papers  in  (California,  Oregon  and  Wash- 

officially  known  as  Section  8189,  com-  weapons  being  used.  tire  question  before  the  courts  if  estab-  jngton,  appeared  Sept.  21.  'The  cam- 

piled  general  laws,  was  described  by  the  The  appearance  of  the  oil  burner  lishment  of  a  control  board  is  sanctioned  paign  will  continue  indefinitely,  using 

Supreme  Court  as :  “An  effort  on  the  dealers  and  oil  distributors  is  signifi-  by  NRA.  half-page  copy.  In  papers  equipped  for 

part  of  the  legislature  ...  to  pro-  cant  inasmuch  as  heretofore  much  of  Consistent  with  the  policies  of  NRA,  color  work  the  advertisements  are 

mote  fair  play  and  fair  competition  in  the  advertising  effort  in  this  field  has  Lieut.  Tully’s  views  and  recommenda-  printed  in  yellow  and  black.  Theme  of 

politics  by  denouncing  as  an  improper  been  confined  to  the  individual  oil  tions  will  not  be  disclosed  until  final  ac-  the  campaign  is  the  “all  arcund  per- 


practice  the  unannounced  publication  burner  companies.  Now  the  two  groups,  tion  is  taken, 

and  circulation  of  charges  and  attacks  which  have  much  in  common,  have  — 

upon  a  candidate  of  a  kind  designed  and  united  in  a  campaign  to  popularize  the  RE' 

intended  to  be  passed  from  hand  to  virtues  of  oil  heat.  Suit  askin 

hand  as  hostile  influences  against  him”  Large  display  advertising  space  is  be-  Lake  Count 


RECEIVER  ASKED 

Suit  asking  for  a  receiver  for  the 


formance”  given  by  a  “teamwork”  gaso¬ 
line.  For  illustrations,  photos  of  dra¬ 
matic  moments  in  outstanding  coast 
football  games  are  used.  To  give  the 


I^ke  County  Printing  &  Publishing  advertisements  a  sectional  appeal  pic 


without  notifying  the  candidate  and  iug  used,  back^  by  individual  tieup  ads.  Company,  publishers  of  the  Hammond  torial  copy  is  different  ff  r  the  north¬ 
providing  him  opportunity  to  answer.  Fuel  costs  are  compared  and  a  shot  is  (Ind.)  Titnes,  the  Calumet  City  Times  west.  Northern  California,  and  Southern 
“The  law,”  the  court  said,  “never  was  fired  at  the  local  gas  company  in  the  and  the  East  Chicago  Times,  and  also  California, 
intend^”  to  restrain  ordina^  public  opening  paragraph  which  states :  for  the  personal  affairs  of  the  owner  Tbe  photos  are  headed  “Do  you  re¬ 

campaign  speeches  or  the  publication  of  “Original  cost  of  any  burner  is  small  and  publisher,  Sidmon  McHie,  was  filed  member  these  famous  plays?”  followed 
reports  of  such  spwches  by  newspapers,  comiared  with  the  cost  of  the  fuel  it  in  the  Hammond  office  of  the  Federal  by  a  tie-up  line :  “Two  spectacular  feats 
“The  libel  laws,  civil  and  criminal,  af-  burns.  Gas  burners  may  be  installed  District  Court  for  Northern  Indiana  of  individual  performance.  .  .  .  But  it 


ford  adequate  safeguard  against  news-  without  initial  charge,  but  forever  after  last  week  by  Mrs.  Isabel  D.  McHie, 
papers,  who  republish  defamatory  state-  fuel  bills  must  be  paid  far  in  exce«s  of  estranged  wife  of  the  publisher.  Mrs. 
ments  made  by  candidates  or  others,  in  oil  heat  costs.  Don’t  be  deceived  by  a  McHie  seeks  to  collect  a  judgment  of 
campaign  addresses  or  otherwise.”  trick  free  deal.  You  could  get  an  oil  $25,000  granted  her  some  time  ago 

Continuing,  the  court  said  the  law  burner  free  by  giving  the  seller  a  per-  against  Mr.  McHie. 

“may  be  said  to  be  an  aid  rather  than  manent  monopoly  of  your  fuel  purchases  - 

a  deterrent  in  the  enjoyment  of  the  at  his  prices.”  MADE  VOTE  SURVEY 

right  of  free  speech  and  press,  by  re-  In  addition  to  the  newspaper  adver-  The  City  News  Bureau  of  Chicago 
straining  the  launching  of  secretly  pre-  tising,  the  two  associations  are  distrib-  last  week  released  a  statistical  survey 
pared  charges  and  attacks  sponsored  by  uting  oil  burner  banners  and  booklets,  of  elections,  from  1930  to  1934,  which, 


takes  teamwork  to  make  a  play  stK- 
ceed.” 

The  campaign  is  being  handled  by 
Logan  &  Stebbins,  Los  Angeles. 

NEW  REPUBUCAN  GROUP 

Sattis  Simmons,  editor  of  the  Ripley 
(W.  Va.)  Jackson  Herald,  was  elected 
president  of  the  newly  organized  West 
Virginia  Republican  Editors’  Associa- 


persons  whose  identity  may  or  may  not  outlining  the  advantages  of  oil  heat,  among  other  things,  shows  that  the  tion,  formed  Sept.  IS  in  Charleston,  W. 

be  disclosed,  unless  a  copy  of  the  pro-  Roche,  Williams  and  Cunningham,  local  more  metropolitan  a  community  be-  Va.  Other  officers  are:  E.  Blake, 

posed  attacks  and  charges  intended  to  agency,  is  placing  the  series.  S.  B.  comes,  the  less  interest  it  takes  in  poli-  Ronceverte  News,  vice-president;  Ted 

be  made  during  the  last  days  of  a  cam-  Caldwell  of  the  Burning  Oil  Distribut-  tics.  The  survey  reveals  that  the  “stay-  McDowell,  managing  editor,  Beckley 

paign  shall  be  either  personally  served  ors’  Association,  announced  today  that  at-home”  vote  in  Chicago  and  Cook  Post-Standard,  secretary;  Hugh  I. 

upon  the  affected  candidate  or  first  re-  the  two  groups  will  hold  a  joint  meet-  county  is  greater  than  in  the  downstate  Shott.  publisher,  Bluefield  Telegraph 

vealed  in  the  form  of  a  campaign  ad-  ing  here  later  this  week  to  discuss  a  semi-rural  districts.  The  34-page  re-  and  Sunset  News,  treasurer,  and  James 

dress  delivered  by  a  person  whose  iden-  special  drive  to  install  oil  burners  un-  port  was  compiled  under  the  direction  H.  Krepps,  Huntington  Herald-Dis- 


tity  and  sponsorship  is  obviously  then  der  the  Federal  Housing  i*  ct. 


of  Isaac  Gershman,  general  manager.  patch,  assistant  secretary. 
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STUDY  OF  INTERNATIONAL  NEWS  URGED 

Ackerman  Suggests  Educational  Institutions  in  Democratic  Countries  Survey  Newspaper  Cover¬ 
age  for  Preservation  of  Peace — School  of  Journalism  Put  Forward  as  Clearing  House 


WITH  the  aim  of  making  interna¬ 
tional  news  “not  only  the  sinews 
of  public  opinion  but  the  sinews  of 
peace,’’  Dean  Carl  W.  Ackerman,  of  the 
school  of  journalism,  Columbia  Uni- 
s’ersity,  in  his  annual  report  this  week 
to  President  Nicholas  Murray  Butler, 
suggested  a  series  of  worldwide  studies 
by  educational  institutions  in  France, 
England  and  the  United  States  on  news 
and  its  relation  to  gt  vernment  and  inter¬ 
national  affairs. 

He  also  suggested  that  the  school 
of  journalism  be  made  the  clearing 
house  of  information  about  the  press 
of  the  world  and  that  a  new  prize  in 
international  journalism  for  the  press 
association,  newspaper  or  individual  cor¬ 
respondent  making  the  greatest  con¬ 
tribution  annually  to  international  under¬ 
standing  be  offered. 

“While  the  trend  of  governmental 
policies  at  home  and  abroad  has  been 
toward  natit  nalism,”  Mr.  Ackerman 
said,  “the  trend  of  journalism  has  been 
international.  Today  Communist,  Fas¬ 
cist,  Nazi,  and  New  Deal  political  phil¬ 
osophies  and  economic  plans  meet  and 
compete  in  the  international  news  offices. 
News  of  world  interest  and  wc  rld  im- 
iwrtance  leaps  frontiers  and  speeds  to 
the  press  of  foreign  lands  where  dicta¬ 
tors  are  powerless  and  governments  are 
called  to  account.  Public  officials  by 
their  acts  and  their  experiments  have 
made  the  world  a  journalistic  labora¬ 
tory  wherein  public  policies  are  tested 
daily  in  the  crucible  of  public  opinion. 
Nevertheless,  news  in  its  relation  to 
government  and  international  affairs  is 
a  subject  upon  which  there  is  little 
factual  knowledge  and  even  less  public 
understanding.  Newspapers  and  press 
associations  are  tc  o  occupied  with  their 
duties  and  responsibilities  to  study  this 
problem.  Governments  and  pressure 
groups  are  the  only  students  of  the  sub¬ 
ject  but  they  approach  it  from  the  stand¬ 
point  of  how  they  can  use  news  foi 
selfish  purposes.  What  is  needed  is  a 
series  cf  serious  worldwide  studies  by 
educational  institutions  in  France,  Eng¬ 
land,  and  the  United  States,  the  chief 
democracies  of  the  world  which  should 
take  the  lead  in  making  international 
news  not  only  the  sinews  of  public 
opinion  but  the  sinews  of  peace. 

“Being  cognizant  of  the  need  and 
the  opportunity  for  service  to  the  pro¬ 
fession  and  to  education  should  there  not 
be  a  clearing  house  of  information 
about  the  press  of  the  world  at  the 
school  of  journalism?  Would  not  a 
new  prize  in  international  journalism 
for  the  press  association,  newspaper,  or 
individual  correspondent  making  the 
greatest  contribution  annually  to  inter¬ 
national  understanding  be  of  public 
value? 

“Journalism  today  merits  recognition 
for  its  service  as  an  educational  force  in 
world  affairs. 

“As  the  Pulitzer  prize  fund  is  already 
so  heavily  obligated  by  commitments  to 
prizes  in  journalism  and  letters  would  it 
not  be  feasible  for  the  school  to  seek 
a  special  endowment  for  this  purpose, 
an  endowment  adequate  for  the  estab¬ 
lishment  of  a  clearing  house,  so  that 
full  information  of  the  press  activities 
of  the  world  might  be  available  upon 
which  the  advisory  board  could  make  an 
award?  Such  a  clearing  house  also 
would  be  an  exceptional  laboratory 
wherein  research  in  news  as  a  factor  in 
international  relationships  might  be 
started  in  a  thorough  and  scientific  man¬ 
ner.’’ 

Dean  Ackerman’s  report  dealt  most¬ 
ly  with  the  international  aspects  of 
journalism. 

“This  has  been  a  momentous  year  in 
world  journalism,”  he  said,  listing  the 
following  events : 

“1.  The  destruction  of  one  thousand 
newspapers  in  Germany. 


“2.  The  e.xpansion  of  Havas  and 
Reuters  news  services  in  this  country 
and  in  Latin  America. 

“3.  Reuters  transmission  of  commer¬ 
cial  news  by  radio  from  London  sim¬ 
ultaneously  to  all  world  markets. 

“4.  The  expansion  of  the  Italian  and 
German  government  information  bu¬ 
reaus  at  home  and  in  the  world  news 
markets. 

“S.  The  inauguration  of  press-radio 
news  in  the  United  States  by  the  As¬ 
sociated  Press :  the  United  Press,  and 
International  and  Universal  News  ser- 


of  new  orientation  in  world  affairs  and 
of  recovery  and  reconstruction  at  home. 
Specifically,  it  presents  a  problem  in 
education  which  should  be  the  subject 
of  a  serious,  determined,  and  continuous 


freadom  may  be  illustrated  in  both 
Germany  and  Italy.  In  these  countries 
dictators  determine  what  information  is 
to  be  published  from  abroad  and  about 
their  own  countries.  They  have  the 


study  in  French,  British,  and  Ameri-  advantage  of  being  able  to  coordinate 
can  universities  because  representative  journalism,  radio  broadcasting,  and  mo- 
government,  the  freedom  of  religion,  tion  pictures.  While  they  cannot  con- 
education,  and  the  individual,  and  the  trol  the  flow  of  national  news  to  foreign 
place  of  liberty  in  international  affairs  countries  accept  by  intimidation  or  by 
depend  upon  the  continuous  flow  of  un-  the  expulsion  qf_  offending  correspond- 
controlled  public  information.  Neither 
liberty  nor  peace  will  be  secure  with 
international  news  partly  free  and  part- 


vices  in  cooperation  with  the  National  ly  controlled  because  those  who  can  regi- 


and  Columbia  broadcasting  systems. 

“6.  The  growth  of  the  United  Press 
in  South  America. 

“7.  The  appearance  of  polemics  in  the 
Russian  newspapers  for  the  first  time 
under  the  U.S.S.R.  government. 

“8.  The  expansion  of  international 
news  of  governmental  activities  in  busi¬ 
ness  and  finance  in  the  leading  news¬ 
papers  of  the  British  Empire,  Latin 
America,  and  Japan. 

“9.  The  entrance  of  the  .Associated 
Press  as  a  competitor  of  Reuters, 
Havas,  the  United  Press,  and  other 
news  services  in  Ahe  distribution  of 
news  throughout  the  world. 

“10.  The  successful  insistence  of  the 
daily  newspapers  of  the  United  States 
that  the  freedom  of  the  press  be  re¬ 
spected  by  the  United  States  Govern¬ 
ment  under  the  National  Industrial  Re¬ 
covery  Act.” 

After  briefly  describing  the  speedy 
transmission  of  news  throughout  the 
world.  Dean  Ackerman  added : 

“News  as  an  international  force  may 
extend  or  curtail  nationalism,  strength¬ 
en  or  destroy  democracies,  and  bring 
peace  or  war.  That  fact  is  of  supreme 
importance  especially  during  this  period 


ment  the  minds  of  millions  of  people  in 
one  or  more  nations  can  create  fear, 
suspicion,  jealousy,  and  animosities  more 
powerful  than  reason,  tradition,  justice, 
or  law. 

“While  news  itself  is  international  it 
is  gathered  and  distributed  by  two  dis¬ 
tinct  groups;  governmental  and  private; 
by  two  groups  representing  two  wide¬ 
ly  different  political  philosophies ;  na¬ 
tionalism  and  democracy ;  representing 
also  two  separate  editorial  policies; 
control  and  freedom. 

“In  one  group  are  the  official  infor¬ 
mation  services  of  Mussolini  and  Hit¬ 
ler.  In  the  other  are  the  private  news 
services  of  the  -Associated  Press,  the 
United  Press  -Associations,  and  the  In¬ 
ternational  and  Universal  News  Ser¬ 
vices  of  the  United  States,  and  Havas 
and  Reuters  services  of  France  and 
Great  Britain  respectively.  In  between 
are  the  news  services  of  Russia  and 
Japan,  both  wholly  different  in  char¬ 
acter  and  functions,  but  both  evidencing 
a  desire  to  know,  understand,  and  co¬ 
operate  with  the  press  associations  of 
democratic  countries.  .  . 

“The  difference  between  journalism 
under  national  control  and  democratic 


French  Freedom  of  Press  Upheld  by 

€•  K.  Streit  in  Letter  to  Ackerman 


AN  intimate  discussion  of  coverage  of 
international  conferences  and  of 
press  freedom  in  Europe  by  Clarence 
K.  Streit,  League  of  Nations  corres¬ 
pondent  for  the  New  York  Times,  was 
given  in  Dean  Ackerman’s  report  to 
President  Butler. 

In  an  address  Mr.  Ackerman  had  ex¬ 
cluded  France  from  a  list  of  countries 
where  liberty  is  not  restricted  by  gov¬ 
ernments,  and  Mr.  Streit  replied  to  him 
as  follows; 

Geneva,  Switzerland 
April  14,  1934 

Dear  Ackerman, 

I  have  just  bad  the  pleasure  of  reading 
your  broadcast  of  Feb.  23  on  freedom  of  the 
press.  Needless  to  say  you  have  my  warm 
applause  on  the  basic  idea.  Warmer,  in¬ 
deed,  than  you  may  imagine  until  I  add  that 
I  am  doing  a  book  on  the  grand  question  of 
the  old-fashioned  freedom  and  its  latest  auto¬ 
cratic  enemies,  in  which  you  will  find  we 
have  been  thinking  along  some  similar  lines. 

But  there  is  one  thing  in  your  statement 
that  surprised,  even  astonished  me,  and  by 
which  I  think  you  needlessly  weaken  your 
case.  I  mean  your  exclusion  of  France  from 
the  countries  where  “Liberty  in  Latin  or 
Anglo-Saxon  form”  still  obtains.  I  would 
say  that  there  is  certainly  as  much  freedom 
in  all  respects  in  F'rance  as  in  any  of  the 
countries  you  name,  and  particularly  as  much 
freedom  of  speech  and  of  the  press.  In  fact, 
France  in  my  opinion  is  the  great  bulwark 
of  this  freedom  on  the  European  continent 
today:  Let  France  renounce  les  Droits  de 
'Homme  she  did  so  much  to  establish  on  that 
continent  and,  believe  me,  there  won’t  be 
much  left  of  that  freedom  anywhere,  not 
only  in  the  small  democracies  but  thereafter 
in  England  and  thereafter  with  us. 

All  I  can  find  in  your  speech  to  explain  the 
exclusion  is  the  statement  that  the  press  "in 
Paris  with  possibly  one  or  two  exceptions 
(is  controlled)  by  manufacturers  of  war 
materials.”  I  know  that  statement  is  often 
made;  1  am  fairly  well  acquainted  with  the 
subject  and  I  believe  it  is  exaggerated. 
How  do  you  reconcile  it  with  the  fact,  for 
which  I  can  vouch,  that  the  French  govern¬ 


ment  for  years  has  taken  a  far  stronger  line 
here  in  favor  of  abolishing  or  strictly  con¬ 
trolling  private  manufacture  of  armaments 
than  ours  or  the  British?  We  and  the  British 
have  long  been  the  main  obstacles  to  any¬ 
thing  beyond  a  little  publicity  being  done  in 
this  field — and  neither  of  us  have  yet  ratified 
a  treaty  we  signed  in  1925  to  this  effect, 
though  France  has.  We  have  made  some 
progress  with  Roosevelt,  but  not  the  British. 
I  have  reported  this  subject  in  The  Times 
whenever  it  came  in  the  news,  and  written 
there  a  couple  of  special  articles.  Has  such 
information  generally  been  published  in  the 
American  press?  If  not.  why  not?  I  ask  for 
information,  not  to  imply  the  sinister.  But 
we  need  to  remember  that  since  the  Shearer 
affair  our  press  has  the  reputation  in  Europe 
of  being  in  the  hands  of  the  munition  makers. 
Personally,  I  give  far  more  weight  to  the 
stupid  than  to  the  sinister  in  all  these  things. 

I  didn’t  mean  to  go  that  far  into  this  rela¬ 
tively  minor  point,  and  I  won’t  develop  the 
point  that  the  Paris  press  is  not  only  not 
the  French  press  but  it  is  the  most  influ¬ 
ential  part  of  it  only  to  Parisians  and  for¬ 
eigners:  The  country  for  years  has  always 
gone  the  other  way  and  voted  more  with  the 
provincial  press. 

The  main  point,  it  seems  to  me,  concerns 
the  definition  of  freedom  of  the  press.  I  am 
sure  you  will  agree  with  me  that  a  country 
enjoys  freedom  of  the  press  by  the  present 
standards  when  any  one  can  start  a  newspaper 
and  publish  in  it  anything  he  wants  (within 
the  libel  limits)  no  matter  how  many  news¬ 
papers  may  be  bought  or  controlled  in  one 
way  or  another,  openly  or  biddenly,  by  this 
or  that  interest.  If  you  accept  that  defini¬ 
tion.  then  you  will  surely  agree  that  the 
French  are  as  free  as  we  are,  basically.  When 
one  goes  on  into  lesser  things  one  can  argue 
our  press  is  freer  or  better  in  certain  re¬ 
spects,  but  one  can  argue  the  French  press 
is  freer  or  better  in  other  respects,  and  the 
English  in  others. 

Ever  since  there  was  Communism  (or 
almost)  there  has  been  a  Communist  daily 
in  Paris — and  certainly  I’Humanitc  does  not 
take  orders  from  the  government,  nor  is  it 
censored.  The  same  is  true  of  the  Socialist 

(Continued  on  page  38) 


ents,  they  can  influence  the  character  of 
news  by  .  public  speeches  and  govern¬ 
mental  activities.  Both  Mussolini  and 
Hitler  are  masters  of  this  art.” 

He  quoted  excerpts  of  an  Associated 
Press  survey  at  this  point  showing  how 
American  news  was  “used”  by  dicta¬ 
tors.  “In  Germany,  Italy  and  Austria,” 
he  said,  “foreign  news  provides  the 
sinews  of  foreign  propaganda.” 

In  pointing  out  the  difference  be¬ 
tween  the  handling  of  foreign  news  in 
these  countries  and  in  democratic  coun¬ 
tries,  he  told  of  the  huge  A.P.  file  on 
Hitler's  address  of  justification  for  the 
“purging”  of  the  Nazi  government  and 
on  Hindenburg’s  death,  Reuters’  wide¬ 
spread  distribution  of  commercial  news 
from  New  York,  the  serious  interest  of 
Japanese  readers  in  American  news,  and 
the  United  Press  service  in  Latin 
America,  which  goes  to  179  foreign 
cities  in  forty-two  countries  or  depend¬ 
encies. 

“Today  the  free  flow  of  international 
news  in  democratic  countries  provides 
the  sinews  of  public  opinion  and  helps 
to  keep  it  balanced.  In  autocratic  coun¬ 
tries  where  news  is  used  to  create 
governmental  opinions  public  attention 
can  be  focused  on  one  idea  until  the 
public  mind  is  wholly  unbalanced.  In 
democratic  countries  where  news  inter¬ 
ests  change  daily,  where  new  facts  and 
new  ideas  are  welcomed,  readers  see  the 
world  steadily  and  see  it  whole. 

“The  fact,  however,  that  attempts  are 
made  repeatedly  by  all  governments  and 
by  selfish  private  interests,  financial, 
commercial,  and  military,  to  use  news  to 
create  favorable  opinion  forces  the  press 
associations  and  newspapers  of  demo¬ 
cratic  countries  to  be  continuously 
vigilant. 

“Every  experienced  correspondent 
knows  and  understands  what  obstacles 
have  to  be  overcome  to  obtain  the  truth 
about  international  relations.  .  .  . 

“The  search  for  truth,  together  with 
the  growing  opinion  of  journalists  that 
continuity  of  information  is  of  greater 
editorial  value  than  sensation,  and  the 
increasing  knowledge  of  the  relation  of 
news  to  public  opinion  in  world  affairs 
is  creating  a  new  philosophy  in  jour¬ 
nalism.  This  is  a  wholesome  and  en¬ 
couraging  development,  particularly  in 
democratic  countries  which  must  depend 
upon  initiative,  resourcefulness,  accu¬ 
racy,  fairness  and  justice  in  their  com¬ 
petition  with  the  efficiency  and  control, 
centralization,  and  subsidies  of  Nazi, 
Fascist  or  Communist  countries.” 

In  concluding  his  report  Mr.  Acker¬ 
man  said: 

“Our  policy  during  the  past  three 
years  has  been  to  relate  our  work  to 
journalism  in  public  affairs.  Our  pur¬ 
pose  was  two-fold,  to  provide  our  stu¬ 
dents  with  as  complete  an  education  in 
journalism  and  in  government  as  was 
academically  possible,  and  secondly,  to 
advance  our  educational  program  in  the 
direction  of  a  graduate  school  of  jour¬ 
nalism. 

“Two  years  ago  my  annual  report 
dealt  with  the  educational  aspects  of 
this  policy.  Last  year  the  services  and 
responsibilities  of  the  press  in  national 
affairs  were  examined  in  their  relation 
to  our  plans. 

This  year  I  have  dealt  with  the  inter¬ 
national  aspects  of  news,  concluding 
thereby  the  trilogy  which  will  form  the 
foundation  for  our  curriculum  and  re¬ 
search  in  the  future.” 
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SHOPPING  NEWS  CHARGES  ‘POWERFUL 
INTERESTS’  SEEK  ITS  EXTINCTION 

San  Francisco  Publication  Asks  U.  S.  Supreme  Court  to  Rule  on 
Anti'Handbill  Law — Decision  Is  Expected  Within 
Three  Weeks 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C,  Sept.  26— 
Charging  “powerful  interests”  seek 
to  hamper  publication  of  free  distri¬ 
bution  advertising  newspapers,  the  San 
l-rancisco  Shopping  News  has  petitioned 
the  U.  S.  Supreme  Court  for  a  writ 
of  certiorari  to  the  U.  S.  Circuit  Court 
of  .\ppeals  which,  in  effect,  had  upheld 
a  municipal  ordinance  preventing  the 
circulation  of  such  organs. 

The  newspaper  is  published  twice  a 
week  and  distributes  285,000  copies  in 
San  Francisco,  Oakland  and  adjacent 
towns,  including  the  city  of  South  San 
I'rancisco,  it  stated.  The  latter  muni¬ 
cipality  passed  an  ordinance  Feb.  1, 
1932,  prohibiting  the  distribution  of  any 
"handbill  or  any  printed  or  written  ad¬ 
vertising  matter  by  placing  or  causing 
the  same  to  be  placed  in  any  antomi  bile, 
or  in  any  yards,  or  on  any  iKjrch,  or 
in  any  mail  box  not  in  possession  or 
under  the  control  of  the  person  so  dis¬ 
tributing  the  same.”  Newspapers  or 
other  publicatii  ns  printing  news  of  a 
general  nature  were  exempted. 

The  San  Francisco  Shopping  News 
contended  the  ordinance  was  discrimina¬ 
tory  in  favor  of  general  newspapers  and 
sought  a  district  court  injunction  re¬ 
straining  the  city  from  enforcing  the 
ordinance. 

The  district  court,  however,  dismissed 
the  plea  on  the  city’s  motion  which  held 
there  were  insufficient  facts  stated  to 
constitute  a  cause  of  action.  Taking  the 
case  to  the  Circuit  Court  of  -\ppeals 
for  the  Ninth  District,  the  newspaper 
failed  to  obtain  a  reversal  of  the  district 
court  decree  and  was  denied  a  petition 
for  a  rehearing. 

In  its  brief  to  the  Supreme  Court, 
filed  by  M.  C.  Sloss,  as  counsel,  the 
Shopping  News  contended  it  was  a  part 
'  f  an  important  .American  industry 
which  must  have  the  protection  of  the 
Federal  Constitution  against  “oppressive 
and  discriminatory”  legislation. 

It  cited  the  fact  that  there  were  simi¬ 
lar  publications  issued  in  more  than  30 
large  cities  of  the  United  States  which, 
in  its  opinion  have  come  to  be  a  well- 
organized  and  accepted  mode  of  adver¬ 
tising  by  merchants  and  financial  houses 
•  f  high  standing.  Touching  on  the 
charge  that  regular  newspapers  are  plot¬ 
ting  the  destruction  of  the  free-distri- 
bution  organs,  the  brief  said : 

It  is  a  matter  of  common  knowledge 
that  newspapers  derive  their  profit  from 
the  sale  of  advertising  space  and  not 
from  their  pair  circulation.  The  actual 


by  individuals  as  general  newspapers. 

In  refutation,  the  newspapers  stated 
it  could  not  deliver  copies  with  beneficial 
results  to  advertisers  otherwise  than  by 
personal  distribution  by  carrier.  Point¬ 
ing  to  the  fact  that  there  are  many  other 
newspapers  printing  news  of  a  general 
nature  as  well  as  advertising  material 
which  are  similarly  delivered  by  carrier 
from  house  to  house  in  South  San  F'ran- 
cisci  ,  the  Shopping  News  said  it  could 
not  be  considered  as  a  more  likely  cause 
of  street  litter,  fire  hazzard.  or  threat 
to  the  public  safety,  health,  order  or 
general  welfare. 

The  copies  of  its  semi-weekly  editions 
are  delivered  free  of  charge  only  to  per¬ 
sons  desiring  them,  the  newspaper  con¬ 
tinued.  Each  issue  contains  from  12  t<> 
16  pages  of  standard  newspaper  size 
and  carries  the  advertisements  of  ap¬ 
proximately  7o0  commodities. 

"Bv  reason  of  this  diversification  of 


advertising  matter,  the  publication  is  of 
wide  appeal  to  numerous  i)ersons  in  San 
Francisco  and  throughout  the  surround¬ 
ing  region,  who  receive  and  read  it  with 
interest,  and  use  the  information  con¬ 
tained  therein  in  order  to  plan  and  ar¬ 
range  their  shopping,”  the  pajier  argued. 
"The  value  of  the  advertising  space  sold 
exceeds  $000,000  per  year.” 

The  operation  of  a  careful  delivery 
system,  the  paper  asserted,  prevents  the 
leaving  of  any  copies  in  vacant  houses, 
at  any  residence  the  appearance  «  f  which 
indicates  that  the  occupant  is  away  from 
I'.ome,  and  at  any  place  where  any  paper 
of  any  kind  has  been  left  without  being 
taken  in. 

"The  Shopping  News  in  South  San 
Francisco  is  delivered  only  to  persons 
who  have  previously  specially  requested 
its  delivery  to  them,”  the  paper  stated. 

Citing  the  constitutional  grounds  upon 
which  it  bases  its  case,  the  newspaper 
declared  that  it  has  frequently  been  de¬ 
cided  that  a  state  or  municipality  may 
not  place  a  burden  upon  the  conduct  of 
a  particular  business  unless  the  same  or 
a  corresponding  burden  is  placed  upon 
all  who  are  similarly  situated  with  re- 
siiect  to  the  occupation  involved. 

It  is  expected  the  Supreme  Court 
will  rule  on  the  petition  within  lue  next 
three  weeks.  The  court  will  convene 
next  Ml  ndav. 


CONTEMPT  OF  COURT  CHARGE  FACES 
PUBLISHER  IF  HE  UPS  UNION  PAY 


Impasse  Reached  in  Vacouver  Following  Writ  Obtained  by  Other 
Staff  Members — Details  of  Profit-Sharing 
Agreement  Told 


Members  of  the  \’ancouver. 
Wash.,  tyixigraphical  union  and 
Herbert  J.  Campbell,  publisher  of  the 
liz'ening  Columbian  are  at  an  impasse 
following  issuance  of  an  injunction,  re- 
ixjrted  in  Editor  &  Publisher  last 
week,  permanently  restraining  the  pub¬ 
lisher  from  entering  into  any  contract 
with  the  union  which  would  breach  a 
profit-sharing  contract  previously  made 
with  virtually  the  entire  office  force, 
including  the  majority  of  the  mechanical 
workers. 

-As  the  situation  now  stands,  the  Co¬ 
lumbian  is  an  open  shop,  or  at  least  a 
shop  which  the  typographical  union  re¬ 
fuses  to  recognize  as  a  union  shop.  The 
local  union,  organized  a  few  months 
ago,  has  made  contracts  with  the  other 
printing  establishments  in  the  city,  in¬ 
cluding  the  Clark  County  Sun,  a  week¬ 
ly  printed  in  a  job  shop.  Union  men 
say  they  see  nothing  ahead,  if  some 
sort  of  arrangement  is  not  worked  out. 
other  than  a  walkout. 

.A  walkout,  however,  it  is  agreed  by 
the  union  men.  would  not,  could  not, 
bring  the  issue  to  a  head.  It  would. 


in  effect,  be  a  permanent  walkout,  in¬ 
sale  of  copies  of  newspapers  is  generally  asmuch  as  the  publisher  would  be  in 
conducted  at  a  loss;  the  sole  source  of  contempt  of  court  were  he  to  enter  con- 


revenue  is  advertising.  It  is,  therefore, 
fibvious  that  the  proprietors  of  news¬ 
papers  must  view  with  alarm  the  rise 
and  growth  of  shopping  news  publica¬ 
tions,  which  constitute  a  new  and  dan¬ 
gerous  source  of  competition.  There  are, 
therefore,  powerful  interests  which  will 
devote  their  effort  to  inducing  legis¬ 
lation  which  will  hamper  or  prevent  the 
publication  of  advertising  newspapers 
such  as  the  San  Francisco  Shopping 
News.  The  inherent  probabilities  of  the 
situation  indicate  that  additional  legisla¬ 
tion  of  the  same  type  is  to  be  expected 
in  the  future. 

"The  present  litigation  is  only  one 
asjject  of  a  broader  c'  ntroversy  which 
must  continue  until  the  Supreme  Court 
rules  upon  the  extent  to  which  shop¬ 
ping  news  publications  may  claim  the 
protection  of  the  Constitution  against 
oppressive  and  discriminatory  legislation. 
The  decision  of  this  case  will  determine 
far  more  than  the  validity  of  one  muni¬ 
cipal  ordinance;  upon  the  final  outcome 
may  depend  the  continued  existence  of 
an  important  industry.” 

The  decision  of  the  lower  courts,  the 
newspaper  held,  rests  upon  the  assump- 
ti'  n  that  such  organs  as  the  Shopping 
News  are  not  picked  up  as  iwomptly 


tractural  agreement  with  the  union.  In 
the  event  of  a  walkout  he  would  have 
to  employ  non-union  composing  room 
men.  The  editorial,  business  office  and 
circulation  office  men  insist  this  will 
have  to  be  the  ultimate  result,  as  they 
have  thus  far  refused  to  yield  in  their 
position  and  are  resting  on  the  court 
order. 

.Since  the  issuance  of  the  permanent 
injunction  on  Sept.  15,  the  local  union 
has  been  negotiating  with  the  publisher 
on  a  modified  contract  which  they  feel 
may  appease  the  front  office  men  and 
get  them  to  sign  a  waiver  as  concerns 
the  composing  room  on  the  co-operative 
arrangement.  The  publisher  has  ex¬ 
pressed  himself  as  willing  to  seek  a 
common  ground  for  agreement  and  with 
the  managing  editor,  composing  room 


in  those  days  of  stress.  He  proposed 
that  on  the  first  of  each  month  the  reve¬ 
nues  should  be  aiipropriated  as  follows : 

First,  a  certain  sum  should  be  set 
aside  for  rebuilding  the  depleted  cash 
reserves,  this  first  to  be  used  in  meet¬ 
ing  overdue  accounts,  and  then  to  be 
set  aside  for  expansion  purposes. 

Next,  the  depreciation  reserves,  and 
amortized  sums  for  taxes,  insurance, 
etc.,  should  be  set  aside. 

Third,  all  current  bills  should  be 
paid. 

Fourth,  all  temporary  help,  corre¬ 
spondents,  etc.,  should  be  paid. 

Fifth,  there  should  be  deducted  from 
the  earned  revenues  two  per  cent  to  al¬ 
low  for  collection  losses. 

Sixth,  the  entire  remainder  should 
be  divided  Ix'tween  all  the  employes, 
including  the  publisher,  on  a  unit  basis, 
the  unit  to  be  the  salary  us  of  Oct.  1, 
1932.  or  any  increase  in  unit  base  given 
by  the  general  manager  for  extraordi¬ 
nary  performance  or  improvement  in 
work  on  the  part  of  any  individual. 

It  was  further  provided  that  when- 
Civer  the  percentage  of  the  division 
should  reach  163  per  cent  of  the  basic 
salary,  all  excess  should  accrue  to  the 
corporation  as  profits. 

“This  figure  of  163  per  cent  was  ar¬ 
rived  at,”  said  Mr.  Campliell  in  telling 
of  the  plan,  “by  taking  the  peak  wage 
of  the  boom  iieriod,  allowing  for  the 
two  flat  cuts  of  10  per  cent  and  then 
15  per  cent,  and  figuring  so  that  the 
maximum  would  be  25  per  cent  in  ex¬ 
cess  of  the  old-time  peak  salaries  and 
wages. 

“For  instance,  a  composing  room  op¬ 
erator  at  the  peak  got  $42  a  week. 
After  the  two  wage  cuts  he  was  getting 
$32.13  a  week.  But  163  per  cent  of 
this  base  wage  of  $32.13  is  $52.50  a 
week.  So  until  an  operator  was  get¬ 
ting  $52.50  a  week,  the  office  could 
make  no  profit  other  than  the  sum 
set  aside  for  rebuilding  the  reserve. 

“The  plan  worked  well  from  the  out¬ 
set.  Little  economies  cropped  up  in 


"There  has  oeen  a  steady  increase, 
and  recently  the  payoff  has  been  more 
than  120  per  cent. 

"High  hopes  have  been  held  by  the 
entire  force  of  getting  steadily  the 
maximum  salaries  under  the  plan  in 
operation  and  every  trend  has  been 
in  that  direction.  But  a  few  months  ago 
a  union  organizer  came  to  \  aiKOUver 
and  a  local  union  was  organized.  The 
men,  most  of  whom  already  held  cards, 
joined  and  demands  follow^.  The  mem- 
Ijers  of  the  co-operative  agreement  in 
the  front  office  objected,  but  I  felt  that 
the  demand  for  $7  a  day,  or  $35  a  week, 
was  not  e.xcessive  and  was  prepared  to 
sign  when  the  front  office  men  started 
the  court  proceedings  restraining  me. 
Now  I  do  not  know  just  how  this  will 
all  come  out. 

"If  the  men  walk  out — and  there 
seems  to  be  no  other  alternative — we 
will  of  course  be  faced  with  at  least 
the  threat  of  boycott,  with  pressure 
brought  on  the  advertisers.  It  has  been 
Itecause  of  the  veiled  threats  already 
made  that  I  have  been  lukewarm  re¬ 
cently  about  seeking  any  agreement.  I 
have  never  yet  paid  blackmail  and  I'm 
getting  too  gray  around  the  temples  to 
learn  new  tricks.  However,  those  boys 
in  the  back  office  most  of  them  have 
been  with  me  for  years.  Most  of  them 
have  come  up  in  my  office  from  car¬ 
rier  boys.  They  have  not  been  threat¬ 
ening.  coercive  or  anything  except  men 
battling  for  what  they  honestly  con¬ 
sider  their  rights.  The  pressure  will 
not  in  any  event  come  from  them,  but 
from  other  organized  labor  groups  who 
seem  intent  on  using  their  own  peculiar 
methods  of  getting  the  entire  commun¬ 
ity  organized. 

“Already  the  local  union  has  consen¬ 
ted  to  waive  those  provisions  giving 
the  union  any  say  about  the  conduct 
of  Dusiness  in  my  plant.  They  have 
agreed  that  we  shall  make  our  own 
rules  and  have  full  control  of  the 
hiring  and  firing  of  any  man,  with  the 
foreman  the  sole  judge  of  competency. 
They  have  gone  a  great  way.  Whether 
they  have  gone  far  enough  to  satisfy  the 
front  office  group  who  apparently  don’t 
want  to  have  any  union  domination  is 
a  question.  The  front  office  group  is 
now  waiting  for  the  union  to  decide 
on  a  tentative  amended  contract  of¬ 
fered  by  the  publisher.  If  the  union 
accepts  the  front  office  group  will 
decide  whether  it  is  acceptable  to  them. 
If  they  so  decide,  they  propose  to  enter 
into  a  new  contract  with  the  publisher, 
embodying  the  same  terms  as  the  former 
contract,  but  granting  the  publisher  the 
right  to  permit  withdrawl  from  the 
co-operative  plan  of  mechanical  em¬ 
ployes  on  their  request." 


REGIONAL  GUILD  MEETING 

{Special  to  Editor  &  Publisher) 
Philadelphia,  Sept.  24 — Paul  Comly 
French,  American  Newspaper  Guild 
vice-president  in  charge  of  the  third 
region,  comprising  Pennsylvania,  New 
Jersey  and  Delaware,  announced  this 
week  that  the  region  will  hold  its  first 
convention  Oct.  13  and  14  at  the  Galen 
Hall  Hotel,  Wernersville,  Pa.  More 
than  100  delegates  are  expected  to  at¬ 
tend  from  Philadelphia,  Allentown, 
Reading,  Harrisburg,  York  and  other 
cities  of  the  region.  John  Y.  Kohl, 
Allentown  Chronicle,  is  chairman  of  the 
committee  in  charge. 
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foreman  (not  in  the  union),  advertising  every  jiart  of  the  business.  The  first 


manager  and  auditor,  has  been 
huddle  for  the  past  few  days  with  the 
scale  committee  attempting  to  find  such 
ground. 

The  peculiar  situation  is  based  on  an 
agreement  made  in  October,  19.32.  At 
that  time  the  publisher  called  a  meet¬ 
ing  of  all  employes.  He  outlined  a  plan 
to  save  the  force  from  being  cut  down, 
that  none  might  be  without  employment 


few  months  the  division  was  around  100 
per  cent  of  the  basic  pay.  Then  came 
tough  going  in  the  early  memths  of 
1933,  with  March  of  that  vear  establish¬ 
ing  a  low,  with  the  payoff  being  about 
55  per  cent.  The  workers,  however, 
were  glad  at  that  time  to  have  any  sort 
of  a  job,  with  the  banks  all  closed  and 


ISSUED  140-PAGE  PAPER 

The  Chicago  Journal  of  Commerce 
published  a  140-page  paper  Sept.  19, 
including  117  pages  of  legal  advertis¬ 
ing  relative  to  real  estate  for  sale  be¬ 
cause  of  delinquent  special  assessment 
taxes.  The  issue  comprises  1.120  col 
umns,  representing  430,400  lines  of  type. 
On  .Aug.  18  the  Journal  of  Commerce 
published  a  280-page  paper,  when  260 
pages  were  devoted  to  the  delinquent 
tax  list  of  Cook  county. 


CHICAGO  OFFICE  MOVED 

Bert  Crane,  newly-appointed  western 
advertising  representative  of  the  New 
York  Mirror,  has  moved  his  Chicago 
office  from  919  N.  Michigan  Ave.  to 


RA 


with  every  mail  bringing  in  canceTla-  333  N.  Michigan  Ave.,  it  was  announced 
tions  on  ads.  this  week. 
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TRADE  FALLS  OFF,  NEWS  IS  SCANTY 
AS  STRIKE  SILENCES  DUBLIN  PRESS 

Eight  Papers  With  600,000  Circulation  Have  Been  Shut  Down 
for  Nine  Weeks  as  Result  of  Wage  Dispute — Union 
Wanted  to  Sensor  News 
By  JOSEPH  DENNIGAN 

DL  BLIX,  Irish,  Free  State,  Sept.  19 —  in  each  office)  brought  everything  to  a 
The  Dublin  newspaper  strike  is  en-  standstill  by  blowing  his  whistle  and 


the  Labor  party  was  used  as  a  lever  in  Irish  Times,  and  Evening  Mail,  jour- 
an  effort  to  drive  a  w^ge  between  the  nalists  are  getting  two-thirds  of  their 
publishers.  The  publishers,  however,  salaries  as  retainers  and  are  not  ex- 
hung  together,  but  the  campaign  con-  pected  to  work.  Heads  of  departments 


tinned  with  vigor. 

An  arbitration  board  to  end  strikes  in 


are,  however,  holding  the  forts. 

Support  for  the  Dublin  publishers 


the  newspaper  industry  was  proposed  has  been  forthcoming  from  the  Xews- 
i)y  the  publishers,  but  the  unions  would  paper  Proprietors’  .\ssociation  of 
have  none  of  it,  declaring  that  it  was  Britain,  which  is  sending  only  restricted 
an  axe  at  the  root  of  trade  unionism,  supplies  of  papers  to  Ireland.  To  the 
\\  hat  the  managers  were  an.xious  to  intense  annoyance  of  the  strikers,  the 


Ly  1  he  Dublin  newspaper  strike  is  en-  standstill  by  blowing  his  whistle  and  obtain  was  a  body  to  which  they  could  Socialist  Daily  Herald,  organ  of  the 
tering  its  ninth  week.  Three  morning  telephoning  to  seek  the  counsel  of  uniop  submit  their  own  grievances.  Accord-  British  Labor  party,  is  also  in  the  co- 
evenings  and  three  weeklies  headquarters.  When  he  read  the  notice  ing  to  English  and  L'nited  States  stand-  operating  combine.  ’  Belfast  and  Cork 
published  m  the  Free  State  capital  and  over  the  ’phone,  he  was  told  by  the  ards  they  were  overstaffed  by  dozens  publishers,  too,  are  curtailing  supplies, 
enjoying  a  total  circulation  of  nearly  union  that  the  statement  must  not  ap-  but  they  were  helpless  in  face  of  what  Business  in  Dublin  has  been  seriously 
oOO.UtW  copies  ^r  issue,  have  been  par-  pear  in  the  papers.  Managers  refused  they  called  the  "go  slow  ’  policy  of  the  affected.  One  department  store  has 


alyzed  since  July  26,  leaving  the  largest  to  allow  the  journals  to  go  to  press  workers.  They  wanted  the  system  paid  off  its  mail  order  staffs  and  auc- 
section  ot  the  Free  State  public  to  de-  without  it  and  there  was  a  general  walk-  changed  under  which  the  unions  have  tioneers  have  suspended  sales  of  proper- 


pend  for  its  news  on  the  government  out  of  lino-operators  and  machine  men, 
controlled  Radio  Athlorie  and  on  the  doors  being  locked  lest  they  would  at- 
few  thousand  copies  of  English  and  tempt  to  return  to  work. 


power  to  say  who  should  be  appointed  ty.  Members  of  the  Irish  Football  As- 
tq  till  vacancies  and  prevent  the  pub-  s’oeiation  discussed  sending  deputations 
lishers  employing  casual  workers  for  to  both  sides  to  hasten  a  settlement,  as 


provincial  papers  permitted  to  circulate  F'or  weeks  the  Typographical  Society  less  than  tiiree  days  at  a  time.  Putting  their  gate  receipts  for  matches  had 
here  by  arrangement  between  the  news-  was  unyielding  in  its  claim  to  censor  on  an  extra  man  on  a  rush  night  meant  dwindled  awav  to  a  fraction  when  back- 


paper  publishers.  the  contents  of  the  papers.  They  de-  three  days'  wages  on  payday,  they 

Involved  in  the  dispute  are  the  Irish  dared  they  would  never  set  up  what  iwinted  out,  and  as  matters  stand,  the 

Indetcndent  and  its  allied  papers,  the  they  considered  "anti-worker  propa-  works  foremen  are  entirely  subordinate 

Evening  Herald,  the  Irish  Weekly  hide-  ganda”  and  declined  flatly  to  sign  any  to  the  fathers  of  the  chapels. 

pendent,  and  the  5'iok/ay  Independnt,  undertaking  as  to  their  future  be-  Mr.  Lemass  brushed  aside  these  re¬ 


wages  on  payday,  they 


to  the  fathers  of  the  chapels. 

Mr.  Lemass  brushed  aside  these  re- 


ing  from  the  sports  sections  ceased. 
Fletting-shop  proprietors  allege  they  are 
facing  bankruptcy. 

The  sober  Institute  of  Journalists,  to 
which  40  per  cent  of  Dubliit.  news- 


the  Irish  Press,  Irish  Times  and  weekly  havior.  The  publishers  said  they  would  quests.  There  would  be  no  papers  for  writers  belong,  has  agreed  to  pay  £3 
Irish  'Times,  and  the  Evening  Mail,  rep-  see  the  unions  in  Hades  before  thej  a  year,  he  held,  if  the  managers  wanted  per  week  to  members  unemployed  by 

resenting  all  shades  of  Irish  politics  would  insert  boxed  paragraphs  in  their  t  o  uproot  the  "customs  of  decades.”  the  strike.  The  larger  National  Union 

from  the  Republicanism  of  Eamon  de  papers  saying  that  the  contents  were  Ciet  the  men  back  at  work,  he  said,  and  of  Journalists,  which  is  affiliated  to  the 
Valera  to  the  British  Commonwealth  "approved  by  the  labor  union  censors.”  bring  up  details  afterwards.  Fie  in-  Dublin  Trades  Union  Council,  will  pay 
policy  of  General  O’Duffy’s  Blueshirts.  .Vtter  some  negotiations  through  the  duced  the  Publishers  to  postpone  this  £4  per  week  and  the  trades  unions  are 
All  the  publishers — John  J.  Harring-  Department  of  Industry  and  Commerce,  part  of  their  claim  for  the  present  and  seeking  a  seat  on  the  proposed  Concilia- 
ton,  Irish  Press  (formerly  with  Scripps-  the  men  shifted  their  ground  and  agreed  to  consent  to  offer  to  the  transport  tion  Board  for  a  National  Union  of 
Howard  in  the  U.  S.)  ;  Dr.  Lombard  to  set  up  everything  provided  they  strikers  graded  increases  of  2  6d  to  Journalists  delegate.  They  are  re- 
Murphy,  Irish  Indej^ndent,  James  J.  would  get  equal  space  for  a  reply.  Man-  4/6d  per  week.  The  union  officials  ported  to  be  contemplating  forcing  all 

Simington,  Irish  Times,  and  J.  C.  agers  retorted  that  this  could  not  be  agreed  to  recommend  this  to  their  men  Irish  journalists  into  trades  unions. 

I?. _ _ i _ i.j  .  »  i  i  ..  _  _  _ ..x_l  :r  _  _ t _ i  _  .*  •  _  -  -  .  •«  i  -  i  _ j 


Whitehead,  Evening  Mail,  are  banded  conceded  as  a  right — it  was  a  matter 
together  in  the  Irish  Newspaper  Man-  for  the  editors — and  after  further  par- 


agers’  Association.  On  the  other  side  rying,  the  printers  caved  in  and  signed  not  arrive  at  a  binding  decision 


if  a  conciliation  board  were  thrown  in  Four  hundred  strikers,  their  depend- 
as  a  makeweight.  Such  a  board  would  ents  and  most  of  Diiblin’s  newsboys  are 


of  the  fence  are  the  Dublin  Typograph-  an  agreement  without  reservations  to 
ical  Provident  Society,  the  Irish  Trans-  the  surprise  of  everyone.  They  de- 


on  public  relief.  Members  of  the  Trans- 


Typographical  Society  officials  were  port  Union  receive  £1  per  week  strike 
then  asked  if  they  would  take  a  test  pay,  while  Typographical  Society  mem- 


port  and  General  Workers’  Union,  the  manded,  however,  the  pay  for  the  dis-  case  in  the  courts  on  their  claim  for  bers  cet  £2/10/ — the  ten  shillings  being 

-...J  C*. _ a. _  C _ .  »  r  .  •  1  *  _ ..^1-  _  _  T'l  .  °  .  •  _ __l _ 


Electrotypers  and  Stereotypers  Society,  puted  fortnight  notice. 


Dublin  and  District — the  trades  unions 
of  the  900  workers  involved. 


the  fortnight’s  wages.  Thev  gave  an  made  up  bv  a  lew  on  union  members 

U..4.  _ _  .  ,  .  t  _ cc: _  t _ 


Conferences  were  held  every  day  at  emphatic  "No”  but  said  they  would  rec-  employed  in  job  printing  offices.  Trades 


the  government  buildings,  but  it  was  ommend  their  members  to  accept  arbi 


Endeavoring  to  hold  the  balance  be-  many  weeks  before  the  parties  agreed  tration  on  the  single  question. 


Union  reserves  amount  to  nearly 
£150,000,  and  they  are  promised  support. 


tween  the  parties  are  Seam  Lemass,  de  to  meet  face  to  face.  Publishers  and  A  ballot  of  all  members  of  the  Typo-  if  necessary,  from  their  colleagues  in 
\  alera’s  youthful  but  confident  Minister  union  heads  installed  themselves  in  sep-  graphical  Society  including  those  not  Britain. 

for  Industry  and  Commerce  and  his  arate  rooms  and  officials  of  the  depart-  engaged  in  the  newspaper  industry)  re-  Here  is  one  aspect  of  the  strike,  as 

assistants.  Secretaries  Ferguson  and  ment  had  to  run  hither  and  thither  jected  the  arbitration  recommendation  seen  by  the  Midland  Tribune,  a  pro¬ 


of  their  officials  by  709  votes  to  202  and  vinciar weekly  published  in  Birr,  Coun- 


Outside,  the  force  of  the  union  attack  the  Transport  Union  members  similarly  ty  Offaly:  “All  political  feeling  seems 


O’Sullivan  who  have  years  of  experi-  with  written  messages.  of  their  officials  by  709  votes  to  202  and  vinciarweekly  published  in  Birr,  Coun- 

ence  of  labor  troubles  in  Ireland  behind  Outside,  the  force  of  the  union  attack  the  Transport  Union  members  similarly  ty  Offaly:  “All  political  feeling  seems 
them  but  confess  themselves  baffled  by  on  the  "bosses”  was  directed  against  the  threw  their  officials  overboard  by  18'6  to  have  subsided  in  the  district.  This 

the  newspaper  strike.  Twice,  Lema^  Irish  Press  publisher,  Mr.  Harrington,  votes  to  168.  Lemass  now  announces  is  attributed  to  the  fact  that  there  are 

has  thrown  up  his  hands  in  dismay  and  He  was  attacked  bitterly  in  fugitive  that  he  can  be  counted  out  of  it  once  no  daily  newspapers.” 

ordered  the  parties  out  of  his  offices  to  sheets  issued  by  the  strikers.  One  or-  again  "for  the  present.”  * - 

settle  their  own  fights.  gan.  An  Phoblacht,  published  by  the  The  more  belligerent  strikers  talk  of  SAYS  U.  S.  VIOLATES  CODE 


settle  their  own  fights.  gan.  An  Phoblacht,  published  by  the  The  more  belligerent  strikers  talk  of 

Demands  for  higher  pay  by  the  Irish  Irish  Republican  Army  by  permission  seizing  the  papers  and  running  them  as 
Transport  and  General  Workers’  Union  of  the  strikers  to  supply  "news”  to  the  "workers’  dailies”  but  few  take  them 


SAYS  U.  S.  VIOLATES  CODE 


Transport  and  General  Workers’  Union  of  the  strikers  to  supply  "news”  to  the  "workers’  dailies”  but  few  take  them  California  Group  Protests  Govern- 
started  the  trouble.  The  Managers’  citizens,  campaigned  for  his  forcible  re-  seriously.  Journalists  in  the  Irish  In-  ment  Printing  of  Envelopes 

.\ssociatiqn  declared  that  the  demands  turn  to  Philadelphia.  He  was  accused  dependent  group  are  being  retained  to  iStecial  to  Editor  &  Publisher) 

were  “quite  impossible’’  in  view  of  the  of  trying  to  import  United  States  "open  cover  assignments  at  full  pay  and  their  Sax  Francisco,  Sept.  24. — Charges 
depression  in  the  newspaper  industry  shop’’  ideas  and  the  alliance  between  his  copy  desks  are  overloaded  with  matter,  that  the  U.  S.  Postal  Department  has 
accentuated  by  the  government  policy  of  paper’s  party  (Mr.  de  Valera’s)  and  In  the  not-so-prosperous  Irish  Press,  violated  the  fair  competition  provisions 


ftS.I  CT?' 


ft' 


shutting  out  imports  and  making  the _ 

APPRENTICE  REPORTERS  GO  TO  SCHOOL 

counts  on  which  the  publishers  depended  - 

for  prosperity.  Strike  notices  were 
served  by  the  Transport  Union,  repre¬ 
senting  packers,  dispatch  hands,  van 
drivers,  clerical  stacs  and  semi-skilled 
workers.  Whether  it  was  due  to  col¬ 
lusion  with  the  Typographical  Society 
or  not  (the  managers  averred  it  was), 
the  strike  notices  were  served  12  hours 
too  late  if  the  managers  were  to  give 
the  custormary  fortnight  notices  termin¬ 
ating  the  employment  of  their  composing 
and  machine  room  staffs  at  the  end  of 
their  working  week.  The  managers’ 
lawyers  ruled  that  the  notices  served  12 
hours  late  were  “reasonable  in  view  of 
the  circumstances”  but  the  typograph¬ 
ical  members  handed  them  back  at  the 
pay  desks  and  considered  themselves 
working  normally  and  entitled  to  proper 
notice. 

As  the  last  editions  of  the  eveinng 
papers  were  going  to  the  presses  a  few 
hours  before  the  strike  was  timed  to 
take  place  the  biggest  difficulty  was 
created.  Morning  newspapers  had  car¬ 
ried  a  statement  from  William 
(“Hoofy”)  O’Brien,  the  Transport 
Union  boss  on  the  position  as  he  said 
it  appeared  to  him  and  the  managers 
wanted  to  clear  up  their  case  in  the  Irving  Fagan,  director  of  the  Philadelphia-Camden  Newspaper  Guild’s  new 
eyes  of  the  public  by  inserting  a  notice  school  of  journalism,  photographed  at  opening  session  giving  apprentice 
in  the  evening  papers.  Editors  handed  reporters  a  lesson  on  the  departments  of  a  metropolitan  newspaper,  with  special 
if  to  the  _  composing  room  foreman  but  emphasis  on  the  editorial  department.  At  Mr.  Fagan’s  side  is  Myrtle  Lane, 
the  machine  operators  objected  and  the  formerly  of  the  Philadelphia  Public  Ledger  staff,  who  is  only  girl  “cub” 
‘Father  of  the  Chapel”  (union  official  among  90  apprentice  reporters  and  copy  boys  enrolled. 


of  the  Graphic  Arts  Code  are  made  in 
a  formal  complaint  filed  late  last  week 
by  the  Sacramento  Region  Unit  of  the 
California  Newspaper  Publishers’  .As¬ 
sociation  with  -A.  -A.  McMullen,  admin¬ 
istration  manager  for  the  Graphic  -Arts 
Code  for  the  State  of  California.  Filing 
of  the  complaint  followed  passage  of  a 
resolution  directing  such  action  be  taken 
at  a  meeting  of  the  publishers’  unit  held 
at  Orland,  Cal.,  Sept.  14. 

The  complaint  alleges  that  the  Postal 
Department  sells  printed  envelopes  in 
direct  competition  with  printers 
throughout  the  United  States  at  prices 
below  those  set  by  the  code  and  asks 
that  the  practice  be  stopped.  The  action 
also  points  out  that  the  penalty  for  un¬ 
derselling  in  violation  of  the  code  is  a 
fine  of  $500  and  six  months’  suspension 
of  the  privilege  of  doing  business. 

A.  B.  C.  WEEK  MEETINGS 

Included  on  the  crowded  calendar  of 
“.A.  B.  C.  Week”  conventions  in  Chi¬ 
cago,  Oct.  15  to  20,  are  the  following 
meetings,  all  scheduled  to  be  held  at 
the  Stevens  Hotel :  Inland  Daily  Press 
•Association.  Oct.  16-17;  Newspaper  .Ad¬ 
vertising  Executives’  .Association.  Oct. 
16-17 ;  Major  jilarkets  Newspapers, 
Inc.,  Oct.  17 ;  .Agricultural  Publishers’ 
.Association,  Oct.  17 ;  and  Audit  Bureau 
of  Circulations,  Oct.  18  and  19. 

M.  C.  MOGENSEN  APPOINTED 

The  Tzinn  Falls  (Idaho)  Times  has 
appointed  M.  C.  Mogensen  &*  Co.,  Inc., 
its  representative. 
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LINAGE  FIGURES  OF  LAST  FIVE  YEARS 
SHOW  DEALERS’  LACK  OF  PLANNING 

Department  Stores  Set  Elxample  for  Retailers,  Says  William  D. 
Nugent,  Tracing  ‘‘Disorderly  Retreat”  of  Advertising 
Since  1929 

By  WILUAM  D.  NUGENT 
Vice-President,  Media  Record*,  Inc. 

{Frcnn  cm  address  Sept.  26  before  the  Baltimore  Adz'ertising  Club) 

That  this  thought  is  not  idle  specu¬ 
lation  and  mere  playing  with  figures, 
is  shown  in  the  sales  and  advertising 
experience  of  department  stores. 

The  figures  for  the  country  from  the 
Federal  Reserve  Banks  on  department 
store  sales  are  quite  comparable  to  Me¬ 
dia  Records  figures  on  department  store 
advertising ; 

Sales 

1931  .  —11% 

1932  .  —23% 

1933  .  —  5% 

1934  (1st  8  months)  -1-15% 

These  figures  for  the  entire  country 

will  not,  of  course,  correspond  in  every 
case  with  the  experience  in  individual 
cities,  but  in  the  vast  majority  they  are 
sufficiently  close  to  justify  the  state¬ 
ment  that  where  the  best  advertising 
job  has  been  done,  the  sales  experience 
has  been  the  most  favorable.  Here  in 
Baltimore,  for  example,  there  has  been 
a  better  use  of  newspaper  advertising 
than  the  average  for  the  country,  and 
in  everv  instance  the  loss  in  gross  sales 
has  been  less  than  the  average  loss  of 
the  country. 

Now  the  point  I  ajn  making  is  that 
the  actual  amount  of  money  spent  at 
retail  for  the  purchase  of  goods  would 
have  been  greater  during  each  of  the 
past  four  years  if  all  merchants  who 
have  a  right  to  be  newspaper  adver¬ 
tisers,  had  planned  their  advertising  as 
well  as  did  the  department  stores. 

The  figures  show  very  clearly  an  ab¬ 
sence  of  study  of  the  available  statis¬ 
tical  data  on  newspaper  advertising. 

Most  important,  however,  is  the  fact 
that  this  experience  points  clearly  to 
the  desirability  of  such  study  and  plan¬ 
ning  as  a  very  practical  way  out  of 
present  business  conditions. 

Many  merchants  and  many  newspa¬ 
pers  in  this  year  1934  have  set  up  the 
objective  of  passing  1932  figures  as  the 
first  logical  step  on  the  way  back  to 
prosperity.  The  wisdom  of  this  course 
again  seems  justified  by  the  record  to 
date  as  far  as  sales  figures  are  avail¬ 
able. 

Department  store  sales  for  the  first 
eight  months  of  this  year  showed  an  in¬ 
crease  of  about  8.4  per  cent  for  the 
country  over  1932,  while  department 
store  advertising  for  the  same  period 
gained  slightly  over  8.1  per  cent. 

That  this  experience  is  probably  not 
enjoyed  by  all  retail  business  may  be 
inferred  from  the  fact  that  while  de¬ 
partment  store  advertising  was  increas¬ 
ing  8.4  per  cent  for  the  eight  months 
period  over  1932,  total  retail  adver¬ 
tising,  even  including  this  depart 


The  first  step  in  planning  the  future 
of  newspaper  advertising  is  a  de¬ 
tailed  study  of  the  decline  of  newspaper 
advertising  since  1929. 

The  disorderly  retreat  of  advertising 
during  the  past  five  years  indicates  very 
definitely  that  the  rise  to  the  1929  peak 
was  haphazard  and  lacking  in  either 
plan  or  order. 

It  was  to  be  expected  that  the  adver¬ 
tising  of  luxury  items  and  caprice  mer¬ 
chandise  would  decline  sharply  in  the 
first  year  of  the  depression  and  from 
then  on  continue  downward  to  the  low¬ 
est  levels  among  the  classifications  of 
advertisable  goods.  In  the  year  1930 
jewelry  advertising  went  off  23  per 
cent,  while  total  retail  advertising  de¬ 
clined  less  than  10  per  cent.  .\nd  in 
1933  jewelry  advertising  was  60  per 
cent  below  1929,  while  retail  advertising 
was  37  per  cent. 

Even  more  striking  than  this  has  been 
the  experience  with  musical  instrument 
advertising,  which  went  off  36  per  cent 
in  1930  and  reached  down  to  a  loss  of 
79  per  cent  in  1933  under  1929. 

In  striking  contrast  to  this  is  the  fact 
that  such  groups  of  advertisers  as  the 
retail  grocers  and  restaurant  advertis¬ 
ers  increased  their  volume  of  newspaper 
advertising  in  1930  over  1929.  and  in 
1933  retail  grocery  advertising  was  9 
per  cent  higher  than  in  1929,  while 
restaurant  advertising  was  less  than  2 
per  cent  below  the  1929  figure. 

These  two  performances  run  true  to 
expectations.  In  other  and  more  impor¬ 
tant  classifications  of  retail  advertising, 
however,  there  has  occurred  a  vacilla¬ 
tion  and  inconsistencies  that  would  in¬ 
dicate  rather  clearly  a  lack  of  plan 
based  upon  actual  opportunity  in  the  use 
of  newspaper  advertising  during  the 
past  five  years. 

Generally  speaking,  it  may  be  as¬ 
sumed  that  the  most  experienced  and 
successful  users  of  newspaper  advertis¬ 
ing  are  the  department  stores.  Their 
record  for  the  five  years  was : 

1929  1930  1931  1932  1933 

100  99.6  97.7  83. S  80.1 

Now  the  chief  competition  of  the  de¬ 
partment  stores  comes  from  three 
groups  of  specialty  stores,  namely,  shoe 
stores,  clothing  stores  and  furniture 
stores.  In  the  conduct  of  these  busi¬ 
nesses  in  every  community,  there  was 
equal  opportunity  with  the  competing 
departments  of  the  department  stores. 
It  is  therefore  pertinent  to  compare 
newspaper  performance  of  these  groups 
with  the  department  store  performance : 

1929  1930  1931  1932  1933 
Department  Stores.  100  99.6  97.7  83.5  80.1 

Shoe  Stores .  100  91.4  77.1  61.5  56.2 

Clothing  Stores —  100  83.5  75.9  57.2  48.2 

Furniture  Stores..  100  80.1  70.6  52.9  42.6 

These  figures  show  very  clearly  a 
marked  yielding  in  sales  effort  on  the 


C.  HASBROOK  RESIGNS 
AS  HEAD  OF  DAILY 


Randolph  A.  Hearst,  son  of  William 
Randolph  Hearst,  president  of  the  W. 
R.  Hearst  Newspapers,  pictured  as  he 
arrived  at  the  East  Boston  airport. 
Sept.  21,  preparatory  to  his  registering 
as  a  freshman  at  Harvard  University. 


per  cent  over  1933.  In  clothing  stores 
it  would  call  for  an  average  increase 
of  18  per  cent  because  of  the  larger 
shrinkage  of  clothing  advertising  than 
the  total  department  stores. 

Now  to  localize  this  point.  I  have 
made  a  study  of  the  Baltimore  Evening 
Sun,  which  results  in  an  unique  coinci- 


Richmond  Man  Will  Join  Story, 

Brook*  &  Finley,  N.Y.  Firm  Which 
He  Helped  Found — Retain* 
Time*-Di*patch  Stock 

Charles  Phillips  Hasbrook,  publisher 
and  part  owner  of  the  Richmond  (V'a.) 
Times-Dispatch,  has  resigned  as  presi¬ 
dent  and  pub¬ 
lisher,  effective 
Oct.  1. 

Mr.  Hasbrook, 
on  the  same  date, 
will  become  asso¬ 
ciated  with  Story, 

Brooks  &  Finley, 

Inc.,  publishers’ 
represent  a- 
tives,  which  he 
founded  with  the 
late  Walter  H. 

Story  in  1911  as 
Hasbrook  & 

Story. 

Mr.  Hasbrook 

will  retain  his  stock  interest  m  the 
Richmond  Times-Dispatch  and  his  place 
on  the  board  of  directors.  His  suc¬ 
cessor  as  publisher  has  not  yet  been 
announced. 

Mr.  Hasbrook  comes  of  a  newspaper 
family.  His  father,  the  late  Charles  E. 
Hasbrook,  was  an  associate  of  Melville 
F:.  Stone,  founder  of  the  Associated 
Press. 

Both  Hasbrooks  were  long  associated 
with  Richmond  journalism.  The  elder 
— after  serving  as  publisher  of  the  Kan- 


dence  in  the  case  of  department  stores  _  . 

with  a  wide  variation  in  the  case  of  sas  City  Times,  Boston  Traz'eier,  \ew 
clothing  stores.  The  percentage  of  in-  York  Commercial  Adzvrtiser,  Denier 


crease  in  department  stores  in  Baltimore 
should  be  exactly  the  same  as  for  the 
entire  country,  which,  to  be  exact  on 
this  point,  is  4.24  per  cent.  In  the  case 
of  the  clothing  stores,  however,  they 
should  increase  their  advertising  in  the 
Baltimore  Sun  34  per  cent  against  a 
ronntry  average  increase  of  18  per  cent, 
if  they  expect  ready-to-wear  clothing 
figures  in  1934  to  equal  those  of  1932. 

What  has  actually  hapnened  in  the 
case  of  department  stores  for  the  coun¬ 
try  in  this  connection  is  dramatic  in 
its  mathematical  precision.  F'or  the  first 
eight  months  of  this  year  the  actual  in¬ 
crease  in  department  store  advertising 
nationally  over  the  first  eight  months 
of  1932  was  8.4  per  cent,  and  the  actual 
increase  in  department  store  sales  as 
reported  to  the  Federal  Reserve  Bank 
was  exactly  8.1  per  cent. 


Republican,  Minneapolis  Times  and 
Bingltamton  Press — was  from  1914  un¬ 
til  1920  editor  and  publisher  of  the 
Times-Dispatch. 

The  younger  Hasbrook  broke  into  the 
business  on  the  Brooklyn  Eagle  and  the 
New  York  Globe.  Then  he  branched 
off  into  the  special  representative  busi¬ 
ness,  founding  his  own  firm. 

In  1916  Mr.  Hasbrook  severed  his 
connection  with  that  firm  to  become 
business  manager  of  the  Times-Dis¬ 
patch.  Upon  the  death  of  his  father, 
four  years  later,  he  became  president 
and  publisher. 

SUIT  OVER  LEGAL  NOTICES 


Florida  Court  Hear*  CIa*h  on  Day¬ 
tona  Beach  Injunction 

Court  decision  on  a  controversy  over 
Whether  or  not  this  result  in  the  de-  legal  advertising  of  the  city  of  Daytona 


partment  stores  this  year  is  the  result 
of  more  careful  planning  than  has  been 
done  in  the  past  in  no  wav  nullifies  the 
value  of  these  Federal  Reserve  Bank 
and  Media  Records  figures  as  sustain¬ 
ing  the  point  that  orderly  planning  has 
been  made  not  only  possible,  but  each 
from  data  that  is  freely  available  from 
authoritative  sources. 


Beach,  Fla.,  was  awaited  this  week  af¬ 
ter  a  hearing  in  Supreme  Court  Sept 
19  at  Tallahassee,  Fla.  The  contro¬ 
versy  was  based  on  the  city’s  attempt  to 
end  an  injunction  obtained  ^  the  Day¬ 
tona  Beach  News-Journal  Corporation, 
restraining  the  city  from  paying  for  1^ 
gal  advertising  until  all  newspapers  in 
the  city  have  bid  on  the  printing. 

A.  A.  Green,  counsel  for  the  News- 


part  of  important  groups  of  specialty  actual  trends, 
stores  in  favor  of  the  department  .  ^  showed  you  that  with  the  excep- 
but  they  have  a  greater  sig-  -'o*'*  grocery  stores  and  restaurants, 


stores 
stores; 

nificance  than  relates  to  the  advertis¬ 
ing  understanding  and  courage  of  these 
specialty  stores. 

The  lessening  of  the  combined  sales 
effort  of  both  department  and  compet¬ 
ing  specialty  stores  caused  by  the  fail¬ 
ure  of  the  clothing  and  furniture  stores 
in  particular,  to  keep  in  step  with  the 
department  stores,  must  certainly  have 
plasred  an  important  part  in  r^ucing 
the  sales  volume  in  these  lines  of  goc^s 
with  its  natural  influence  on  the  sub¬ 
ject  of  unemployment  and  therefore  of 
purchasing  power  of  the  worker. 

It  seems  to  me  entirely  reasonable 
that  if  the  more  progressive  merchants 
in  these  three  specialty  groups  had 
properly  valued  f  acts  of  their  immediate 
current  competition,  they  would  have 
recognized  an  opportunity  to  use  more 
newspaper  advertising  with  profit  to 
themselves  and  probably  to  business 
generally. 


It  mav  not  be  humanly  possible  to 
menf’ store  "inerMS^"  showed  001^24  •'etrace  in  the  next  five  years  upward  Journal  Corporation,  told  the  court  that 
’  ^  the  exact  steps  taken  downward  by  re-  the  city  had  discontinued  competitive 

tail  business  in  the  past  five  years,  but  bidding  for  the  legal  advertising  the 
experience  of  1934  from  the  record  '  '  ‘  " 

justifies  the  wisdom  of  programming 
1935  against  1931  figures  and  1936 
against  1930  figures. 

The  method  of  laying  out  such 


per  cent. 

Here  again  is  indicated  the  neces¬ 
sity  of  a  plan  based  on  careful  study 


no  classification  of  retail  merchants 
came  anywhere  near  the  department 
store  percentage  of  1929  volume  in 
1933.  Now  if  there  is  to  be  an  orderly 
return,  it  is  evident  that  order  must 
take  the  form  of  each  group  of  retail 
merchants  increasing  their  advertising 
effort  with  studious  regard  for  the 
decreases  in  the  case  of  each  par¬ 
ticular  group  each  year  on  the  way 
down  to  the  lowest  point  of  sales  vol¬ 
ume. 

I  have  found  from  a  study  of  the 
entire  country  based  on  the  actual  ad¬ 
vertising  appearing  in  newspapers  each 
year,  that  in  order  to  reasonably  aim 
at  1932  volume  for  1934,  each  classi¬ 
fication  of  retail  advertising  should 
show  an  increase  in  1934  space  equal 
at  least  to  its  own  decrease  in  1933 
from  1932.  This  in  the  case  of  de¬ 
partment  stores  would  call  for  an  in¬ 
crease  in  1934  advertising  of  only  4.S 


first  of  this  year.  Counsel  for  the  city 
argued  that  the  city  was  paying  the 
statutory  rate,  that  the  commissioners 
had  properly  exercised  their  discretion, 
and  that  acceptance  of  the  News-Jour- 


program  for  all  of  the  important  classi-  nal  Corporation’s  bid  of  30  per  cent  less 


fications  of  retail  advertisers  is  very 
simple,  and  it  is  easy  for  each  adver¬ 
tiser  within  each  classification  to  iden¬ 
tify  his  own  particular  opportunity  in 
using  newspaper  advertising  to  accel¬ 
erate  the  return  of  his  own  prosperity 
on  a  sound  basis. 


WOULD  LIMIT  CRIME  NEWS 

Legislation  to  forbid  newspapers  re¬ 
vealing  the  activities  of  officers  in  fel¬ 
ony  cases  in  which  the  accused  is  still 
a  fugitive  from  justice  was  vigorously 
urged  by  Jesse  Martin,  Fort  Worth 
district  attorney,  as  he  spoke  to  the 
delegates  attending  the  North  Texas 
and  Southern  Oklahoma  Peace  Of¬ 
ficers’  Association  convention,  in  ses¬ 
sion  in  Wichita  Falls  Sept.  19  and  20. 
He  said  the  extensive  publicity  given 
police  officers  hinders  them. 


would  involve  NR  A  code  violation. 

RESTRAINING  ORDER  ISSUED 

A  temporary  injunction  against  the 
National  Investment  Transcript,  of 
Camden,  N.  J.,  its  president,  Clement 
H.  Congdon,  Philadelphia  publisher, 
and  Marshall  Ward,  trading  as  Mar¬ 
shall  Ward  &  Co.,  of  New  York,  was 
signed  Sept.  24  in  Newark  by  Federal 
Judge  William  A.  Clark.  The  Federal 
Securities  and  Exchange  Commission, 
which  entered  suit  recently  to  prohibit 
the  defendants  from  further  sale  of 
stock  of  “Rayon  Industries  Corpora¬ 
tion,"  labeled  the  Investment  Transcrip 
a  “tipster  sheet.”  The  paper’s  attorney, 
William  Harris,  consent^  to  issuance 
of  the  temporary  order.  Congdon  pub¬ 
lishes  the  Philadelphia  Transcript  which 
was  not  involved  in  the  suit. 
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Editor  &  Publisher  for  September  2  9,  1934 


COPY  WITHDRAWN  BY  UTILITY  FIRMS 
FROM  UNFRIENDLY  NEWSPAPERS 

Money  Paid  for  Favorable  Sentiment,  Doherty  Official  Tells 
Trade  Commission — Wichita  Beacon,  Kansas 
City  Journal-Post  Mentioned 

ing  editor,  M.  B.  Sharp  and  himself. 


to  Editor  &  Publisher)  ing  eaiior,  JM.  n.  snarp  ana  nimseit,  Vu  “  ‘‘MOW*  auvciiisciiiciii.  uu 

ASHINGTON,  D.  C.,  Sept.  27—  Dickey  said.  Doherty  also  purchased  mission’s  renuest^  ^  ^  ^  to  know  about  blindfold  tests, 


ceived  one  cent  from  the  Wichita  Gas 
Company  or  any  other  Cities  Service 
organization  for  anything  but  advertis¬ 
ing^  space,”  Louis  Levand  of  the  Bea¬ 
con’s  management  stated  to  Editor  & 
PuBLiSHEiR  this  week.  “The  question¬ 
ing  by  the  e.xaminer  for  the  trade  com¬ 
mission  was  conducted  from  our  ledger 
sheets  for  1931,  1932,  and  1933,  which 


can  be  satisfied  that  we  are  spending 
our  advertising  dollar  in  the  most  intel¬ 
ligent  manner.  What  is  the  ideal  size 
of  an  individual  advertisement?  In 
newspapers,  is  it  100  lines,  or  300  or 
600  or  1,000  or  more?  In  magazines, 
is  it  a  full  page,  half  page  or  single  col¬ 
umn?  What  does  the  public  want  to 
read  in  a  liquor  advertisement?  Do 


\\7 


1  ,  i-'.  oaiM.  diau  j.rui  mission  S  renilPQt 

The  picture  of  the  publicity  activi-  $500,000  in  bonds  which  comprised  the  These  sheets  cc 


ties  of  Cities  Service  Company  sub¬ 
sidiaries  in  Kansas  was  given  at  a 
Federal  Trade  Commission  inquiry  or¬ 
dered  by  a  resolution  if  the  Senate 
during  the  past  session. 

Testimony  presented  by  Robert  L. 
Owens,  a  former  accountant  for  the 
utilities  group,  set  forth  that  the  com¬ 
pany  had  withdrawn  advertising  from 
Kansas  newspapers  hostile  to  it  and 
made  payments  to  a  number  of  news¬ 
papers  for  non-advertising  services. 

The  witness,  who  served  in  the  Kan¬ 
sas  and  Oklahoma  offices  of  Henry  L. 
Doherty,  Cities  Service  head,  told  the 
hearing  that  approximately  $75,OUO  had 
been  paid  out  by  a  headquarters  office 
in  Topeka  for  the  purpose  of  obtaining 
favorable  public  sentiment  for  the  com¬ 
pany. 

Payments  to  various  newspapers, 
Owens  asserted,  were  made  on  invoices 
attached  to  copies  of  advertisements  pre¬ 
viously  published.  The  only  exception 
to  this  method,  he  testified,  was  in  the 
case  of  payments  to  the  IVichita  Beacon. 
While  professing  ignorance  as  to  the 
services  performed  by  this  paper,  Owen 
declared  that  George  H.  Shaw,  who  was 
in  charge  of  the  Topeka  office,  ordered 
checks  to  be  drawn  U  r  the  paper.  The 
Kansas  City  Journal-Post,  of  which 
Doherty  is  part  owner,  also  received 
payments  for  services  other  than  ad¬ 
vertising,  according  to  Owen. 

Those  papers  which  launched  editorial 
attacks  on  Cities  Service  were  cut  off 
the  company’s  advertising  budgets,  he 
stated.  He  named  the  Butler  County 
News  as  an  example  of  this  punitive 
practice. 

Upon  being  summoned  to  testify, 
Shaw,  who  also  served  as  counsel  to 
the  Doherty-controlled  Public  Service 
Company  of  Denver,  said  he  had  spent 
$125,000  during  the  1931-33  period  to 
combat  a  campaign  against  Doherty 
companies  being  waged  by  the  Kansas 
City  Star. 

He  charged  the  Star’s  attack  was 
for  the  purpose  of  destroying  Cities 
Service  interests  and  that  libel  and 
damage  suits  totaling  more  than  $50,000, 
000  were  being  pushed  against  that  paper. 
The  publicity  campaign  conducted  by 
him  sought  to  present  the  utilities  side 
of  the  case  to  the  public. 

Testimony  concerning  payments  by  the 
Gas  Service  Company,  of  Kansas  City, 
another  Doherty  company,  to  various 
organizations  and  periodicals  was  given 
by  its  vice-president,  Ben  C.  Adams. 

He  submitted  figures  which  disclosed 
that  money  had  been  received  by  the 
New  Federationist,  the  Associated  In¬ 
dustries  of  Missouri,  the  Kansas  City 
(Mo.)  Chamber  of  Commerce,  the  Kan- 
sts  City  (Kan.)  Chamber  of  Commerce, 
the  Missouri  Federation  of  Labor,  the 
Missouri  School  Journal,  the  Kansas 
League  of  Municipalities,  the  Missouri 
Democrat,  the  Kcuisas  Clubwoman  and 
the  Wichita  Beacon.  Most  of  the  trade 
organizations  which  shared  in  the  pay¬ 
ments  publish  some  kind  of  periodical, 
it  was  brought  out  at  the  inquiry.  The 
payments  totaled  approximately  $48,000. 

Adams  also  admitted  he  had  ordered 
discontinuance  of  advertising  in  the  But¬ 
ler  County  News  and  the  Independence 
Examiner  because  these  papers  editori¬ 
ally  had  attacked  officials  of  the  Doherty 
companies. 

The  circumstances  surrounding  the 
purchase  of  an  interest  in  the  Kansas 
City  Journal-Post  by  Doherty  were  pre¬ 
sented  in  testimony  by  W.  L.  Dickey, 
associate  publisher  of  the  paper. 

Dickey  said  the  paper  was  reorganized 
on  Anig.  1,  1931  under  a  corporation. 
A  contract  with  Doherty  gave  the  lat¬ 
ter  50  per  cent  of  the  stock,  10  per  cent 
of  which  was  not-voting.  The  remainder 
was  split  among  Richard  Smith,  manag- 


s(  le  issue. 

Previous  to  the  reorganization,  Dickey 
stated,  the  paper  had  been  operated 
under  a  common  law  trust.  Before  ap¬ 
proaching  Doherty  he  had  held  con¬ 
versations  with  Scripps-Howard  inter¬ 
ests  but  the  latter  at  that  time  were 
negotiating  for  the  purchase  of  the  New 
York  IV  or  Id. 

Doherty  reserved  the  right  to  put  any 
matter  into  the  newspaper  over  his  sig¬ 
nature  provided  he  took  the  responsi¬ 
bility  for  it,  Dickey  continued. 

Question^  concerning  payments  by 
Shaw  to  the  paper,  Dickey  said  $29,382 
had  been  paid  to  the  Journal-Post  from 
this  source.  The  money,  however,  was 
applied  to  cover  miscellaneous  services 
performed  by  the  paper.  These  services 
included  procuring  out  of  town  period¬ 
icals,  making  mats,  etc.,  he  concluded. 

“The  IVichita  Beacon  has  never  re¬ 


covering  advertising  in¬ 
come  on  that  particular  account  and 
nothing  else. 

“As  a  matter  of  fact,  the  Wichita 
(las  Company  spends  less  for  adver¬ 
tising  of  all  kinds  than  is  spent  for 
that  purpose  in  any  city  of  similar 
size. 

“Their  total  advertising  expense  prob¬ 
ably  runs  less  than  $18,000  a  year,  for 
newspapers,  car  cards,  posters,  pro¬ 
grams  and  all  sorts  of  charity  enter¬ 
prises.  The  competitive  gas  company 
spends  about  $4,000.  The  rates  of  both 
companies  are  low  compared  to  those 
of  other  cities,  and  as  no  franchises  are 
issued  to  gas  companies  in  Kansas,  they 
haven’t  the  same  incentives  to  adver¬ 
tise  that  exist  elsewhere. 

“The  Beacon  has  never  been  asked  by 
the  Wichita  Gas  Company  in  any  way 
for  special  editorial  preference  or  men¬ 
tion  or  any  other  favor.” 


WINE  AND  LIQUOR  INDUSTRIES  SPEND 
$10,000,000  A  YEAR  IN  NEWSPAPERS 

$16,000,000  a  Year  for  All  Media  Is  Estimate  of  Schenley 
Advertising  Director — Wholesalers’  Conventiem  Debates 
Bootlegging  and  Price-Cutting 

Newspaper  advertising  of  wines 
and  liquors  in  1934  will  amount 
to  about  $10,0(X),000,  constituting  two- 
thirds  of  the  entire  advertising  e.xpendi- 
ture  of  the  industry,  the  National 


Wholesale  Liquor  Dealers  Association 
was  told  by  Maurice  Mermey,  adver¬ 
tising  director  of  the  Schenley  Pro¬ 
ducts  Company  Sept.  26.  The  asso¬ 
ciation  held  its  annual  convention  at 
the  Waldorf-Astoria  Hotel,  New  York, 
in  connection  with  the  first  national 
wine  and  liquor  exhibit  in  the  Grand 
Central  Palace,  New  York. 

Mr.  Mermey  based  his  estimate  of 
newspaper  advertising  on  records  for 
the  first  six  months  of  the  year,  which 
indicated  that  retailers  had  spent  about 
$500,000  in  newspapers,  and  general 
liquor  advertisers  $4,5(X),(X)0. 

He  placed  the  total  expenditure  for 
the  year  in  all  media  at  about  $16,- 
(X)0,()IX).  National  magazines,  he  said, 
carried  $852,770  worth  of  liquor  ad¬ 
vertising  in  the  first  half  of  the  year, 
and  painted  billboards  about  $1,250,000. 
The  latter  figure  he  said  might  be 
doubled  if  one  considered  “spectacu¬ 
lars,”  posters,  boards  with  neon  signs, 
and  scattering  painted  boards.  He 
pointed  out  that  neither  National 
Broadcasting  Company  nor  Columbia 
Broadcasting  System  will  accept  liquor 
advertising  at  this  time. 

“I  think  it  must  be  conceded,”  said 
Mr.  Mermey,  “that  newspapers  are  the 
spearhead  of  any  consumer  advertis¬ 
ing  in  behalf  of  liquors.  Other  media 
have  been  used,  and  will  continue  to 
be  used,  with  profit ;  their  value  is 
recognized.  But,  as  I  see  the  picture, 
these  other  media  are  used  to  add 
velocity  to  newspaper  advertising,  as 
far  as  liquor  is  concerned.  Only  un¬ 
der  very  special  circumstances  would 
I  recommend  the  exclusive  use  of  any 
of  these  (what  I  might  call)  secondary 
media  to  advertise  a  particular  brand 
of  whisky. 

“In  my  view,  the  newspaper  pro¬ 
vides,  as  far  as  our  industry  is  con¬ 
cerned,  the  most  visible  and  flexible  form 
of  advertising  there  is.  Newspaper 
advertisements  impress  themselves  more 
quickly  upon  the  consciousness  of  retail 
liquor  dealers  and  of  the  consumer, 
and  these  advertisements  are  more  sus¬ 
ceptible  of  quick  change  to  meet  chang¬ 
ing  conditions  and  changing  Federal 
and  State  regulations.  The  importance 
of  impressing  the  retailer  cannot  be 
over-estimated.  If  he  is  a  good  mer¬ 
chandiser,  he  will  want  to  capitalize  on 
national  advertising  by  tieing  in  his 


own  merchandising  with  that  advertis¬ 
ing.  More  often  than  not,  he  is  un¬ 
consciously  influenced  to  push  adver¬ 
tised  brands. 

“For  the  entire  year  of  1934,  at  least 
$10,000,000  will  be  spent  in  newspapers. 

“This  is  a  very  sizeable  sum.  Repeal 
advertising  has  given  the  newspapers 
and  the  magazines  a  very  substantial 
new  source  of  income.  In  Boston,  for 
example,  wine,  liquor  and  beer  linage 
for  the  firs/t  eight  months  of  1934 
ranked  fourth  in  national  display  adver¬ 
tising,  the  linage  figures  in  that  city 
for  the  first  four  being: 

Auto  display  . 1,797,935  lines 

Groceries  . 1,715,849  lines 

Tobacco  . 1,352,753  lines 

Liquor,  Wines  and  Beer.  764,199  lines 

“I  don’t  know  whether  these  advertis¬ 
ing  expenditures  are  higher  or  lower 
than  was  anticipated  by  the  publications, 
but  I  rather  believe  that  the  publications 
should  be  well  pleased,  especially  if  they 
consider  that  total  sales  of  legitimate 
liquor  are  considerably  under  antici¬ 
pated  sales.  Advertising  volume  will 
increase  as  the  sales  of  the  legitimate 
product  increase,  and  as  better  distribu¬ 
tion  is  effected  by  the  various  companies 
in  the  field. 

“Unfortunately,  the  industry  is  not 
yet  in  a  position  to  know  the  real  tested 
value  of  any  of  these  media,  or  of  any 
particular  publication  or  board.  We 
have  been  placing  our  advertising  in 
newspapers  and  in  magazines  on  the 
basis  of  the  past  experience  of  other 
advertisers.  We  have  selected  boards 
because  of  the  past  experience  of  other 
advertisers,  and  also  because  of  the  pre¬ 
prohibition  experience  of  distillers.  W’e 
have  used  car  cards  because  others  have 
used  them  successfully. 

“And  yet  I  am  not  prepared  to  say 
that  the  experience  of  others  is  the  best 
basis  for  our  industry.  Indeed,  we  may 
find  from  our  own  experience  that  pre¬ 
eminence  in  department  store  linage,  or 
in  auto  linage,  does  not  necessarily  make 
any  given  publication  best  for  our  pur¬ 
poses.  We  may  discover  hidden  fac¬ 
tors,  not  now  apparent,  which  influence 
the  pulling  power  of  an  advertising; 
medium.  But  these  factors  have  not 
yet  been  uncovered.  Our  own  company 
has  been  keying  magazine  advertising 
for  some  little  time,  and  the  results  to 
date  have  been  interesting,  but  not  con¬ 
clusive. 

“The  selection  of  media  is  not  our 
only  difficulty.  There  are  other  ques¬ 
tions  which  must  be  answered  before  we 


do  they  want  to  read  testimonials,  are 
they  looking  for  other  bright  copy 
themes,  or  do  they  just  want  to  have 
a  simply  story  about  the  product  ?  How 
frequently  should  advertisements  be 
run?  Once  a  week,  twice  a  week? 
More  or  less  often?  These  questions 
must  be  answered  in  due  time. 

“We  have  been  asked  to  finance 
cabarets,  to  finance  the  remodeling  of 
restaurants,  to  support  airplane  and 
yachting  jimkets  and  automobile  tours 
— all  in  the  name  of  advertising. 

“We  have  given  these  allurements 
wide  berth.  We  intend  to  continue  to 
do  so.” 

Bootlegging  and  price-cutting  came 
in  for  discussion  at  the  convention  as 
sources  of  worry  for  the  industry.  A 
campaign  to  educate  consumers  to  buy 
only  from  recognized  legal  dealers  was 
debated  by  those  attending,  but  without 
definite  action. 

As  one  means  of  diminishing  illegal 
sales,  a  National  Liquor  Dealers  Pack¬ 
age  Stores  Association  was  organized 
at  the  convention  with  its  first  business 
the  discussion  of  a  code  of  fair  com¬ 
petition.  It  was  reported  that  a  pro; 
posed  code  to  be  placed  before  the 
Federal  Alcohol  (Control  Administra¬ 
tion  would  bar  all  advertising  of  prices, 
in  newspapers,  in  windows,  or  in  any 
other  medium.  Each  dealer  would  be 
required  to  post  a  price  list  in  the  store, 
and  report  these  prices  to  the  code 
authority.  It  was  announced,  as  this 
was  written,  however,  that  the  code  was 
still  under  consideration. 

At  a  forum  on  price  control,  con¬ 
ducted  by  T.  S.  Strong,  of  Strong- 
Cobb  &  Co.,  (Cleveland,  Mr.  Strong 
said:  "It  seems  to  me  definitely  out 
of  the  question  to  consider  price  sta¬ 
bilization  by  governmental  decree  or 
codification. 

“It  is  my  opinion  that  prices  can 
best  be  stabilized,  and  wholesale  and 
retail  dealers  assured  of  a  profit,  by 
means  of  selective  distribution  which 
of  course  to  be  successful,  presupposes 
the  support  of  the  manufacturer.  The 
drug  trade  has  been  cignally  success¬ 
ful  along  these  lines  with  a  number  of 
nationally  advertised  items  for  which 
there  is  a  widespread  consumer  de¬ 
mand,  and  it  would  seem  that  in  part  at 
least  the  liquor  business  has  a  very 
close  parallel.” 

George  J.  Auer,  advertising  manager 
of  the  New  York  Herald  Tribune,  re¬ 
counted  the  efforts  made  by  his  paper 
and  other  newspapers  first  to  bring 
about  repeal,  and  now  to  end  bootleg¬ 
ging.  He  showed  a  six-column  adver¬ 
tisement  headed  “The  Bootlegger  Must 
Go,”  which  he  said  would  be  printed 
at  the  Herald  Tribune  expense  this 
week  in  newspapers  of  New  York, 
(Chicago,  Philadelphia,  Qeveland,  Bos¬ 
ton  and  Detroit. 

“Given  a  sound  war-cry,  and  a  candid 
survey  of  all  of  the  facts,”  he  said, 
“newspapers,  holding  as  they  do  a  com¬ 
mission  direct  from  all  of  the  people 
as  a  medium  of  general  public  infor¬ 
mation,  can  and  will  eliminate  all  who 
by  right  cannot  survive  the  blazing 
light  of  public  opinion.” 


W.  R.  HEARST  RETURNS 

Publisher  to  Stay  in  New  York  to 

Register  for  November  Elections 

William  Randolph  Hearst  and  par\- 
arrived  in  New  York  Thursday  after¬ 
noon  on  the  Liner  Bremen. 

Mr.  Hearst  expects  to  stay  in  New 
York  several  weeks,  until  he  can  reg¬ 
ister  for  voting  in  the  November  elec¬ 
tion  in  New  York.  Registration  days 
are  from  Oct.  8  to  Oct.  13.  He  is 
staying  at  the  Ritz  Tower. 

Mr.  Hearst  has  been  in  Europe  sev¬ 
eral  months.  During  his  trip  he  visited 
with  Chancellor  Hitler  of  Germany. 


14 


Editor  &  Publisher  for  September  29,  1  934 


U.  S.  NEWSPAPER  GROUP  ENTERTAINED  IN  HONOLULU 


Hawaii  lei-decked  the  party  of  Ameriran  newspaper  publis  hers,  editors,  and  writers  en  route  to  Japan.  This  photo¬ 
graph  shows  the  party  arriving  at  Honolulu,  the  last  .4nieriran  port  before  their  return  from  the  Orient. 

(Stecuil  to  Editor  &  Publisher)  Hawaiian  Sugar  Planters'  Association,  cn  route  received  messages  which  made 


NEWSPAPERS  SOLVING 
“BLEED”  PRINTING 

Indianapolis  Times  and  San  Francisco 
News  Experiments  Successful 
— Former  Used  Pink 
Tint  Blocks 

The  problem  of  printing  "bleed” 
pages  in  newspapers,  with  printing  run¬ 
ning  off  all  four  margins,  is  being 
solved  by  newspapers  in  various  parts 
of  the  country. 

The  Indiaiial'olis  Times  and  the  San 
Francisco  \czes  have  accomplished  this 
feat  in  recent  weeks,  in  addition  to  the 
San  Dieyo  Union,  whose  method  was 
described  in  the  Equipment  Review 
supplement  of  Editor  &  Publishes 
Sept.  15. 

The  Indianapolis  Times  on  Sept.  12 
printed  a  “bleed’’  page  advertisement 
for  Block's  Downstairs  Store,  using 
pink  tint  blocks  which  ran  off  all  four 
sides  of  the  page.  Black  and  white  il¬ 
lustrations  of  hats  “bled”  on  right  and 
left  margins,  but  not  at  top  and  bot¬ 
tom. 

Oversize  color  plates  and  a  simple 
adjustment  of  the  color  unit  on  the 
press  made  the  printing  possible,  ac¬ 
cording  to  William  B.  Engler,  promo¬ 
tion  manager  of  the  Times. 

The  San  Francisco  News  on  Sept.  20 
printed  a  full  page  for  the  Emporium, 
department  store,  featuring  Monterey 
home  furnishings.  This  is  said  to  be 
the  first  black-and-white  bleed  page 
published  by  a  newspaper. 

The  Emporium  bleed  advertisement 


TJ  OXOLULU,  Hawaii,  Sept.  10 —  This  was  followed  by  a  luncheon  it  necessary  for  him  to  change  his  plans  appeared  as  the  last  page  of  a  24-page 

^  Honolulu  welcomed  today  a  not-  at  the  Roval  Hawaiian  Hotel,  the  and  return  to  the  States.  narw>r  nn  th<>  aftemonn  of  the  extras 


paper  on  the  afternoon  of  the  e-xtras 


able  party  of  visiting  publishers,  edi-  luncheon  being  given  by  the  Honolulu  Mrs.  Howard  and  their  daughter,  announcing  the  finding  of  the  Lind- 
tors,  special  writers,  and  correspond-  Qiamber  wfth  President  Harold  G.  Jane,  who  had  been  on  a  trip  to  the  bergh  ransom  money, 
ents  enroute  from  continental  Lnited  Dillingham  presiding.  The  afternoon  Orient,  arrived  in  Honolulu  from  "The  use  of  this  bleed  page  ad  on 
Japan.  _  was  spent  in  swimming  and  further  Yokohama  only  three  days  before  Mr.  that  afternoon  of  extras  did  not  delay 


States  to  Japan 


This  party  is  proceeding  to  the  sightseeing. 
Mikado  Empire  at  the  invitation  of  Most  of 


was  spent  in  swimming  and  further  Yokohama  only  three  days  before  Mr 


Howard’s  arrival,  and  were  on  the  dock  the  press  run  in  any  way,”  said  C.  A. 


Mikado  Empire  at  the  invitation  of  Most  of  the  members  will  return  to  when  he  came  in  with  the  party  from  Pitts,  mechanical  superintendent  of  the 
the  Nippon  Press  .Association,  which  the  States  by  way  of  Honolulu  in  about  San  Francisco.  News.  “That  afternoon’s  extras  were 

corresponds  to  the  American  News-  two  months.  Several  will  stop  over - run  off  at  the  rate  of  39,000  per  hour, 

pajwr^  Publishers’  .Association  of  the  in  Jionolulu  on  their  return  trip.  NEW  SET-UP  PI  .AN  FOR  while  the  press  capacity  is  40,000.” 


United  States. 


The  personnel  of  the  party  is  as 


The  party  will  tour  Japan,  Korea,  follows; 
and  Manchukuo.  Many  official  and  Mr.  and  Mrs.  Lowell  Mellett,  Mr. 
unofficial  ceremonies  and  entertainments  Mellett  is  editor  of  the  Washington 
are  in  store  for  the  members,  including  (D.  C.)  Xeu'S  and  was  elected  chair- 
formal  dinners  by  the  Premier  of  man  of  the  delegation. 

Japan,  by  the  Foreign  Minister,  and  Mr.  and  Mrs.  Carrol  Binder.  Mr. 
by  the  Minister  of  the  Navy.  The  first  Binder  is  assistant  to  the  publisher 
two  will  take  place  in  Tokyo,  and  the  of  the  Chicago  Daily  Ncu’S. 
third  at  Yokoshuka,  great  Japanese  Mr.  and  Mrs.  William  X.  Burk- 

hardt.  Mr.  Burkhardt  is  editor  of  the 
The  Nippon  Press  .Association  con-  San  Francisco  Dailv  .Vetuj. 


Mr.  and  Mrs.  William  X.  Burk-  agent  for  International  News  Service, 
hardt.  Mr.  Burkhardt  is  editor  of  the  Inc.,  and  Universal  Service,  Inc.,  has 


HFARQX  mechanical  arrangements  for 

niL/\l\.0  1  OCilx  V  printing  this  page  were  worked  out  by 

King  Feature.  Becomea  Parent  Organ-  advertising 

..  jiie  manager  of  the  Emporium 

ization  tor  I.N.S.  and  U.  S.  No  together  with  T.  B.  Murphy  and  L. 

Change  of  Identity,  Operation  Proctor  of  the  store’s  advertising  staff, 

or  Management  Involved  worked  out  the  copy  and  layout  in  con- 

-  junction  with  Maurice  Hyde,  manager. 

King  Features  Syndicate,  Inc.,  sales  retail  advertising  bureau  of  the  San 
agent  for  International  News  Service.  Francisco  News. 


ceived  this  trip  not  only  as  a  good¬ 
will  gesture  toward  the  American  press 


San  Francisco  Daily  Nezes. 

Mr.  and  Mrs.  Philip  L.  Jackson. 
Mr.  Jackson  is  owner  and  publisher 


become  the  parent  organization  of  that 
group,  it  was  announced  this  week. 
Papers  making  this  move  possible 


but  as  an  opportunity  for  representa-  of  the  Oregon  Journal,  Portland,  Ore.  were  filed  with  the  secretary  of  state 


tive  .American  newspaper  men  to  see 
conditions  in  these  three  Oriental 
countries  at  first  hand. 


Frank  E.  Tripp,  general  manager  in  .Albany  last  week. 


of  the  Gannett  group  of  newspapers. 
Elzey  Roberts,  part  owner  and  pui;- 


The  announcement  further  stated: 


S.  F.  CHRONICLE  IS  HOST 

Present*  Marketing  Story  at  Series  of 
Advertising  Luncheons 

Randolph  W.  Madison,  national  ad¬ 
vertising  manager  of  the  San  Fran- 


“The  Hearst  wire  service  and  fea-  cisco  Chronicle,  has  been  conducting 


The  association  sent  Moku  Joya  to  lisher  of  the  St.  Louis  Star,  and  his  ture  syndicate  have  been  and  will  con-  a  series  of  luncheons  for  advertisers 


Honolulu  to  meet  the  party-  and  escort  son. 
it  tack  to  Tokyo.  Mr.  Joya  will  re-  M 
main  with  the  party  on  its  tour.  Mr. 

Mr.  Joya  is  a  former  member  of  (X. 
the  old  New  York  World  staff,  hav-  M 


son.  tinue  to  be  managed  by  Joseph  V.  Con-  and  advertising  agency  men  in  large 

Mr.  and  Mrs.  .Arthur  J.  Sinnott.  nolly,  president.  Under  the  new  cor-  cities  of  the  Aliddle  West  and  East. 

Mr.  Sinnott  is  editor  of  the  Nezoark  porate  organization,  the  corporation  with  the  assistance  of  the  Chronicle 

(X.  J.)  Nezvs.  known  as  King  Features  Syndicate,  national  advertising  representatives, 

Mr.  and  Mrs.  George  T.  Cameron.  Inc.,  will  include  both  International  Williams,  Lawrence  &  Cresmer.  About 


ing  started  his  newspaper  work  there  Mr.  Cameron  is  publisher  of  the  San  News  Service  and  Universal  Service  140  advertising  men  attended  five 


after  taking  undergraduate  work  at  Francisco  Chronicle. 


and,  of  course,  there  will  be  no  change  luncheons  held  last  week  and  this  week 


^e  University  of  Pennsylvania  and  Miss  Patricia  Tobin  of  San  Fran-  in  the  identity,  operation  or  manage-  in  New  York  City.  Two  luncheons 
Princeton.  In  1916  the  New  York  cisco,  niece  of  Mr.  and  Mrs.  Cameron,  ment  of  the  wire  services.”  had  previously  been  held  in  Detroit. 

World  engaged  him  as  correspondent  James  T.  Williams,  now  contribut-  - - -  Two  others  were  scheduled  for  Phila- 

for  the  Orient  and  he  covered  both  ing  editor  to  Hearst  newspapers  and  WILL  HANDLE  TRUCK  PROBLEMS  delphia  this  week.  A  luncheon  in 

Committee  of  Two  Under  NRA  Will  Akron  and  a  dinner  in  Chicago  were 
He  does  magazine  writing  and  is  a  paners.  d  j  i-  o  planned. 

frequent  contributor  of  feature  articles  Bailey  Millard  of  the  Los  Angeles  Consider  Borderline  Case*  illustrated  talk  by  Mr.  Madison 

to  the  Japan  press.  Times  and  his  daughter.  (5/>rria/ to  Editor  &  Publishe*0_  at  each  meeting  presented  the  inarket- 

.At  Honolulu  the  party  received  a  Mr.  and  Mrs.  Edmund  Gilligan.  He  .  ashixgtox,  D.  C..  Sept.  -a.  To  possibilities  of  San  Francisco  and 


He  does  magazine  writing  and  is  a 
frequent  contributor  of  feature  articles 
to  the  Japan  press. 

.At  Honolulu  the  party  received  a 


paners. 

Bailey  Millard  of  the  Los  Angeles 
Times  and  his  daughter. 

Mr.  and  Mrs.  Edmund  Gilligan.  He 


Consider  Borderline  Case* 

tSpecial  to  Editor  &  Publisher) 
Washington,  D.  C.,  Sept.  25. — To 


Mr.  and  Mrs.  James  Hammond.  He  "'ffh  the  sanction  of  XRA,  to  designate  additional  data 


gala  welcome.  A  committe  headed  by-  is  with  the  Nezv  York  Sun.  avoid  ^issible  conflict  between  the  code  Xerthern  California  territory,  together 

Earl  Thacker,  chairman  of  the  Re-  Mr.  and  Mrs.  J.  Roscoe  Drummond,  authorities  for  the  newspaper  publish-  Chronicle  itself.  .A 

ception  Committee  of  the  Honolulu  Christian  Science  Monitor,  general  and  the  trucking  industries,  repre-  larj^e  booklet  in  color,  “Select  A’ our 
Chamber  of  Commerce :  Riley  H.  .Al-  news  editor.  sentatives  of  tath  groups  have  agreed.  Customer,”  was  distributed  to  furnish 

len,  editor  of  the  Honolulu  Star-Bul-  Mr.  and  Mrs.  James  Hammond.  He  "'ffh  sanction  of  XRA,  to  designate  additional  data. 

letin;  Lorrin  P.  Thurston,  president  is  president  and  publisher  of  the  Mem-  a  member  each  to  consider  borderline  - 

and  general  manager  of  the  Honolulu  Jhis  Commercial  Appeal.  cases.  ADOPTING  FIVE-DAY  WEEK 

Advertiser;  Joseph  R.  Farrington,  gen-  Mr.  and  Mrs.  William  Lvdgate.  Conflict  is  possible,  it  is  pointed  out.  The  Chicago  bureau  of  the  Associated 

eral  manager  of  the  Star-Bulletin,  and  Mr.  Lydgate  is  a  former  island  resi-  where  a  newspaper  has  motor  truck  de-  Press,  effective  Oct.  1,  will  adopt  the 

representatives  of  civic  and  industrial  dent  from  Kauai  educated  at  Punahou  livery.  Some  of  the  publishing  com-  five-day  week,  L.  A.  Brophy,  news 

organizations  met  the  visiting  news-  and  Yale  and  now  with  the  magazine  panies  have  their  own  automobile  trucks  editor  in  charge  of  that  office,  told 


is  president  and  publisher  of  the  .Mem-  a  member  each  to  consider  borderline 


cases. 

Conflict  is  possible,  it  is  pointed  out. 


ADOPTING  nVE-DAY  WEEK 

The  Chicago  bureau  of  the  Associated 


paper  men  and  their  wives.  Bedecked  Time. 


which  do  no  work  for  others,  and  in  Editor  &  Publisher  this  week.  The 


with  Hawaii’s  flower-wreaths  (leis)  the  Mr.  Rov  W.  Howard,  chairman  of  such  cases  the  vehicle  is  regarded  “not  five-day,  40-hour  week,  will  result  in 
visitors  were  taken  on  a  motor  sight-  the  board  of  Scripps-Howard  News-  for  hire.”  and  therefore  not  subject  to  the  immediate  addition  of  six  staff  mem- 
seeing  tour  of  Oahu,  and  a  number  papers,  Inc.,  had  planned  to  go  to  the  'he  trucking  code.  Others  have  con-  bers,  he  said.  The  bureau  has  been  pre- 
of  the  men  were  guests  of  the  U.  S.  Orient  following  his  airplane  flight  tracts  with  trucking  companies  or  in-  viously  working  a  40-hour  week  as.pro- 
Xa\-y  Fleet  Air  Base,  at  Pearl  Har-  around  South  America  as  a  member  dividuals,  some  of  which  devote  their  vided  under  the  XRA  code.  This  ac- 
bor.  on  a  flight  over  Oahu  bv  navy  of  another  newspaper  partv.  He  ac-  vehicles  solely  to  the  transportation  of  tion  follows  the  recent  announcement 
planes.  The  entire  party  visited  sugar  rompanied  the  Japan  newspaper  partv  newspapers,  and  some  carrying  both  that  the  New  York  A.  P.  bureau  was 
plantations  of  the  island  as  guests  of  the  from  San  Francisco  to  Honolulu  but  newspapers  and  general  freight.  adopting  a  five-day  week. 


Editor  &  Publisher  for  September  2  9,  19  34 

Thousand  Thanhs  tor 
Miracle-Like  Service  on 
Lindbergh  Case** 


For  complete  and  dependable  news  and  feature  photographic  print 
coverage  and  for  daily  full  page  news  picture  mat.. 


WRITE  OR  WIRE 


WIDE  WORLD  PHOTOS,  lae. 

New  York  Tiine»  Annex,  22!l  W.  43rd  !St.~>New  York  City 
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BLOCK  GIVES  JOURNALISM  STATUS 
IN  FIVE  EUROPEAN  COUNTRIES 

Free  Press  Is  Fact  in  England  and  France,  Publisher  Says,  but  in 
Italy,  Austria  and  Germany  It  Is  Non-Elxistent — Believes 
President’s  Advisors  Hold  Back  Recovery 


Free  press  is  a  fact  in  Eng¬ 
land;  with  some  qualification  it 
is  a  fact  in  France,  but  in  Germany, 


Paul  Block.  newspaper  publisher, 
photographed  when  he  returned  re¬ 
cently  from  an  extensive  trip  to  Europe, 
where  he  sur\eyed  economic  condi¬ 
tions  in  five  countries. 

.Austria  and  Italy  it  is  non-existent 
Paul  Block,  head  of  the  Paul  Block 
Newspapers  and  of  Paul  Block  and 
Associates,  newspaper  advertising  rep¬ 
resentatives,  told  Editor  &  Publisher 
this  week  in  an  interview. 

Mr.  Block  recently  returned  from 
an  extensive  trip  to  Europe,  during 
which  he  conducted  a  survey  of 
economic  and  political  conditions,  which 
were  printed  in  his  newspapers  and  also 
in  a  number  of  newspapers  represented 
by  Mr.  Block  including  the  Cincinnati 
Enquirer,  Los  Angeles  Herald-Express, 
Worcester  Telegram-Gazette,  the  Lan¬ 
caster  (Pa.)  papers  and  others.  Lord 
Beaverbrook  also  published  some  of 
them  in  his  London  Express. 

He  expanded  on  this  survey  to  give 
the  status  of  journalism  in  the  five 
countries  he  visited. 

‘Tn  England.”  he  said,  “I  find  the 
newspapers  are  just  as  independent 
and  as  free  as  they  are  in  the  United 
States. 

“In  France  they  seem  to  be  very  in¬ 
dependent  editorially,  but  I  regret  to 
say  that  my  opinion  is  that  politicians 
and  others  are  able  to  purchase  editorial 
policies  of  some  of  the  papers. 

“In  Germany,  Austria  and  Italy,  the 
newspaper  policies  are  definitely  con¬ 
trolled  by  the  governments,  and  there 
is  no  free  press  in  any  of  these  coun¬ 
tries.  In  consequence  newspapers  are 
virtually  government  bulletins.  The 
citizens  never  know  what  is  going  on 
in  his  country  because  the  government 
dictates  what  it  wants  the  papers  to 
run.  As  a  result  the  reader  does  not 
even  believe  the  truthful  news  that 
might  be  appearing.” 

^  Regarding  the  use  of  news  from  the 
L  iiited  States  in  foreign  newspapers, 
Mr.  Block  said: 

“In  England  this  news  is  as  clear 
and  honest  in  facts  as  is  the  news  we 
get  from  England  and  publish  in  our 
newspapers. 

“But  in  all  the  other  countries  men¬ 
tioned.  even  including  France,  they  run 
such  American  news  as  they  desire  and 
usually  the  kind  of  news  they  think 
will  help  their  own  governments, 
rather  than  the  actual  facts.” 

While  abroad  Mr.  Block  interviewed 
Premier  Mussolini  of  Italy  and  (Chan¬ 
cellor  Schuschnigg  of  Austria.  Of  his 
interview  with  Mussolini  he  wrote: 

“There  was  one  question  I  wanted 
to  ask  him  before  I  left  and  the  op¬ 
portunity  came.  I  told  him  that  he 

certainly  must  know  of  the  great  loy 


alty  and  devotion  his  countrymen  have 
for  him.  I  told  him,  if  1  recognized 
this  in  the  cities  and  villages  which 
I  had  visited,  surely  he  must  know 
these  facts  better  than  I.  He  smiled 
and  thanked  me.  I  then  said,  ‘Why 
not  therefore  give  to  your  people  the 
thing  that  is  most  precious  to  all  civili¬ 
zation,  the  thing  that  will  bring  you 
the  applause  of  the  whole  world — a  free 
pressf  Mussolini  smiled  and  said 
slowly :  ‘Mr.  Block,  we  have  a  free 
pr^s,  but,  when  an  editor  writes  some¬ 
thing  that  we  feel  would  hurt  our  peo¬ 
ple,  then  w’e  call  his  attention  to  it.’ 

“It  was  my  turn  to  smile,  having 
learned  that  the  newspaper  writers’ 
attention  to  a  story  is  usually  called 
even  before  it  is  written  and  so  I  said, 
‘Well,  Your  Excellency,  let  us  trust 
that  in  the  very  near  future,  news¬ 
papers  in  your  country  will  be  per¬ 
mitted  to  publish  news  and  editorial 
expressions,  to  which  the  editors’  at¬ 
tention  will  not  be  called,  either  before 
or  after  the  story  has  appeared.’ 

“We  shook  hands  as  heartily  as  if 
we  had  been  old  friends  and  I  with¬ 
drew,  leaving  behind  me  a  man  whom 
I  consider  the  greatest  personality  of 
the  present  century.” 

Mr.  Block  succinctly  summarized 
conditions  as  he  found  them  for  Edi¬ 
tor  &  Publisher  as  follows: 

“England  is  in  fine  condition. 

“France  is  in  bad  condition,  but  not 
so  bad  as  the  people  there  would  lead 
you  to  believe.  Most  of  the  people 
have  some  money  put  away.  France 
is  a  saving  nation. 

“Germany  is  in  very  bad  shape — much 
worse  than  we  over  here  can  ever 
understand.  It  is  my  opinion  that  the 
Hitler  government  would  have  fallen 
this  winter,  except  for  the  fact  of 
President  Hindenburg’s  death  which 
gave  the  Nazi  regime  a  new  lease  on 
life. 

“In  Austria  the  economic  situation 
is  critical  because  the  government  is 
spending  almost  every  dollar  it  takes 
in  for  defense  purposes,  fearing  the 
German  Nazi  government.  If  .Aus¬ 
tria  were  left  alone,  its  condition  would 
improve. 

“Italy  looks  like  the  most  prosper¬ 
ous  country  in  world  but  it  is  not  so 
prosperous  as  it  looks.  Here,  too,  there 
is  too  much  money  being  spent  for 
armaments.  However  the  great  ma¬ 
jority  of  the  Italian  people  have  faith 
in  lilussolini  and  their  temperaments 
are  such  that  they  are  happy  even  when 
they  have  but  a  few  lira  left  in  their 
pockets.” 

Mr.  Block  feels  the  economic  prob¬ 
lem  in  this  country  would  be  solved 
if  President  Roosevelt  would  oust  the 
“brain  trust”  as  counsellors  and  place 
in  their  stead  “experienced  business 
men.”  He  said : 


272,103 

wM  the  averase  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  iMues) 
for  the  month  of 

AUGUST,  1934 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of 
AUGUST,  1 934 was  182,573. 

Bomrylhing  in  Baltimor* 
Rmmmlamt  AnunJ 

THE  SUN 

Morning  Evening  Sunday 


“.As  for  the  United  States  I  feel 
that  our  resources  are  so  great  that 
not  even  the  radical  theorists  and  semi- 
Communists  who  surround  the  Presi¬ 
dent  in  Washington  can  bring  about 
the  country’s  downfall.” 

He  said  it  would  be  difficult  to  elect 
Republican  Congressmen  “while  the 
.Administration  has  25  per  cent  of  our 
people  on  the  dole  and  20  per  cent  of 
our  people  have  either  federal,  state 
or  city  positions,  most  of  whom  of 
course  are  New  Deal  appointees,”  but, 
he  added,  “sooner  or  later  the  people 
will  wake  up  and  demand  the  liberties 
which  the  constitution  originally  gave 
them.” 

“Then  the  President,”  he  said,  “will, 
no  doubt,  call  in  experienced  business 
men  to  help  him  in  straightening  out 
the  troubles  which  these  young  profes¬ 
sors  and  theorists  like  Wallace,  Tug- 
well,  Johnson  and  Richberg  have 
created,  and  then  we  will  get  back  the 
prosperity  which  the  country  would 
have  had  even  now.  except  for  the  ac¬ 
tivities  mentioned.” 


WOMAN  NRA  PRESS  CHIEF 

Mis*  Coles  Handling  Releases,  Suc¬ 
ceeding  W.  V.  Lawson 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C..  Sept.  24. — Press 
relations  for  NR.A.  one  of  the  largest 
and  most  exacting  jobs  under  the  New 
Deal,  are  being  directed  by  a  young 
woman.  Miss  Marshall  Coles,  who  was 
assistant  to  William  V.  Lawson  until  he 
resigned  to  go  with  the  Cotton  Textile 
Institute. 

She  is  the  second  woman  executive  to 


step  into  a  key  position  in  the  re¬ 
covery  administration,  the  widely  pub¬ 
licized  Frances  Robinson,  assistant  to 
General  Hugh  S.  Johnson,  having  pre¬ 
ceded  her.  Miss  Coles  is  acting  director 
of  the  press  relations  bureau  until  some¬ 
one  else  is  appointed. 

Having  the  cooperation  of  a  large 
corps  of  news  writers,  many  of  them 
seasoned  reporters.  Miss  Coles  is  con¬ 
ducting  the  bureau  with  a  srnoothness 
that  contrasts  sharply  with  the  irritation 
that  has  marked  relations  between  Miss 
Robinson  and  many  of  those  who  have 
been  subject  to  her  direction. 

Prior  to  joining  the  press  relations 
bureau,  she  was  a  writer  for  the  North 
China  Daily  Nezvs  at  Shanghai.  She 
also  wrote  for  French,  Japanese  and 
American  papers  at  Geneva,  Switzer¬ 
land,  and  other  points  on  the  Continent 
For  three  years  she  was  wdth  the 
League  of  Nations  Non-Partisan  Bu¬ 
reau  in  New  York. 


D.  ALLYN  GARBER  RESIGNS 

D.  Allyn  Garber  has  resigned  as  ad¬ 
vertising  director  of  the  Pittsburgh 
Press  to  become  president  of  Boggs  & 
Buhl,  large  department  store,  Pitts¬ 
burgh.  Before  joining  the  Press  he 
was  with  Boggs  &  Buhl  for  more 
than  20  years,  serving  the  greater  pait 
of  that  time  as  advertising  and  sales 
promotion  manager.  Frank  C.  Morri¬ 
son,  business  manager  of  the  Press, 
stated  to  Editor  &  Publisher  that 
no  successor  will  be  appointed  to  Mr. 
Garber,  but  that  his  responsibilities  on 
the  Press  will  be  assumed  by  the  pres¬ 
ent  executive  staff. 


Y 


AND  well-filled  pay  envelopes  are  being 
passed  out  on  pay-day  in  Worcester,  Massa¬ 
chusetts.  Few  cities  anywhere  maintain 
such  stability  of  buying  power  through  all 
the  passing  vicissitudes  of  industry. 


Sure — we  had  a  textile  strike  in  Worcester!  But  pickets  in 
front  of  textile  shops  had  no  effect  on  factories':turning  out 
machine  tools,  abrasive  wheels,  skates,  trolley  cars,  fire;  arms, 
valentines,  vacuum  cleaners,  boilers,  wrenches,  airplane  parts 
and  other  products  for  which  Worcester  is  famous. 


Worcester  County  manufactures  more  than  3,(X)0  different 
products.  No  one  industry  produces  so  much  as  six  i>er  cent 
of  Worcester  County  manufacturers.  Built  on  this  immense 
diversification  of  industries,  Worcester’s  wealth  is  stable, 
Worcester’s  buying  power  depjendable. 


The  entire  Worcester  Market,  city  and  suburban,  con¬ 
centrating  a  population  of  433,287  within  an  average 
18-mile  radius,  is  adequately  and  economically  covered 
through  these  newspapers  alone. 


mvsAKSA  tftec  daivv -cmmtJhaBmi 


THE  TELEGRAM -GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 
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The  Intertype  Autospacer  will 
save  One  Third  of  the  keyboard 
i  time  necessary  for  setting  many 
!  short  or  centered  lines. 

The  composed  line  is  sent  in  exactly 
j  as  set.  No  spacing  material  is  needed 


fl  large  amount  of  the  composition  in 
any  composing  room  consists  of  centered 
-■  j  and  short  lines.  Such  lines  usually  require 
')  a  considerable  amount  of  hand  work  by 
the  operator  of  a  line  compx)sing  machine. 

Slow  hand  work  in  connection  with  cen¬ 
tered  and  short  lines  con  be  eliminated. 
With  an  Intertype  flutospacer  such  lines 
^  ore  set  and  cast  os  fast  as  ordinary  full  7 
length  lines. 

‘j  The  use  of  the  flutospacer  does  not  affect 
j  the  normal  operation  of  the  Intertyp)e  in 
ti  any  manner.  It  is  naturally  a  part  of  the 
^3  machine. 

Investigate  the  Intertype  flutospacer.  It 
means  further  savings  in  time  and  money.  » 
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Chicago,  130  North  Franklin  Street;  New  Orleans,  1007  Camp  Street;  San  Francisco,  152  Fremont  Street;  Los 
Angeles,  1220  South  Maple  AveoXie;  Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry  Co.  Limited 
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OPTIMISM  EXPRESSED  AT  CONVENTION  OF  COPLEY  PRESS  EXECUTIVES 


LEDGER  AND  INQUIRER 
END  COMBINATION 


Photo  of  executives  and  managers  of  Copley  Press,  Inc.,  gathered  at  their  annual  convention  at  Coronado,  Cal. 


EXECUT1\’ES  and  managers  of  the 
Copley  Press,  Inc.,  discussed  pres¬ 
ent  business  conditions  and  plans  for 
the  future  at  their  fifth  annual  conven¬ 
tion  at  Coronado,  Cal.,  Sept.  24-28. 

The  meeting  was  opened  by  Col.  Ira 
C.  Copley,  president,  expressed  optim¬ 
ism,  although  he  denounced  New  Deal 
policies.  “If  we  only  knew  the  rules 
of  the  game  we  could  play  it,”  he  said. 

M.  C.  Mogensen,  president  of  ^Iogen- 
sen  &  Co.,  said  that  data  from  52  news¬ 
papers  in  cities  of  100,000  populations 
and  over,  showed  that  national  adver¬ 
tising  linage  had  increased  33.5  per  cent 
during  first  six  months  of  this  year. 

A  myriad  of  advertising  schemes  and 
mediums  have  sprung  up  during  the 
depression,  threatening  legitimate  ad¬ 
vertising  and  newspapers,  according  to 
William  Shea,  publisher,  Cukvr  City 
(Cal.)  Star-News.  These  schemes  are 
engineered,  he  said,  by  “business  buc¬ 
caneers”  whose  implements  are  the 
hammer  and  chisel.  They  also  endan¬ 


ger  the  advertisers  and  can  l»e  fought 
only  with  the  light  of  publicity  thrown 
on  them. 

Paul  West,  vice-president  of  Mogen¬ 
sen,  said  that  the  advertisers’  only  sure 
medium  to  cover  the  local  market  ac¬ 
tively  and  adequately  is  the  daily  news- 
pai)ers  in  that  market  area.  A  survey 
made  had  shown  that  advertisers  got 
only  3.5  per  cent  results  from  radio 
advertising  while  newspaper  advertising 
gave  70  per  cent  results. 

Those  attending  the  conference  are 
shown  in  the  above  picture.  First  row, 
left  to  right:  Capt.  Robert  Henderson, 
convention  manager;  F.  M.  James, 
treasurer ;  Clark  F.  Waite,  president. 
Associated  Southern  California  News¬ 
papers;  Col.  Ira  C.  Copley,  owner  and 
publisher;  Miss  Rose  M.  Ladenberg, 
secretary;  Lester  G.  Bradley,  chairman, 
board  of  dirrctors,  San  Diego  Union  and 
Evening  Tribune;  W.  W.  Tracy,  coun¬ 
selor,  and  Benjamin  P.  Alschuler,  at¬ 
torney.  Second  row:  M.  C.  Mogensen, 


president,  M.  C.  Mogensen  &  Co.;  Paul 
West,  vice  president.  Mogensen  &  Co.; 

W.  Shipton,  publisher,  Spritigfield 
Illinois  State  Journal;  A.  K.  Whyte, 
publisher.  San  Diego  Union  and  Eve¬ 
ning  Tribune;  Morris  A.  Penter,  ad¬ 
vertising  director,  San  Diego  Union 
and  Evening  Tribune;  W.  S.  Kellogg, 
publisher,  Glendale  (Cal.)  News-Press; 
W.  R.  Wheeler,  president  and  treas¬ 
urer,  San  Diego  Union  and  Evening 
Tribune;  and  John  Berry,  publisher, 
Redondo  (Cal.)  Daily  Breeze.  Back 
row:  C.  A.  Johnson,  Mogensen  &  Co.; 

M.  Hirsh,  publisher,  Aurora  (Ill.) 
Beacon-News;  John  Lux,  publisher, 
Joliet  (Ill.)  H erald-N eios :  William 
Shea,  publisher.  Culver  City  (Cal.) 
Star-News;  H.  C.  Burkheimer.  Alham¬ 
bra  (Cal.)  Post-Advocate;  J.  A.  Waite, 
publisher,  San  Pedro  (Cal.)  News- 
Pilot;  R.  Eaton  Fedou,  publisher,  Elgin 
(ll\.)  Courier-News;  Charles  D.  Chaf¬ 
fee,  circulation  director,  and  Phi!  Knox, 
publisher,  Monrovia  ((Tal.)  News-Post. 


Pkiladelpbia  Dailies  Will  Sell  Ad¬ 
vertising  Separately  and 
Have  Separate  National 
Representatives 

John  C.  Martin,  publisher  of  the 
Philadelphia  Inquirer  and  the  Philadel¬ 
phia  Evening  Ledger,  announced  this 
week  that,  effective  immediately,  the 
Ledger  and  the  Inquirer  would  no 
longer  be  sold  in  combination. 

In  addition,  he  said,  the  two  papers 
will  have  separate  representation  in  the 
national  advertising  field.  Branch  of¬ 
fices  will  be  maintained  in  New  York 
with  Hugh  Burke  as  manager  for  the 
Evening  Ledger  and  H.  A.  McCiandless 
manager  for  the  Inquirer.  Mr.  McCand- 
less  has  been  associated  with  the  In¬ 
quirer  for  about  six  years,  and  for 
nearly  three  years  has  been  associated 
with  Mr.  Burke  in  the  latter’s  office. 
Both  are  located  in  the  Lincoln  Build¬ 
ing,  60  East  42d  street,  New  York,  but 
on  different  floors.  Mr.  Burke  has  rep¬ 
resented  the  Ledger  for  some  20  years, 
and  in  recent  years  has  represented  the 
Inquirer  also. 

Western  representation  of  the  two 
papers  will  be  separated  also.  Guy  S. 
Osborn,  Inc.,  who  has  represented  both, 
will  now  represent  the  Inquirer  only, 
and  the  Ledger  will  be  represented 
by  John  E.  Lutz,  publisher’s  representa¬ 
tive. 


SHELDON  STRIKE  ARBITRATOR 

Following  a  series  of  joint  confer¬ 
ences  held  at  the  invitation  of  Bruce 
Sheldon,  publisher  of  the  Tuscaloosa 
(Ala.)  Daily  News,  over  which  he  pre¬ 
sided,  representatives  of  the  Gulf  State 
Paper  Corporation  management  and 
Unions,  297  International  Brotherhood 
of  Paper  Makers  and  157  International 
Brotherhood  of  Pulp  Sulphite  and  Pa¬ 
per  Mills  Workers  reached  an  agree- 


TO  SURVEY  RADIO  NEWS 

Broadcasters  to  Study  Relations  With 
Press — Roosevelt  Praises  Radio 

(Special  to  Editor  &  Publisher) 
CiNaNNATi,  Ohio  Sept.  24— Com¬ 
plete  investigation  of  the  relationship 
between  the  radio  broadcasting  plants 
and  the  public  press  as  regards  the 
radio-press  news  service  will  be  made 
at  an  early  date  by  a  special  committee 
of  the  National  Association  of  Broad¬ 
casters.  This  was  announced  last  Friday 
by  Philip  G.  Loucks,  managing  director 
of  the  group.  According  to  Loucks,  the 
special  committee  will  be  selected  by  the 
Executive  Committee  of  the  N.  A.  B. 
and  will  investigate  the  charges  made 
by  Senator  C.  A.  Dill  in  his  speech 
before  the  N.  A.  B.  convention  here 
last  Tuesday, 

A  matter  of  importance  in  the  con¬ 
vention  which  developed  at  its  closing 
session  was  the  telegram  of  greeting 
from  President  Frankfin  D.  Roosevelt 
in  which  he  commended  the  service  of 
the  broadcasters  to  the  people  and  wish¬ 
ed  them  success  in  their  undertakings. 
The  message  was  unusual  in  that  it 
was  the  first  time  that  the  President  of 
the  United  States  has  given  greetings 
to  the  association  and  his  first  public 
recognition  of  the  radio  as  a  great 
educational  medium. 

“I  am  not  unmindful  of  the  special 
benefits  which  the  radio  gives  to  all  the 
people  and  to  all  classes  of  business 
as  a  stimulus  of  buying  power  and  its 
assistance  to  commerce  generally,”  the 
President  said. 

I 


PRESENT  AT  PRISON  “BREAK” 

Almost  before  the  attempted  “break” 
at  Ohio  Penitentiary,  Columbus,  was 
quelled  last  week,  news  of  the  at¬ 
tempted  escape  was  in  the  hands  of 
newspaper  editors.  Twelve  reporters 
were  in  conference  with  the  warden  on 
a  prison  angle  of  the  Lindbergh  case  as 
Harry  Pierpont  and  (Charles  Makley, 
Dillinger  gangsters,  made  an  attempt 
to  escape  from  the  death  house. 


TOLEDO  GUILD  MEETING 

Support  for  the  new  organization  set¬ 
up  of  the  fourth  region,  American 
Newspaper  Guild,  was  voted  by  the  To¬ 
ledo  guild  Sept.  23,  attended  by  a  dele¬ 
gation  of  15  guild  leaders  from  Cleve¬ 
land,  Akron  and  Lorain.  Toledo  mem¬ 
bers  voted  to  subscribe  $10  a  month  to 
the  regional  treasury.  Carl  P.  Adam- 
shick,  Toledo  guild  president,  appointed 
Phil  Gibbs,  Blade,  and  Paul  Schrader, 
Times,  to  be  members  with  himself  and 
R.  P.  Overmyer,  secretary  of  the  To¬ 
ledo  guild,  of  the  regional  advisory 
council.  Paul  Schrader,  Times  unit 
chairman,  reported  the  unit  a  few  days 
ago  instructed  officers  to  write  the  pub¬ 
lisher  and  ask  that  if  any  pay  increases 
were  granted  they  should  be  spread 
over  the  entire  unit  membership.  Blade 
and  News-Bee  staff  members  received 
pay  increases  last  week.  The  guild  voted 
to  give  a  benefit  dance  soon  for  the 
national  defense  fund. 


54%  More! 

in  retail  women's  wear 
advertisins,  the  indica* 
tive  advertisins,  the  Los 
Angeles  Times  carried 
5A%  of  all  the  space 
used  in  the  five  Los 
Angeles  newspapers. 
(Source, Media  Records, 
first  8  months  1934.) 

Los  Angeles 

TIMES 


HOW  LONG’S  THIS 
BEEN  GOING  ON? 


Mr  E  have  no  particular  yen  for 
figures  (oh,  yeah?).  But  every  once  in  a  while 
someone  in  our  orgainzation  gets  ambitious  and 
discovers  something  new'  about  our  newspaper. 
Then,  even  we  (who  are  so  hard-boiled  about  those 
figures)  raise  our  eyebrows  and  beam' mildly.  The 
newest  is  this:  According  to  Media  Records,  the 
NEWARK  EVENING  NEWS  has  published  more 
paid  advertising  the  first  eight  months  of  this  year 
than  all  the  other  Newark  Newspapers  combined. 
Howzat?  Now,  to  double  impress  this  upon  your 
consciousness  the  total  for  the  other  papers  in¬ 
cludes  one  evening,  one  morning,  two  Sunday  pub¬ 
lications  and  a  roto  section.  Howzat  again! 

You  may  dispose  of  this  with  a  grunt  or  a  “So 
what?*^  But  this  point  remains:  Energetic  sales 
campaigns  in  the  form  of  purposeful  advertising 
know  the  medium  that  prod,uces  results  quickest, 
easiest  and  most  economically  in  this  market. 
Can’t  we  do  something  for  you? 


Komufc  iSneniiig  IIcwB 

.4merica'a  Leading  Week-day  Advertising  Medium 
21S-221  Market  Street,  Newark,  New  Jeney,  Eugene  W.  Farrell. 
Butintae  and  Adaerliting  Manager,  O'Mara  &  Ormrbee.  Inc., 
(lerural  Repreeeniatives,  New  York,  ChicaRO,  Detroit, 

San  Franciaco,  Loe  Anttelm. 
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commonly  used  in  the  composnig-room  .  .  .  144  point. 
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The  Complete  Linotype  System 
gives  you  everything  in  the  form 
of  slugs  . . .  easy  to  handle  . . .  easy 
to  print.  It  also  gives  you  rules, 
borders,  space  and  base  in  endless 
supply. 


THE  COMPLETE  LINOTYPE 


EWSPAPER  AWE 


A  few  months  i  ne 
to  first  ph  in 


Hundreds  of  whiskeys  have  heen 
put  on  the  market  since  Decemher 
fifth  last.  Scores  of  them  were 
well-known,  even  famous  only  a 
few  years  back. 


But  it  remained  for  a  dark  horse, 
Crab  Orchard,  a  product  of 
National  Distillers,  makers  of  Old 
Taylor,  Hermitage,  Old  Crow  and 
nearly  thirty  others,  to  leap  into 
immediate  popularity  such  as  none 
of  these  brands  ever  enjoyed. 


Crab  Orchard  is  advertised  in 
simple,  straightforward  manner, 
as  ‘‘a  straight  Bourbon  whiskey, 
distilled  in  old  Kentucky,  aged  in 
the  wood,  and  offered  at  a  popular 
price.” 


It  was  the  first  whiskey,  after  Re¬ 
peal,  to  be  introduced  to  the  pub¬ 
lic  nationally,  through  newspapers. 
It  out-distanced  its  hundreds  of 
competitors  because  it  was  first 
to  get  national  distribution  by 
promising  national  newspaper  ad¬ 
vertising,  and  first  to  make  ade- 
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l^ERTISING  makes  a 

!st  seller  of  a  WHISKEY  . . . 

newspaper  publicity  lifts  Crab  Orchard 
in  the  favor  of  America’s  millions 


quate  use  of  the  first  advertising 
medium  to  build  consumer  sales. 

Crab  Orchard  led  competition  by 
6  or  8  weeks.  The  start  was  made 
in  January  with  88  line,  180  line 
and  220  line  newspaper  copy. 
About  4,000  lines  were  run  in  200 
newspapers  in  approximately  130 
cities,  in  a  period  of  20  to  22 
weeks,  from  February  to  July. 

Each  newspaper  has  averaged 
some  160  lines  of  copy  per  week. 
There  have  been  three  campaigns 
in  28  states. 

Seventy-five  per  cent  of  all  Crab 
Orchard  advertising  has  appeared 
in  newspapers. 


There  are  perhaps  3,600  whole¬ 
salers  and  50,000  retailers  of 
liquors  in  28  wet  states.  News¬ 
paper  advertising  has  sold  Crab 
Orchard  to  83%  or  84%  of  them. 
And  market  surveys  of  fifty  cities 
show  that  Crab  Orchard,  consist¬ 
ently  advertised  in  newspapers 
week  after  week,  is  the  best 
seller”  everywhere. 

Others  in  the  distilling  world  have 
not  been  slow  to  follow  National’s 
lead.  The  names  of  most  of  the 
world’s  famous  Potables  will  be 
blazoned  forth  in  the  pages  of 
America’s  newspapers  this  Winter. 
And  the  schedules  will  be  heavy. 


THESE  KEY  NEWSPAPERS  ARE  BUSINESS  BUILDERS 


Altoona  Mirror 
f  Boston  Globe 

,  Chicago  Tribune 

Cleveland  Press 
f  Detroit  News 

,  Fall  River  Herald  News 

Gannett  Newspapers 
Hartford  Courant 


Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier- Journal 
Louisville  Times 
New  York  Daily  News 
New  York  Herald  Tribune 


New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Salt  Lake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman- Review 
Spokane  Daily  Chronicle 
St.  Paul  Daily  News 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


TRODUCTION 
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GREAT  SUCCESS  STORY 

IX  other  columns  of  this  issue  we  present  a  busi¬ 
ness  success  story  that  should  thrill  the  votaries 
of  our  press  and  the  commercial  system  it  sup¬ 
ports  through  daily  publicity  contact  with  the  rank 
and  file  ©f  American  citizenship. 

For  nearly  half  a  century  this  country  knew  Sears, 
Roebuck  and  Co.,  as  a  catalog  mail  order  house  of 
constantly  increasing  proportions.  Just  a  few  months 
short  of  ten  years  ago,  to  meet  a  new  situation  in 
retail  distribution,  the  company  established  its  first 
retail  store,  at  the  same  time  starting  regular  news¬ 
paper  advertising.  Today  there  are  more  than  400 
stores,  the  annual  business  is  in  the  neighborhood 
of  $300,000,000  and  in  the  fiscal  1933  year 
the  company  invested  $7,382,346  in  advertising  in 
^30  newspapers  located  in  43  states.  The  1933  news¬ 
paper  advertising  schedule  was  14.8  per  cent  greater 
than  in  the  previous  year. 

W  hat  these  merchants  say  about  newspaper  ad¬ 
vertising  needs  no  gilding  from  this  quarter.  This 
quotation  as  it  stands  is  worth  framing  in  every 
newspaper  office:  “N'ine  years  in  the  retail  business 
have  demonstrated  quite  conclusively  that  the  news¬ 
paper  is  indispensable  to  the  successful  conduct  of 
our  company’s  retail  activities. .  .it  is  the  best  of 
all  media  for  the  promotion  of  sales.  There  never 
was  a  time  when  the  newspaper  was  of  more  vital 
importance  both  to  the  maintenance  of  business  and 
to  the  maintenance  of  public  morale  than  at  present, 
and  .American  newspapers  are  doing  more  than  their 
share  toward  the  achievement  of  these  ends.” 

Here,  then,  is  a  clear-cut  answer  to  the  depression 
mourners.  Those  merchants  who  have  had  the  most 
faith  in  advertising  have  suffered  least. 


li'ith  returned  prosperity,  tvatch  color  print¬ 
ing  leap  ahead! 


RIAL 


To  them  who  by  patient  continuance  in 
well  doing  seek  for  glory  and  honor  and 
immortality,  eternal  life. — Romans,  II;  7. 


ADVERTISER  “CONTROL”  AGAIN 

WE  now  call  to  the  stand,  to  testify  on  an 
ancient  but  many-lived  slander,  Mr.  Albert 
D.  Lasker,  chairman  of  the  board  of  the 
great  advertising  agency  of  Lord  &  Thomas. 

Said  Mr.  La.sker,  at  the  Boston  Conference  on  Dis¬ 
tribution  this  week : 

■‘X'o  more  vicious  calumny  has  ever  been  put  forth 
than  the  suspicion  that  the  press,  in  any  major  or 
important  way,  can  be  influenced  editorially  by  its 
advertising  patrons. 

“In  my  own  experience  I  personally  have  rarely 
asked  a  publisher  for  favor  editorially,  because  I 
felt  the  publisher  would  automatically  conclude  that 
I  was  trying  to  bring  the  pressure  of  my  advertising 
patronage  on  him,  and  this  he  would  resent  and  pro¬ 
ceed  to  show  his  independence. 

“I  speak  fact,  not  fiction.  I  speak  from  experi¬ 
ence.  I  state  here  that  a  free  press  has  been  able  to 
maintain  itself  in  its  freedom  from  all  outside  in¬ 
fluences,  including  that  of  the  individual  advertiser, 
largely  through  the  total  volume  of  the  advertising 
patronage  which  it  created  and  deserved.” 

No  more  authoritative  voice  could  be  found  to 
speak  on  advertising  than  that  of  Mr.  Lasker.  His 
comment  on  the  relation  between  advertising  and  a 
free  press  was  only  part  of  his  analysis  of  advertis¬ 
ing  values.  Speaking  out  of  his  40  years’  experience, 
he  cited  case  after  case  in  which  advertising  had 
been  used  to  build  great  businesses — not  by  mislead¬ 
ing  or  defrauding  the  public,  but  by  giving  con¬ 
stantly  lower  prices  or  constantly  better  goods  as 
the  benefits  of  mass  production,  brought  about  by 
advertising,  were  felt. 

Such  instances  are  no  surprise  to  newspaper  and 
advertising  men.  But  in  view  of  the  high-pitched 
clamor  of  late  against  advertising  and  all  its  works, 
it  is  well  to  be  reminded  again  that  the  bulk  of  ad¬ 
vertising  is  the  voice  of  legitimate  business,  an  essen¬ 
tial  factor  in  the  important  business  of  stepping  up 
the  production  and  distribution  of  the  goods  the 
public  needs. 

It  would  be  a  pity  if  Mr.  Lasker’s  criticisms  of 
New  Deal  philosophy  should  be  treated  as  the  ex¬ 
pression  of  a  stickler  against  progress.  He  himself 
is  careful  to  identify  himself  as  one  of  a  “vast  middle 
group,” — neither  “leftist”  nor  “die-hard  rightist,” 
recognizing  that  grave  abuses  need  “salutary  correc¬ 
tion”  but  urging  continuation  of  the  American  sys¬ 
tem  “with  fundamental  concept  unchanged.” 


A  CURIOUS  DECISION 

AM.AJORITV  opinion  of  the  Supreme  Court 
of  Florida  has  upheld  as  constitutional  an 
amazing  law  which  prohibits  the  circulation 
of  charges  against  the  character  or  fitness  of  a 
candidate  for  public  office  within  18  days  of  a 
primary  election.  At  the  same  time  the  court  or¬ 
dered  the  discharge  of  N.  \’ernon  Hawthorne,  state’s 
attorney  at  Miami,  and  Dan  J.  Mahoney,  general 
manager  of  the  Miami  Daily  Nc'U's,  who  had  been 
charged  with  violation  of  the  law.  The  court  said 
that  the  Daily  News  had  not  violated  the  statute 
and  held  that  the  law  does  not  apply  to  newspapers. 

The  so-called  corrupt  practices  act  of  the  state, 
including  the  18-day  feature,  was  set  up  as  a  means 
of  promoting  “fair  play”  in  politics.  The  theory 
was  that  a  false  charge  against  a  candidate  might 
not  be  adequately  refuted  in  less  than  18  days. 
But  this,  the  court  now  holds,  was  “never  intended” 
to  restrain  “ordinary  public  campaign  speeches”  or 
the  publication  of  reports  of  such  speeches  in  news¬ 
papers.  The  court  added  that  the  libel  laws  afford 
adequate  safeguard  against  newspapers  that  publish 
defamatory  statements  made  by  candidates  or  others, 
in  campaign  addresses  or  otherwise. 

“This  law,”  said  the  court,  “may  be  said  to  be  an 
aid  rather  than  a  deterrent  in  the  enjoyment  of 
free  speech  and  press,  by  restraining  the  launching 
of  secretly  prepared  charges  and  attacks  sponsored 
by  persons  whose  identity  may  or  may  not  be  dis¬ 
closed,  unless  a  copy  of  the  proposed  attacks  and 
charges  intended  to  be  made  and  sprung  the  last 
days  of  a  campaign  shall  be  either  personally  served 
upon  the  affected  candidate  or  first  revealed  in  the 
form  of  a  campaign  address  delivered  by  a  person 
whose  identity  and  sponsorship  is  obviously  then  a 
matter  of  common  knowledge  and  therefore  not 
necessary  to  be  conveyed  to  the  affected  candidate 
in  the  form  of  a  notice  served  upon  him.” 

This  due  notice  feature  is  clear,  but  we  are  at 
a  total  loss  to  account  for  the  logic  of  the  court’s 
reasoning  and,  as  did  two  members  of  the  court  in 
a  dissenting  opinion,  we  must  regard  the  law  as  just 
another  case  of  political  interference  with  free  press 
and  speech,  the  latest  ingenious  device  in  the  end¬ 
less  stream  of  acts  during  two  centuries  to  over¬ 
come  or  limit  the  constitutional  guarantee. 

VV'^hy  18  days?  Newspapers  go  to  press  and  cover 
a  community  in  18  hours  or,  sometimes,  18  minutes. 
Why  this  tender  regard  for  candidates  who  are  by 
no  means  defenceless?  The  majority  opinion  holds 
that  the  law  does  not  apply  to  newspapers,  and  we 
certainly  doubt  if  any  newspaper  could  ever  be  con¬ 
victed  under  it,  but  certainly  it  tends  to  intimidate 
free  expression  in  the  final  days  of  a  campaign. 

Which  is  the  greater  danger  to  a  community,  that 
somebody  shall  do  an  injustice  to  a  candidate  for 
office,  or  that  because  of  an  18-day  restraint  some 
misfit  will  slip  into  power  and  contribute  more  con¬ 
fusion  to  an  already  desperately  complexed  system? 

The  law,  as  we  see  it,  trifles  with  constitutional 
liberty  and  insofar  as  it  goes  disrupts  the  demo¬ 
cratic  system.  Party  competition  is  relied  on 
to  purify  politics  and  why  limit  it?  The  free  press 
can  be  depended  on  to  serve  any  righteous  cause. 
Any  curb  on  free  expression,  extending  beyond  the 
criminal  and  civil  libel  statutes,  is  dangerous  experi¬ 
mentation.  Florida  owes  it  to  itself  to  free  its 
statute  books  of  a  highly  obectionable  feature  in 
Us  corrupt  practices  act. 


NEWS  TO  PROMOTE  PEACE 

C.ARL  W.  .ACKERMAN,  Dean  of  Columbia 
School  of  Journalism,  in  his  annual  rept)rt  to 
President  Nicholas  Butler  makes  an  impor¬ 
tant  suggestion.  The  whole  world  is  crying  for 
news,  which  is  human  experience  in  the  concrete. 
The  acts  of  public  men  and  experiments  by  govern¬ 
ments  make  the  world  a  journalistic  laboratory 
wherein  public  policies  are  daily  tested  in  the  cru¬ 
cible  of  public  opinion.  However,  news  in  its  rela¬ 
tion  to  government  and  international  affairs  is  a  sub¬ 
ject  upon  which  there  is  little  factual  knowledge  and 
even  less  understanding.  Newspapers  and  press 
associations  are  too  occupied  with  news  responsi¬ 
bilities  to  study  the  meaning  of  the  matter  they 
handle.  “What  is  needed.”  he  concludes,  “is  a  series 
of  world-wide  studies  by  educational  institutions  in 
the  United  States,  France  and  England,  the  chief 
democracies  of  the  world  which  should  take  the  lead 
in  making  international  news  not  only  the  sinews 
of  public  opinion  but  the  sinews  of  peace.” 

He  asks  for  special  endowments  to  finance  a 
clearing  house,  so  that  full  information  of  press 
activities  of  the  world  can  be  scientifically  studied. 

Proofs  of  inestimable  value  might  easily  come 
from  such  study,  to  be  gratefully  received  by  press 
and  public.  The  curse  of  modern  civilization  is  not  so 
much  ignorance  as  misinformation. 


Mueh  brilliant  loork  on  the  Lindbergh  case, 
li’ith  a  few  exceptions  notable  for  absence  of 
oi’cr-play,  exaggeration  atid  fake. 


How  shall  we  meet  the  unreasonable  demands 
of  local  advertisers  for  free  space,  often  grossly 
misrepresenting  the  facts?  asks  a  publisher.  A. 
— Make  a  fair  rule,  get  cooperation  from  your 
rivals,  and  stand  firm  for  a  square  deal  to  the 
reader. 


CHEAP  SELL-OUT 

From  early  spring  to  late  fall,  year  by  year, 
the  .American  press  “plugs”  professional  base¬ 
ball  with  an  ardor  that  is  almost  superhuman. 
Millions  are  lavished  on  this  newspaper  darling — 
special  wires,  traveling  reporters,  expert  editors, 
high-priced  artists,  photographers  pulling  plates  like 
“Big  Dutch”  juggles  the  hot-dogs  at  Coney  Island, 
and  vast  acreage  of  space  on  newsprint  costing  two 
or  three  cents  per  pound.  Evening  newspaper  offices 
are  kept  in  a  turmoil  from  the  moment  “the  game” 
starts  until  the  final  extra  is  on  the  street.  Morn¬ 
ing  papers  go  in  for  “complete”  coverage,  column 
after  column  of  matter  written  more  technically  by 
far  than  the'  reports  of  the  proceedings  of  the  Con¬ 
gress  or,  indeed,  any  other  department  of  interest. 
News  which  vitally  affects  the  welfare  of  mankind 
often  is  forced  from  first  pages  to  make  way  for 
the  monumental  triviality  known  as  the  game  of 
“swat  and  run.”  The  popular  belief  that  this  feature 
is  an  indispensable  and  fixed  newspaper  charge  is 
only  justified  by  the  fact  that  it  swells  circulation 
totals.  .Any  rational  consideration  of  the  facts,  how¬ 
ever,  indicates  that  if  baseball  had  never  been  in¬ 
vented  the  press  would  survive.  Indeed,  from  a 
profit  standpoint,  it  might  even  progress.  Public  sup¬ 
port  of  baseball  is  almost  wholly  dependent  upon 
newspaper  ballyhoo.  Without  it,  the  game  as  or¬ 
ganized  would  not  long  survive. 

But  our  baseball  darling  is  a  fickle  jade.  Grati¬ 
tude  for  favors  received  is  not  in  her  makeup. 
Double-crossing  her  “Sugar  Daddy”  is  a  favorite  pur¬ 
suit,  encountered  time  and  again  in  the  past,  and  this 
year  brazenly  flaunted.  Having,  through  valiant 
press  service,  worked  the  public  mind  up  to  a  state 
bordering  on  frenzy,  in  a  pennant  and  finally  “world’s 
championship”  contest,  baseball  sells  out  to  radio  for 
the  grand  smash.  The  proportionately  insignificant 
sum  of  $100,000  was  enough  to  make  the  moguls  in¬ 
sensible  to  the  rights  and  interests  of  the  mediums 
that  have  been  the  unfailing  source  of  their  income 
during  the  long,  dry  summer.  For  that  mess  of  pot¬ 
tage  they  readily  consented  to  deliver  to  the  air 
broadcasters  the  world  series  stuff  which  newspapers 
confidently  relied  upon  to  sell  some  papers  and 
thus,  at  least  fractionally,  offset  the  tremendous  ex¬ 
pense  of  baseball  coverage  for  the  entire  season. 

Nothing  to  be  done  about  this  glaring  imposition, 
of  course.  The  press  as  usual  will  go  through  the 
motions,  and  sink  a  few  additional  hundreds  of  thou¬ 
sands  of  dollars  in  the  bottomless  pit.  By  next 
spring,  the  slap  in  the  face  that  organized  baseball 
has  given  the  American  press  will  have  been  for¬ 
gotten.  . 

But  next  spring  we  will  venture  to  mention  this 
topic  again  in  these  columns. 
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Ralph  B.  Corn,  circulation  manager, 
PURELY  PERSONAL  Monroe  (La.)  Morning  World  and 

Ne^i's-Star,  has  returned  from  Minne- 

COL.  FRANK  KNOX,  C/nca^o  Pai/y  apolis,  where  he  attended  the  inter- 
Xeii's  editor  and  publisher,  will  be  national  convention  of  Y  Men’s 


FOLKS  WORTH  KNOWING 


inter-  (Special  to  Editor  &  Publisher) 

A’nw  editor  and  publisher,  will  be  national  convention  of  Y  Men’s  \\/ i 
initiated  as  an  honorary  member  of  Clubs  and  the  Minnesota-Dakotas  dis-  YV  Mark  Foot^  \\  ashing  on  c  -  j 

Sigma  Delta  Chi  at  DePauw  Univer-  trict  convention  of  Kiwanis  Interna-  spondent  for  the  Booth  newspa^rs  and  ^ 
sity.  Greencastle,  Ind.,  Oct.  19  to  21.  tional.  t^r  nTu^u  fl  ' 

Roy  W.  Howard,  chairman  of  the  Eugene  W.  Farrell,  business  man-  Press  Qub  for 

Board,  Scripps-Hbward  Newspapers,  ager,  Neuxtrk  (N.  J.)  Evening  Xezi's,  past  several 

returned  from  Hawaii  on  the  Matson  addressed  a  luncheon  Sept.  21  of  the  TH  months,  has  as- 

ship  Lurline  Sept.  20.  He  was  met  in  L?,”^  Branch  Rotary  Club,  on  “Adver-  J  cended  to  the  club 

Los  .Angeles  by  his  secretary,  Ben  Fos-  tising  and  Newspaper  Work.”  Harry  presidency  as  a 

ter,  and  the  two  flew  to  San  Francisco  Morris,  financial  manager  of  the  Nerv-  result  of  the  re- 

that  night  before  returning  to  New  ork  Netvs,  and  Louis  Kramer,  distrib-  3  J  tirement  of  Wil- 

York.  utor  of  the  paper,  were  guests  of  liam  C.  Murphy, 

Jean  Charles  Harvey,  former  editor-  honor.  Philadel- 

in-chief  Le  S’o/eif,  Quebec,  has  been  ap-  Meyer  Mand,  circulation  route  man-  pltia  Ezvning 

pointed  Statistician  for  the  Province  of  age'',  Norfolk  Virginian-Pilot,  was  Ledger,  who  re- 

Quebec,  and  assumed  his  new  duties  im-  seriously  injured  last  week  when  struck  ^^B  signed  to  become 

mediately.  by  a  car  driven  by  a  fugitive  from  - -  director  of  pub- 

Theodore  Bodenwein,  publisher.  New  justice.  His  right  leg  was  fractured  Mark  Foote  licity  for  the 

London  (Conn.)  Day,  was  injured  Sept.  three  places  and  he  later  developed  American  Liberty  League.  Murphy  has 
21  when  he  tripped'  on  the  sidewalk  pneumonia  in  the  hospital.  also  resigned  from  the  Evening  Ledger, 

near  the  Day  building  and  fell  against  Richard  Railton.  formerly  with  R.  Entering  newspaper  vyork  at  the  turn 
an  automobile.  His  head  struck  an  open  J-  Bigelow,  San  Francisco,  has  joined  ^he  century  in  his  native  state, 
hood  ventilator  and  a  deep  cut  resulted,  the  national  advertising  department  of  Michigan,  Mr.  roote  was  for  a  time 
requiring  several  stitches.  the  New  York  Times.  the  staff  of  System,  in  Chicago. 

PHivin  \t  Ccnncr  niihlichpr  O  A  n(  tgp  ru..  Later  he  was  on  the  Grand  Kapids 


‘•^Going 

Great 

Guns” 


requiring  several  stitches. 

Edwin  M.  Connor,  pu 
Bend  (Wash.)  Willopa 


\r^‘i 


kfin  M.  Connor,  publisher.  South  O.  A.  Hemphill  of  the  Sioux  City  p  ^  ^ 

(Wash.)  Willopa  Harbor  Pilot  (la.)  Tribune  advertising  staff,  is  a  f 1 

hospital  and  his’rem"a3te 


the  Washington- Alaska' district  of  the  in  Rochester,  Minn.  ‘  and  has  remamed  here  since  that  time 

IT  c  I representing  the  chain  of  dailies  which 

•ith  hpaHfiiiartprs  at  Tarnma  ^  ’  Henry  M.  Hill,  rural  circulation  includes  the  Grand  Rapids  Press,  Sag- 

^  .  manager,  Springfield  (O.)  Sun,  re-  inazv  Nezvs,  Jackson  Citicen  Patriot,  1 

H.  L.  Harris,  former  owner  of  the  cently  sent  out  a  general  invitation  EUnt  Journal,  Kalamazoo  Gazette,  Bay 

HcfPittgton ^  (K^n.)  Twtcs  has  been  to  readers  of  that  paper  to  come  and  City  Titucs,  AIuskcgoK  Chronicle  and 

named  publicity  director  of  the  Kansas  make  an  inspection  of  the  plant.  Ap-  Ann  Arbor  News. 

state  Republican  committee.  He  will  proximately  100  men  and  women  ac-  =====^===^= 

specialize  in  publicity  for  the  weekly  cepted  the  invitation.  Each  step  of  J-  V.  Conger,  formerly  in  the  ad- 


press  in  Kansas. 


J.  V.  Conger,  formerly  in  the  ad- 


John  Borg,  publisher,  Hackensack  explained. 


the  process  of  newspaper  making  was  vertising  department.  Orange  (N.  J.) 

_ 1^: _ 1  _ : _  i _  _ i  a.t.^ 


(N.  J.)  Bergen  Evening  Record,  re-  Joel  Taylor,  for  eight  years 


cently  presented  a  bronze  tablet  in-  the  advertising  department  of  the 


Daily  Courier,  has  joined  the  Katz 
Special  Advertising  Agency,  New 


manager  of  the  Goose  Creek  (Tex.)  former  circulation  manager  of  the 
Daily  Sun.  He  joined  the  Sun  staff  Jersey  City  Jersey  Journal,  was  given 


scribed  with  the  Declaration  of  Inde-  Texarkana  (Texas)  Gazette-Nezvs.  has  L  Isenberg,  circulation  manager  of 
pendence  to  Holy  Trinity  School,  Hack-  been  appointed  national  advertising  the  Nezvark  (N.  J.)  Star-Eagle  and 
ensack.  manager  of  the  Goose  Creek  (Tex.)  former  circulation  manager  of  the 

W.  Rupert  Davies,  publisher,  Kings-  Sun.  He  joined  the  Sun  staff  Jersey  City  Jersey  Journal,  was  given 

ton  (Ont.)  Whig-Standard,  returned  to  Sept.  15.  a  testimonial  dinner  at  the  Progress 

Canada  last  week  after  a  three-month  Carl  G.  Milligan,  general  manager,  Sept.  23.  Mem^rs  of 

tour  of  the  United  Kingdom.  He  was  the  Bradford  (Pa.)  Era,  is  receiving  ^  •  *tewspapers,  including  editorial, 

accompanied  by  his  son  Robert.  treatment  in  Mayo’s  clinic,  Rochester,  busii^ss  and  circulation  departments 

Herman  Lazarus,  associate  publisher,  Minn. 


a  testimonial  dinner  at  the  Progress 


Carl  G.  Milligan,  general  manager,  Newark,  Sept.  23  Mem^rs  of 

e  Bradford  (Pa.")  Era.  is  receivimr  b®**}  newspapers,  including  editorial. 


Herman  Lazarus,  associate  publisher,  Minn.  -.4  *•  -  a-  *.  c 

Bayonne  (N.  J.)  Times,  and  Mrs.  l^z-  Marvin  L.  Fletcher,  member  of  the  °New  Y^'k  rh««**w1ll  c^^duct°a 
arus,  are  the  parents  of  a  son,  bom  Sept.  Los  Angeles  Herald  and  Express  ad-  course  of  lectures  on  advertising  at 

Hospital,  Jersey  City.  California  bar  last  week.  .Viic 


LVl 

Abner 


Hospital,  Jersey  City. 

George  Morrell,  president  of  Penin- 


versity,  this  season.  There  will  be  16 


w> 


ALTER  MORROW,  editor 


George  Morrell,  president  of  Penin-  Eugene  Raven,  formerly  in  the  city  lectures  in  the  series  during  the  first  of  The  Akron  Times-Press,  reports 
sula  Newspapers,  Inc.,  Palo  Aho,  Cal.,  drculation  department  of  the  Sioux  term.  that  “Li’l  Abner,”  the  new  COmic 

pompanied  by  Mrs.  Momell,  sailed  City  (la.)  Tribune,  has  been  trans-  -  u,.  ai  pa™  ‘Vninff  groat 

from  San  Francisco  Sept.  20  for  New  ferred  to  the  want  ad  department.  He  IN  THE  EDITORIAL  ROOMS  ^  C-app,  IS  gomg  great 

York  via  Panama  Canal.  succeeds  Robert  Bellaire,  who  won  a  T7RANK  .A.  CLARVOE,  managing  gons. 


lorx  via  t-anama  canal.  succeeds  Robert  Bellaire,  who  won  a  T7RANK  .A.  CLARVOE,  managing 

Henry  C.  Haskell,  editorial  writer,  scholarship  to  Columbia  University.  JP  editor,  San  Francisco  News,  is  sit-  This  testimony  tO  the  feature’s 

Kansas  City  Star,  has  returned  from  a  Don  D.  Clement,  business  manager,  ting  in  as  editor  of  that  newspaper  dur-  popularity  follows  upon  the  heels 

trip  to  Europe  during  which  he  wrote  Mena  (Ark.)  Star,  has  been  elected  ing  the  absence  of  Editor  W.  N.  Burk-  from  hnth  tho  AtlantiV  and 

a  series  of  articles  on  conditions  abroad,  president  of  the  Giamber  of  Commerce  hardt  on  the  good  will  trip  of  Ameri-  W  owners  iro  *10  „  PI 

Mrs.  Haskell,  who  accompanied  hi^  in  that  city.  can  newspaper  publishers  and  editors  to  P acihc  coasts.  Ine  DOSlon  LilODe 

suffered  a  severe  attack  of  illness  while  g  E.  Titus,  for  several  years  ad-  J^P^n  and  Manchukuo.  said,  “  ‘Li’l  Abner’  has  made  good 

in  France  and  is  remaining  in  London  vertising  manager  of  the  Monroe  (La.)  Miss  Mary  Cianfoni,  for  the  past  with  US  in  a  big  way.”  The  Port- 

to  rest  and  recuperate  before  returning  Morning  World  and  Nezi's-Star,  has  year  society  editor,  Anaheim  (Cal.)  land  Oregonian  considered  ‘‘Li’l 

resigned.  W.  D.  Ross,  formerly  of  the  Bulletin,  has  resigned  to  accept  a  schol-  ABnor”  dpfinitolv  a  nnt-tn-hp- 
Franklin  R.  Little,  publisher,  Ogdens-  Nezv  Orleans  States,  joined  the  adver-  arship  at  the  University  of  Southern  •  a  t  t  e  a  * 

burg  (N.  Y.)  Journal,  was  elected  first  tising  staff  following  Titus’  resigna-  California,  where  she  will  seek  her  missed  treat  lor  its  readers  as  tO 

vice-president  of  the  Northern  Federa-  tion.  master’s  degree.  make  a  first-page  news  announce- 

tion  of  Chambers  of  Coi^erce,  compris-  Culp  who  recently  resigned  Miss  Frances  Hurd,  daughter  of  Car-  ment  of  its  arrival. 

mLtts^'Srfc  *Yor^  st^te^^t^^^^  .of'  the  San  los  F.  Hurd  of  t^he  news  staff,  Yt.  Lam  ^he  Chicago  Daily  News, 

counties  ot  wew  York  state,  at  tne  p^egq  (Cal.)  Y«n,  has  joined  the  dis-  Post-Dispatch,  has  been  named  as  the  iix -t,  AB«or”  oxilv  a  faw  TRrppkc 

meeting  of  the  group  in  Potsdam,  N.  play  staff  of  the  Loj /I nge/cj  ETatwiner.  most  intelligent  English  student  in  this  Lll  Abner  only  a  tew  weeks 

Y.,  bept.  15.  Mr.  Little  is  president  of  Hundredmark,  formerly  in  agency  year’s  freshman  class  at  Drury  College  old,  already  places  it  at  the  top — 

the  local  chamber  of  commerce.  \irnrL>  o1c/^  trAinA/l  hv  virtnp  nf  Her  nn  ihe  English  Lrknrki*  rkrkcitirkn - r\f  all  ifc 


me  local  cnamoer  oi  commerce.  work,  also  joined  the  staff.  by  virtue  of  her  score  on  the  English 

John  F.  Fitzpatrick,  publisher,  N.  C.  Clarence  Law,  recently  with  the  classification  tests. 

Christensen,  m^aging  editor,  Yo/t  Lofce  Healdsburg  (Cal.)  rriTimr,  has  joined  Ernest  N.  Nemenyi,  Youngstozm  (,0.) 
Tribune,  and  Samuel  O.  Bennion,  gen-  Rafael  (Cal.)  Independent  as  Vindicator,  recently  attended  the  con- 

eral  manager.  Salt  Loke  Deseret  Nezvs,  advertising  manager.  vention  of  iron  and  steel  engineers  at 


by  virtue  of  her  score  on  the  English  the  honor  position — of  all  its 
classification  tests.  COmics 

Ernest  N.  Nemenyi,  Youngstozvn  (O.) 


visited  Brigham  City,  Utah,  recently  for 
the  Peach  Days  festival. 


the  Ztan  Kafael  (Cal.)  Independent  as  t'tnaicator,  recently  attenaea  tne  con-  ^ 

advertising  manager.  vention  of  iron  and  steel  engineers  at  Vtipu  trihiitos  from  <iiirh  im- 

Elliott  C.  Hensel,  advertising  direc-  Cleveland.  Data  collected  at  the  meet- 

tor  Oakland  (Cal.)  Tribune,  was  the  mg  was  used  by  the  writer  in  a  featuro  portant  and  SUCh  widely  sep^ated 


George  B.  Dolhver,  editor,  Battle  speaker  before  a  meeting  of  the  Allied  future  of  continuous  wide  strip  newspapers  can  mean  but  one 

reek  (Mich.)  Mo  on- Journal,  and  A.  ttTcik.,.  t?  of,  mills.  tViinw  that  “T.i’l  Wwipr”  has  raiiffht. 


^il  Eastbay  Realty  Boards,  Sept.  26  at 
L.  Miller,  publisher  of  the  Battle  Creek  Hotel  Leamington. 
tnquirer-N ews,  were  included  in  a  a  r-  ttli  u  •  •  j  j 

A.  G.  Uhlman  has  joined  the  adver- 


group  of  30  Battle  Creek  residents  hon-  .  again  night  sports  editor. 

ored  for  outstanding  service  to  the  city  «  ^  adv^isintr  ^ire^r  C.  Wright  Lankford,  of  the  Norfolk  ««  it. 

brThe^BMUeTr'eek^  IGwi^^  pldWe  ATm-/ and  Post  and^Yunday  Virginian-Pilot  has  ^en  transferred  For  samples  and  for  terms  of  ‘  Li’l 

Sept  19  Kuwanis  Club  y^t^d  president  of  horn  courts  to  city  hall  and  politics,  Abner,”  please  write  tO 

_  the  Baltimore  Advertising  Oub,  pre-  and  Joseph  Bobbitt  from  general  assign- 


thing :  that  ‘‘Li’l  Abner”  has  caught 
Larry  Desautels,  of  the  Grand  Forks  public  favor  from  the  start  and  is 
(N.  D.)  Herald  staff  for  five  years,  is  ^ 


by  the 
Sept.  19. 


IN  THE  BUSINESS  OFFICE  sided  at  its  first  fall  meeting  at  which  courts.  ^  _  _ 

MAURICE  W.  HEATON,  busi-  Donald  A.  Richberg  was  the  guest  Harold  Moore,  former  re^rter  has 

ness  manager.  Long  Beach  speaker.  become  assistant  state  editor,  Utica  a.  ^ 


•Ivl  ness  manager,  Long  Beach 
(Cal.)  Yim,  left  on  a  six- week  busi- 


Willard  Wax,  of  the  display  adver- 


ness  trip  Sept.  16,  during  which  tising  department,  Honolulu  (Hawaii) 


(N.  Y.)  Daily  Press. 

Tom  Irwin,  State  Supervisor  of 


he  will  contact  agencies  and  adver-  Star  Bulletin,  sailed  from  San  Fran-  Documents  at  Sacramento,  Cal.,  for 


tisers  in  Chicago,  Detroit,  and  other  cisco  last  week  for  home,  after  a  (Tali- 
major  cities.  fornia  vacation. 


some  years,  and  former  newspaper  man, 
(Continued  on  next  page) 
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has  resigned  to  join  the  sports  staff  of 
the  San  Francisco  Chronicle. 

Richard  Powell,  Philadelphia  Even¬ 
ing  Ledger  reporter,  has  been  trans¬ 
ferred  to  the  drama  department  under 
Harry  T.  Murdock  for  an  indefinite 
period,  following  the  resignation  of 
Eric  Knight,  movie  columnist,  who  re¬ 
cently  joined  the  Fox  Film  Corporation 
at  Hollywood  as  a  cinema  story  scout. 

Ralph  Jones,  for  past  five  years  city 
editor  of  the  Ellcnsburg  (Wash.)  Rec¬ 
ord,  has  joined  radio  station  KJR  at 
Seattle.  Virgil  Cunningham,  columnist, 
succeeds  him  as  city  editor. 

Lewis  Carr,  formerly  of  the  editorial 
department  of  the  Dayton  (O.)  Daily 
Rezos  started  a  course  in  creative  writ¬ 
ing  on  Sept.  25  in  the  Hotel  Biltmore. 
Carr  has  written  two  books  as  well  as 
magazine  and  newspaper  feature  ar¬ 
ticles. 

W  ayne  C.  Grover,  of  the  copy  desk. 
Salt  Lake  City  Deseret  News,  has  gone 
to  Washington,  D.  C.,  where  he  will 
re-enter  newspaper  work. 

Joseph  Leslie,  city  hall  and  legis¬ 
lative  reporter,  Norfolk  Virginian-Pilot, 
has  been  transferred  to  the  Norfolk 
(Va.)  L<^dger-Dispatch,  succeeding  G. 
W.  Lineweaver,  who  has  been  appointed 
secretary  of  the  Federal  Power  Com¬ 
mission. 

Ted  Ediger,  reporter,  Clinton  (Okla.) 
Daily  News,  has  joined  the  Tulsa 
(Okla.)  Tribune  editorial  staff.  John 
Baker,  telegraph  editor  of  the  Tribune, 
has  resigned. 
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Editor  &  Publisher  for 

Lee  Bostwick,  former  real  estate  edi¬ 
tor  of  the  Portland  (Ore.)  Morning 
Oregonian  has  been  appointed  auto¬ 
mobile  editor.  Edward  M.  Miller,  Sun¬ 
day  editor,  continued  his  work  as  auto¬ 
mobile  editor  when  advanced,  and  is 
now  relinquishing  the  work  to  Bost¬ 
wick. 

L.  C.  Milstead,  of  the  Cincinnati  Times- 
Star  news  staff,  resigned  this  week  to 
join  the  Louinille  Times  editorial  page 
staff.  He  will  be  succeeded  by  Paul 
Garber,  city  editor  of  the  Kentucky 
Times-Star,  following  the  policy  of  that 
paper  to  fill  vacancies  through  promo¬ 
tion. 

Joseph  Sullivan,  for  many  years  on 
the  Citicinnati  Enquirer  telegraph  desk 
and  later  assistant  cky  editor  under 
Charles  J.  Booklet,  now  Postmaster  of 
Cincinnati,  is  reported  in  a  dangerous 
condition  at  the  Good  Samaritan  Hos¬ 
pital. 

James  M.  Braden,  Illinois  newspaper¬ 
man,  has  joined  the  Philadelphia  Record 
sports  staff. 

George  Morris,  Jr.,  son  of  the  assist¬ 
ant  publisher,  .Memphis  Commercial  Ap¬ 
peal,  has  joined  the  sports  staff  of  that 
paper. 

Richard  R.  Beck,  formerly  city  hall 
reporter,  Philadelphia  Evening  Public 
Ledger,  has  been  appointed  managing 
editor  of  the  Main  Line  Daily  Times, 
.\rdmore.  Pa. 

^^rtin  Manger,  formerly  of  Des 
Moines,  and  Clyde  V'^an  Dyke  of  Sioux 
City,  have  joined  the  Sioux  City  (la.) 
Tribune  staff. 

Jerry  Dearing,  formerly  news  editor 
of  the  Memphis  Evening  Appeal  (sus¬ 
pended),  has  joined  the  copy  desk  staff 
of  the  .Memphis  Commercial  Appeal. 

Robert  Weir,  city  editor,  and  Norris 
Vagg,  swing  man,  have  exchanged  posi¬ 
tions  on  the  Roehester  (N.  Y.)  Demo- 
erat  &  Chronicle. 

Joseph  E.  Garretson,  Jr.,  son  of  the 
late  Joseph  E.  Garretson,  for  many 
years  Cincinnati  Times-Star  managing 
editor,  has  joined  the  Cincinnati  En¬ 
quirer  local  staff. 

R.  W.  Barry,  former  Associated 
Press  correspondent  in  charge  at  .Aus¬ 
tin.  Tex.,  has  rejoined  the  San  Antonio 
Express  reportorial  staff. 

Richard  O.  Boyer,  of  the  editorial 
staff,  Boston  Herald,  is  the  author  of  a 
series  of  articles  co-ordinating  and  re¬ 
viewing  all  of  the  many  activities  of  the 
ER.A  in  Massachusetts. 

James  J.  Strebig,  state  editor.  Fort 
ll'ayne  (Ind.)  Journal-Gazette  for  the 
past  four  years,  has  joined  the  Chicago 
office  of  the  Associated  Press.  J.  Clif¬ 
ford  Milnor  succeeds  him.  Blake  W. 
Gearhart  has  joined  the  Journal-Gazette. 

Miss  Irene  Delmar,  formerly  of  the 
New  York  Daily  News  city  staff,  has 
been  appointed  society  editor  of  the 
Yonkers  (N.  Y.)  Herald  Statesman, 
replacing  Miss  Elizabeth  Cushman,  who 
will  edit  a  special  woman’s  club  page 
for  the  Westchester  County  (N.  Y.) 
Publishers. 

Ralph  W.  Barnes,  Moscow  corre¬ 
spondent,  New  York  Herald  Tribune, 
and  Mrs.  Barnes,  are  visiting  with  rela¬ 
tives  in  Salem  and  Portland,  Ore.  Don 
Skene,  of  the  New  York  Herald  Trib¬ 
une  sports  staff,  is  also  spending  his 
vacation  at  the  home  of  his  parents  in 
Portland. 

William  Tumbow,  political  columnist 
of  the  Phoenix  (Ariz.)  Gazette,  is  tak¬ 
ing  an  enforced  vacation  due  to  an 
operation  for  tonsilitis.  During  his  ab¬ 
sence,  L.  B.  Sutcliffe,  city  hall  reporter, 
is  substituting. 

Ashley  Greene,  formerly  night  city 
editor  of  the  Chicago  Daily  Times,  has 
resigned  to  devote  all  of  his  time  to  the 
practice  of  law. 

(Jeorge  E.  Boyland,  who  recently  re¬ 
signed  from  the  city  staff,  Norwalk 
(Conn.)  Hour,  to  join  the  news  staff. 
New  York  American,  was  tendered  a 
testimonial  dinner  by  100  friends  Sept. 

20.  He  was  with  the  Hour  four  years. 

Roswell  S.  Richards,  Monticello 
(Wis.)  Messenger  editor,  was  a  Chi¬ 
cago  visitor  last  week. 
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Joseph  Thompson,  Jr.,  formerly  of 
the  Philadelphia  Inquirer  and  the  Even¬ 
ing  Public  Ledger,  and  John  Sullivan, 
recently  joined  the  Upper  Darby  (Pa.) 
Daily  Chronicle. 

W.  K.  Bassett  is  leaving  the  copy 
desk  of  the  Prozddence  (R.  1.)  Evening 
Bulletin  to  accept  the  editorship  of  a 
news-weekly  in  Carmel,  C^al.,  where  he 
will  be  associated  with  Lincoln  Steffens 
and  Harold  L.  Mack. 

George  H.  Straley,  reporter,  West 
Chester  (Pa.)  Daily  Local  News,  has 
returned  from  a  vacation  at  Virginia 
Beach,  Va.,  and  Elizabeth  City,  N.  C. 
While  in  the  latter  city  he  called  on 
W.  K.  Saunders,  editor  of  the  Elizabeth 
City  Independent. 

WEDDING  BELLS 

JAMES  EDWARD  CRUICK- 
SHANK,  manager,  hotel  and  travel 
department,  Boston  Evening  Tran- 
seript,  to  Miss  Margaret  Mary  Bos¬ 
ton  of  Hopkinton,  Mass.,  at  Boston 
Sept.  1. 

Bernard  L.  Madden  golf  editor, 
Woreester  (Mass.)  Telegram,  to  Miss 
Florence  M.  McKenna,  Worcester 
school  teacher,  in  that  city,  recently. 

Gerald  F.  Blessing,  business  and  ad¬ 
vertising  manager,  Waynesboro  (Pa.) 
Record  Herald,  to  Miss  Virginia  Bone- 
brake,  of  Waynesboro,  Pa.,  Sept.  14. 

Orrin  F.  .Alfred,  of  the  Beloit 
(W'is.)  Daily  Nezos  staff,  to  Miss  Lor¬ 
raine  (Tharlotte  Brown  of  Beloit,  in 
Rockford,  Ill.,  Sept.  19. 

May  Phillips,  assistant  manager  of 
the  classified  ad  department,  Memphis 
(Tenn.)  Press-Scimitar,  to  A1  E.  Al- 
quist,  official  of  the  Illinois  Central 
Railroad  at  Memphis,  recently. 

Miss  Evelyn  Clark,  of  the  Utica 
(N.  Y.)  Daily  Press  advertising  de¬ 
partment,  to  E.  Jones,  press  compositor. 
Sept.  22,  in  Newport,  N.  Y. 

Miss  Genevieve  Ellison,  society  edi¬ 
tor,  Anderson  (Ind.)  Bulletin,  and  Wil¬ 
liam  Dawson  Hart,  formerly  of  An¬ 
derson,  medical  student  of  Indiana 
University,  were  married  November  18, 
1933,  Mrs.  Hart  announced  at  a  party 
in  .Anderson  Sept.  22. 

George  A.  Anderson,  of  the  editorial 
staff,  Lozvell  (Mass.)  Courier-Citizen, 
to  Miss  Gertrude  F.  Brassard  of  Low¬ 
ell  in  Swampscott  Sept.  15. 

William  R.  Callahan,  of  the  editorial 
staff,  Boston  Globe,  to  Miss  Mary 
Catherine  Tobin  of  Concord,  Mass., 
in  Concord  Sept.  23. 

SPECIAL  EDITIONS 

ATL.ANTA  (Ga.)  CONSTITU- 
TIONAL,  Sept.  23,  8  pages,  full 
size,  announcing  High’s  52nd  anniver¬ 
sary  sale. 

Oklahoma  City  Daily  Oklahoman 
Men’s  Wear  Section,  Sept.  16.  10-page 
presenting  men’s  fashions  for  fall  and 
winter  of  1934-1935,  supported  by  ad¬ 
vertising  from  the  leading  Oklahoma 
City  clothing  stores. 

Topeka  (Kan.)  State  Journal,  first 
annual  school  and  college  section. 
Sept.  4,  8  pages,  tabloid  size. 

Centralia  (Ill.)  Sentinel  published  a 
100-page  “Golden  Jubilee  Edition’’  re¬ 
cently  in  honor  of  its  50th  birthday. 
The  edition  included  a  tabloid  roto¬ 
gravure  section,  featuring  various  Cen¬ 
tralia  business,  industrial  and  civic  or¬ 
ganizations.  Verne  E.  Joy,  Inland 
Daily  Press  Association  president  is 
publisher. 

Bluffton  (Ind.)  Evening  Nezvs-Ban- 
ner,  32  pages.  Sept.  244,  in  connection 
with  28th  annual  Bluffton  Free  Street 
Fair  and  Wells  County  Agricultural 
Exhibit.  The  edition  contained  many 
columns  of  special  advertising. 

Wichita  (Kan.)  Beacon,  Aug.  31, 
Rorabaugh’s  Department  sfore  section, 
8  pages ;  Sept.  2.  American  Legion 
Convention  and  Labor  Day  celebration 
section.  8  pages;  Sept.  9.  Rorabaugh’ 
Department  store  home  furnishings  ex¬ 
position  and  demonstration  section. 

Springfield  (Mass.)  Union-Republi- 
cmi.  Sept.  16.  8-page  supplement  on 
the  opening  of  the  Eastern  States  Ex¬ 
position. 


Flint  (Mich.)  Daily  Journal,  44 
pages.  Sept  19,  preceding  Dollar  Day; 
with  special  section  of  advertising. 

Grand  Forks  (N.  D.)  Herald,  36- 
page  edition  Sept.  12,  the  day  before 
the  Red  River  valley  harvest  festi¬ 
val  in  that  city.  It  contained  more 
inches  of  advertising  than  any  pr^ 
vious  issue  in  10  years. 

Bergenfield  (N.  J.)  Interboro  Re- 
znew,  weekly.  Sept.  21,  16-page  tab¬ 
loid,  40th  .Anniversary  Supplement 
commemorating  the  40th  anniversary 
of  the  incorpration  of  the  Borough  of 
Bergenfield. 

Columbus  (0.;i  Citizen,  14-page  sec¬ 
tion  carrying  advertisements  of  the 
F.  &  H.  Lazarus  &  Co.  department 
store  recently. 

Janesznlle  (Wis.)  Daily  Press-Ga¬ 
zette  Sept.  20,  20-page  solid  advertis^ 
section  in  conjunction  with  a  city -wide 
Trade  Expansion  and  Fall  Opening 
Events. 

Marshall  (Mich.)  Evening  Chron¬ 
icle,  14-page  edition  Sept.  17,  in  con¬ 
nection  with  the  dedication  of  the  new 
Michigan  avenue  pavement. 

Trenton  (N.  J)  Evening  Times,  Fall 
Fashions  edition,  two  sections,  28  pages, 
Sept.  12. 

Lowell  (Mass.)  Courier-Citizen,  Lin¬ 
coln  Stores  Reopening ,  sections.  10 
pages.  Sept.  20. 

ASSOCIATIONS 

F.ALL  tournament  of  the  Kansas  Edi¬ 
torial  Golf  .Association  will  be 
held  Oct.  12-13  at  Salina,  Kan.  The 
tournament  will  be  played  on  the 
grounds  of  the  Salina  Country  Club, 
Secretary  Roy  F.  Bailey,  announced. 

Editors  of  the  Sixth  District  Edi¬ 
torial  Associ.ation  of  Kansas,  wiU 
meet  in  Russell,  Kan.,  Oct.  6,  for  their 
regular  fall  meeting.  The  program  and 
round  tables  will  be  held  in  the  office 
of  the  Russell  (Kan.)  Record,  accord¬ 
ing  to  plans  made  by  C.  M.  Hamilton 
of  the  Rooks  County  Record,  and  Fred 
Shaw  of  Wakeeney,  president  and  secre¬ 
tary,  respectively,  of  the  organization 
Stanford  S.  Sherburne,  Oklahoma 
City  Typographical  Union  president, 
was  chosen  president  of  the  Oklahoma 
State  Typographical  Conference,  in 
Enid,  Okla.,  Sept.  23.  The  delegates, 
representing  unions  from  all  sections 
of  the  state,  adopted  resolutions  oppos¬ 
ing  government  printing  of  envelopes 
and  favoring  levying  of  a  federal  cor¬ 
poration  tax.  Delegates  also  reported 
a  slight  increase  in  business  during  the 
past  six  months.  The  next  session 
will  be  called  March  10  in  Oklahoma 
City. 

C.  E.  Barker,  publisher,  Placerville 
(Cal.)  Mountain  Democrat,  was  elected 
president  of  the  Gold  Unit  of  the 
California  Newspaper  Publishers’ 
Association  at  the  annual  meeting  held 
at  Auburn,  Cal.,  on  Sept.  17,  succeeding 
Vernon  G.  McCann,  business  manager. 
Auburn  (Cal.)  Journal.  A1  C.  Joy,  ad¬ 
vertising  manager.  Pacific  Gas  &  Elec¬ 
tric  Co.,  San  Francisco,  was  the  fea¬ 
tured  speaker. 

Annual  meeting  last  week  of  Fred  G. 
Bunch  Post,  American  Legion,  San 
Francisco — the  newspapermen’s  post- 
resulted  in  election  of  the  following 
officers:  William  J.  Brennan,  attorney 
and  former  reporter  on  the  old  Son 
Francisco  Bulletin,  commander ;  Jack 
Russell,  San  Francisco  Chronicle,  first 
vice-commander;  Eck  Mosby,  publisHr, 
Lennox  (Cal.)  Tribune,  second  vice¬ 
commander,  and  B.  W'.  Helliugs,  news 
photo  editor,  San  Francisco  office 
of  Associated  Press,  third  vice-com¬ 
mander. 

California  Newspaper  Advertising 
Managers’  Association,  Northern 
Branch,  held  a  dinner  meeting  at  the 
Plaza  Hotel,  S?n  Francisco,  Sept.  17, 
with  Clifford  Anglim,  district  director 
of  the  National  Housing  Administra¬ 
tion,  as  principal  speaker.  He  discussed 
the  National  Housing  Act  and  told  how 
newspaper  advertising  can  tie  into  the 
campaign.  President  Kenneth  Stacy, 
advertising  manager,  San  Jose  (Cal.) 
News,  presided. 
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Practical 

.  .  .  //le  HOE  devela^n^ent^ 


EAL  PRINTING  PROGRESS  is  built  on  practical  mechanical 
developments.  That  is  why  Hoe  in  its  pioneering  has 
been  so  successful  in  maintaining  leadership  for  more 
than  a  century. 

When  Hoe  contributes  a  development  which  makes  for  improved 
quality,  greater  speed  or  a  higher  degree  of  safety — the  announcement 
is  your  guarantee  that  the  claims  are  practical  facts. 

Throughout  succeeding  months  proof  of  Hoe’s  contributions  will  be 
submitted  in  these  pages.  We  offer  them  as  evidence  that  Hoe’s  engi¬ 
neering  skill,  based  on  long  years  of  experience,  assures  publishers  of 
constant  and  practical  progress  toward  better  printing  at  lower  cost. 
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Retail  News  and  Notes 


By  RICHARD 

“  L-f  Oil-'  a  SIwppcr  Behaves — a}ui 
H'hy."  Fred  C.  Kelly  tells  in 
the  Saturday  Eveniug  Post  lor  Sept.  22. 
A  single-page  article,  compact  with  his 
characteristically  shrewd  observations  on 
the  relative  selling  value  ol  rigtit  and  lelt 
sides  ol  the  street ;  right-liand  entrance 
to  tile  store  vs.  rigiit-liand  exit — and 
why  tne  latter  is  the  Detter  place  to  sell 
candy;  benetits  if  store  groups  in  con¬ 
centrated  traltic ;  dinereiices  in  buying 
habits  of  men  and  women,  and  the  dil- 
ticultN  of  selling  a  man  and  women 
toyctner;  wliy  8  p.  in.  and  midnight  are 
good  hours  tor  sale  of  contectionery. 

*  * 

LJ  ETERODOX  Retail  Mediums. 

The  Clevelaikl  Shopping  Xews  is 
using  advertising  space  in  trade  papers 
to  offer  "three  Christmas  Juvenile 
Newspapers. .  .8  Tabloid  Newsprint 
Pages  in  Full  Colors — Packed  with  Child 
Interest  Full  of  Selling  Power...  2 
Pages  of  Illustrated  Toy  Items  from 
Your  Own  Stock... 32  different  items 
in  all  occupy  the  double  center  spread. 
You  have  your  choice  of  100  brand 
new,  up-to-tlie-minute  toy  cuts . . .  Your 
Store  Name  Appears  45  times.”  Some¬ 
times  the  offer  is  m  a  color  page,  backed 
by  the  same  advertiser’s  offer  of 
COLOR  CIRCS  of  4-page,  4  color 
newsprint  on  such  promotions  4»s  P'all 
Fashion  F'estival,  Back  to  School  Sale, 
Harvest  Sale  and  Tlianksgiving  Sale... 
In  Boston  the  Filene  store,  which  uses 
the  Boston  Shopping  Xews,  has  been 
distributing  two  house-t»  -house  circu¬ 
lars  :  one  a  10-page  tabloid  on  the  store’s 
Automatic  Bargain  Basement  Sale;  and 
the  other  a  12-page,  large  newspaper 
size,  describing  a  4-day  sale  of  Fall 
clothes. .  .Mandel  Bros,  used  swatches 
in  the  Chicago  Sunday  Tribune,  front 
and  back  page  of  a  4-page  section,  850,- 
000  copies  in  all,  none  distributed 
through  the  mails.  Items  swatched 
were  lace-trimmed  gowns  at  $2;  men’s 
broadcloth  shirts  at  $1.19;  $14.50 

worsted  suits;  and  $1  curtains. .  .The 
Chicago  Downtown  Shopping  News, 
now  two  years  old,  and  now  a  semi¬ 
weekly,  though  it  started  as  a  weekly, 
is  said  to  average  almost  700,000  for  the 
year  and  now  to  run  about  728,000.  It 
cut  its  rate  a  year  ago  by  rebating 
about  4  cents  a  line  to  its  co-operative 
advertisers,  and  at  the  end  of  its  second 
year  it  again  rebated  to  its  advertisers. 

*  »  « 

IMMINENT  Authorities  on  Retailing, 
recently  in  print,  include; 

Major  Benjamin  H.  N’amm,  just 
back  from  three  months  abroad,  spent 
mostly  in  Italy,  where  he  reports  busi¬ 
ness  as  good,  largely  self-regulated,  with 
hours  and  wages  set  by  agreements  be¬ 
tween  employers  and  labor,  and  dis¬ 
putes  going  to  a  conciliation  board,  from 
which  appeal  may  be  taken  to  a  lalxir 
court.  "Little  or  no  interference  by 
the  government.” 

Dr.  Werner  K.  Gabler,  formerly  with 
the  Retail  Research  Bureau  of  the 
University  of  Pittsburgh,  has  written 
in  German  a  book  on  department  store 
problems,  published  in  Zurich.  An 
-American  edition  in  an  English  version 
is  expected.  It  is  reviewed  in  omen’s 
H  ear  Daily  for  Sept.  20th  by  B.  J. 
Perkins.  Much  is  made  of  differences 
between  department  store  and  chain 
store  methods,  of  the  comparative  lack 
of  progress  in  department  stores  since 
1921,  and  of  the  poor  training  of  buy¬ 
ers,  their  under-pay,  and  their  over¬ 
burden.  Look  for  the  English  transla¬ 
tion. 

Ur.  Paul  H.  Nystrom,  writer  on  re¬ 
tailing  and  on  fashion,  professor  of 
marketing  at  Columbia,  and  president 
of  the  Limited  Price  Variety  Stores 
Association,  describing  ‘‘Present  Types 
of  Retail  Institutions  and  Their  Trends” 
in  a  speech  to  the  Metropolitan  Contrp- 
lers’  .Association,  commented  on :  t^le 
increase  in  part-time  employment,  of 
which  so  much  was  made  in  the  pre¬ 
liminary  bulletins  of  the  new  retail  cen¬ 
sus:  two  changes  in  the  distribution  of 
foods — namely  growth  of  combination 
food  stores,  especially  groceries  with 


WEBSTER 

meat  markets,  at  the  expense  of  the 
separate  specialty  stores,  and  the  de¬ 
velopment  again  of  food  departments  in 
uepartment  stores ;  and  the  continued 
importance  of  the  small  retailer.  He 
interpreted  the  47.7  per  cent  decline  in 
dollar  volume  of  retail  sales  from  1929 
to  1933  as  actually  meaning  at  least  a 
20  per  cent  decrease  in  physical  volume. 

Walter  B.  Pitkin,  professor  of  jour¬ 
nalism  at  Columbia,  author  of  The  Con¬ 
sumer — His  Nature  atui  His  Changing 
Habits  and  of  Life  Begins  at  Eorty, 
told  a  Fashion  Group  “What’s  Hap¬ 
pened  to  the  Consumer” — that  stores’ 
best  customers,  the  great  middle  class, 
is  being  taxed  out  of  consuming  and 
buying  ability  by  government  aid  to 
the  very  rich  (through  RFC)  and  to 
the  very  poor  (through  F'ER.A).  So 
quality  stores  and  basement  stores  are 
better  off  than  in-between  stores. 

*  *  * 

D  ET AIL  Shoe  Promotions.  Add  to 
our  last  week’s  paragraph;  Shoe- 
craft,  with  two  New  York  stores,  “spe¬ 
cialists  in  fitting  the  narrow  foot  and 
heel.  -All  sizes  up  to  11.  VV'^idths 
•A.AA.A.A  to  C,”  are  promoting  JUNO 
lasts — “dedicated  to  those  modern  god¬ 
dess  types  whose  stature  requires  shoes 
in  sizes  8  to  11... whose  temperaments 
require  variety  with  discreet  dashes  of 
sophistication. .  .whose  taste  requires  the 
elegance  of  classic  simplicity.”  'The 
newspaper  advertising  was  illustrated 
with  tiny  line  drawings  that  excellently 
imitated  an  early,  almost  archaic  Greek 
vase  style  of  figure.  Series  of  4  ad¬ 
vertisements  in  each  issue  used :  3  of 
them  small.  1  column  by  35  lines,  each 
an  act  in  “The  Life  of  Juno”  with  draw¬ 
ing  and  two  lines  of  doggerel,  and  a 
reference  to  the  page  carrying  the  next 
in  the  series;  and  the  4th,  2  columns 
by  85,  including  the  Epilogue  in  the 
same  style  and  size  as  the  first  3. 

*  *  * 

T’^SIGN  as  Promotion.  New  York 
Ey  Sunday  newspapers  for  Sept.  23 
carried  an  advertisement,  4  columns  by 
150  lines:  Saks  Fifth  -Avenue  is  pleased 
to  announce  that  beginning  today,  all  its 
advertisements  and  public  notices  will 
be  printed  in  a  new  type  in  which  this 
announcement  is  set — a  type  designed, 
cut  and  cast  by  Frederick  W.  Goudy 
at  the  request  and  for  the  exclusive  use 
of  Saks  Fifth  Avenue.  This  is  Mr. 
Goudy’s  92d  type  and  b>’  his  permission 
has  been  named  “S.AKS-GOUDY.” 
More  than  half  of  the  announcement  is 
in  italics — a  very  beautiful  letter,  not 
too  much  sloped.  Gimbel  specifications 
to  Mr.  Goudy  are  reported  to  be:  “We 
want  to  w'hisper  when  the  rest  of  the 
world  is  shouting.” 

*  *  * 

TCfOW  Is  Business?  Better  in  dol- 
*  lars  than  in  confidence.  For  the 
first  two  or  three  weeks  of  September 
both  department  store  and  chain  store 
sales  held  up  well.  The  settlement  of 
the  textile  strike  should  improve  good 
feeling.  In  cold  fact,  the  strike  should 
have  had  a  good  effect  on  volume  of 
grods — relieving  some  pressure  on  the 
retail  buyer.  Some  critics  actually  see 
signs  of  a  gradually  approaching  sellers’ 
market.  Indeed  it  is  here  in  canned 
foods  and  groceries  wholesale. 

“A  Travelling  Observer”  tells  the 
readers  of  IV omen’s  Wear  Daily  that 
there  is  “almost  boom-time  prosperity” 
south  and  east  of  St.  Louis  among  re¬ 
tailers  and  wholesalers:  and  these  dis¬ 
tributors  are  as  a  class  enthusiastically 
for  the  recovery  program — and  tha* 
manufacturers,  with  much  poorer  in¬ 
dustrial  progress,  are  violently  against 
the  .Administration’s  program.  This 
opposition  is  certain  to  be  more  strongly 
organized  during  the  next  few  weeks 
before  the  November  elections;  but  it  is 
doubtful  whether  the  strength  of  the 
organization  will  be  psychologically 
right  to  affect  the  maiority  of  voters. 
Too  much  constitutional  law  and  theory 
of  government. 

*  *  * 

"^TEW  York  Metropolitan  Area  De- 

~  partmert  Store  Sales  for  the  first 
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A  PUBLISHER  COMMENTS  ON 

**H0ME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


For  the  ninth  consecutive  year 
we  write  to  say,  "Thank  you.” 

It  really  should  be  a  source  of 
satisfaction  to  you  to  receive  nine 
sincere  letters  of  this  character. 

(From  an  lr>diana  Newspaper) 

We  j^iuirantee  ami  deliver  a  definite 
amoufU  of  additioned  nationed  adi^rtising 


Gain  1934  over  1933 

August 

8  months 

5.09% 

6.67% 

4.80 

13.45 

1.77 

27.57 

11.90 

21.76 

6.71 

14.50 

47.98 

32.92 

22.90 

34.22 

8.76 

♦ 

15.10 

New  type  face  cut  by  Frederick  W. 
Goudy  for  Saks-Fiflh  .Avenue  is  well 

illustrated  in  this  advertisement. 

half  of  September  were  7.2  per  cent 
better  this  year  than  a  year  ago, 
according  to  the  New  A’ork  Federal 
Reserve  Bank.  E.xcludiiig  liquor  sales 
the  gain  was  4.9  per  cent.  The  increase 
was  in  New  York  and  Brooklyn  stores 
— 8.8  per  cent  on  all  items,  and  6.1  per 
cent  excluding  liquor.  In  Northern 
New  Jersey  there  was  a  loss  of  1.2 
per  cent,  and  of  0.7  per  cent  excluding 
liquor.  For  the  whole  area  the  halt 
month  gain  is  excellent:  mid-August 
showed  only  0.7  per  cent  gain  over  the 
preceding  year. 

By  departments  the  greatest  gains 
over  last  -August  were  in  blouses  and 
skirts — up  46.9  per  cent,  and  millinery 
— up  34.1  per  cent.  Other  gains  in 
style  goods  and  novelties  were:  needle¬ 
work  and  art  goods,  25.8  per  cent; 
misses  dresses,  21  per  cent;  gift  shops. 

24.6  per  cent;  woolen  dress  goods,  24.3 
per  cent.  Groceries  and  meats  were  up 

21.7  per  cent.  Electrical  household  ap¬ 
pliances  were  14.9  per  cent  off  the  to¬ 
tal  sales  for  .August  1933 ;  and  stocks 
had  increased  59.5  per  cent.  Other  de¬ 
partments  to  show  heavy  losses  in  sales 
compared  with  -August  1933  were;  Ori¬ 
ental  rugs,  down  32.7  per  cent ;  domestic 
door  coverings.  22.5  per  cent ;  domestics, 
muslins  and  sheetings,  28.6  per  cent ; 
linens.  24.3  per  cent. 

In  the  same  trading  area  new  retail 
charge  and  instalment  accounts  for  the 
first  weeks  of  September  showed  a 
great  increase  over  last  year’s  figures 
for  the  same  period.  In  August  re¬ 
tail  collections  in  New  York  showed  a 
twenty-store  index  of  39.98,  against 
36.88  a  year  ago.  This  is  the  best 
.August  figure  since  1930.  Mid-Sep¬ 
tember  showed  not  quite  so  good  a 
collection  record. 

Chain  store  sales  of  groceries,  usually 
off  1.5  per  cent  in  -August  from  July, 
this  year  were  about  as  in  July  and 
3.5  per  cent  above  .August  a  year  ago. 

Merrill,  Lynch  &  Co.  report  this  Aug¬ 
ust  sales  for  24  chain  store  companies, 
including  one  large  mail  order  house. 


as  8.76  per  cent  better  than  in  -August 
of  1933.  The  8  month  sales  of  the  same 
stores  were  15.1  per  cent  better  this  year 
than  last.  The  gains  are  as  follows : 

Gain  19 
August 

6  grocery  chains  .  5.09% 

8  5  &  10c  chains .  4.80 

2  shoe  chains  .  1.77 

4  apparel  chains .  11.90 

2  drug  chains  .  6.71 

1  auto  accessory  .  47.98 

1  mail  order  company..  22.90 

The  24  concerns...  8.76 
*  «  * 

CARTOONS  in  an  Institutional 
Campaign  is  one  of  the  developments 
ill  the  Hearn  Plan — newspaper  type  of 
illustration,  but  with  considerable  vari¬ 
ety  in  manner.  Size  of  advertisement, 
2  columns  by  70  or  85  lines.  -And  in 
nierchandise  advertisements  in  the  107th 
-Anniversary  sale,  $1.07  has  been  a  fea¬ 
tured  price — in  one  instance  it  was  the 
price  for  men’s  felt  hats,  shirts  and 
shorts  by  the  half  dozen,  fancy  hose  for 
9  pairs,  white  broadcloth  shirts,  winter 
union  suits,  leather  gloves,  etc. 

«  *  * 

'T^HE  Only  One"  is  the  head- 
J-  line  for  Macy’s  announcement  of 
“the  only  Little  Head  Hattery  under 
the  sun.  'llie  only  spot  dedicated  to 
20-,  20J/j-,  21-  and  21j4-inch  head  size. 
Of  950  women  employees  interviewed, 
we  found  250  with  21-inch  head  sizes, 
or  smaller." 

"It  itei'cr  happened  before."  “Never 
before  has  XVanamaker's  gone  away 
from  its  own  store  to  sell  out  a  stock 
of  furniture — But  the  Chesterfield  Show¬ 
rooms  at  625  Madison  .Avenue,  a  block 
long  between  58th  and  59th,  are  so 
fine  ...  Of  course,  Wanamaker  sales¬ 
men  will  service  the  selling.” 


HOME  ECONOMICS 

SERVICE  CORPORATION 

S47  Pvti  Av«.  Ntw  yeili 

ESTABLISHED  1*24 


CLASSIFIED  PRESTIGE 

is  a  precious  asset 

W-\NT  ad  readers  and  want 
ad  patrons  favor  certain  papers 
and  ignore  others.  Publishers 
often  wonder  why  this  profit¬ 
able  business  is  not  more  evenly 
distributed. 

Fine  print  must  register 
clearly  and  attractively  to  win 
and  hold  Classified  business. 

That  calls  for  excellent  stere¬ 
otyping,  the  kind  that  judicious 
craftsmen  are  getting  with  the 
aid  of  Certified  Mats. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  U.  S.  X. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madiaon  Ave.,  New  York  City 

GlA£iil£xi^ 
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Advertising  AIanager:  Here's  a  full  page  selling  job  for  one  of  your  local  solicitors.  Copy  has  been  furnished  free  by  National 
Recognition  Day  Committee  for  publication  in  dailies  of  October  6,  1934.  For  additional  proofs,  address,  care  American  Sunday  School 
Union  Building,  1816  Chestnut  Street,  Philadelphia,  Pa.  The  transient  or  religious  rate  should  be  paid  cooperatively  by  civic  leaders, 
business  and  financial  institutions  and  retailers,  whose  names  should  appear  at  bottom  of  advertisement,  a  la  Liberty  Loan  Campeugns. 
The  copy  is  not  in  mat  form.  WILLIAM  T.  ELLIS. 


National 


Sunday 

There  are  thirteen  American  cities  which  have 
a  population  of  half  a  million  or  more — if  we 
include  Washington,  which  has  probably  been 
brought  over  the  half-million  mark  by  The  New 
Deal. 

These  cities  are  New  York,  Chicago,  Phila¬ 
delphia,  Detroit,  Los  Angeles,  Cleveland.  St.  Louis, 
Baltimore,  Boston,  San  Francisco,  Milwaukee,  Buf¬ 
falo  and  Washington. 

Suppose  we  imagine  the  amalgamation  of  these 
thirteen  cities  into  one  vast  metropolis.  The  pop¬ 
ulation  would  number  between  twenty  and  twenty- 
one  million  persons. 

Then  imagine  a  grand  moving  day,  with  every 
mortal  of  the  lot  moving  out  into  the  country! 

Into  their  empty  places  let  us  transport  the  Sun¬ 
day  School  members  of  the  Country — and  there 
would  not  be  a  vacant  room  left! 

In  other  words  the  membership  of  the  Sunday 
Schools  in  the  United  States  is  just  equal  to  the 
entire  population  of  our  thirteen  largest  cities. 
That  will  give  the  reader  an  idea  of  the  physical 
magnitude  of  the  American  Sunday  School.  Of  its 
character  and  purpose,  more  later. 

*  *  • 


Many  FORCES  have  flowed  together  to  create 
American  civilization.  The  Church,  the  Public 
School,  the  Newspaper  have  all  been  major 
influences. 

Today  we  stress  this  one  agency,  which,  although 
world-wide,  has  come  to  its  finest  flower  in  this 
Country — the  Sunday  School. 

Broadly  speaking,  practically  all  Americans  have 
at  some  time  or  other  attended  Sunday  Schools — 
Protestant,  Roman  Catholic  or  Jewish.  For  all 
faiths  have  adopted  this  agency  for  shaping  the 
religious  beliefs  and  moral  character  of  youth. 

Figures  of  Sunday  School  membership,  as  we 
have  tried  to  visualize  them,  are  rather  staggering, 
and  give  pause  to  such  persons  as  seldom  look 
beyond  the  news  of  business,  sports,  politics, 
society  and  crime.  We  repeat:  There  are  more 
than  twenty  million  members  in  the  Protestant 
Sunday  Schools  of  the  United  States.  We  have 
not  at  hand  the  Roman  Catholic,  Jewish  and  other 
statistics;  though  we  know  there  are  300,000  Mor¬ 
mon  Sunday  School  members. 

There  is  not  a  cross-roads  village  in  all  this 
wide  land  that  does  not  have  one  or  more  Sunday 
Schools.  In  larger  communities  they  abound.  The 
all-pervasiveness  of  the  Sunday  School  is  second 
in  significance  only  to  the  fact  that  its  mission  is 
to  shape  human  character.  Tirelessly,  week  after 
week,  it  studies  the  great  stories  and  teachings 
of  the  Bible,  and  the  eternal  verities  and  integ¬ 
rities  which  alone  can  keep  civilization  sweet  and 
strong.  It  sings  the  old  hymns  which  become  the 
lullabies  sung  by  millions  of  mothers. 

Certainly  the  Sunday  School  has  been  one  of  the 
basic  conserving  and  constructive  influences  in  our 
National  life.  Again  and  again,  during  the  recent 


Recognition  Day 

FOR 

School  Teachers 


A  MESSAGE  FROM  THE  PRESIDENT 


OERIOUS-MINDED  Americans,  from  the 
President  down,  sense  the  large  significance  of 
National  Recognition  Day  for  Sunday  School 
Teachers,  October  6.  In  a  letter  to  Dr.  William 
T.  Ellis,  the  originator  of  the  idea,  and  Chair¬ 
man  of  the  National  Committee  that  has  pro¬ 
moted  it.  President  Roosevelt  wrote  as  follows: 


THE  WHITE  HOUSE 

August  21,  1934 

My  dear  Doctor  Ellis: 

I  am  pleased  to  learn  that  a  nation-wide 
tribute  will  be  accorded  a  large  group  of 
our  citizens  whose  service  to  this  Nation, 
as  well  as  to  religion,  has  been  and  is  one 
of  the  real  forces  for  good  in  our  national 
life. 

I  suppose  that  most  of  us,  at  one  time 
or  another,  have  been  helped  by  Sunday 
School  teachers.  I  am  one  who  strongly 
believes  that  the  Sunday  School  teachers 
have  helped  shape  the  American  character. 

Very  sincerely  yours, 

Franklin  D.  Roosevelt. 

Doctor  William  T.  Ellis, 

Chairman,  National  Recognition  Day 
for  Sunday  School  Teachers, 

1816  Chestnut  Street, 

Philadelphia,  Pennsylvania. 


youthful  "crime  wave,”  judges  have  testified  that 
none  of  the  young  people  brought  before  them 
have  been  Sunday  School  members. 

The  Sunday  School  is  a  fence  at  the  top  of  the 
precipice,  rather  than  an  ambulance  at  the  bottom. 
If  there  were  more  and  better  Sunday  Schools 
there  would  be  need  for  fewer  relief  and  reform 
organizations. 

*  •  * 

All  of  the  foregoing  is  prefatory  to  the 

purpose  of  this  Advertisement.  Today — October 
6,  1934 — an  unprecedented  project  is  under  way 
across  the  whole  Country;  in  the  greatest  cities 
and  in  small  towns  and  rural  communities.  For 
months  past  committees  of  public-spirited  men  and 
women  have  been  preparing  for  this  unique  oc¬ 
casion  in  American  life. 

For  today  has  been  set  apart  as  National  Recog¬ 
nition  Day  for  Sunday  School  Teachers.  The 
whole  aim  is  to  honor,  by  public  meetings,  by 
official  proclamations  and  by  such  printed  utter¬ 
ances  as  this,  the  work,  all  unsalaried  and  unsung, 
that  is  being  done  for  God  and  Country  by 
America's  two  million  Sunday  School  teachers; 
who  are  one  of  the  fundamental  educational  forces 
of  our  time. 

That  two  million  such  high-minded.  God-serving, 
children-loving  men  and  women  are  in  our  midst, 
studying,  laboring,  praying  tirelessly  for  the  high¬ 
est  objectives,  is  a  cause  for  profound  gratitude 
on  the  part  of  every  citizen.  No  alien  forces  of 
Communism  or  Fascism  can  hope  to  succeed  in 
the  face  of  such  a  National  bulwark  as  these  two 
million  Christian  patriots,  who  have  the  majority 
of  our  boys  and  girls  under  their  care.  It  is  high 
time  that  the  whole  Nation  should  pause  and, 
chivalrously,  generously,  heartily,  say  "Thank 
You”  to  these  conservers  of  our  civilization. 

*  *  * 

We  WHOSE  NAMES  are  appended  to  this  Ad¬ 
vertisement  take  this  means  of  expressing  our  per¬ 
sonal  appreciation  of  the  noble  work  of  our  own 
city’s  Sunday  School  Teachers.  We  honor  them 
beyond  the  power  of  mere  words  to  express.  All 
considerations  of  patriotism  and  public  concern 
move  us  to  feel  grateful  to  them  with  deep  and 
sincere  gratitude.  They  have  our  admiration, 
sympathy  and  cooperation. 

WE  ACCLAIM  THEM  AS  PUBLIC  SER¬ 
VANTS,  PATRIOTS  AND  EFFECTIVE  FRIENDS 
OF  GOD  AND  MAN. 

*  •  « 

(Sign  with  names  of  individuals  and  institutions 
and  firms  underwriting  publication.) 
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Advertising  Agencies 

COLOR  PAGES  PLACED 
IN  GASOUNE  DRIVE 


COAST  AGENCIES  TO  MEET 


Rio  Grande  Oil  Company  Running 
Biggest  Campaign  in  Its  History 
to  Expand  California 
Sales 


Using  page  color  advertisements  in 
newspapers  as  the  backbone  of  the  big¬ 
gest  advertising  campaign  in  its  history, 
the  Rio  Grande  Oil  Company,  Los  An¬ 
geles,  has  launched  a  drive  to  double  its 
market  area  for  Rio  Grande  “cracked” 
gasoline  and  Sinclair  oils. 

Its  gasoline  distribution  was  former¬ 
ly  restricted  to  the  southwest,  but  Rio 
Grande  is  now  pressing  north.  San 
Francisco  territory  is  now  being  opened, 
and  as  rapidly  as  is  practicable,  the  limit 
will  be  extended  up  the  coast  to  the 
Canadian  border.  Thirty-five  papers  are 
on  the  current  list  being  used  by  Hix- 
son-O’Donnell,  Inc.,  the  agency  plac¬ 
ing  the  copy.  Full  pages  and  8-column 
16-inch  copy,  using  color  wherever 
available,  are  scheduled.  The  copy  is 
prepared  by  Ralf  M.  Spangler. 

Bulk  distribution  plants  have  been 
opened  in  San  Francisco,  Watsonville 
and  San  Jose,  and  other  plants  will  be 
erected  as  the  expansion  program  con¬ 
tinues.  While  Rio  Grande  has  mer¬ 
chandised  Sinclair  oils  in  central  and 
northern  California,  this  is  the  first 
time  “cracked”  gasoline  has  been  sold 
out  of  the  southwest.  Company  officials 
claim  the  largest  percentage  of  sales  in¬ 
crease  of  any  oil  company  in  Southern 
California.  “Police  Car  Performance 
with  Cracked  Gasoline”  is  the  theme 
of  the  copy. 

Salesmen  equipped  with  page  proofs 
of  the  new  color  ads  called  on  indepen¬ 
dent  dealers  in  northern  California 
prior  to  the  opening  of  the  campaign, 
and  signed  more  than  200  new  pumps 
within  24  hours.  Although  some  radio 
time  is  used,  newspapers  are  receiving 
the  bulk  of  the  appropriation.  Simul- 
tanraus  with  the  drive  in  the  north, 
a  similar  campaign  is  being  carried  out 
in  Southern  California  and  Arizona. 


Frederic  Gamble  Will  Addre*s  Santa 
Crus  Convention 

Frederic  Gamble,  executive  secretary 
of  the  .\.A.A..\.,  will  be  the  principal 
outside  speaker  at  the  annual  conven¬ 
tion  of  the  Pacific  .Association  of  Ad¬ 
vertising  Agencies  at  the  Hotel_  Del 
Monte,  Santa  Cruz,  Cal.,  Oct.  25  and 
26.  He  will  speak  on  "The  National 
Outlook  from  an  .Agency  Viewpoint,” 
discussing  the  future  of  business  codes, 
their  relation  to  advertising;  the  pros 
and  cons  of  the  possibility. of  an  agency 
code  and  other  matters. 

llie  convention  will  be  devoted  prin¬ 
cipally  to  business  sessions,  adjourning 
Saturday  morning  to  attend  the  U.  S. 
C.-Stanford  game  at  Palo  Alto.  Wil¬ 
liam  T.  Prosser,  of  Strang  &  Prosser, 
Seattle  agency,  president^  of  the 
P..A..A..A..  will  preside.  Fred  Tom- 
aschke,  of  the  Tomaschke-Elliott  agen¬ 
cy,  Oakland,  is  convention  chairman. 
.An  attendance  of  from  150  to  21)0 
agency  men  is  expected.  Division  chair¬ 
men  who  will  take  part  include  Fred 
M.  Jordan,  Hanff-Metzger.  Los  Ange¬ 
les  ;  Walter  Burke,  regional  director, 
P.A.A.A.,  McCann-Erickson ;  Norman 
D'Evelyn,  D’Evelyn-Wadswerth  agen¬ 
cy,  San  Francisco;  W.  S.  Kirkpatrick, 
Portland,  and  Norman  Tolle,  San  Diego. 


ZENITH  RADIO  TRIES 
INEW  COPY  APPEAL 


Sixty  Dailies  Printing  Dramatic 
Copy  On  “Triple  filtering” 
With  Small  Tieup 
Advertisements 


H.  E.  WALKER  EXPANDS 

H.  E.  Walker,  EWstillers  &  Brewers, 
Inc.,  has  closed  contracts  during  the 
past  month  with  more  than  100  liquor 
distributors,  and  is  rapidly  increasing 
the  extent  of  its  advertising  and  sales 
campaign,  according  to  Walter  F.  Tant, 
chairman  of  the  board.  Promotion 
campaigns  have  already  been  started  in 
St._  Louis,  Kansas  City,  Milwaukee, 
Chicago,  Baltimore  and  Washington, 
p.  C.,  and  new  campaigns  are  now  be¬ 
ing  started  in  Detroit,  Minneapolis,  St. 
Paul,  Denver  and  St.  Joseph  and  Jop¬ 
lin.  Mo. 


PRESTONE  CAMPAIGN  BEGINS 

One  of  the  largest  advertising  cam¬ 
paigns  ever  put  behind  an  anti-freeze, 
using  19  leading  national  magazines  and 
324  newspapers,  is  being  launched  by 
National  Carbon  Company,  Inc.,  in  be¬ 
half  of  Eveready  Prestone.  This  cam¬ 
paign,  involving  a  30-per-cent  greater 
advertising  e-xpenditure  than  that  of 
last  year,  will  range  from  color  bleed 
pages  in  magazines,  coupled  with  sin¬ 
gle  -  column  advertisements  scattered 
through  the  same  issues,  to  scores  of 
small  reminder  advertisements  in  news¬ 
papers.  The  newspaper  copy  will  in¬ 
clude  56-line  reader  advertisements, 
each  addressed  to  owners  of  one  make 
of  car — “Do  You  Drive  a  Ford?”  “Is 
This  a  Plymouth?”  with  the  slogan 
“Play  Safe  with  Eveready  Prestone.” 
Some  newspapers  get  6,  some  9,  some 
11  of  these  reader  advertisements.  .All 
newspapers  listed  will  get  two  tempera¬ 
ture  advertisements,  the  first  a  560-line 
warning  when  the  first  freezing  weather 
is  predicted,  and  the  second  one  of  840 
lines  to  be  released  by  newspapers  when 
a  cold  spell  impends  in  the  winter 
season. 


(Spi-'irial  to  i:.uiioK  ^ 

Cuic.\oo.  Sept.  24. — .A  new  idea  in 
copy  appeal  is  being  featured  in  na¬ 
tional  newspaper  advertising  on  Zenith 
radios  appearing  in  OO  metropolitan 
cities,  including  distributor  points  and 
first  class  dealer  locations.  The  idea 
is  to  dramatize  “triple  filtering”  of 
Zenith  radio,  which  “sifts  out  noise”  and 
improves  world-wide  reception. 

in  addition  to  the  500-line  advertise¬ 
ments,  showing  pictures  of  international 
figures,  such  as  Mussolini,  President 
De  V  alera  of  Ireland,  Ramsay  Mac¬ 
Donald  and  Premier  Herriot,  including 
a  sharp  halftone  reproduction  of  the 
face  of  each  and  a  blurred  figure.  Zenith 
Radio  Corporation,  Chicago,  is  also  us¬ 
ing  tieup  “teaser”  copy  to  be  placed  on 
the  same  page,  calling  attention  to  the 
larger  advertisement. 

The  blurred  and  sharp  reproductions 
of  celebrities  are  used  to  illustrate  the 
“before  and  after”  qualities  of  triple 
filtering.  The  black  and  white  tieup 
ads  of  40  lines  serve  a  combined  pur¬ 
pose.  They  are  worded  so  as  to  call 
attention  to  the  larger  copy,  with  such 
headlines  as:  “Hello,  up  there  De- 
V'alera !”  Included  in  this  tieup  copy  is 
mention  of  the  Zenith  auto  radio  for 
“music  at  the  wheel.” 

Charles  Daniel  Frey  Company,  Chi¬ 
cago  agency  placing  the  Zenith  account, 
is  requesting  that  the  “teaser  copy”  be 
placed  at  the  bottom  of  the  page,  with 
at  least  one  column  separating  the  two 
Zenith  advertisements.  Local  dealer 
tieups  are  suggested  by  the  agency. 

Typical  headlines  of  the  “triple  filt¬ 
ering”  advertisements  include:  “Here 
Is  President  De  Valera  as  Ireland  knows 
him !”  “Here’s  the  real  Mussolini . . . 
all  of  him!”  and  “The  Real  Ramsay 
MacDonald  in  living  reality !” 

.All  of  the  ads  feature  the  new  Zenith 
radio  receiving  set,  capable  of  short 
wave  reception.  In  addition  to  news¬ 
papers  Zenith  is  using  Time  magazine 
in  its  national  program. 


COAST  GINGER  ALE  CAMPAIGN 

Schwartz  Ginger  Ale  Co.,  San  Fran¬ 
cisco,  has  released  an  advertising  cam¬ 
paign  using  Northern  and  Central  Cali¬ 
fornia  newspapers,  car  cards,  car  dash¬ 
boards  and  store  and  window  displays. 
Copy  is  built  around  an  illustration  of 
a  trade  character,  the  Schwartz  Ginger 
Ale  VV’aiter.  and  the  slogan  “.Always 
Uncorks  a  Good  Time.”  Plans  call  for 
this  campaign  to  be  extended  up  and 
down  the  Pacific  Coast  as  soon  as  dis¬ 
tribution  outlets  become  perfected.  The 
campaign  is  under  direction  of  San 
Francisco  office  of  Emil  Brisacher  & 
Staff. 


SHELL  SIGNS  GRID  STARS 

Shell  Petroleum  Corporation  an¬ 
nounced  this  week  that  “Red”  Grange 
and  “Eddie”  Dooley,  former  all-.Amer- 
ican  football  stars,  have  ^en  signed 
to  broadcast  a  football  radio  program, 
starting  Oct.  4  over  CBS  selected  net¬ 
work.  The  15-minute  program  will  be 
heard  every  Thursday,  Friday  and 
Saturday  night  for  ten  straight  weeks. 
Special  promotional  material  in  connec¬ 
tion  with  this  football  program  is  be¬ 
ing  planned  by  Shell,  it  was  stated. 


CHEESE  CAMPAIGN  STARTED 

Cramer-Krasselt  Co.,  Milwaukee  ad¬ 
vertising  agency,  has  been  appointed^  to 
direct  the  marketing  and  advertising 
plans  for  the  Wisconsin  Cheesemakers’ 
Publicity  Association,  which  is  foster¬ 
ing  a  program  to  nationalize  the  supe¬ 
riority  of  Wisconsin  natural  cheese  as  a 
staple  food  item.  Headquarters  for  the 
association  are  located  in  Kiel,  Wis. 


TO  SURVEY  DISTRIBUTION 

Dr.  Jean  F.  Carroll,  president  of 
General  Marketing  Counselors,  Inc., 
New  York  and  Chicago,  has  been  ap¬ 
pointed  to  direct  the  Twentieth  Cen¬ 
tury  Fund’s  study  of  costs,  rates  and 
losses  in  distribution.  Prof.  H.  W. 
Bohlman  of  Drake  University  will  be 
associated  with  him. 


HOTELS  TO  RABE 

The  Manger  Hotel  chain,  with  hotels 
in  New  York,  Chicago,  Boston  and 
Washington,  has  appointed  Arthur  D, 
Rabe,  Inc.,  of  New  York,  to  place  its 
advertising.  Newspapers,  magazines 
and  outdoor  copy  to  be  used. 


NEW  FORD  BROADCAST 

Edsel  B.  Ford,  president  of  the  Ford 
Motor  Company,  has  announced  a  new 
series  of  Sunday  evening  broadcasts 
over  the  Columbia  coast-to-coast  net¬ 
work  beginning  Oct.  7  and  continuing 
through  the  winter. 


GOTHAM  AGENCY  NAMED 

Foreign  Vintages,  Inc.,  30  Rockefeller 
plaza.  New  York  City,  has  completed 
reorganization  plans  and  prepared  an 
expanded  program  for  the  winter  sea¬ 
son  both  in  metropolitan  New  York 
and  throughout  the  United  States.  E. 
S.  Paine  remains  as  chairman  of  the 
board  of  directors.  Paul  Meincke  is 
now  in  charge  of  all  sales.  Foreign 
V'^intages  has  appointed  the  Gotham 
Advertising  Company,  250  Park  avenue, 
to  handle  its  advertising.  Gerritt  Wes¬ 
ton  is  now  associated  with  Gotham  and 
will  handle  the  account. 


ANNOUNCES  TWO  ACCOUNTS 

Vy.  M.  VV’elch  Scientific  Company, 
Chicago,  manufacturer  of  school  sup¬ 
plies  and  laboratory  apparatus,  has  ap- 
IK)inted  Gale  &  Pietsch,  Inc.,  Chicago, 
to  handle  its  account.  The  same  agency 
will  also  place  .the  advertising  of 
Holmes  Projector  Company.  Chicago, 
manufacturer  of  motion  picture  projec¬ 
tors. 


STOCKMAN  AGENCY  MOVES 

A.  M.  Stockman  Advertising  Agency, 
New  York,  has  moved  from  239  West 
30th  street  to  the  Underwood  Building. 
30  A’esey  street.  The  new  telephone 
number  in  Barclay  7-87-37. 


Win  Another! 


BEGINS  WHISKY  CAMPAIGN 

The  Calvert-Maryland  Distilling 
Company,  Richmond,  V’a.,  has  launched 
a  newspaper  advertising  campaign  to 
advertise.  Ralph  H.  Jones  Company,  of 
New  York  City,  handles  the  company’s 
advertising  account. 


SECURITIES  HOUSE  APPOINTS 

Warren  &  Maxwell,  recently  formed 
San  Francisco  securities  house,  member 
of  San  Francisco  Stock  Exchange  and 
Curb  Exchange,  has  named  D’Evelyn 
&  Wadsworth,  San  Francisco  agency, 
as  advertising  counsel. 


“The  response  teas 
gratifying.  The  pull¬ 
ing  potter  of  The  Sun 
is  certainly  outstand¬ 
ing  .  ,  — Fred  L. 
Myers  &  Son,  in  re¬ 
ferring  to  the  results 
obtained  from  one  74- 


RICHARD  STANTON  TO  HOYT 

Richard  Stanton  has  joined  the  New 
York  office  of  Charles  W.  Hoyt  Com¬ 
pany,  Inc.,  as  account  executive.  He 
has  been  elected  a  vice-president. 


line  advertisement  in 
The  Sun  on  Jamaica 
Rums. 


SHOE  COMPANY  APPOINTS 

Branstater-Hammond.  New  York 
City  advertising  agency,  has  been  ap¬ 
pointed  to  handle  the  account  of  E.  T. 
Wright  Company  of  Rockland,  Mass. 


NEW  YORK 


/ 


^  Get  the  edge  on  the 

Series — Use  Wood 
O  O®  Dry  Mats  and  clinch 

FLONG  CORPORAnON  fircf 

HOOSICK  FALLS.  N.Y.  11.1.  OL 


P 


EATON  PAPER  TO  JONES 

The  Eaton  Paper  Corp^'ation  of 
Pittsfield.  Mass.,  has  appointed  Wylie 
B.  Jones  advertising  agency.  New  York, 
to  direct  its  advertising  account. 
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PENNSYLVANIA’S 


Greatness  as  a 
Commodity  Market 
Shown  by  More  Than 
2  Billion  Annual 
Wholesale  Distri¬ 
bution  ^  ^  ^ 


Circu- 

2,S00 

io.Ma 

Uliwi 

Un«t 

lines 

ttBewer  Fall*  Newt  Tribune. 

.(E)  8,380 

.04 

.04 

**Che<ter  Time* . 

..(E)  20,987 

.09 

.08 

**ConneUsTille  Courier . 

..(E)  6,075 

.05 

.05 

1  **Greensburg  Reriew-Tribune  (ME)  8.970 

.06 

.06 

tfHaileton  Plain  Speaker. . . . 

ttHaileton  Standard^Scndnel. 

j'(E)  22,271 

.08 

.07 

tfLobanon  Newa-Timea . 

.'.(E)  10,938 

.05 

.05 

**Scranton  Timea . 

..(E)  50,457 

.15 

.14 

**Sharon  Herald . 

..(E)  6,333 

.04 

.04 

**Waahington  Obaerrer  and 

Reporter . 

(ME)  15,294 

.06 

.06 

**Weatcheater  Local  Newa. . . 

..(E)  10,402 

.05 

.05 

**WiIkea-Barre  Timea  Leader. 

..(E)  27,797 

.07 

.07 

ttYork  Diapatch . 

..(E)  20,951 

.07 

.07 

1  **A.  B.  Co  Publishers’  Statement,  April  1, 1984. 

ttPubKahcra’  Afidarit,  Oct.  1,  1933. 

Gcxxl  Fall  business — with 
higher  commodity  prices  in 
most  vital  necessities  which 
figure  in  the  cost  of  living 
— is  an  economic  prediction 
steadily  becoming  more 
emphasized  as  Autumn  approaches. 

These  rising  prices  markedly  reveal  a  jump  in 
the  cost  ot  living.  For  the  week  ending  Sep¬ 
tember  1st,  the  wholesale  commodity  price  index 
had  soared  30  per  cent  above  the  low  of  1933. 

Such  facts  are  of  themselves  stronger  than  any 
argument  why  national  merchandisers  of  com¬ 
modities — should  select  long  established  markets 
which  are  known  for  their  proven  stability  as 
profitable  sales  fields  under  all  kinds 
of  conditions. 

Some  idea  of  the  extent  of  Pennsylvania’s  total 
wholesale  distribution  shows  its  greatness  as  a 
regional  market  —  in  the  preliminary  survey 
recently  issued  by  U.  S.  Department  of  Com¬ 
merce.  The  Keystone  State’s  wholesale  distri¬ 
bution  for  1933  was  $2,116,772,000,  making 
it  the  third  ranking  state  in  the  Union  in 
this  respect. 

A  large  part  of  this  proven  sales  field  —  both 
wholesale  and  retail  —  is  included  in  the  great 
group -market  offered  here,  with  its  12  busy 
trade  areas  and  13  important  distributing  centers 
supplying  the  wants  2,886,241  people  (more 
than  one  fourth  of  the  state’s  population.) 

The  papers  listed  which  represent  these  impor¬ 
tant  cities — are  the  greatest  factors  in  this  field 
as  determining  influences  in  “making  a  market” 
really  profitable  to  advertisers  of  nationally  sold 
commodities. 

Ask  national  merchandisers  for  confirmation  of 
this  statement  Also  “ask  any  National  Adver¬ 
tising  representative”  —  or  communicate  with 
these  papers.  Let  them  “show  you”  NOW — to 
Fall  and  Winter  profit. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


APPOINTED  BY  RCA  VICTOR 


Clirltenliam  Prenh,  551  Fifth  avcuue. 


G,  K.  Throckmorton,  executive  vice- 


president  of  the  RCA  Victor  Company 


^avuful  Bath  Grip,  New  York. 

£ruin,  Waae}  &  Co.,  N.  Michigan 


NATIOXAL  Retail  Liquor  Package  O  EPORTS  from  various  sources  that  sales  promotion,  succeeding  Pierre^Bou- 

Stores  Association  considered  a  the  promotion  campaign  of  the  cheron,  resigned.  In  addition  *10  his  Park  a\™uue,  New  York.  Agaiu"Vlaciug 

code  forbidding  the  advertising  of  Southern  Rice  Industry,  with  headquar-  new  duties,  Mr.  Joyce  will  continue  to  orders  with ’newspapers  in  various  sw- 


lias  announced  the  appointment  of  T.  avenue,  Chicago.  Now  placiug  the  ac- 
F.  Joyce  as  manager  of  advertising  and  Boukora,  a  product  of  Battle 


prices  in  newspapers,  in  windows,  or  in  ters  at  Lake  Charles,  La.,  is  being  ft-  direct  the  advertising  and  sales  promo-  American  Cranberry  Fx- 

any  other  way.  Which  ought  to  be  nanced  by  a  charge  of  10  cents  on  every  tion  activities  of  the  RC.\  Radiotron  HarTman^t*o^pany!’4i4*Mad^^^^^ 

eminently  satisfactory  to  prohibition-  barrel  of  rice  under  the  A.\A  marketing  Company.  avenue.  New  York.  Again  placing  orders 


The  code  might  go  farther  and  re- 


agreement  were  explained  this  week  by 
otticiais  of  the  U.  S.  Department  of 


quire  all  retail  liquor  advertisements  to  .Agriculture  as  being  only  partly  true. 


be  set  in  Chinese.  Refusal  of  Federal  officials  to  ap- 

*  *  *  prove  advertising  appropriations  in 

The  ticklish  subject  of  blended  prune  and  walnut  marketing  agree- 
whiskv.  from  which  distillers  have  ments  has  brouirht  criticism  on  the 


GETS  FEJITILIZER  ACCOUNT 

-Armour  Fertilizer  Works,  with  head¬ 
quarters  in  -Atlanta,  and  manuiacturing 
plants  in  21  -American  cities  and  in 


avenue.  New  York.  Again  placing  orders 
with  newspapers  generally  for  Somerset 
luii)orters.  Ltd.,  Ilaig  A  Haig  Whiskey, 
New  York. 

Harvey -Mussengule  Company,  Waltoo 
building,  -Ytlanta.  Ga.  -Ygain  making 
contracts  with  newspapers  in  various 


whisky,  from  which  distillers  have  ments  has  brought  criticism  on  the  ... _ _ 

shied  away  in  alarm  rather  consistently  Pacific  Coast,  as  told  in  last  week's  '-'t^Bs'-'Baldt-H.umphrey,  Inc.,  -Atlanta  syivania  avenue,  Philadelphia.  Agarn 

since  the  early  days  of  repeal,  may  Editor  &  Publisher.  At  Washington  advertising  agency.  H.  J.  Cordle  is  placing  orders  with  newspapers  in  se- 

yet  become  a  topic  for  frank  discus-  it  was  explained  this  week  that  rice  advertising  manager  of  the  fertilizer  ciI^V8.“Vh?ladelphU^^^^ 


Cuba  and  Puerto  Rico,  has  placed  its  aiHitions  for  the  Cremulsion  Company, 
advertising  account  in  the  hands  of  ™ 

»  1  j  IT  1.1  A*i  *  Paul  Lefton  Cumpany,  lull  Puiin- 


Gottschaldt-Humphrey, 


syivania  avenue,  Philadelphia. 


sion  in  the  advertising  columns.  Blends  marketing  agreement  represented  no  •^^'”Paiiy-  _ 

became  unpopular  inunediately  after  departure  from  the  policy  followed  r.  j.  FLOOD  ON  A.N.A  BOARD 
legal  sale  of  liquor  began,  when  the  with  other  marketing  agreements,  since 


Robert  J.  Mood  of  the  Gulf  Refin- 


l-oewry  -\dvertising  Agency,  5  Bcek- 
man  street.  New  York.  Placing  accounts 
lor  Nostane  Products  Corporation,  l*a- 
bon  Brushless  Shaving  Cream,  Baby  Oil, 


,  ,  „  ■  ,  ti,-;..  ,,  ,  •,  i  j.  m.  luuu  oi  me  vjuii  ixeiiii-  oon  isrusuiess  oua^ing  eream,  vni, 

public  became  mquisiUve  ^J^^ut  their  no  grower  is  compelled  to  contribute  jpg  Company,  Pittsburgh,  has  been  **''•  Brown's  tooth  powder,  and  Food 


contents  and  decided  off  hand  that  they  to  the  advertising  and  promotion  fund,  elected  a  meniber  of  the  board  of  di-  ^^^ooklyn. 


cere  about  the  same  as 


whisky”  of  bootleggers.  As  a  result  the  control  committee,  by  reason  of  an 
few  firms  dared  to  advertise  their  brands  amendment  just  approved,  has  been 


In  the  instance  of  the  rice  agreement,  rectors  of  the  -Association  of  National 


.Morris,  Windmullcr  &  Enzinger,  230  N, 
Michigan  avenue.  Chicago.  Issuing  take- 


-Advertisers.  Mr.  Flood  has  been  chair-  over  contracts  on  FormUt  Company. 


openly  as  blends,  and  some  turned  their  authorized  to  collect  $bO,(XX)  for  pro¬ 
advertising  to  straight,  even  if  decidedly  motional  work.  The  fund  is  being  col- 


man  of  the  program  committee  of  the  Nelsser-Meyrrlioff.  Inc.,  400  N.  -Michi- 
as«Kiati.„  .„d  is  a  of  tho 


young  brands. 


lected  through  voluntary  contributions 


Board  of  the  I'raffic  -Audit  Bureau. 


Hiram  Walker  &  Sons,  Peoria,  Ill.,  by  members  of  the  industry  on  the  basis 
and  Walkerville,  Out.,  in  a  newspaiier  of  5  cents  i>er  barrel.  -A  like  amount  is 


JOINS  HIRSHON-GARFIELD 


Wis.  (Canners). 

Neli»N«»r-Mey«*rhoflr,  Inr.,  400  N.  Michi* 
gan  avenue,  Chicago.  Using  newspapers 


campaign  to  begin  next  week,  in  the  assessed  for  expenses  of  the  control 

New  York  metropolitan  market,  is  committee  and  for  administration,  but  l>ointed  director  of  the  radio  repartment  avenue,"'New'*  Y'ork.  ’  Wiii  shortly  place 
launching  three  brands  of  blended  the  assessment  for  these  ourtxises  un-  Hirshon-Garlield.  Inc.,  New  York  onU-rs  with  newspapers  in  various  sec- 

-  .i  -  1-.  _ -r  /-'I. -I _ /\ _  /'l.-K-'  1*1  -t  .  ^  _ a.*.: _ _  i*  i  •  *  it  t  .  »inn<  fnr  I’linnoimi nh  H<«r><irdR 


Leon  Biooni,  formerly  director  of 


Station  WBBM,  Chicago,  has  been  ap- 


polis  (Bronchitis  KemeUy  Tablets). 
KuthraufT  A  K.van,  Inr.,  40.5  Le.xingtoo 


whisky.  King  of  Clubs,  Queen  of  Clubs,  like  that  for  promotional  work,  must  be  advertising  agency.  Edwin  A.  Roberts  Phonograph  Hecords. 

and  lark  nf  Clubs,  desiened  to  accom-  na.'d  has  been  appointed  assistant  art  director  * .  '•  -  "  — 


and  Jack  of  Clubs,  designed  to  accom 
pany  the  firm’s  established  bottle-in- 


The  $60,000  will  be  expended  for  de-  agency. 


bond  Canadian  Club.  Ihe  copy  velopment  and  dissemination  of  recipes  irirPNAN  Ar'ciur'v  KiASiiE-rk 
frankly— but  discreetly— says  they  are  for  rice  foods,  and  for  cooking  schools  ti  p  n  . 

blends,  and  goes  on  to  pay  its  respects  to  be  conducted  in  the  Northern  States  u-  pevelopment  Corp.,  builder 

to  “harsh  green  straight  whisky"  that  for  the  purpose  of  popularizing  rice,  /‘-■sidential  park  in  Rock- 


Stark-Goble  C'ompan.v,  8  S.  Michigan 
avenue,  Chicago.  Now  placing  the  ac¬ 
count  of  B.  S.  Pearsall  Butter  Company, 
Elgin,  III. 

CliarleM  M.  Storm  Company.  Ifi  E.  4‘Jd 
stn^et.  New  York,  .\gain  placing  order* 
with  newspapers  in  various  sections  for 


ha.  «ia«i  so  largo  a  part  of  the  market  The  control  committee  is  anthorired  to  ""'t.Sem’oV  AJrKrnn'* rll' 


this  year. 


a.rv,  auuiuiizcu  lo  aopyintmeilt  of  Frailk  Kiernan  &  Co  l  ntted  AdvertUing  Companies,  400 

purchase  newspaper  space  m  the  com-  xLT.  Vr.rL  t,.  bloHll  "W.  EHe  street,  Chicago.  Issuing  or- 


One  hundred  thousand  dollars,  it  is  munities  in  which  cooking  sch^ls  Tre  handle  its  advertising,  to*  newspa’pers  on  Lou-Ray  Corn- 

stated,  is  to  be  spent  in  the  first  13  to  be  conducted,  calling  attention  to  the  newspapers  next  pany.  Chicago. 

weeks  in  seven  New^  York  and  Brook-  formation  of  classes,  but  there  is  no  _  aveni““.*.\ew  y' 

lyn  newspapers,  one  Newark  newspaper  authorization  for  general  newspaper  ad-  BOSCUL  PRIZE  CONTEST  n'ewspape 


weeks  in  seven  New  York  and  Brook¬ 
lyn  newspapers,  one  Newark  newspaper 


and  the  A  ew  1  orker  magazine,  w  ith  a  vertising  in  the  interests  of  the  rice  in¬ 
schedule  staggered  to  provide  almost  dustry.  The  schools,  according  to  pres- 


uaily  insertions  of  pages,  half--pagcs  or  p^t  plans,  will  be  conducted  in  between 


BOSCUL  PRIZE  CONTEST 

_  Offering  $2,000  in  prizes.  W'm.  S. 
Scull  Company  of  Camden,  N.  J.,  is 
using  a  new  spaper  advertising  campaign 


Young  A  Kubiram,  Inc.,  285  Madison 
avenue.  New  York.  Again  placing  orderi 
with  newspapers  in  various  sections  for 
General  Foods,  Corporation,  Sank* 
Coffee,  New  York. 


quarter-pages.  New  sales  30  and  40  representative  communities,  on  behalf  of  Boscul  coffee.  The  cam- 


part  of  the  campaign,  with  distribution  yet  selected. 


restricted  to  selected  wholesalers,  ana 
“profit  protection”  sought.  The  cam¬ 
paign  is  directed  by  James  B.  Melick, 
general  sales  manager  of  Hiram 


Secretary  Henry  A.  Wallace,  it  was 
stateti  at  Washington,  has  frowned  on 
the  idea  of  compulsory  contributions 
for  advertising,  although  he  has  taken 


paign  is  placed  by  E.  Wallis  -Armstrong 
Company,  Philadelphia  agency. 


GREAT  BRITAIN 


STERA-KLEEN  TO  HUMPHREY 

Phillips  &  Benjamin,  Boston,  manu- 


\\  alker.  Fletcher  &  Ellis,  Inc.,  is  the  jjq  stand  on  voluntary  cooperative  pub-  facturer  of  Stera-Kleen,  a  new  denture 


licity  work,  for  the  reason  that  he  con-  cleanser,  have  placed  their  advertising 


*  *  ,.  J.,  siders  increased  consumption  of  farm  account  with  the  H.  B.  Humphrey  Com- 

WHILE  on  the  subject  of  be\er-  products  cannot  be  brought  about  until  Boston. 

ages,  consider  the  report  ot  the  purchasing  power  is  restored.  -Another  MUNSON  LINES  APPOINT 

New  York  State  Division  of  Milk  Con-  objection  of  AAA  is  the  belief  that  ti  “  vl:.?!;,  ^ 


New  York  State  Division  of  Milk  Con-  ection  of  AAA  is  the  belief  h^^^  -r.  MUNSON  LINES  APPOINT 

trol  that  in  July,  first  month  of  the  compliance  with  marketing  agreements  ^ Ylunson  Steamship  Lines  have 
state’s  "drink  more  milk”  movement,  more  difficult  to  obtain  if  the  office  of  Lord 

the  consumption  of  imlk  recorded  its  .-uj^itional  element  of  compulsory  contri-  ferCshir  eSve  Seii’P"? 

first  increase  since  1929.  Ihe  gam  biition  to  advertising  funds  is  written  ’  _  “  ’ 

over  July,  1933,  was  2  per  cent,  based  compacts.  AGENCY  TO  MOVE 


The  “Sunday  Express”  has  firmly 
established  its  leadership  over  all 
its  rivals  with  a  stabilized  non-coni- 
jH'titive  circulation  which,  during 
the  first  six  months  of  19.31,  averaged 
136,889  greater  than  its^nearest  con- 
temporary  in  the  same  class. 

The  net  paid  circulation  of  the 
“Sunday  Express”  for  the  half-year 
ending  June  30,  1931,  was  1,059,071 
copies  weekly. 


on  reports  of  20  dealers  handling  75 

per  cent  of  the  milk  distributee!  in  the  BOSCO  TO  K.  &  E. 

New  Y'ork  milkshed.  -Advertising  in  William  S.  Scull  Companv,  of  Cam- 
every  daily  newspaper  in  the  state  be-  den.  N.  J.,  has  announced  appointment 
gan  the  middle  of  July.  of  Kenyon  &  F.ckhardt,  Inc.,  247  Park 

*  *  *  avenue.  New  Y’'ork.  as  the  advertising 

ADY'ERTISERS  from  the  biggest  agency  for  Bosco.  a  nationally  dis- 
•  class  to  the  smallest  have  already  tributed  food  nroduct.  Bosco  is  sold 


AGENCY  TO  MOVE 

On  Oct.  3  Gottschaldt-Humphrey, 
Inc.,  -Atlanta,  will  move  its  offices  from 
the  Palmer  Building  to  Suite  812,  Nor¬ 
ris  Building,  Atlanta. 


^mthat)  ExprpBB 


LONDON 


-2a  class  to  the  smallest  have  already  tributed  food  product.  Bosco  is  sold 
submitted  their  copy  for  review  by  through  grocerv  stores,  and  is  used  hv  ^  Washington 

Edward  H.  Gardner,  the  Proprietary  dairies  in  making  chocolate  milk.  Pro-  ^''newspapers  gen^^^^^ 

Association  s  new  adviser  on  advertis-  motion  plans  will  be  made  after  a  mar-  icau  Suirar  Ketining  Company,  New  York 


Represented  abroad  hv: 

JOSHUA  B.  POWERS/  Inc. 

iiO  Em<  48nd  SIimI  New  york 

Chicago  tiiLondon  Paris  f  Berlin 
Buenos  Aires  Rio  de  Janeiro  S3o  Paulo 


ing,  he  told  the  New  Haven  .Advertis-  ket  anaivsis  is  completed  by  Kenyon  &  City. 


lean  Sugar  Refining  Company,  New  York 


ing  Club  this  week.  They  range,  said 
Mr.  Gardner,  “from  the  large  com¬ 
panies  with  highest  standards,  who  are 
willing  to  take  at  our  suggestion  a  still 
more  advanced  position  in  order  to  set 
the  best  possible  example,  down  to  an 


Fckhardt  Inc  Batten,  Barton.  Durstlne  A  Oaborn, 

3S;{  Madison  avenue.  New  York.  Again 

DOUGHNUT  month  A  TOPIC 

Uoughniits  and  Douijhnut  Month  Growers,  Blue  Goose  Fruits,  Pittsburgh. 
October)  were  to  be  discussed  at  the  Blow  Compan.v,  444  Madison  avenue. 


DOUGHNUT  MONTH  A  TOPIC 


more  advanced  position  in  order  to  set  (^October)  were  to  be  discussed  at  the  ***  Madison  avenue, 

the  best  possible  example,  down  to  an  meeting  of  the  Ass^iation  of  Adver-  J^^pera  m  varioSs  secUonrfo?' 
obscure  local  manufacturer  who  writes  tising  .Men,  at  the  H^tel  New  Yorker  liUate,  Inc.,  New  York. 

to  us  asking  how  to  get  his  product  ««  Thursday.  Sept.  27.  Jules  Fnedel.  - 

past  the  government,  and  has  to  be  told  .Jerome  I.  Sugarman  and  .Alfred  L.  — — 

that  he  would  do  better  to  withdraw  Plant  of  the  Doughnut  Corporation  of  ■7'  \  ^ 

his  product  from  the  market.”  America  were  scheduled  as  sneakers.  |  rl  „  A  /A  7^ 


GOOD  CROPS 

of 


In  response  that  a  small  manuiac-  and  doughnuts  and  coffee  were  to  be 
turer  might  make  to  that  kind  of  sug-  served. 


TEXAS 


gestion,  one  may  assume,  lies  one  of 
the  biggest  problems  that  confront  the 
advisory  committee  on  advertising. 
Further  hint  of  the  sort  might  be 


POULTRY  ACCOUNT  PLACED 

Gale  &  Pietsch,  Inc.,  Chicago,  has 


Properly  to  eover  thia  greet  Stete  you  Buet 
uae  the  leedere; 


uae  the  leedere; 

THE  DALLAS  MORNING  NEWS 


been  appointed  to  handle  the  aclvertis-  THE  DALLAS  JOURNAL  (Evening) 


r  x*  ing  of  Bussey  Pen  Products,  Chicago, 

1^”  ^  and  Mt.  Vernon.  N.  Y..  makers  of  wire 


Gardner’s :  “The  reputable  advertisers 
who  have  created  this  committee  and 


fabrics  and  accessories  for  use  by  poul- 


THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


Sugar  Beets,  Potatoes,  etc., are 
now  being  harvested  in  the 
famous  Greeley  district  (Weld 
County,  Colorado).  Our  crops 
are  not  dependent  on  the  fic¬ 
kleness  of  rains.  They  are  irri¬ 
gated  with  water  from  the 
eternal  snows  of  the  Rockies. 


»11W  nave  eivaivu  in.a  a..v*  {rv-men 

who  are  meeting  this  public  expectation, 


Publiibcd  by  the  old«t  buiiaa 
ia  Trau. 


The  Greeley  Daily  Tribune 

GREELEY,  COLORADO 


hold  no  brief  for  the  bad  actor.  They 
are  sharply  dissociating  themselves 


CONVENTION  DATE  SET 

The  National  Retail  Dh-v  Goods  .As- 


from  products  and  practices  that  tend  sociation  will  hold  the  next  convention 


to  bring  advertising  into  disrepute.”  in  New  York  City  the  week  of  Jan.  14. 


JOHN  B.  WOODWARD  Inc. 

National  Rtprttentaliott 

Nav  York  Chiaace  Datroit  Saa  FraaBMa 
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Only  daily  paper  in  this  prosperous 
county. 

Member  A.  B.  C. 


Editor 
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Featured  in  The  Phila.  Inquirer 


R  OVN  VOQIX) 

or  Letters 


ESTING  ADVERTISE-  around  the  daughter  of  a  young  couple 
MEXTS,”  by  L.  E.  Firth,  vice-  planning  to  be  divorced, 
president  of  McCann-Erickson,  Inc.,  is  Miss  Pfalzgraff  did  her  first  writing 
no  mere  handbook  of  rules  by  which  as  a  young  girl  for  the  Sunday  Call, 
the  advertiser  may  outline  a  test  for  Later  she  attended  Wellesley  College 
advertising  copy  or  campaign,  and  then  and  after  graduation  worked  as  a  file 
interpret,  still  according  to  rule,  the  clerk  with  Liberty  magazine  and  later 


results  achieved  by  the  test. 


as  a  manuscript  reader.  Leaving  Lib- 


Vet  any  advertising  man  who  is  seri-  erty,  she  went  to  Europe,  traveled  some 
ously  engaged  in  testing  advertising  can  and  settled  down  in  Paris.  Returning 
well  afford  to  lay  aside  his  plans  long  to  the  United  States,  for  a  time  she 
enough  to  study  this  book  and  think  a  worked  on  sul)urban  newspapers.  She 
while  before  going  ahead.  For  within  wrote  much  copy  about  Thomas  A.  Ed¬ 
its  i8i  pages  Mr.  Firth  has  brought  to-  ison  during  the  last_  years  of  his  life  and 
gether  the  ideas  of  a  dozen  authorities  was  one  of  the  50  reporters  on  the 
and  subjected  these  views  to  each  “death  watch"  before  the  inventor  died, 
other's  and  to  his  own  critical  review,  — C.  S.  Z.  *  *  ♦ 

laying  bare  the  weaknesses  with  almost  ETl'IXG  RESULTS  IX  SELL- 

cruel  frankness.  Vj  IXG”  (Macmillan)  is  the  only 

One  might  easily  wax  sarcastic  about  ij^ok  title  I  can  remember  with  one 
the  instances  cited,  ot  advertising  men  word  printed  on  the  cover  in  italics. 
01  long  exiienence  who  could  not  guess  ••Results"  is  the  word.  The  author, 
right  even  half  the  time  in  trying  to  Pani  Ivey,  is  professor  of  merchandis- 
determine  the  coinparatne  pulling  University  of  South  Califor- 

power  ot  pieces  of  copy,  let  it  is  sig-  ^^j^ee  title-page)  a 

nificent  that  wben  the  author  reaches  sales  counselor  and  a  former  salesman. 
"Ill  Conclusion,  he  teels  it  necessary  Written  in  crisp,  short  sentences  and 
to  warn  against  too  enthusiastic  accep-  brief  paragraplis,  and  full  of  good 
tance  of  and  concentration  upon  test-  stories,  this  book  is  arranged  logically 
i”8-  _  .....  and  with  a  sense  of  jiedagogical  values. 

"Up  to  date,  he  writes,  'it  is  clear  There  are  se\en  parts;  Taking  the 
that  mucli  of  the  evidence  both  fur  and  Mystery  out  of  Selling,  with  some  spe- 


against  testing  has  been  based  on  single  cially  good  stuff  on  the  use  and  value 
cases  or  very  thin  series  of  cases.  The  of  the  right  word  in  selling ;  What  is 
present  need  is  for  more  interest  in  the  Salesmanship,  treated  under  the  three 
subject  on  the  part  of  those  active  in  heads.  Knowing  the  Merchandise,  Know- 


the  advertising  field — advertisers  them¬ 
selves,  advertising  managers,  creative 
plan  men,  art  directors,  copy  writers 


ing  the  Customer,  and  Knowing  One's 
Self :  The  Salesman  Must  be  a  Mer¬ 
chant  :  Analyzing  Sales  Possibilities ; 


and  agency  executives.  Much  pertinent  Meeting  Competition ;  Help  the  Buyer 


evidence  may  repose  in  private  files  Sell ;  Devek 
which  would  enlarge  the  common  nels.— R.  W, 
knowledge  to  the  great  benefit  of  all 
concerned.  j  EH  MAX 

"The  present  writer  has  for  more  |_/  p^iy  p. 


Sell :  Developing  Efficient  Sales  Chan- 


EHMAXX  W.  S.  HISEY,  form- 
'  erly  Paris  correspondent  of  the 


than  a  dozen  years  been  an  advocate  Christian  Science  Monitor,  has  collabo- 
of  tracing,  checking  anc^  testing  at  rated  with  Dr.  Emil  Bogen  in  the  writ- 
every  tork  in  the  road.  He  has  built  inn  of  “What  About  Alcohol?”  which 
campaigns  innumerable  on  the  basis  of  just  been  released  bv  the  Angelus 
test  hndings  and  bought  space  on  the  Press  of  Los  Angeles, 
same  basis.  In  the  process  of  writing  The  volume  presents  an  unbiased  ex- 
this  book  and  collating  the  material  planation  of  the  effects  of  alcohol  upon 
therein,  many  of  his  ideas  ha vje  been  {he  human  Ixidy.  The  authors  pub- 
changed  and  not  mildly.  The  book  is  hshed  the  book  after  a  long  research 
not  intended  to  convert  the  reader —  jhe  subject. 


only  to  make  him  aware  of  the  present 
state  of  affairs  in  the  copy-testing  field 
and  possibly,  if  he  is  an  advertising 
man,  to  entertain  him  a  little.  There  is 


Mr.  Hisey  left  the  Christian  Science 
Monitor  to  become  one  of  the  founders 
of  the  Scientific  Education  Association, 
a  California  group  of  editors,  educators 


no  chapter  of  oj^n-and-shut  conclusions  ^nd  business  men  who  organized  four  1 
and  answers.  If  there  vvere,  that  chap-  years  before  the  repeal  of  prohibition 
been  written  instead  of  to  develop  an  educational  rather  than  a 
the  book.  ^  political  approach  to  the  liquor  ques- 

McGraw-Hill  Book  Company,  Xew  tion  in  America.  His  findings  are  re- 
York  and  London,  is  the  publisher— R.  corded  in  the  book— H.  W.  M. 


*  *  ♦  “l^EEPING  YOUNG  IN  BUSI- 

A  REV  IEW  of  the  historic  struggle  1^  NESS”  (McGraw-Hill  Rook 
tor  freedom  of  the  press  in  Amer-  Company),  is  by  E.  B.  Weiss,  long  con- 
ica,  as  viewed  by  Col.  Robert  R.  Me-  nected  with  Printer’s  Ink,  and  Louis 


Cormick,  Chicago  Tribune  editor  and 
[tublisher,  is  contained  in  a  book  en¬ 
titled  "The  Freedom  of  the  Press  Still 


tion  with  the  daily  newspaper  code. 

The  Tribune  publisher  has  been  one 
of  the  most  militant  defenders  of  a 


free  press  and  in  his  book,  published  by  books  and  trade  papers.  .And  one.  Sour 
the  Tribune  Company,  brings  up  to  date  Livers,  that  recommends  a  sense  of  hu- 
the  recent  litigation  and  controversies  mor  and  prescribes  methods  of  develop- 
concerning  the  newspaper’s  traditional  ing  it.  This  bright,  informing  and  sug- 
and  constitutional  liberties. — G.  B.  gestive  book  closes  with  a  chapter 

.  *  *  *  headed  Living  in  Harness,  which  the 

E'LORENCE  PFALZGRAFF,  soci-  authors  prefer  to  dying  in  harness  or 
"  ety  writer,  Newark  (N,  J,)  Sun-  dying  in  leisure.  Maybe  “keeping 
lay  Call,  has  had  one  of  her  stories,  young”  in  this  volume  really  means 
which  appeared  in  Good  Housekeeping,  keeping  alive,  and  the  contrast  between 
iccepted  by  Fox  Films.  The  story,  crabbed  age  and  youth  is  just  the  old 
^Heaven’s  Gate,”  may  possibly  star  lit-  difference  between  life  and  death — 
le  Shirley  Temple,  for  it  revolves  R.  W. 


PLORENCE  PFALZGRAFF,  soci- 
"  ety  writer,  Newark  (N,  J,)  Swi- 
lay  Call,  has  had  one  of  her  stories. 


Women 

write  for  Women 


L.  Snyder.  Nearly  every  single  point 
made  in  this  book  might  with  eiiual 
logic  have  been  presented  to  us  under  a 


Furnishes  That  Check  Upon  Govern-  title  such  as  Business  Must  Grow  Up! 
ment  Which  No  Constitution  Has  It  is  amusing  that  the  book  jacket  for 
Ever  Been  Able  to  Provide.”  Col.  Me-  “Keeping  Young  in  Business”  carries 
Cormick  summarizes  the  history  and  an  advertisement  for  “Life  Begins  at 
legal  aspects  of  the  whole  subject.  Forty.”  It  is  a  sane  book,  practical 
which  was  revived  as  a  result  of  the  and  concrete.  The  25  Health  Com- 
NRA  and  its  apparent  attempt  to  en-  mandments  include  “Don’t  Fall  for  the 
force  a  licensing  provision  in  connec-  .Aspirin  Habit”  and  the  rather  vague 


“Make  a  study  of  the  problem  of  sex.” 
There  is  a  good,  but  over-sanguine 
chapter  on  the  value  of  reading  business 


WHEN  you  ar«  selecting  the  medium  to  carry  the  advertising  on 
women-apparel  merchandise  in  Philadelphia  bear  this  in  mind: 
The  Philadelphia  Inquirer  publishes  more  features  of  interest 
to  women — written  FOR  them  BY  women  writers — than  any  other 
Philadelphia  newspaper. 

Examination  of  The  Inquirer's  list  of  writers  and  subjects  shows  the 
completeness  with  which  this  newspaper  covers  the  fields  of  women’s 
interests,  and  how  thoroughly  it  has  carried  out  its  policy  of  having  ex¬ 
pert  women  writers  handle  the  subjects  of  particular  interest  to  women. 
The  success  of  this  policy  is  a  reader  interest  and  response  best  reflected 
in  the  fact  that  The  Inquirer  it  receiving  more  letters  from  woman  in 
response  to  editorial  features  than  at  any  other  time  in  the  105  years 
of  its  history. 

Today,  the  circulation  of  the  morning  Inquirer— over  275,000  net-paid— 
is  by  far  the  largest  of  any  Pennsylvania  morning  newspaper.  The 
circulation  of  the  Sunday  Inquirer— over  600,000  net-paid — is  the  largest 
in  the  history  of  any  Pennsylvania  newspaper — morning,  evening  and 
Sunday. 

Pennsylvanians  Crsatsst  Morning  Newspaper 


DAILY  CIRCULATION 
OVER  215,000  NET-PAID 


SUNDAY  CIRCULATION 
OVER  600,000  NET-PAID 
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SUNDAY  PRICE  RAISED 
IN  PORTLAND,  ORE. 


Journal  and  Oregonian  Will  Expand 
Features  and  Go  from  Five 
to  Ten  Cents  on  Sep¬ 
tember  30 


(.Special  to  Luitur  &  Publisher) 

Portland,  Ore.,  Sept.  24. — On  Sun¬ 
day,  Sept.  30,  the  Portland  Morning 
Oregonian  and  the  Portland  Oregon 
Journal  will  issue  new  and  enlarged 
Sunday  editions.  Both  newspapers  will 
increase  the  price  ot  the  papers  from 
five  to  ten  cents. 

According  to  Donald  J.  Sterling, 
managing  editor  of  the  Journal,  the 
first  new  edition  will  have  86  pages,  and 
the  sections  will  be  increased  from 
four  to  eight  in  number.  The  number 
of  comics  will  be  increased  from  eight 
to  16  pages,  with  a  total  of  28  features. 
There  will  be  an  entirely  new  maga¬ 
zine  section,  a  complete  novel  in  tab¬ 
loid  form  and  increased  space  for  mo¬ 
tion  picture,  sports  and  women’s  fea¬ 
tures. 

At  the  same  time  the  paper  will  adopt 
a  new  type  dress.  The  standard  6-point 
Ionic  will  be  replaced  by  a  /-point  Ex¬ 
celsior  on  a  71/2 -point  slug. 

The  Oregonian  changes,  as  given  by 
E.  Palmer  Hoyt,  managing  editor,  will 
consist  of  increasing  its  reading  mate¬ 
rial  by  addition  of  new  features,  which 
will  also  include  a  doubling  of  the  comic 
section  space  and  many  additions  to  the 
list  earned.  More  space  will  be  given 
sports,  under  direction  of  Lair  H.  Greg¬ 
ory,  radio  under  "B.  Mike,”  William 
Moise,  and  drama  material,  directed  by 
Fred  M.  White. 

“We  are  adding  a  large  number  of 
general  features,  and  will  specialize  in 
getting  out  a  better  magazine  section,” 
Hoyt  said. 

On  the  Oregonian  general  supervision 
of  the  Sunday  edition  will  be  exercised 
by  Edward  M.  Miller,  Sunday  editor. 
On  the  Journal  Sam  Raddon,  Jr.,  will 
have  the  same  task. 

P.  L.  Jackson  is  publisher  of  the 
Journal  and  O.  L.  Price  is  publisher  oi 
the  Oregonian. 


8,431  CARS  TESTED 

An  average  of  more  than  260  auto¬ 
mobiles  daily  have  gone  through  the 
Chicago  Tribune  safety  lane  test  since 
that  service  was  started  Aug.  15  in  con¬ 
nection  with  the  Tribune’s  drive  to  re¬ 
duce  auto  fatalities.  A  total  of  8,431 
cars  have  been  tested  in  32  days.  Tests 
include  brakes,  lights,  wheel  alignment, 
steerinjg  wheel,  horn,  rear  view  mirror 
and  windshield.  Motorists  are  required 
merely  to  submit  a  coupon  printed  in 
the  Tribune  in  order  to  have  their  cars 
tested,  those  with  a  perfect  score  are 
given  suitable  windshield  stickers. 
Those  needing  repairs  are  given  a  de- 
Uiled  report  of  defects. 


CLASSES  FOR  SHUT-INS 

The  Philadelphia  Ez'ening  Ledger  this 
week  started  "classes  for  shut-ins”  in 
an  effort  to  carry  studies  in  literature, 
history,  music,  and  nature  subjects  into 
the  homes  of  invalids.  The  lessons  in 
this  unusual  "School  of  the  Air”  are 
being  broadcast  over  the  Evening 
Ledger  station,  W'HAT.  George  h. 
Kearney,  Ledger  executive,  arranged 
the  classes. 


NUGGET  PAID  FOR  SUB 

For  the  first  time  in  its  history,  the 
Baker  (Ore.)  Democrat-Herald  re¬ 
ceived  a  gold  nugget  in  exchange  for 
a  subscription  on  Sept.  12,  when  F.  F. 
Gillett,  of  Home,  sent  a  27-grain  nug¬ 
get  through  the  mail  in  an  ordinary  en¬ 
velope  to  the  publishing  company  in 
payment  for  a  three-month  subscription 
to  the  daily.  The  newspaper  sold  the 
nugget  to  a  jewelry  store  for  $1.40  and 
gave  Gillett  credit  for  that  amount  on 
his  subscription.  There  was  a  differ¬ 
ence  of  only  10  cents  in  the  calculation 
of  the  miner  and  the  jeweler. 


COMMUNITY  PAPERS 
FORM  AUDIT  GROUP 


Chicago  Firm  Will  Check  on  Paper* 
Not  Eligible  to  A.B.C.  Meml^r- 
ship— M.  L.  Chapman  Man- 
aging  Director 


(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  24. — Organization  of 
Certified  .Audit  Bureau,  Inc.,  100  West 
Monroe  street,  newly-formed  bureau 
serving  newspapers  and  periodicals  rel¬ 
ative  to  checking  circulation  and  dis¬ 
tribution,  was  announced  here  this  week 
with  the  appointment  of  A.  N.  Steele, 
advertising  manager  of  Standard  Oil 
Company  of  Indiana,  as  executive 
chairman  of  the  advisory  council. 

M.  L.  Chapman,  local  attorney  and 
accountant,  is  managing  director  of  the 
new  bureau,  which  has  been  organized 
primarily  to  check  and  substantiate  the 
circulation  of  community  newspapers, 
although  not  confining  its  efforts  ex¬ 
clusively  to  this  field.  The  bureau  is 
privately  operated,  governed  by  an  ad¬ 
visory  council,  consisting  of  community 
publishers,  advertising  agents,  national 
advertisers  and  accountants.  The  pub¬ 
lishers  will  have  only  one-third  con¬ 
trol  on  this  board,  Mr.  Chapman  told 
Editor  &  Publisher.  He  declared  it 
was  not  the  intention  to  compete  with 
the  .Audit  Bureau  of  Circulation,  but 
rather  to  serve  those  papers  and  period¬ 
icals  who  do  not  qualify  for  member¬ 
ship  in  the  A.  B.  C.  because  of  their 
circulation  setup. 

.Auditing  work  to  be  done  by  the 
new  bureau  will  consist  of  80  per  cent 
investigation  in  the  territory  of  pub¬ 
lisher  members,  and  20  per  cent  check¬ 
ing  of  the  publishers’  books  and  rec¬ 
ords.  'The  bureau  has  adopted  a  special 
seal  of  certification,  to  be  issued  to  those 
papers  whose  free  or  controlled  dis¬ 
tribution  meets  with  all  the  require¬ 
ments  of  the  bureau. 

In  addition  to  Mr.  Steele,  other  mem¬ 
bers  of  the  advisory  council  are : 

Andrew  Duncan,  National  Tea  Com¬ 
pany,  vice-chairman;  Leo  A.  Lerner, 
Lincoln- Belmont  Booster,  secretary ; 
William  H.  Culver,  Commonwealth 
Edison  Company;  Leonard  L.  Serdiuk, 
West  Side  News;  Floyd  Haas,  Calumet 
Index;  Donald  B.  Hause,  .Sprague 
Warner  &  Co.;  Morris  Kaplan.  Ceoak 
Publications  &  Printing  Co.;  William 
McDonnell,  Southtown  Economist ; 
Robert  P.  Robinson,  Lord  &  Thomas, 
Chicago;  Harry  Stenn,  Gray,  Hunter, 
Stenn  &  Co.,  certified  public  account¬ 
ants;  and  Judge  J.  F.  O’Connell,  Pro¬ 
bate  Court  of  Cook  county. 

The  bureau  will  start  activities  in  the 
community  weekly  field  of  the  local 
metropolitan  area.  Mr.  Chapman  stated. 
Auditing  work  will  be  done,  at  first,  by 
Gray,  Hunter.  Stenn  &  Company. 


ISSUED  SAFETY  EDITION 

The  Chicago  Daily  Times  recently 
published  a  sj^cial  eight-page  paper, 
containing  stories,  pictures  and  edito¬ 
rials  reprinted  from  the  Daily  Times 
in  its  campaign  to  reduce  the  auto 
death  rate  in  Chicago.  The  material 
was  assembled  under  the  direction  of 
Harold  Essex,  Daily  Times  promotion 
manager,  to  meet  requests  from  news¬ 
papers  in  other  cities,  public  officials, 
safety  committees  and  others  interested 
in  r^ucing  the  accident  death  rate. 


‘KIDS’  RODEO”  WINNER 


The  spirit  of  the  old  West  stiU  lives, 
it  has  been  proved  by  the  El  Paso 
Herald  Post,  Scripps-Howard  news¬ 
paper.  The  Herald-Post  this  sear  staged 
its  second  annual  “Kids’  Rodeo,”  and 
there  were  170  entries.  They  were  all 
boys  and  girls  under  13  years  of  age 
who  could  ride,  rope  and  do  tricks  on 
horses.  Wallace  Perry,  editor  of  the 
Herald-Post,  is  shown  here  presenting 
a  $125  saddle,  as  first  prize  to  Bill 
Rush,  chosen  as  America’s  champion 
kid  rodeo  star. 


STODGHILL  TO  SPEAK 

Howard  Stodghill,  business  manager 
of  the  Louisinlle  Courier-Journal,  will 
be  the  guest  of  honor  at  the  semi¬ 
annual  meeting  of  the  Ohio  Circulation 
Managers’  .Association  in  the  Neil 
House,  Columbus.  Oct.  24-25,  accord¬ 
ing  to  Glenn  Cox,  acting  president  of 
the  association  and  circulation  manager 
of  the  Dayton  (O.)  Daily  News.  .Al¬ 
though  complete  plans  for  the  program 
are  not  yet  finished.  Jack  Berry,  busi¬ 
ness  manager,  Akron  (O.)  Beacon- 
Journal,  is  scheduled  to  be  the  principal 
speaker. 


RAN  BURLESQUE  EDmON 

The  second  annual  Penn  E.  Wise 
edition  of  the  Kalamasoo  (Mich.) 
Gazette,  was  issued  Sept.  16.  The  is¬ 
sue.  built  around  burlesque  advertise¬ 
ments  written  by  the  conductor  of  the 
paper’s  humor  column,  increased  sales, 
the  business  staff  reports.  The  edition 
w;as  44  pages,  of  which  a  22-page  spe¬ 
cial  edition  was  devoted  to  “razz.” 
First  annual  edition  issued  last  year 
received  wide  comment. 


FLUSHING 
NORTH  SHORE 
JOURNAL 


Th*  only  daily  ntwipapcr  covarln* 
Ih*  hatft  of  th*  populoui  North 
Shot*  (action  ol  Lonj  liland.  A 
laarkat  with  an  anormout  contunar 
demand  that  ratpondt  readily  to 
nationally  advartitad  pcoducU.  Uta 
copy  in  the  North  Shore  Journal 
.  and  watch  raiulti. 


THEATRE  ACT  CANCELLED 

.A  personal  appearance  and  lecture  by 
Mrs.  Charles  Floyd,  wife  of  the  notori¬ 
ous  Charles  “Pretty  Bov”  Floyd  and 
her  son.  Jack  Dempsey  Floyd,  was  dis¬ 
continued  at  a  Kansas  City  theatre 
recently  after  the  Kansas  City  Journal- 
Post  campaigned  against  the  exploita¬ 
tion  of  Floyd’s  criminal  record. 


Raprcaantad  in  the  National!  Held 
for  over  1 7  yaart  by  the 


GEO.B.DAVID  CO. 

110  E«st  42nd  SL,  New  York 
CHICAGO  DETROIT 


PLANNING  COOKING  SCHOOLS 

The  following  newspapers  are  spou. 
soring  cooking  schools :  Boston  Globe, 
on  Oct.  2-4  in  Symphony  Hall,  with 
Miss  Jessie  Marie  DeBoth  as  instruc¬ 
tor;  Loj  Angeles  Examiner,  Oct.  2, 
eight  annual  household  economic] 
school,  first  classes  to  be  held  in  Baker 
Bros.,  auditorium  by  Prudence  Penny; 

Hoboken  (N.  J.)  Jersey  Observer,  Otx 
1-5  in  Union  City,  Hoboken  and  Jer¬ 
sey  City,  with  Mrs.  Nancy  Rowe,  as 
instructor.  The  Dayton  (O.)  Journal 
and  Herald  conducted  their  annua!  trom  co 
three-day  school  in  the  Hotel  Biltmore,  vertisinj 
starting  Sept.  25.  or  more 


HOLDING  BASS  DERBY 

Thousands  of  Northern  California 
anglers  who  had  qualified  by  catching 
a  striped  bass  that  weighed  five  or 
more  pounds,  contested  in  the  semi¬ 
finals  of  the  Oakland  (Cal.)  Tributu  a  specia 
1934  Bass  Derby,  held  on  Sunday,  Sept  show  c: 
16,  in  the  San  Joaquin  River  off  the 
cities  of  Antioch  and  Pittsburg.  Two 
hundred  anglers,  including  11  women, 
were  winners  in  the  semi-finals  and 
will  contest  in  the  finals  for  more  than 
$1,000  in  prizes  and  awards.  The  event 
is  under  the  direction  of  Ralph  Bell, 
sports  editor,  and  the  Tribune  sports 
department. 


SIGNS  GERTRUDE  BERG 

The  Seven  Arts  Feature  Syndicate, 
New  York,  has  signed  Gertrude  Berg, 
author  of  “The  Rise  of  the  Goldbergs,” 
popular  radio  sketch,  to  write  a  weekly 
feature,  it  was  announced  this  week  by 
Joseph  Brainin,  editor  of  the  syndicate 
The  feature  will  be  in  the  form  of  com¬ 
ment  on  the  human  side  of  family  life 


MEN’S  FASHION  SECTIONS 

The  Philadelphia  Inquirer  on  Sept.  19 
carried  nine  pages  of  news  and  advertis¬ 
ing  of  fall  fashions  for  men.  The 
Philadelphia  Record,  Sept.  20  carried 
seven  pages  devoted  to  the  same  subject 


HOST  TO  300  EMPLOYES 

More  than  300  employes  of  the  West¬ 
chester  County  Publishers’  Inc.,  were 
the  guest  of  j.  Noel  Macy,  publisher 
at  an  outing  on  his  estate  “Chilmark,” 
Ossining,  N.  Y.,  Sept.  23.  A  long  series 
of  athletic  events,  including  baseball, 
horseshoe-pitching,  nail  driving,  sack 
racing  and  golf-approaching  featured 
the  outing. 


276  TOLEDO  BOYS  VISITED  FAIR 

A  party  of  276  Toledo  Blade  carriers, 
winners  in  a  recent  circulation  contest, 
visited  the  World’s  Fair,  Chicago,  Sept. 
23,  leaving  on  a  special  train  as  guests 
of  the  Blade.  Frank  S.  Newell,  cir¬ 
culation  director,  and  other  department 
executives  and  employes  headed  the 
partv. 


OUTSIDE  ROOMS 
WITHOUT  BATH  *22 
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INJUNCTION  SOUGHT  IN  to  le^  the  tax  This  is  in 

“  'T  A  V  r'  K  cc  Section  8  of  Article  10  of  the  Constitu- 

i3  1  A.  1  1 AA  i^AoiL  tion  of  Louisiana  of  1921,  the  petition 


Louisiana  Dailies  Seek  to  Prevent 
Collection  of  Huey  Long’s  Levy 
on  Advertising — Act  Called 
Discriminatory 


to  le\-y  the  tax.  This  is  in  violation  of  WHITE  HOUSE  SILENT  cording  to  the  President,  failed  to  do 

Section  8  of  Article  10  of  the  Constitu-  -  so.  That  accounted  for  the  “closed 

tion  of  Louisiana  of  1921,  the  petition  President  Will  Not  Answer  Latest  incident”  attitude  of  the  White  House. 

contends,  in  that  it  violates  the  provi-  Charge  by  Schall  - 

sion  which  requires  a  license  tax  to  be  (Special  to  Editor  &  Publisher)  RATE  AGREEMENT  SOUGHT 

levied  against  all  persons  engaged  in  the  Washington  D  C  Sent  ^6— The  - 

same  class  of  business  or  profession.  white  House  will  ignore  t£‘  latest  at-  *^**‘'*‘  Local-National 

The  principal  contention  that  the  tax  tempt  by  Senator  Thomas  D.  Schall  to  “  -  • 

violates  the  freedom  of  the  press  is  sup-  the  Roosevelt  administration  with 


RATE  AGREEMENT  SOUGHT 


wa  Dailies  Refer  Local-National 
Plan  to  Committee 

Establishment  of  an  agreement 


^Senr'Villx  re  ^  quotation  from  the  state  press  censorship  and  government  con-  among  Iowa  Daily  Press  Association 

‘^lof  Sf  <lis«minatio„  of  news.  .  papers  relative  to  the  application  of  the 


Straining  order  prohibiting  Supervisor  ever  be  passed  to  curtail  or  restrain  the 
of  Public  Accounts  Alice  Lee  Grrsjean  liberty  of  speech  or  the  freedom  of  the 


The  Minnesota  Senator  wrote  to  the  national  and  local  rates  to  several 
President  asking  him  to  “immediately  classifications  was  referred  to  a  com- 


■  ->  0/1  ■>.  T/.  •  1  1  .1 — f  i — , —  iiiiu  ID  iiuii icuiaiciv  ciassincaiiOHS  was  reierrea  lo  a  coiii- 

trom  .colleccmg  the  2  per  centgro,s^  press  It  violates  the  federal  constitu-  denounce”  the  proposal  by  Senator  mittee  at  the  fall  meeting  in  Des 
vertising  tax  on  newspapers  of  -0,000  tion  bepuse  it  is  repupant,  plaintiffs  Clarence  C.  Dill  of  Washington,  that  Moines  last  week. 


or  more  circulation  weekly,  was  issued  assert,  to  Section  1  of  the  14th  Amend- 
htre  Sept.  21  by  Federal  Judge  Wayne  ment  to  the  Constitution  of  the  United 


the  broadcasting  companies  set  up  their 
own  news-gathering  agencies. 


Declaring  the  agreement  of  fair  cir¬ 
culation  practices  to  have  already 


G.  Borah  of  the  Eastern  District  o  ^ates,  which  provides  that  no  state  He  declared  that  Dill,  in  a  speech  proved  its  value  in  eliminating  a  num- 

.  f  wr  A  ♦  shall  pass  a  law  that  abridges  the  pnvi-  September  17  in  Cincinnati  before  the  ber  of  bad  situations  among  competing 
The  Supervisor  of  Public  .'Accounts  leges  or  immunities  of  citizens  of  the  National  Association  of  Broadcasters,  papers,  the  convention  voted  to  con- 
was  ordered  by  Judge  Borah  ^  appear  United  States  nor  deprive  them  of  life,  said,  “such  a  service,  operated  under  tinue  it.  The  agreement  was  drawn  up 
at  10  a.  m.,  Saturday,  ^ept.  29,  betore  -liberty  or  their  property  without  due  Government  censorship  and  censored  by  last  April  by  a  committee  head^  by 
a  special  three-judge  federal  court,  and  re^urse  to  law.  Government  license,  must  ^  estab-  John  Huston,  Ottumwa  Courier,  and 

show  c^use  why  a  preliminary  injunc-  The  first  payment  of  the  2  per  cent  lished.”  has  been  signed  by  33  Iowa  dailies  and 

tion  should  not  be  issued  against  her.  tax  under  the  new  law  becomes  due  and  Schall  referred  to  Dill  in  his  letter  two  Omaha,  Neb.,  dailies.  It  was  re- 

It  was  predicted  by  court  attaches,  payable  on  Oct.  1,  the  petition  points  to  the  President  as  “your  very  able  ported  that  the  several  investigations 
however,  that  the  case  would  be  con-  out.  The  suit  was  filed  in  advance  be-  spokesman  in  the  Senate  during  the  which  were  conducted  because  of 
tinned  because  three  judges  cannot  be  cause  there  is  no  state  law  to  permit  the  last  session.”  alleged  violations  of  the  agreement 


assembled  at  this  time,  due  to  vacations  payment  of  the  tax  urider  protest  with  a 
and  for  rther  reasons.  view  of  later  bringing  suit  to  recover 

Judge  Borah’s  restraining  order  was  the  amount  paid,  the  petition  stated. 

issued  following  the  fili-ng  of  a  petition - 

by  nine  newspaper  publishing  companies  MANAGERS  TO  MEET 

Fall  meeting  of  the  Interstate  .Ud- 


The  letter  reached  the  White  House  since  it  went  into  effect,  culminated  in 


of  Louisiana,  who  asserted  that  the  tax 


view  of  later  bringing  suit  to  recover  but  will  be  ignored.  better  understanding  and  settlements 

the  amount  paid,  the  petition  stated.  “Schall  _is  a  closed  incident  here,”  satisfactory  to  all  papers  involved. 

... ..T1  the  President’s  secretarv,  Stephen  - 

MANAGERS  TO  MEET  Early.  The  Minnesota  senator  had  MARKS  50TH  YEAR 

Fall  meeting  of  the  Interstate  .Ud-  previously  been  invited  by  the  Presi-  William  A.  Summerill,  editor 


MARKS  50TH  YEAR 

William  A.  Summerill,  editor  and 


was  unconstitutional  and  violated  the  vertising  Managers’  Association  will  be  dent  to  substantiate  with  facts  his  fre-  publisher  of  the  Penns  Grove  (N.  J.) 
freedom  of  the  press.  It  was  signed  held  Oct.  12-13  at  the  HotH  Adelphia,  quent  charges  of  Administration  intent  Record  has  just  completed  his  50th 

OM  VirMt<*’e  r‘r\ryfoir£»ne'A  irt  TiirlfTA  PniianAlnViJo  a.-. _ a. _ 1  _ a? _  _  _  _  _  i*.  _  . 


after  an  hour’s  conference  in  Judge  Philadelphia. 

Borah’s  chambers,  with  Eberhardt  - 

Deutsch,  attorney  for  the  New  Orleans 
Item-Tribune;  Esmond  Phelps,  attorney  “Re:” 
for  the  Ttmes-Picayune,  and  James 
O’Connor,  assistant  attorney-general,  “MAKI 
representing  Miss  Grosjean. 

The  tax,  imposed  at  the  recent  session 
of  the  legislature,  was  attacked  on  the 
ground  that  it  was  discriminatory  and  260  Pi 
violates  both  state  and  federal  constitu- 
tion  in  that  it  is  not  a  license  tax  and  Hansoi 
“is  an  attempted  reprisal  or  punishment 
by  the  dominant  political  faction  of  the 
state,  to  which  belong  the  governor  and 
the  majority  of  the  members  of  the 
legislature,  against  the  daily  press  of  p  XXV 

Louisiana  for  its  past  opposition  and  a  J-/1XV 
threat  of  future  reprisals.” 

The  nine  petitioning  companies  pub-  A  « 

lish  the  following  newspapers:  Amer-  ^ 

icon  Press,  Lake  Charles;  the  Morning 
Advocate  and  State-Times,  Baton  "\i 

Rouge;  the  New  Orleans  Item  and  the  . 
Morning  Tribune,  New  Orleans;  the 
Journal,  Shreveport;  the  Daily  Adver¬ 

tiser,  Lafayette;  the  Town  Talk,  Alex- 
andria;  the  News-Star,  Monroe;  the  .  i 

Morning  World,  Monroe;  the  Times-  Advert 

Picayune  and  the  New  Orleans  States. 

Eight  law  firms  are  associated  in  rep-  “3 

resenting  the  publishers.  Appearing  at  rn  cr  rl 
the  trp  of  the  list  of  attorneys  signing 
the  document  is  the  name  of  U.  S. 

Senator  Bennett  C.  Clark,  of  St.  Louis.  “1 

^e  application  for  an  injunction  r  r 

points  out  that  except  for  the  Monroe  ° 

News- Star- World  and  the  Baton  Rouge  arroga 
Morning  Advocate,  all  of  the  plaintiff  ciate  v 
newspapers  have  mere  than  20,000  cir¬ 
culation  weekly.  Numerous  out-of-state  the  ad’ 
newspapers  circulate  in  Louisiana,  with 
almost  20,000  subscribers,  in  competition 
with  the  plaintiffs. 

In  further  support  of  the  contention 
that  the  tax  is  discriminatory,  the  peti-  "MA: 

tion  points  out  that  there  are  120  weekly  BUY,” 

newspapers  in  Louisiana  and  a  trtal  of  accurate 

163  publications  of  all  classes,  selling  Wm.  A 

and  publishing  advertising  in  competi-  Bureau  c 

tion  with  the  plaintiffs,  but  that  no  at-  It  is  a  1 

tempt  is  made  to  levy  the  tax  against  P*per  ' 

any  but  those  bringing  suit.  medium 

It  is  further  contended  that  the  six  for  the  p 
principal  media  of  advertising  and  the 
revenues  derived  from  them  throughout  . 

the  United  States  are:  newspapers,  devoted 

$453,000,000;  magazines,  $137,000,000;  vertisin 

radio  broadcasting,  $57,000,000;  outdoor  prehens 

advertising,  $40,000,000;  street  car  card  j*  ® 
advertising,  $11,000,000,  and  motirn  pic-  distingi 
hire  advertising,  $10,000,000,  or  a  total  In  thi 

revenue  from  all  advertising  sources  of  find  tha 
^08,000, 000. 

Act  23,  of  1934,  levying  the  tax  of 
I  per  cent  on  the  gross  advertising  of 
•ewspapers  and  on  motion  picture  adver- 
tising,  the  petition  alleges,  is  discrimina-  tieLJs 
tory  in  that  it  selects  but  two  of  these 
jrincipal  classes  of  advertising  rn  which 


to  control  distribution  of  news  and,  ac-  year  as  editor. 


“Re:” 

“MAKING  MILLIONS  READ  AND  BUY” 

by  WILLIAM  A.  THOMSON 
260  Pages,  25  Full  Page  Illustrations 
Hansomely  Bound  and  Printed,  $3.00 


Effective  Argument  for  Newspapers 

A  “Genuine  Service”  Rendered,  Says  Agency  Leader 

"When  anybody  knows  as  much  about  a  subject  as  William 

A.  Thomson,  he  can  write  about  it  with  interest  and  enthusiasm. 

*  ♦  « 

"A  genuine  service  to  Advertising  is  the  discussion  of  what 

Advertising  costs  the  public. 

«  «  * 

"The  Chapter,  'How  the  Medium  Grew,’  will  be  of  service 

to  students  and  research  librarians  for  years  to  come. 

*  «  * 

"Thomson  doesn’t  mind  expressing,  with  a  very  considerable 
gift  for  satire  his  amused  contempt  for  those  who  are  either  so 
arrogant  or  so  stupid  or  so  lacking  in  balance  as  to  fail  to  appre¬ 
ciate  what  newspapers  and  newspapers  alone  can  accomplish  for 


the  advertiser.” 


"MAKING  MILLIONS  READ  AND 
BUY,”  an  "Editor  and  Publisher  Book,” 
accurately  describes  the  book  by 
Wm.  A.  Thomson,  Director  of  the 
Bureau  of  Advertising  of  the  A.  N.  P.  A. 
It  is  a  book  that  tells  why  the  news¬ 
paper  will  continue  as  a  dominant 
medium  against  all  typies  of  compietition 
for  the  profitable  marketing  of  products. 

More  than  that,  it  is  the  first  book 
devoted  exclusively  to  newspaper  ad¬ 
vertising  and  the  author  discusses  com¬ 
prehensively  certain  imixirtant  aspects 
of  the  successful  use  of  newspapers  as 
distinguished  from  other  types  of  media. 

In  the  chapter  on  "Copy”  you  will 
find  that  the  author  has  given  a  useful 


Roy  S.  Durstine 


formula  of  how  the  value  of  words 
should  be  weighed  in  making  an  adver¬ 
tising  appieal.  Significant  comparisons 
by  direct  quotation  of  the  writings  of 
masters  of  prose  and  pxietry  are  made 
available  to  the  reader 
The  Art  of  Newspaper  Illustration  is 
the  briefest  and  most  complete  demon¬ 
stration  of  why  newspaper  illustrations 
have  to  be  prepared  with  special  knowl¬ 
edge  that  has  ever  been  presented. 
This  chapter  takes  a  highly  technical 
subject  and  reduces  it  to  simple  terms 
that  anyone  can  understand.  Its  prac¬ 
tical  value  is  definite.  Twenty-five  full 
pages  of  illustrations  give  the  reader 
examples  of  many  different  typies  of  ad¬ 
vertising  copy  both  large  and  small. 


Everyone  interested  in  news- 
papier  advertising  should  own  a 
copy  of  this  book.  Everyone 
you  want  to  interest  and  educate 
—your  own  piersonnel,  prospiects 
and  customers — in  the  use  of 
newspapier  advertising  should 
own  a  copy  of  this  book. 

In  Mr.  Durstine's  Review  you 
have,  not  our  claim,  but  the 
impartial  and  sincere  judgment 
of  a  reader,  who  knows  news¬ 
paper  advertising. 

We  want  you  to  examine  the 
book  at  our  expense.  Use  the 
convenience  coupxin,  mail  it  to 
ns  and  the  book  will  be  sent  to 
you  bv  return  mail. 


Use  this  coupon, 
examine  the  / 


/EDITOR 
* 

PCBLISHER 
COMP.\>"Y 
TIMES  BI.DG., 
NEW  YORK.  N.  Y. 


FREE 


/Send  me  for  examination, 
one  copy  of  •‘M.\KING  MIL¬ 
LIONS  READ  AND  BUY’’ 
Dy  William  A.  Thomson,  $3.00 
postpaid.  Five  days  after  receipt 
of  the  book,  I  will  send  you  my 
remittance  or  return  the  book.  OR 
— I  prefer  to  pay  cash  in  advance. 
Enclosed  is  my  remittance  for  $3.00. 


Kame . State. 


EDITOR  &  PUBLISHER  CO. 

TIMES  BLDG.,  NEW  YORK 


Address . City. 


Business  Connection . 
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‘‘Ghosl^^  Portraits  of  Hauptmann 
Drawn  From  Description  by  Cartoonist 


OXE  of  the  notable  contributions  to 
the  solution  of  the  Lindbergh  kid¬ 
napping  case  were  the  “ghost”  portraits 
of  Bruno  Haupt¬ 
mann,  drawn  by 
James  T.  Berry¬ 
man,  Washington 
Star  sports  car¬ 
toonist,  for  the 
Department  o  f 
Justice  in  Wash¬ 
ington,  from  de¬ 
scriptions  f  u  r- 
iiished  by  Dr. 
John  F.  Condon. 

The  drawings, 
with  original 
photos  of  Haunt- 
.lAMEs  T.  Bekrvman  showing  an 

amazing  resem¬ 
blance,  were  widely  printed  in  the  coun¬ 
try’s  newspapers  this  week. 

.Attorney  General  Homer  C.  Cum¬ 
mings  in  Washington  this  week  disclosed 
that  Berryman  at  the  behest  of  the  De¬ 
partment  had  drawn  a  portrait  of  the 
man  to  whom  Dr.  Condon  (Jafsie), 
gave  the  §50,000  ransom  money.  Berry¬ 
man’s  sketch  was  made  after  he  had 
obtained  from  Dr.  Condon  a  verbal  pic¬ 
ture  of  the  man.  The  Justice  Depart¬ 
ment,  thereupon,  made  photographs  of 
the  sketch  for  distribution  to  agents  of 
the  Bureau  of  Investigation. 

Cummings  said  the  Department  had 
been  considering  the  idea  of  having  an 
artist  draw'  a  picture  of  the  man  who 
received  the  ransom  and  Berryman  was 
commissioned  to  perform  the  task  early 
in  July. 

Berryman  is  the  son  of  Clifford  K. 
Berryman,  well-known  political  car¬ 
toonist  of  the  Washington  Star 

Discussing  his  role  in  the  hunt  for 
the  Lindbergh  kidnapping  suspect, 
Berryman  said  a  sports  cartoonist  is 
best  qualified  to  make  the  sketches 
needed  to  aid  in  identification. 

“The  sports  cartoonist  must  draw  his 
material  quickly  and  reasonably  accu¬ 
rately,”  he  asserted.  “His  work  is 


RIVALRY  AT  PEAK  IN  KIDNAP 
COVERAGE 


(Continued  from  page  5) 


Unique  methods  were  resorted  to 
to  get  swift  delivery  of  the  thousands 
of  plates  made.  All  agencies  were  es¬ 
corted  by  motorcyles,  which  rushed 
the  plates,  sometimes  one  at  a  time, 
to  headquarters.  The  Associated  Press 
Photo  Service,  profiting  from  its  ex¬ 
perience  in  the  Morro  Castle  coverage, 
sent  numbers  of  undeveloped  negatives 
by  plane  when  there  was  not  enough 
time  to  develop  them  before  departure 
of  the  planes.  A  number  of  pictures 
were  radioed  to  San  Francisco,  where 
they  were  distributed  to  western  news¬ 
papers.  Pictures  were  also  radioed  to 
London. 

plea  to  newspapers  that  they  ’’lay 
off”  the  Lindberghs  when  they  return 
to  New  York  to  face  Bruno  Hauptmann 
in  connection  with  kidnapping  the  Lind- 
l)ergh  baby,  was  made  editorially  this 
week  by  the  Chicago  Daily  Times. 

Reference  was  made  to  the  Lind¬ 
bergh’s  dislike  of  personal  publicity 
and  it  was  stated  “in  this  hour  of 
their  re-kindled  grief,  the  Lindberghs 
are  entitled  to  complete  privacy.”  It 
was  pointed  out  by  the  Daily  Times 
that  “newspapermen  do  not  break  into 
a  funeral  cortege  and  demand  interviews 
from  members  of  the  family  in  mourn¬ 
ing”  and  “they  should  not  do  so  now 
with  Lindy  and  .\nne  as  they  are  called 
upon  by  the  law  to  fulfill  an  obliga¬ 
tion  to  society.” 

The  editorial,  which,  no  doubt,  will 
cause  many  news-minded  editors  to 
gasp  and  shake  their  heads  in  disdain, 
concluded  with  the  admission  on  the 
part  of  the  Daily  Times  that  “If  the 
reporters  harass  Lindbergh  and  his 
wife  to  say  something  or  to  pose  for 
a  picture,  we’ll  print  it,”  but  the  paper 
pleads  for  fair  play  for  the  Lindberghs. 


more  or  less  done  ‘under  fire’  so  to 
speak.” 

The  successful  result  of  his  sketch  is 
attributed  by  Berryman  to  Dr.  Condon’s 
vast  experience  in  studying  character. 

“Dr.  Condon  has  a  marvelous  esti¬ 
mate  of  character  acquired  through  his 
work  as  an  educator,”  Berryman  said. 
"The  reason  my  sketch  bears  a  close 
resemblance  to  Hauptmann  lies  in  the 
vivid  description  given  by  Dr.  Condon. 
This  was  particularly  true  in  regard  to 
the  mouth,  eyes  and  chin  of  the  suspect. 
He  was  uncertain  on  two  points.  He 
could  not  remember  exactly  how  the 
ears  and  nose  looked.  Consequently  I 
had  to  put  a  set  of  ordinary  ears  and 
nose  on  my  interpretation. 

“But  he  was  certain  of  the  shape  ot 
the  face,  eyes,  mouth,  brows  and  chin. 
That  helped  a  lot.  He  told  me  also 
that  the  man  weighed  about  130  pounds 
and  that  the  line  of  the  mouth  was 
nearly  straight.” 

Berryman  .said  he  flew  to  Newark 
last  July  where  he  was  met  by  Justice 
Department  officials.  They  escorted 
nim  to  Dr.  Condon’s  home  in  the  Bronx 
where  Berryman  spent  nearly  four  hours 
to  get  an  idea  of  his  “subject.” 

“The  Justice  Department  also  got  me 
into  the  proper  frame  of  mind  for  do¬ 
ing  the  drawing,"  Mr.  Berryman  con¬ 
tinued  : 

“They  explained  every  detail  of  the 
kidnapping  and  took  me  to  the  various 
scenes  connected  with  the  crime  includ¬ 
ing  the  spot  at  the  cemetery  where  Dr. 
Condon  handed  over  the  money.” 

During  his  visit  with  the  aged  educa¬ 
tor,  Berryman  sketched  his  interpreta¬ 
tion  of  the  kidnap  suspect  full-faced 
and  from  a  three-quarters  view. 

“I  added  a  touch  here  or  revised  a 
line  there  as  Dr.  Condon  made  sug¬ 
gestions,”  he  stated.  “Finally,  when  I 
had  finished  the  two  pencil  sl^tches 
Dr.  Condon  looked  at  them  apjy^ai^ngly 

“  ‘That’s  the  nearest  likene4s  I  have 
seen  yet.”<'  Wt  f,  ;  j,  |.  .  L 

KIDNAP  SCOOP  CALLED  UNFAIR 


Arrest  Newt  Given  Out  For  Political 
Reasons,  Publisher  Says 

(.By  telegraph  to  Editor  &  Publisher) 

Wildwood,  N.  J.,  Sept.  27. — William 
C.  Hunt,  Wilducood  Leader  publisher, 
today  charged  the  Hoboken  Jersey  Ob- 
sener  was  given  “an  unfair  and  un¬ 
ethical  advantage”  by  Governor 
Harry  Moore  in  its  “scoop”  on  the 
Hauptmann  arrest  in  the  Lindijergh 
case. 

Declaring  the  Jersey  Observer  “is 
crowing  with  delight  because  it  scooped 
every  newspaper  in  the  world”  and  “had 
the  main  facts  before  any  of  the  vari¬ 
ous  news  service  had  sent  out  the  first 
bulletin  that  a  ‘break’  in  the  Lindbergh 
case  was  expected,”  Mr.  Hunt  ques¬ 
tioned  whether  the  beat  was  “an 
achievement  that  speaks  for  itself,  as 
the  Hoboken  newspaper  stated  edito¬ 
rially  recently.” 

The  Wildwood  publisher  intimated 
that  John  J.  Toohey,  Governor  Moore’s 
secretary,  until  his  appointment  as  State 
Labor  Commissioner  last  spring,  was 
tipped  off  by  the  governor  on  the  arrest 
and  relayed  the  story  to  the  Jersey  Ob¬ 
server,  on  which  Toohey  was  formerly 
a  reporter. 

“Repeatedly  during  the  tenure  of 
Toohey  as  Governor  Moore’s  secretary, 
his  news|)aper,  the  Jersey  Observer, 
scooped  other  New  Jersey  newspapers 
with  important  news  of  state  affairs,” 
said  Mr.  Hunt,  who  is  a  state  assembly- 
man,  “it  is  only  reasonable  to  believe 
that  the  New  York  police  kept  Gov¬ 
ernor  Moore  fully  informed  by  tele¬ 
phone  of  the  developments,  so  that  the 
Governor  knew  all  the  details  a  few 
minutes  after  the  arrest  was  made. 

“It  is  also  reasonable  to  believe  that 
the  Governor  kept  Toohey  constantly 
informed  of  the  developments  so  that 
as  soon  as  the  arrest  was  made  Toohey 
knew  more  quickly  then  any  other 
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newspaper  on  earth  about  the  crime  of 
the  ages. 

“Did  Toohey  immediately  call  up  his 
former  employers  to  catch  the  edition 
of  the  Jersey  Observer  for  its  2 :30 
p.  m.  deadline?  If  so,  didn’t  both  he 
and  the  Governor  give  an  unfair,  un¬ 
ethical,  and  unsportsmanlike  advantage 
to  that  newspaper  for  political  purposes 
and  support  in  the  Governor’s  senatorial 
campaign,  which  probably  explains  the 
other  numerous  scoops  of  the  Jersey 
Observer  ? 

“How  long  are  the  newspapers  of 
New’  Jersey  and  the  metropolitan  dis¬ 
trict  going  to  stand  for  such  tactics?” 


BUCKLEY  SHUNS  HIS  OEHCE 

WaBhington  Wonders  If  Absence 
Means  He  Will  Leave  NRA 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  Sept.  27 — Although  no 
previous  announcement  had  been  made 
of  the  fact,  it  became  known  today  that 
George  Buckley,  NR.\  .\dministrator 
in  charge  of  the  division  which  in¬ 
cludes  the  daily  newspaper  code,  has 
not  been  at  his  office  here  for  nearly 
three  weeks. 

This,  together  with  the  fact  that  an 
acting  division  administrator.  Jack  B. 
Tate,  has  been  appointed  and  placed 
at  Buckley’s  desk,  gave  additional 
strength  to  the  report  that  Buckley 
either  has  already  discontinued  his  con¬ 
nections  with  NR.\  or  will  do  so  when 
General  Hugh  S.  Johnson  retires.  Tate 
was  formerly  a  subordinate  of  the  divi¬ 
sion  administrator. 

Tate  said  he  “supposes”  Buckley 
plans  to  return,  but  had  no  idea  when. 
The  personnel  director  of  the  recovery 
administration,  operating  under  Colonel 
George  .•\.  Lynch,  who  has  been  the 
chief  executive  since  General  Johnson 
went  on  his  vacation  several  weeks  ago, 
said,  “As  far  as  I  know,  Buckley  is 
still  with  NRA.” 


EDWARD  G.  JOHNSON 

Milwaukee,  Sept.  27 — Edward  Gil¬ 
pin  Johnson,  well-known  writer  and 
for  many  years  editor  of  the  Mihvau- 
kee  Sentinel,  until  his  retirement  in 
.August,  1921,  died  today  at  Columbia 
hospital  here  of  a  complication  of  dis¬ 
eases.  He  was  72.  During  his  active 
newspaper  career  here  Johnson  was 
widely  known  for  his  outstanding  abil¬ 
ity  as  an  editorial  writer,  in  which 
capacity  he  joined  the  Sentinel  staff  in 
June  1%1.  He  became  editor  in  1908. 
He  was  born  in  Delaware  May  25, 
1862. 


C.  M.  PALMERS  CELEBRATE 

The  53d  wedding  anniversary  of  Mr. 
and  Mrs.  Charles  Si.  Palmer  was  cele¬ 
brated  Friday,  September  28.  A  group 
of  the  couple’s  New  York  friends 
marked  the  occasion  with  an  informal 
tea  at  the  home  of  their  son  Dean,  290 
Park  avenue. 


NOTABLESONPROGRAM 
SPONSORED  BY  DAILY 


President  Roosevelt  in  Talk  from 
White  House  Closes  Conference  on 
Current  Problems  Conducted  by 
New  York  Herald  Tribune 


Many  persons  prominent  in  the  pro¬ 
fessions  addressed  the  fourth  annual 
Conference  on  Current  Problems,  con¬ 
ducted  by  the  New  York  Herald  Trib¬ 
une.  at  the  Waldorf-.Astoria  Wednesday 
and  Thursday  of  this  week. 

Among  the  speakers  were  Mrs.  Frank¬ 
lin  D.  Roosevelt.  Mayor  Fiorello  H 
LaGuardia  of  New  York,  Dr.  Glenr 
Frank,  president  of  the  University  o: 
Wisconsin:  Miss  Francis  Perkins,  Sec 
retary  of  Labor;  Homer  S.  Cummings 
.Attorney  G'—'-ral ;  Dr.  Harry  Wood- 
burn  chase,  chancellor  of  New  Yorl 
University:  Dr.  Edward  M.  C.  Elliott 
president  of  Purdue  University ;  .Ame 
lia  Earhart:  Senator  Robert  M.  La 
follette ;  Theodore  Roosevelt ;  Misi 
Dorothy  Thompson;  Madame  Paul  Du- 
puy,  French  editor  and  publisher;  Sir 
Wilmott  H.  Lewis,  VV’ashington  corre¬ 
spondent  of  the  London  Times,  anc 
John  G.  Winant,  governor  of  New 
Hampshire. 

President  Roosevelt  brought  the  con¬ 
ference  to  a  close  with  a  radio  talk 
direct  from  the  White  House  at  10:4; 
Thursday  night. 

Mrs.  Ogden  Reid  welcomed  the  dele¬ 
gates  in  the  name  of  the  New  York 
Herald  Tribune,  explaining  that  the 
success  of  the  conferences,  this  being 
the  fourth  in  the  series,  was  due  to 
the  appreciation  and  co-operation  of  the 
clubwomen,  and  to  the  generosity  of 
the  speakers.  She  added: 

“.Another  reason  that  I  like  to  think 
is  true,  1  hope  it  is,  is  because  per¬ 
haps  they  believe  that  the  Herald  Tri¬ 
bune  is  striving  always  to  gather  wA 
present  both  facts  and  opinions  on  im¬ 
portant  questions  from  every  angle, 
whether  that  angle  be  conservative  or 
liberal  or  radical,  whether  it  is 
Democratic,  Socialist,  or  Republican 
whether  it  coincides  with  the  point  of 
view  of  the  paper  or  whether  it  is 
diametrically  opposed  to  it.” 

W'omen  from  almost  every  state  in 
the  Union  and  many  foreign  countries 
crowded  the  grand  ballroom  of  the 
hotel  at  all  sessions,  and  many  who 
were  unable  to  find  seats  in  the  main 
auditorium  were  accommodated  in  the 
adjoining  spaces,  which  had  l^r 
equipped  with  amplifying  devices 
Every  seat  in  every  bo.x  was  filled,  ever 
in  the  third  tier,  and  guests  of  honcr 
were  ranged  on  the  platform.  Mos 
of  the  addresses  were  broadcast  t 
countless  other  listeners. 

Mrs.  William  Brown  Meloney.  edita 
of  the  New  York  Herald  T  ribun 
Magazine,  was  chairman  of  the  con 
ference. 
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©bituary 

Mrs.  ELLA  M.  WHIIAKER,  67, 
wife  of  Charles  H.  Whitaker,  edi¬ 
tor  and  publisher  of  the  Clinton  (Mo.) 
Daily  Democrat,  died  Sept.  19  at  a  hos¬ 
pital  in  .'Kansas  City.  She  is  survived 
by  her  husband  and  three  children. 

Harrv  Lockwood,  for  the  past  36 
years  a  reporter  on  the  Cincinnati  En¬ 
quirer,  and  more  recently  Newport,  Ky., 
correspondent  of  that  pajHir,  died  last 
week  after  a  short  illness. 

Charles  A.  D.avid,  81,  former  car¬ 
toonist  and  feature  writer  for  the  Green- 
i-illc  (S.  C.)  Xezys,  died  Sept.  23  at  his 
home  in  Greenville  after  a  prolonged 
illness.  Mr.  David  was  also  the  author 
of  a  book,  “How  to  Be  Happy  on  Noth¬ 
ing  a  Year,”  which  gained  a  national 
distribution. 

Bexj.xmin  B.  Cozi.N'E,  57,  editor, 
Shelby  (Ky.)  News,  died  of  a  heart  at¬ 
tack  at  Rochester,  Minn.,  Sept.  22. 

The  Rev.  Dr.  B.  Talbot  Rogers,  69, 
Bishop's  chaplain  at  the  Cathedral  of 
St.  John  the  Divine,  and  brother  of 
Mrs.  Ogden  Mills  Reid,  vice-president 
of  the  .Vcit'  York  Herald-Tribune,  died 
Sept.  21  at  the  home  of  his  son,  in 
Hamburg,  N.  V.  Besides  Mrs.  Reid, 
survivors  are  three  children,  a  brother 
and  four  sisters. 

James  R.  Stanton,  42.  former  news¬ 
paper  mail  and  representative  oi  tne 
Hearst  Newspapers  on  the  Henry  Ford 
Peace  ship  in  1916,  died  Sept  21  in  St. 
Mary’s  Hospital,  Hoboken,  of  a  frac¬ 
tured  skull  received  in  a  street  tussle. 

Edmu.nd  P.  Crowe,  publisher  of  the 
Dexter  (Mo.)  Statesman  and  a  color¬ 
ful  figure  in  Southeast  Missouri  jour¬ 
nalism  for  more  than  two  decades,  died 
unexpectedly  Sept.  18  at  his  home.  He 
is  survived  by  his  widow  and  a  son, 
Henry  Crowe  of  New  York. 

Joseph  R.  .\da.ms,  74,  former  pub¬ 
lisher  of  the  Sterling  (Ill.)  Gazette, 
died  Sept.  19  at  the  Copley  Hospital, 
.'\urora.  111. 

Miss  Lou  Belle  Brow.n,  61,  for  40 
years  city  editor  of  the  Otsego  (Mich.) 
L'nion,  weekly  newspaper,  died  Sept.  15. 
Her  brother,  the  late  George  R.  Brown, 
was  publisher  of  the  paper  for  years. 

1.  B.  De  Desroche:s,  veteran  news¬ 
paper  editor,  and  night  editor  of  the 
Seattle  i’ost-Intelliycnccr  fur  the  past  25 
years,  died  suddenly  Sept.  19  while  on 
a  vacation  trip  in  British  Columbia 
with  his  wife.  Rose,  and  daughter,  Jean¬ 
nette.  He  had  previously  worked  on 
the  editorial  staffs  of  the  Buffalo 
Courier,  the  Buffalo  Exf<ress,  the  Mil¬ 
waukee  Sentinel,  the  St.  Louis  Repub¬ 
lic,  the  St.  Louis  Globe-Democrat  and 
several  Michigan  papers. 

George  H.  Hoff  .m  ever,  75.  retired 
business  man,  and  father  of  T.  C.  Hoff- 
meyer,  manager  of  San  Francisco  of¬ 
fice  of  the  Rodney  E.  Boone  Organiza¬ 
tion,  died  Sept.  19  at  Burlingame,  Cal. 
A  native  of  London,  England,  he  had 
made  his  home  of  recent  years  with  his 
son  and  daughter-in-law,  Mrs.  Cora  M. 
Hoffmeyer. 

Mrs.  M.  a.  Hail,  78,  California  pio¬ 
neer  and  first  woman  newspaper  editor 
in  the  State,  died  Sept.  19  at  the  home 
of  her  son.  H.  F.  Hail,  in  San  Fran¬ 
cisco,  after  a  lingering  illness.  native 
of  Springfield,  Ill.,  with  her  parents 
crossed  the  Isthmus  of  Panama  in  1865. 
Upon  the  death  of  her  husband,  she 
edited  the  Quincy  (Cal.)  Flunuis  Coun¬ 
ty  Xational  Bulletin,  for  many  years, 
and  was  later  superintendent  of  schools 
of  that  county. 

Miss  .\xnie  Douglas  Severance,  57, 
lormer  editor  of  The  Eotus  Magazine, 
and  White  Sulphur  and  Hot  Springs, 
V'a.,  correspondent  of  the  New  York 
Times,  died  Sept.  23.  in  the  Paul  Kim- 
Wl  Hospital,  Lakewood,  N.  J.,  follow- 
•>g  an  operation. 

Homer  H.  EllZey,  49,  of  the  Hous¬ 
ton  (Tex.)  Pres.s  advertising  staff  for 
*ie  past  15  years  and  special  local 
Correspondent  of  the  Press,  died  sud- 
•fenly  in  a  hospital.  Sept.  16,  from  heart 
(isease.  He  is  survived  by  his  wife, 
tvo  sisters  and  two  brothers. 

Charles  L.  Lee,  73.  founder  of  the 


Charleston  (Ill.)  Daily  Courier,  died 
Sept.  20  at  Charleston  after  a  lingering 
heart  ailment. 

Jere-miah  Edward  Gill,  50.  for 
many  years  advertising  manager  of 
Wallace's  Farmer,  Des  Moines,  la.,  and 
of  the  IVisconsin  Agriculturist  and 
Farmer  of  Racine,  Wis.,  died  Sept.  23 
in  Milwaukee,  following  a  heart  at¬ 
tack. 

J.  E.  M.  Sanford,  86,  assistant  drama 
editor  of  the  Boston  Globe  for  40  years, 
died  last  week  at  his  home  in  Brook¬ 
line.  Mr.  Sanford  retired  from  active 
work  in  1931.  He  is  survived  by  a  son 
and  daughter. 

Henry  D.  C.vrbary,  of  Milford, 
Mass.,  and  formerly  on  the  Milford 
(Mass.)  Daily  Xews  staff,  died  in  New 
York,  Sept.  16.  Mr.  Carbary  made  his 
home  in  Denver,  Colo.,  for  several 
years,  owing  to  the  ill  health  of  his 
wife,  and  was  for  over  ten  years  city- 
editor  of  the  Rocky  Mountain  Neies. 
.\t  the  time  of  his  death  he  was  em¬ 
ployed  with  H.  L.  Doherty,  hotel  pro¬ 
moter. 

Robert  B.  Somers,  retired  publisher 
of  Waltham,  Mass.,  died  in  that  city- 
last  week  following  a  brief  illness.  In 
1888  Mr.  Somers  acquired  the  Waltham 
Free  Press,  a  w-eekly,  w-hich  he  pub¬ 
lished  until  1895,  when  he  bought  the 
Waltham  Tribune.  The  two  paj^rs 
were  merged  and  published  as  the  Free 
Press-Tribune.  Mr.  Somers  is  survived 
by-  a  son  and  a  daughter. 

Fred  Hambridge,  Jr.,  16,  only  son  of 
Fred  Hambridge,  home  delivery-  man¬ 
ager  for  the  Buff'alo  Times,  died  last 
week  in  his  home  in  that  city  as  the 
result  of  an  infection  contracted  while 
on  his  vacation.  He  was  a  carrier  for 
the  Times. 

Ernest  Hargis  Robertson,  55,  for 
17  years  editor  and  publisher  of  the 
Trinity  County  Star  at  Groveton,  Tex., 
and  later  circulation  manager  of  the 
Galveston  Xews  and  business  manager 
of  the  Houston  Dispatch,  died  recently 
at  the  family  residence  in  Houston,  of 
paralysis.  Since  1924  Mr.  Robertson 
has  operated  a  printing  and  publishing 
plant  in  Houston  under  the  firm  name 
of  the  Robertson  Printers. 


A.  Dana.  He  had  been  active  in  news-  | 
paper  work  for  60  years.  At  his  death  ! 
he  was  Bayonne  correspondent  for  the  j 
Jersey  Observer  of  Hoboken,  and  had  | 
been  a  correspondent  in  Bayonne  for  i 
the  Xew  York  Times.  In  1921  he  was  ! 
managing  editor  of  the  Bayonne  Times. 

DOUGLAS  E.  HUTTON 

Douglas  English  Hutton.  35,  book 
reviewer  of  the  San  Francisco  CalT 
Bullctin  for  more  than  two  years 
former  instructor  in  English  at  _  the 
University  of  California  and  World 
War  veteran,  died  Sept.  20  at  St. 
Luke's  Hospital,  San  Francisco,  as  the 
result  of  injuries  received  in  the  war. 
Hutton  left  the  University  of  California 
to  enlist  at  the  outbreak  of  the  war, 
and  w-as  ofte  of  the  first  .Americans  to 
be  severely  wounded.  .-Vfter  hospital 
treatment  he  resumed  his  studies  at  the 
university,  but  t'nc  effects  of  his  old 
injuries  still  lingered  and  he  was  a  par¬ 
tial  invalid  for  the  rest  of  his  life.  For 
the  past  eight  weeks  he  had  been  kept 
under  an  oxygen  tent  at  the  hospital. 


Noboiiy  s  a 


T.  S.  DAYTON 

Thaddeus  Stevens  Dayton,  68,  presi¬ 
dent  of  the  Dayton  Press,  New  York, 
book  publishers,  died  in  New  York 
Sept.  12.  He  was  born  in  Rockford, 
Ill.,  and  began  his  career  as  a  sales¬ 
man.  After  going  to  Mexico  and  South 
.America  for  mining  interests,  he  be¬ 
came  a  financial  writer  on  the  New 
York  American.  Subsequently  he 
worked  for  the  Baltimore  American 
and  the  old  New  York  Press.  He  then 
became  an  associate  editor  of  Dun’s 
Rez>iew  and  in  1914  was  with  the  staff 
of  The  Annalist  for  a  short  time.  He 
then  engaged  in  financial  publicity  work 
and  in  1932  became  vice-president  and 
general  manager  of  Walter  Neale  & 
Co.,  publishers.  After  Mr.  Neale’s 
death  this  year,  Mr.  Dayton  founded 
the  publishing  house  bearing  his  name. 


EUGENE  SCOTT 

Eugene  Scott,  68,  for  42  years  the 
Southern  Berkshire  representative  of 
The  Berkshire  Evening  Eagle,  published 
at  Pittsfield,  Mass.,  died  recently  after 
a  long  illness  of  heart  trouble.  He  be¬ 
gan  life  as  a  mill  boy,  was  a  grocery 
clerk,  then  became  a  reporter  for  the 
Eagle.  He  reported  many  big  stories 
including  two  train  w-recks  in  which  he 
figured  as  a  passenger  and  in  one  of 
which  he  was  injured.  He  met  and  in¬ 
terviewed  many  prominent  persons  of 
his  time  including  several  Presidents 
and  campaigned  one  day  w-ith  President 
Coolidge. 


WALTER  BOYNTON 

Walter  Boynton,  58,  a  member  of  the 
Campbell-Ewald  publicity  staff  Detroit, 
and  former  Detroit  editor  of  the  Auto¬ 
motive  Daily  Xezos,  died  suddenly  of  a 
heart  attack  in  Washington  D.  C.,  Sept. 
23  while  on  a  business  trip.  He  was  the 
son  of  the  late  .Albert  G.  Boynton,  one¬ 
time  editor  and  co-owner  of  the  Detroit 
Free  Press.  Mr.  Boynton,  who  formerly 
was  head  of  the  Detroit  publicity  of¬ 
fices  of  General  Motors,  had  been  prom¬ 
inent  for  the  last  25  years  in  musical, 
and  dramatic  activities  in  Detroit. 


JEROME  K.  FAULKNER 

Jerome  K.  Faulkner,  advertising 
copy  writer  for  the  J.  Stirling  Getchell 
advertising  agency,  was  killed  instantly 
Sept.  23  w-hen  he  leaped  or  fell  from 
the  eighth  floor  of  the  Crysler  Build 
ing.  New-  York,  where  the  Getchell 
agency  has  its  offices.  He  had  com¬ 
plained  of  severe  pains  due  to  sinus 
trouble. 


PORTER  EMERSON  BROWNE 

Porter  Emerson  Browne,  55,  news¬ 
paperman,  playwright  and  author,  died 
Sept.  20  in  the  Norwalk,  Conn.,  hospi¬ 
tal  where  he  had  been  a  patient  since 
June  7.  He  started  his  career  with  the 
Brooklyn  (N.  Y.)  Standard-Union  and 
later  worked  on  the  Boston  Globe  and 
the  Boston  Transcript.  His  first  story 
was  “The  Conversion  of  Blake’’  which 
he  sold  to  Collier's  Magazine.  From 
that  time  he  wrote  and  sold  a  large 
number  of  stories  to  the  Saturday  Eve¬ 
ning  Post,  Red  Book,  Ez'erybody’s, 
McClure's  and  other  publications..  His 
most  successful  play  “Bad  Man’’  ran  a 
year  in  the  Comedy  Theatre,  New  York. 


LOUIS  HENRY  VULTEE 

Louis  Henry  Vultee,  one  of  the  oldest 
newspapermen  in  Hudson  County,  N.  J., 
died  at  his  summer  home  in  Lakewood, 
Sept.  12.  He  was  72  years  old  and  had 
lieen  ill  for  ten  months.  His  first  news¬ 
paper  job  was  that  of  copy  boy  on  the 
.V«t'  York  Sun  under  the  late  Charles 


FRANK  J.  HARTON 

Frank  J.  Harton,  for  4()  years  with 
N.  \V.  .Ayer  &  Son,  Inc.,  died  Sept.  18, 
at  his  home,  4817  Baltimore  .Avenue, 
Philadelphia.  .As  a  space  buyer  and 
rate  man,  Mr.  Harton  was  w-idely 
know-n  among  publishers  and  publishers’ 
representatives. 


Let  your 
papermaker 
help  pay  for  your 
AUTOPASTERS 

He  will  contribute 
what  they  save 
in  newsprint 


Min(i  Reader 


Is  your  heart  in  the  right  spot.’  Show  it!  No¬ 
body's  a  mind  reader.  Nobody,  except  you, 
knows  just  what  your  feelings  are. 

No  doubt  there  are  several  people  for  w-hom 
you  have  genuine  compassion,  sympathy, 
friendship,  love.  There  are  many  more  whom 
you  respect,  admire;  many  to  whom  you  give 
silent  praise  and  approbation  for  feats  accom¬ 
plished,  for  work  well  done.  You  have  a  big 
heart,  because  you  feel  so  deeply,  and  your 
heart  is  certainly  in  the  right  spot  because 
you  give  such  whole  souled  feelings  to  others, 
but  who  knows  it? 

Nobody's  a  mind  reader!  What  good  are 
all  those  fine  feelings  of  yours  unless  you  show- 
them.’  How  on  earth  can  anyone  else  figure 
out  that  you  are  “with  them  in  spirit.’’’  They 
can’t  divine  your  sentiments,  they  can’t  read 
your  mind,  and  as  long  as  all  evidence  of  your 
good  wishes  is  missing,  all  they  can  do  is  fig¬ 
ure  you  don't  care  a  thing  about  them! 

If  you  have  sympathy  for  another,  show  it! 
Show  it  in  a  concrete,  understandable  way, 
show  real  evidence  of  that  sympathy.  He  can't 
read  your  mind  but  he  can  certainly  read 
your  letter.  He  can't  hear  your  heart  but  he 
can  certainly  hear  and  recognize  your  voice. 
He  can’t  get  any  benefit  out  of  your  unex¬ 
pressed  willingness  to  help,  but  he  gets  a  real 
thrill  and  a  big  lift  out  of  the  real  practical 
help  you  render.  '" 

Don’t  be  such  a  good  patron  of  mental 
telepathy.  It  isn’t  enough  to  send  your  mind 
all  over  creation.  Get  your  body  there,  too, 
and  then  your  love  and  friendship  will  be 
clearly  understood  and  a  thousand  times  more 
appreciated. 

Nobody’s  a  mind  reader!  Your  mind  may 
be  working  overtime  in  sending  out  thought 
waves  of  sympathy,  praise,  encouragement, 
but  the  one  for  whom  all  this  good  feeling  is 
meant  is  in  complete  ignorance  of  it.  Further, 
and  sad  indeed  to  state,  he  not  only  doesn't 
know  what  you  are  thinking,  but  in  the  ab¬ 
sence  of  any  outward  sign  from  you,  he  firmly 
believes  you  have  forgotten  or  abaniloned  him 
completely.  He  is  just  a  human  being  and  you 
can’t  depend  on  him  for  too  much  faith  as 
long  as  you  give  nothing  to  support  his  faith! 

Half  the  world  is  neglected,  deserted,  heart¬ 
broken  and  forlorn  just  because  simple  souls 
like  you  assume  that  the  others  still  think  you 
arc  “with  them  in  spirit.”  For  goodness  sake, 
wake  up  right  now,  and  realize  that  you 
are  breaking  some  heart  right  now  not  by 
what  you  are  doing  but  by  wh.at  you  aren’t 
doing!  Come  to  your  senses  and  know  that 
noboely’s  a  mind  reader. 

Visit  that  sick  friend,  not  just  once,  but 
regularly.  Use  a  nickel  or  a  dollar  to  call  up 
someone  w-ho  hasn’t  heard  your  voice  for 
months.  Invite  those  people  over  to  dinner, 
you  know,  the  “date”  you’ve  been  talking 
about  for  a  year!  Sit  down  and  write  a  letter, 
a  note,  or  a  postcard,  not  just  one  but  half  a 
dozen.  Stop  at  the  desk  of  that  new  employee 
ju.st  starting  work  today  and  say  a  friendly 
word  of  welcome.  Invest  some  of  that  “pre¬ 
cious”  money  of  yours  in  a  few  concrete 
and  APPROPRIATE  gifts.  Take  that  poor  fam¬ 
ily  out  for  an  automobile  ride.  Play  ball  with 
the  kids.  Arrange  a  party  or  picnic.  Speak  out 
that  SILENT  praise  you  feel,  and  speak  out 
that  silent  thank  you.  When  trouble  comes 
be  Johnny-on-the-spot.  When  good  fortune 
comes  let  your  congratulations  be  real  and 

OUTSPOKEN. 

Be  there  with  your  body  as  well  as  with 
your  mind!  Nobody’s  a  mind  reader,  but  when 
your  feelings  are  accompanied  with  definite 
EVIDENCE,  everybody  knows — understands — 
and  loves  you! 

Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4 1 00  Fullerton  .Avenue,  Chicago 


.■imerican  Chicle  Gum  is  sold  in 
Mills  Vending  Machines 
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G.  C.  RIGGERS  JOINING 
ATLANTA  JOURNAL 


Birmingham  Executive  Appointed 
Business  Manager,  Effective  Oct. 

1 — Succeeded  By  Harry 
Bradley 


In  a  shift  among  Southern  newspaper 
advertising  officials,  becoming  effective 
Oct.  1,  George  C.  Biggers  has  resigned 


Gerge  C.  Biggers 

Harry  B.  Bradley 

■  ■ 

ft 

%  1 

*1 

-  J 

..  . 

Henry  Johnston  Clarence  Hanson,  Jr. 


cal  advertising  manager  and  Clarence 
B.  Hanson,  Jr.,  as  national  advertising 
manager.  Mr.  Johnston  for  the  last 
three  years  has  been  publisher  of  the 
Huntsville  (Ala.)  Times.  Prior  to  that 
he  was  with  the  Birmingham  News  and 
worked  in  the  national  field  with  Kelly- 
Smith  Co.,  the  News  representatives. 
Mr.  Hanson  has  been  in  the  local  and 
national  advertising  departments  of  the 
News  for  the  past  four  years  and  be¬ 
fore  that  was  on  the  Indianapolis  Star. 
Jack  Langhorn,  advertising  manager  of 
the  Huntsville  Times,  has  been  ap¬ 
pointed  business  manager,  and  Reese 
Amis  will  continue  as  managing  editor. 


NEW  STUNTS  USED  IN 
FALL  AUTO  CLEAN-UP 


Outlook  Good  for  Next  Year,  But 
Detroit  1*  Jittery  Over 
World  Series,  Reports 
Correspondent 

(Special  to  Editor  &  Publisher) 
Detroit,  Sept.  26. — In  the  past  price 
cutting  has  played  a  most  important 
part  in  the  fall  clean-up  of  automobile 
models.  This  year  sales  efforts  and  fall 
advertising  drives,  as  well  as  stunts,  are 
superseding  price  cuts. 

Chrysler ’s  stunt  is  “The  Barrel  of 
Fun”  contest,  while  Cadillac  has  its 


“Little  Brown  Jug”  contest,  and  the 
Hudson-Terraplane  “Toughness  Runs” 
are  familiar  to  many.  All  these  stunts 
have  brought  about  some  newspaper  ad¬ 
vertising  with  Hudson-Terraplane  un¬ 
doubtedly  using  the  largest  sMce. 

It  is  believed  that  Hudson-Terraplane 
during  October  will  launch  advertising 
and  sales  plans  which,  for  the  remainder 
of  the  year,  will  constitute  a  very  large 
advertising  campaign.  Neither  Brooke, 
Smith  &  French,  the  agency  placing  the 
business,  nor  the  factory,  however,  will 
confirm  any  figures. 

Chevrolet  for  October  through  Camp- 
bell-Ewald  will  set  another  precedent 
and  it  is  expected  that  orders  will  be  go¬ 
ing  forth  to  newspapers  calling  for  lin¬ 
age  during  October  which  will  be  well 
received. 

Dodge  newspaper  plans  for  October 
are  rather  indefinite  at  this  writing.  The 
September  list,  placed  through  Ruth- 
rauff  &  Ryan,  was  exceptionally  small 
and  while  it  is  not  expected  that  Dodge 
will  be  much  larger  in  October,  some 
releases  will  be  made  to  good  distrib¬ 
utor  and  dealer  points. 

The  J.  Surling  Getchell  .\gency,  plac¬ 
ing  Plymouth  and  DeSota  advertising, 
have  announced  no  plans  as  yet  for  Oc¬ 
tober  in  newspapers. 

The  month  of  October  will  see  the 
final  placement  of  Oldsmobile  business 
through  Batten,  Barton,  Durstine  &  Os¬ 


borne’s  Lansing  office.  Some  aimounce- 
ment  copy  is  being  placed  and  it  is  be¬ 
lieved  that  distributors  and  large  deal¬ 
ers  having  sufficient  credit  may  have 
releases  in  October. 

It  begins  to  seem  that  the  general  in¬ 
troduction  of  1935  models  will  come 
around  New  York  show  time  under 
much  better  conditions  than  last  year’s 
models  introductions. 

Quite  frankly,  we  in  Detroit  are  suf¬ 
fering  from  a  severe  attack  of  jitters. 
It  was  only  this  week  that  with  the  aid 
of  Boston  and  an  old  Detroit  manager, 
Bucky  Harris,  we  were  able  to  brinjj 
the  World  Series  definitely  to  the  Ti¬ 
gers.  There  hasn’t  been  very  much 
work  in  Detroit  lately — most  of  the 
agency  men  have  been  watching  or 
hearing  the  games. 

When  the  series  is  over  and  the  Ti¬ 
gers  are  the  world  champions,  it  is  ex¬ 
pected  that  the  automotive  industry  will 
settle  down  to  the  serious  job  of  new 
models.  It  is  believed  that  the  low- 
priced  field  will  be  invaded  again  by 
several  new  makers  and  the  more  that 
enter  the  race  for  the  low-priced  sale^ 
the  more  newspaper  advertising  will  be 
necessary. 


DAILY  50  YEARS  OLD 

Celebrating  its  50th  anniversary,  the 
Grand  Rapids  (Mich.)  Herald  issued 
a  special  ^-page  edition  Sept.  23. 


as  advertising  manager  of  the  Bir¬ 
mingham  News  and  the  Age-Herald.  It 
was  understood  he  will  become  business 
manager  of  the  Atlanta  Journal,  in 
complete  charge  of  the  advertising  and 
circulation  departments,  but  this  was 
not  confirmed  by  the  Journal.  An  an¬ 
nouncement  by  the  Journal  was  ex¬ 
pected  on  Oct.  1. 

Harry  B.  Bradley,  assistant  advertis¬ 
ing  manager  of  the  News  and  the  Age- 
Herald,  will  on  Oct.  1  succeed  to  Mr. 
Biggers’  old  post  under  the  new  title  of 
advertising  director. 

Mr.  Biggers  went  with  the  Birming¬ 
ham  News  in  1923  as  national  advertis¬ 
ing  manager,  having  formerly  been  with 
the  Atlanta  Constitution.  He  was  made 
advertising  manager  of  the  News  Sept. 
1,  1925.  A  native  of  Louisville,  Ky., 
he  started  his  career  on  the  Louisznlle 
Herald  in  1910.  He  is  married  and  has 
one  son,  now  a  junior  at  Vanderbilt 
University. 

Mr.  Bradley  is  a  native  Alabaman 
and  has  been  with  Birmingham  news¬ 
papers  for  18  years,  starting  on  the  old 
Birmingham  Ledger  in  the  circulation 
department.  He  was  classified  manager 
of  the  .Age-Herald  for  several  years  be¬ 
fore  joining  the  News  as  assistant  ad¬ 
vertising  manager.  Sept.  1,  1925. 

Mr.  Bradley  has  announced  the  ap¬ 
pointment  of  Henry  P.  Johnston  as  lo- 


NATIONAL  ADVERTISERS  CANNOT  TELL  just  when  and  where 
their  advertising  will  meet  the  eye  of  some  prospective  customer. 
Therefore,  they  keep  constantly  advertising  to  the  buying 
public. 


DAILY  NEWSPAPERS  cannot  tell  just  when  and  where  National 
advertising  is  going  to  “break,”  therefore,  many  of  the  leading 
daily  newspapers  keep  constantly  advertising  the  very  latest 
up-to-the-minute  information  about  their  market,  cir¬ 
culation,  linage  and  editorial  campaigns. 

EDITOR  &  PUBLISHER  carries  ev’ery  year  a  larger  volume  of  this 
kind  of  newspaper  advertising  than  any  other  publication  because 
it  is  the  Newspaper  Specialist — presenting  to  Captains  of 
Industry,  Agents  and  Advertisers  more  close-up  intimate 
facts  regarding  the  newspaper  than  any  other  paper. 

This  exercise  of  enterprise  and  initiative  on  the  part 
of  management  of  the  dominant  newspapers  serves 
to  add  prestige  and  good-will  to  their  newspapers, 
as  well  as  to  provide  a  point  of  contact  for  National 
selling  forces  that  makes  for  far  greater  efficiency 
and  more  direct  selling,  resulting  in  increased  general 
linage. 


lenry  P.  Johnston  as  Io¬ 


dine  •  Westingholue 
Double  MotoT'Drive 
with  full  automatic 
push  buttmi  control 

is  used  by 

Buffalo  Evening  Nevrs 

Buffalo,  N.  Y. 

A*k  them  about  it 
CUNE  ELEC.  MFC.  CO. 
Chicago:  211  Wot  Wacker  Driv* 


New  York:  Daily  Newa  Bldf., 
Z2$  East  42nd  Street 


San  Francisco:  First  National 
Bank  Buildinx 


It  is  good  business  to  place  your  story  before  National  advertisers 
before  their  lists  are  made  up,  and  EDITOR  &  PUBLISHER  is  the 
dominant  medium  to  use  because  it  delivers  your  message  in  the 
atmosphere  of  the  Newspaper. 


No  two  markets  are  e.xactly  alike.  Your  story  is  different — to  be 
effective  it  must  be  told  truthfully. 


We  have  the  place  for  you  to  tell  that  story. 

Ask  us  for  details.  That  is  all  you  need  to  do. 


SUITE  1700 


EDIT€1P  &  131LI3LIISH1E1C 

The  oldest  newspaper  trade  paper  in  the  field. 

1700  Times  Building  BROADWAY  at  42nd  SI 


building  BROADWAY  at  42nd  STREET 

NEW  YORK  CITY 
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ALBERT  LASKER  ASSAILS 
ADVERTISING  CRITICS 

{Continued  from  page  7) 

low  medical  men,  as  quoted  in  the 
Chronicle  of  that  city,  said: 

“The  tnoderc  dentist  is  doing  a  great  work 
in  pointing  out  that  more  than  twenty  ail¬ 
ments  show  themselves  in  the  mouth.  Amos 
’n’  Andy  are  doing  more  than  anyone  else  in 
the  world  to  get  people  to  care  for  their 
health.” 

Let  US  consider  a  product  advertised 
by  the  farmer — Sunkist  oranges  and 
lemons. 

An  original  venture  of  $3,000  in  Iowa 


In  my  own  experience  I  personally 
have  rarely  asked  a  publisher  for  favor 
editorially,  because  I  felf  the  publisher 
would  automatically  conclude  that  I 
was  trying  to  bring  the  pressure  of  my 
advertising  patronage  on  him,  and  this 
he  would  resent  and  proceed  to  show 
his  independence. 

Furthermore,  every  publisher  knows 
that  the  advertiser  would  not  continue 
to  use  his  paper  unless  a  profit  came 
to  him,  and  so  my  ability,  and  that  of 
other  advertisers,  to  influence  any  val¬ 
uable  publisher  is,  by  and  large,  a  myth. 

I  speak  fact,  not  fiction.  I  speak 
from  experience. 


DEMAND  IS  SEEN  FOR 
LUXURY  ITEMS 

Indianapolis  Jewelry  Store  Reports 
Remarkable  Results  From 
8,000  Line  Newspaper 
Advertisement 

Evidence  of  increasing  consumer  de¬ 
mand  for  the  so-called  luxury  items  is 
contained  in  the  remarkable  response  re¬ 
ceived  by  the  Kay  Jewelry  Company  of 
Indianapolis  to  its  ^th  anniversary  sale 
announcement.  It  consisted  of  four  ad- 


LABOR  BOARD  FORMED 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Sept.  24. — An 
industrial  labor  board  for  the  printing 
ink  manufacturing  industry  has  been 
constituted  by  the  trade  and  its  em¬ 
ployes  with  the  sanction  of  the  NRA. 
Its  members  are :  F.  W.  Gray  and  A. 
K.  Schoepf,  both  of  New  York,  and 
Martin  Driscoll  of  Chicago,  represent¬ 
ing  the  industry;  William  Wilson  and 
Edward  Neway,  both  of  New  York,  and 
Joseph  J.  Seppi  of  Chicago,  reprpent- 
ing  labor;  James  J.  Kerwin  of  Chicago, 
selected  by  the  above  named  members 
to  act  as  chairman. 


—a  test  campaign — marked  the  entrance 
of  Sunkist  oranges  into  advertising. 
That  was  27  years  ago. 

The  per  capita  consumption  of  oran¬ 
ges  has  increased  from  32  oranges  a 
year  then  to  72  oranges  a  year  now. 
A  new  generation  in  America  has  been 
reared — fed  on  orange  juice  from  in¬ 
fancy. 

Advertising  has  become  the  orange 
farmers’  new  hired  man.  By  stimula¬ 
ting  sales  it  enabled  them  to  change  red 
ink  into  profits.  It  resulted  in  a  normal 
prosperity  in  California  that  has  few 
parallels.  The  California  Fruit  Grow¬ 
ers  Exchange,  which  markets  and  ad¬ 
vertises  Sunkist  oranges,  is  a  coopera¬ 
tive,  composed  entirely  of  farmers  who 
merchandise  their  own  wares.  Ask  any 
of  them  as  to  the  vital  part  advertising 
has  played  in  the  prosperity  of  them¬ 
selves  and  their  families — what  it  hag 
done  through  increasing  demand  for 
their  product  to  enable  them  to  become 
greater  consumers  of  the  products  of 
others. 

But  what  of  the  consumer? 

While  Sunkist  orange  advertising  at¬ 
tempted  incidentally  to  bring  about  a 
preference  for  Sunkist  oranges,  this 
publicity  has  at  all  times  devoted  the 
major  share  of  its  expenditure  to  propa¬ 
gandizing  through  emotional  appeals  the 
value  of  oranges  as  such.  So  the  con¬ 
sumer  ate  more  oranges  and  fed  orange 
juice  to  his  children,  because  through 
advertising  he  learned  that  oranges 
were  something  more  than  a  delicious 
fruit  to  be  found  in  the  Christmas  stock¬ 
ing  or  at  the  4th  of  July  picnic.  He 
learned  of  their  health  properties — their 
vitamins,  their  minerals  and  their  value 
in  offsetting  acidosis  and  their  contribu¬ 
tion  to  sound  teeth.  The  Florida  orange 
growers  will  bear  witness  that  their 
consumption  largely  increased  through 
the  effort  of  California  advertising. 

Did  time  permit  I  might  spend  days 
giving  similar  illustrations  of  the  his¬ 
tory,  the  function,  and  the  contribution 
of  advertised  articles. 

Now  let  us  view  our  subject  from 
one  of  its  broadest  aspects. 

Surely  no  country  in  the  world  can 
boast  of  a  press,  both  local  and  nation^, 
such  as  vye  have  in  America.  The  type 
of  American  newspaper  and  magazine 
that  we  know  is  a  free  press.  Through 
^  multiplicity  of  advertising,  the  press 
in  our  generation  has  become  increas¬ 
ingly  independent.  For,  as  advertisers 
multiply,  each  individual  advertiser 
counts  for  less  and  less.  No  advertiser 
today  can  influence  the  editor’s  funda¬ 
mental  policies.  Any  editor  who  might 
be  thus  influenced  has  a  publication 
without  influence. 

No  more  vicious  calumny  has  ever 
been  put  forth  than  the  suspicion  that 
the  press,  in  any  major  or  important 
way,  can  be  influenced  editorially  by  its 
tdvertising  patrons. 

r - • - 
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I  state  here  that  a  free  press  has  been 
able  to  maintain  itself  in  its  freedom 
from  all  outside  influences,  including 
that  of  the  individual  advertiser,  largely 
through  total  volume  of  the  advertising 
patronage  which  it  created  and  deserved. 

Limit  the  freedom  of  advertising,  as 
it  would  be  limited  under  the  proposals 
of  its  adversaries,  and  we  would  do 
away  with  a  large  share  of  the  Amer¬ 
ican  press.  It  would  die  in  proportion 
as  advertising  would  die.  The  first 
to  go  would  be  the  country  newspaper, 
which  is  the  very  backbone  of  our 
American  democratic  freedom. 

And  if  these  newspapers  would  not 
literally  die,  the  very  paucity  of  their 
advertising  patronage  would  make  them 
editorially  subservient  to  the  occasional 
patron.  Of  this  there  is  ample  evidence 
in  those  foreign  countries  in  which  ad¬ 
vertising  in  the  modern  sense  is  still  in 
its  infancy.  There  the  press  is  largely 
prostituted  by  its  few  powerful  patrons. 

All  that  holds  true  of  the  effect  of 
free  advertising  on  the  life  of  the  press 
has  equal  validity  in  relation  to  that 
new  and  vast  instrument  of  public  in¬ 
formation — the  radio. 

Hear  ye!  End  free  advertising  and 
you  will  largely  end  a  free  press  such 
as  we  have  known.  Here,  again,  the 
two  philosophies  come  to  clash.  You 
and  I  must  choose. 

“.Advertising's  New  Place  in  Dis¬ 
tribution”?  It  is  all  according  to  your 
philosophy.  If  you  believe  by  peaceful 
revolution  our  system  should  be  changed 
into  one  of  regimentation,  or  near  regi¬ 
mentation,  you  may  or  may  not  accept 
a  new  thesis  on  advertising. 

I,  for  one,  feel  that  if  we  keep  adding 
responsibilities  and  authority  to  bureau¬ 
cracy,  from  the  very  nature  of  bureau¬ 
cracy,  no  matter  how  honest  or  high 
minded,  we  finally  place  the  dead  hand 
of  government  on  private  initiative. 

For  some  years  I  was  in  the  govern¬ 
ment  service  as  chairman  of  the  United 
States  Shipping  Board.  And  from  my 
experience  there  I  stated  here  in  Boston, 
that  I  have  found  “Government  in  busi¬ 
ness  to  be  poison  ivy  in  the  garden  of 
industry.” 

It  is  not  only  the  length  of  a  step 
that  counts,  but  it  is  the  direction.  So 
far  as  advertising  is  concerned,  those 
who  oppose  it  as  it  existed  propose  as 
a  substitute  such  action  which  finally 
must  result  in  the  regimentation,  or 
near  regimentation,  of  producer  and 
consumer  alike.  There  will  be  no  other 
alternative. 
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vertisements  on  consecutive  pages  and 
occupied  a  total  of  slightly  less  than 
8,000  agate  lines.  It  appeared  exclu¬ 
sively  in  the  Indianapolis  Times  and  was 
said  to  be  the  largest  single  jewelry  pro¬ 
motion  ever  carried  by  an  Indiana  news¬ 
paper  on  any  one  day. 

The  event  was  a  great  success,  ac¬ 
cording  to  Phil  Stepper,  manager  of  the 
Kay  store.  “We  were  kept  continu¬ 
ously  busy  from  morning  until  the  store 
closed,  and  served  more  than  2,000  peo¬ 
ple,”  said  Mr.  Stepper.  “We’ve  beaten 
last  year’s  figures  for  this  event  by  at 
least  50  per  cent.” 

Mr.  Stepper  was  assisted  in  merchan¬ 
dising  the  advertising  by  Robert  Seidel 
of  the  Indianapolis  Times  local  adver¬ 
tising  staff. 

GRASSICK  A  “SPECIAL” 

Joseph  M.  Grassick  has  joined  the 
Chicago  office  of  Williams.  Lawrence 
&  Cresmer  Company,  publishers’  repre¬ 
sentatives,  it  was  announced  this  week. 
He  was  formerly  local  advertising  man¬ 
ager,  Philadelphia  Daily  News.  Prior 
to  that,  he  was  western  advertising 
manager  of  the  Macfadden  Newspapers, 
which  included  the  Philadelphia  Daily 
News  and  Neiv  York  Ez’eninq  Graphic, 
for  a  period  of  eight  years.  Mr.  Gras¬ 
sick  was  also  with  Erwin,  Wasey  & 
Co.’s  service  department  for  about  ten 
years. 

BETTER  PAPER  CONTEST 

The  Illinois  Press  Association  is 
spon.soring  a  “better  newspaper”  contest 
for  Illinois  newspapers,  w’ith  awards  to 
be  made  late  this  fall  at  the  annual 
meeting.  Newspapers  issued  during  the 
first  week  in  October  will  be  acceptable 
and  contestants  are  to  mail  their  entries 
not  later  than  Oct.  10. 


FACTS 

ThePersonnel  Bureau  hasthepersonal, 
education  and  experience  records  of 
416  members  of  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  ranse  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man,  write 
or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  MPER.  Dhtctet 
Stock  Yards  Station  Chicago 


NO  CHARGE  TO  EMPLOYERS 


NEW  JOB  FOR  BISCA 

Jack  Bisca,  assistant  manager  of  the 
United  Press  in  Dallas,  Tex.,  left  re¬ 
cently  for  Kansas  City,  Mo.,  to  assume 
the  duties  of  United  Features  salesman 
for  Missouri,  Nebraska.  Kansas,  Colo¬ 
rado,  New  Mexico,  Arkansas,  Okla¬ 
homa  and  Texas.  Bisca  has  been  sta¬ 
tioned  in  Dallas  for  the  last  two  years. 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  Britith  organ  of 
ioumalitm  and  peblieity. 

SufaMflpIlMi  of  SB  a  yetf  lada^an 
3>  bMMs  ei  WaiM'i  Praa  N««i 
II  bMM  ei  “Pbotopiphv" 

II  bMM  ei  "Prinlint'’ 

II  liMM  ei  “Mifketiiie  A  Oedee" 

Only  Britith  member  of  the  A.  B.  C 
in  lb  field.  Lergetl  net  peid  tele. 

WORLD’S  ^ESS  NEWS 
AND  ADVERTISING 

4B,  Fettaf  Laae  Leadea,  E.  C  4 

'I 

Speaking  of  By-Lines 

HERE’S  ONE— 

By:  HOTEL  PICCADILLY 

We’re  convenient  to  advertising 
and  Publishing  Offices,  theatres 
and  cafes - 

You’re  home  when  you’re  with 
us — a  new  hotel,  600  rooms,  each 
with  bath,  circulating  ice-water, 
a  Beauty-Rest  Mattress  on  every 
bed.  Rates  ^2.50  and  up  but 
not  too  far  up. 

HOTEL 
P  I  CC  A  D  I  LLY 

A  Hop,  Skip  and  a  Jump  from 
Broadway  on  finest  45 tk  Street 
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FRENCH  FREEDOM  OF  PRESS 
UPHELD  BY  STREIT 


(Continued  from  page  9) 


Populaire.  Since  when  have  we  had  a  Com¬ 
munistic  daily?  I  wonder  how  much  prac¬ 
tical  treedom  we  would  allow  a  daily  seeking 
to  overthrow  the  Constitution  and  establish  a 
monarchy,  as  t' Action  Francaise  has  been  do¬ 
ing  for  twenty  years.  1  have  never  seen 
more  violent  attacks  on  any  government  than 
its  attacks  on  all  kinds  of  French  republican 
governments.  1  cite  the  extremes — for  they 
prove  the  freedom — -but  the  freedom  is  gen¬ 
eral.  Pertinax  is  a  much  mure  acute  critic 
of  most  French  governments  than  must  of  our 
governments  have  to  suffer — who  would  you 
oall  his  American  parallel?  I’ve  never  heard 
him  complain  of  lack  of  freedom  in  France. 
There  are  French  papers  which  are  ustially, 
though  not  always,  friendly  to  the  administra¬ 
tion,  just  as  with  us.  but  the  papers  of  the 
real  opposition  are  certainly  not  controlled  by 
the  government — and  France  has  had  no  land¬ 
slide  elections  as  we  and  the  British  have 
had  since  the  war. 

Another  thing  seems  to  me  important  for 
freedom  of  the  press;  the  practical  possibility 
of  using  one’s  freedom  to  start  a  new  paper. 
I  don’t  know  how  many  papers  have  been 
killed  in  the  States,  but  1  don't  recall  any 
genuinely  new  ones  that  have  been  started  in 
New  York  since  the  war  except  tabloids,  and 
two  of  these  were  backed  by  outside  papers 
or  chains.  1  don’t  see  anything  to  compare 
with  the  new  papers  launched  in  the  same 
period  in  Paris':  Quotidien,  Ami  du  Peuple, 
Paris-Soir,  Le  Jour,  etc.  Do  you  think  we 
really  have  a  freer  press  when  in  Chicago 
you  must  choose  between — how  many  papers 
now  are  left  there,  anyway? — while  in  Paris 
with  the  same  population  you  have  fifty  and 
can  buy  for  a  nickel  half  a-dozen  papers  giv¬ 
ing  you  at  least  four  radically  different  views 
on  nearly  everything? 

I  could  write  another  long  letter  criticizing 
the  French  press,  but  my  only  aim  now  is  to 
explain  briefly  why  I  think  you  have  been  led 
into  very  serious  error.  If  the  American 
press  has  been  spreading  the  idea  that  the 
French  no  longer  enjoy  freedom,  all  I  can 
say  is  that  our  own  doorstep  seems  to  need 
attention,  for  then  we  are  not  getting  accu¬ 
rate  news  on  the  subject. 

I  agree  with  you  that  the  free  countries 
must  stick  together,  but  1  certainly  see  no 
reason  to  leave  out  France,  and  every  reason 
to  include  her  on  an  equal  basis  with  the 
others  you  name. 

Incidentally  1  would  not  agree  with  you 
in  including  either  France  or  Russia  with 
Germany,  Japan  and  Italy  as  nations  threaten¬ 
ing  world  peace  today.  The  last  three,  yes, 
but  if  one  includes  France  and  Russia  I  think 
one  must  also  include  just  as  much  (though 
for  a  different  set  of  reasons)  the  United 
States  and  Britain.  Although  I  think  each 
of  these  four  is  by  some  of  its  active  or  pas¬ 
sive  policies  contributing  to  the  danger  of 
war,  and  that  the  three  great  democracies  are, 
by  their  failure  to  stand  together  for  peace 
and  law  and  order,  doing  far  more  to  bring 
on  war  than  are  the  autocracies,  yet  I  would 
not  say  that  any  of  them  are  threatening 
peace,  nor  that  Russia  is.  I  would  say  that 
Germany,  Japan  and  Italy  are  basically  for 
settling  things  by  war,  and  the  other  four  are 
all  more  (though  none  100  per  cent)  on  the 
side  of  building  up  a  system  of  settling 
things  by  law.  There  is  no  virtue  or  vice  in 
it;  it  is  simply  a  case  of  the  haves  and  the 
have-nots.  My  sym|iathies  are  on  the  side  of 
those  who  stand  for  international  law  and 
order,  no  matter  what  their  reason,  because 
I  believe  its  development  is  the  only  salva¬ 
tion  of  all  seven  powers,  and  everyone  else. 

I’m  all  for  the  free  flow  of  news,  but  if 
I  were  you  I  wouldn’t  put  too  much  faith 
in  the  United  States  government  doing  much 
to  help  that  in  any  international  conference. 
I  have  had  as  much  exiierience  as  most  cor¬ 
respondents  with  our  government  in  confer¬ 
ences,  and  believe  me  its  record  is  pretty 
bad.  We  began  well  with  Wilson  and  started 
the  ball  rolling,  but  after  we  went  isolationist 
we  went  secretive  too,  for  the  government 
had  to  hide  everything  it  was  doing  over  here 
as  much  as  possible  from  its  own  press  and 
citizens.  Naturally  the  hush-hush  has  been 
the  worst  here  in  Geneva  for  it  was  because 
of  rejection  of  the  League  that  the  Republicans 
had  to  invent  all  this  backdoor  stuff.  I  could 
talk  to  you  by  the  hour  on  it.  I’ve  done 
something  as  President  of  our  Association 
here  to  get  international  meetings  opened  to 
the  press,  but  never  did  I  get  any  help  from 
the  U.  S.  government  or  its  delegates.  The 
League  and  its  officials  (including  especially 
men  like  Henderson  as  President  of  the  Dis¬ 
armament  Conference)  have  helped  us  far 
more  than  any  government  in  improving  the 
freedom  of  the  news,  and  among  the  govern¬ 
ments,  the  French  and  British  are  more  de¬ 
serving  of  thanks  than  ours.  I  have  often 
attended  press  conferences,  confidential  and 
quote  or  semi-quote,  given  by  British  and 
French  delegates;  I  have  rarely  seen  at  the 
conferences  of  the  American  delegates  any 
foreigners,  and  when  there  are  some  invited 


our  people  usually  make  a  little  set  speech 
and  shut  up  like  clams.  Things  have  been 
improving  lately  where  Bob  Pell  is  on  the  job, 
but  we  are  only  catching  up  with  a  proces¬ 
sion.  As  for  the  news  our  delegates  usually 
give  us,  it  is  a  standing  source  of  complaint 
by  all  our  European  correspondents  at  all  the 
conferences  I’ve  attended.  I  have  heard  a 
number  of  them  say  they  get  much  more  news, 
and  more  accurate  and  less  colored  news, 
from  the  Europeans  than  from  our  own  people. 

I  am  in  a  position  where  I  have  to  deal  with 
multilateral  controversy  most  of  the  time  and 
where  I  have  to  have,  and  do  have,  a  great 
variety  of  national  news  sources.  In  my  ex¬ 
perience,  the  most  reliable  and  generally  best 
news  sources  in  this  field  are  by  all  odds  the 
experienced  international  officials  (both  here 
and  at  Basle)  regardless  of  their  nationality, 
and  the  experienced  “diplomatic”  correspon¬ 
dents  of  various  nationalities.  Among  the 
government  people,  I  have  found  the  French 
generally  to  be  the  best — less  secretive,  less 
propagandish,  more  realistic  and  above  all 
more  clear-headed  and  precise  and  concrete. 
I'm  not  talking  about  the  news  that  is  printed, 
but  the  news  that  forms  the  raw  material 
with  which  every  correspondent  works — the 
mass  of  conflicting,  confirming  and  supple¬ 
mentary  data,  public,  exclusive,  confidential, 
etc.,  upon  which  he  bases  his  cable  accord¬ 
ing  to  his  judgment,  if  he  is  free.  Most 
journalists.  I  find,  want  to  be  accurately  in¬ 
formed  themselves,  however  little  they  may 
be  able  to  inform  accurately  their  readers, 
and  those  that  are  worth  their  salt  mistrust 
all  governmental  people,  including  their  own. 
when  seeking  to  get  not  the  government’s 
view  but  a  factual  account  of,  say,  a  secret 
meeting.  That  is  why  there  is  a  good  deal 
of  comparing  of  notes  among  correspondents 
of  different  nationalities. 

A  thing  that  has  struck  me  in  conferences 
is  that  the  correspondents  who  come  with  the 
delegation  from  Washington  are  generally 
much  less  independent  of  the  delegation  than 
the  .■\merican  correspondents  abroad  are. 
They  sometimes  seem  as  docile  and  trusting 
and  spoon-fed  as  the  governmental  press  in 
rmice  and  Britain. 

One  of  the  worst  obstacles  to  the  free  flow 
of  news.  I  believe,  is  lack  of  good  confidential 
contact  between  many  correspondents  and 
many  foreign  delegations — (not  that  contact 
with  the  home  delegation  couldn’t  be  im¬ 
proved).  It  is  not  enough  to  get  the  home 
government’s  view  freely  on  any  interna¬ 
tional  question,  one  must  get  the  other  sides 
and  present  them  as  fairly  and  sympathetically 
if  there  is  to  be  the  mutual  understanding 
that  peace  requires.  And  each  government 
needs  not  only  to  make  itself  clear  to  its 
own  press,  but  to  the  correspondents  of  the 
other  countries  involved.  Our  delegations 
(with  the  bright  exceptions  of  Norman  Davis 
and  Bob  Pell)  are  among  the  most  backward 
in  this  respect.  Anything  you  can  do  to  get 
our  governmental  people  to  be  more  receptive 
and  friendly  to  foreign  journalists  will  be 
very  much  to  everyone's  benefit.  The  more 
generous  we  are  in  this  respect,  the  easier 
it  will  be  for  our  correspondents  to  improve 
their  contacts  with  other  governments  and 
delegations. 

I  meant  to  write  only  a  few  words — but 
look  what  happens  when  one  starts  talking 
shop!  I’ve  got  things  all  out  of  balance,  for 
I’ve  given  all  my  space  to  things  on  which  we 
differ  and  thus,  I  fear,  given  the  impression 
that  I  write  in  a  criticising  spirit — when  the 
opposite  is  true. 

With  best  regards, 

Cla»ence  Streit. 


WORK  ON  STUDIO  STARTS 

Construction  of  the  steelwork  in  con¬ 
nection  with  the  new  $500,000  building 
which  will  house  the  Chicago  Trilntne's 
WGX  radio  studio  began  this  week. 


CoodricK 

“  .  .  .  .  Their  uni¬ 
form  surface  insures 
less  wear  on  plates.” 

Write  for  list  ef 
prominent  users. 

NILES  &  NELSON,  INC 

ExcUttivt  Distrikmten 
75  WEST  STREET.  NEW  YORK 
400  W.  MADISON  ST..  CHICAGO 


THREE  JOIN  COLUMBIA  FACULTY 

Three  new  instructors  have  been  ap¬ 
pointed  to  the  staff  of  the  School  of 
journalism  at  Columbia  University, 
New  York,  They  are  Dr.  Douglas  S. 
Freeman.  Reginald  Coggeshall  and 
Howard  P.  Jones.  Dr.  Freeman  is  the 
editor  of  the  Richmond  (Va.)  Nezes 
Leader.  He  will  conduct  a  seminar  de¬ 
voted  to  preparing  a  review  of  the 
week's  news  for  publication  on  Satur¬ 
day.  Dr.  Freeman  will  commute  to  his 
classes  by  plane.  Dr.  Coggeshall  has 
been  with  the  Boston  Hera/d,  Associated 
Press  and  the  Paris  edition  of  the  .\'ezi' 
York  Herald,  as  well  as  instructor  in 
journalism  at  the  Universities  of  Ore¬ 
gon  and  Minnesota.  He  will  conduct  a 
course  in  feature  writing  in  the  junior 
class.  Mr.  Jones  is  the  editor  of  Xa- 
tional  Municipal  Reznezv.  He  will  give 
a  course  of  lectures  on  contemporary 
problems  in  municipal  affairs,  and  an¬ 
alyze  the  relations  of  city  governments 
to  the  press. 


NEW  CREATIVE  DIVISION 

With  a  staff  of  four  men,  two  of 
them  new  to  the  paper,  the  organization 


the  Los  Angeles  Times  new  Creativt 
Division  has  been  completed  under  the 
direction  of  W.  R.  Penney,  advertising 
sales  supervisor.  The  department  w2 
work  in  close  harmony  with  executives 
of  the  display;  and  classified  depart¬ 
ments  in  creating  and  organizing  ideas 
of  a  timely  and  special  feature  nature. 
.•\ssisting  Mr.  Penney  are  A.  H.  Gar- 
rique  and  Don  Taylor,  transferred 
from  the  classified  and  national  depart¬ 
ments  of  the  Times,  and  B.  H.  Heflin 
and  Xorbert  Hensler,  formerly  of  the 
display  staff,  Los  Angeles  Examiner. 


LA  ROSE  SUCCEEDS  GEE 

Royale  LaRose,  who  has  been  asso¬ 
ciated  with  the  Appleton  (Wis.)  Post- 
Crescent  advertising  staff  since  1923, 
has  Ijeen  named  advertising  manager  oi 
the  daily  succeeding  the  late  Ralph  Gee, 
according  to  H.  L.  Davis,  general  man¬ 
ager.  Mr.  LaRose  was  graduated  from 
Lawrence  College  with  a  B.  .-V.  degree 
in  1928.  During  his  college  career  he 
served  as  business  manager  of  the 
school  publication,  sports  editor  of  the 
college  newspaper  and  the  annual  pub¬ 
lication. 
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For  Everything  Electric 
See  General  Electric 

The  cempUu  G-E  line  enables 
you  to  entrust  mt  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GEBIERAL  ^  EUBCTRIC 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Neivspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 


FRICTION  DRIVE 

— an  exclusive  feature 
of  the 

GOSS  CURVED 

ROUTING  MACHINE 

•  Safety,  dependability, 
precision,  and  speed  are  all 
important  factors  that  con¬ 
tribute  to  the  recognized 
economy  of  the  Goss  Friction- 
Driven  Curved  Routing  Ma¬ 
chine — the  only  one  made 
without  tapes  or  belts  for 
driving  the  cutter  spindle. 

.  .  .  Anti-friction  bearings  on 
all  rapidly  moving  parts  make 
for  long  life  and  lower  power 
costs.  All  adjustments  and 
operating  mechanisms  are 
positive,  handy,  and  easy  in 
action.  .  .  .  Investigate  the 
advantages  of  this  machine — 
Write  for  full  data  at  once! 


PRINTING  PRESS  COMPANY 

CHICAGO,  ILLINOIS 

N«w  Yoric  Office  -  280  Eeit  Forty-Second  Sim 
Sen  FreneiKO  OfTice  •  •  707  Cell  BuiMinl 

THE  GOSS  PRINTING  PRESS  COMPANY 
OF  ENGLAND,  LTD.  -  ■  ■  LONDON 


HEADED  FOR 
THE  JUNK  PILE 

Stored  awey  In  nuny  newspaper  ofRcei  are 
pieces  of  HMchinery  or  other  equipmenl  thei 
are  not  in  use.  They  ere  in  excellent  con¬ 
dition  and  today  have  a  valne.  A  year  froai 
now  that  value  will  have  leesened  and  H  will 
continne  to  depreciate  until  uvunlually  the 
article  will  reach  the  lank  pllu. 

Today  Ihurt  is  a  dtaend  for  asad  aiaterlel 
end  you  can  Rad  a  bayar  by  Insattina  a 
ClassIffed  ad  andtt  “EqaipaianI  For  Sale” 
on  the  ClassIffed  Pete. 

CLASSIFIED  SERVICE 
EDITOR  A  PUBLISHER 
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BENEFIT  VOTED  IN  N.  Y. 


Guild  Approves  This  Method  of  Fund 
Raising — Broun  Chairman 

Members  of  the  Newspaper  Guild  of 
Xew  York  have  voted  to  conduct  a 
"benefit”  to  collect  funds.  A  poll  on 
the  question,  which  has  been  hotly  con¬ 
tested,  resulted  in  a  239-186  vote  in 
favor  of  holding  such  an  affair.  Hey- 
wood  Broun,  vice-president,  was  elected 
chairman  of  the  committee  to  make 
plans  for  the  “benefit.” 

The  representative  assembly  recently 
voted  15  to  13  to  increase  dues  from  a 
flat  $1  monthly  rate  (50  cents  for  those 
earning  $25  or  less)  to  1  per  cent  of 
each  member’s  salary.  After  the  vote 
the  assembly  voted  to  defer  action  for 
one  week  and  to  re-examine  the  sub¬ 
ject  after  a  thorough  canvas. 

.\t  the  present  rates,  an  announce¬ 
ment  of  the  meeting  stated,  the  New 
York  guild  is  running  a  deficit  each 
month  and  is  unable  to  meet  fully  its 
national  dues. 

A  guild  committee  met  last  week 
with  Scripps-Howard  executives,  and 
individual  points  in  the  program  ad¬ 
vanced  for  a  contract  with  the  Neiv 
York  World-Telegram  were  discussed. 
Further  meetings  will  be  held. 

The  American  and  New  York  guilds 


EDITOR  &  PUBUSHER 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Time  —  .St  per  line 

3  Times  —  .4#  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  ,7S  per  I^ 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
par  insertion  as  earned  hy  freiiuency  el 
insertiaa.  Minimum  space,  three  lines. 
The  Editor  A  Puhlisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 


Brokars 


Bnylag,  Selling,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Lea  Feighnsr,  Pythian  Building,  Nash- 
rllla,  Hleh..  or  J.  W.  Uapoles,  Murphy's 
Hotel,  Richmond,  Va. 


For  PaciBc  Coast  Daily  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 


Rare  Opportunity  for  one  with  limited 
capital,  fair  ability  and  some  experience. 
Weekly  newspaper  in  one  of  the  best 
towns  of  Long  Island.  Well  established, 
enjoying  fair  patronage,  adequate  equip¬ 
ment.  Price  low,  terms  easy.  J.  B. 
Shale,  Times  Building,  New  York. 


Newspaper  Wanted 


Experienced  Newspaperman  wishes  to 
purchase  weekly  or  small  daily  in  live 
town  or  will  Invest  and  take  charge. 
Give  full  particulars.  A-826,  Editor  & 
Pubiisher. 


Newspaper  for  Sale 


For  Sale — Newspaper,  town  25,000,  modern 
plant.  South;  owner  handling.  If  flnan- 
clally  responsible,  write.  A-830.  Editor 
St  Publisher. 


Investment  Opportunity 


Newspaperman  with  $25,000  or  more 
wanted  to  Join  in  effecting  merger  in 
good  paying  field  with  excellent  future; 
Western  county  seat  city.  Write  Box 
A-836.  Editor  &  Publisher. 


Insurance 


Build  Circulation  that  sticks  with  News¬ 
paper  Accident  Insurance  Policies.  Write 
Jim  G.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company,  Chicago,  Illinois. 


Circulation  Promotion 


Promotion,  to  bring  "bettor  times,"  Hud¬ 
son  De  Priest  St  Associates,  world's  record 
circulation  builders.  244  5th  Ave.,  N.  Y.  C. 

Newspaperdom'sI.eadingCirculatlonBuilders 

Morrison  Plan 

"The  Plan  that  Pays  and  Proves  It" 
Write  the  John  F.  Morrison  Company. 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 


letter  Daily  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-bulld- 
mg  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease,  regardless  of  business  conditions  in 
^ur  field,  write  or  wire  collect  The  Charles 
.  artlowe  Company,  Occidental  Building, 
.ndlanapella 


nxivt'd  this  week  to  more  commodious 
quarters  at  49  \V.  45th  street.  They 
were  previously  quartered  at  55  W. 
42nd  street. 


HAROLD  BRAYMAN  APPOINTED 


Becomes  Head  of  Philadelphia  Eve¬ 
ning  Ledger  Washington  Bureau 

Harold  Brayman  this  week  became 
head  of  the  Philadelphia  Evening  Led¬ 
ger  Washington  bureau,  succeeding 
\\illiam  C.  Murphy,  Jr.,  who  resigneU 
to  take  charge  of  the  publicity  depart¬ 
ment  of  the  American  Liberty  League. 
Murphy  was  formerly  connected  with 
the  New  York  World  and  Philadelphia 
Public  Ledger  bureaus  at  the  capital. 

The  vacancy  in  the  bureau  has  been 
filled  by  Frank  Weir,  of  the  Evening 
Ledger’s  rewrite  staff.  Weir  obtained 
his  first  newspaper  job  in  March,  1932, 
by  getting  a  story  on  the  happenings  in¬ 
side  the  Lindbergh  home  at  Hopewell 
following  the  baby’s  kidnapping,  al¬ 
though  he  was  not  a  reporter  at  the 
time.  He  had  accompanied  a  Ledger 
reporter  to  Hopewell  to  “be  in  on  the 
excitement,”  and  managed  to  get  by 
police  and  other  guards  disguised  as  a 
workman.  John  J.  McLaughlin,  man¬ 
aging  editor.  Evening  Ledger,  rewarded 
him  with  a  job  for  the  scoop. 


Help  Wanted 


.\dvertiMinK — Businrxs  Manager  who  can 
increase  national  and  local  advertising  for 
daily  with  5,000  circulation;  on  small  sal¬ 
ary  until  earnings  justify  more.  Wanted 
at  once.  Address  A-824.  Editor  &  Pub¬ 
lisher. 


Circulation  Man  to  put  across  small  New 
England  daily.  Salary  and  bonus.  A-834. 
Editor  &  Publisher. 


Ktlltor— Day  job;  circulation  50,000;  popu¬ 
lation  150,000;  independent;  salary  mod¬ 
erate;  advancement  promised  when  ability 
to  write  vigorous,  meaty  editorials 
proved;  do  not  apply  unless  record  proves 
ability;  correspondence  confidential  but 
thorough  investigation  made;  state  age, 
training,  experience,  salary  needed.  Ad¬ 
dress  A-820,  Editor  &  Publisher. 


Situations  Wanted 


AdvertlsinK  Display  Man — Age  30,  mar¬ 
ried.  ten  years'  experience;  guaranteed 
producer;  good  copy  writer  and  lay-out 
man;  moderate  salary;  will  go  anywhere, 
A-T89,  Editor  &  Publisher. 


Advertising  Manager— Now  employed;  en¬ 
viable  record  as  new  business  producer. 
Know  how  to  handle  staff.  14  years'  ex¬ 
perience.  Educated,  sober,  fighter.  Ex¬ 
cellent  references.  Salary  reasonable. 
A-817,  Editor  &  Publisher. 


Advertising  and  Journalism — Young  man, 
college  trained,  experienced  in  office  rou¬ 
tine.  wants  newspaper,  magazine  or  ad¬ 
vertising  agency  job  of  any  sort.  Am¬ 
bition — to  become  a  copy-writer  or  re¬ 
porter.  Intelligent,  conscientious  and  ef¬ 
ficient.  Highest  references.  If  job  has 
good  future  minimum  salary  Is  accept¬ 
able.  A-806,  Editor  &  Publisher. 


Advertising  Solicitor,  copy  writer,  10 
years  daily  newspaper  experience«all  clas. 
sifications  mercantile  copy.  Successful 
record  New  England  and  Southern  States. 
Can  qualify  for  manager's  job.  Age  38, 
married.  Go  anywhere,  low  starting  sal¬ 
ary.  I  mean  business.  Want  permanent 
connection.  A-837,  Editor  &  Publisher. 


.Advertising  Man— Department  store  and 
newspaper  experience;  knows  present  day 
selling  problems;  good  record;  young;  now 
employed.  A-823,  Editor  &  Publisher. 


.Advertising — Mr.  Publisher:  Would  an  Ad¬ 
vertising  Manager  who  has  had  twelve 
years'  successful  selling  and  managerial 
experience  be  the  type  of  man  you  are 
looking  for  to  guide  and  promote  adver¬ 
tising  gains  on  a  sound  basis  for  your 
publication?  Thorough  knowledge  of 
classified,  local  and  national  advertising. 
Present  position  several  years.  Highest 
calibre  references;  age  35,  college  train¬ 
ing,  married.  Will  go  anywhere  for  real 
opportunity.  A-805.  Editor  &  Publisher. 


Business  .Manager — Thoroughly  experi¬ 
enced  in  Advertising,  Circulation  and 
Accounting.  Successful  In  reducing  costs 
and  maintaining  them  at  low  level  and. 
at  the  same  time,  increasing  business  and 
circulation.  Excellent  references.  A-831, 
Editor  &  Publisher. 


Circulation 

There  Is  a  Publisher  who  would,  provid¬ 
ing  the  cost  would  not  be  excessive,  wel¬ 
come  to  his  staff  a  circulation  executive, 
possessed  of  experience  gained  over  a 
period  of  twenty^  years  on  major  and 
minor,  urban  and"  metropolitan,  evening, 
morning  and  Sunday  papers.  The  ser¬ 
vices  of  such  a  man,  aged  40,  will  be 
available  after  Nov.  Ist.  To  arrange  for 
personal  Interview,  address  A-793,  Edi¬ 
tor  &  Publisher. 


HAROLD  A.  DRYDEN 

Harold  A.  Drjden,  classified  adver¬ 
tising  manager  of  the  Peoria  (Ill.) 
Journal-Transcript  for  more  than  15 
years,  died  Sept.  24  at  his  home.  He 
was  38  years  old.  His  association  with 
the  Journal  began  when  he  was  a  car¬ 
rier.  Excepting  for  a  short  time  pre¬ 
vious  to  that,  all  his  business  career 
had  been  devoted  to  the  newspapers. 
He  advanced  from  carrier  to  the  po¬ 
sition  of  solicitor  for  the  classified  de¬ 
partment  and  then  to  the  office  of  man¬ 
ager.  He  was  recognized  as  a  leader 
in  the  classified  advertising  field  and 
at  one  time  was  secretary  of  the  Asso¬ 
ciation  of  Newspaper  Classified  .Adver¬ 
tising  Managers.  He  also  served  on 
the  board  of  directors. 


McGIFFIN  TO  BUFFALO 

Norton  McGiffin,  who  for  the  past 
year  has  been  editor  of  the  Jefferson 
City  (Mo.)  Post-Tribune,  has  joined 
the  staff  of  the  Buffalo  Evening  Neios 
as  an  editorial  writer.  Mr.  McGiffin,  a 
graduate  of  Hamilton  College  and  the 
University  of  Southern  California  Law 
School,  entered  newspaper  work  in 
1928  as  editorial  writer  of  the  Houston 
Chronicle.  Prior  to  that  he  practiced 
law  in  Midland,  Tex. 


Situations  Wanted 


Circulation  Manager — Sixteen  years’  ex- 
perience  on  big  Eastern  newspapers,  11 
years  manager.  Record  of  production  best 
reference.  Thoroughly  familiar  Home 
Delivery  and  newsdealer  distribution.  A. 
B.  C.  records  always  perfect.  Handled 
many  big  contests.  Also  had  five  years 
editorial  work  and  two  years  in  adver¬ 
tising.  Age  42.  married,  two  children. 
Refer  to  past  employers.  A-838.  Edito, 
&  Publisher, 


Circulation— If  you  are  looking  for  a  cir¬ 
culation  manager  who  can,  without  loss 
of  time,  get  results  at  reasonable  cost, 
one  experienced  on  papers  from  50,000  to 
400,000  circulation,  write  A-803,  Editor 
&  Publisher. 


Circulation  Manager  available  at  once. 
Excellent  references,  good  habits.  Un¬ 
employed,  due  to  sale  of  paper.  Con¬ 
fident  of  handling  circulation  in  all  its 
details.  Will  come  for  interview.  A-828 
Editor  &  Publisher. 


('irculation  Manager — Specialist  in  build¬ 
ing  strong  carrier  bey.  office  controlled, 
organizations.  Was  circulator  on  two 
newspapers  of  over  40.000  home  delivered 
varied  experience  during  past  20  years  on 
morning,  evening,  Sunday  and  combina¬ 
tions.  handling  motor  routes,  newsdealers, 
mail.  etc.  Are  you  seeking  a  well  sea¬ 
soned  live-wire,  who  can  “pep’*  up  the 
old  organization  and  regain  lost  ground? 
All  my  former  employers  will  attest  to 
ability  as  a  promoter  and  an  economist. 
Employed  at  present.  Been  here  several 
years  but  desirous  of  position  with 
broader  future.  A-780,  Editor  &  Pub¬ 
lisher. 


ClasNifled  Manager  or  Assistant,  metro¬ 
politan  experience,  morning,  evening  and 
combination  papers;  latest  developments 
in  both  North  and  South.  College  gradu¬ 
ate.  write  promotion.  Record  details  on 
request.  A-835,  Editor  &  Publisher. 


Composing  Room  Executive  or  Superin¬ 
tendent;  15  years’  experience  as  foreman 
and  superintendent  on  daily  newspapers. 
Married,  very  reliable.  Can  furnish  first- 
class  references.  Address  A-818,  Editor 
&  Publisher. 


Composing  Room  Executive.  Mechanical 
Superintendent.  Seasoned.  aggressive, 
business-like.  A-812.  Editor  &  Publisher. 


Copy  Reader.  Class  A.  wants  job.  Last 
four  years  in  slot  Kansas  City  Journal- 
Post  Reference:  Managing  editor  Jour¬ 
nal-Post.  Edward  R.  Schauffler,  4460 
Rockhill  Terrace,  Kansas  City.  Mo. 


Desk  Man.  rewrite,  reporter,  ex-marine, 
married,  well-educated,  27,  year  experi¬ 
ence  on  daily  of  10.000  circulation;  dire 
immediate  need.  Several  languages 
spoken.  Will  go  anywhere.  A-792,  Edi¬ 
tor  &  Publisher. 


Editor,  news  writer,  sales  builder;  knows 
news  (politics,  sports,  finance.  etc.); 
knows  advertising  (agency,  manufacturer, 
newspaper) ;  fifteen  years’  experience. 
Age  38.  A-825.  Editor  &  Publisher. 


Situations  Wanted 


.Managing  Editor — <)f  nationally  prominent 
daily  desires  change,  for  good  reasons. 
Lung,  successful  record  as  news  execu¬ 
tive;  widely  quoted  editorial  writer.  New 
York  background.  College  man.  Salary 
in  accord  with  limes.  Young,  aggressive. 
I'nusual  references.  Box  A-833,  Editor  & 
Publisher. 


-Mechanical  ^tuperintendent — Practical  all 
departments.  Low  cost  operator.  Metro¬ 
politan  experience.  Two-fisted  supervi¬ 
sion.  Wide  awake.  A-827,  Editor  & 
Publisher. 


Mechuni<>al  Superintendent  —  Thoroughly 
competent,  with  30  years’  experience  in 
newspaper  production  as  well  as  in  steam 
and  electrical  engineering,  is  available. 
This  man  is  a  past  master  In  photo-en¬ 
graving,  composition,  stereotyping,  press 
work,  and  knows  how  to  produce  good 
printing — quantity  production — at  small 
cost.  He  has  supervised  erection  of  news¬ 
paper  plants  and  is  fully  kiformed  on 
sound  proofing,  air  conditioning  and  the 
modern  improvements  essential  for  best 
results.  Address  George  C.  Flint,  842 
Gunderson  Ave.,  Oak  I*ark,  Ill.  Best  of 
references  as  to  character  and  ability. 


NewH  Man — Experience  gained  on  out¬ 
standing  Middle  West  paper,  the  editorial 
executives  of  which  recommend  him  as 
being  able  to  fill  any  position — rewrite, 
desk,  special  assignment,  etc.  Age  28, 
married,  college  graduate.  Will  go  any¬ 
where.  A-832,  Editor  &  Publisher. 


Newspaper  General  Manager  available. 
Capable  coordinator,  analyst,  salesman. 
Under  40;  16  years’  experience.  Sold 

successful  daily  1929.  Have  since  joined 
and  left  three  of  country’s  most  profitable 
papers,  to  gain  further  experience.  Know 
how  to  get  the  business  and  how’  to  keep 
large  share  of  revenue  for  owners.  Con¬ 
tract,  full  control,  no  salary,  share  of 
net  basis.  East.  25,000  city  or  more. 
A-829,  Editor  &  PubTlsher. 


Newspaper  Pressman,  capable  and  effici¬ 
ent,  is  available  at  once  for  position  with 
a  reliable  concern.  Sixteen  years’  experi¬ 
ence.  Good  references.  Go  anywhere. 
Albert  Keating,  42  Hlllberg  Are.,  Brock¬ 
ton,  Mass. 


Pressman-Stereotyper  wants  a  job.  Thor¬ 
oughly  capable  in  both  branches.  Best 
of  recommendations  as  to  ability,  sobriety, 
etc.  On  one  job  24  years.  Wire  or  ad¬ 
dress,  E.  T.  Smith,  care  St.  Louis  Law 
Printing  Co.,  St.  Louis,  Mo. 


Secretary  and  Office  Manager,  associated 
with  well-known  firm  of  Publishers’  Rep¬ 
resentatives  for  13  years,  anxious  accept 
any  position  where  her  experience  will 
be  of  value.  Has  also  solicited  advertis¬ 
ing.  Can  furnish  excellent  reference. 
A-796,  Editor  &  Publisher. 


Sports  Writer,  reporter,  copy  desk,  young, 
.single,  ambitious,  5  years  daily  and  week¬ 
ly  experience.  Anywhere.  A-819.  Editor 
&  Publisher. 


Stereotyper— 30,  over  ten  years’  experience 
on  dailys.  Willing  to  go  anywhere.  A-821, 
Editor  &  Publisher. 


Young  W’oman.  with  college  training  and 
general  office  experience,  desires  position 
in  publishing  office  in  Southern  California. 
Six  years’  experience  in  New'  York  office 
of  nationally  circulated  magazine  in  prep¬ 
aration  of  manuscripts,  proof  reading,  lay¬ 
out,  and  handling  of  A.B.C.  te'eords. 
Available  October  15.  Box  A-762,  Editor 
&  Publisher. 


Mechanical  Equipment  (or  Sale 


For  Sale— 20-page  Duplex  Single  Deck 
Web  Press,  Metropolitan  model;  Model 
8  Linotype,  serial  number  over  44,000, 
like  new.  1,000  lb.  Automatic  Quick 
Melting  Furnace;  Hoe  heavy  duty  Com¬ 
bination  Jig  Saw'  and  Drill.  Large  quan¬ 
tity  Wood  Type,  up  to  150-llne.  Anything 
for  the  Newspaper  or  Printing  Plant. 
Thomas  W’.  Hall  Company.  Stamford, 
Conn. 


Mechanica4  Equipment  Wanted 


W'anted — Four-color  press  capable  of 
printing  four  colors  on  eight,  twelve  and 
sixteen  pages.  Address  “Press,**  Editor 
&  Publlshei. 


NEED  A  CIRCULATION  MANAGER? 

We  have  several  men  listed  who  have  circulation  pro¬ 
duction  records  that  stamp  them  as  being  above  the 
average.  Home  delivery,  street,  newsstands,  pro¬ 
motion  ...  in  fact  every  angle  of  circulation  work 
has  been  covered  with  outstanding  success  in  their 
individual  experiences. 
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By  MARLEN  PEW 


COPY  JABBERWQCKY 


By  Frank  E.  Walker 
Telegraph  Editor,  Galveston  (Tex.)  Sews. 


’Twas  deadline  and  the  teletypes 
Did  clang  and  rattle  in  the  night. 
All  haywire  was  the  state  report. 
With  upper  case  bedight. 


Beware  the  uncaught  error,  lad! 

The  libel  suits,  the  bawlings  out. 
Beware  the  sloppy  headline,  shun 
The  bulletins  that  lie  about. 


He  took  his  CQN  in  band. 

Long  time  the  uncaugbt  error  sought. 
So  hied  him  to  the  old  proof  spike, 

.\nd  stood  awhile  in  thought. 


And,  as  in  muddled  thought  he  stood. 

The  uncaught  error,  full  of  blame, 

Clame  slithering  through  the  wet  woodpulp, 
And  libeled  as  it  came. 


One,  two!  One,  two!  And  through  and 
through. 

The  CQN  went  snicker-snack! 

He  marked  it  dead,  rewrote  the  head. 

And  went  careening  back. 


“And  bast  thou  nailed  the  error,  son? 

“Come  to  the  bar.  I’ll  buy  the  beer! 

“The  nasty  libel  suit  is  void, 

“We’ll  drink  and  make  whoopee  and  cheer.’’ 


’Twas  deadline  and  the  teletypes 
Did  clang  and  rattle  in  the  night. 
All  haywire  was  the  state  report. 
With  upper  case  bedight. 


DO  you  remember  the  bitter  talk, 
during  the  early  days  of  the  Lind¬ 
bergh  kidnaping,  about  alleged  news- 
paj^r  interference?  Thousands  of  hys¬ 
terical  protest  letters  and  telegrams 
poured  in  on  the  police  of  New  Jersey 
and  New  York  and  nearly  every  editor 
received  a  ration  of  complaints  that 
the  prejs  was  helping  the  kidnapers. 
A  woman’s  club  in  California  sent  a 
petition  to  Editor  &  Publisher,  de¬ 
manding  press  silence  on  pain  of  re¬ 
prisals  in  the  form  of  a  boycott  of 
advertisers.  Even  some  prominent  but 
faint-hearted  editors  agreed  the  press 
should  withdraw  from  the  case.  Col. 
Lindbergh,  however,  was  fair  enough 
to  the  reporters,  though  that  gentleman 
has  strict  and  I  believe  often  imprac¬ 
tical  notions  about  press  relations. 

Well,  in  the  light  of  present  events, 
with  the  kidnaper’s  notes  all  made 
public,  and  with  the  plot  fairly  well 
revealed,  who  will  say  that  newspapers 
interfered  with  the  action  of  the  police, 
or  the  family?  The  contrary  is  true. 
The  newspapermen  cooperated  with  the 
police,  suppressed  matter  which  might 
have  aided  the  kidnaper,  and  even 
published  fake  news  at  the  behest  of 
the  police  and  Lindbergh  family  to 
throw  the  criminal  off  the  pursuit  trail. 
On  one  occasion.  Col.  Lindbergh  thought 
he  was  being  too  closely  followed  by 
reporters  and  asked  for  greater  free¬ 
dom  of  action.  He  received  it,  promptly. 

It  is  a  pleasure  to  see  the  authorities 
giving  belated  credit  to  the  newspapers. 


the  minister  exhausts  his  arts  in  an  at¬ 
tempt  to  penetrate  your  spiritual  depths. 

Be  it  said  for  the  Lutherans  that  they 
denounce  as  a  desecration  the  selling 
of  church  furniture  for  advertising  pur¬ 
poses  and  ask:  “If  the  hymn  board,  why 
not  the  pulpit,  lectern,  font  or  altar  as 
advertising  media?’’ 


There  appeared  recently  some  press 
association,  and  I  think  special  cor¬ 
respondent,  gossip  from  Newport  about 
an  alleged  quarrel  between  John  Jacob 
Astor  III  and  his  bride.  The  “news” 
angered  Tom  Wallace,  editor  of  Louis¬ 
ville  Times,  and  in  an  editorial  he  took 
the  hide  off  of  new'spapermen  who  deal 
in  such  stuff,  saying  that  the  Astors 
should  be  permitted  to  “quarrel  in 
peace,”  if  indeed  they  do  quarrel  at 
all.  He  thought  that  no  jury  would 
convict  young  Astor  if  he  should  swing 
a  baseball  bat  over  the  bridge  of  the 
nose  of  the  newspaperman  who  had 
taken  liberties  with  his  personal  af¬ 
fairs.  Continuing,  the  editorial  said: 

“Since  the  days  when,  under  the  edi¬ 
torship  of  William  D’Alton  Mann, 
Tou>n  Topics  was  something  you  were 
a  trifle  ashamed  to  have  in  your  house, 
because  it  published  gossip,  newspaper 
mores  have  changed. 

“Some  of  the  best-selling  news  from 
Washington  is  that  which  the  reporter 
might  have  had  from  a  maid  who  had  it 
from  the  butler. 

“That  results  from  the  fact  that 
Washington  as  seen  from  the  scullery 
was  put  into  a  book,  and  people  ate  it 
alive  and  cried  for  more. 

“Here,  at  last,  was,  in  print,  some¬ 
thing  like  narratives  are  told  over  tea¬ 
cups,  and  cocktails,  in  best  society.  The 
public  cried  for  more.  Syndicated  gos¬ 
sip  began. 

“But  Washington  gossip  is  at  least, 
usually,  about  people  in  public  life.  That 
is  its  excuse 

“Gossip  about  alleged  quarrels  of  As¬ 
tor  and  his  bride  has  no  other  reason 
for  being  than  that  the  bridegroom  has 
so  much  money  that  every  vulgar  mind 
is  impressed  by  his  existence  and  curi¬ 
ous  about  his  life. 

“To  cater  to  appetite  for  news  pro¬ 
cured  by  intrusion  a  great  press  service 
— possibly  more  than  one — must  liter¬ 
ally  chase  a  young  woman,  in  a  peck  of 
trouble  if  what  is  believed  by  the  re¬ 
porters  is  true,  from  pillar  to  post  to  try 
to  procure  facts  about  her  alleged  mar¬ 
ital  difficulties. 

“That  reflects  upon  those  who  assign 
the  reporters,  anil  upon  contem*'— ••y 
journalism,  and  not  upon  reporters.” 


Advertising  now  invades  tiie 

•  sanctity  and  dignity  of  the  church, 
I^  note  by  the  news  bulletin  of  the 
National  Lutheran  Council  of  New 
York.  It  is  set  forth  there  that  an  ad¬ 
vertising  agent  is  offering  to  pay  pas¬ 
tors  $10  if  they  will  allow  him  to  post 
two  “dignified”  advertisements  in  gold 
letters  to  the  hymn  board. 

How  convenient!  When  you  glance 
up  at  the  altar  to  learn  the  number  of 
the  hymn  you  are  about  to  sing,  you 
may  observe  that  you  can  buy  a  first- 
class  funeral  for  $200,  or  that  some¬ 
body’s  beer  is  best,  or  that  so-and-so 
cigarets  satisfy  that  craving.  You  can 
sit  there  and  meditate  these  things  as 


never  felt  easy  until  the  morning  came 
and  revealed  that  we  had  not  been  beat¬ 
en.  About  once  in  two  months  we  were 
beaten;  about  20  times  a  month  we 
beat  the  other  fellow.  Our  editor  never 
failed  to  note  the  former  occasions 
while  generally  ignoring  the  latter.” 

Mr.  Gonzales  goes  on  to  tell  how  he 
learned  more  in  six  months  as  a  report¬ 
er  than  he  had  learned  in  three  pre¬ 
vious  years  at  school,  and  presently 
he  earned  $10.  a  week,  reporting  the 
state  senate  and  important  murder  trials. 
Great  was  his  pride  when  he  caught 
a  New  Orleans  assignment  and  saw  his 
initials  signed  to  a  story.  “The  retro¬ 
spect”,  he  concludes,  “viewed  through 
the  corridor  of  50  years,  is  not  un¬ 
lovely.” 

We  can  easily  believe  that  the  mem¬ 
ories  of  this  grand  old  man  of  journal¬ 
ism  are  about  as  pleasant  as  any  journal¬ 
ist  can  hope  to  realize.  He  heads  an 
admirable  newspaper,  writes  interesting¬ 
ly  in  it,  lives  generously  and  has  the 
respect  not  only  of  his  community  but 
of  newspaperdom  at  large. 


VILE  are  the  uses  of  propaganda. 

While  the  newspapers  of  Berlin, 
or  certain  of  them,  were  emphasizing 
the  fact  that  Bruno  Richard  Haupt¬ 
mann  was  a  resident  of  “the  Jewish 
quarter”  of  New  York,  the  New  York 
Mirror  was  busily  engaged  in  telling 
its  readers  that  the  Lindbergh  kid¬ 
naping  was  revealed  as  a  Nazi  plot. 
It  published  a  cartoon  showing  the  Nazi 
swastika  smeared  with  “ransom  mon¬ 
ey”  captioned,  “Symbol  of  blood.” 


IMAGINE  reputable  London  newspa¬ 
pers  advising  their  trusting  readers, 
in  news  dispatches  from  Washington, 
that  the  NRA  has  just  perfected  a  new 
code  to  govern  the  “flea  circus”  busi¬ 
ness,  that  the  performing  inseccs  here¬ 
after  will  be  required  to  work  only 
seven  hours  per  day  and  under  “bettered 
working  conditions.” 

Such  tripe  is  regularly  mailed,  some¬ 
times  even  cabled,  to  London  newspa¬ 
pers  by  special  correspondents  in  this 
country,  usually  Englishmen  who  think 
that  such  little  fakes  are  harmless  and 
make  good  reading.  I  once  knew  a 
correspondent,  named  Louis  Moore,  who 
made  a  profitable  business  of  sending 
such  fakes  to  London  newspapers.  He 
would  sit  and  make  ’em  up  day  by  day, 
with  the  result  that  the  English  reading 
public  fancied  all  manner  of  strange 
things  about  our  customs  and  habits. 
Moore  would  invent  stories  about  such 
as  a  greased  pig  pursuit  on  Michigan 
Boulevard,  or  an  Indian  war  dance  in 
Central  Park,  and  similar  burlesques, 
but  I  have  also  known  London  corres¬ 
pondents  here  who  did  not  hesitate  to 
tell  tall  stories  that  were  quite  mali¬ 
cious,  calculated  to  hold  up  American 
institutions  or  individuals  to  ridicule 
and  scorn.  I  believe  that  public  mis- 
conceptons  even  in  small  matters  are 
poisonous.  After  all,  with  the  world’s 
problems  so  strained  that  disaster 
threatens  on  many  fronts,  it  seems 
cheap-minded  to  waste  good  newspaper 
space  and  tolls  on  such  yarns,  soberly 
related  as  news. 


IN  JULY  the  25  copy  boys  of  three 
Melbourne,  Australia,  dailies  formed 
an  editorial  society  and  have  produced 
a  monthly  magazine,  in  tabloid  form, 
called  The  Asteroid.  The  youngsters 
write  and  edit  the  paper,  which  is  cir¬ 
culated  at  threepence  a  copy  to  aid  the 
charities  of  the  Melbourne  hospital. 
They  sent  us  a  copy  of  the  premier 
edition  and  I  have  seen  many  a  paper 
produced  by  adults  that  could  not  com¬ 
pare.  The  lead  story  told  about  King- 
ford-Smith’s  tragic  adventure  when  an 
immense  eagle  recently  flew  into  the 
propellor  of  his  plane,  wrecking  it  and 
precipitating  him  to  a  barren  desert 
where  he  came  near  dying  of  hunger 
and  thirst.  That  story  would  run  in 
any  newspaper.  Journalism  stuff  in 
those  copy  boys!  I’d  like  to  see  the 
office  boys  of  one  of  our  cities  try  out 
a  similar  experiment.  They  would  have 
some  sport  and  gain  respect  for  the 
stuff  they  carry  for  their  elders. 


PHENOMENON  of  our  day  and 


Everyone  in  the  business  in  the 
South  admires  W.  E.  Gonzales, 
editor  and  proprietor  of  the  famed 
Columbia  (S.  C.)  State.  Last  week, 
in  an  editorial,  captioned  “Personal,  Very 
Personal”,  the  editor  announced  he  had 
been  in  harness  for  exactly  a  half- 
century.  He  was  first  employed  as  a 
correspondent  in  Columbia  at  $5.  a 
week.  Working  hours,  he  says,  were 
from  9  a.  m.  to  11  p.  m.,  and  “we 


our  race  is  the  leering  Speed 
Demon*  and  the  heartless  psychology 
that  supports  it.  Americans  actually 
attend  motor  races  with  the  expecta¬ 
tion,  one  might  say  hope,  of  witnessing 
a  horror.  Depiction  of  a  speed  killing 
brings  a  thrilled  “aw-ah”  in  a  motion 
picture  house,  where  it  is  exhibited  as 
entertainment.  But  when  newspapers  at¬ 
tempt  to  expose  ruthless  slaughter  of 
half-crazed  speeders,  with  the  intention 
of  denouncing  this  species  of  crime,  the 
very  authorities  that  are  charged  with 
public  safety  step  in  to  deny  press 
rights.  At  the  Syracuse,  N.  Y.  state 
fair  recently  newspaper  photographers 
were  about  to  take  pictures  of  one  of 
the  familiar  bloody  “spills”  when  state 
police  entered  the  scene  and  actually 
confiscated  their  plates  and  cameras. 
Later,  the  chief  of  the  state  troopers, 
naively  announced  that  the  police  had 
acted  under  the  instructions  of  the  .Amer¬ 
ican  Automobile  Association,  in  charge 
of  the  races,  the  big  idea  being  to  sup¬ 
press  the  news.  New  York  state  editors 
are  making  hot  and  proper  protests  to 
the  higher  state  authorities.  When  you 
have  individuals  interested  in  commer¬ 
cial  automibile  speeding  leagued  with 
the  state  police,  what  hope  can  be  enter¬ 
tained  for  the  success  of  any  movement 
to  rationalize  speed  in  this  country 
where  human  life  has  become  cheaper 
than  in  the  bull  rings  of  Spain. 


Robert  H.  wood,  of  Chicago, 

publishes  at  his  home  at  Rogers 
Park,  the  Ball  Family  Herald.  It  U 
the  semi-monthly  publication  of  the  nu¬ 
merous  Ball  family  of  the  United  States. 
Last  year  the  editor  printed  124  pages 
of  matter  on  this  subject,  a  large  sec¬ 
tion  being  devoted  to  contributed  family 
letters.  So  far  as  I  know,  this  is  a  new 
stunt. 


The  crusade  of  the  Independence 
(Kan.)  Reporter  against  drunken 
automobile  drivers  is  increasingly  suc¬ 
cessful,  we  are  advised  by  Charles 
Spencer,  the  manager.  This  column  re¬ 
cently  carried  the  story  of  how,  when  a 
citizen  asks  the  editor  to  suppress  the 
news  of  his  arrest  for  driving  while  in¬ 
toxicated,  a  temperance  pledge  is  “pulled 
on  him”  and  if  he  signs  it  the  Reporter 
will  suppress  the  news.  Well,  to  date 
more  than  100  have  signed,  and  only 
three  have  broken  the  pledge — at  least 
have  repeated  the  offense  and  been 
caught.  Here  is  the  pledge  form : 

“The  undersigned,  having  been  ar¬ 
rested  for  drunkenness  and  fined  in  the 
police  court  of  Independence,  wishes  to 
have  no  mention  made  of  the  incident 
in  the  Daily  Reporter. 

“In  case  no  mention  is  made  of  this 
incident  we  promise  to  do  our  best  to 
leave  liquor  alone,  and  in  event  that  we 
do  not  and  we  get  into  police  court 
again  for  reason  of  ‘breaking  over,' 
then  the  Reporter  has  our  consent  in 
advance  to  publish  a  news  story  con¬ 
cerning  the  same,  as  well  as  to  mention 
the  particulars  of  the  case  which  caused 
us  to  sign  this  pledge,  and  likewise  the 
fact  that  we  signed  it.” 

In  the  three  cases  of  pledge  violation 
the  Reporter  published  all  of  the  facts, 
as  per  the  agreement.  One  of  the 
pledge  signers  was  a  prominent  local 
advertiser. 

Mr.  Spence  says:  “This  device  is 
working  satisfactorily.  It  is  helpful 
in  a  town  where  the  editor  knows  most 
of  the  readers,  meeting  them  day  by 
day.  To  publish  the  cases  of  drimken 
driving  is  an  ugly  business,  creating 
many  enemies.  Yet,  it  is  the  duty  of 
the  newspaper  to  take  action  against 
any  such  dangerous  abuse  of  traffic 
regulations.  We  give  the  fellow  who 
has  made  this  mistake  a  fair  chancy 
by  offering  to  keep  the  news  out  of  the 
paper  if  he  will  agree  to  stop  drinking. 
When  he  repeats,  no  one  but  himself 
is  to  blame.  The  newspaper  is  wholly 
in  the  clear.  The  pledge  is  used  only 
for  police  court  cases.  Dnmken  drivers 
who  come  before  the  state  courts  ard 
not  given  the  privilege.  We  have  not| 
had  a  kick-back.” 


ONWARD  T.  COCHRAN  of  Cul¬ 
ver  City  (Cal.)  Star-News  tell: 
us  that  when  he  was  editor  of  the  -Ari 
zona  State  Teachers’  College  weekly  ii| 
1932  he  introduced  no-count,  flush-lef" 
headlines,  but  after  a  few  months  aban 
doned  them  because  readers  though 
them  too  radical.  He  sent  severa] 
copies  of  the  paper  and  the  style  look 
good  to  me.  But  such  is  the  fate  of  tb 
pioneer. 
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GENERAL  NEWSPAPER  FEATURES 


FE.4TIRE  .4tTHOR  SVNDIC.4TE 

Acropolis  Museum  News  <w)  <500- 

jgOO)  .  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

Activities  of  Women  (w)  (1000)...  Winifred  Short  . Penn  Feature  Syndicate 

Activities  of  Women  (w)  (1000) 

(C)  .  Winifred  Short  . Miller  Services  Limited 

Ade  Fables  <w)  (800,  ill.). .  George  Ade  .  Bell  Syndicate,  Inc. 

Adhesives  Letter  to  the  Editor  (d-w) 

(300)  .  Xoel  Loomis  .  Thompson  Service 

Ad-Route  (m)  (booklet) .  International  Syndicate 

Advance  Preparedness  of  Art  and 

Features  .  XEA  Features,  Inc. 

Adventures  of  a  Gandy  Dancer  (w)  o  , 

(2000)  .  Mike  Rupp  .  Fine  .Xrts  Syndicate 

Adventure  Stories  (w)  (fp  ill.)....  Richard  Halliburton  ..  Consolidated  News  Features 

Advice  to  Girls  (d)  (C) .  Nancy  Lee  .  Star  Newspaper  Service 

Advise  to  the  Lovelorn  (3-w) .  Beatrice  Fairfax  .  King  Features  Syndicate,  Inc. 

Advice  to  the  Lovelorn  (d>  (600)  Beatrice  Fairfax  .  Rapid  Grip  and  Batten,  Ltd. 


vers  Mirrors  of  Motordom  (w)  (1) .  Staff  .  Standard  Editorial  Scrvic 

''  Money  ^vers  For  Motorists  (w) 

(Vb)  .  Marion  Holland  .  Standard  Editorial  Service 

not  Motor  Digest  <w)  (1000) .  F.  W.  Warrington  ...  Penn  Feature  Syndicate 

The  Motor  Digest  (w)  (1000)  (C)..  F.  W.  Warrington  ...  Miller  Services  Limited 

Motoring  With  Msry  (w)  (Vk)***.  Mary  Jane  Moore  ....  L’llman  Feature  Service 

Motors  and  Their  Csre  (w)  (1000)  F.  W.  Warrington  ...  Penn  Feature  Syndicate 

,  Motors  and  Their  Care  (w)  (1000) 

.  Warrington  ...  Miller  Services  Limited 

telll  Motor  Car  of  Tours  (w)  (%)  The  Old  Mechanic....  Ullman  Feature  Service 

Ari  snd  Tour  Car  (w>  (1000)....  Frederick  C.  Russell..  International  Syndicate 

Your  Car  (w)  (1)  (C)...  Frederick  C.  Russell..  Miller  Services  Limited 
ly  n  Washington  Automotive  Letter  (w) 

l-lei  .  William  Ullman .  Ullman  Feature  Service 

iban  Auto  Feature  (w)  (1) . William  Ullman .  Ullman  Feature  Service 

'ugb  AVIATION 

vera  "or  El  Continent*  En  Aereaplane 
Ipok  (Around  the  Continent  by  plane) 

r  .V,  (7-800)  .  A.  Ramon  Ruiz . Consolidated  Information 


FEATIRE  AUTHOR  SYNDICATE 

Aviation  (w)  (1000) .  Byard  F.  Brogan  ....  Penn  Feature  Syndicate 

Aviation  (w)  (1000)  (C) .  Byard  K.  Brogan .  Miller  Services  Limited 

Aviation  Feature  Article  (w)  (1)..  F'rank  J.  Carmody -  Ullman  Feature  Service 

Aviation  Scries  (d-w)  (1500) .  Col.  Clarence  D.  Cham¬ 
berlin  .  Doubleday-Doran  Syndicate 


Ain’t  It  The  Truth  (d)  (1000) .  Wm.  J.  Barnett  .  Penn  Feature  Syndicate 

Ain't  It  The  Truth  (d)  (1000)  (C)..  Wm.  J.  Barnett .  Miller  Services  Limited 

Jane  Alan  (w)  (400  111.) .  Jane  Alan  .  National  Newspaper  Service 

Along  The  Airways  (w)  (1) . Ayer  Ryder  .  Standard  Editorial  Service 

Along  the  Potomac  (d)  Cii) .  Carlisle  Bargeron  ....  Washington  Post  News  Service 

An  Attic  Salt-Shaker  (w)  (1500)..  W.  Orton  Tewson  ....  W.  Orton  Tewson  Syndicate 
An  Attic  Salt  Shaker  (C)  (1)....  W.  )rton  Tewson  ....  Dominion  News  Bureau,  Ltd. 

Andrew  A  Imogens  (d)  (1) .  Roe  Fulkerson  .  McNaught  Syndicate.  Inc. 

Andrew  and  Imogene  (d)  (Vk)  (C)  Roe  Fulkerson  .  Miller  Services  Limited 

An  English  View  of  the  Week 

(London)  (w)  (700) .  A.  G.  Gardiner  .  Consolidated  News  Features 

Animal  (w) . Lida  Keck  Wiggins  ...  Hosterman  Newspaper  Feature 

Service 

Animal  Tales  (4  col.)  (tab.) .  Staff  .  Eagle  Syndicate 

Anniversary  Features  (Vi) .  H.  S.  Hollander  .  Ullman  Feature  Service 

Annual  Oil  Review  (Dec.) .  ^seph  Kornfeld  .  Oil  Features  Syndicate 

^  Answers  to  Questions  (d-w)  (%)..  Frederic  J.  Haskin  ...  Haskin  Service 

0  Antiquities  in  Greece  (w)  (500- 

,  1000)  .  Staff  .  Pan-Hellenic  .American  Foreign 

^  Press  Syndicate 

Archaeology  News  (d)  (500)  Emily  C.  Davis .  Science  Service 

is  Are  You  Planning  A  Party  (w) 

(600  ill.) .  Harold  S.  Kahn  . National  Newspaper  Service 

°  Articles  by  World  Celebrities  (3-5 

'C  w)  (800-3000)  .  Inter-.American  Newspaper  Syn- 

dicate 

,»  As  A  Matter  of  Fact .  Ed  ^  Mason  and  Cliff 

Knight  .  United  Feature  Syndicate 

>n  At  A  Matter  of  Fact  (d)  %  c®L)  Ed  Mason  and  Cliff 

n-  Knight  .  United  Feature  Syndicate 

Ask  Me  Another  (w)  (Ak  col.) .  Bell  Syndicate,  Inc. 

Assignments  (news  and  photo¬ 
graphs)  (d)  .  Herald  Tribune  News  Service 

he  Assignment  Special  New* .  Washington  Post  News  Service 

Astronomical  Article  (m)  (2000)...  James  Stokley  .  Science  Service 

Astro-Scope  (d)  (350) .  Alan  Kaye .  Continental  Feature  Syndicate 

on  Astro-Scope  (w)  (400) .  Alan  Kaye .  Continental  Feature  Syndicate 

tS.  At  Woman  to  Woman  (d)  (%) ....  Sidney  Lear  .  Ledger  Syndicate 

!i,,  Athens  Political  Affairs  (w)  (500- 

1000)  .  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

Athens  Tourist  News  (w)  (500-1000)  Staff  .  Pan-Hellenic  American  Foreign 

•  Press  Syndicate 

,  Autocastcr  new*  feature  service 

ful  (w)  (2  assorted)  (C> .  Miller  Services  Limited 

AUTOMOTIVE 

by 

^  Adventures  Awheel  (w)  (1000)....  Gilland  Mason  .  Russell  Service 

Aids  for  Autoists  (w)  (750) .  Frederick  C.  Russell..  Russell  Service 

Along  the  Highway  (w)  (1000)  — .  I.  M.  Gilbertson  .  Russell  Service 

Annual  Auto  Show  Features  (1)..  Staff  .  Ullman  Feature  Service 

Articles  on  Automobiles  (w)  (750)  Frederick  C.  Russell..  Russell  Service 

Automobile  Dispatch  (w)  (800)....  E.  Y.  Watson  .  North  American  Newspaper 

niC  Alliance.  Inc. 

(vho  Automobile*  (Detroit)  (d)  (700)..  Edward  W.  Morrison.  Consolidated  News  Features 

..  Automobile  Feature  Articles  (w) 

(750)  .  Carter  Walker  .  Russell  Service 

the  Antomohile  New*  <d) .  Holmes  Feature  Service 

Automobile  Page  (w) .  Staff  .  Star  Newspaper  Service 

f  Better  Driving  <w)  (300) .  Frederick  C.  Russell..  Russell  Service 

Current  Motoring  (w)  (1000) .  Frederick  C.  Russell..  Russell  Service 

Detroit  Automotive  Letter  <w)  (%)  Chris  Sinsabaugh  ....  Ullman  Feature  Service 

Milady’s  Motoring  (w)  (800) .  Frederick  C.  Russell..  Russell  Service 

versl  ^iftors  of  Motordom  (w)  (1) .  Staff  .  Standard  Editorial  Service 


Background  of  the  Markets,  The 

(d)  (800)  .  George  T.  Hughes... 

Balkan  Political  Review  (w)  (500- 

1000)  .  Staff  . 

Barbs  (paragraphs)  (d) . . . 

Beckley’s  Corner.  Zoe  (d)  (1) .  Zoe  Beckley  . 

Berkley’s  Corner,  Zoe  (d)  (800)  (C)  Zoe  Beckley  . 

Bedtime  Stories  (d)  (600)  (ill.)....  Thornton  Burgess,  Har¬ 
rison  Cady  . 

Bedtime  Stories  (d)  (600)  (C) .  Thornton  W.  Burgess. 

Behind  the  Cables  (d)  (%) .  Ludwig  Lore  . 

Behind  the  Foreign  Scene  (d)  ....  Staff  . 

Bell’s  DoU  (d)  (2) . 

Better  Way,  The  (w)  (250) .  D.  Carl  Voder  . 

Bible  Stories  (w) .  Dan  Smith  . . 

Bible  Game  . 

Biographical  Sketches  (ill.) .  Staff  . 


Biology  New*  (d)  (500) .  Dr.  Frank  Thone . 

Bird  (w) .  Lida  Keck  Wiggins... 

Birds  In  Your  Own  Back  Yard  (w) 

(1000)  .  Charles  S.  Strong.... 

Blackie  Bear  Stories  (d)  (Vk) .  H.  Sam  Cox  . 

Boners  (d)  (1,  ill.)  . 

Boys  and  (iirls  Page  (w)  (7-8,  tab.)  Various  . 

Braintester,  The  (w)  (200) .  Dr.  J.  S.  Calhoun . 

Notaa  Breves  (Brief  Notes)  (w) 

(3-600)  .  C.I.S.  Staff . 

Britain  on  the  Screen  (w)  (800)..  Joan  Littlefield  . 

British  News  Page  (w) .  Staff  . 

Bucharest  Tourist  News  (w)  (500- 

1000)  .  Staff  . 


Bu^et  Service  (d)  (“Big  Four”) . 

Builders’  Pages  . . 

Buildings  with  a  Past  (w)  (500)..  Maude  G.  Woodward. 
Business  and  Labor  (w)  (1000) 

(C)  .  C.  H.  Schall  . 


Beauty  (d)  (350  ill.)  (C) .  Helen  Jameson 

Beauty  Hints  (HI.)  (w)  (2) . Marg.  Hearnsberger  . . 

Beauty  and  Personality  Develop¬ 
ment  (d)  (Vk) .  Frances  Mangum . 

Beauty  Arts  (w)  (2) . . .  . . . .  Lois  Leeds  . 

Beauty  Box  (d)  (250  ill.) .  Helen  Follett  . 

Beauty  Box  . .  Helen  Follett  . 

Beauty  Chats  (d)  (500) .  Edna  Kent  Forbes  .... 

Beauty  (d)  . . . Helen  Jameson  (Mme. 

Qui  Vive)  . 

Beauty  Column  (d) .  Gladys  Glad  . 

Beauty  Page  (s) . . .  Delight  Dixon  . 

Beauty  Reporter.  The  (d) . J^uliet  Shelby  . 

Be  Beautiful  (w)  (300,  5  HI.) .....  Elsie  Pierce . 

Be  Beautiful  (d)  (600,  3  ill.) .  Elsie  Pierce . 

Beauty  Column  (d-w)  . Antoinette  Donnelly. . . 

Beauty  Column  (d)  (500-800) . Madame  Charmant  . . . 

Beauty  Culture  (d)  (C) .  Gladys  Glad  . 

Beauty  Hints  (w)  (300) . .  M.  A.  Riley  . 

Beanty  Problems  .  Martha  Leavitt  . 

Beauty  Problems  (d)  (300)  (C) . ... .  Viola  Paris  . 

Beauty  Problems  (w)  (600) .  Martha  Leavitt  . 

Beauty  Shopping  Column  (w) . 


Consolidated  News  Features 

Pan-Hellenic  .-Vmerican  Foreign 
Press  Syndicate 
NE.\  Service,  Inc. 

McNaught  Syndicate.  Inc. 
Miller  Services  Limited 

Associated  Newspapers 
Miller _Scrvices  Limited 
New  York  Post  Syndicate 
Trans-.-\tlantic  News  Service 
Bell  Syndicate,  Inc. 
International  Religious  News 
Serv  ice 

King  Features  Syndicate,  Inc. 
Associated  Publishers 
Associated  Press  Feature  Ser¬ 
vice 

Science  Service 

Hosterman  Newspaper  Feature 
Service 

Fact  Feature  Syndicate 
Washington  Post  News  Service 
Bell  Syndicate,  Inc. 
Independent  Syndicate 
National  Newspaper  Service 

Consolidated  Information  Ser- 
^  vice 

North  American  Newspaper 
Alliance,  Inc. 

Star  Newspaper  Service 

Pan-Hellenic  American  Foreign 
Press  Syndicate 
King  Features  Syndicate,  Inc. 
.  Susa  P.  Moore  Syndicate 
,  Thompson  Service  .  ... 

.  Miller  Services  Limited 


Consolidated  Information  Ser¬ 
vice 


Beauty  Talks— Things  Every  Wo¬ 
man  Should  Know  (d)  (30-500) . . .  Madame  Ardene . 

Glorifying  Yourself  (d) . .  Alicia  Hart  . 

Guide  to  Charm  (d)  (%)  (C) .  Jacqueline  Hunt  . 

Guide  to  Charm  (d)  (%)  (C) .  Jacqueline  Hunt  . 

Mignon  Beauty  Feature  (tri-w) 

(10")  .  Leola  Allard  . 

Milady  Beautiful  (d)  (Vk) .  Lois  Leeds  . 

My  Beanty  Hint  (pm)  (d)  (1) .  Stage-Screen  Stars  ... 

My  Coneeption  of  Beanty  (36)  (d) 

(Vk)  .  Celebrities  . 

My  Beauty  Recipe  (96)  (d)  (%) - Celebrated  Beauties  . . . 

My  Beanty  Secrets  (36)  (d)  {¥*)•••  Jean  Harlow  . 

S^rets  of  Real  Beauty  (36)  (d) 

(Vk)  .  Celebrities  . 

Things  That  Make  Women  More 

Beautiful  (tri-w)  (12  ) .  Leola  Allard  . 

You  Can  Be  Beautiful  (24)  (d)  (1)  Hollywood  Stars  . 

(Cotttinued  on  page  II) 


Rapid  Grip  and  Batten,  Ltd. 

Matz  Unique  Service 

Washington  Post  News  Service 

Ledger  S^dicate 

Rapid  Grip  and  Batten,  Ltd. 

King  Features  Syndicate,  Inc. 

George  Matthew  Adams  Sct- 
vice 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate.  Iik. 

International  Feature  Service, 
Inc. 

King  Features  Syndicate.  Inc. 

Bell  Syndicate,  Inc. 

Bell  Syndicate.  Inc. 

Chicago  Tribune-New  York 
News  Syndicate.  Inc. 

Iriter-American  Newspaper  Syn¬ 
dicate 

Star  Newspaper  Service 

National  News  Features 

Miller  Services  Limited 

Miller  Services  Limited 

New  York  Herald-Tribune 
Syndicate 

.  Chicago  Tribune-New  York 
News  Syndicate.  Inc. 


Thompson  Service 
NEA  Service,  Inc. 

L'nited  Feature  Syndicate 
Miller  Services  Limited 

Publishers  Syndicate 
Ledger  Syndicate 
Associated  Press  Feature  Ser- 


Ledger  Syndicate 
Ledger  Syndicate 
Ledger  Syndicate 

Ledger  Syndicate 

Publishers  Syndicate 
Ledger  Syndicate 
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BOOKS 

FEATCRK  AUTHOR  SYNDICATE 

A  Book  a  Day  (R^tw)  (d) .  Bruce  Cattan  .  NEA  Service,  Inc. 

Booka  (w)  (t^.) . .  Geurge  Currie  .  Eagle  Syndicate 

Books  (C)  . . .  Harry  Hanson  .  Star  Newspaper  Service 

Books  (tabloid  section)  (w)  (8  pgs.)  Staff  .  New  York  Herald  Tribune 

Syndicate 

Books  (six  tabloid  pages  of  reviews 

and  special  articles  weekly) .  Miller  Services  Limited 

Book.  The  (w)  (500)  (C) . . .  Bruce  Barton  .  Miller  Services  Limited 

Book  Reviews  (w) .  Chicago  Tribune-New  York 

News  Syndicate.  Inc. 

Book  Review  (d)  (1) . . .  George  Currie  .  Eagle  Syndicate 

Book  Reviews  (d)  (1) .  Hirschell  Brickell  ....  New  York  Post  Syndicate 

Book  of  the  Week  (w)  (16-20  tab. 

pp.)  .  New  York  Post  Syndicate 

Book  Reviews  (d)  (800)  (C) .  Lewis  Gannett  .  Miller  Services  Limited 

Book  Reviews  (w) . , .  Holmes  Feature  Service 

Book  Reviews  (w)  (300-500) .  Staff  .  Pan-Hellenic  .American  Foreign 

Press  Syndicate 

Books  &  Things  (d)  (1000) . .  Lewis  Gannett  .  New  York  Herald  Tribune 

Syndicate 

Books  of  the  Bible.  The  (w) .  Hosterman  Newspaper  Feature 

Service 

Books  That  Live  (series)  (600) — .  Charles  Conway .  Rapid  Grip  and  Batten,  Ldt. 

Book  Nook.  The  (w)  (1000) . .  T.  Ross  Hardy  .  Better  Features 

First  Reader,  The  (d)  (1)  .  Harry  Hanson  .  I'nited  Feature  Syndicate 

No  End  of  Books  (d)  (1) . .  Theodore  Hall  . Washington  Post  News  Service 

Reading  &  Writing  (d) .  Wm.  Soskin  .  King  Features  Syndicate,  Inc. 

Reviews  of  Books  of  the  Bible  (w) 

(1000)  . . . Joseph  Hallinan  .  Scriptural  Research  Bureau  of 

H  oil  v  wood 

BRIDGE 

Bridge  (w)  (tab.) .  Robert  Warburg  .  Eagle  Syndicate 

Bridge  (d)  (1) . . .  Robert  Warburg  . Eagle  Syndicate 

Bridge  (d)  (C) .  E.  V.  Sheiiard  .  ''tar  Newspaper  Service 

Bridge  (Contract)  Lessons  (d)  (%)  P.  Hal  Sims .  Ledger  Syndicate 

Bridge  (d)  (C).., .  Josephine  Culbertson..  Star  Newspaper  Service 

Bridge  (d-w)  .  Frederick  Wright  ....  Thompson  Service 

Bridge  Bids  &  Bumps  (w)  (%) .  Frank  B.  Lord  .  Ullman  Feature  Service 

Bridge  TaMe,  The  (d)  (400) .  Robert  Neville  .  _ _  New  York  Herald  Tribune 

Syndicate 

Bridge  Pointers  (d)  (600)  (C) .  Henry  Lawson  .  Miller  Services  Limited 

Bridge  Table,  The  (d)  (C) .  Robert  Neville  .  Miller  Services  Limited 

Onquering  Contract  (Bridge  Les¬ 
sons)  (d)  (%) . . . .  P.  Hal  Sims  .  T.edger  Syndicate 

Contract  Bridge  (d)  (600) .  Shepard  Barclay  .  National  Newspaper  Service 

Contract  Bridge  (w)  (1000) . . .  Shepard  Barclav  .  National  Newspaper  Service 

Contract  Bridge  (d) .  William  E.  McKenney.  NEA  Service,  Inc. 

Contract  Bridge — How  to  Play  & 

How  to  Win  (d  &  a) . . . . .  Josephine  Culbertson  ..  King  Features  Syndicate.  Inc. 

Sims,  P.  Hal  (Bridge  Lesson)  (d) 

(%)  . . . P.  Hal  Sims  .  Ledger  Syndicate 

BUSINESS 

Business  and  the  Ciovernment 

(Washington)  (w)  (700) . .  Harden  Colfax . Consolidated  News  Features 

Business  and  Labor  (w)  (1000) ...  C.  H.  Schall  .  Penn  Feature  Syndicate 

Business  Charts  (d-w) .  Chicago  Tribune-New  York 

News  Svndicate.  ,Inc. 

Business  Features  (ill.)  (various)..  Rader  Winget .  Associated  Press  Feature  Ser¬ 

vice 

Business  Man's  Philosophy  (d)  (Vi)  Wm.  Feather  .  Ledger  Svndicate 

Business  News  Service  (d) .  Holmes  Feature  Service 

Business  Review  (w) . .  Holmes  Feature  Service 

Business  Review  (w)  (500-1000)...  Staff  .  Pan-Hellenic  American  Foffbign 

Press  Syndicate  , 

Business  &  Security  Studies  (d) 

(V4)  . . .  David  L.  Babson  ....  Publishers  Financial  Bureau 

Business  World  Today.  The  (d) 

(700)  . .  John  -A.  Crone  .  Consolidated  News  Features 

Cambridge  Daily  Business  News 

Service  (d)  (w) . . .  Staff  .  Cambridge  Associates,  Inc. 

Otting  Ahead  In  Business  (w) 

(500)  .  Albert  Fancher  .  New  York  Herald  Tribune 

Syndicate 

Getting  Ahead  In  Business  (w) 

(C)  . . .  Albert  Fancher  .  Miller  Services  Limited 

Good  Manners  In  Business  (48) 

(D)  (Vi)  .  Elizabeth  Gregg  Mc- 

Gibbon  . .  Ledger  Syndicate 

How  Is  Business . .  Cambridge  Associates..  Register  and  Tribune  Syndi¬ 

cate 

How  Is  Business  (w)  (2) .  Staff  .  Cambridge  Associates,  Inc. 

Your  Business  and  Mine  (d-w) 

(500)  . . .  Stuart  K.  Scott  .  Business  Featyre  Service 

c 

Cable  Service  (d) .  Staff  .  Intercity  News  Service 

Cable  Service .  Matthew  Halton  .  Newspaper  Service 

Cahnpone  Alley  (w)  (1000) .  Staff  .  Fine  Arts  Syndicate 

Camera  Weekly  (w)  (3) .  Western  Newspaper  L'nion  ‘ 

Cambridge  Daily  News  Service -  Cambridge  .Associates.  Register  and  Tribune  Syndi 

cate 

Camping  Stories  (V4) .  E.  Schaaff .  I'llman  Feature  Service 

Canada’s  Story  Day  By  Day  (d) 

(250)  .  Blodwen  Davies .  Rapid  Grip  and  Batten,  Ltd. 

Canadian  Half  Page  Magazine  (w)  Staff  .  Star  Newspaper  Service 

Canadian  History  Day  by  Day  (d)  Fred  Williams  .  Star  Newspaper  Service 

Canadian  Quiz  Column  (d)  (125)..  Frank  Yeigh  .  Rapid  Grip  and  Batten,  Ltd. 

Candid  Mirror  (d)  (300) .  Sally  Finney  .  Los  Angeles  Times 

Can  It  Be  Done?  (d)  (3)  (C) .  Rav  Gross  .  Miller  Services  Limited 

Gan  You  Guess  (w)  (1)  (C) .  Miller  Services  Limited 

Captain  Kidd-O- Graphs  (d-w) .  G.  C.  Gallagher .  Epsilon  Press  Service 

Care  of  Your  Child  <d)  (500) .  Renee  B.  Stern  .  New  York  Post  Syndicate 

Central  Press  Canadian .  Staff  .  Star  Newspaper  Service 

Chemistry  News  (d)  (500) .  Robert  D.  Potter . Science  Service 

Chess  Column  (w)  (2  col.  8”) . Harry  Steiner .  I-os  .Angeles  Times 

Child  Chats  (tri-w)  (300) .  Alice  Fox  Pitts  .  Washington  Post  News  Ser¬ 

vice 

Child  Psychology  (d)  (C)  .  Dr.  Garry  C.  Myers..  Star  Newspaper  Service 

Child  Psychology  (w)  (1) . Mice  Fox  Pitts  .  Washington  Post  News  Service 

Children's  Corner  (w) .  .Alleen  Blake .  Hosterman  Newspaper  Feature 

Serr  ice 

Children’s  Page  (w)  (7,  8,  tab.) . . . .  Various  .  Independent  Syndicate 

Children’s  Page  (w)  (8) .  International  Syndicate 

Child  Training  (4  w) .  Lisa  Grinnell  .  King  Features  Svndicate.  Inc. 

Children’s  Pages  .  Feature  Svndicate 

Child  Training  (4  w)  (300)  (O...  Constance  Cameron _ Rapid  Grip  and  Batten,  Ltd. 

Churches  of  the  World  (w)  (1000)  Charles  S.  Strong .  Fact  Feature  Syndicate 

Church  Forum  (w)  (200) .  D.  Carl  Yoder  .  International  Religious  News 

Service 

Church  Page.  The  (w) .  Dr.  Frederick  A.  Wil-  Hosterman  Newspaper  Feature 

mot  .  Service 

City  Scenes  .  Anne  French  . Thompson  Service 

City  Scenes  (humor)  (d)  (300)....  G.  W.  Smythe .  Matz  Unique  Service 

Classifled  Advertising  Promotion 

Service  (bi-w)  .  Harrison  C.  MacDonald  Publishers  Syndicate 

Cletilde  Patterns  (d-w) .  Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Club  Notes  (w) .  E.  Mauer  Bach  . Ensilon  Press  Service 

Colonel  Cracker  (w)  (V4) .  Lloyd  J.  Williams -  Epsilon  Press  Service 
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Colored  Toy  Circus  (w)  (V4) .  Will  Penty  .  National  Newspaper  Service 

Comraonsense  of  Science  (w)  (V4).  Robert  G.  Wulff . Ullman  Feature  Service 

Constantinople  Tourist  News  (w) 

(500-1000)  .  Staff  .  Pan-Hellenic  .American  Foreign 

Press  Syndicate 

Continental  Europe  (Paris)  (w) 

<"00)  .  William  Bird  .  Consolidated  News  Features 

Convention  News  (d) .  Holmes  Feature  Service 

Correct  Thing,  The  (d-w) .  Eleanor  .Ames  .  Chicago  Tribune-N’ew  York 

News  Syndicate.  Inc. 

Correct  Thing.  The  (d)  (C) .  Star  Newspaper  Service 

Correspondence  from  Athens  (800- 

5000)  .  Staff  .  Inter- American  Newspaper  Syn¬ 

dicate 

Corrrespondence  from  Berlin  (800- 

3000)  .  Staff  .  Inter-American  Newspaper  Syn¬ 

dicate 

Correspondence  from  Cairo  (800- 

3000)  .  Staff  .  Inter-American  Newspaper  Syn¬ 

dicate 

Correspondence  from  Istanbul  (800- 

3000)  .  Inter-American  Newspaper  Syn¬ 

dicate 

Correspondence  from  London  (800- 

3000)  .  Inter-American  Newspaper  Syn¬ 

dicate 

Correspondence  from  Madrid  (800- 

3000)  .  Inter-American  Newspaper  Syn¬ 

dicate 

Correspondence  from  Moscow  (800- 

3000)  .  Intcr-American  Newspaper  Syn¬ 

dicate 

Correspondence  from  Munich  (800- 

3000)  .  Inter-Amcrican  Newspaper  Syn¬ 

dicate 

Correspondence  from  Paris  (800- 

3000)  . 


Correspondence  from  Peiping  (800- 
3000)  . 


Correspondence 
3000)  . 


Correspondence 
3000)  . 


Correspondence  from  Zurich 
3000)  . 


.  Inter-American  Newspaper  Syn¬ 
dicate 

.  Inter-American  Newspaper  Syn¬ 
dicate 

from  Rome  (800- 

.  Staff  .  Inter-American  Newspaper  Syn¬ 
dicate 

from  Tokio  (800- 

.  Staff  .  Inter-American  Newspaper  Syn¬ 
dicate 

(800- 

.  Staff  .  Inter-American  Newspaper  Syn¬ 
dicate 

Cosmopolite-Continental  Letter  (w) 

(800)  .  Rose  Patterson  .  North  .American  Newspaper 

.Alliance,  Inc. 

Creamed  Comments  on  the  S.  S. 

Lesson  (w)  (1000) .  D.  Carl  Yoder  .  International  Religious  News 

Service 

Cubby  (w)  (ill.) .  David  Newell  .  Bell  Syndicate.  Inc. 

Current  Flashes  (w)  (300) .  -Albert  Schants .  Thompson  Service 

Current  Topics  .  Edward  Orleans  .  King  Features  S>  ndicate.  Inc. 


COLUMNS 


All  In  a  Day  (d) .  Mark  Hellinger  .  King  Features  Syndicate,  Inc. 

“Bugs”  (d)  (1) .  Baer  .  King  Features  Syndicate,  Inc. 

Bugs  Baer  (w) .  King  Features  Syndicate.  Inc. 

Benchley.  Robert,  column  (w)  (3)..  Robert  Benchley .  King  Features  Syndicate.  Inc. 

Brisbane,  Arthur,  Page  (w)  (7-8)..  .Arthur  Brisbane  .  King  Features  Syndicate.  Inc. 

Conning  Tower,  The  (d)  (1000)....  Franklin  P.  Adams....  New  York  Herald  Tribune 

Syndicate 

Cook-Coos  (d)  (mat) . Ted  Cook  .  Kings  Features  Syndicate,  Inc. 

Engineering  News  (d)  (500) .  Watson  Davis  .  Science  Service 

Everyday  Living  (d)  (500) .  Dr.  Joseph  Fort  New¬ 
ton  .  United  Feature  Syndicate 

Fair  Enough  (d)  (1) .  Wesbrook  Pegler .  United  Feature  Syndicate 

Fillers  (d)  (80)  .  Emily  C.  Davis  .  Science  Service 

F.  P.  A. — The  Conning  Tower  (d) 

(1)  (C)  .  Franklin  P.  .Adams  ...  Miller  Services  Limited 

Getting  An  ^Hul  With  Niek  Kenny  -  .  , 

(d)  (1)  .  Nick  Kenny  .  King  Features  Syndicate,  Inc. 

Human  Side  of  the  News.  The  (d)  Edwin  C.  Hill .  King  Features  Syndicate,  Inc. 

It  Seems  To  Me  Daily  (1  col.) .  Hevwood  Broun .  United  Feature  Syndicate 

Isn’t  It  Odd  (w)  (300) .  Dr.  Frank  Thone  -  Science  Service 

Listen  World  (d) .  Elsie  Robinson .  King  Features  Syndicate.  Inc. 

Marry -Go- Round.  The  (d)  (3  a  wk)  Helen  Rowland  .  King  Features  Syndicate,  Inc. 

March  of  Events  (d)  (w) .  Leading  Writers  .  King  Features  Syndicate.  Inc. 

Medical  News  (d)  (500) .  Jane  Stafford  .  Science  Service 

Modern  Women  (d)  (1  col.) .  Marian  Mavs  Martin.  United  Feature  Syndicate 

Nature  News  (d)  (500) .  Dr.  Frank  Thone  ....  Science  Service 

New  York  Column  (d-w) .  John  Chapman  .  Chicago  Tribune-New  York 

News  Syndicate.  Inc. 

New  York  Column  (w)  (900-1500)  .Antonio  Gonzales .  Inter-.American  Newspaper  Syn- 

■  dicate 

New  York  Day  by  Day  (d)  (1)  (C)  O.  O.  McIntyre .  Miller  SeiVices  Limited 

New  York  Day  by  Day  (d)  (1)....  O.  O.  McIntyre .  McNaught  Syndicate,  Inc. 

New  York  Inside  Out  (d)  (1  Col.).  Don  O’Malley  .  United  Feature  Syndicate 

New  York  Theatre  Letter  (w) . Mantle  .  Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Now  and  Then  (d) .  Emile  Gauvreau .  King  Features  Syndicate.  Inc. 

Physics  News  (d)  (500) .  Robert  D.  Potter .  Science  Service 

Popular  Seienee  (d)  (500) .  Staff  .  Science  Service 

Psychological  News  (d)  (500) . Mariorle  Van  de  Water  Science  Service 

Science  Budget  Service  (d)  (2500) . .  Staff  .  Science  Service 

Science  Feature  Stories  (d)  (500)..  Staff  .  Science  Service 

Science  Mail  Report  (d)  (2000) ....  Staff  .  Science  Service 

Speaking  of  Style  (d)  (V4  Col.)....  Irene  Vail .  United  Feature  Syndicate 

Seienee  Prepardncaa  .  Staff  .  Science  Service 

Science  Shorts  (d)  (80) .  Emily  C.  Davis  .  Science  Service 

Science  Today  (d)  (500) .  Staff  .  Science  Service 

Science  Today  (d)  (500) .  Staff  .  Science  Service 

Science  Wire  Reports  (d)  (500)...  Staff  .  Science  Service 

Shorts  on  Science  (d)  (80) .  Emilv  C.  Davis  .  Science  Service  , 

Sports  Column  (d)  (1) .  Toe  Williams  . United  Feature  Syndicate 

Star  Map  and  Article  (m)  (2000)..  James  Stokley  .  Science  Service 

Tell  It  To  Elsie  (d) .  Elsie  Robinson  .  King  Features  Syndicate.  Inc. 

Today  (d)  .  .Arthur  Brisbane  . King  Features  Syndicate.  Inc. 

Today  and  Tomorrow  (4  w)  (800) 

(C)  .  Walter  Lippmann  ....  Miller  Services  Limited 

Today  and  Tomorrow  (3  a  w)  (1000)  Walter  Lippmann  ....  New  York  Herald  Tribune 

Syndicate 

True  to  Type  (d) .  Gilbert  Scldes  .  King  Features  Syndicate.  Inc 

Washington  Column  (d-w) .  Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Washington  Merry-Go-Round  (d)  (1)  Drew  Pearson  and 

Robert  S.  Allen.... 

Washington  Merry-Go-Round  (w)  (2)  Drew  Pearson  and 

Robert  S.  Allen .... 

Weather  Article  (d)  (300) .  Charles  F.  Talman.... 

Why  the  Weather  (d)  (300) .  Charles  F.  Talman.... 
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CROSSWORD  PUZZLES 

FEATl RE  AITHOR 

Crossw®”!  Puzzle  (d)  (2) .  J.  V’an  Cleft  Cooper..  , 


Cross  Word  Puzzles  <d)  (1-2)... 
Cross  Word  Puzzles  (d-w)  (2). 
Crossword  Puzzles  (d-w) . . 


Cross  Word  Puzzle  (d)  (2) . Staff  . 

Crossword  Puzzles  (d)  (2) . 

Cross  Word  Puzzles  (d)  (2) . F.  X.  Filers  .... 

Cross-W'ord  Puzzles  (d)  (2)  (C) . 

Cross-Word  Puzzles  (w)  (3)  (C) . 

Cross  Word  Puzzles  (d)  (2)  (C)..  Eugene  Sheffer 

Crossword  Puzzles  (d)  (2)  (C) .  Lars  Morris  . . . 

Crossword  Puzzles  (w)  (3)  (C) -  Lars  Morris  ... 

Cross  Word  Puzzles  (d)  (2) .  Eugene  Scheffer 

Diacrsmless  Cross-Word  Puzzle  (w) 

(2)  .  Staff  . 

Franklin  D.  Roosevelt  Jigsaw  Cross-  - 
s'ord  Picture  Series  (29  d.  rel.) 

(2)  . 

George  Washington  Jigsaw  Cross¬ 
word  Picture  Series  (25  d.  rel.) 

(2)  . 

United  States  Jigsaw  Crossword 

Puzzle  Series  (30  d.  rel.  (2) . 

Premier  Sunday  Cross-Word  Puzzle 

(w)  . 

X-Word  and  other  puzzles  (irr.)..  Staff  . 


SYNDICATE 

Associated  Press  Feature  Ser¬ 
vice 

The  Associated  Newspapers 
Bell  Syndicate.  Inc. 

Chicago  Tribune-New  York 
News  Syndicate,  Inc. 

The  Independent  Syndicate 
The  International  Syndicate 
Matz  Unique  Service 
Miller  Services  Limited 
Miller  Services  Limited 
Rapid  Grip  and  Batten,  Ltd. 
United  Feature  Syndicate 
United  Feature  Syndicate 
King  Features  Syndicate.  Inc. 

Ledger  Syndicate 


FE.kTl  RE 

Favorite  Hymns  (series,  72)  (400) 

Feature  Letter  (w)... . 

Feature  Articles  (occ.)  (500-2500). 
Feeding  the  Family  (d-w)  (30-500) 
Fiction  (d-w)  (various) . 


Nu-\Vay  Features 


Daily  Astro-Scope  (d) . 
Daily  Cinquain  (d).... 


D 

Alan  Kaye  . 

Lida  Keck  Wiggins. 


Daily  Magazine  Page  (d)  (ill.) .... 
Daily  Mirror  of  Washington  (d) 

(^)  . 

Daily  News  Picture  Mat  Service 

(d)  (fp)  . . . 

Bob  Davis  Reveals  (tri-w)  (1) . 

Dear  Helen  Letters  (w)  (750) . 

Debunker  (ill.)  (d)  (Vb) . 


Deeds  of  Dan,  The  (w)  (1000) . 

Detectograph  (ill.)  (w)  (2)  . 

Digging  Up  the  News  (1) . .  ... 

Discussion  Questions  on  the  Sunday 
School  Lesson  (w)  (100) . 

Dizzy  Heights  Picture  Title  Series 

(12  rel.)  (1)  . 

Dollar  Makers  (tri-w)  (250) . 

Don  Herold  Says  (d)  (ill.) . 

Dorothy  Dix  Service  (d)  (1) . 

Double  Truck  News  Feature  (s)... 


Nu-Way  Features 
Nu-Way  Features 


King  Features  Syndicate,  Inc. 
Epsilon  Press  Service 


Hosterman  Newspaper  Feature 
Service 

Hosterman  New-spaper  Feature 
Service 

United  Features  Syndicate 


Wm.  C.  Murphy,  Jr..  Ledger  Syndicate 


Bob  Davis  . 

Charles  S.  Strong.... 
John  Harvey  Furbay, 

Ph.I) . 

Albert  Crawford  Hurst 


John  Rosol  . 

Herbert  Ramsay 


D.  Carl  Yoder 


George  T.  Eager  .... 

Don  Herold  . 

Dorothy  Dix  . 


Do  You  Know  Bible  (q-a)  (w) 

(100)  . . . 


Dramatic  News  &  Reviews  (d) . 

Dr.  William  Howard  Hay  (d)  (500) 


D.  Carl  Yoder 


Dr.  William  Howard 
Hay  . 


Dumb-Belles  Letters  (d)  (ill.) . Juliet  Lowell . 


I’nited  Feature  Syndicate 
(Consolidated  News  Features 
Fact  Feature  Syndicate 

Ledger  Syndicate 
.Albert  Crawford  Hurst  Fea¬ 
tures 

Ledger  Syndicate 
Dominion  News  Bureau,  Ltd. 

International  Religious  News 
Service 

Nu-Way  Features 
Bell  Syndicate,  Inc. 

Arthur  J.  Lafave  Syndicate 
Ledger  Syndicate 
International  Feature  Service, 
Inc. 

International  Religious  News 
Service 

Holmes  Feature  Service 

George  Matthew  Adams  Ser¬ 
vice 

Bell  Syndicate,  Inc. 


Eagle  Guild,  Woman’s  Page  (d),.. 

Education  (w)  (1000) . . 

Education  (w)  (1000)  ((^)  . . 

Effective  Commercial  Publicity 
(114  arL  300  ea.) . 

Efficient  Housekeeping  (d)  (500).... 

EUis  Sunday  School  Lesson  (w) 

(1200)  . . 

Etchings  (w)  (1000) . . 

Etiquette  (Good  Manners”)  . 

Etiquette  (w)  (tab.) . 

Etiquette  . 

Etiquette  (“What’s  What”)  (d)  (V4) 
Etiquette  (“Good  Taste”)  (d)  (Vb) 
Europeaa  (European)  (w)  (5-700).. 

European  Mail  Story  Service . 

Everybody’s  Business  (d)  UOO) . . . .. 

Everyday  Living  (d)  (500) . 

Everyday  Questions  (d)  (500)  (C).. 
Every  week  (w)  (12  pp.) . 


.  Eagle  Syndicate 

C.  H.  Schall  .  Penn  Feature  Syndicate 

.  Miller  Services  Limited 


Staff  .  Inter-American  Newspaper-Syn¬ 

dicate 

Laura  A.  Kirkman  ..  George  Matthew  Adams  Ser¬ 
vice 


William  T.  Ellis  .... 

Miss  Ellington  . 

Mrs.  Cornelius  Betck- 

man  . . 

Helen  Decies  . 

Katherine  De  T'eyster. 

Helen  Decie  . 

Francine  Markel  . 

Gaston  Douval  . 

Pierre  Van  Paassen  .. 
George  T.  Hughes.... 

Dr.  Joseph  Fort  New¬ 
ton  . 

Dr.  S.  Parkes  Cadman 


Daily  Editorial  (d)  (7") . 

Daily  Editorial  Digest  (d)  (lAb)--- 

Daily  Editorials  (d)  (2) . 

Daily  Editorials  (d)  (2) . 

Editorial  (d)  . 

Editorial  Copy  and  Pgragraphs 

(s-w,  w)  (6000) . . 

Editorial  For  Woman’s  Page  (w) 

(.%)  . . . 

Uitorial  Page  Service  (w) . 

Editorial  Page  (d) . , . 

Editorial  Paragrafs  (w)  . 

Editorial  Paragraphs  (w)  (1) . 

Uitorial  Paragraphs  (d)  (9") _ 

Editorial  Section  Sunday  Feature 

Articles  (w)  . . . 

Editorial  Service  (d)  (2) . 

Mitorials  (d)  (750) . 

Editorials  (w)  . 

Effitorials  (w)  (3) . 

Editorials  (d)  . . 

Editorials  (d)  .  .... 

Witorial  Service  (d-w)  (1)...! _ 

J*ow  and  Then  (d) . . 

Tracy’s  Editorial  Comment 

Daily  (1)  . 

Women’s  Editorials  (bi-w) . 

Woman’s  Page  Editorials  (w)  (%) 


EDITORIALS 

Robert  Quillen  . . 


Edward  K.  Titus . Titus  Editorial  Service 


Fiction  Program  (ill.) . . 

Fiction  (d-w)  . 

Fiction  (d-w)  (Short  Stories.  Serials, 

Short  Shorts)  . 

Field  &  Flower  (w)  (500) . 

Fifty  Years  from  Now  (d-w)  (30- 

500)  . . 

Fillers  (2  lines,  up) . 

Filler  Service  (d-w) . . 

Find  the  Missing  Person  (d)  (2).. 
Five  Minute  Mysteries  (30)  (d)  (2) 

Flapper  Filosofy  (d)  (1)  (C) . 

Foreign  Features  (ill.)  (various)... 


AUTHOR  SYNDICATE 

Archer  Wallace  .  Rapid  Grip  and  Batten,  Ltd. 

.  Holmes  Feature  Service 

.  . .  ( lutdoor  World  Syndicate 

Ruth  Peck  McLeod  .  Thompson  Service 

.  New  York  Herald  Tribune 

.-syndicate 

Famous  authors,  Brit-  _  _  .  .  , 

ish  and  .American,.  Miller  Services  Limited 

.  NE.A  Service,  Inc. 

.  Doubleday-Doran  Syndicate 


.  United  Feature  Syndicate 

Mary  S.  Smith  .  Thompson  Service 

M.  11.  Steve  Sevenson  Thompson  Service 
Staff  .  .Associated  Press  Feature  Ser¬ 

vice 

Staff  .  N.  E.  Newspaper  Service 

.  Associated  Newspapers 

Craig  Kennedy  ., .  Ledger  Syndicate 

Faith  Burrows  . Star  Newspaper  Service 

Staff  .  Associated  Press  Feature  Ser- 


Foreign  News  and  View-s  (w) 

(1000)  (C)  . . . 

Foreign  News  (w)  (500-1000) . 

For  the  Woman  Reader  (w)  (2Vb) 
Front  Cover  Poster  in  Four  Colors 
(w)  . . . 


Front  Page  (s)  (mat  or  proof)  (4C 
or  black)  . . 


Editor’s  Cony 
Fine  Arts  Syndicate 

King  Features  Syndicate.  Inc. 
Eagle  Syndicate 
King  Features  Syndicate.  Inc. 
Ledger  Syndicate 
Ledger  Syndicate 
Consolidated  Information  Ser¬ 
vice 

Star  Newspaper  Service 
North  American  Newspaper 
Alliance,  Inc. 

United  Feature  Syndicate 
Miller  Services  Limited 
NEA  Service.  Inc. 


Publishers  Syndicate 
Consolidated  News  Features 
United  Feature  Syndicate 
L^nited  Feature  Syndicate 
Holmes  Feature  Service 


Malvina  Lindsay 
Suff  . 


Staff  . 

Staff  . 

Robert  Quillen 


Editorial  Staff  . 

John  Carlyle  . 

Howard  Burba . 

Suff  . 

James  T.  Williams,  Jr. 

Bruce  Catton  . 

Wendell  Mac.Arthur  .. 
Emile  Gauvreau  . 


M.  E.  Tracy  . 

Helen  Welshimer  .... 
Malvina  Lindsay  . 


Fmous  Feats  of  Detection  &  De- 

’/VVIA; .  Leonard  R.  Gribble  ..  Ledger  Syndicate 

'•■ily  Doctor  (w)  (A4)  (C) . J.  J.  Gaines,  M.D .  Miller  Services  Limited 


C.  H.  Schall  .  Miller  Services  Limited  _ 

Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

Florence  R.  Boys _ _  Woman’s  Page  Copy 

Charles  J.  Coll,  Jr., 

Ethel  Hays,  P.aul 
Kroesen,  Joe  King, 

Dorothy  Urfer.  Donn 

Wootton  .  NEA  Service,  Inc. 

Me  Clelland  Barclay, 

John  Ileld.  Jr.,  Nell 
Brinkley,  Russell 
Patters  on,  James 
Montgomery  Flagg. 

Peter  .\rno,  O.  Sog- 

low  and  other  famous  .....  _ 

artists . .  International  Feature  Service, 

Inc. 


FASHIONS 

Barbara  Bell  Fashion — Pattern  Ser- 

vice  (d-w)  . .  Bell  Syndicate,  Inc. 

Diary  of  a  Fashion  Model  (3  a  w)  Grace  Thorncliffe  ...  King  Features  Syndicate,  Inc. 
Diary  of  a  Fashion  Model  (tri-w)  „ 

(C)  . Star  Newspaper  Service 

Fairchiid  Fashions  (ill.)  (d)  (A4  p)  Eleanor  Gunn  .  United  Feature  Syndicate 

Fairchild  Fashions  (ill.)  (w)  (fp)..  Eleanor  Gunn  .  United  Feature  Syndicate 

Fashion  Articles  (d) . .  Marian  Young,  Jean 

Patou,  Rosette  Har-  . 

grove .  Service.  Inc. 

Fa.shion  Coordinator  (d-w-)  (150,  ..  ..  t  . 

fp.)  . . Lucille  .  Fashion  Syndicate  Bureau.  Inc. 

Fashion  Drawing  &  Article  (3  a 

w)  . . . Marie  Marot  .  King  Features  Syndicate,  In^ 

Fashion  Flashes  (3  a  w) . Mice  -Alden  .  King  Features  Syndicate,  Inc. 

Fashion  Flashes  (3-4  w)  (200)  (C)  .Alice  .\lden  . Rapid  Grip ‘and  Batten.  Ltd. 

Fashion  Forum  (Q  St  A)  (w)  (1)  Virginia  Lee  Warren.  Washington  Post  News  ser¬ 

vice 

Fashion  Hints  (w)  (300) .  .M.  Riley  .  National  News  Futures 

Fashion  Mat  Service  (d) .  .  Star  Newspaper  Service 

Fashion-News  and  Pattern  Service 

(d)  (2) .  Julia  Boyd  .  NEA  Service,  Inc.  „ 

Fashion  Page  (s)  (4C  or  black) .  International  Feature  service, 

Inc. 

Fashion  Page  (w) .  Tulia  . NEA  Service,  Inc. 

Fashion  Sketches  (d)  (-2  col.) .  Fairchild  .  United  Feature  Syndicate 

Fashion  Strip  (“Modish  Hitzi”)  (d) 

(6)  . Jay  V.  Jay .  Ledger  Syndicate 

Fashion  (w)  . . . .  .  Chicago  Tnhune-New  York 

News  Syndicate,  Inc. 

Fashions  (d)  . .  Prunella  Wood  . King  Features  Syndicate.  Inc. 

Fashions  (d)  (2  cols.) . Fanny  Fitzwater  .  New  \ork  Herald  Tribune 

Syndicate  . 

Fashions  (w)  (7-8) . . .  Fanny  Fitzwater .  New  York  Herald  Tribune 

.Syndicate 

Fashions  (d)  (1) . Virginia  Lee  Warren.  Washington  Post  News  Ser- 

vice  . 

Fashions  (w)  (3000) . . .  Cherie  Nicholas  . Western  Newspaper  Union 

Fashions,  Furniture,  etc.  (d) .  Eagle  Syndicate 

Fanny  Fitzwater’s  Fashions  (d)  (C)  Fanny  Rtzwater  .  Miller  Services  Limited 

Fanny  Fitzwater’s  Fashions  (w) 

(C)  . . .  Fanny  Fitzwater  .  Miller  Services  Limited 

Food  Fashion  Scout  Reports  (w) 

(500)  .  Felicia  Hoyt . Magazine  Feature  Service 

Gadabout  Patterns  (d)  (100  ill.)....  Theodocia  Willman  ..  National  Newspaper  Service 

Illustrated  Fashion  (d)  .  Mary  Margaret  Mc¬ 

Bride,  Helen  Welsh¬ 
imer .  NEA  Service,  Inc. 

In  Fashion  Now  (w)  (*4) .  Elizabeth  .  Editor’s  Copy 

Latest  in  Fashion  (d) .  Frances  Ditton  .  King  Features  Syndicate.  Inc. 

Men’s  Fashions  (d-s) . . .  Chicago  Trihiine-New  York 

News  Syndicate,  Inc. 

Men’s  Fashions  (w-3  cols.)  (qtly-8 

Pgs)  . .  Staff  .  New  York  Herald  Tribune 

Syndicate 

Men’s  Wear  Article  (w)  (7-8)  (C)  .  Miller  Services  Limited 

Modish  Mitzi  (Fashion  Strip)  (d) 

(S)  . . .  Jay  V.  Jav .  Ledger  Syndicate 

Paris  Styles  (ill.)  (AM)  (w) 

(various)  .  Barbara  Beaufort  ....  Associated  Press  Feature  Ser- 


Washington  Post  News  Service 
Standard  Editorial  Service 
United  Feature  Syndicate 
Burba  Service 
Editor’s  Copy 
Publishers  Syndicate 

Washington  Post  News  Service 
Washington  Post  News  Service 
The  Associated  Newspapers 
Burba  Service 
Editor’s  Copy 

King  Features  indicate,  Inc. 
NEA  Service,  Inc. 

N.  E.  Newspaper  Service 
King  Features  Syndicate.  Inc. 

United  Feature  Syndicate 
NEA  Service.  Inc. 
Washington  Post  News  Service 


Associated  Press  Feature  Ser- 

_  vice 

Paris  Styles  (ill.)  (PM)  (w) 

(various)  .  Rita  Ferris  .  Associated  Press  Feature  Ser- 

Pattern  Services  (d-w)  (C).., .  .  Star  New-spaper  Service 

Patterns  (d)  (2  cols) . Vogue  .  New  York  Herald  Tribune 

,  „  .  ....  Syndicate 


Speaking  of  Style  (ill.)  (d)  (Ab 

1.  S®*'?  . • .  Irene  A’ail  .  United  Feature  Syndicate 

Today  s  Fashion  (2  a  w) .  Vera  Winston  .  King  Features  Syndicate,  Inc. 

Today  8  Fashions  . . .  Staff  .  Star  Newspaper  Service 

United  Features  Pattern  Service 
with  Quarterly  Fashion  Magazine 

„  W)  Col.) . . . . . .  United  Feature  Svndicate 

Vogue  Patterns  (d)  (A4)  (C) .  Miller  Services  Limited 

mats  In  Fashion  (d)  (d) . Amos  ParrUh  .  Amos  Parrish  &  Co. 

Woman  and  Her  World  (fashion 

page)  (w)  (full  page)  (C) .  Miller  Services  Limited 

FINANCIAL 

Advice  to  Investors  (d)  (1000-1500)  Thos.  C.  Elynn .  Bell  Syndicate,  Inc. 

Babran,  Roger  W.,  Article  (w)  (1)  Roger  W.  Babson  ....  Publishers  Financial  Bureau 

Bulls,  Bears  &  InTestors  (d-w)  (%)  Harley  Wilson  .  Intercity  News  Service 

Canadian  Financial  Review  (w) 

I®®®)  .  R.  P.  Webber  .  North  American  Newspaper 

Alliance,  Inc. 

(Continued  on  page  IV) 
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KKATI  RK  AI  THOR 

Finanre  and  Realty  <d> .  Edward  H.  Kuhfel.... 

Financial  Diireats  (bi-w)  (1) .  StalT  . 

Financial  Interview — In  Cincinnati.  E.  I.,  llawe-  . 

Financial  Review  &  Outlook  (wl 

(800)  .  CharU-s  E.  Sprare.... 

Flynn's  Financial  Dispatch  (w) 

(800)  .  Thomas  C.  Flynn  .... 


Ferbes.  B.  C.,  Review  (d  &  w)  I!.  C.  I'orhes  . 

How’s  Business  (w)  (V(s) .  Staff  . 

Lawrence.  Joseph  Stage,  column 

(d)  (I)  .  Joseph  .Stage  I.awitncr 

Robey’s  Review  (financial)  (d)  (t^))  Ralph  West  Rilwy... 


Special  Financial  Features  (d-s)... 
Stock,  Bond  &  Curb  Tables  (d).... 


The  Financial  Review  &  Outlook 

(d)  (800)  . 

Wrekiv  Financial  Review  &  Outlook 
(w)  (1400)  . 


.\  .Monthly  Food  Story . 

Barbara  Recipes  (d)  (1000) . 

Cookery  Articles  (d-w) . 


Staff  . 

F.  I'.  I’hila.  Eve.  I’nl>- 
lic  I.eilger  h'inancial 
Staff  . 

Charles  I',  ."speare.... 

Charles  F.  Speare.... 

FOOD 


Edith  M.  r.arlter  . 


Food  .Articles  (d)  1%) .  .Susan  Mills  . 


Food  Feature  (w)  (ill.) . 

Food  F'a'hion  Scout  Reports  (w) 

(500)  .  Felicia  llo\:  . 

Food  Markets  (d)  (I)  (C) .  Elizabeth  Mav  . 

Food  Markets  (d)  (200) .  Staff  . 


Food  and  Health  (d)  .  Hr.  Shirley  \V.  Wynne 

Good  Things  to  Eat  (d)  (1000)  (C)  Dorothy  Wolff  . 

Good  Things  to  Eat  (d)  (1000) _ Dorothy  Wolff  . 

Home  Cimking  (d)  (1) .  Harriet  Heath  . 

Home  Kitchmi.  The  (3  a  w) . .Alice  Lynn  Harry . 

Menu  (d)  (200) .  . 

Menus  (d)  .  Jessie  .\.  Knox  . 

Menus  of  the  Day  (.AM)  (d)  (T-h  )  Mrs.  .Mexaniler  George 

My  Favorite  Recipe  (3S)  (d)  (V8)..  Women  Celebrities  ... 
My  Food  &  My  Figure  (30)  (d) 

(Vi)  .  Women  Celebrities  ... 

Our  Family  Food  (d.  tri-w,  w)  (7 

rel.  500  w.  ea.) .  Jessie  .\.  Knox . 

Pure  Food  Articles  (d)  (2  a  wk)..  Dr.  Royal  S.  Coitelaml, 

M.D . 

Pure  Food  (bi-w)  (600)  (C) .  Dr.  R.  .S.  Co|ielanil . . . 

Recipes  (reg.) . 

Scott’s  Food  Service  (d  &  w)  (1)..  .Anna  B.  Scott  . 

Tasty  Dishes  tor  Today  (d)  (1)....  ludith  Wilson  . 

Tasty  Dishes  for  Today  (d)  (^4,..  Judith  Wilson  . 

Your  Food  and  You  (d) .  B.  G.  Ibinser . 

Your  Food  and  You  (d)  (600)  (C)  Dr.  B  G.  Hauser  ... 

G 

Gallup  Research  Service .  i)r.  George  H.  Gallup. 

Garden  Gossip  (d-w) .  H.  M.  Tenny  . 

Gardening  (d)  (Ai) .  Jane  Leslie  Kift . 

Garden  Suggestions  (w)  (2) .  Nlaliel  W.  Wor'h  .... 

Garden  Notebook.  The  (w)  (C)....  Alfred  Putz  . 

Garden  Notebook.  The  (w)  (800)..  .Alfred  Putz  . 

Gay  Confessions  (d)  (300) .  Gay  Jordan  . 

General  Features  on  Timely  Subjects 

(250-1000)  .  Roltert  O.  Scallan.  M. 

A.  Riley.  Harr' 

K  1  e  m  f  u  s  V  .  I  lick 


General  Interest  &  Feature  Pages 

(s)  . 


General  News  Features .  Staff  .  . 

General  News  Service  (d) . 

General  Sunday  Magazine  Features  Staff  . 

Gentle  Sex  (w)  (A4) .  Malvina  Lindsav  . 

Getting  Ahead  (w)  (300) . A.  E.  Elliott  . 

Girl  About  Town  (w)  (1000) .  Selma  Robinson  . 

Golden  Youth  (d)  (60  chap.)  (1000  Claire  Pomerov  . 

ea.)  . 

Golf  Facts  (d)  (Cl . Alex  Morrison  . 

Good  Gardening  (d)  (C) .  Dean  Halliday  . 

Good  Manners  (d)  (300)  (C) .  Mrs.  Beeckman  . 

Good  Night  Stories  (d)  (ill.) .  Max  Trell  . 

Good  Night  Stories  (d)  (C) .  Max  Trell  . 

Good  Old  Days  (series.  72)  (200)..  Mrs.  .A.  E.  j’ennic  .. 

Good  Taste  Today  (d-w)  (300-800).  Emily  Post  . 

Good  Taste  (illustrated)  (d)  (Vfi)..  Francine  Markel  .  .. 
Go  To  Chureh  (w) .  Dr.  H.  H.  Smith  _ 


Graphology  <d)  (C) .  R  .han  Bvrd  . 

Great  Moments  in  the  Lives  of  Great 

People  (2  w)  (ill.) .  Alice  Aldcn  . 

Great  Philosophers  (w)  (2)  (C) .  .  .  Michael  Leighton  _ 

Milt  Gross  (w) .  Milt  Gross  . 

Guide  to  Better  Cardens  (w)  (1)..  Philip  O.  Buch  . 

Guide  to  Charm  (dl  (->4) .  Jacqueline  Hunt  . 

Guiding  Your  Child  (AM)  (d)  ClOO'  Alice  Clarissa  . 


H 

Half-Forgottrn  Romances  of  Ameri¬ 
can  History  (w)  (1) .  Elisabeth  E.  Poe  _ 

Half  Page  of  Pictures  (d) .  Staff  . 

Handicrafts  and  Heirlooms  (w)  (500)  Lillian  Brittain  . 

Handy  Big  Hiaded  Fillers  (w)  (17- 

23  lines)  . Staff  . 

Handy  Fillers  (w)  1-7  lines) .  .Staff  . 

Handy  Headed  Fillers  (w)  (8-16)..  .Staff  . 

Handy  Super  Fillers  (w)  (1-7  lines)  .Ataff  . 

Happiness  Via  The  Budget  (300)..  Mrs.  S.  E.  -Spicer _ 

Happy  Days  (w)  (1) .  Ralph  S.  .Alatz 

Haskin  Letter  (d-w)  (1) .  Frederic  J.  Haskin... 

Heart  of  a  Wife  (d)  (C) . Adele  Garrison  . 

HeinI  Radio  News  Serviee  (bi-w) . 

Heilman.  Sam  (w) .  Sam  Heilman 

Heroes  of  Wor'd  War  (d)  (150). ..Sgt,  I,.  FI.  Jaeckel . 

Hill’s  Page  of  Drawings.  W.  E.  (w)  . 

Hirst  Says,  .Anne  (d)  (1000) . Anne  Hirst  . 

Hi  toric  New  York  (w)  (2000) .  Staff  . 

Hollywood  Gos'ip  (tri-w) .  Dan  Thomas _ _  _ _  _ _ 

Home  Builders  Feature  (w) . 

Home  Economics  (dl  (1000) .  Martha  Hannon  . 

Home  Economics  (w)  (3  tab.  pgs.).  Staff 


SYMUC.ATK 

Eagle  Syndicate 
Publishers  Financial  Bureau 
Thompson  Service 

North  .American  Vewspaper 
.Alliance,  Inc. 

North  .American  Newspaper 
.Alliance.  Inc. 

King  Features  Syndicate.  Inc. 
Pnbli-hers  Financial  Bureau 

King  Features  Syndicate,  Inc. 
AA'ashington  Post  News  Ser¬ 
vice 

Herald  Tribune  News  Service 


l.eilgtr  Syndicate 
Consolidated  News  Features 
Consolidated  News  Features 


Recipe  Servic'd  Co. 

'bll  Syndicate.  Inc. 

Chicago  Tribune  New  York 
News  Syndicate,  Inc. 
AA'ashington  Po-t  News  Ser- 
'  ice 

NEA  Service,  Inc. 

Magazine  Feature  Service 
Aliller  Services  Limited 
New  York  Herald  Tribune 
Svndicate 

King  Features  Syndicate.  Inc. 
Miller  Services  Limited 
Penn  Feature  Syndicate 
Ledger  Syndicate 
King  Features  Syndicate,  Inc. 
Ass'  ci.atetl  Newspapers 
Independent  .Syndicate 
.Associated  Press  F'eattire  Ser¬ 
vice 

I.eilger  .Syndicate 

Ledger  Syndicate 

Indei>endent  Syndicate 

Ring  Features  Syndicate.  Inc. 
Rapid  Grip  and  Batten,  Ltd. 
Recipe  Service  Co. 

Ledger  Syndicate 
I'nitexl  Feature  Syndicate 
I'nite'l  F'eature  Syndicate 
King  F'eatures  Syndicate.  Inc. 
Rapiil  Grip  and  Batten.  Ltd. 


Publishers  Syndiate 
Garden  Gossip  Syndicate 
Ledger  Syndicate 
Matz  Unique  Service 
Miller  Services  Limited 
New  York  Herald  Tribune 
Syndicate 

Thompson  Service 


Natioiual  News-Features 

Newspaper  Feature  Service, 
Inc. 

Park  Row  News  Service 
Holmes  Feature  Service 
Intercity  News  Service 
Washington  Post  News  Ser¬ 
vice 

Thompson  Service 

Triangle  Newspaper  Syndicate 

National  Newspaper  Service 

Star  Newspaper  Service 
Star  Newspaper  Service 
Rapid  Grip  and  Batten,  Ltd. 
King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Rapid  Grip  and  Ratten,  Ltd.. 
Pell  Syndicate.  Inc. 

Ledger  Syndicate 
Hosterman  Newspaper  Feature 
Service 

Star  Newspaper  Service 

King  Features  Syndicate,  Inc. 
Aliller  Services  Limited 
King  Features  Syndicate,  Inc. 
Ullman  Feature  Service 
United  Feature  Syndicate 
.Associated  Pre-s  Feature  5ser- 
vice 


AA’ashington  Post  News  Serv  ice 
Star  Newspaper  Servitte 
Magazine  F'eature  Service 

Handy  F'iller  Servic* 

Handy  F'iller  Service 
Handy  F'iller  .Service 
Handy  F'iller  Service 
Thompson  Service 
Alatz  I'niiiue  .Service 
Haskin  .Service 
Star  Newsoaper  Service 
Heinl  Radio  News  Service 
King  F'eatures  Syndicate.  Inc. 
ln<lependent  Syndicate 
Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

New  York  Post  Syndicate 
Epsilon  Press  Service 
NFi.A  Service.  Inc. 
f'hicago  Tribune-New  York 

_  News  Syndicate,  Inc. 

New  York  Post  Syndicate 
New  York  Herald  Tribune 
Syndicate 


FE.ATl  RE  AITHOR 

Home  Education  (w)  (250) .  D.  Carl  Yoder 


Home  Institute  Housekeeping  Ser¬ 
vice  (w)  (4  tab.  p.)  (C) . 

Home-Making  Helps  (3  w) .  Filranor  Ross  . 

Home  Sewing  (3-w)  (250  ill.) .  Ruth  Wyeth  Spears. 

Home  Towners  in  New  York  (w)..  Staff  . 

Horoscope  (d-s) .  Wynn  . 


Horoscope  (d)  .  Genevieve  Kemble  ... 

Horoscope  (d)  (C) . 

Horoscope  of  the  Star.'  (w) . Alan  Kaye  . 

Hotel  News  New  York  (d) . 

Hotel  Stenographer  (d)  (A4)  (C)..  Roe  Fulkerson  . 

hotel  Stenographer  (d)  (I) .  Roe  F'ulkerson  . 

House  Organ.  The  A(l-Route  (ml . 

House  Plans  (w)  (3)  (C) . 

House  Plans  (w)  (3) .  Chester  H.  Disque _ 

House  Plans  (w)  (2) . 


SYNDICATE 

International  Religious  Ne*i 
Service 

Miller  Services  Limited 
King  F'eatures  Syndicate.  Inc. 
George  M’atthew  Adams  Sertice 
Epsilon  Press  Service 
Chicago  Tribune-New  A'ork 
News  Syndicate.  Inc. 

King  Features  Svndicate.  Inc. 
Star  Newspaper  Service 
Hosterman  Newspaper  F'eature 
Service 

Holmes  Feature  Service 
-Miller  Services  Limited 
McNaught  Syndicate.  Inc. 
International  Syndicate 
Miller  Services  Limited 
International  Syndicate 
.Associated  Press  Feature  Ser- 


How  I  Make  My  Husband  Happy 

(24)  (d)  (1) . Women  Celebrities  ... 

How  It  Started  (d)  (150) .  Jean  Newton  . 

How  To  Entertain  (<l)  (Vi) .  Alargaret  Lockwood 

.Andrews  . 

How  to  Swim  (24)  (d)  (1) .  Chas.  &  .Alartha  Nore- 

lius  . 

How  to  Worry  Successfully  (d)  (400)  David  Seabury  . 

Human  Documents  (series,  72)  (200)  Mrs.  .-A.  E.  Pennie... 

Human  Interest  Page  (w) . 

Human  Interest  Stories  (w) .  11.  Si.  Tenny  . 

Humorrus  Articles  (w)  (Vi)  (C)..  O.  O.  McIntyre . 

Humorous  Article  (w)  (800) .  AV'earc  Holbrook  . 

Humorous  Articles  (w)  (700)  (C) .  Weare  Holbrook . 

Humor  (“Rolling  Stones”)  (w)  (1).  J.  Christy  . 

Humor  (“Uncle  Henry  Says”)  (d) 

(1)  .  Henry  M.  Miller  . 

GENERAL  HEALTH 

Dr.  Logan  Clendening  (d) .  Dr.  Logan  Clcndening. 

Dr.  Cutter’s  Health  Column  (d-s) . 


Ledger  Syndicate 
Bell  Syndicate,  Inc. 

Ledger  Syndicate 

Ledger  Syndicate 
National  Newspaper  Service 
Rapid  Grip  and  Batten.  Ltd 
NF'A  Service,  Inc. 

Garden  Gossip  Syndicate 
Aliller  Services  Limited 
New  York  Herald  Tribunt 
Aliller  Services  Limited 
Syndicate 

ALatz  Unique  Service 
ALatz  Uniiiue  Service 


Health  (d)  . . .  Dr.  .Morris  F'ishbein.. 

Health  (d)  (C) .  Dr.  Logan  Clendening. 

Health  (d)  (C)... .  Dr.  Royal  S.  Copeland 

Health  &  Beauty  (w)  (%) .  Dr.  .Sophia  Brunson.. 

Health  Letter  Box  (d) .  Dr.  W.  F'.  Thomson... 

Here’s  to  Your  Health  (d)  (400) ...  Doctor  Frank  McCov.. 
How’s  Your  Health?  (PM)  (d) 

(350)  Dr.  lagu  Galdston... 

Personal  Health  Service  (d)  (750)  Dr.  Wm.  Brady . 

Personal  Health  Service  (w)  (1000)  Dr.  Wm.  Brady . 

Your  Child’s  Health  (d) .  Dr.  Alichael  Shuman. 

Your  Eyes.  Ear  Nose  &  Throat  (d) 

O")  .  Dr.  11.  J.  Hoare . 

Your  Good  Health  (d)  (I) .  Dr.  C.  N.  Chrisman.. 

Your  Good  Health  (d)  (1)  (C) .  I)r.  C.  N.  Chrisman.. 

Your  Good  Health  (d)  (1) .  Dr.  C.  N.  Chrisman.. 

Your  Health  (d)  (q-a) .  Dr.  Royal  S.  Copeland. 

Your  Weight  and  Your  Height  (w) 

(500)  . 


King  F'eatures  Syndicate,  Inc. 
Chicago  Tribune-New  York 
News  Syndicate.  Inc. 

NE.-\  Service.  Inc. 

Star  Newspaper  Service 
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Household.  The  (d)  (250) . . 

Household  Hints  (d)  (C) . 

Housewife’s  Idea  Box  (ill.)  (d) 

0/4)  . . . . 

Hcusehold  Page  (s)  . 

Household  “Short  (3uts”  (d)  (200).. 
Household  Suggestions  (d)  (1000).. 
“Short  Cuta”  (d)  (200) . 


Dr.  James  W.  Barton.  Bell  Syndicate,  Inc. 

HOUSEHOLD 

Alargery  Taylor .  Associated  Press  Feature  Ser¬ 

vice 

Louise  Bennett  Weaver  Associated  Press  Feature  Ser¬ 
vice 

Lydia  T.eBaron  AA’alker  Bell  Syndicate,  Inc. 

Airs.  Mary  Morton  . .  Star  Newspaper  Service 

Rae  Ribler  .  l.edger  Syndicate 
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Staff  .  I'nited  F'eature  Syndic.ite 

Dorothy  Wolff  .  Penn  Feature  Syndicate 
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I  Believe  (w)  (1)  (C) . 


A’ery  Rev.  Dick  Shep- 
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Idea  Hunter  (d)  (3) .  Ed  Bishop . 

If  I  Had  a  Million  (b-w)  (1) .  Edward  Smith  . 

If  I  Had  to  Do  It  ()ver  (bi-w)  (1)  Samson  Dasher 
Illustrated  Feature  Pagea  (a) .  . 


I  “Make  the  Oil  Fields”  (w)  (2)..  Toseph  Kornfeld  . 

Improve  Your  Letters  (12)  (d)  (1)  \Vilmer  .Alice  .Adams. 

Indoor  &  Outdoor  Garderu  (d)  (*4)  Jane  l-eslie  Kift . 

Industrial  News  &  Features  (d)...  . 

In  Capitol  Letters  (Washington 

Dispatch)  (tri-w)  (800)... . Genevieve  F'orbes  Her¬ 
rick  . 

Indians,  Their  History  and  Sign 

Talk  (2)  .  William  Tomkins  ,.. 

Information  Bureau  (d-w)  (V4>-...  Staff  . 

In  Quotation  Marks  (w)... .  Staff  . 

In  New  York  (d) .  Paul  Harrison  . 

Inspirational  Talks  (d) .  Winifred  Black  . 

Intelligence  Tests  (d)  (V4) .  Walter  B.  Gibson  _ 

Relaeionee  Interamericanas  (Inter- 
american  Affairs)  (w)  (6-800)...  A.  Ramon  Rpiz  . 
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“Materia  Internacional"  (Interna¬ 
tional  Matter)  (w)  (800) . .  .A.  Ramon  Ruiz  .... 

Interpretive  News  Dispatches  (tri- 

w)  (C)  . .  Alark  Sullivan  . 

InUrviews.  Features  (assign.) .  Frank  Jay  Morris.. 

Interviews  (d)  . . .  . 

Interviews  with  Visiting  Scandi¬ 
navian  Celebrities  (1500) .  Wm.  B.  McClellan. 

Into  the  Unknown  (series.  20)  (600)  Charles  Conway _ 

Investment  Market.  The  (d)  (800)..  Byron  Seller  . 

Investor’s  Guide  Column  and  Ser¬ 
viee  (d-w)  . . . 

I  Remember — I  Remember  (d) .  George  Tyler  . 

Is  There  Magic  in  Your  Name?  (d) 

(100)  . . Alan  Kaye  . 

It  Seems  to  Me  (d)  (1) .  Heywood  Broun  .... 

It  Seems  to  Me  (d)  (C) .  He3rwood  Broun  .... 
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FEATURES 

for  First-rank  Newspapers 

Sunday  Comics 

MR.  &  MRS.  PETER  RABBIT 

THE  TIMID  SOUL  CLARENCE 

THE  SMYTHES  PA’S  SON-IN-LAW 

SKEETS  B.RUTUS  page) 

ACCORDING  TO  HOYLE  (J4  page) 

9  Successful  Sunday  Comics  in  full  color 

Other  Sunday  Features 

Men’s  Fashions 

Mark  Sullivan’s  Political  Letter 
Percy  Hammond’s  Theatrical  Letter 
“This  New  York",  by  Lucius  Beebe 
Holbrook's  Humorous  Weekly  Article 
First-Run  Fiction 

The  Garden  Notebook,  by  Alfred  Putz 
Howard  White’s  Society  Letter 
Books  (Six  tabloid  pages  of  reviews  and 
special  articles) 

Crossword  Puzzles 

Weekly  Science  Article 

Beck’s  “Down  the  Road”  Cartoon 

Getting  Ahead  in  Business,  by  Albert  Fancher 

Stamp  News,  by  R.  A.  Barry  - 

Daily  Comics 

H.  T.  WEBSTER  . 

IT  HAS  BEEN  DOklE 

MR.  &  MRS. - 

GAS  BUGGIES 
PA’S  SON-IN-LAW 

Three  Strips  and  Two  Squares 

Other  Daily  Features 

Brown's  Daily  Cartoons 
Mark  Sullivan's  Interpretive  News 
Dispatches  (3  weekly) 

Dr.  Cadman's  Daily  Column 
Daily  News  Mat  Service 
The  Food  Markets 
Style  Smiles 

Daily  Crossword  Puzzles 

The  Bridge  Table,  by  Robert  Neville 

F.  P.  A.  (Franklin  P.  Adams) 

— The  Conning  Tower 
Lewis  Gannett's  Book  Reviews 

“Ding,”  the  Greatest  of  all  News  Cartoonists 

Walter  Lippmann 

TODAY  AND  TOMORROW 

Resumes  Dec.  1 

For  Children 

Burgess’  Nature  Stories 

Women’s  Features 

Home  Institute  Housekeeping  Service 
Beauty  Problem^  by  Martha  Leavitt 
Fanny  Fern  Fitzwater's  Daily  and  Sunday  Fashions 

Hollywood  Patterns 
News  Service 
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FKATl  KK  Al'THOK  SYNDICATE 

Johnssn,  Edith  (w)  (1500) .  Edith  Johnson  .  Independent  Syndicate 

Jolly  Polly  (d) .  Jos-  J-  Erish  .  Hosterman  Newspaper  Feature 

Service 

Joy  Street  (d)  (1000  e»..  *0  chap.)  Claire  Pomeroy  .  National  Newspaper  Service 

Jubilee’s  Pardner  (d)  (SOO  ill.) . Judd  Mortimer  Lewis.  GeorRe  Matthew  .Adams  Ser¬ 

vice 

Just  Folks  (d) .  Edgar  A.  Guest  .  George  Matthew  .Adams  Ser¬ 

vice 

Just  Like  a  Woman  (d) .  Marguerite  Mooers  Mar¬ 
shall  .  King  Features  Syndicate,  Inc. 


Kiddies  Can  Do  It  (d)  (I)  (C) . .  Miller  Services  Limited 

Kingdom’s  Progress  (w) . .  Dr.  Frederick  A.  Wil- 

mot  .  Hosterman  Newspaper  Feature 

Service 

Kitchen  Page  (w) .  Staff  .  Star  Newspaper  Service 


SYNDIC.4TE 


Gardner  Articles  (w)  (800,  ill.).....  Ring  Lardner  . 

Lauder  and  Funnier  (d)  (200)....  Sir  Harry  Lauder  . — 

Laws,  Lawyers  and  Laymen  (w) 

(tab.)  . .  Thomas  S.  Rice . 

Laymen’s  Law  (bi-w)  (1) . . .  Edwin  Burke  . 

Lead  Feature  on  Topical  Subject 

(w)  . . . . 

Leased  Wire  LocaJ — Angle  Newa 

(d)  . . . . . Staff  . 

Leased  Wire  News  Service  (d) . 

Leased  Wire  Press  Associated  News 

(3000)  . .  Staff  .  Star  Newspaper  Service 

Let’s  Explore  Your  Mind  (w)  (fp 

ill.)  . . .  Albert  E.  Wiggam _  National  Newspaper  Service 

LM’s  Really  See  New  York  (bi-w, 

w)  (1)  . .  Merton  Williams  _  Intercity  News  Service 

Letterpress  Service  (C) .  Star  Newspaper  Serr-ice 

Letters  I  Would  Love  to  Mail  (w) 

(3)  . J.  P.  McEvoy  .  King  Features  Syndicate.  Inc. 

Letters  from  Paris  (w) .  Chicago  Tribune-New  York 

News  Syndicate.  Inc. 

Life’s  Problems  (d)  (C) .  Winnifred  Black  .  Star  Newspaper  Service 

Life  and  Literature  (d)  (500) . Prof.  Wm.  Lyon  Phelps  George  Matthew  Adams  Ser¬ 

vice 

Lights  of  New  Y'ork  (d)  (700) .  L.  L.  Stevenson  .  Bell  Syndicate,  Inc. 

Line  O’Type  or  Two... .  R.  H.  L .  Chicago  Tribune-New  A’ork 

News  .Symlicate,  Inc. 

Literary  Guidepost.  A  (d)  (300)...  John  Selby  . Associated  Press  Feature  Ser- 

vice 

Literary  News  (w)  (500-1000) . Staff  . .  Pan-Hellenic  .American  Foreign 

Press  Syndicate 

Little  Benny’s  Note  Book  (d)  (1)..  Lee  Pape  .  George  Matthew  .Adams  Ser¬ 

vice 

Little  Jack  Rabbit  (d)  (500)  (ill.).  David  Cory  .  George  Matthew  .Adams  Ser¬ 

vice 

Little  Known  Bits  of  Canadian  His¬ 
tory  (series.  10)  (600) .  L.  B.  Jackes  .  Rapid  Grip  and  Batten,  Ltd. 

Little  Lessens  in  Women’s  Golf 

(36)  (d)  (?^) . Jack  Mackie  .  Ledger  Syndicate 

Living  and  Loving  (d)  (C) .  Virginia  Lee  .  Star  Newspaper  Service 

Local  Stories  (w)  (V4) .  Staff  .  Editor’s  Copy 

Long  and  Short  of  It.  The  (d)  (400)  .  Consolidated  News  Features 

Looking  At  the  News  (w) . .  Col.  Hugh  Clark .  Star  Newspaper  Service 

Looking  at  Washington  (w)  (2)...  Hugo  S.  Sims  .  Editor’s  Copy- 

Looking  Over  the  Cars  (w)  (^) —  The  Observer  .  L'llman  Feature  Service 

Look  Out — It’s  a  Racket  (d-w) 

(500)  .  James  E.  Grant .  Register  and  Tribune  Syndi- 


Bell  Syndicate,  Inc. 

National  Newspaper  Service 


Eagle  Syndicate 
Intercity  News  Service 


NE.A  Service.  Inc. 


Intercity  News  Service 
Herald  Tribune  News  Service 


Lights  of  New  Y’ork  (d)  (700) .  L.  L.  Stevenson 

Line  O’Type  or  Two... .  R.  H.  L . 

Literary  Guidepost.  A  (d)  (300)...  John  Selby  . 

Literary  News  (w)  (500-1000) . Staff  . 

Little  Benny’s  Note  Book  (d)  (1)..  Lee  Pape . 


Rapid  Grip  and  Batten,  Ltd. 

Ledger  Syndicate 
Star  Newspaper  Service 
Editor’s  Copy 

Consolidated  News  Features 
Star  Newspaper  Service 
Editor’s  Copy 
L'llman  Feature  Service 


T-oud  Speaker  (d)  (800)  (C) .  Louis  Reid  . 

Loud  Speaker.  The  (d)  (1) .  I  .ouis  Reid  . 

Louisa’s  Letter  (w)  (%) .  Louisa  . 

Lucky  Breaks  (d) . .  C.  K.  Miller 


Magazine  Page  (d-w)  (fp) . 

Magazine  Articles  (w) . .  Special  Writers  . 

Magazine  Feature  Pages  (w)  (fp).  Various . 

Magazine  Section  Features  (V4-3).  Staff  . 

Magazine  Feature  Stories  (w)  (tab.)  Staff  . 

Magazine  Digest  (d)  (1000) .  Collette  . 

Magazine  Service  (w)  (tab.) .  . 

Magazine  (w)  (6) . 

Major  and  Minor  (d)  (1) . . .  Marvin  Fisher  . 

Man  About  Manhattan  (PM)  (d) 

(500)  .  George  Tucker  . 

Manhattan  Days  and  Nights  (d) 

(700)  . . . .  L.  L.  Stevenson  . 

Manuscripts  Found  Between  Twin 

Slates  (w)  (2000) .  Bessie  Jourrent  . 

Man  of  the  World  (w)  (1) .  Edison  Walters  . 

Married  Life  of  Helen  &  Warren 

(w)  (1500) . .  Ma-hel  Herbert  Urner 

Walt  Mason.  Himself  (d) .  Walt  Mason  . 


Mastercut  Alphabet  (26  rel.)  (2) . 

Masterstrokes  of  Great  Detectives 

(60)  (d)  (1) . .  George  Barton  . 

Midget  Daily  Astro-Scope,  The  (d)  Alan  Kaye  . 

Million  for  an  Idea,  A  (w)  (2000)..  John  Reed  . 

Mind  Meter  (d)  (100) .  J.  L.  Henderson  . 

Minute  Make-llps  (d)  (%) . 

Miscellaneous  News  &  Features  (d)  V.  V . 

Miscellaneous  Reprint  Fiction  (w) 

(1500-3000)  . 

Missing  Letter  Links  (d)  (Yb) . 

Mistakeograph  (w)  (2) . .  1°^"  Rosol  . 

Modem  Home  News  (w)  (fp) .  Florence  Brobeck  _ 

Modern  Woman  Page  (w) . 

Modern  Women  (d)  (1) .  Marian  Mays  Martin. 

Modem  Women  (d)  (1)  (C)... .  Marian  Mays  Martin. 

Modes  and  Manners  (d)  (200)) .  Staff  . 

Modes  of  the  Moment  (PM)  (d)  (2)  Diana  Merwin  . 


Money  Contract  (d-w)  (66  arL)...  Hal  Sims  . 

More  Trath  Than  Poetry  (d-w) 

(1000,  ill.)  . James  J.  Montague.. 

Morgue  Service  . . . 

Mothers  and  Their  Children  (d)  (1 

col.  150)  .  Various  . 

Music  in  New  York  (w)  (1000)...  Phrygian  . 

Music  Lcasons  (w)  (760-1000) .  Pierre  Key  . 

My  Neighbor  Says  (d)  (150L..-. . 

My  Recipe  for  Charm  (24)  (d)  (Y4)  W’omen  Celebrities  .. 


MOTION  PICTURES 

Behind  the  Scenes  in  Hollywood  (d) 

(C)  . .  Harrison  Carroll  . 

Fair  Enough  (d)  (1)... .  Westbrook  Pegler  .... 

Film  News  and  Features  (d) . 

Film  Productions  Rating  Service  Jos.  O.Connor.  Allan  J. 

(s-w,  2)  (Yi.  1) .  Ward  . 

Hollywood  (w)  (700) . .  Mollie  Merrick  . 

Hollywood  Comment  (d-w) .  Sidney  Skolsky  . 

Hollywood  in  Person!  (d-s)  (800).  Mollie  Merrick . 


Hollywood  Letter  (d-w) .  G.  &  R.  Shaffer. 


Hollywood  Movie  Letter  (d) . 

Hollywood  News  (d)  (400) . 

Hollywood  News  (w)  (1200) . 

Hollywood  Sights  and  Sounds  (PM) 
(d)  (450)  . , . 

Hot  Frcm  Hollywood  (d) . 

Motion  Picture  Column  (d)  (500) . . 
Motion  Picture  Column  (d)  (75)... 

Movie  News  Column  (tri-w) . . . 

Motion  Picture  Doll  Cutouts  (w) 

(3)  . 

Motion  Picture  Feature  Service  (w) 

(fp)  . . 

Movie  Reviews  (d-w) . 

Motion  Picture  Reviews  (w)  (1) . . 


Movie  Reviews  (d) . 

New  York  Film  Criticisms  (d-w).. 


Harrison  Carroll  .  Star  Newspaper  Service 

Westbrook  Pegler  ....  United  Feature  Syndicate 

.  Holmes  Feature  Service 

Jos.  O.Connor.  Allan  J. 

Ward  .  O’Connor  Features  Service 

Mollie  Merrick  .  Consolidated  News  Features 

Sidney  Skolsky  .  Chicago  Tribune-New  Y'ork 

News  Syndicate.  Inc. 

Mollie  Merrick .  North  American  Newspaper 

Alliance,  Inc. 

G.  &  R.  Shaffer .  Chicago  Tribune-New-  Y’ork 

News  Syndicate,  Inc. 

Harrison  Carroll  ....  King  Features  Syndicate,  Inc. 

Easton  West  .  Continental  Feature  Syndicate 

Easton  West  .  Continental  Feature  Syndicate 

Robbin  Coons  .  Associated  Press  Feature  Ser- 


Jimmie  Starr  . . . 
Edwin  Schallert 
Speed  Kendall  . . 
Dan  Thomas  . . . 


King  Features  Syndicate.  Inc. 
Los  Angeles  Times 
Los  Angeles  Times 
NEA  Service,  Inc. 


Laura  Brock  .  Los  Angeles  Times 


Jos.  O’Connor,  Allen  J. 
Ward  . 


Kate  Cameron 


Phil  of  the  Films  (4  col.  tab.)  — .  Staff  . 

Rambling  ’Round  Hollywood  (w) 

(350-400)  . .--•  Vance  Chandler 

Rambling  ’Round  Hollf-wood  (w) 

(1200)  . . .  A’ance  Chandler 

Roaming  ’Round  Hollywood  (d)..,  Vance  Chandler 

Screen  Life  in  Hollywood  (AM) 


(d)  (450)  . .  Hubbard  Keavy  . 

Screen  Stars  (w)  (Yb) .  Staff  . 

Seeing  Stars  (d) .  Feg  Murray  .... 

Seein’  Stars  (w) .  Feg  Murray  .... 

Star  Page  (on  stage  and  screen 

stars)  (w)  . . . 


Los  Angeles  Times 
Chicago  Tribune-New  Y’ork 

News  Syndicate,  Inc. 

O’Connor  Features  Serviee 
Holmes  Feature  Service 
Chicago  Tribune-New  Y’ork 

News  Syndicate.  Inc. 

Eagle  Syndicate 

Authenticated  News  Service 

Authenticated  News  Service 
Hosterman  Newspaper  Feature 
Ser\ice 

• 

Associated  Press  Feature  Ser¬ 
vice 

Editor’s  Copy 

King  Features  Syndicate.  Inc. 
King  Features  Syndicate.  Inc. 

NE.A  Service.  Inc. 


Register  and  Tribune  Syndi¬ 
cate 

Rapid  Grip  and  Batten,  Ltd. 
King  Features  Syndicate,  Inc. 
Editor’s  Copy 

Hosterman  New-spaper  Feature 
Service 


United  Feature  Syndicate 
Washington  Post  News  Service 
Ledger  Syndicate 
Ullman  Feature  Service 
Eagle  Syndicate 
Better  Features 
I.OS  -Angeles  Times 
Western  Newspaper  Union 
Intercity  News  Service 

.\ssociated  Press  Feature  Ser¬ 
vice 

Associated  Newspapers 

Fine  Arts  Syndicate 
Intercity  News  Service 

Bell  Syndicate.  Inc. 

George  Matthew  -Adams  Ser- 


Nu-W’ay  Features 

Ledger  Syndicate 
Hosterman  Newspaper  Feature 
Service 

Fine  -Arts  Syndicate 
Bell  Syndicate.  Inc. 

Ledger  Syndicate 
Holmes  Feature  Service 

Fact  Feature  Syndicate 
Bell  Syndicate,  Inc. 

Ledger  Syndicate 
Home  Economics  Service  Cor¬ 
poration 

NE.A  Service.  Inc. 

United  Feature  Syndicate 
Miller  Services  Limited 
I’nitetl  Feature  Syndicate 
Associated  Press  Feature  Ser¬ 
vice 

-Associated  Newspapers 

Bell  Syndicate.  Inc. 

NEA  Service.  Inc. 

Indepedent  Syndicate 
Triangle  Newspaper  Syndicate 
Bell  Syndicate.  Inc. 

Associated  Newspapers 
Ledger  Syndicate 


Name,  Romance  of  Your  (d)  (1)..  Ruby  Haskins  Ellis...  Ledger  Syndicate 

Nancy  Page  (d)  (16") .  .  Florence  LaGanke  ....  Publishers  Syndicate 

Nancy  Page  Quilt  (w)  (10) .  Florence  LaGanke  Publishers  Syndicate 

National  Affairs  (Washington)  (d) 

(1200)  .  Owen  L.  Scott . Consolidated  .News  Features 

National  News  Stories  (d)  (1). —  Raymond  Clapper  ....  Washington  Post  News  Service 

Nature  Notes  (d-w)  (300) .  Edwin  .A.  Watkins....  Thompson  Service 

Nature  Stories  for  Children  (d) 

(300)  .  Thornton  Burgess  ....  New  Y’ork  Herald  Tribune 

Syndicate 

New  Deal  in  Washington,  The  (d) .  Rodney  Dutcher  .  NEA  Service.  Inc. 

New  Dealers  (d-w) .  Unofficial  Observer....  Register  and  Tribune  Syndi¬ 

cate 

Needlenose  Noonan  (d)  (1) . Walter  Hoban .  King  Features  Syndicate,  Inc. 

News  Articles  by  British  Writers. . .  V’arious  .  Dominion  News  Bureau.  Ltd. 

News  Features  (d) .  New  Y'ork  Post  Syndicate 

News  Features  (d) .  Holmes  Feature  Service 

News  Feature  Stories  (d)  .  NE.A  .Service,  Inc. 

News  Feature  Page  (d)  (hp) .  Eagle  Syndicate 

News  Features  (1) .  Staff  .  Ullman  Feature  Service 

News  Features  (ill.)  (d)  (various).  Staff  .  .Associated  Press  Feature  Ser¬ 

vice 

News  from  Alexandria  (w)  (500- 

1000)  .  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Athens  (w)  (500-100)..  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Belgrade  (w)  (500-1000)  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Bucharest  (w)  (50C- 

1000)  .  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Cairo  (w)  (500-1000)..  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Constantinope  (w)  (500- 

1000)  (Istanbul)  .  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Jerusalem  (w)  (500- 

(1000)  .  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

News  from  Sofia  (w)  (500-1000).,,  Staff  .  Pan-Hellenic  American  Foreign 

Press  Syndicate 

from  Tyrana  (w)  (500-1000).  Staff  .  Pan-Hellenic  American  Foreign 

„  , .  ,  ,  Press  Syndicate 

News  Behind  the  News  (d)  (800)..  Paul  Mallon  .  North  .American  Newspaper 

„  .  Alliance.  Inc. 

News  Items  (w)  (1) .  Staff  .  Editor’s  Copy 

News  Letter  (d) .  Staff  .  Park  Row  News  Service 

News  Mat  Service  (d)  (f  p)  (C) .  Miller  Services  Limited 

News  of  the  Day  in  the  Realm  of 

Business  (d-s)  (1000) .  Harvey  E.  Runner....  Herald  Tribune  News  Service 

News  of  the  World  (w)  (3) .  World-Wide  News  Service 

News  Pictures  (d)  (fp) .  United  Feature  Syndicate 

News  Representation  for  Ont-of- 

Town  Papers  (d) .  Staff  .  Park  Row  News  Service 

News  Review  (w)  (3000) .  E.  W.  Pickard .  Western  Newspaper  Union 

News  Wire  Query  Service .  Staff  .  Star  Newspaper  Service 

New  Yorker  at  Large,  A  (am)  (d) 

(500)  .  Mark  Barron  .  .-A.ssociated  Press  Feature  Ser¬ 

vice 

New  York  Correspondent  Serviee  (d)  Staff  .  Intercity  News  Service 

New  York  Coverage  for  Oot-of- 

Town  Papers  (d) .  Staff  .  Intercity  News  Service 

New  York  Impressions  (w)  (000- 

1500)  .  Jose  Pastrana  .  Inter-.American  Newspaper  Syn¬ 

dicate 

New  York  Inside  Out  (d)  (1) .  Don  O’Malley  .  United  Feature  Syndicate 

New  York  News  Service  (d) .  Holmes  Feature  Service 

New  York  Notebook  (d) .  Staff  .  Intercity  News  Service 

New  York  Skylines  (w)  (800) .  Charles  Estcourt,  Jr...  North  American  Newspaper 

.Alliance,  Inc. 

New  York  Society  Letter  (w)  (800)  Howard  White  .  New  York  Herald  Tribune 

Syndicate 

New  York  Stage  Letter  (w) .  NEA  Service.  Inc. 

N.  Y.  Theatre  News  &  Reviews  (d)  .  Holmes  Feature  Service 

New  York  Theatrical  Letter  (w) 

(860)  .  Percy  Hammond  .  New  Y’ork  Herald  Tribune 

Syndicate 

(Contintted  on  page  VIII) 
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What  Really  Counts  Is 

WHAT  EDITORS  SAY 


When  They  Recommend  Our  Features  To  One  Another 


Dorothy  Dix 


C.  Phillips 
Opponhoim 


Voro  Brown 


Sax  Rohmor. 


Virginia  Vlncont 


f*  O.  Aloxandor 


DOROTHY  DIX:  “I  would  just  as  soon  try  to 
publish  without  the  Associated  Press.” — W.  M. 
Harrison,  OKLAHOMA  CITY  TIMES.  “Outstand¬ 
ing  among  all  features.” — ALBANY  KNICKER¬ 
BOCKER  PREISS.  “Best  feature  of  its  kind  in 
America.”— Paul  Bellamy,  CLEVELAND  PLAIN 
DEALER.  “No  one  has  a  wider  audience  than  she, 
and  none  a  more  loyal  and  devoted  following.” — 
NEW  YORK  JOURNAL.  “Is  as  fixed  a  part  of  the 
Ledger  as  is  the  Page  One  masthead.  We  simply 
could  not  do  without  it.” — L.  T.  Russell,  NEWARK 
LEDGER.  “We  list  it  as  an  asset  along  with  our 
leased  wire  service.” — AUGUSTA  HERALD. 

MAGAZINE  PAGES:  “Invaluable  to  us.  We 
could  not  do  without  them.” — BUFFALO  COURIER- 
EXPREISS.  “The  best  in  the  market.” — OKLAHOMA 
OKLAHOMAN.  “I  thank  you  for  a  service  that  self- 
respecting  editors  can  present  to  their  readers  with¬ 
out  apology.”— M.  W,  Park,  DETROIT  NEWS. 

P.  HAL  SIMS:  “A  tremendous  figure  of  a  man 
bestriding  the  entire  Contract  field  like  a  colossus.” — 
NEW  YORK  HERALD-TRIBUNE.  “Outstanding 
authority  on  Contract  Bridge.”- — John  Paschall, 
ATLANTA  JOURNAL.  “The  pre-eminent  tourna¬ 
ment  player  of  the  world.”— NEW  YORK  WORLD 
TELEGRAM.  “Most  frequent  winner  of  Contract 
Bridge  championships  in  America.” — SATURDAY 
EVENING  POST.  “Far  and  away  the  leader  in  what 
might  be  called  the  First  National  Contract  Bridge 
Ranking.” — BROOKLYN  EAGLE.  “The  trend  is 
definitely  toward  Sims.”  —  A.  H.  Kirchhofer, 
BUFFALO  NEWS. 

HAIRBREADTH  HARRY,  by  F.  O.  Alexander: 
“The  best  comic  published  anywhere,  barring  none. 
The  funniest,  most  colorful  and  cleverest  comic 
being  turned  out.” — BROOKLYN  EAGLE.  “We 
believe  our  readers  turn  to  ‘Hairbreadth  Harry’ first.’* 
—ST.  PAUL  PIONEER  PRESS.  “In  a  voting  con¬ 
test  of  our  readers  ‘Hairbreadth  Harry’  rank^  first 
in  popularity.”— MILWAUKEE  JOURNAL. 

SOMEBODY’S  STENOG,  by  A.  E.  Hayward: 
“The  supreme  comic  used  by  us.”— NEWARK 
LEDGER.  “Best  piece  of  comic  work  now  running.” 
—TACOMA  LEDGER. 

CONNIE,  by  Frank  Godwin:  “We  have  published 
CONNIE  from  its  first  appearance  and  it  has  steadily 
improved  from  month  to  month.” — BROOKLYN 
EAGLE.  “Has  a  big  hold  upon  the  community. 
It  was  a  success  almost  from  the  day  of  its  first 
appearance.” — Frank  M.  Sparks,  GRAND  RAPIDS 
HERALD. 

VIGNETTES  OF  LIFE,  by  J.  Norman  Lynd; 
“Tops  the  field  of  newspaper  features.” — John 
Paschall,  ATLANTA  JOURNAL.  “Each  week  this 
page  brings  more  chuckles.”  —  INDIANAPOLIS 
STAR.  “One  of  those  unusual  features  that  com¬ 


bine  wide  appeal  with  quality.” — G.  H.  Adams, 
MINNEAPOLIS  STAR.  “His  people  are  real  folk 
and  the  art  work  is  superb.” — TORONTO  STAR 
WEEKLY. 

SONNYSAYINGS.  by  Fanny  Y.  Cory:  “Most 
valuable  feature  of  its  size  in  any  newspaper  today.” 
— J.  A.  Stuart,  INDIANAPOLIS  STAR.  “We  tried 
to  crowd  him  off  the  page  recently  but  the  readers 
would  not  stand  for  it.”— COLUMBUS  DISPATCH. 
“The  cleverest  kid  comic  of  the  small  space  variety.” 
—WASHINGTON  STAR. 

SYKES*  CARTOONS:  “Where  others  shadowbox 
with  a  subject  Sykes  puts  over  the  punch  every 
time.” — LIFE,  New  York.  “Have  the  vigor  and 
vitality  to  be  found  in  the  creations  of  a  cartoonist 
whose  artistic  ability  is  backed  by  broad  information 
and  keen  intelligence.” — WORCESTER  TELEGRAM- 
GAZETTE. 

LOIS  LEEDS’  BEAUTY  SERVICE:  “Our 

readers  demand  the  beauty  talks  of  Lois  Leeds.” — 
Moses  Strauss,  CINCINNATI  TIMES-STAR.  “Draws 
more  mail  in  our  care  than  any  feature  we  have 
ever  used  by  far.”— HOLLYWOOD  CITIZEN.  “The 
mounting  score  for  Lois  Leeds  is  indeed  pleasant 
to  contemplate,  for  since  January  1  she  has  been 
averaging  819  letters  a  week.” — DETROIT  NEWS. 

FRANCINE  MARKEL— “GOOD  TASTE”:  “Has 
everything  a  good  feature  should  have — brevity, 
cleverness,  usefulness  and  good  illustration.” — 
RICHMOND  NEWS-LEADER.  “It  presents  practical 
tips  in  a  condensed  and  attractive  setting.” — NEW 
ORLEANS  ITEM-TRIBUNE.  “We  couldn’t  do  with¬ 
out  it  if  we  wanted  to.” — GALT  (ONT.)  REPORTER. 
“THE  POLISHER”:  “A  minimum  space  user  of 
maximum  interest.” — NEWARK  LEDGER.  “With 
its  timely  touch,  its  balance  of  subject  matter,  it 
becomes  a  reader  habit.” — COLORADO  SPRINGS 
GAZETTE-TELEGRAM. 

A  BUSINESS  MAN’S  PHILOSOPHY,  by  Wm. 
Feather:  “I  read  it  regularly  and  with  unfailing 
pleasure.” — H.  L.  Mencken.  “I  am  one  of  his 
constant  and  most  appreciative  readers.” — BRUCE 
BARTON. 

INDOOR  AND  OUTDOOR  GARDENS,  by  Jane 
L.  Kift.  “No  feature  has  proved  more  popular  with 
the  Transcript.  It  is  cleverly  constructed  to  be  an 
all -the -year -’round  feature.”  —  BOSTON  TRANS¬ 
SCRIPT.  “We  get  excellent  response  from  it  and 
regard  it  as  a  leader  in  that  field.” — Burrows  Mat¬ 
thews,  BUFFALO  COURIER  EXPRESS. 

MINUTE  MAKE-UPS.  by  Virginia  Vincent:  “We 
consider  Minute  Make-Ups  among  the  most  popular 
women’s  features  as  it  stresses  news  in  cosmetic 
trends  with  clever  hints  for  varied  types.”— Mary 
Gory,  Editor  Woman’s  Page,  CINCINNATI  EN¬ 
QUIRER. 


SERIALS:  By  E.  Phillips  Oppenheim,  S.  S.  Van  Dine,  Sax  Rohmer,  Arthur  Somers  Roche,  Agatha  Christie, 
Valentine  Williams,  Rufus  King,  Vera  Brown,  Barbara  Webb. 


NEW  FEATURES:  “The  Debunker,”  by  F.  H.  Furbay,  Ph.D.,  debunking  the  fallacies  of  science  and 
history.  “Intelligence  Tests”;  “What  Your  Dreams  Mean,”  by  J.  Pana-Fermos;  “Trick-a-Day,”  by  Ponjay 
Harah;  “Detectograph,”  by  John  Rosol,  a  test  of  readers’  detective  acumen;  “Diagramless  Cross-Word 
Puzzles”;  “Your  Fate  Is  In  Your  Hand,”  by  Josef  Ranald;  “Read  Your  Character,”  by  J.  Howard  Bluett; 
Home  Cooking,  by  Harriet  Heath;  “Good  Manners  in  Business,”  by  Elizabeth  G.  MacGibbon. 


Send  For  Our  New  Catalog — No,  14 — Now  On  The  Press 


J.  Norman  Lynd 


Frank  Qodwin 


Fanny  Y.  Cory 


Chat.  Hanry  Sykat 


Or.  Jana  L.  Kilt 


LEDGER  SYNDICATE 

independence  Sqnare*  Philadelphin 
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EDITOR  &  PUBLISHER  ELEVENTH  ANNUAL  DIRECTORY  OF  FEATURES 


(Continued  from  page  VI) 

FEATIRE  AUTHOR  SYNDICATE 

N.F.S.  Macaiines  Paces  (C) .  Star  Newspaper  Service 

Norris  Articles  (w)  (2200,  ill.)....  Kathleen  Norris .  Bell  Syndicate,  Inc. 

Ecos  Norte  Americanos  (w)  (300- 

tOO)  .  Staff  .  Conoslidated  Infortnatiun  Ser- 

(North  American  Echoes)  vice 

Northwest  Mounted  Stories  (w)  (2- 

4000)  .  Neal  Douglas  .  Fact  Feature  Syndicate 

Notas  Y  Comentarios  Del  Consoli¬ 
dated  Information  Service  (w) 

(800)  .  A.  Ramon  Ruiz .  Consolidated  Information  Ser- 

(Notes  and  Comments  of  the  Con-  vice 

solidated  Inf.  Service.) 

Notas  Del  Septimo  Arte  (w)  500- 

700)  .  Staff  .  Consolidated  Information  Ser. 

(Notes  of  the  Seventh  Art.)  vice 

Novel-A-Week  (w) .  Various  .  Service  for  Authors,  Inc. 

Novelettes  <w)  .  Various  .  Service  for  Authors,  Inc. 

Novel  Serials  (d)  (2000) .  Various  .  Devil  Dag  'Syndicate 

Nuccets  of  Knowledge  (d)  {W....  Ceorge  W.  Stimpson...  Independent  Syndicate 

Null  and  Void  (d) .  \V.  Si.  Bishop .  Hosterman  Newspaper  Feature 

Service 

Numerology  Feature  (d-w) .  Chicago  Tribune-New  York 

News  Syndicate.  Inc. 

Nutwork  Network  (w)  (V4) .  H.  I.  Phillips .  Associated  Newspapers 


Oddities  In  the  News  (d-w) . 

Official  and  Diplomatic  Society 

(Washington)  (w)  (700) . 

Oil  Oddities  (w)  (2) . 

Old  Gardner  Says  (d)  (ISO) . 

Once  Over  (d)  (1) . 

Once  Overs  (d)  (300)  (C) . 

Once-Overs  (d) . 

One  Column  Stories  (s-w)  (1000) . . 

Origin  of  Things  (w)  (^) . 

Our  Children  (d)  (600) . 

On  Second  Thought  (d)  (1) . 

Our  Rhyming  Optimist  (d)  . 

Odd  Facts  and  Words  of  Wise  Msn 
(shorts)  . 


o 

Staff  . 

Jean  Jarvis  . 

Joseph  Kornfeld . 

H.‘i.’  Philii'ps’.'.’.'.'.'.’.'.'. 

J.  J.  Mundy . 

J.  J.  Mundy . 

Kenneth  P.  Wood . 

Angelo  Patri  . 

Jay  House  . 

.\line  Michaelis  . 


N.  E.  Newspaper  Service 

Consolidated  News  Features 
Oil  Features  Syndicate 
.\ssociated  Newspapers 
-Associated  Newspapers 
Rapid  Grip  and  Batten.  Ltd. 
King  Features  Syndicate.  Inc. 
Western  Newspaper  Union 
Epsilon  Press  Service 
Bell  .Syndicate.  Inc. 

Ledger  Syndicate 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate.  Inc. 


P 

Page  About  People .  Staff  . 

Parent-Child  (d-s) .  Gladys  Bevans  . 

Paria  Faahion  Page  (w)  (fp.  2-8) . 

PelleU  for  Parents  (d)  (300) .  Dr.  Reginald  H.  Wig- 

„  gins  . 

Permanent  Bookshelf  (d) .  C.  Benn  Ross . 

Personal  Chats  (d-w) .  Doris  Blake  . 


Personality  Page  (w) . 

Personality  Pointers  (d)  (%) . 

Pet  Page  (w)  (tab.) . 

Photo  Assignments  in  Washington. 

Piccalilli  (w)  (3)  (C) . 

Pictorial  Page  (d)  (7-8) . 

Picture  Page  (6) . 

Picture  Page  (8) . 

Picturesque  Personalities  (series,  26) 

(900)  . 

Pirates  Ahoy!  (w)  (2000) . 

Pirates  Ahoy  (w)  (3)  (C) . 

Plane  Talk  (w)  (500) . 

Pointed  Paragraphs  (d)  (200) . 

Points  for  Parents  (d) . 


Frances  Mangum . 

Selma  Warlick  . 


News  pictures . 

Staff  . 

Staff  . 

Archer  Wallace  . 

Charles  B.  Driscoll . . . 
Charles  B.  Driscoll . . . 
Lt.  John  L.  Scherer... 


Edyth  Thomas  Wallace 


Political  Letter  (w)  (3)  (C) .  Mark  Sullivan  . 

Political  Letter  &  Interpretive  Ar¬ 
ticles  (d-800)  (w-15000) .  Mark  Sullivan  . 

Politics  and  People  (3-w)  (1) .  Elliott  Thurston . 

Politics  at  Random  (pm)  (bi-w) 

(600)  .  Byron  Price  . 

Poem  (ill.)  (w) .  Helen  Welshimer . 

Polisher  (d)  (%) .  Francine  Market  . 

Popular  Science  (d)  . 

Post  Impressionist  (d)  (1) .  .Anonymous  . 

Postage  Stamps  (w)  (2) . Wilfried  Myers  . 

Prodigal  Days  (d) .  Evelyn  Nesbit  . 

ProBles  (d)  (1)  (C) .  Talbot  Lake . 


Star  Newspaper  Service 
Chicago  Tribune-New  York 

News  .Syndicate,  Inc. 

Rapid  Grip  and  Batten,  Ltd. 

Thompson  Service 
Intercity  News  Service 
Chicago  Tribtme-New  York 

News  Syndicate.  Inc. 

NEA  Service.  Inc. 

Washin^on  Post  News  Service 
Eagle  Syndicate 
Washington  Post  News  Service 
Miller  Services  Limited 
King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Star  Newspaper  Service 

Rapid  Grip  and  Batten.  Ltd. 
McNaught  Syndicate.  Inc. 
Miller  Services  Limited 
Tbompsoa  Service 
Associated  Newspapers 
Register  and  Tribune  Syndi¬ 
cate 

Miller  Services  Limited 

New  A’ork  Herald  Tribune 
Syndicate 

Washington  Post  News  Service 

Ass^iated  Press  Feature  Ser¬ 
vice 

NE.A  Service.  Inc. 

Ledger  Syndicate 
Holmes  Feature  Service 
Washington  Post  News  Service 
Matz  Unique  Service 
Chicago  Tribune-New  York 
News  Syndicate.  Inc. 
United  Feature  Syndicate 


PUZZLES 

Anagrams  (d)  (1/7  col.) . 

Book  Picturegame  .  . 

Crossword  Puzzles  (d)  (2)  (C) -  Lars  Morris  . 

Crossword  Puzzles  (w)  (3)  (C) . I.ars  Morris  . 

Cryptograms  (d-w)  (50) . 

Dot  Pozzies  (d)  (1) . 

Dot  Pozzies  (d)  (1) . 

Games.  Puzzles  and  Stories  (w) . 

Hart's  Puzzles  (w)  (Ah  a  5) .  John  F.  Hart . 

Horoseopuzzle  (d-w)  (2) . 

Jigglettes  (d)  . 

Know  Your  Empire  (Puzzle) .  Staff  . 

Know  Your  Proverbs  (Puzzle) . Staff  . 

Letter-Out  Puzzle  (d-s)  (2) .  Staff  . 

Mother  Goose  Dot  Puzzles  (d)  (1) 

(C)  . 

Pnzzlems  (d)  (2) .  A.  W.  Nugent . 

Puzzle  Page  (w,  fp.)  (C) .  . 

Puzzle  Page  for  Children  (tab.  w) . 

Puzzle  Tales  and  Stories  (w) .  Edna  Levine  . 

Puzzles,  etc.  (2  pp.) . 

The  Bible  Contest  (puzzle) .  Staff  . 

What’s  Wrong  Puzzle  (d)  (1) . 

Weekly  Puzzle  Page  (s) . 

What  Do  you  Know?  (d) .  Sabina  H.  Connolly.. 

What’s  The  Answer?  (d) . 


Bell  Syndicate.  Inc. 

Associated  Publishers 
United  Feature  Syndicate 
United  Feature  Syndicate 
Bell  Syndicate.  Inc. 
International  Syndicate 
International  Syndicate 
Junior  Feature  Syndicate 
Bell  Syndicate.  Inc. 

Associated  Newspapers 
King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Star  Newspaper  Service 
Independent  Syndicate 

Miller  Services  Limited 
.Associated  Newspapers 
Rapid  Grip  and  Batten.  Ltd. 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 
Hosterman  Newspaper  Feature 
Service 

Eagle  Syndicate 
Star  Newspaper  Service 
-Associated  Newspapers 
Premier  Syndicate.  Inc. 

King  Features  Syndicate.  Inc. 
King  Features  Syndicate.  Inc. 


Q 

Query  Newe  Service  (d) .  Special  Local  News... 

(jnestion  and  Answer  Column  (w) 

(500)  .  Joseph  Hallinan  . 

Questions  and  Answers  (d) .  Dr.  H.  B.  Williford... 

(luestions  and  Answers  (d)  (500)..  Dr.  S.  Parkes  Cadman. 

Questions  and  Answers  (w) . 

Question  Box  (d)  (10  q.  and  a.)..  E.  Mitchell  . 

^estien  Box,  The  (d)  (1000)  (C) . 

Cloilt  Patterns  (d-w) . 

Quilt  Pattern  Service  (d-w)  (ilL).  Hetty  Winthroo . 


Herald  Tribune  News  Service 

Scriptural  Research  Bureau  of 
Hollywood 

Hosterman  Newspaper  Feature 
Service 

New  York  Herald  Tribune 
Syndicate 

Hosterman  Newspaper  Feature 
Service 

Penn  Feature  Syndicate 
Miller  Services  Limited 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 


R 

FE.\TtKE  .AUTHOR  SYNDICATE 

Radio  (d)  .  Holmes  Feature  Servise 

Radio -by-thc-Clock  (d)  (Ak) . Staff  .  .Audio  Service 

Radio  Digest  (w)  (1000) .  .Albert  Way  .  Penn  Feature  Syndicate 

Radio  Digest  (w)  (1000)  (C) .  Albert  Way  .  Miller  Services  Limited 

Radio  Doings  (d)  (1) .  Staff  .  Audio  Service 

Radio  News  Service  (d) .  Hoknes  Feature  Service 

Radio  Personalities  (d) .  Harriet  Menken  .  King  Features  Syndicate,  Inc. 

Radio  Programs  (d)  (2) .  C.  £.  Butterfield .  .Associated  Press  Feature  Ser- 

vice 

Ready  Print  Comics  (fp..  tab.)....  Staff  .  Star  Newspaper  Service 

Ready  Print  Rotogravure  Sections..  Staff  .  Star  Newspaper  Service 

Reflejos  De  Lui  Vida  (Rslections  of 

Life)  (w)  (650) .  Guido  D’Armentier  ..  Consolidated  Information  Ser¬ 

vice 

Religious  Copy  Service  (w)  (150)..  H.  H.  S .  Religious  Copy  Service 

Remember  This  (d)  (7") .  Anonymous  .  Los  Angeles  Times 

Reverting  to  Type  (d) .  .-Art  .Arthur  .  Eagle  Syt^icate 

Rhyming  Optimist  (d)  (100) .  .Aline  Michelis  .  Rapid  Grip  and  Batten.  Ltd. 

Right  Word  (d)  (250) .  AA'.  C.  Nicholson .  Associated  Newspapers 

Rogers,  Will  (w)  (1000)  (C) .  Will  Rogers  .  Miller  Services  Limited 

^gers.  Will,  Dispatch  (d)  (100)  (C)  Will  Rogers  .  Miller  Services  Limited 

Rogers,  Will,  Daily  Dispatch  (d) 

(75-100)  .  Will  Rogers  .  McNaught  Syndicate,  Inc. 

Rogue’s  Gallery  (w)  (1000,  ill.)....  Prominent  Humorists..  Bell  Syndicate.  Inc. 

Rogue’s  Gallery  (humorous  articles) 

(w)  (1500)  .  North  American  Newspaper 

-Alliance,  Inc. 

Eleanor  Roosevelt 

Roosevelt.  Eleanor  (Mrs.  Franklin  (Mrs.  Franklin  D. 

D.  Roosevelt)  (w)  (400-500) .  Roosevelt)  .  McNaught  Syndicate,  Inc. 

Roosevelt.  Mrs.  Franklin  D.  (w)  (C)  Mrs.  F.  D.  Roosevelt. .  Sliller  Services  Limited 

Register  and  Tribune  Synd's 

Roosevelt  Profiles  (tri-w) .  Henry  Pringle  .  cate 

Royalty,  British,  Life  Stories  of  (w)  Hon.  Mrs.  Francis  La- 

(3000)  (C)  .  scalles  .  Millar  Services  Limited 


Sara  Anne’s  Cooking  Class  (w)  (%)  Sarah  .Anne . 

Sayingame  . 

Scanning  New  Books  (pm)  (w) 

(500)  .  John  Selby  . 

Science  and  Invention  (w)  (1000).  C.  H.  Schall . 

Science  and  Invention  (w)  (1000) 

(C)  .  C.  H.  Schall . 

Science  Articles  (w)  (1000) .  Staff  . 

Science  Article  (w)  (8)  (C) . 

Science  Features  (d)  . 

Science  Feature  Page  (w) . 

Science  Features  (ill.)  (various)...  Howard  \A’.  Blakeselee, 

F.  B.  Colton  . 

Science,  Mechanics  &  Invention 

Page  (s)  . 

Science  Page  (w) . 

Screen  and  Radio  Magazine  (w)  (12 

tab.  pp.)  (various) . 


Scriptural  Word  Studies  (w)  (1000)  Joseph  Hallinan  . 

(Continued  on  page  .Y) 


Editor’s  Copy 

Associated  Publishers 

Associated  Press  Feature  Ser¬ 
vice 

Penn  Feature  Syndicate 

Miller  Services  Limited 

New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 

Holmes  Feature  Service 

NE.A  Service.  Inc. 

Associated  Press  Feature  Ser¬ 
vice 

Newspaper  Feature  Service, 
Inc. 

Star  Newspaper  Service 

New  York  Post  Syndicate 

Scriptural  Research  Bureau  of 
Hollywood 


Science 

for  every  reader 

SCIENCE  NEWS 

Telegraph  Service — Spot  news  of  science.  Com¬ 
plete  coA’erage  of  major  scientific  conventions. 

•  Daily  Mail  Report — Latest  news  from  all  fields  of 
science.  .About  1500  words.  Pictures  in  mat  or  print. 

Science  Today — Spiecial  daily  articles  interpreting  or 
back-grounding  current  news  of  science. 

Preparedness — Complete  science  morgue:  biograph¬ 
ies,  comets,  earthquakes,  hurricanes . 

SCIENCE  FEATURES 

Science  Shorts — Unusual  scientific  facts  in  sentence- 
paragraphs.  Excellent  for  daily  editorial  page  feature 
or  filler. 

Star  Map — Monthly  description  of  ever-changing 
skies.  Illustrated  with  attractive  sky  charts  in  mat. 

Feature  Series — Sequences  of  three  to  ten  articles  on 
scientific  events  of  great  popular  interest. 

Isn’t  It  Odd? — Weekly  article  on  curiosities  of  science. 

Why  The  Weather  — Daily  stories  on  phenomena  of 
weather. 

SCIENCE  PICTURES 

Novel  views  from  all  fields  of  science.  Mats  and  pho¬ 
toprints. 

For  more  information,  write  or  wire  collect  to: 

SCIENCE  SERVICE 

Watson  Davis,  Director  Washington,  D.  C. 
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Color  is  bringing  in  new  circulation  and 
new  advertising  revenue  for  many  papers 

For  real  color  splash  .  .  .  exceptional  reader 
interest  .  .  .  striking  art  .  .  .  and  mechanical 
work  that  insures  perfect  reproduction 

USE  THE  NEA  FOUR-COLOR  PAGES 


Seven  Comic  Pages 

Comic  and  Magazine  pages  avail¬ 
able  in  four  colors,  two  colors  or 
black. 

Magazine  Pages 

Out  Our  Way 

Half-page  comics  for  use  with 

Five  of  the  II  magazine  pages 

Our  Boarding  House 

advertising. 

available  are  in  color. 

Boots 

Four-color  ready-print  sections. 

These  Include  the  cover,  two 

Captain  Easy 

general  interest  pages,  fashions 

Alley  Oop 

May  we  send  color  proofs? 

and  fiction. 

Ereckles — Curious  World* 

NEA  Service,  Inc. 

You  will  find  that  the  splashy  art 

Flapper  Fanny — Salesman 

and  the  high  quality  editorial 
content  of  NEA  pages  will 

Sam* 

New  York  Cleveland 

*Half  Pages 

San  Francisco 

attract  and  hold  readers. 
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SYNDICATE 


FEATIRE  AITHOR  SYNDICATE 

Hosterman  Newspaper  Feature 

Seriptural  Word  Pictures  <w) .  Service 

Ht)stermaii  Newspaper  Feature 

Schott  Family,  The  (d) .  W.  M.  Bishop  .  Service 

Seckatary  Hawkins  (w) .  NFA  Service,  Inc. 

Secrets  of  Health  and  Success  (d) 

(400)  .  Dr.  Ivouis  Bisch .  King  Features  Syndicate,  Inc. 

Secrets  of  Health  and  Sticcess  <d) 

(400)  (C) .  Dr.  Louis  Bisch .  Rapid  Grip  and  Batten.  Inc. 

Seeing  London — London  Letter  (w)  North  American  Newspaper 

(800)  .  Joan  Littleheld .  .Mliance,  Inc. 

Seen  on  Fifth  Avenue  (d) .  King  Features  Syndicate,  Inc. 

North  American  Newspaper 

Senator  Soaper  Says  (200) .  Alliance.  Inc. 

Sense  and  Nonsense  (d) .  Carey  Williams .  Williams  Feature  Syndicate 

Chicago  Tribune-New  York 

Sentence  Sermons  (d-w) .  Rev.  Roy  Smith .  News  Syndicate.  Inc. 

International  Religious  News 

Sermonograms  (w)  (500) .  D.  Carl  Yoder  .  Service 

Sergeant  Sir  Peter  (6)  (w)  (fp) . . .  Edgar  Wallace  .  Ledger  Syndicate 

Shadow  Talks  (w)  (1) .  Staff _ .  Intercity  News  Service 

Shavings  (w)  (1) .  .A.  Woodman  .  N.  E.  Newspaper  Service 

Ship  News  and  Photo  Assignments 

(d)  .  Special  Staff .  Herald  Tribune  News  Service 

Shirley,  Vivian  (on  women’s  prob¬ 
lems)  (w)  (1) .  Vivian  Shirley  .  Ledger  Syndicate 

Ship  News  Coverage .  National  News-Features 

Ship  News  Interviews.  Arrivals  and 

Departures  (d) .  Staff  .  Intercity  News  Service 

Ship  News  New  York  (d) .  Holmes  Feature  Service 

Shooting  Stars  (w)  (500) .  Hilda  Lee  .  Magazine  Feature  Service 

Short  Cuts  With  Figures  (60)  (d) 

(14i)  .  E.  M.  Skeehan  .  Ledger  Syndicate 

Shorts  (filler  service)  (d)  (J4) .  NE.-\  Service.  Inc. 

Short  Stops  (w) .  Staff  .  Epsilon  Press  Service 

Short  Stories  (d)  (1000)  (C)  (vari¬ 
ous)  .  Rapid  Grip  and  Batten.  Ltd. 

Should  A  Wife  Support  Herself  (30) 

(d)  (Ms) .  Celebrities  .  Ledger  Syndicate 

Shrines  of  Britain’s  Glory  (w) 

(1000)  .  Charles  Conway  ....  Rapid  Grip  and  Batten,  Ltd. 

Sin  of  Innocence  (d)  (60  chap.) 

(1000  ea.)  .  Claire  Pomeroy  .  National  Newspaper  Service 

Sister  Mary’s  Kitchen  (d) .  Mrs.  Mary  E.  Dague.  NE.A  Service.  Inc. 

Soldiers  Then  and  Now  (d)  (%)  (C)  Capt.  T.  G.  Roberts..  Miller  Services  Limited 

Songame  .  Associated  Publishers 

So  They  Say  (quotations)  (d) .  NE.A  Service,  Inc. 

Speaking  of  Style  (d)  (1) .  Irene  Vail  .  Cnited  Feature  Syndicate 

Special  Cable  News  Protection 

(d-s)  .  Staff  .  Herald  Tribune  News  Service 

Special  European  Feature  Service .  NKA  Service,  Inc. 

Special  Feature  Page  (s) .  Jack  Lait  . .  International  Feature  Service. 

Inc. 

Special  Features  (d) .  Holmes  Feature  Service 

Special  Features  in  Series  Form .  NE.\  Service,  Inc. 

Special  News  Features  (d-w) . Special  Staff .  Herald  Tribune  News  Service 

Special  News  Stories  (d)  (1) .  Raymond  Clapper  _  Washington  Post  News  Ser- 


Arleen  De  Vilbiss 


Serials  (ill.)  . 

Serial  Stories  (ill.)  (PM)  (d) 
2M  wds.)  . 


Joan  Clayton  .  George  Matthew  Adams  Ser 

vice 

Allanson  Crosby  .  George  Matthew  Adams  Set 

vice 

Martha  King  Davis...  George  Matthew  Adams  Set 
vice 

Arleen  De  Vilbiss  ....  George  Matthew  Adams  Ser 
vice 

Ann  Forester  .  George  Matthew  Adams  Ser 

vice 

Marguerite  Gahagan  . .  George  Matthew  .Adams  Ser 
vice 

W.  R.  Gwinn  .  George  Matthew  .Adams  Set 

vice 

Mary  R.  P.  Hatch....  George  Matthew  Adams  Set 
vice 

Gladys  Johnson  .  George  Matthew  .Adams  Ser 

vice 

Margaret  Norris .  George  Matthew  .Adams  Ser 

vice 

lilaryse  Rutledge  .  George  Matthew  .Adams  Ser 

vice 

V’ernie  E.  Connellv...  Associated  Newspapers 


Spice  Box  (d)  (1) .  Ware  Torrey  .  Washington  Post  News  Ser¬ 

vice 

Sportsman  Pilot,  A,  Sees  the  World 

(w)  (1500-2000)  .  (Charles  S.  Strong .  Fact  Feature  Syndicate 

Spot  News,  New  York  (d) .  Holmes^  Feature  Service 

Stamp  Column  (w).. .  M.  A.  Bessey .  Star  Newspaper  Service 

Stamps  in  the  Ndws  (ill.)  (w)  (300)  .  Associated  Press  Feature  Ser- 


Stamp  News  (w)  (C) .  R.  .A.  Barry .  Millers  Services  Limited 

Stamp  News  &  InfornuitiuB  (2  a  w) 

(800)  .  R.  .A.  Barry .  New  York  Herald  Tribune 

_  Syndicate 

Stamp  Spotlight,  The  (w,  s-w) 

(A4-1)  . Montgomery  Mulford..  N.  E.  Newspaper  Service 

Star  Adcraft  Advertising  Service 

(m)  (C)  .  Miller  Services  Limited 

Standard  Stock  Statistics  (d)  (300)  .  Bell  Syndicate.  Inc. 

Star  Pictures  and  Stories  (w) .  Hosterman  Newspaper  Feature 

Service 

Stars  of  Radioland  (d)  (C) .  Star  Newspaper  Service 

Storied  Spots  from  Sea  to  Sea  (w) 

(300)  . . .  W.  J.  Banks  .  Rapid  Grip  and  Batten.  Ltd. 

Strictly  Speaking  (d)  (300)...:,...  Hope  Ridings  Miller..  Washington  Post  News  Ser- 


Blue  Ribbon  Serial  (d-w). 


Serials  (Canadian.  British, 

Serials  (30-36  inst.) . . . 

Serials  . 


(louvemeur  Morris  . . .  A-sociated  Newspapers 
Katharine  Haviland- 

Taylor  .  Associated  Newspapers 

William  Byron  Mowery 

Patricia  Wentworth...  Associated  Newspapers 

Ruby  M.  Ayres .  Associated  Newspapers 

Mignon  C.  Eberhart...  Associated  Press  Feature  Ser¬ 
vice 

Edwin  Balmer,  Philip 

T  ^  .  i’ell  Syndicate,  Inc. 

Jane  Dixon  .  jj^jj  Syndicate.  Inc. 

Margaret  Gorman 

Nichols  . .  Rcll  Syndicate.  Inc. 

Peggy  Gaddis  .  Hell  Syndicate,  Inc. 

Viola  Paradise  .  Hell  Syndicate.  Inc. 

Cortland  Fitzsimmons..  Hell  Syndicate.  Inc. 

Sheila  Graham  .  Hpll  Syndicate.  Inc. 

Kathleen  Norris.  Peter 
B.  Kyne,  Sophie  Kerr, 

Booth  Tarkington. . .  Hell  Syndicate,  Inc. 

Kathleen  Norris  .  Hell  Syndicate,  Inc. 

S.  S.  Van  Dine .  Hell  Syndicate,  Inc. 

Nancy  Barr  Mavity...  Hell  Syndicate,  Inc. 

Octavus  Ray  Cohen...  Hell  Syndicate,  Inc. 

Ruby  M.  Ayres .  Bell  Syndicate.  Inc. 

Faith  Baldwin  .  Bell  Syndicate,  Inc. 

Lillian  Barker  .  Bell  Syndicate,  Inc. 

Frank  R.  Adams .  Bell  Syndicate,  Inc. 

Jane  Dixon  .  Bell  Syndicate,  Inc. 

Katharine  Haviland 

Taylor  .  Bell  Syndicate.  Inc. 

Alma  Sioux  Scarberry.  Bell  Syndicate.  Inc. 

Vernie  E.  Connelly....  Bell  Syndicate.  Inc. 

Gay  Stevens  .  Bell  Syndicate,  Inc. 

P.  G.  Wodehouse .  Tiell  Syn^cate,  Inc. 

Edison  Marshall  .  William  Gerard  Chapman 

Ben  Ames  Williams...  Wj 'lam  Gerard  Chapman 

Dornford  Yates  . 

Joseph  McCord  . 

Elizabeth  Corbett .  RanmaS 

Harnld  Titus  .  illiam  Gerard  Chapman 

Harold  litus  .  Chicago  Tribune-New  York 

.  News  Syndicate.  Inc. 

>  Dominion  News  Bureau.  Ltd. 

*  Kanev  M;;;ow’etc"‘'  Independent  Syndicate 

,  Nancy  Morrow,  etc....  inj^^^American  Newspaper 

•  .  Syndicate 

Inter-American  Newspaper 

.  Syndicate 

_  Inter-American  Newspaper 


U.S.A.)  Various  . 

.  Nancy  Morrow,  etc.. 

. Staff  . 


^  .  Syndicate 

Staff  . 


Serial  Fiction  (■)  (fp). 


Serial  Stories  (d-w). 
Serial  Novels  . 


Style-A-Day  (ill.)  (am)  (d)  (6”) . . .  Staff  .  .Associated  Press  Feature  Ser- 


Summer  Vacation  Articles  (1) .  Ada  Mae  Johnston....  I'llman  Feature  Service 

Sunday  Advance  News  Service  (d) .  Cable  and  Domestic..  Herald  Tribune  News  Service 

Sunday  School  Lessons  (w)  (900) 

„  (C)  .  Rev.  P.  B.  Fitzwater..  Rapid  Grip  and  Batten,  Ltd. 

Sunday  School  Lessons  (w)  (400) 

(C)  .  Rev.  Charles  E.  Dunn  Miller  Services  Limited 

Sunday  School  Lesson,  Ellis  (w) 

(1200)  .  Wm.  T.  Ellis .  Editor’s  Copy 

Sunday  School  Lesson  (w)  .  Llr.  William  E.  Gilroy  NE.V  Service,  Inc. 

Sunday  School  (w)  (1000) .  Rev.  P.  B.  Fitzwater..  Western  Newspaper  Union 

Sunday  School  Lesson  Review  (w) 

(1200)  .  Wm.  Southern.  Jr...  Wm.  Southern.  Jr.,  Syndicate 

Sunday  School  Lesson  (w)  (1)....  Henry  Radcliffe .  Editor’s  Copy 

Sunday  School  Lesson  (C) .  Dr,  .Alvin  E,  Bell....  Star  Newspaper  Service 

Sunday  Morning  Breakfast  (w) 

(800)  .  Roc  Fulkerson  .  McNaught  Syndicate.  Inc. 

Sunday  Magazine  Pages  (w)  (tab.)  .  Washington  Post  News  Service 

Sundown  Stories  for  Children  (pm) 

(ill.)  (d)  (300) .  Mary  Graham  Bonner  Associated  Press  Feature  Ser- 


Sunshine  Club  (w)  (fp) .  Bell  Syndicate.  Inc. 

Superstition  Skilgame  .  Associated  Publishers 

Swapping  Yarns  With  Col.  True 

(w)  (300)  .  Durad  E.  Scott .  Thompson  Service 


SHORT  STORIES 

Blue  Ribbon  Short  Stories  (w) .  Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Daily  Novelette  (d)  (A4) .  Various  .  Ledger  Syndicate 

Daily  Short  Story  (d)  (1000,  ill.) . Associated  Newspapers 

Daily  Short  Story  (d)  (13") .  Chicago  Daily  News..  Publishers  Syndicate 

Daily  Short  Stories  (1000)  (C).-..  Various  .  Star  Newspaper  Service 

Daily  Short  Stories  (d)  (1200 

words)  . . .  King  Features  Syndicate,  Inc. 

Daily  True  Story  (d)  (2500  ill.) .  King  Features  Syndicate,  Inc. 

Pinnacle  Fiction  (ill.)  (w)  (fp) —  Prominent  Authors  _  United  Feature  Syndicate 

Short  Stories  . . .  Various  .  Service  for  Authors,  Inc. 

Short  Short  Stories  (w) .  Various  .  Service  for  Authors,  Inc. 

Short  Story  Page  (s) . . .  Jack  Lait  .  Internationtl  Feature  Service, 

Inc. 

Short  Short  Stories  (w)  (1000) . Prominent  Authors....  United  Feature  Syndicate 

Sixteen  Best  Short  Stories  (w)  (fp)  Celebrities  .  United  Feature  Syndicate 

Short  Story  Page  (ill.)  (w)  (fp)..  A’arious  .  Ledger  Syndicate 

Serials  (ill.)  . . .  Beverly  Benson  .  George  Matthew  .Adams  Ser- 


Serial  Fiction  Story  (m). 


Marie  Blizzard  . George  Matthew  Adams  Ser- 


.  Syndicate 

International  Feature  Service, 
.  Inc. 

Various  .  .Arthur  T.  Lafave  Syndicate 

Arthur  Somers  Roche..  Ledger  Syndicate 
Valentine  Williams  . . .  Ledger  Syndicate 
Arthur  Somers  Roche . .  Ledger  Syndicate 

Barbara  Webb  .  T.edger  Syndicate 

Frank  L.  Packard .  Ledger  Syndicate 

S.  S.  Van  Dine .  Ledger  Syndicate 

Stella  G.  S.  Perry .  Ledger  Syndicate 

Philip  Wylie .  Ledger  Syndicate 

Arthur  Somers  Roche..  Ledger  Syndicate 

Sax  Rohmer  .  Ledger  Syndicate 

E.  Phillips  Oppenheim  Ledger  Syndicate 
Arthur  Somers  Roche..  Ledger  Syndicate 

Herman  Landon .  I.edger  Syndicate 

J.  J.  Connington .  Ledger  Syndicate 

Vera  Brown  .  Ledger  Syndicate 

May  Edginton .  Ledger  Syndicate 

Barbara  Webb  .  Ledger  Syndicate 

Barbara  Webb  .  Ledger  Syndicate 

Vera  Brown  .  Ledger  Syndicate 

E.  Phillips  Oppenheim  Ledger  Syndicate 
E.  Phillips  Oppenheim  Ledger  Syndicate 

Rex  Beach  .  Ledger  Syndicate 

Edgar  Wallace  .  Ledger  Syndicate 

Rufus  King  .  T.edger  Syndicate 

Isabel  Briggs  Myers...  I.edger  Syndicate 

Edgar  Wallace  .  I.edger  Syndicate 

Edgar  AV’allace  .  I.edger  Syndicate 

Barbara  Webb  .  Ledger  Syndicate 

E.  Phillips  Oppenheim  Ledger  Syndicate 

Edgar  AVallace .  Ledger  Syndicate 

Barbara  Webb  .  I.edger  Syndicate 

Vera  Brown  .  I.edger  Syndicate 

Vera  Brown  .  Ledger  Syndicate 

Agatha  Christie  .  Ledger  Syndicate 

Arthur  Somers  Roche..  I.edger  Syndicate 

Frederick  Nebel  .  I.edger  Syndicate 

Rufus  King  .  Ledger  Syndicate 

I.ouis  Joseph  Vance...  I.edger  Syndicate 

Agatha  Christie  .  I.edger  Syndicate 

Milton  M.  Propper....  Ledger  Syndicate 

Barbara  AV’ebb  .  I.edger  Syndicate 

HuIIiert  Footner  ......  I.edger  Syndicate 

E.  Phillips  Oppenheim  Ledger  Syndicate 

Barbara  Webb  .  I.edger  Syndjeate 

Edgar  Wallace  .  I.edger  Syndicate 

Claude  Stuart  Hammock  Ledger  Syndicate 
Arthur  Somers  Roche . .  Ledger  Syndicate 

.  North  American  Newspzp 

.Alliance.  Inc. 
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FEATl'RE  ATTHOR 

Serial  Storica  (d)  (1060)  (C) . 

V'ida  Hurst . 

Lally  . 

Vida  Hurst  . 

Rob  Eden  . 

Anne  Gardner  . 

Rob  Eden  . 

Vida  Hurst  . 

Priscilla  Wayne  . 

Vida  Hurst  . 

Rob  Eden  . 

Serials  (d-w)  (1200-1400  w  inat.) 

(JO-39  Inat.)  .  Miscellaneous  . 

Serials  (w)  . .  Various  . 

Boys  Serials  (C) . 

Metropolitan  Serials  (d) . . .  P.  G.  Wodehouse. . . . 

E.  Phillips  Oppenheim 

Warner  Fabian . 

Phil  Stong  . 

Margaret  Kennedy  ... 

Vicki  Baum  . 

Fanny  Heaslip  Lea. . . 
Mary  Hastings  Bradley 

Milton  Propper . 

Joyce  Penrose . 

Lois  Bull  . 

Alice  Ross  Colver . 

Katherine  Xewlin  Burt 
Edgar  Rice  Burroughs'. 

Louise  Gerard . 

Bruce  Lockhart  . 

Mark  Channing  . 

World  Feature  Service  Serials  (d) 

(ill.)  . . .  Nellie  Graff  . 

Josephine  Newton  .... 

Lois  Bull  . 

Mona  Farnsworth  .... 

Joan  McGrath  . 

,  Ruth  Lee  Jones . 

James  Noble  Gifford _ 

Laura  Vitray  . 

Alanson  Crosby  . 

Robert  Bordner  . 

Frank  Brady  . 


Tales  of  Real  Dogs  (w)  (1500). _ Albert  Payson  Terhune 

Tales  of  Real  Dogs  (w)  (1200)  (C)  Albert  Payson  Terhune 

Talks  to  Parents  (d)  (300) .  Brooke  Peters  Church. 

Tasty  Dishes  for  Today  (d)  (%)...  Judith  Wilson  . 

Tasty  Dishes  for  Today  (d)  (%) 

(C)  . . . Judith  W'ilson  . 

Technical  News  &  Features  (d) . 

That  Body  of  Yours  (d)  (600) .  Dr.  James  W.  Barton.. 

That  Body  of  Yours  (C)  (1) . Dr.  James  W.  Barton.. 

That  Child  of  Yours  (d)  (500)......  Dr.  Rex  Hendry . 

The  Church  Invites  You  (w)  (150)  D.  Carl  Yoder . 


SYNDICATE 

Rapid  Grip  and  Batten,  Ltd. 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 

Register  &  Tribune  Syndicate 
Service  for  Authors,  Inc. 

Star  Newspaper  Service 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
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United  Feature  Syndicate 
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United  Feature  Syndicate 
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Uncle  Charley  Says  (w)  (3"). 
Uncle  Ray’s  Comer  (d)  (8"). 
U ncle  Sam  Says  (d) . 


Uncle  Sam  Presents  (d)  (300) . 

Uncle  Sam’s  Workshops  (1) . 

Uncle  Wiggily  (d)  (800  ill.) . 

Uncommon  ^nse  (d)  (600) . 

Universal  Panorama  (w)  (100- 

2000)  . . 

Us  Littlest  Fellers  (w)  (3000) . . . . 


The  Doctor  Tells  the  Story  (d). 


,  They  Call  It  Politics  (4-w)  (750)...  Carter  Field  ... 
'ork  They  Never  Got  Their  Man  (w) 

(4000)  . . .  Giovanni  Canna 

Ltd.  This  Business  of  Living  (d)  (>4)..  Mary  Haworth  . 

ipcr  This  Dog’s  Life  (w)  (2  ill.) . David  Newell  .. 

This  Day  in  History  (d-w) . 


This  Day  Recalls  (d)  (150) .  W.  J.  Banks . 

aptt  This  Marriage  Business  (w)  (1000)  Connie  and  Bert. 

This  New  York  (w)  (C) . . .  Lucius  Beebe  ... 

aptf  This  New  York  (w)  (1000) .  Lucius  Beebe  . . . 

vict,  This  Week’s  Great  Day  (w)  (800).  Charles  Conway  . 

This  Surprising  World  (w)  (1800) . 

cate  This  Week  in  Retrospect  (w) .  Staff  . 
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(d)  . . . . .  . 

Three-Minute  Journeys  (2-w)  (ill.).  Temple  Manning 
Thru  a  Woman’s  Eyes  (tri-w)  (500)  Jean  Newton  . . . . 
Tin  Types  .  Sidney  Skolsky  . . 


Tips  on  Contract  (PM)  (w)  (450)..  Tom  O’Neil  . 

Today’s  Geography  (d)  (2000) . 

Today  in  Retrospect  (d) .  Staff  . 

Today  a  One  Minute  Horoscope  (d) 

(12S)  . . . Alan  Kaye  . 

Talk  (d)  (500) .  George  Matthew  Adams 

Today’s  True  Detective  Story  (60) 

W)  (V4)  . .  Vance  Wynn  . 

To  the  Ladies  (d)  (ill.) .  Virginia  Vane  . 

Tonnie  Tucker  s  Sewing  Circle  (20 

sewing  lessons)  .  Florence  Webb . 

Trade  News  (spot)  (d) .  Staff  . 

Trade  News  St  Features  (d) . . 

T^it  FacU  (m) . .  Staff  . 

Tmvel  Articles  (d) . . .  Gordon  Sinclair . 

We  SeriM  (d)  (1000)...........  Gordon  Sinclair . 

Travellers  Tales  Ancient  and  Mod¬ 
ern  (series.  72)  (200) .  Mrs.  A.  E.  Pennie.... 

THck-a-Day  (d)  (Vh) . Ponjay  Harah . 

True  Detective  Stories  (w)  (2000L  SUuart  Palmer . 

Two  Column  Stories  (w)  (2000) . 

^e  Ghost  Stories  (24)  (d)  (H)..  Celebrities  . 

True  Ufe  Stories  (d-s) .  . 
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Verse  (d)  (%-V4) . 
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“La  Voz  De  Latinoamerica’’  (The 
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(700-800)  . . 


Two  Minute  Spotlights  (300)  (d-w)  Herbert  G.  Stockwell. 

.  THEATRICAL 

Broadway  NighU  (w) . . .  Bushnell  Dimond  ... 

Bnwdway  FootlighU  (w)  (800)....  Charles  WhiUcre 

Forbes  . 


Anne  Campbell  . 

Madame  Don  Handle- 

man-Jeffries  . 

Wynee  Gereau  . 

George  Elliston  . 
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United  Feature  Syndicate 
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Bnadway  Utter  (w)  .  L.  S.  B.  Shapiro . 

Highligsto  of  Broadway  (w) . . .  Jack  Lait . 

^rk  Hellinger  (w)  (S  eol.  z  14")  Mark  Hellinger  . 

hoatrical  Features  .  Various,  Mark  Barron, 

Noel  Thornton  . 

Theatrical  Utter  (d) . .  Etta  Seymans  . 

Thmtrieal  Utter  (w)  (800)  (C)....  Percy  Hammond  . 

News  St  Review  (d) . 

Broadway.  The  (d) . Uuis  Sobel . 

Wlnchell  on  Broadway  (d) 

W)  . .  Walter  Winchell  _ 


Oswald  Garrison  Villard 
Virginia  Vane  . 
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Thompson  Service 
Thompson  Service 
Associated  Newspapers 
Editor’s  Copy 

Independent  Syndicate 
Bell  Syndicate,  Inc. 


NEA  Service,  Inc. 

King  Features  Syndicate,  Inc. 
Bell  Syndicate,  Inc. 

Chicago  Tribune-New  York 
News  Syndicate.  Inc. 
Associated  Press  Feature  Ser¬ 
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N.  E.  Newspaper  Service 


Continental  Feature  Syndicate 
George  Matthew  Adams  Ser- 


M.  Alvarez  and  B. 
Paquet  . 


Consolidated  Information  Ser¬ 
vice 


Weekly  Letter  (w)  (1000) .  Will  Rogers  .  McNaught  Syndicate.  Inc. 

Weekly  Short  Fiction  (w)  (4500 

ill.)  . . .  Prominent  Writers  ..  Bell  Syndicate.  Inc. 

What’s  Behind  Your  Stock  .  Cambridge  Associates.  Register  &  Tribune  Syndicate 

What’s  Behind  Your  Stock  (d)  (1).  Staff  .  Cambridge  .Associates,  Inc. 

What  Does  Your  Name  Mean?  (d)  Dr.  H.  A.  Deferrari...  Hosterman  Newspaper  Feature 

Service 

What’s  New  (d)  (V4)  (C) .  Miller  Services  Limited 

What’s  New  (d)  (1) . .  International  Syndicate 

What  Today  Means  to  You  (d-w) 

(450)  . . . Mary  Blake .  Bell  Syndicate.  Inc. 

what  to  Wear — Personal  Shopping  ” 

Advice  (w)  (500) . Julie  Beaumont  .  Magazine  Feature  Service 

Who’s  News  Today  (d)  (800) .  Lemuel  F.  Parton .  Consolidated  News  Feature 

What’s  What  (Etiquette)  (d)  (%).  Helen  Decie  .  Ledger  Syndicate 

What  Your  Dreams  Mean  (d)  (A4)  J.  Pana-Ferraos  .  Ledger  Syndicate 

Whither  Flaming  Youth  (24)  (d) 

(1)  . . . Celebrities  .  Ledger  Syndicate 

Who  Are  You?  (d)  (Ah) .  Ruby  Haskins  Ellis...  Ledger  Syndicate 

Who’s  Guilty  (60)  (d)  (A4) . Walter  B.  Gibson .  Ledger  Syndicate 

Who’s  Who  in  Ottawa  (w) . John  Ross.  Jr .  Star  Newspaper  Service 

Window  Shopping  (d)  (300) .  Associated  Newspapers 

Wit  and  Wisdom  (w)  (100) . ,  D.  Carl  Yoder .  International  Religious  News 

Service 

Woman’s  Page  Clip  Sheet  (w)  (7)  .  Washington  Post  News  Ser¬ 

vice 

Woman's  Philosophy,  A  (d)  (500) . .  Ruth  Cameron  .  George  Matthew  Adams  Ser¬ 

vice 

Women’s  Features  (ill.)  .  Various,  Staff .  Associated  Press  Feature  Ser- 

vice 

Women’s  Page  (250-500-756-1000)..  Susa  P.  Moore .  Susa  P.  Moore  Syndicate 

Women’s  Page  (w)..... . , . Mrs.  Penrose  Lyly....  NEA  Service,  Inc. 

Women’s  Page,  2  special  (w) .  Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Women’s  Page  Mats  (d)  (C) .  C.  P.  C .  Star  Newspaper  Service 

Women  Wily  Wilful  and  Wonder¬ 
ful  (series,  20)  (600) . . .  Charles  Conway  .  Rapid  Grip  and  Baten.  Ltd. 

Word  Builder,  The  (d)  (50) .  Nancy  Morrow  .  Independent  Syndicate 

Word  of  Comfort  (d-s)  (75) .  Frederick  G.  Budlong..  Independent  Syndicate 

Word  Game  (d)  (2) . . .  .  Bell  Syndicate,  Inc. 

World  Feature  Service  magazine 

page  (d)  (fp)  (C) .  .  Miller  Services  Limited 

World  Feature  Service  serials  (d) 

(2)  (C)  .  Miller  Services  Limited 

World  and  All,  The  (d)  (1) .  Charles  B.  Driscoll...  McNaught  Syndicate.  Inc. 

World  and  All,  The  (d)  (1)  (C) _  Charles  B.  Driscoll...  Miller  Services  Limited 

World  at  a  Glance  (d) . . . .  Leslie  Eichel  .  King  Features  Syndicate.  Inc. 

World  of  Stamps.  The  (PM)  (ill.) 

(w)  (600)  .  Quinton  James  .  .Associated  Press  Feature  Ser¬ 
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(d)  .  Hosterman  Newspaper  Feature 

Service 

Washington  Local-Angle  Dispatches 
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Clarence  (w)  (7-8) . 
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Your  Children  (d) . . . (.)Iivc  Roberts  Barton.. 
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Your  Spanish  Hour  (tri-w)  (8")...  Huko  Kscobar . 

Younc  People's  Page  (w)  (fp)  (C)  . 

Y'our  Garden  &  Mine  (w)  (500)...  Ruth  .Neeley  . 


SVNOICATE 

Ullinan  Feature  Servici 
XE.\  Service,  Inc. 


Ledger  Syndicate 
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Editorial  Cartoon  (d) .  Jesse  Cargill  . 

Editorial  Cartoon  (d)  (3) .  ticrblock  . 

Editorial  Cartoon  (d)  (3) .  Ted  Brown  . 
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Chicago  Tribune-New  York 

News  Sjmdicate.  Inc. 

Chicago  Tribune-New  York 

News  Syndicate,  Inc, 

Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Chicago  Tribune-New  Y’ork 

News  Syndicate,  Inc. 

Chicago  Tribune-New  York 

News  Syndicate.  Inc. 
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King  Features  Syndicate.  Inc. 
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Syndicate 
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Syndicate 
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Baby  Mine  (d)  (1).., .  Paul  Pirn . 
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Barney  Google  (d)  (6) . .  Billy  DeBeck  _ 

Barney  Google  (s)  (C)  (7-8)  (4-8 

rp)  . .  Billy  DeBeck  _ 
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B«auty  Pmge  (w)  (fp,  7-8) . 

Bebe  Bunting  (d)  (6) .  Fanny  Y.  Cory  . 

Believe  It  Or  Not  (w)  (5,  6.  7)...  Robert  L.  Ripley. 
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Be  ScientiBc  (d)  (2) .  Harold  Dctje  ... 
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B^le  Contest  (d-w) .  Toronto  Star . 

Big  Sister  (d)  (C) . . . . .  I..eslie  Forgrave  .. 

Si!!  .  Goldberg  ... 

Billy  Make  Believe  with  How  to 

Make  It  (p  tabloid)  (w) .  Harry  Homan  . . . 

Bird’s  E»  Center  Cartoon  (w)  (5-8)  Jimmy  F'rise  . 

Bizneas  Peepul  (d)  (2x5") .  W.  O.  Evans  _ 

Blondie  (s)  (C)  (7-8  (4-8  rp) . Chic  Young . 

Blondie  (d)  (6) .  Chic  Young . 

Blondie  (d.w)  (C) .  Chic  Y'oung . 

Bobby  Thatcher  (d)  (8) .  George  Storm  . . . . 

Boob  McNntt  (w)  (fp,  7-8)  (C),... .  Rube  Goldberg  ... 
Boob  McNutt  (s)  (C)  (7-8)  (4-8  rp)  Rube  Goldberg  . . . 

Book  of  the  Week  (w)  (5) . 

Boots  and  Her  Buddies  (d)  (8)....  FMgar  Martin  ... 

(d-w) . Hugh  Harman,  Ru< 

Ling  . 

Bound  to  Win  (d)  (5-8) .  Edwin  Alger . 

Bringing  Up  Father  (d)  (8) . George  McManus 

Bringing  Up  Father  (s)  (C)  (7-8) 

(rp)  .  George  McManus 

Bringing  Up  Father  (d)  (8)  (C)...  Cieorge  McManus 
Bringing  Up  Father  (w)  (fp,  7-8) 

(C)  . . . .  Oorge  McManus 

Broadway  Strip  (d) . 

Broncho  Bill  with  Bumps  (p)  (w) 

(fp  or  UMoid) .  Harrv  F.  O’Neill 

Broncho  BUI  (strip)  (d)  (5-8) . Harry  F.  O’Neill 

Broncho  BUI  (d-w)  (C) . Harry  F.  O’Neill 

Bronc  Peeler  (d-w) .  F'red  Harman  .... 

Brutus  (w)  (7-8,  %p)  (C) .  Johnny  (Jruelle 

Brutus  (^p)  (w)  (7-8) .  Johnny  Gruelle  . 

Back  Rogers  (d-w)  (C) .  Phil  Nowlan  _ 

Buck  Rogers  (d)  (5-8) .  Phil  Nowlan  .... 

Buck  Rogers  (w)  (4) - - ? -  Phil  Nowlan  _ 

Bug  Movies  (w)  (tab.  col.) .  Stookie  .Mien  _ 

Bughouse  Fables  (d)  (2) . Jay  Irving  . 

Bughouse  Fables  (d)  (2) .  Jay  Irving  . . 

Bullet  Benton  Strip  (d)  (2-5-8) _  John  Welch . . 

Bungle  Family  (d)  (8)  (C) .  Harry  Tuthill  .. 

Bungle  Family  (w)  (T-8)  C) .  Harry  Tuthill  .. 

The  Bungle  Family  d)  (8) .  Harry  Tuthill  . . 

The  Bungle  Family  (w)  (fp) - ...  Harrv  Tuthill  .. 

Bunker  Bugs  (a)  (top) .  Vic  Forsythe _ 

Bush  League  Barry  (w)  (tab.  col.) .  Vic  Paz  . 

Bustar  Beans  (tab.  4  col.)  (C) _ 

Buster  Beans  with  Bncky  and  His 

Fals  (p)  (w)  (fp-tab) .  Robert  L.  Dickey 


George  Matthew  Adams  Ser¬ 
vice 

(jruber  Feature  Service 
King  F'eatures  Syndicate.  Inc. 

King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Star  Newspaper  Service 
.-Yssociated  Press  Feature  Ser¬ 
vice 

Rapid  Grip  and  Batten.  Ltd. 
Ledger  Syndicate 
King  F'eatures  Syndicate.  Inc. 
Newspaper  Feature  Service, 
Inc. 

King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
United  Feature  Syndicate 

United  Feature  Syndicate 
Bell  Syndicate,  Inc. 

.Associated  PreSs  Feature  Ser¬ 
vice 

World  Color  Printing  Co. 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
Rigister  &  Tribune  Syndicate 
Star  Newspaper  Service 
King  Features  Syndicate,  Inc. 

United  Feature  Syndicate 
Star  Newspaper  _  Service 
Thompson  Service 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Bell  Syndicate,  Inc. 

Rapid  Grip  and  Batten.  Ltd. 
King  Features  Syndicate.  Inc. 
New  York  Post  Syndicate 
NEA  Service,  Inc. 

F'rerl  Harman  Features 
Bell  Syndicate.  Inc. 

King  Features  Syndicate.  Inc. 

King  Features  Syndicate.  Inc. 
Rapid  Grip  and  Batten.  Ltd. 

Rapid  Grip  and  Batten.  I.td. 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 

United  Feature  Syndicate 
United  Feature  Syndicate 
Star  Newspaper  Service 
F'red  Harman  Features 
Miller  Services  Limited 
New  York  Heral’  Tribune 
Syndicate 

Star  Newspaper  Service 
National  Newspaper  Service 
National  Newspaper  Service 
Eastern  Color  Printing  Co. 
Rapid  Grip  and  Batten,  Ltd. 
King  Features  Syndicate.  Ins. 
Register  &  Tribune  Syndicate 
Miller  Services  Limited 
Miller  Services  Limited 
McNaught  Syndicate.  Inc. 
McNaught  Syndicate.  Inc. 

.  King  Features  Syndicate.  Inc. 
Eastern  Color  Printing  Co. 
Star  Newspaper  Service 

United  Feature  Syndicate 


Read  By  Millions 

The  Famous  Daily 

Adams  Features 


For  thirty  years  Adams  Features  have  gntertained  millions  through  the 
American  and  Canadian  newspapers.  The  Adams  Service  is  unexcelled  in  the 
furnishing  of  small  editorial  features  and  outstanding  ideas  that  have  brought 
brightness  to  newspapers  and  cheer  to  their  readers. 

Among  the  famous  features  furnished  by  the  Adams  Service  are:  The  Edgar  A.  Guest 
poems,  the  Walt  Mason  Rhymes.  "Life  and  Literature"  by  Professor  William  Lyon  Phelps. 
'"Todays  Talks"  by  George  Matthew  Adams.  "Little  «nny's  Notebook"  by  Lee  Pape. 
"Raggedy  Ann"  by  Johnny  Gruella.  "Alec  The  Great"^  and  "(ilap  Stubbs"  by  Edwina. 
"Jubilee's  Pardner'  by  Judd  Mortimer  Lewis.  "A  Woman’s  Philosophy"  by  Ruth  Clameron. 
"Beauty  (jhats"  by  Edna  Kent  Forbes.  "The  Hay  Diet"  by  William  Howard  Hay.  M.D., 
"Funny  Sirnis,"  by  Ray  Barnes,  "Baby  Mine"  by  Paul  Pirn.  "The  __Stylefinder  Family" 
by  Mary  Brook  Lucas.  "Minute  Movies"  by  Ed  Wheelan.  "Sports"  by  Lank  Leonard, 
daily  cartoons  by  Morris,  etc. 

Adams  Features  are  sold  singly  or  in  groups. 

Great  Newspaper  Serials 

There  are  no  finer  stories  issued  to  the  press  than  the  first-run  fiction  sold  by 
The  Adams  Service.  We  have  been  successfully  selling  serial  stories  for  nearly  a 
quarter  of  a  century.  If  you  want  a  newspaper  serial  that  is  clean,  and  yet  that 
vibrates  with  life,  and  which  brings  happiness  to  every  circulation  man,  try  out 
the  Adams  first-run  serials. 

We  will  gladly  furnish  liberal  samples  and  quote  rates  to  any  newspaper  You  will 
like  the  Adams  way  of  doing  business! 


Can  It  Be  Done?  (d)  (3)  (C) . 

Can  Ton  Beat  It  (d>  (C) . 

Can  Ton  Beat  It  (strip)  (d)  (8).. 
The  Captain  and  the  Kids  With 
Hawkrtaw  the  Detective  (p)  (w) 

(fp.-Uh.)  . 

The  Captain  and  the  Kids  (strip) 

(d)  (5  or  8) . 

Captain  and  the  Kids  (d-w)  (C) . . . 
Cap  Stnbbs  (d)  (6) . 

Cap  Stnhhs  (w)  (fp) . 


R.iy  Gross  _ 

Maurice  Ketten 
Maurice  Ketten 


Miller  Services  Limited 
Star  Newspaper  Service 
United  Feature  Syndicate 


Rudolph  Dirks 

Rudolph  Dirks 

R.  Dirks  - 

Edwina  . 


United  Fe.ature  Syndicate 

Ignited  Feature  Syndicate 
Star  Newspaper  Syndicate 
George  Matthew  .Adams  Ser¬ 
vice 

George  Matthew  Adams  Ser¬ 
vice 


THE  GEORGE  MATTHEW  ADAMS  SERVICE,  Inc. 

444  Madison  Avenue  New  York  City 


Edwina 
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FEATURE  AUTHOR  SYNDICATE 

fraeh  Cartooni  (w)  (3)  .  Alfred  J.  Frueh .  Bell  Syndicate,  Inc. 

G^e  Cartoons  (d)  (1) .  Ted  Gale  .  Los  Angeles  Times 

Humorous  Cartoons  (d)  (2-3) .  H.  T.  Webster  .  New  \ork  Herald  Tribune 

Syndicate 

Hatton’s  Cartoons  (d)  (3) .  Hugh  M.  Hutton  ....  Ledger  Syndicate 

Kcttner  Cartoons  (d)  (2-3) .  M.  G.  Kettner .  Western  Newspaper  Union 

Fay  King  Cartoons  (d)  (5) .  Fay  King  .  King  Features  Syndicate,  Inc. 

Cartoon  (d)  (3) .  H.  E.  Munhall  . Associated  Press  Feature  Ser- 


Csrtoons  (political)  (d)  (3) .  Wm.  C,  Morris .  George  Matthew  .\dams  Ser- 

vice 

Political  Cartoons  (d)  (3) .  Eugene  Elderman  ....  Washington  Post  News  Service 

Romantic  Cartoons  (3tw) .  Nell  Brinkley  .  King  Features  Syndicate,  Inc. 

Romantic  Cartoons  (3tw)  (5)  (C)..  Nell  Brinkley  .  Rapid  Grip  and  Ratten,  Ltd. 

Sports  Cartoon  (pm)  (d)  (2-3)....  Thomas  Poprocki .  Associated  Press  Feature  Ser¬ 

vice 


Sports  Cartoon  (d)  .  Jack  Sords  .  King  Feature  Syndicate.  Inc. 

Sport  Cartoon  (d>  (2)  (C) .  Jack  Sords  .  Star  Newspaper  Service 


Sports  Cartoon  (d)  (2-3) .  .Man  Maver  .  United  Feature  Syndicate 

Strobe  Cartoons  (d)  (3)  (C) .  Strube  .  Miller  Services  Limited 

Sykes’  Cartoons  (d)  (3) .  Chas.  Henry  Sykes....  Ledger  Services 

Weather  Cartoons  (d>  (Vk) .  NEA  Service.  Inc. 

Webster  Cartoons  (d)  (2-3)  (O...  H.  T.  Webster .  Miller  Services  Limited 

Williams  Cartoons  (d)  (2-3) .  Gluyas  Williams  .  Bell  Syndicate,  Inc. 


Daily  News  Mat  Service  (d)  (mats) 


Dan  Dunn  (d-s)  (5-6) . 

Danny  Dingle  (strip)  (d)  5-6).... 
Danny  Dingle  With  Dub  Dabs  (p) 

(w)  (Ub.)  . 

Danny  Dingle  (tab.  4  col.)  (C) .... 

Danny  (d)  (C) . 

Danger  Trails  (d)  (6)  (C) . 

Dare’s  Delicatessen  (w)  (fp.,  7-8) 

(C)  . 

Dare’s  Delicatesaen  (d)  (6) . 

Dare’s  Delicatessen  (a)  (C)  (7-8) 

(rp.)  . 

Deadwood  Gulch  (w)  (tab.  col.)... 
Detectirc  Nehi  &  Sliyhi  (d)  (4)... 
DkUc  Dare  (d)  (6) . 


Staff  .  New  York  Herald  Tribune 

Syndicate 

Norman  W.  Marsh _ _  Publishers  Syndicate 

Bernard  Dibble  .  United  Feature  Syndicate 


Bernard  Dibble  . United  Feature  Syndicate 

.  Star  Newspaper  Service 

Bernard  Dibble  .  Star  Newspaper  Service 

Martin  Johnson  .  Miller  Services  Limited 


Milt  (Jross .  Rapid  Grip  and  Batten,  Ltd. 

Milt  Gross .  King  Features  Syndicate,  Ins. 


Milt  Gross .  King  Features  Syndicate,  Ins. 

Gordon  Rogers  .  Eastern  Color  Printing  Co. 

Jos.  Buresch  .  Thompson  Service 

Milton  Caniff  . Vssociated  Press  Feature  Ser- 


lokk  Trucy  (d-s). 


Itke  Dillys  (d)  (6). 


Dingicboofor  and  His  Dog  Adolph 

(s)  (top)  . 

Discontinued  Stories  (s)  (top) . 

Dixie  Bogan  (d)  (5-6) . 


Chester  Gould  .  Chicago  Tribune-New  York 

News  Syndicate.  Ins. 

.Meyn  Burtis .  Associated  Press  Feature  Ser¬ 

vice 


iDiiie  Dugan  (w)  (fp) . 


Dixie  Dugan  (d)  (6)  (C) . 

Diiie  Dugan  (w)  (7-8)  (C) . 

Diuy  Dramas  (d)  1,  2  &  6) . 


H.  H.  Knerr  .  King  Features  Syndicate,  Ins. 

Walter  Hoban  .  King  Features  Syndicate,  Ins. 

J.  P.  McEvoy,  J.  R. 

Striebel  .  McNaught  Syndicate,  Inc. 

J.  P.  McEvoy,  J.  R. 

Striebel  .  McNaught  Syndicate,  Inc. 

J.  P.  McEvoy  &  J.  H. 

Striebel  .  Miller  Services  Limited 

J.  P.  McEvoy  &  J.  H. 

Striebel  .  Miller  Services  Limited 

Joe  Bowers  . Ledger  Syndicate 


D«c  Wright  (d)  (6) . ’. .  Rube  Goldberg  . 

D«  Wright  (d)  (6)  (C) .  Rube  Goldberg  . 

Dm  Winslow.  U.  8.  N.  (d)  (5-6)..  Lt.  Comdr  Frank  V. 

Martinek  . 

rkt  Doodle  Family  (strip)  (d)  (5-6)  Ben  Batsford  . 

D<t  Pnixles  (d)  (1) . 

Dwrn  The  Road  (w)  (3)  (C) .  Frank  Beck  . 

Dtnmology  (d)  (1) .  J.  M.  Smith  . 


McNaught  Syndicate,  Inc. 
Miller  Services  Limited 


lunb  Bells  (d)  (1) .  “Gar”  . 

Urab  Dora  (d)  (1L6) .  Bil  Dwyer 

lanb  Dora  (s)  (C)  (7-8)  (4-8  rp.)  Bil  Dwyer 

limb  Dora  (d)  (6)  (C) .  Bill  Dwyer 

timb  Dora  (w)  (fp)  (7-8)  (C) _  Bill  Dwyer 


Bell  Syndicate,  Inc, 

United  Feature  Syndicate 
International  Syndicate 
Miller  Services  Limited 
Inter-American  Newspaper 
Syndicate 
Ledger  Syndicate 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 
Rapid  Grip  and  Batten,  Ltd. 
Rapid  Grip  and  Batten,  Ltd. 


UitorisI  (d)  (4) . 

Qla  Cinders  With  Chris  Crusty 
(page)  (w)  (fp.  or  Ub.) . 


E 

Jerry  Doyle 


New  York  Post  Syndicate 


Cinders  (strip)  (d)  (5-6) . 


Cinders  (d-w)  (C) . 


laee  (s)  (C)  (7-8)  (4-8  rp.) _ 

Ehicr  Dimbnib  (d-w)  (6) . 

Itta  Kett  (s)  (C)  (7-8)  (4-8  rp.).. 

Kta  Kett  (d-w)  (C) . 

Iiropean  Humor  Cartoons  (d)  (1) 
hcryday  Movies  (d)  (2-3)  (C).... 


Bill  Conselman 
Charlie  Plumb 
Bill  Conselman 
Charlis  Plumb 
Bill  Conselman 
Charlie  Plumb 
“Doc”  Winner  . . 
Walt  Williams  . . 
Paul  Robinson  . . 
Paul  Robinson  . . 


United  Feature  Syndicate 


United  Feature  Syndicate 


Star  Newspaper  Service 
King  Features  Syndicate,  Inc. 
.Mats  Unique  Features 
King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Star  Newspaper  Service 
Star  Newspaper  Service 


•Uettes  (s)  (top) .  Brandon  Walsh  . King  Features  Syndicate,  Inc, 

let  Finders  (w)  (6)  (C) .  Ed  Kressy  .  Miller  Services  Limited 

mily  Foursome  (a)  (top) .  Chic  Young  .  King  Features  Syndicate,  Inc. 

•diion  Coordinator  (w) .  Lucille  .  Fashion  Syndicate  Bureau, 

Inc. 

ukion  Drawings  (bi-w) .  Barbara  Schwinn  . NEA  Service,  Inc. 

eatherheads  Strip  <s-w)  (6) .  Osborn  .  Western  Newspaper  Union 

tlix  Ths  Cat  (d)  (6)  (C) .  Rapid  Grip  and  Batten.  Ltd. 

dix  The  Cat  (w)  (fp..  7-8)  (C) .  Rapid  Grip  and  Batten,  Ltd. 

sUx  The  Cat  (d)  (6) .  King  Features  Syndicate,  Inc. 

dix  The  Cat  (s)  (C)  (7-8)  (4-8 

D;)  . ' .  King  Features  Syndicate.  Inc. 

■ininitiea  (w)  (2) .  Gladys  Parker  .  NEA  Service.  Inc. 

rtion  Page  (w)  (1-8) .  Jack  Lait  .  Rapid  Grip  and  Batten.  Ltd. 

Mey  of  Forte  Strip  (s-w)  (6) . . .  O’Laughlin  . Western  Newspaper  Union 

nt  World  War  (d-w)  i) .  Laurence  Stallings  ....  Regi^ter&  Tribune  Syndicate 

MPtr  Fanny  Says  <d)  (1) .  (Jladys  Parker  .  NE.^  Service,  Inc. 

•W«r  Fanny  (w)  (hp) .  Gladys  Parker  .  NEA  Service.  Inc. 

»|per  Filotofy  (d)  (1)  (C) .  Faith  Burrows  .  Kings  Feature  Syndicate.  Inc. 

uk  Gordon  (s)  (C)  (7-8)  (4-8 

.  Alexander  Raymond  . .  Kings  Feature  Syndicate.  Inc. 

Gordon  (w)  (fp.,  7-8)  (C) . .  Alexandar  Raymond  ..  Rapid  Grip  and  Batten.  Ltd. 

i*kt  (d)  (3)  (C) .  W.  D..  Tipton  .  Miller  Services  Limited 

r  Junior  Readers  (page  (w)  (fp)  Dudley  T.  Fisher,  Jr..  United  Feature  Syndicate 

Herriwell’s  School  Days  (d) 

•C)  .  Burt  L.  Standish .  Star  Newspaper  Service 

tekles  an.'.  Hit  Friends  (d)  (6)..  Merrill  Blosser  .  NEA  Service,  Inc. 

'Wes  and  His  Friends  (w)  (hp)  Merrill  Blosser  .  NEA  Service,  Inc. 

Mjj  Ritx  (d-w)  (C) .  Ernie  Bushmiller .  Star  Newspaper  Service 

"txi  Ritz.  with  Phil  Fumble 

'PMe)  (w)  (fp-tab) .  Ernie  Bushmiller .  United  Feature  Syndicate 

(strip)  (d)  (5  or  6) . . .  Ernie  Bushmiller .  United  Feature  Syndicate 

'Mancha  (d)  (6) .  Sax  Rohmer  .  Bell  Syndicate,  Inc. 

blind  Page  (w)  (7-8,  fp) . A.  W.  Nugent .  Associated  Newspapers 

buy  Signs  (d)  (1) .  Ray  Barnes  .  George  Matthew  Adams  Ser- 


Important  Features  Only 


are  in  this  list  of  the  offerings 
of  McNaught  Syndicate,  Inc. 


Syndicate  OF  THE  Stars 


★  ★ 

New  Features, 

now  ready  for  your  inspection; 

TODDY  —  Daily  kid  Strip,  by  George 


Marconx. 


FLIGHT — Daily  three-column  panel  on 
aviation,  by  W.  D.  Tipton  and  J.  H.  Mason. 

CAN  IT  BE  DONE? — Daily  three-column 
panel  (absolutely  unique),  by  Ray  Gross. 


Text  Features  of  Proven  Worth, 


O.  O.  McIntyre,  New  York  Day  by  Day, 
and  weekly  letter. 

Will  Rogers  daily  dispatch,  and  weekly 
letter. 


Mrs.  Franklin  D.  Roosevelt,  weekly  article. 
Zoe  Beckley’s  Comer,  daily  advice  to  love- 


Roe  Fulkerson:  Andrew  and  Imogene  daily; 
Hotel  Stenographer  daily;  Sunday  Morn¬ 
ing  Breakfast,  weekly. 

Albert  Payson  Terhune,  Tales  of  Real  Dogs, 
weekly. 

Charles  B.  Driscoll :  The  World  and  All, 
daily  column;  Pirates  Ahoy!  weekly  tales. 


Cartoons,  strips  and  pages: 

Bungle  family,  daily  strip  and  Sunday  page, 
by  Harry  Tuthill. 

Joe  Palooka,  daily  strip  and  Sunday  page,  by 
Ham  Fisher. 

Rube  Goldberg,  daily  strip. 

Dixie  Dugan,  daily  strip  and  Sunday  page, 
by  J.  P.  McEvoy  and  J.  H.  Striebel. 

Strange  As  It  Seems,  daily  panel  and  Sunday 
page,  by  John  Hix. 

Oily  of  the  Movies,  daily  strip,  by  Julian 
Ollendorf. 


Pieces  of  Eight,  daily  strip,  by  Charles  B. 
Driscoll. 


McNaught  Syndicate,  Inc. 


Times  Bldg.,  New  York,  N.  Y. 


V.  V.  McNitt,  Chairman 


Charles  V.  McAdam,  President 


1 
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Chicago  tribune-new  york  news  comics 

are  custom-built  jobs,  built  to  click  with  the  many,  not  the 
few !  Each  and  every  one  has  been  created  by  a  highly-skilled 
cartoonist  under  the  wing  and  weather-eye  of  the  most  com¬ 
petent  editorial  direction  in  America.  This  stewardship, 
keenly  alive  to  changes  in  public  taste,  outstanding  in  its 
ability  to  please  the  nation-wide  newspaper  reading  public, 
possessed  of  two  of  the  biggest  and  toughest  testing  grounds  in 
the  country,  produces  comics  that  click  with  the  customers 
and  clock  high  on  every  popularity  survey! 


THE  GUMPS  ORPHAN  ANNIE  MOON  MULLINS  DICK  TRACY  WINNIE  WINKLE 

[ . Daily  Strip  and  Sunday  Page,  standard  or  tabloid 


The  Chicago  Tribune-New  York  News  Syndicate  buys  the  best  fiction 
obtainable  in  open  competition  with  magazines.  Never-before-published 
Blue  Ribbon  serials  and  short  stories  attract  and  hold  circulation  for 
newspapers  all  over  the  country.  Buy  the  biggest  names  in  fiction  and  give 
your  readers  best  sellers  before  they  are  put  between  covers! 


DAIty  SERIALS 

The  Forgotten 
Honeymoon 

By  Roy  Vickers 

• 

Red  Stefan 
By  Patricia  Wentworth 


SHORT  STORIES 
by 

Rupert  Hughes 
George  Ade 
Elizabeth  Jordan 
Ida  M.  Evans 
Roland  Pertwee 
Ben  Ames  Williams 


SUNDAY  SERIALS 
W^iLD  Pastures 

By  Rex  Beach 

• 

Another 
Man’s  Wife 
By  Mrs.  Belloc  Lowndes 


RAFAEL  SABATINI’S  **Greaf  Queens  of  History” 

The  Prince  of  Living  Story  Tellers,  Rafael  Sabatini,  has  written 
romantic  biographies  of  six  great  queens,  entitled  “The  Crooked 
Carcase”  (Elizabeth),  “Madam  Resourceful”  (Catherine  the  Great), 
“The  Vagabond  Queen”  (Christina  of  Sweden),  “The  Merchant’s 
Daughter”  (Catherine  of  Medicis),  “The  Queen’s  Gambit”  (Maria  Theresa)  and 
“The  Abduction”  (Mary  Stuart).  4500  w'ords  apiece. 


COMICS 

All  are  listed  and  illustrated  above  with  the 
exception  of 

Broadway  (strip) 

CARTOONS 

John  T.  McCutcheon 
Carey  Orr 
Gaar  Williams 
C.  D.  Batchelor 
Ching  Chow 

FICTION 

Blue  Ribbon  Daily  Serials 
Blue  Ribbon  Sunday  Serials 
Blue  Ribbon  Short  Stories 
“True  Life  Stories” 

HUMOR 

“Line  O’  Type  or  Two”  by  R.  H.  L. 
W.  E.  Hill’s  Page  of  Drawings 

NEWS 

Wire  Service 
Weekly  Cable  Page 


SMITTY 


[Daily  Str^ 

standard, 


TINY  TIW 


Over) 


Paul  Gallico 
Arch  Ward  ("| 

Grant  Power 
Edward  Bum 
Irving  Vaugi: 

Wilfred  Smiii 
“W'oods  &  Wi  Bob  Bed 
Sptorts  Page 


WEEKLY 

4  S{)ecial  Pa|| 
Chicago  Trii 
“Justice  Seri 


WEPAI 


iphic  \Vc< 
iAtective  si 


WOMiTURES 


Beauty  Ck)li;l 


aims 


-Ch*' 


“Personal 
“Parent 
Fashions 
Cookery  .VI 
“The  Ciorn 
Kleanoi| 
Hollywood 
Movie  Re\i 


ette  Don 
is  Blake 
lys  Bevai 


Etiquetl 


4R.  SI 
Tinee 


N  Er 


O  F 
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THESE  MASTER  COMICS  are  result-producers 
wherever  introduced,  be  it  Centerville  or  Metropolitan  center. 
While  they  helped  build  the  largest  circulation  in  America  for 
the  New  York  News  and  the  largest  standard-size  circulation 
for  the  Chicago  Tribune,  they  have  also  upped  circulation 
and  kept  reader  interest  at  peak  levels  for  hundreds  of  other 
papers  throughout  the  country.  The. sound  basic  ideas,  the 
expert  craftsmanship,  the  care  and  attention  lavished  on  these 
comics — can  ring  up  results  for  your  paper,  too !  Write  or  wire 
today  for  prices ! 


SMILIN'  JACK  Lime  JOE 


A  STRAIN  ON 
SWEENEY  &  SON  THE  FAMILY  TIE 


5 

STREAKY 


Rev 


Over) 


tnitil 

S:  \4Bob  Becker 

jflE  PAGES 

Pal 

Trfl  iphic  Weekly” 
Sefi  Kective  stories 

3M  iTURES 

Mte  Donnelly 
si  Blake 
XUvyt  Bevans 

r  All 

;ornl-Etique(te  by 

anoif 

ood 


t  R.  Shaffer 
Tinee 


1  Ef  O  R  K 


[ 


Sunday  Half-Page  standard,  or  tabloid  full  page  . 


] 


New  York  Film  Criticisms  by  Kate 
Cameron 

“Hollywood  Comment”  by  Sidney 
Skolsky 

“Clotilde  Patterns”  &  “Quilt  Pat¬ 
terns” 

Paris  Fashions 
Home  Builders  Feature 
Interior  Decorating 
2  Special  Women’s  Pages 
Beauty  Shopping  Column 

MISCELLANEOUS 

“The  Doctor  Tells  the  Story” 
“Prodigal  Days”  by  Evelyn  Nesbit 
“I  Remember — I  Remember”  by 
George  Tyler 


Dr.  Cutter’s  Health  Column 
Men’s  Fashions 
Horoscope  by  Wynn 
“Sentence  Sermons”  by  Rev.  Roy 
Smith 

Numerology  Feature 

Washington  Column 

New  York  Column  by  John  Chapman 

Broadway  Column  by  Ed.  Sullivan 

One  Year  Ago  Today 

Crossword  Puzzles 

Investor’s  Guide  Column  and  Service 
“Business  Charts” 

Book  Reviews 

Puzzle  Page  for  Children  (tabloid) 
“Tin  Tyjjes”  by  Sidney  Skolsky 
“New  York  Theatre  Letter”  by  Mantle 


WRITE  OR  WIRE  FOR  PROOFS  AND  PRICES 


GALLICO — Flying  Sports  Writer 

Paul  Galileo,  aided  by  his  plane,  Daisy  the 
Duck,  has  covered  three  major  sports  events 
in  one  day.  Galileo’s  roving  commission 
enables  him  to  turn  out  a  quantity  of 
quality  stuff  that  will  point  up  anybody’s  sports  page. 
Sign  up  this  hard-hitting  columnist! 

•  •  # 

BETTINA  BEDWELL — Fashion  Service 

Get  the  most  comprehensive  fashion  service  ever 
offered!  Bettina  Bedwell  makes  three  trips  to  Europe 
each  year.  She  analyzes  Hollywood  modes  and  covers 
every  angle  of  style  trends  in  the  Winter  and  Summer 
rendezvous  everywhere.  An  up-to-the-second  feature! 
•  •  ♦ 

FEATURE  PAGES — conservatively -different! 

Recognizing  deepening  public  interest  in  substantial 
subjects  and  preference  for  more  restrained  treatment 
of  the  Sunday  feature,  this  syndicate  has  developed  a 
new  type  of  page  that  assays  high  in  subject-interest 
and  pictorial  appeal.  See  them! 


MURRAY  HILL  2-1434 
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KEATIKE 
Gaffs  and  Gals  (w)  (5  col.  x  14") 


iitued  from  page  X!II) 

G 

Al'THOK 


Gmsoline  Alley  (d-s) . 


Gas  Buccies  <d)  (6)  (C). 
Gas  BuKcies  (d)  (5-d).... 


The  Gay  Thirties  (d)  (3). 


SYNDICATE 
Jefferson  Machamer  ...  King  Features  Syndicate,  Inc. 

Frank  King  .  Chicago  Tribune-New  Y’ork 

News  Syndicate,  Inc. 

Frank  Beck  .  Miller  Services  Limited 

F'lank  Beck  .  New  Y'ork  Herald  Tribune 

Syndicate 

Milton  Caniff . .Associated  Press  Feature  Ser- 


General  Sports  <d>  (1) . 

Girls  (inclading  Boots)  (w) . 

Girligags  (d)  (1>2) . 

Gish.  Joe  (w)  (1)  (C) . 

Gopher  Hole  Gazette  (w)  (3) . 

Zane  Grey  Strip  <d)  (C) . 

Grin  and  Bear  It  (page)  (w)  (fp. 

or  tab)  . 

Gumps.  The  (d-s) . 


Fred  John  Balk .  Thompson  Service 

Edgar  E.  Martin .  NE.A  Service,  Inc. 

C.  R.  Gettier  .  Bell  Syndicate,  Inc. 

.  Miller  Services  Limited 

Evans  .  Harper  Features 

Zane  Grey  .  Star  Newspaper  Service 


Lichty  .  L’nited  Feature  Syndicate 

Sidney  Smith  .  Chicago  Tribune-New  York 

News  Syndicate,  Inc. 


H 


Hairbreadth  Harry  (fp)  (B  &  W  & 

Colors)  (w)  . '. . 

Hairbreadth  Harry  (strip) . 

Hambone's  Meditations  (d)  (1) _ 

Harold  Teen  (d-s) . 


High  Lights  of  History  (w)  (7-8, 

fp.  tab.  hp) . 

High  Lights  of  History  (d)  (3-5-6) . 

High  Pressure  Pete  (d)  (C) . 

Hollywood  Uncensored  (d-w)  (p)... 
Homer  Hoopee  (d)  (6) . 


F.  O.  .Alexander  .  Ledger  Syndicate 

F.  O.  .Alexander  .  Ledger  Syndicate 

.Alley  .  Bell  Syndicate,  Inc. 

Carl  Ed  .  Chicago  Tribune-New 

News  Syndicate,  Inc. 


Hot  and  Tot 


How  It  Began  (square)  (d)  (2  or  3) 
How  It  Began,  with  If  You  Want 

to  Know  (w)  (fp  or  tab) . 

How  It  Began  (tab  4  col.)  (C) _ _ 


T.  Carroll  Mansfield..  Bell  Syndicate,  Inc. 

J.  Carroll  Mansfield..  Bell  Syndicate,  Inc. 

Geo.  Swanson .  Star  Newspaper  Service 

A’ernon  Poiie  .  Register  &  Tribune  Syndicate 

Fred  Locher  .  Associated  Press  F'eature  Ser 

vice 

Ray  Harris,  Chas.  Mc- 

Girl  .  Fred  Harman  Features 

Paul  F.  Berdanier. . . .  United  Feature  Syndicate 


Humor  and  Editorial  Cartoon  (d) 

(2)  . 

Humor  and  Wit  (w)  (2) . 


Paul  F.  Berdanier  ....  United  Feature  Syndicate 
Russ  Murphy,  Ray 

Senusky . Star  Newspaper  Service 


Star  Newspaper  Service 
\Vorld-\Vide  News  Service 


Illustrated  Crimes  (d-w)  (5) . 

Illustrated  Features  (varioBs) . Stall 


Illustrated  Sport  Feature  Page  (w)  . 

Indians,  Their  History  and  Sign 

Talk  (d)  .  William  Tomkins 

Inspector  Day  (d)  (6) .  Lester  Lear . 

In  This  Corner  (d) .  .Art  Krenz  . 

It  Does  Happen  (d)  (4) .  Treve  Collins  .... 

Introducing  Old  Man  Pearson  (d) 

(1)  .  Chas.  Pearson  ... 

It  Has  Been  Done  (d)  (2) . 


Service  for  Authors,  Inc. 
.Associated  Press  Feature  Ser 
vice 

Star  Newspaper  Service 


Tompkins  Syndicate 
Bell  Syndicate.  Inc. 
NE.A  Service,  Inc. 
Thompson  Service 


It  Has  Been  Done  (d)  (3)  (C) . 

It's  Papa  Who  Pays  (s)  (top) .  Jimmy  Murphy 


Thompson  Service 
New  A'ork  Herald  Tribune 
Syndicate 

Miller  Services  Limited 
King  Features  Syndicate.  Inc. 


Jabby  (d)  (1) . 

Jabby  (w)  (3  or  6) . 

Jane  Arden  Page  (w)  (A^fp), 
Jane  Arden  Strip  (d)  (2-5-6). 
Jane  Arden  (d)  (w)  (C) . 


Jimmy  Jams  (w)  (tab  col) . 

Jungle  Jim  (s)  (top) . 

Jingles  (d)  (3)  (C) . 

Joe  Jinks  (strip)  (d)  (5  or  6) . 

Joe  Jinks.  Featuring  Dynamite 
Dunn  wHh  Divot  Diggers  page 

(w)  (fp  or  tab) . 

Joe  Jinks  (d)  (w)  (C) . 

Joe  Palooka  (d)  (5-6) . 

Joe  Palooka  (w)  (fp) . 

Joe  Palooka  (d)  (7-8)  (C) . 

Joe  Palooka  (d)  (6)  (C) . 

Jonathan,  Jazzbo  and  Jim  (w)  (tab 

col)  . 

Just  Folks  (w)  (2)  (ill.) . 


Harold  I.  Carlisle  .... 
Harold  I.  Carlisle  .... 
Barrett  &  McGuire .  • .  • 

Barrett  &  Ross . 

Monte  Barrett,  Frank 

Ellis  . 

\'.  E.  P . 

.Alexanler  Raymond  . . 

Ern  Shaw  . 

Llanuza  . 


Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndjeate 
Register  &  Tribune  Syndicate 
Register  &  Tribune  Syndicate 


Star  Newspaper  Service 
Eastern  Color  Printing  Co. 
King  Features  Syndicate,  Inc. 
Miller  Services  Limited 
L'nited  Feature  Syndicate 


Llanuza  . 

A'ic  Forsythe 
Ham  Fisher  . 
Ham  Fisher  . 
Ham  Fisher  . 
Ham  Fisher  . 


United  Feature  Syndicate 
Star  Newspaper  Service 
McNaught  Syndicate.  Inc. 
AIcNaught  Syndicate,  Inc. 
Miller  Services  Limited 
Miller  Services  Limited 


.Art  Helfant  . . . . 
Edgar  .A.  Guest. 


Jnat  Kida  (w)  (7-8)  (C) .  Ad  Carter  .. 

Jnat  Kida  (d)  (6)  (C) . Ad  Carter  .. 

Juat  Kida  (d)  (2,  3  or  6  col.) .  .Ad  (barter  .. 

Jnat  Kida  (a)  (C)  (7-8)  4-8  rp) . . .  .Ad  Carter  .. 

Johnny  Scribe  (d)  (4) . -John  Schaub 


F'astern  Color  Printing  Co. 
George  Matthew  Adams  Ser¬ 
vice 

Rapid  Grip  and  Batten,  Ltd. 
Rapid  Grip  and  Batten,  Ltd. 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
Thompson  Service 


Kabbibic  Kabaret  (d)  (2) . 

Kataenjammcr  Kida  (a)  (C)  (7-8).. 
Katzenjammer  Kida  (w)  (7-8)  (C). 

Krazy  Kat  (d)  (2  or  6) . 

Krazy  Kat  (w)  (6  col.  z  14") . 

Keeping  Up  with  the  Joneses  (w) 

(7-8  fp)  . 

Keeping  Up  with  the  Janeses  (d) 

(5-6)  . 

Kelly  Kids  (w)  (fp) . 

Kelly  Kids  (w)  (7-8,  p-A^)  (C) - 

Kid  Sister.  The  (a)  (tap) . 

Krazy  Kat  (d)  (6)  (C) . 

Fay  King  (d)  (5) . 


H.  H.  Knerr . 

Knerr  . . 

George  Herriman 
George  Herriman 


King  Features  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 
Rapid  Grip  and  Batten,  Ltd. 
King  Features  Syndicate.  Inc. 
King  Features  Syndicate,  Inc. 


Pop  Momand 
Pop  Momand 


Associated  Newspapers 


Lyman  Young 

Herriman  . 

Fay  King  . . . . 


Associated  Newspapers 
AA'orld  Color  Printing  Co. 
Miller  Services  Limited 
King  Features  Syndicate,  Inc. 
Rapid  Grip  hnd  Batten,  Ltd. 
King  Features  Syndicate,  lac. 


Laura  (s)  (top) . 

Let's  Explore  Your  Mind  (d)  (2-3) 
L«t's  Explore  Your  Mind  (d)  (2-3) 

(C)  . 

Let  the  Wedding  Bella  Ring  Out 

(d)  (2-4)  . 

Li'l  Abner  (atrip)  (d)  (5  or  6).... 

Little  Annie  Rooney  (d)  (C) . 

Little  Annie  Rooney  (d)  (6) . 

Little  Annie  Rooney  (a)  (C)  (7-8) 

(rp)  . 

Little  Orphan  Annie  (d-s) . 


A.  E.  Wiggam . 

Dr.  .Albert  Wiggam. 


King  Features  Syndicate.  Inc. 
National  Newspaper  Service 


Star  Newspaper  Service 


.A1  Capp . 

Brandon  Walsh 
Brandon  Walsh 


King  Features  Syndicate,  Inc. 
United  Feature  Syndicate 
Star  Newspaper  Service 
King  Features  Syndicate.  Inc. 


Brandon  Walsh 
Harold  Gray  . . . 


Little  Benny’s  Note  Book  (w)  (3) . .  Lee  Pape 


Lighter  Side  of  the  War,  The  (d-w)  Lieut.  Charles  A.  Hol¬ 
comb  . 

Little  Jimmy  (a)  (C)  (7-8)  (4-8  rp)  lames  Swinnerton  .... 

Little  Jimmy  (d)  (1-6) .  James  Swinnerton  .... 

Little  Jimmy  (d)  (6) . Swinnerton  . 

Little  Jimmy  (w)  (fp.  7-8)  (C)....  Swinnerton  . 

Little  Joa  (w) .  Ed  I.efiFingwell  . 


FE.ATURE 
Little  King,  Tho  (a)  (C)  (7-8)  (rp). 


Little  Mary  Mixup  (atrip)  (d)  (6 

or  6)  . 

Little  Mary  Mixup  (d)  (w)  (C)... 
Little  Mary  Mixup,  with  All  in  the 
Family  Page  (w)  (fp  or  tab).... 

Little  Rowdies  (d)  (4) . 

Looy  Dot  Dope,  with  Colonel  Wow¬ 
ser  Page  (w)  (Ub) . 

Looy  Dot  Dope  (strip)  (d)  (5  or  6) 

Looy  Dot  Dope  (tab  4  eol)  (C) _ 

Lovebyrds,  The  (a)  (top) . 

Luke  and  Duke  (d)  (6) . 

Luke  and  Duke  (d)  (6) . 


AUTHOR 

O.  Soglow  . 


SYNDICATE 

King  Features  Syndicate.  Inc. 


R.  M.  Brinkerhoff . . . 
R.  M.  Brinkerhoff... 


United  Feature  Syndicate 
Star  Newspaper  Service 


R.  M.  Brinkerhoff _ 

Mulholland  &  Marsh. 


United  Feature  Syndicate 
Thompson  Service 


John  Devlin 
John  Devlin 


Paul  Robinson 
Carroll  Sexton 
C.  M.  Sexton . . 


L'nited  Feature  Syndicate 
United  Feature  indicate 
Star  Newspaper  Service 
King  Features  Syndicate,  Inc. 
King  F'eatures  Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 


M 


Magazine  Cover  Page  (w)  (tab  col) 

.Magazine  Cover  (w)  (tab) . 

Magazine  Covers  (C) . 


A'.  E.  P . 


Magazine  Covers  (w))  (8) . 

Mandrake  the  Magician  (d)  (6).... 
Mandrake  the  Magician  (d)  (6K... 

Mescal  Ike  (d)  (6)  (w-tab) . 

Men  of  the  Mounted  (d)  (6) . 

Men  of  Daring  (d)  (w)  (5) . 

Men  Who  Made  the  World  (d)  (6). 
Men  Who  Made  the  World  (d)  (C) . 
Mickey  Moose  (a)  (C)  (7-8)  (4-8 

rp)  . 

Mickey  Mouse  (d)  (w)  (C) . 

Mickey  Mouse  (d)  (5-6) . 

Miffy  (d)  (6)  (C) . 

Minnit  Movies  (d)  (1x2") . 

Minute  Biographies  (e) . 

Minute  Movies  (d)  (6) . 


John  Held,  Jr..  McClel¬ 
land,  Barclay,  etc. . . 

George  Spohn  . 

Lee  Falk  &  Phil  Davis 
Lee  Falk  &  Phil  Davis 

.A.  W.  Brewerton . 

Ted  McCall . 

Stookie  Allen  . 

Dr.  E.  Shoring . 

D.  E.  Shoring . 


Eastern  Color  Printing  Co. 
Eagle  Syndicate 


Star  Newspaper  Service 
.V'.itz  Unique  Service 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 
.Associated  Newspapers 
Dominion  News  Bureau,  Ltd. 
Service  for  Authors,  Inc. 
National  Newspaper  Service 
Star  Newspaper  Service 


AA  alt  Disney  . 

AA'alt  Disney  . 

AA'alt  Disney  . 

Dudley  Buxton  ... 

Phil  Phillips  . 

Nisenson  &  Parker 
Ed  AA'heelan  . 


Modest  Maidens  <d)  (2). 
Moon  Mullins  (d)  (s)... 


Don  Flowers  . . 
Frank  Willard 


Moving  Picture  Funnies  (d)  (1). 

Movie  Epochs  (d) . 

Mr.  and  Mrs.  (d)  (5-6) . 


R.  L.  Clark . 

R.  Dale  .Armstrong. 


Mr.  and  Mrs.  (w)  (7-8). 


Mr.  and  Mrs.  (d)  (6)  (C) . 

Mr.  and  Mrs.  (w)  (7-8)  (C) . 

Mr.  Jack  (s)  (top) . 

Mr.  McCivic,  Taxpayer  (d)  (5).... 

Mr.  Straphanger  (w)  (fp) . 

Mugg  McGinnis  (d)  (C) . 

Mutt  &  Jeff  (w)  (7-8,  fp,  tab  hp).. 

Mutt  &  Jeff  (d) . 

My  Big  Brudder  (w)  (tab  col) . 

Muggs  McGinnis  (d)  (strip) . 


.Arthur  Folwell  . . . 
-Arthur  Folwell  . . . 
James  Swinnerton 

MEB  . 

Thomas  . 

AA'ally  Bishop  . . . . 

Bud  Fisher  . 

Bud  Fisher  . 

Frank  Engli  . 

AVally  Bishop  . . . . 


King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
King  F'eatures  Syndicate.  Inc. 
Miller  Services  Limited 
Thompson  Service 
(Jruber  F'eature  Service 
George  Matthew  Adams  Ser¬ 
vice 

•Associated  Press  Feature  Ser¬ 
vice 

Chicago  Tribune-New  York 
News  Syndicate,  Inc. 
National  Newspaper  Service 
F'red  Harman  F'eatures 
New  York  Herald  Tribune 
Syndicate 

New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 

Miller  Service*  Limited 

King  Features  Syndicate,  Inc. 

Eagle  Syndicate 

World  ^  Color  Printing  Co. 

Star  Newspaper  Service 

Bell  Syndicate.  Inc. 

Bell  Syndicate,  Inc. 

Eastern  Color  Printing  Co. 
King  Features  Syndicate.  Inc. 


N 


Name  Pix  Contest  (d-w)  (2) . 

Napoleon  &  Uncle  Elby  (d)  (C).... 

National  Gallery  (d)  (2) . 

Nebbs,  The  (d)  (5-6) . 

Nebba.  The  (w)  (7-8,  fp.  hp) . 

Ned  Brant  at  Carter  (d)  (3-5-6)... 


Needlenose  Noonan  (a)  (C)  (7-8) 

(4-8  rp)  . 

Neighborly  Neighbors  (d)  (3) . 


I’tica  Press  . 

Clifford  McBride  . 

.S.  Robles  . 

Sol  Hess  . 

5^1  Hess  . 

Bob  Zuppke,  B.  W.  De¬ 
pew  . 


Register  &  Tribune  Syndicate 
Star  Newspaper  Service 
Washington  Post  News  Service 
Bell  .Syndicate,  Inc. 

Bell  Syndicate,  Inc. 


Register  Sc  Tribune  Syndicate 


Walter  Hoban 
Oscar  Hitt  . . . 


Ncwfanglea,  The  (d)  (6) . 

Nicodemua  O'Malley  (a)  (top) . 

Noozie.  the  Snnahine  Kid  (d)  (Ai-1) 
Nooiie,  the  Sunshine  Kid  (d)  (A^l) 
(C)  . 


Wood  Cowan 
Ad  Carter  . . 


King  Features  Syndicate.  Inc. 
-Associated  Press  F'eature  Ser¬ 
vice 

NEA  Service.  Inc. 

King  Features  Syndicate,  Inc. 
International  Syndicate 


Miller  Services  Limited 


Odd  But  True  (w)  (2). 
Oh.  Diana!  (d)  (6).... 


Art  Knoerzer  .  Register  &  Tribune  Syndicate 

Don  Flowers .  .Associated  Press  Feature  Ser- 


Oliver  and  His  Dog  (d)  (6)  (C).... 

Oliver  and  His  Dog  (d)  (5-6) . 

Oily  of  the  Movies  (d)  (5-6) . 

Oily  of  the  Movies  (d)  (6)  (C) .... 

Old  Homo  Town  (d)  (3)  (C) . 

Our  Boarding  House  (Major  Hoople) 

(w)  . 

Our  Boarding  House  (Major  Hoople) 

(d)  (3)  . 

Out  Our  Way  (d)  (3) . 


(■us  Mager  .  Miller  Services  Limited 

Gus  Mager  .  McNaught  Syndicate,  Inc. 

Julian  Ollendorf  .  McNaught  Syndicate,  Inc. 

Julian  Ollendorf  .  Miller  Services  Limited 

Lee  Stanley  .  Star  Newspaper  ^rvice 


Jean  .Ahern .  NEA  Service,  Inc. 


Gene  Ahern  .  NEA  Service.  Inc. 

J.  R.  Williams .  NEA  Service,  Inc. 


Pagean  tof  America  (d-w)  (fp) . 

Papa  Knows  (d)  (I) .  J.  Kenneth  Bolles. 

Parlor.  Bedroom  and  Sink  (Starring 

Bunky)  (s)  (top) .  Billy  DeBeck  .... 

Pa’s  Sbn-in-Law  (d)  (6) .  C.  H.  Wellington. 


Consolidated  News  Features 
Bell  Syndicate,  Inc. 


Pa's  Son-in-Law  (w)  (7-8) .  C.  H.  Wellington. 


Pa’s  Son-in-Law  (d)  (6)  (C) .  C.  H.  Wellington. 

Pa’s  Son-in-Law  (w)  (7-8)  (C) _  C.  H.  Wellington. 

Patsy,  The  (d)  (4  x  3A4") .  Irma  Harms  . 

Pat.  the  Paris  Shopper  (d)  (5-6)...  Joan  Carson  . 

Peter  Pat,  with  Percy  Penguin  Page 

(w)  (tab)  .  Mo’leff  . 

Peter  Rabbit  (w)  (7-8) .  Harrison  ("ady  ... 


King  Features  Syndicate.  Inc. 
New  York  Herald  Tribune 
Syndicate 

New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 
Miller  Services  Limited 
Thompson  Service 
National  Newspaper  Service 


Peter  Rabbit  (w)  (7-8)  (C) . 

Pete’s  Pup  (s)  (toj>) . 

Pete  the  Tramp  (s)  (C)  (7-8)  (4-8 

rp)  . 

Pete  the  Tramp  (w)  (fp,  7-8)  (CK 
Phil  Ossifer  (d)  (1  x  3(4") . 


Harrison  Cady 
C.  D.  Russell  . 


United  Feature  Syndicate 
New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 
King  Features  Syndiccte,  Inc. 


King  Features  Syndicate,  Ine. 
Chicago  Tribune-New  York 
News  Syndicate.  Inc. 

George  Matthew  Adams  Ser- 


Pieces  of  Eight  (d)  (6)  (C) . 

Pieces  of  Eight  (d)  (6) . 

Polly  and  Her  Pals  (d)  (6) . 

Polly  and  Her  Pals  (s)  (C)  (7-8) 

(rp)  . 

Polly  and  Her  Pals  (d-w)  (C).... 

Poor  Pa  (d)  (1) . . 

Pop  (d)  (2-S-4-6) . 


C.  D.  Russell  . 

C.  D.  Russell . 

Clyde  Campbell,  O.  De- 

Caillet  . 

Charles  B.  Driscoll .... 
Charles  B.  Driscoll .... 
Qiff  Sterrett  . 


King  Features  Syndicate,  Inc. 
Rapid  Grip  and  Batten,  Ltd. 


Thompson  Service 
Miller  Services,  Limited 
The  McNaught  Syndicate,  Inc. 
King  Features  Syndicate.  Inc. 


Cliff  Sterrett  . 
Cliff  Sterrett  . 
(Tlaude  Cation  . 
J.  Millar  Watt. 


King  Features  Syndicate.  Inc. 
Star  Newspaper  Service 
Publishers  Syndicate 
Bell  Syndicate.  Inc. 


Consolidated  News  Features 
King  Features  Syndicate.  Inc. 
King  Features  Syndicate.  Inc. 
Rapid  Grip  and  Ratten.  Ltd. 
Rapid  Grip  and  Batten.  Ltd. 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 


Popeye  the  Sailor  (d)  (6)  (C) .  E.  C.  Segar .  Rapid  Grip  and  Batten,  Ltd. 

Proverb*  Contest  (d-w)  (2) .  Toronto  Star  .  Register  4  Tribune  Syndic.vte 

Puffy  (PMS)  (d)  (1) . ; .  -Associated  Press  Feature  Ser¬ 

vice 

. .  Staff  .  New  York  Herald  Tribune 

Syndicate 

(Continued  on  page  XVIT) 


Puzzles  (d  ft  w)  (2-4). 


Radio  Pi 
Radio  Pi 


Raggedy 


Red  Bar 
Reg'lar  i 
Reg’lar  i 
Ring  Roi 
Roads  to 
Roads  of 


Rosie's  U 
Rube  the 


Salesman 
Salesman 
Sappo  (s 
Scorchy  1 


Scott's  S 
Screen  ai 
tab.  pp 
Screen  O 
Screen  0 
Seckatar] 
Secret  Ai 
Semi-new 
(7-8) 
Sentinel 
Shop  Acl 
Side  Glai 
Side  Shoi 


Side  Sho' 
Silly  Syn 
Sins  of  . 
Sheets  (v 


Sheets  (* 
Sketches 
Skippy  (i 
Skippy  (i 
Skippy  ( 
Sky roads 
Sky roads 
Slim  and 
Slim  Jim 
Slim  Jim 
SMatter 
S'Matter 
(w)  (7- 
Biles  (c 
Suiles  (d 
Suilin’  J 


Suitty  (d 


aythes. 


lythes, 
Ssaiebody 
snd  col 
Ssmebody 
Ssnnysayi 
Sport  Cai 
Strain  on 


Strange  J 
Strange  J 
Strange  i 
Strange  i 
Stranger 
Streaky  ( 


I  Strip  (d) 

Stylefinde 


■Style  Smi 


Style  Smi 
hch  Is  L 
he  to  Li 
Sveeney 


FsiUpin  ' 
Itilspin  ' 
larian  (■ 
Itrzan  (i 
itrzan  (i 
Ftenie  W 


pdling  1 

ieducatii 
dling  T 
<1  and 
etas  Hii 
eta*  Ne 
kimble 
^(i)  (C) 
pYimblc 

P(d)  (2- 

•*  Ami 
is  Can 
«)  .. 


linymltei 


P‘1*  Plct 
y’s  J 


^  (d 
femieryil 


Editor  &  Publisher  for  September  2  9,  . 


EDITOR  &  PUBLISHER  ELEVENTH  ANNUAL  DIRECTORY  OF  FEATURES 


(Coiitiinu’d  from  page  XVI) 


FEATIKE 
Radio  Patrol  (d)  (S>... 

Radio  Patrol  (d)  (6) . . . 


Rafsrdy  Ann  (d)  (1) . 

Red  Barry  (d)  (6) . 

Rer'Iar  Fellers  (d-w)  (5-S,  7-8,  fp) 

Ret’lar  Fellers  <d-w)  (C) . 

Ring  Kongo  (d)  (1  x  2") . 

Roads  to  Romance  (d)  (C) . 

Reads  of  Romance  (atrip)  (d)  (5-6) 


Rosie's  Beau  (a)  (top).. 
Rube  the  Boob  (d)  <6). 


Al'THUR 

Kd  Sullivan  &•  C. 

Schmidt  . 

Edward  Sullivan  & 
Charles  Schmidt  .... 
.Tohiiny  Gruelle . 


Will  (iould  .... 
tieiie  Byrnes  . . 
liene  Byrnes  . . , 
I.eonard  Merrill 


Salesman  Sam  (d)  (6) . 

Salesman  Sam  (w)  (hp) . 

Sappo  (s)  (top) . 

Scorchy  Smith  (d)  (6) . 


Harry  Lee  and  Win¬ 
field  Meggs  . 

(leorge  McManus . 

Kalph  S.  .\latz  . 

s 


SVNUIC.ATE 

King  Features  Syndicate,  Inc. 

King  Features  Syndicate.  Inc. 
Ceorge  Matthew  .\dams  Ser- 
.  .vice 

King  features  Syndicate.  Inc. 
Associated  Newspapers 
Star  Newspapers  Service 
Thompson  Service 
Star  Newspapers  Service 

United  Feature  Syndicate 
King  Features  Syndicate.  Inc. 
-Matz  Uni(|ue  Service 


C.  L).  Small. 

D.  Small. 
E.  C.  Segar . 
Noel  Sickles 


Scott’s  Scrap  Book  (2-3)  (C) .  K.  N.  Scott . 

Screen  and  Radio  Magazine  (w)  (14 

tab.  pp)  . . .  Douglas  Martin  . 

Screen  Oddities  (d)  (2) .  Capt.  Roscoe  Fawcett 

Screen  Oddities  (d)  (2)  (C) .  Feg  Murray  . 

Seckatary  Hawkins  (w) . 

Secret  Agent  X-9  (d)  (6) .  Dashiel  Hammett';”. 

Semi-news  Magazine  Pages  (4w) 

(7-8)  . 

Sentinel  Louie  (s)  (top) .  O.  Soglow  . 

Shop  Acts  (d)  (6) .  I.  H.  Ronson  . 

Side  Glances  (d)  (2) .  (ieorge  Clark  . 

Side  Show  (d)  (2) .  E.  |L  Peterson  . 

Side  Show  (d)  (2x4) .  E.  H.  Peterson  . 

Silly  Symphonies  (s)  (top)  .  Walt  Disney  . 

Sins  of  America  (d-w) .  Detroit  Free  Press . . . 

Sheets  (w)  (7-8) .  Uow  Walling  . 


Skects  (w)  (7-8)  (C) . 

Sketches  (w)  (6) . 

Skippy  (d)  (6) . 

Skippy  (s)  (C)  (7-8)  (4-8  rp) . 

Skippy  (d-w)  (C) . 

Skyroads  (d)  (5-6) . 

Skyroads  (d)  (C) . 

Slim  and  Tuhby  (d)  (2-5-6) . 

Slim  Jim  (w)  (fp) . 

Slim  Jim  (w)  (7-8,  p  and  ^  p)  (C) 

S’Hatter  Pop  (d)  (3-6) . 

SMatter  Pop— Honeybunch’s  Hubby 

(w)  (7-8,  fp,  hp) . 

Sniles  (d)  (1) . 

Sniles  (d)  (1)  (C) . 

Sailin*  Jack  (w) . 


Dow  Walling  . . . 
(ieorge  Spohn  . . . 
Percy  L.  Crosby 
Percy  L.  Crosby 
Percy  L.  Crosby 
Lt.  Dick  Calkins. 
Lt.  Dick  Calkins. 

Bende  . 

Armstrong  . 


C.  M.  Payne 
C.  M.  Payne 


Zack  Mosley 


Suitty  (d-s)  .  Walter  Berndt 

Saythes.  The  (w)  (7-8) .  Rea  Irvin  _ 

Saythes.  The  (w)  (7-8)  (C) .  Rea  Irvin  _ 

Seaiebody's  Stenog  (page  B  and  W 

ind  colors)  (w)  (fp) .  A.  E.  Hayward 

Semebody's  Stenog  (strip)  (d)  (6).  A.  E.  Hayward 

Smnysayings  (d)  (1) .  Fanny  Y.  Cory 

Syort  Cartoonnotcs  (d)  (2x5’)...  Wilbert  James 
Strain  on  the  Family  Tie  (w) .  Gaar  Williams 

Strange  As  It  Seems  (w)  (fp) .  John  Hix  _ 

Strange  As  It  Seems  (d)  (2-3) .  John  Hix  _ 

Strange  As  It  Seems  (d)  (2-3)  (C) .  John  Hix  .... 

Strange  As  It  Seems  (w)  (7-8)  (C)  John  Hix  .... 

Stranger  Than  Fiction  (w)  (5)....  John  Stuart  ... 
(»>  .  Gus  Edson  .. 


.  Raymond  Flanagan . 

Kylefinder  Famuly,  The  (d)  (6)...  Mary  Brook  Lucas. 

ityle  Smiles  (d)  (1) .  Ursula  . 

style  Smiles  (d)  (I)  (C) . 

jsch  Is  Life  (d)  (2) .  VValt  Munson 

^  to  Lou  (w)  (6) .  C.  R.  Gettier  . 

iweeney  and  Son  (w) .  A1  Posen  . 


[tilspin  Tommy  (w)  (7-8.  fp,  tab.) 

rtilspin  Tommy  (d)  (5-6) . 

tirian  (strip)  (d)  (5  or  6) . 

[arian  (page)  (w)  (fp  or  tab.).... 

srzan  (d-w)  (C) . 

leenie  Weenies  (w) . 

feUing  Tommy  (d)  (6)  (spectol 

•dncational  strip  for  children)... 

dling  Tommy  (d)  (6)  (C) . 

«  and  His  Pals  (d)  (6) . 

nt*  History  Movies  (d)  (6) . 

_aas  News  Photos  (w)  (5) . 

•imble  Theatre,  Starring  Popcye 
W  (C)  (7-8)  (rp) . 

(d)*(2  s!****^*'  ®**"^"*  Popeye 
Ji*  Amazing  'Wo’r'ld  '( w j  ‘  (i) '. !  ’. ! ! ! 

Canada  of  Oars  (aeries  217) 


Hal  Forrest . 

Hal  F'orrest . 

Edgar  Rice  Burroughs. 
Edgar  Rice  Burroughs. 
Edgar  Rice  Burroughs. 
William  Donahey  . . . . 


Paul  Pim . 

Paul  Pim  . 

Hill  . 

Rosenfield-Patton 


NEA  Service,  Inc. 

NEA  Service,  Inc. 

King  Features  Syndicate,  Inc. 
Associated  Press  Feature  Ser¬ 
vice 

Star  Newspaper  Service 

Register  &  Tribune  Syndicate 
Bell  Syndicate.  Inc. 

Star  Newspaper  Service 
Nf  .\  Service,  Inc. 

King  F'eatures  Syndicate,  Inc. 

Rapid  Grip  and  Batten.  Ltd. 
King  Features  Syndicate,  Inc. 
King  F'eatures  Syndicate,  Inc. 
NFiA  Sertice,  Inc. 
Inter-American  Newspaper 
Syndicate 
Thompson  Service 
King  Features  Syndicate.  Inc. 
Register  &  Tribune  Syndicate 
New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 
Alatz  Uni<|ue  Service 
King  Features  Syndicate,  Inc. 
King  Features  Syndicate,  Inc. 
Star  Newspaper  Service 
National  Newspaper  Service 
.Star  Newspaper  .Service 
Register  &  Tribune  Syndicate 
World  Color  Printing  Co. 
Miller  Services  Limited 
Bell  Syndicate,  Inc. 

Bell  Syndicate.  Inc. 
International  Syndicate 
Miller  Services  Limited 
Chicago  Tribune-New  York 

News  Syndicate.  Inc. 
Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 

Ledger  Syndicate 
Ledger  Syndicate 
Ledger  Syndicate 
Thompson  Service 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 
McNaught  Syndicate,  Inc. 
McNaught  Syndicate,  Inc. 
Miller  Services  Limited 
Miller  Services  Limited 
Service  for  Authors.  Inc. 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 
National  Newspaper  Service 
George  Matthew  Adams  Ser¬ 
vice 

New  York  Herald  Tribune 
Syndicate 

Miller  Services  Limited 
Ledger  Syndicate 
Bell  Syndicate.  Inc. 

Chicago  Tribune-New  York 
News  Syndicate.  Inc. 


Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

United  Feature  Syndicate 
United^  Feature  Syndicate 
Star  Newspaper  Service 
Chicago  Tribune-New  York 
News  Syndicate,  Inc. 

King  Features  Syndicate.  Inc. 
Rapid  Grip  and  Batten,  Ltd. 
Harper  Features 
Harper  Features 
Harper  Features 


E.  C.  Segar .  King  Features  Syndicate,  Inc. 


E.  C.  Segar  . 

Maynard  Shipley  .... 

J.  S.  Morrison,  and 

,,  ,  _  Maud  Morrison  Stone 

Cnrfonz  World  (d)  (2) .  William  Ferguson  .... 

■is  Corioos  World  (w)  (hp) .  William  Ferguson  .... 

It*  I®  («) .  Russ  Westover  . 

•  n!*  .‘t*  J® <*)  <C)  (7-8)  (rp)  Russ  Westover . 

.  _  J*!*  T®'.'**’  <C> .  Russ  Westover . 

I  *  .  Lyman  Young  . 

i !  <■>  <C)  (7-8)  (rp)  Lyman  Young  . 

'  i  i’'  P"'*'  <’'>  <*>»•  ’-»>  <C)  Lyman  Young  . 

h*.T^*^*  Luck  (d>  (6) .  Lyman  Young  . 

7-!^  i®"’  JJ**  (C)....  H.  T.  Webster . 

"■Id  Soul.  The  (w)  (7-8) .  H.  T.  Webster . 

W-») .  Stanley  Link  . 

Wmltes.  The  (d)  (2) .  Hal  Cochran,  George 

Itl.  Pictare  Contout  (w)  (2-1),...  T(^*CaHisie  ■.V.V.V.V* 

y  *■  «)  (1> .  Herblock  . 

.  George  Marcoux . 

•rvlll#  Kolhm  (w)  (7-8,  fp,  tkb.)  Fontaine  Fox  . 


FE.kTlRE  AUTHOR  SYNDICATE 

Toonerville  Folks  (d)  (3) .  Fontaine  F'ox  .  Bell  Syndicate,  Inc. 

Toots  and  Casper  (d)  (6) .  Jimmy  Murphy  .  King  Features  Syndicate.  Inc. 

Toots  and  Casper  (s)  (C)  (7-8) 

(rp)  .  Jimmy  Murphy . King  Features  Syndicate.  Inc. 

Toots  and  Casper  (d-w)  (C) .  Jimmy  Murphy  .  Star  Newspaper’ Service 

Topnotchers  (w)  (2-3) .  M.  G.  Kettner  .  Western  Newspaper  Union 

Tutts,  The  (w)  (C) .  1).  (Jrawford  Young...  Star  Newspaper  Service 

Twenty  Years  Ago  Today  (d)  (2)..  Will  Danch  .  Inter-American  Newspaper 

Syndicate 

Twenty-five  Years  Ago  Today  (d)  C.  Kessler  .  Bell  Syndicate,  Inc. 

V 

Van  Boring  (d-s)  (2-3) .  Tish  Tash  .  Los  Angeles  Times 

Van  Swaggers,  The  (s)  (top) .  Russ  Westover .  King  F'eatures  Syndicate.  Inc. 

Vignettes  of  Life  (b  and  w)  (w) 

(hp  and  tab.) .  J.  Norman  Lynd  .  Ledger  Syndicate 

Vignettes  of  Life  (fp  b  and  w  and 

colors)  (w)  (fp) .  J.  Norman  Lynd  .  Ledger  Syndicate 


Wallie’s  Wisdom  (d)  (2) . J.  P.  Knipp  .. 

Want  to  Make  a  Million?  (d)  (3K  M.  C.  Briggs 

Wash  Tubbs  (d)  (6) .  Roy  Crane  . . 

Way  Out  West  (d)  (6) .  'V’ic  F'orsythe 

Way  Out  West  (s)  (C)  (7-8)  (rp)..  Vic  F'orsythe 
Weather  Sketches  (occasional)  (fp 
and  hp)  .  Staff  . 


Wedding  Bells  (d)  (2)  (C) . 

What’s  New?  (d)  (1) . 

What  Would  You  Have  Done?  (d) 

(6)  .  Parker  Holden  and 

Homer  Griffith  .... 

When  Canada  Was  Young  (d)  (6).  Wickson  . 

When  Mother  Was  a  Girl  (s)  (top) .  Bil  Dwyer  . . . 

Who  Was  First?  (d)  (1) .  Joseph  Nathan  Kane.. 

White  Boy  (w) .  Garrett  Price  . 

Wfllets.  The  (Out  Our  Way)  (w)..  J.  R.  Williams  . 

Willie  Willis  (d)  (1) .  Robert  (Juillen  . 

Winnie  Winkle  (d-s) .  Martin  Branner  . 


Witty  Kitty  (d)  (1) . 

Woman’s  Sports  Service  (d) .  Ware  Torrey,  Janet 

Owen  . 

Wonderland  of  Oz  (d)  (5-6) .  Walt  Spause.  L.  F'rank 

Baum,  Ruth  Plumly 

Thompson  . 

World  War,  The  (strip)  (d)  (6)...  Walter  Williams  and 

Harry  Eckman  .... 


Matz  Unique  Service 
Magazine  Feature  Service 
NE.V  Service,  Inc. 

King  F'eatures  Syndicate.  Inc. 
King  Features  Syndicate,  Inc. 

Associated  Press  Feature  Ser¬ 
vice 

Rapid  Grip  and  Batten,  Ltd. 
International  Syndicate 


King  F'eatures  Syndicate,  Inc. 
Dominion  News  Bureau,  Ltd. 
King  Features  Syndicate,  Inc. 
N  EA  Service. 

Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

NE.\  Service.  Inc. 

Publishers  Syndicate 
Chicago  Tribune-New  York 

News  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Washington  Post  News  Ser- 


The  .Associated  Newspapers 
United  Feature  Syndicate 


Yesterdays  (w)  (2-3) .  Frank  Wing  .  Register  &  Tribune  Syndicate 

Young  Idear.  The  (square)  (d)  (2).  A.  R.  Opdyke .  United  Feature  Syndicate 

Young  Idear,  The  (d)  (2-3)  (C)....  Opdyke  .  Star  Newspaper  Service 

z 

Zeke  (d)  (6) .  H.  S.  George,  B.  C. 

Keats  .  Dominion  News  Bureau.  Ltd. 

SPORTING  PAGE  FEATURES 


Advance  Epitaphs  (d)  (300) . . . 
All-America  Sport  Service  (d). 


All-America  Board  of  Football  (w) 
starts  Sept.  1 — runs  15  wks . 


Homer  Croy  . 

Elmer  Layden,  Eddie 
Casey,  Glenn  S.  VVar- 
ner,  W.  A.  Alexan¬ 
der,  Howard  Jones.. 

Glenn  S.  Warner. 
Christy  Walsh.  El¬ 
mer  Layden,  Eddie 
Casey,  Bill  Alexan¬ 
der,  Howard  Jones. 


Nick  Altrock  Baseball  Articles  (6 

wks.)  (150)  .  Nick  Altrock  ... 

Amateur  Sports  and  College  Ath¬ 
letics  (d)  (600) .  Lawrence  Perry 

Anniversaries  of  Famous  Boxing 

Evento  (d)  (1200) .  Thomas  W.  J 

Articles  on  Norwegian.  Swedish. 

Danish,  Finnish,  and  Canadian 

Athletes  (as  ordered)  (1500) .  Miscellaneous 

Athens  Stadium  Games  (w)  (1000).  Staff  . 

At  the  Post  (d)  (Vb) .  Bill  Bennings. 


Thomas  W.  Mack . . . 


Miscellaneous 
Staff  . 


National  Newspaper  Service 
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Smash  Beats 

in  every  department 


Wires  and  letters  from  editors  all 
over  the  country  attest  the  magni¬ 
tude  of  this  smashing  beat.  The 
Nashville  Banner  wrote :  "l.N.S.  was 
far  ahead  of  everything  else  here 
on  the  Hauptmann  arrest  and  your 
follow-up  has  been  fine.  It  was  a 
great  piece  of  work.”  The  Toronto 
Star  wrote :  "l.N.S.  gave  us  a  Thurs¬ 
day  (Hauptmann  arrest)  scoop. 
Today  you  have  wide  margin  scoops 
on  the  murder  warrant  and  iden¬ 
tification  of  Hauptmann  as  writer 
of  the  ransom  notes.” 


I.NS.  Scores  the 
Greatest  Scoop 
of  the  Year! 


Wichita  Beacon:  "I.N.P.  pictures 
first  in  Wichita  and  Southwest.  Ser¬ 
vice  great.  Congratulations.”  Colum¬ 
bus  Dispatch:  “I.N.P.  pictures  were 
first  to  reach  us.  Excellent  service.” 
Louisville  Times:  "Speed  and  qual¬ 
ity  of  I.N.P.  pictures  enabled  us  to 
give  our  readers  best  break  in  terri¬ 
tory.”  Akron  Beacon  Journal; 
"I.N.P.  pictures  far  superior.  Con¬ 
gratulations.”  Salt  Lake  City  Trib¬ 
une:  "I.N.P.  Lindbergh  picture  cov¬ 
erage  excelled  all  simultaneous  com¬ 
petition.” 


Cut  shows  front  page  of 
Cleveland  News  which,  although 
first  paper  to  install  A,  P.  Telephoto, 
relied  EXCLUSIVELY  on  International 
News  Photos  in  the  Hauptmann  arrest. 


tnomon 


Within  12  hours  after  initial  news-break,  client  papers  were  able  to  print  complete 
news  and  feature  Hauptmann  pictures  from  MATS  supplied  by  International  Illus¬ 
trated  News  and  Central  Press.  The  Middletown,  N.  Y.,  Times-Herald  wrote:  "Do  not 
remember  anything  to  surpass  it.” 
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LED  BY 


International 
News  Photos 


LED  BY 

Central  Press  and 
International 
Illustrated  News 


ki^ 


The  greatest  news-break  of  the  year— and  a  complete 
clean-up  by  these  three  great  Hearst  services!  In 
news-coverage,  International  News  Service  leaped  out 
with  a  smash  beat  over  all  opposition,  and  has  main¬ 
tained  its  advantage  ever  since  with  a  brilliant  series 
of  scoops  and  exclusives— one  after  the  other  in  an  amaz¬ 
ing  demonstration  of  the  meaning  of  real  wire-service 
leadership  and  superiority.  At  the  same  time,  photo  cov¬ 
erage  from  coast  to  coast  has  been  headed  by  the  pictures 
of  International  News  Photos,  while  smaller  papers  have 
been  able  to  print  complete  piaures  with  metropolitan 
speed  through  the  mat  services  of  Central  Press  and 
International  Illustrated  News. 

Regardless  of  what  or  where  the  story  is,  these  three 
great  newspaper  services  know  how  to  score  a  beat.  Let 
their  dominating  coverage  on  ALL  big  news— national, 
international,  or  local— help  to  assure  your  paper’s  lead¬ 
ership  throughout  your  territory;  discuss  your  needs 
now  with  your  King  Features  representative. 
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How  LN.S.  scored  Greatest  Beat! 


by  Floyd  Gibbons 


World  Famous  News 
Correspondent  and  Radio  Star 


This  is  no  broadside  blast  to  the 
wide  open  “Hello  Everybody." 

I  am  smacking  out  these  words  for 
the  newspapermen  and  women  of 
America,  from  the  youngest  printer's 
devil  on  a  country  weekly  to  the 
biggest  operator  of  his  own  string. 

As  one  newspaperman  to  another, 
I  want  to  make  acknowledgment  to 
the  greatest  piece  of  Journalism  I 
have  ever  seen  or  heard  or  read 
about. 

It  was  the  breaking  of  the  world's 
biggest  story  of  the  world's  biggest 
crime— the  capture  of  the  Lindbergh 
kidnaping  suspect.  It  was  the  Inter¬ 
national  News  Service  that  broke 
that  thunderous  scoop— held  it  exclu¬ 
sive  for  one  hour— and  scorched  the 
country  from  coast  to  coast  ail 
through  the  afternoon  and  night  of 
September  20th. 

And  the  man  I  want  to  take  my 
hat  off  to  for  making  the  quickest 
and  most  momentous  decision  I  have 
ever  known,  is  Barry  Faris— clean- 
cut,  black-eyed,  gray-haired  young 
editor  of  the  I.N.S.  What  a  beat! 
What  a  yarn!  And  what  a  newspa¬ 
perman  Barry  Faris  is! 

This  is  the  inside  lowdown  feed 
box  stuff  for  the  gang  around  the 
city  ■  desk— the  old  timers  holding 
down  the  wire  service  and  the  ty¬ 
coons  in  the  front  office- yes,  and  the 
cubs  out  on  their  beats.  It’s  the  story- 
of  the  greatest  story  in  the  lifetime 
of  any  of  us  in  the  newspaper  game. 

There  wasn’t  any  lucky  break 
about  it,  either.  When  that  story 
blew  off  an  hour  ahead  of  any  other 
service,  it  was  the  result  of  nearly 
two  solid  years  of  intensive,  planned 
journalism.  It  was  the  product  of 
sleepless  nights,  gray  hairs,— of  a 
staff  constantly  on  its  toes— days  and 
weeks  and  months  of  constant  fear 
of  leaks  somewhere  along  the  line— 
of  eternal  vigilance  and  great  gener¬ 
alship. 

It  was  all  of  that  because,  from 
the  time  the  Lindbergh  case  was 
given  up  as  almost  hopeless  two 
years  ago,  Barry  Faris  had  been  cov¬ 
ering  the  story-.  Column  after  column 
of  it  was  filed  away  waiting  for  the 
right  moment— an  event  that  would 
drive  the  last  nail  in  the  case.  Just 
imagine  a  man  with  a  yarn  like  that 
under  his  hat  all  these  months. 

But  that’s  what  makes  the  story 
of  this  newspaper  feat  all  the  better 
to  the  profession.  It  is  something  all 
newspapermen  can  be  proud  of,  for 
the  I.N.S.  was  keeping  faith  with  the 
police  and  with  the  Lindbergh  fam¬ 
ily— a  pledge  to  reveal  nothing  that 
might  indicate  to  the  quarry  that 
the  net  was  closing  around  him. 

Barry  Faris  was  in  the  hot  spot  of 
concentrating  every  effort  on  that 
story— seeing  sensational  new  facts 
coming  to  light  —  feeling  the  trail 
growing  red  hot  and  then  not  being 
able  to  print  a  word  ef  it. 

There  were  dozens  of  times  when 
it  seemed  to  Barry  that  the  whole 
world  must  know  about  the  story. 
But  out  of  sincere  respect  and  pro¬ 
found  sympathy  and  understanding 
of  the  hopes  in  the  hearts  of  Charles 
and  Anne  Lindbergh,  he  gritted  his 
teeth  and  withheld  that  tremendous 
grand  slam  he  had  built  up  piece  by 
piece. 

Time  after  time  the  special  staff, 
assigned  to  nothing  but  the  Lind¬ 
bergh  case  for  two  long  years, 
brought  in  developments  that  might 
have  warranted  a  smashing  expo¬ 
sure.  Those  yellow-backed  notes  kept 
cropping  up  at  the  rate  of  thirty 
dollars  a  week  in  certain  districts. 
Recently  they  popped  up  at  the  rate 
of  $60  a  week. 

^rry  felt  that  the  criminal  w{is 
cashing  in  for  a  quick  getaway. 


BARRY  FARIS 

Editor,  International  Sews  Service 


by  Walter  Winchell 


Americans  Qreatest 
New  York  Columnist 


But  his  judgment  told  him  to  sit 
tight.  And  he  did  sit  tight,  in  face 
of  facts  and  rumors  and  fakes  and 
nuts,  until  his  keen  newspaper  judg¬ 
ment  said  “GO!”  Then  he  gave  the 
story  the  works  and  made  newspa¬ 
per  history. 

I’ll  tell  you  just  how  close  the 
I.N.S.  had  been  to  the  right  dope 
on  that  story.  When  the  original  kid¬ 
nap  note  was  found  in  the  Lindbergh 
nursery,  it  was  telephoned  to  the 
I.N.S.  and  Barry  Faris  decided  to 
follow  it  through  scientifically. 

They  added  a  scientist  to  their 
staff,  a  brilliant,  tail,  thin,  scholarly 
young  man  named  Leigh  Matteson. 
In  the  face  of  all  other  theories,  Mat¬ 
teson  held  that  the  kidnaper  of  the 
baby  was  a  murderer.  He  begged  for 
permission  to  consult  with  Dr.  Dud¬ 
ley  D.  Schoenfeld,  noted  consulting 
psychiatrist  of  famous  New  York 
hospitals. 

But  the  International  News  Ser¬ 
vice  had  given  its  word  that  it  would 
spring  no  new  theories  until  there 
had  been  definite  developments  in 
the  case. 

Then,  when  Colonel  Lindbergh  dis¬ 
closed  on  April  9,  1932,  that  he  had 
paid  $50,000  to  a  mysterious  “John” 
through  “Jafsie,"  Dr.  Schoenfeld 
was  shown  the  kidnap  note. 

The  report  Dr.  Schoenfeld  wrote- 
almost  two  years  before  the  arrest 
of  Hauptmann— ranks  almost  as  a 
miracle  in  modern  crime  detection. 

The  first  thing  Dr.  Schoenfeld  said 
was,  “The  Lindbergh  baby  is  dead. 
The  writer  of  this  note  had  no  inten¬ 
tion  of  making  a  getaway  with  the 
child  alive.” 

Then  followed  still  more  startling 
disclosures  by  Dr.  Schoenfeld.  Here 
are  a  few  of  them; 

“I  personally  am  of  the  opinion 
that  the  individual  involved  in  this 
crime  is  a  case  of  dementia  praecox 
with  intelligence  apparently  intact.” 

“He  is  of  German  origin  and  still 
thinks  along  German  lines.” 

“He  must  at  one  time  have  had  a 
period  of  incarceration  in  an  institu¬ 
tion.  This  period  may  have  been  of 
short  duration.” 

“I  believe  that  the  man  will  exhibit 
very  much  greater  precaution  than  a 
sane  man.  He  will  NOT  be  talkative.” 

Dr.  Schoenfeld  also  said  that  the 
man  who  had  committed  the  crime 
would  be  found  to  have  an  aptitude 
for  tools.  Hauptmann  was  a  car¬ 
penter  by  trade.  And  then  came  the 
astounding  conclusion  by  Dr.  Schoen¬ 
feld— two  years  ago:  “It  is  my  belief 
that  this  man  resides  in  the  Bronx.” 


There  probably  wasn’t  a  reporter,  editor,  news  photographer,  cop 
or  Federal  man  in  the  world,  who  didn’t  wish  hard  and  inwardly  hope 
that  he  would  be  the  one  person  to  scoop  his  neighbor  on  the  Lind¬ 
bergh  case. 

I  know  I  did.  You  did,  too.  Imagine  then,  the  thrill  that  must  have 
swept  in  and  out  and  over  the  frame  of  Barry  Faris,  the  editor  of 
International  News  Service. 

It  was  the  I.N.S.  editor’s  achievement  after  laboring  long  and 
hard  for  19  months  that  brought  added  prestige,  glory  and  honor 
not  only  to  his  employers,  the  I.N.S.,  but  to  himself.  My  warmest 
congratulations. 


Because  of  Faris’  diligence,  vigilance,  alertness  and  tenacious  sleuthing, 
the  International  News  Service  actually  scooped,  beat  and  outdistanced  all 
of  its  competitors,  contemporaries  and  rivals  by  one  hour  in  some  cities 
and  from  40  to  45  minutes  in  many  others.  What  a  thrill! 

In  a  large  mid-western  city,  for  instance  (the  name  of  which  is  withheld 
because  it  buys  I.N.S.  along  with  other  services)  there  are  two  evening 
papers,  both  I.N.S.  subscribers.  One  of  them  printed  the  I.N.S.  scoop  as  it 
hammered  off  the  breathless  tickers.  Its  evening  rival  was  overcautious. 
It  took  no  risks.  It  waited  for  news  from  another  agency  which  it  also  buys. 
As  a  result  it  was  scooped  by  its  competitor  one  full  hour! 

The  Baltimore  News,  a  client  T  the  three  major  news  services,  tele¬ 
phoned  the  I.N.S.  editor  on  the  very  day  the  Lindbergh  drama  “break” 
came,  that  the  I.N.S.  complete  story  of  Bruno  Hauptmann  was  on  their 
running  presses  when  a  boy  raced  into  the  editorial  rooms  with  a  memo 
from  one  of  the  other  agencies.  The  memo  read:  “We  are  investigating  a 
rumor  that  there  has  been  an  arrest  in  the  Lindbergh  case.” 

Opposition  trailed  I.N.S.  in  Baltimore  by  FORTY  MINUTES ! ! !  Is  their 
face  red  ?  ?  ? 

In  Washington,  The  Star  received  a  flash  from  its  press  association  read¬ 
ing;  “Get  ready  for  a  break  on  the  Lindbergh  case”— FORTY-FIVE  MIN¬ 
UTES  AFTER  I.N.S.  HAD  TOLD  THE  WORLD  ABOUT  IT ! 

Even  the  kids  in  the  Salt  Lake  City  streets  knew  about  the  I.N.S.  beat. 
Howard  Pearson,  17  years  old,  a  newsboy  of  230  Orchard  Place,  Salt  Lake 
City,  who  has  been  peddling  “Wuxtras”  there  since  he  was  7,  was  so  happy 
over  his  abundant  sales  of  The  Salt  Lake  Deseret  News  that  he  penned  a 
long  letter  to  International  News  Service  adding  his  lusty  three  cheers. 
“Thanks  for  the  Lindbergh  scoop,”  he  said  in  part,  “it  helped  me  sell  more 
Deseret  News  than  any  other  paper  on  my  stand.” 


Responsible  for  all  this  praise  was  the  livest  wire  in  the  liveliest  wire 
service  of  them  all— Editor  Barry  Faris  of  International  News  Service. 
Faris,  a  newspaperman’s  newspaperman,  however,  keeps  telling  his  inter¬ 
viewer  not  to  forget  the  I.N.S.  science  editor,  Leigh  Matteson,  who  worked 
with  him  for  18  months  on  the  scoop  of  scoops. 

Nearly  all  the  findings  of  the  authorities  after  the  case  broke— proved  to 
be  rewrites  from  the  I.N.S.  files  of  nearly  a  year  and  a  half  ago. 

That  the  man  was  German;  that  HE  LIVED  IN  THE  BRONX;  the 
mental  traits  of  the  suspect;  that  the  snatcher’s  age  was  closer  to  40  than 
30;  that  he  wouldn’t  be  talkative;  that  the  man  was  of  mechanical  aptitude— 
that  he  would  exhibit  less  precaution  with  the  absence  of  publicity— were 
first  told  to  I.N.S.  clients  in  1962.  These  findings  by  Editor  Faris  and  his 
nimble  assistant,  Leigh  Matteson,  after  I.N.S.  prevailed  upon  Dr.  Dudley  D. 
Schoenfeld,  noted  psychiatrist,  to  bring  his  talented  analytical  mind  to  the 
case  exclusively  for  I.N.S. 

Then  Faris  and  Matteson,  the  I.N.S.  news  policemen  or  data  detectives, 
if  you  please,  in  their  artful  and  skillful  way— got  the  tip  on  Tuesday  (they 
flashed  their  beat  on  Thursday)  that  a  Bronx  house  was  being  surrounded 
by  the  cops  to  bag  a  Lindbergh  suspect.  How  they  got  their  information,  I 
didn’t  ask.  My  pet  aversions  are  people  who  ask  me  how  I  get  mine. 


Then  on  Thursday  in  mid-afternoon  the  tip  leaked  that  Bruno  Haupt- 
inn,  the  suspect,  was  held  in  the  New  York  Greenwich  Station  hooseaow. 


mann,  the  suspect,  was  held  in  the  New  York  Greenwich  Station  hoosegow. 
Faris  rushed  Matteson  to  the  scene.  Five  minutes  after  reaching  the  scene, 
Matteson  managed  to  snatch  one  peek  at  the  prisoner  and  telephoned  Faris 
to  release  the  prepared  story  after  furnishing  a  hurried  lead. 

INTERNATIONAL  NEWS  SERVICE  wires  were  immediately  swept 
clean  of  ever>-thing.  If  ever  there  was  a  case  of  CLEAR  ALL  WIRES  this 
was  it.  No  baseball  box-scores,  no  Morro  Castle  investigation,  no  Rainbow- 
Endeavour  trivia,  no  weather  or  stock  report  —  NOTHING  BUT  THE 
LATEST  AND  HOTTEST  NEWS  of  the  greatest  melodrama  of  them  all. 


If  you  ask  me,  the  way  to  spell  FIRST  is  FARIS. 


Barr>'  Faris  had  left  no  stone  un-  ! 
turned.  He  had  called  in  the  most 
modern  science  to  build  for  that 
great  day  when  he  could  release  his 
story  first,  and  have  it  right. 

On  September  20th,  that  day  came 
for  Barr>'.  The  tip  from  the  New 
York  Evening  Journal  was  vague— 
merely  that  there  had  been  an  arrest 
in  the  Lindbergh  case  at  the  Green¬ 
wich  Avenue  police  station.  Barry’s 
reporters  knew  that  from  the  pres¬ 
ence  of  New  Jersey  state  police 
officials. 

His  men  were  already  swarming 
through  the  Bronx.  The  name  of 
Hauptmann  had  only  to  be  men¬ 
tioned.  Out  of  Barry’s  mountain  of 
carefully  collected  facts  came  the 
real  story  at  last. 


The  tip  came  at  1:45  P.M.  One 
minute  later  an  electric  shock  gal¬ 
vanized  every  I.N.S.  client  through¬ 
out  the  country.  Hour  by  hour  the 
stopr  grew— bearing  out  the  psychi¬ 
atric  analysis  that  the  man  who 
committed  the  crime  was  suffici¬ 
ently  intelligent  to  baffie,  for  two 
years,  the  police  and  federal  officers 
of  the  nation,  and  then  to  exhibit  a 
granite  will  power  to  remain  mute 
in  face  of  the  most  powerful  exam¬ 
ination  known  in  the  history  of 
crime. 

Another  great  newspaperman, 
heading  another  great  news  service, 
had  glorified  his  profession.  My  hat 
off  again  to  the  profession,  the  ser¬ 
vice  and  the  man— Barry  Faris. 
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FEATLRE 


ATTHOR  SYNDICATE 


FEATt'RE  Al'THOK 

Da  You  Remembar -  (d> . 

Ethots  From  the  Outdoors  (w) 

(1000)  (C)  . 

Echoes  From  the  Outdoors  (w) 

(1000)  .  P.  A.  Kinsley . 

F 

Fichts  and  the  Fancy  (w)  (2500) 

(C>  .  Eugene  Corri  . 

Fishing  and  Life  Out-of-Doors  (d) 

(1)  .  Ed  Decker  . 

Filing  and  Life  Out-of-Doors  (w) 

(2)  .  Ed  Decker  . 

Fist  Facts  (w)  (1). .  Jas.  Heffernan  . 

Follow  the  Ball  (3-w) .  Art  Krenz  . 

Football  (3-w)  (150  ill.) .  Robert  Zuppke  . 

Football  (w)  (1) .  Jos.  O’Connor  . 

Football  (d)  .  Jam  Crowley  . 

Football  Stars  (d)  (3) . (Icorge  Spohn  . 

From  the  Press  Box  (d)  (800) . John  Lardner  . 

Fundamentals  of  the  Golf  Swing 

(d)  (600)  (C) .  Cl.  Ennis  Smith  . 

Fun  a’  Fishin’  (3-w) .  Jimmy  Donahue . 

G 

General  Sports  (d)  (1x7") .  Fred  John  Balk . 

Golf  (d)  .  Art  Krenz  . 

Golf  Analyzed  (d)  (6") .  Joe  Glass  . 

Golf  Articles  (bi-w)  (750) .  Bobby  Jones  . 

Golf  Articles  (bi-w)  (700) .  Francis  Ouimet  . 

Golf  Facts — Not  Theories  (d)  (C) . .  Alex.  Morrison  . 

Good  Golf  (d)  (250  ill.) .  Chester  Horton  . 

Graphic  Golf  (bi-w)  (1)  (ill.) . 

Sight  and  Wrong  Way  to  Play  Golf 
(2  whs.)  .  Alex  Morrison  . 


8VNDIC.4TE 
XE.\  Service,  Inc. 

.Miller  Services  Limited 
Penn  Feature  Syndicate 


Miller  Services  Limited 

Consolidated  News  Features 

Consolidated  News  Features 
Intercity  News  Service 
NEA  Service,  Inc. 

National  Newspaper  Service 
O’Connor  Features  Service 
Christy  Walsh  Syndicate 
-Matz  Unique  Service 
North  American  Newspaper  Al¬ 
liance,  Inc. 

Miller  Services  Limited 
NE.\  Service,  Inc. 


Thompson  Service 
NEA  Service,  Inc. 

Publishers  Syndicate 
Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Star  Newspaper  Service 
National  Newspaper  Service 
Bell  Syndioete,  Inc. 

King  Features  Syndicate,  Inc.- 


s 

Short  Furrows  (w)  (500  ill.) . 

Ski-Craft  (series,  48)  (100  ill.) .  Chas.  E.  Durand _ 

Spot  News  Assignments  (d) . 

Spot  Sports  Coverage  for  Out-of- 

Town  Papers  (d) .  Staff  . 

Sport  Cartoonotes  (d)  (2) .  Wilbert  James  . 

Sport  Features  (d)  (ill.) .  Staff  . 


National  Newspaper  Service 
Rapid  Grip  and  Batten,  Ltd. 
Herald  Tribune  News  Service 

Intercity  News  Service 
Thompson  Service 
As.sociated  Press  Feature  Ser¬ 
vice 


Sltort  Fillers  . 

Sport  Highlights  (d)  . 

Sportlight  (d)  (800) . 

Sport  Mat  Service  (Canadian) 
Sport  Pictures  (Canadian) .... 

Sportraits  (d)  (2  x  5V^) . 

Sport  Slants  (d)  (550) . 


Staff  .  Associated  Pre:,s  Feature  Ser¬ 

vice 

Dan  Parker  .  King  Features  Syndicate,  Inc 

Grantland  Rice  .  North  .\merlcan  Newspaper  .Al¬ 

liance.  Inc. 

Staff  .  Star  Newspaper  Service 

!»taff  .  Star  Newspaper  Service 

Chuck  Templeton  ....  Rapid  Grip  and  Batten,  Ltd. 
.Alan  J.  Gould .  Associated  Press  Feature  Ser¬ 

vice 


Sport  Talk  (w)  (800) .  George  Daly  . . . . . 

Sports  (d)  (500) .  Lank  Leonard  . 

Sports  (d)  (1000) .  Bill  Corum  .’ . 

Sports  Cartoon  (d)  (2-3) . Man  Maver  . 

Sports  of  All  Sorts  (w)  (1000)  (C)  . 

Sports  of  All  Sorts  (d) . 

Sports  of  All  Sorts  (w)  (1000) _  P.  A.  Kinsley _ 

SporU  of  the  Week  (w)  (500) .  Dick  Wallace  . 

Sports  (featuring  Golf)  (w)  (700).  Francis  J.  Powers _ 

Sports.  Mostly  in  the  Mid-West  (d) 

(600)  .  Francis  J.  Powers.... 

Sports  Newspictures  (d) . 

Sports  Page  (w)  . 


Sports  Subjects  (series)  . 

Sports  Thru  Edgren’s  Eyes  (bi-w) 

(750-1200)  .  Robert  Edgren 

Swimming  and  Life-Saving  Series..  Frederick  Field 


Herald  Tribune  News  Service 
George  Matthew  .Adams  Service 
Rapid  Grip  and  Batten,  Ltd. 
United  Feature  Syndicate 
Miller  Services  Limited 
NE.A  Service,  Inc. 

Penn  Feature  S^dicate 
National  News  Features 
Consolidated  News  Features 

Consolidated  News  Features 
NEA  Service,  Inc. 

Chicago  Tribune  -  New  A'ork 
News  Syndicate,  Inc. 

NE.A  Service.  Inc. 

Bell  Syndicate,  Inc. 

Dominion  News  Burfeau,  Ltd. 


H 

History  of  American  Turf  (w)  (500)  Harry  Klemfuss  . 

History  of  Engiish  Turf  (w)  (500).  Harry  Klemfuss  . 

Hockey  Cartoons  (d)  (1) .  Jimmy  Thompson  _ _ 

Hockey  Comics  (scries,  20)  (1) . 

Honus  Says  (d)  (100) .  Honus  Wagner . 

Hoofclatter  (w)  (1) .  Leo  Margolin  . 

How  to  Bowl  (d)  (200  ill.) .  Adolph  Carlson  . 

How  to  Play  Badminton  (30)  (ill.)  Jack  Purcell  . 

Ed  Hughes’  Column  and  Cartoon 

(d)  (5)  (1800) .  Ed  Hughes  . 


National  News-Features 
National  News-Features 
Star  Newspaper  Service 
Rapid  Grip  and  Batten,  Ltd. 
Ilenle  Syndicate 
Intercity  News  Service 
National  News  Features 
Star  Newspaper  Service 

F'agle  Syndicate 


I 

Illustrated  Sport  Feature  Page .  Staff  .  Star  Newspaper  Service 

Inside  Hockey  (ill.) .  Frank  Frederickson. . .  Star  Newspaper  Service 


Jab  Gab  (w)  (1) 


J 

Jas.  Heffernan .  Intercity  News  Service 


L 

Lives  and  Records  of  Famous  Fight¬ 
ers  (d)  (1200) .  Thomas  W.  Mack .  Devil  Dog  Syndicate 


M 

Miracles  of  Sports  (5-w)  (2-3) .  Robert  Edgren 

N 

News  Feature  Sport  Stories  (d)  (iil.)  . 


Bell  Syndicate.  Inc. 


NE.A  Service,  Inc. 


o 

Olympic  Sport  News  (w)  (500)....  Staff  . 

On  the  Sidelines  (d)  (550) .  Edward  J.  Neil  . 

Outdoor  S'ports  and  Recreation  (w) 

(1000)  .  Dick  Wood  . 


Pan-Hellenic  American  Foreign 
Press  Syndicate 
Associated  Press  Feature  Ser¬ 
vice 

Outdoor  World  Syndicate 


Plane  Talk  (w)  (500)... 
Pap’s  Cartoon  (d)  (2-3) . 

Pocket  Pro  (w)  (500  ill.) 
Prize- King  (w)  (7U0).. 


P 

Lt.  John  L.  Schcre....  Thompson  Service 

Thomas  Paprocki  . Associated  Press  Feature  Sei- 

vice 

Chester  Horton  .  Nationa!  Newspaper  Service 

Sparrow  McGanti  ....  Consolidated  News  Features 


R 

Remember  When  in  Baseball  (d) 

(2x8")  .  B.  E.  Jarrett  .  Thompson  Service 

Right  Hooks  (w)  (lOOO) .  Prof.  O’Connell  .  Fine  Arts  Syndicate 

Ring  Rongs  (d-w)  (1) .  Leonard  Merrill .  Thompson  Service 

Rookie  Roundup  (d)  (1) .  NE.A  Service,  Inc. 

Damon  Runyon  Sports  (Column  (d) 

(1)  .  Damon  Runyon  .  King  Features  Syndicate,  Inc. 

Babe  Ruth  (2-w) .  Babe  Ruth  . ,..  Christy  Walsh  Syndicate 


A  FEATURE,  READERS  REALLY  WANT! 

7.500,000  familes  own  dogs  with  practically  every  member  interested  in  the  dogs*  care  and  welfare 
This  means  a  direct  appeal  to  33.000,000  people  or  a  little  more  than  25%.  Countless  others  who  do  not 
own  dogs  love  them  and  are  regular  readers. 

We  offer  a  daily  feature  of  approximately  300  words  teaching  the  proper  care,  raising,  training,  feeding 
and  breeding  of  dogs.  Written  in  simple  non>technical  language  and  catchily  entitled 

“A  DOG’S  LIFE” 


By  LEON  F.  WHITNEY 
America  $  Foremost  Authori^  on  Dogs 
Director  Whitney  Laboratory  for  Canine  Research 


READER  INTEREST 
Intcrct  in  dog.  IS  INCREASING.  1934  wil* 
»et  a  new  all-time  high  for  American  Kennel  Club 
registrations  and  dog  food  sales. 

**We  have  been  looking  for  a  feature  to  run  in 
connection  with  our  advertisements  (rf  PET  Stock. 
We  believe  that  “A  Dog's  Life”  is  exactly  what 
we  want."  PITTSBURGH  PRESS 


READER  SERVICE 

"Our  introduction  to  the  new  feature.  "A  Dog's 
Life,”  has  been  very  satisfactory.  On  short 
acquaintance  it  appears  that  Mr.  Whiti^'s 
articles  are  entitled  to  a  permanent  place  in  The 
Commercial  Appeal  *  *  *  Judging  from  a  number 
of  letters  received  Mr.  Whitney's  offer  to  answer 
questions  is  very  valuable  as  a  reader  service." 
MEMPHIS  COMMERCIAL  APPEAL 


rates  REASONABLE  SERVICE  COMPLETE  WORK  WORTHWHILE 

LIBERAL  INTRODUCTORY  OFFER  ON  A  NO  CONTRACT  BASIS 
For  full  details  and  sample  copy,  write  or  wire 


Box  1168 


JOHNSON  FEATURE  SERVICE 

MEMPHIS,  TENN. 


Tennis  Articles  (d) . 

Tennis  (series,  40)  (200  ill.) . 

Tennis  (3-w)  (500-w) . 

This  Morning  (d)  (1) . 

Thrills  in  Sport  (d)  (1) . 

Today’s  Hero  (d)  (1) . 

Twenty  Swimming  Lessons . 


T 

John  R.  Tunis  .  King  Features  Syndicate.  Inc. 

Willard  Crocker .  Rapid  Grip  and  Batten,  Ltd. 

Ellsworth  Vines .  Los  Angeles  Times 

Shirlev^  L.  Povich .  AV’ashinfjton  Post  News  Service 

Jack  Kofoed  .  King  Features  Syndicate,  Inc. 

.  NEA  Service,  Inc. 

Tommy  Walker,  Cyril 
Kennett  .  Star  Newspaper  Service 


Williams,  Joe,  Sports  Column  (d) 

(1)  . ;.. 

Women’s  Athletics  (d)  (1) . 

Woods  and  Waters . 


w 


Joe  Williams  . 

Margaret  Caldwell  .... 
Bob  Becker  . 


World  Series  Coverage  (d) .  Babe  Ruth 


United  Fe.ature  Syndicate 
National  Newspaper  Service_ 
Chicago  Tribune  -  New  York 
News  Syndicate,  Inc. 

Christy  Walsh  Syndicate 
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EDITOR 
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George  Matthew  Adams 

Service  .  444  Madison  av.,  New 

York  .  Jessie  A.  Sleight..  Bruno  Pascale 

Associated  Newspapers  ....  247  W.  43d  st..  New  e  -i 

York  .  Kathleen  Caesar...  Henry  M.  Sneviiy 

Associated  Press  Feature 

Service  .  383  Madison  av..  New 

York  .  Wilson  Hicks . 

Associated  Publishers.  Inc.  1006-7-8  Republic  Bldg.. 

Louisville.  Ky . Col.  W.  T.  Owens.  Col.  W.  T.  Owens 

Atlantic  City  Press  Service  264  S.  Connecticut  av., 

.\tlantic  City,  N.  . . 

Audio  Service  .  337  W.  Madison  st.,  t-  o 

Chicago  . Joseph  Fischer . V.  E.  Storey 

Authenticated  News  Ser¬ 
vice  . P.  O.  Box  326,  Holly-  ^  i 

wood.  Cal.  Vance  Oiandler....  W.  Eccles 

Bell  Syndicate,  Inc .  247  W.  43d  st..  New  r,  -vc  c  w 

York  .  Kathleen  Caesar...  Henry  M.  Snevily 

Better  Features . Box  173,  Middletown,  .  o  „  • 

Ohio  . A.  S.  Rosing . A.  S.  Rosing 

Burba  Service  .  Box  1046,  Dayton.  Ohio  Howard  Burba . 

Business  Feature  Service..  1140  Merchandise  Mart, 

Chicago  .  R.  G.  King .  R.  G.  King 

Cambridge  Associates,  Inc.  174  Newbury  st,  Boston . Aaron  M.  Jones 

Elizabeth  Casey  Cooking  & 

Home  Making  Schools...  2096  Grand  av..  St. 

Paul.  Minn.  . Elizabeth  Casey 

Central  Press  Association, 

Inc .  235  E.  45th  st..  New 

York:  1435  E.  12th  st,  ,  ^  „  r-  ii 

Cleveland,  Ohio  . Leslie  P.  Eichel...  J.  V.  Connolly 

William  Gerard  Chapman.  330  S.  Wells  st,  Chi¬ 
cago  . William  Gerard  , 

Chapman . William  Gerard 

Chicago  Tribune-New  York  Chapman 

News  Syndicate,  Inc...,  News  Bldg.,  New  York; 

Tribune  Tower,  Chi-  r- 

cago  .  Mary  King . Arthur  W.  Craw¬ 

ford 

Grady  W.  Coble  .  P.  O.  Box  203,  Greens¬ 
boro,  N.  . . 

Consolidated  Information 

Service  .  280  Broadway,  New  • 

Yirk  . A.  Ramon  Ruiz - Chas.  M.  Garcia- 

Consolidated  News  &  Ad-  Ayala 

vertising  Service  .  331  Main  st.  Orange,  _  .  ,  . 

N.  J . Frank  Jay  Morris..  Frank  Jay  Morris 

Consolidated  News  Features  280  Broadway,  New 

York  .  B.  G.  Zilmer .  Horace  Epes 

Continental  Feature  Syn¬ 
dicate  . P.  O.  Box  326,  Holly-  _  , 

wood.  Cal . Easton  West . Warren  Eccles 

Ernest  A.  Dench  . Ho-Ho-Kus,  N.  J . Ernest  A.  Dench...  Ernest  A.  Dench 

Devil  Dog  Syndicate .  33  Delmonico  pi., 

Brooklyn.  N.  Y . James  J.  Stewart..  I.  M.  Silberman 

Dominion  News  Bureau, 

Ltd .  455  Craig  st.,  W..  Mon- 

treal,  Canada  .  W.  E.  Hopper....  W.  E.  Hopper 

Bobbe  Donner  .  118  W.  57th  st.  New 

Doubleday-Doran  Syndicate  Garden  City,  N.  Y .  Ralph  H.  Graves...  Ralph  H.  Graves 

Duplex  Newspaper  Service 

Co.,  Inc . 45  W.  45th  st..  New  t-  ,  t  t,  j 

York  . Fred  J.  Runde _  Fred  J.  Runde 

Eastern  Color  Printing  Co.  50  Church  st.  New  York  William  B.  Pape..  Geo.  G.  Janosik 

Eagle  Syndicate  .  Brooklyn  Daily  Eagle, 

Brooklyn,  N.  V . . . 

Editor’s  Copy . Orangeburg,  S.  C .  Hugo  S.  Sims . B.  W.  Hughes 

Vincent  Edwards  &  Co. . . .  342  Madison  av..  New 

York  . V.  Edward  Borges . 

The  Ellis  Service  . Swathmore,  Pa .  William  T.  Ellis..  A.  F.  .-Mger 

Epsilon  Press  Service  ....  1015  51st  st,  Brooklyn, 

N.  Y . Emanuel  M.  Auer¬ 
bach  Emanuel  M.  Auer¬ 

bach 

Escobar  Feature  Syndicate.  1125  W.  51st  pi.,  Los 

Angeles,  Cal . Hugo  Escobar  T...  Thyrza  Coble  de 

Escobar 

European  Picture  Service..  353  Sth  av..  New  York . Max  Haas 

Fact  Feature  Syndicate  . . .  640  Macon  st,  Brooklyn, 

N.  Y .  Charles  S.  Strong.  Charles  S.  Strong 

Famous  Features  .  230  Park  av..  New  York  George  S.  O’Neal..  Leslie  Fulenwider 

Fashion  Syndicate  Bureau,  ^  , 

Inc .  247  Park  av..  New  York  Ruth  Blanchard..,,  David  F.  Knoblock 

Fine  Arts  Syndicate .  P.  O.  Box  852,  Chicago  Mary  Frances 

Goode . Chester  L.  Nelson 

Garden  Gossip  .  136  16th  st,  Denver,  .  „  „ 

Colo . H.  M.  Tenny .  A.  R.  Tenny 

Gruber  Feature  Service...  4  E.  S3d  st.  New  York  A.  N.  Mirzaofl...  Edward  Gruber 

Handy  Filler  Service  ....  401  Russ  Bldg.,  San 

Francisco,  Cal . 

Fred  Harman  Features  ...  1509  North  Vine  st, 

Hollywood,  Cal . Fred  Harman . Fred  Harman 

Harper  Features  .  P.  O.  Box  1016,  Dallas,  ' 

Tex . John  Newbem.....  Jack  Harper 

The  Haskin  Service . VV'ashington,  D.  C . Frederic  J.  Haskin  Frederic  J.  Haskin 

Heinl  Radio  News  Service.  2400  California  st., 

VVashington,  D.  C. ...  Robert  D.  Heinl.  . . 

Henle  Syndicate  . 2017  \Vest  Clinch.  Knox¬ 
ville.  Tenn . G.  Henle . A.  G.  Henle 

Holmes  Feature  Service...  135  Garrison  av.,  Jersey 

City,  N.  J . George  R.  Holmes..  M.  E.  Dollard 

Home  Economics  Service 

Corp .  247  Park  av..  Room  810, 

New  York  City . Florence  Brobeck . 

Hosterman  Newspaper  Fea¬ 
ture  Service  .  Springfield,  Ohio  . A.  D.  Hosterman . 

Albert  Crawford  Hurst 

Features  . 7150  Euclid  av.,  Chicago  Albert  Crawford 

Hurst .  Mrs.  Albert  C. 

Hurst 

The  Independent  Syndicate  Ouray  Bldg.,  Washing¬ 
ton,  D.  C . Wendell  C.  Thorpe.  Jay  Jerome  Wil- 

Inter-American  Newspaper  Hams 

Syndicate  .  31-33  E.  27th  st.  New 

York  . Antonio  Gonzales..  Jose  Pastrana 

Intercity  News  Service  ...  63  Park  row.  New 
York;  Bond  Bldg., 

Washington,  D.  C....  Prescott  Dennett...  E.  W.  Nassauer 

International  Feature  Ser¬ 
vice,  Inc .  235  E.  45th  st.  New 

York  . J.  V.  Connolly....  J.  V.  Connolly 

International  Labor  News 

Service  .  Carpenters’  Bldg.,  W'ash- 

in^on,  D.  C . Oiester  M.  Wright.  Chester  M.  Wright 

International  Press  Bureau  330  S.  Wells  st.,  Chi¬ 
cago  . William  Gerard 

Chapman .  William  Gerard 

Chapman 

International  Religious 

News  Service .  1831  Sheldon  rd.,  E. 

Cleveland.  Ohio  . D.  Carl  Yoder....  E.  Carl  Yoder 
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The  International  Syndi- 
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Junior  Feature  Syndicate..  505  5th  av..  New  York.  Charles  G.  Loeb. . .  Charles  G.  Loeb 
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King  Features  Syndicate, 
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Arthur  J.  Lafave  .  2042  E.  4th  st,  Cleve- 

,  .  o  J-  land,  Ohio  . A.  J.  Lafave . A.  J.  Lafave 

Ledger  Syndicate  .  Independence  sq.,  Phila- 

^  J  T  •  1.  L  r.  delphia.  Pa . H.  W.  Miner . John  Elfreth  Wat- 

Gertrude  Leimbach  Press  kins 

Service  .  264  S.  Connecticut  av., 

,  .  ,  .\tlantic  City,  N.  J...  Gertrude  Leimbach.  Gertrude  Leimback 

Los  Angeles  Times  .  Times  Bldg.,  Los  An- 

_  c-  •  Keles  .  H.  J.  Morse .  Wallace  C.  Blakn 

Magazine  Feature  Service.  1140  Merchandise  Mart., 

.  _  Chicago  .  Rose  King . Rose  King 

Matz  Unique  Service  ....  523  Weiser  st.,  Reading, 

_.  „  „  Pa . R.  S.  Matz .  R.  S.  Matz 

The  McClure  Newspaper 

Syndicate  .  345  Hudson  st.  New 

„  ^  „  .  York  .  Richard  H.  Waldo.  M.  F.  Snedden 

McCoy  Health  Service  ...  1151  W.  6th  st.,  Los 

Angeles,  Calif . Dr.  Frank  McCoy.  Bert  F.  McManui 

The  McN  aught  Syndicate, 

Inc . Room  2200,  Times  Bldg., 

New  York  . Charles  B.  Driscoll.  Charles  V.  Me- 

Adam 

Miller  Services,  Ltd .  302-303  McKinnon  Bldg., 

Toronto,  2,  Canada...  Andrew  Miller . Andrew  Miller 

Mrs.  Susa  P.  Moore . 75  East  Wacker  dr., 

Chicago,  Ill . 

National  Feature  Service..  4035  New  Hampshire 

av.,  Washington,  D.  C.  E.  Parker . 

National  News  Features...  51  E.  42d  st.  New  V’ork  M.  -X.  Riley .  Harry  C.  Klemfusi 

National  News  Service  ...  3727  N.  17th  st,  Phila¬ 
delphia,  Pa . Sidney  A.  Silber¬ 
man  . Milton  R.  Jacobs 

National  Newspaper  Service  326  Madison  st.,  Chi¬ 
cago,  Ill . John  F.  Dille . John  F.  Dille 

XEA  Service,  Inc .  1200  W.  3d  st,  Cleve¬ 
land,  Ohio  .  Peter  Edson  Her-  Herbert  W.  Wil¬ 
bert  .  ker,  bus.  mgr. 

Newspaper  Feature  Service, 

Inc .  235  E.  45th  st..  New 

York  .  J.  V.  Connolly....  J.  V.  Connolly 

Newspaper  Information  Ser-  1322  New  York  av., 

vice,  Inc .  N.  W.,  XVashington,  T.  M.  Kerby .  S.  T.  Hughes,  gtn. 

mgr. 

N.  E.  Newspaper  Service..  755  Boylston  st,  Boston, 

Mass .  .Xrthur  W.  W’ood-  .Xrthur  W.  Wood¬ 
man  .  man 

New  York  Herald  Tribune 

Syndicate  .  230  W.  41st  st..  New 

York  .  Harry  Staton 

New  York  Herald  Tribune 

News  Service  .  230  W.  41st  st.  New 

York  . R.  E.  Moyer 

New  York  Post  Syndicate..  75  West  st..  New  York; 

Record  Bldg.,  Phila¬ 
delphia  .  Harry  T.  Saylor..  W.  M.  Hines 

North  .Xmerican  Newspaper 

.Xlliance,  Inc .  247  W.  43d  st..  New 

York  . ’•••.•  Merritt  Bond . John  N.  Wheeler 

Nu-Way  Features  .  4545  Beacon  st,  Chi¬ 
cago  .  G.  Melikov . G.  Melikov 

O'Connor  Features  Service  472  Russ  Bldg.,  San 

Francisco,  Calif . Allan  J.  Ward....  Jos.  O’Connor 

Oil  Features  Syndicate....  P.  O.  Box  1880,  Hous¬ 
ton.  Tex . Jos.  A.  Kornfeld..  Jos.  A.  Kornfcld 

Outdoor  World  Syndicate.  North  Chattanooga, 

Tenn .  Richard  K.  Wood.  Richard  K.  Wood 

Pan-Hellenic  American  For¬ 
eign  Press  Syndicate  ...  1228-1231  Park  Row 

Bldg.,  New  York .  Demetrius  N.  Tse-  Demetrius  N.  Tse 

cos  .  cos 

Amos  Parrish  &  Co .  500  5th  av..  New  York . 

Penn  Feature  Syndicate...  2417  North  15th  st., 

Philadelphia.  Pa . William  G.  Drauc-  Constance  .X.  Glos 

ker  .  kin 

Premier  Syndicate,  Inc....  235  E.  45th  st.  New  • 

X’ork  . . _. . 

Progressive  Features  .  905  North  Sth  st., 

Springfield,  Ill . Mrs.  Clara  Bell  C.  Desmond 

Graves  .  Graves 

Publishers  Financial  Bur¬ 
eau  .  Babson  Park,  Mass...,  David  L.  Babson..  David  L.  Babson 

Publishers  Syndicate .  30  N.  LaSalle,  Chicago.  H.  H.  Anderson..  E.  P.  Conley 

E.  P.  Conley . H.  H.  Anderson 

Rapid  Grip  and  Batten,  Ltd.  181-289  Richmond  st., 

W.,  Toronto,  Canada..  G.  A.  MacBain....  W.  Howard  Batten 

Rayburn’s  Odd-Way  Ser¬ 
vice  .  Sulphur  Springs,  Tex..  O.  E.  Rayburn . 

Recipe  Service  Co . 3160  Kensington  av., 

Philadelphia  . Richard  S.  Bond 

Register  &  Tribune  Syndi¬ 
cate  .  Des  Moines,  Iowa . Henry  P.  Martin,  Henry  F'.  Martin, 

Jr .  Jr. 

Albert  T.  Reid  Syndicate..  103  Park  av..  New  York . G.  F.  Raetz 

Religious  Copy  Service....  .Xrdmore,  Pa . Herbert  H.  Smith.  H.  A.  Hosterman 

The  Russell  Service . Hartford.  Conn . Frederick  C.  Rus¬ 
sell  . G.  L.  Mason 

Science  Service  . 21st  and  Constitution 

av..  Washington,  D,  C.  Watson  Davis,  Dir . . . 

Scriptural  Research  Bureau 

of  Hollywood .  332  North  Orlando, 

Hollywood,  Calif . Joseph  Hallinan...  L.  G.  Christensen 

Service  for  Authors,  Inc...  280  Broadway,  New 

York  .  f--  Richter . E.  C.  Richter 

William  Southern,  Jr . Independence,  Mo . William  Southern, 

Jr . 

Standard  Editorial  Service  Woodward  Bldg.,  Wash¬ 
ington,  D.  C .  R.  V,  Williams...  A.  M.  Johnston 

Star  Newspaper  Service..  Star  Bldg.,  Toronto, 

Ont.,  Canada  . E.  M.  Gundy . T.  J.  Wheeler 

W.  Orton  Tewson  Syndi¬ 
cate  .  420  Riverside  dr..  New 

York  . .  W.  Orton  Tewson  W.  Orton  Tewson 

Thompson  Service  . 818  Oak  st.,  Cincinnati, 

Ohio  . E.  L.  Hawes . I.  Thompson 

Hawes 

Titus  Editorial  Service...  Newtonville,  Mass . Edward  K.  Titus..  Edward  K.  Titus 

The  Tomkins  Syndicate...  Box  17,  Point  Loma, 

Calif . William  Tomkins..  William  Tomkins 

Trans-Atlantic  News  Ser¬ 
vice  .  63  Park  row.  New  i 

York  . Prescott  Dennett..  E.  W.  Nassauer  ^ 

(Continued  on  page  XXIV)  - 
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The  National  Whirligig- 

News  Behind  the  News 

has  become  a  NECESSITY  to  more  than  250  daily  newspapers— every  bit  as  necessary 
as  the  daily  press  service,  comic  strips  and  advertisements.  It  has  the  largest  indepen¬ 
dent  list  in  its  field. 

Readers  throughout  the  nation  depend  upon  THE  WHIRLIGIG  because  it  tells  the 
TRUTH,  THE  WHOLE  TRUTH  and  NOTHING  BUT  THE  TRUTH.  It  gives 
THE  NEWS  BEHIND  THE  NEWS,  from  Washington,  the  nation’s  political  capital, 
and  New  York,  the  financial  metropolis.  It  is  the  only  binocular  service. 

A  SQUARE  DEAL  TO  ALL  BUT  FAVORS  TO  NONE— 

NON-PARTISAN  AND  NON-POLITICAL— 

HARD-HITTING,  PUNCHY  and  STRAIGHT  FROM  THE  SHOULDER— 

THE  WHIRLIGIG  pioneered  a  new  field  in  American  journalism.  For  the  first  time 
in  American  history  readers  were  taken  behind  the  scenes  of  national  political  and  finan¬ 
cial  life,  into  the  inner-workings  of  their  governmental  agencies  and  the  money  centers. 

Out  of  this  has  emerged  a  new  demand  for  the  REAL  FACTS,  assembled  by  men 
trained  not  only  in  writing  and  reporting,  but  in  delving  beneath  the  surface,  contacting 
hidden  authorities,  for  THE  NEWS  BEHIND  THE  NEWS. 

The  Foreign  Special  Extra — authoritative — concise — scoop-making — is  also  condensed 
journalism  at  its  best. 

FREEDOM  OF  THE  PRESS,  greatest  constitutional  guarantee  of  the  American  people, 
will  never  be  in  danger  so  long  as  THE  WHIRLIGIG  survives. 


“We  have  placed  The 
National  Whirligig  close 
to  the  top  of  our  feature 
ratings.  From  the  inaugu¬ 
ration  of  the  department  in 
the  Tribune,  reader  interest 
has  been  high.  Praise  for 
the  column  comes  to  us 
frequently.” 

L.  S.  Levy, 

Managing  Editor 
Oakland  Tribune 
Oakland,  Calif. 


“Your  Whirligig  is  the 
original  and  the  very  best  of 
the  Washington  news  let¬ 
ters.  In  my  22  years  as  an 
editor  I  have  not  been  able 
to  secure  a  feature  as  satis¬ 
factory  and  which  has  been 
as  generally  discussed  and 
complimented.” 

Gene  Howe,  Editor 
The  Globe-New’s 
Amarillo,  Texas 


“To  the  Editor  of  New 
York  Post: 

“.  .  .  One  column  I  par¬ 
ticularly  enjoy  is  The  Na¬ 
tional  Whirligig. 

“Although  James  Mc- 
Mullin  deserves  a  month’s 
instead  of  a  fortnight’s  va¬ 
cation,  I  am  pleased  to  be 
reading  his  feature  again. 

“Congratulations  on  hav¬ 
ing  such  a  writer!” 

J.  Whirney  MacMillan 


“If  business  were  50  per 
cent  of  normal  and  we  had 
to  pay  several  times  the 
price  asked  for  same,  we 
would  not  do  without 
Whirligig. 

“Personally,  we  think 
Whirligig  is  by  far  the 
best  feature  published  in 
the  United  States  today.” 

J.  L.  Meeks,  Publisher 

The  Florence  Times 

Florence,  Ala. 


SPECIMEN  RELEASES  MAILED  ON  REQUEST  TO  OPEN  TERRITORY 


McCLURE  NEWSPAPER  SYNDICATE 

345  HUDSON  STREET 
NEW  YORK  CITY 
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FEATURE  AND  PICTURE  SYNDICATES 


NAME 

Triangle  Newspaper  Synd 
cate  . . 


{Continued  from  page  XXII) 

AOItRKSS  EDITOR 


NAME  ADDRESS 

NEA  Service,  Inc .  1200  \V.  3d  st.,  Cleve- 


TYPE  OF 
SERVICE 


cate  .  136  E.  64th  st..  New 

York  . Howard  Market . . . 

Ullman  Feature  Service...  Woodward  Bldg.,  Wash¬ 
ington,  II.  C .  William  Ullman... 

United  Feature  Syndicate..  220  E.  42d  st..  New 


News  Pictorials  .  198  Broadway,  New 


W.  E.  Schaaff 


Universal  Serviee 


The  Christy  Walsh  Syndi 
cate  . 


Washington  Post  News 

Service  . 

Washington  Radio  News 
Service  . 


..  220  E. 
A’ork  . 

4  2d 

st..  New 

.  235  E. 
Vork  . 

45th 

St., 

New 

I.  235  E. 
A'ork  . 

45  th 

st.. 

New 

Monte  F.  Bour- 
jaily,  gen.  mgr. 
George  T.  Har¬ 
greaves 


Washington,  D.  C. 


Jos.  A.  Bihler 
H.  C.  Thiele 


Service  .  621  .-Mbte  Bldg.,  Wash¬ 
ington,  D.  C . Bertram  F.  Linz.. 

Western  Newspaper  Union  Chicago,  Ill . Wright  A.  Patter¬ 
son  . 

Williams  Feature  Syndicate  Greensboro,  Ga . J.  C.  Williams.... 

Woman’s  Page  Copy .  Plymouth.  Ind . Florence  R.  Boys.. 

World  Color  Printing  Co...  St.  Louis,  Mo .  F.  B.  Jeske . 


World-Wide  News  Service.  56  Bellevue  st.,  Newton, 

Mass . J.  J.  Bosdan. 


M.  H.  McMillen 
Carey  Williams 
Florence  R.  Boys 
R.  S.  Grable 
R.  Messing 


PHOTOGRAPHIC  SERVICES 


NAME  ADDRESS  EDITOR 

Acme  Newspictures,  Inc...  220  E.  42d  st..  New 

York  .  Harold  Blumen- 

feld  . 

Associated  Press  Feature 

Service  .  383  Madison  av..  New 

York  . .  Wilson  Hicks . 

Atlantic  City  Press  Service  264  S.  Connecticut  av., 

Atlantic  City,  N.  J..  Gertrude  Leimbach. 
Cameranews  Service  Co....  150  E.  34th  st..  New 

York  .  -Anthony  M.  Scotti. 


TYPE  OF 
SERVICE 


General  news 


News  picture  mats 
F  eatures — prints 


Central  Press  Assn.,  Inc...  235  E.  45th  st..  New 
York;  1435  E.  12th 

st.,  Cleveland,  O. ..  Leslie  P.  Eichel... 

Consolidated  Information 

Service  .  280  Broadway,  New 

York  .  -A.  Ramon  Ruiz... 

Ernest  A.  Dench  .  Ho-Ho-Kus,  N.  J .  Ernest  -A.  Dench. 

Dominion  News  Bureau, 

Ltd .  455  Craig  st..  W.,  Mon¬ 
treal,  Canada  .  W.  E.  Hopper - 


News  photo  s — 
prints 


.Mats 

Window  and  In¬ 
terior  displays 


Dorr  News  Service  .  331  W.  14th  st..  New 

York  .  Charles  H.  Dorr.. 


General  news  pic¬ 
tures — mats 


Duplex  Newspaper  Service 

Co.,  Inc .  45  W.  45th  st..  New 

York  .  Fred  T.  Runde... 

Eagle  Syndicate  .  Brooklyn,  N.  Y . 


-Art,  science  and 
exploration — 
prints 


Epsilon  Press  Service  ..,.  1015  5Ist  st.,  Brook¬ 
lyn,  N.  Y .  Emanuel  M.  -Aauer- 

bach  . 

European  Picture  Service..  353  5th  av..  New  York 

City  .  Max  Haas . 


Mat  service 
Feature  pictures — 
mats  and  prints 


News  views — prints 


Ewing  Galloway  Photo 

.Agency  .  420  Lexington  av..  New 

York  .  Ewing  Galloway... 


News  and  feature 
photos — prints 


Fact  Feature  Syndicate...  649  Macon  st.,  Brook¬ 
lyn,  N.  Y .  Charles  S.  Strong. 


Illustrations  for  edi¬ 
torial  and  adver¬ 
tising  s  e  r  V  i  c  e — 
prints 


Fine  Arts  Syndicate .  P.  O.  Box  852,  Chicago  Mary  Frances 

Goode  . 


“Leaves  from  a 
Traveler's  Note¬ 
book” — prints 


Garden  Gossip  .  136  16tb  st.,  Denver, 

Colo .  H.  M.  Tetiny. 


Mezzotone  engrav¬ 
ing  process 


The  Gilliams  Service  _ _  225  W.  39th  st..  New 

York  .  G  Herbert  Lash.. 


Human  interest 
pictures — prints 


Globe  Photos  .  242  W.  55th  st..  New 

A'ork  .  M.  C.  Mann. 


Photographic  ser¬ 
vice — mats,  prints 


Gruber  Feature  Service  . .  4  E.  53d  st..  New  York  U  E.  Gruber. 


Holmes  Feature  Service...  135  Garrison  av.,  Jersey 

City,  N.  J .  George  R.  Holmes. 


Intercity  News  Service... 


International  Illustrated 
News,  Inc . 


63  Park  Row.  New 
York  . 


235  E.  45th  st..  New 
York  . 


Walter  Howey, 
Dir . 


International  News  Photos. 


235  E.  45th  st..  New 
A'ork  . 


Walter  Howey. 
Dir . 


Jordan  Syndicate 


Albee  Bldg.,  Washing¬ 
ton,  D.  C . 


General  news  pic¬ 
tures — prints 


O.  J.  Jordan. 


Keystone  View  Co . 

Matz  Unique  Service . 

Metropolitan  Photo  Service 
Miller  Services,  Ltd . 


219  E.  44th  st..  New 
A’ork  . 


News,  features, 
sport,  society,  pho¬ 
tos — prints 


H.  W.  Sierichs... 


523  Weiser  st.,  Read¬ 
ing,  Pa . 


News  and  adver¬ 
tising  service 


1562  Broadway,  New 
A'ork  . 


General  news 
pictures 


Historic  bldgs., 
bridges,  etc. 


Joseph  Heppner... 


302-303  McKinnon 
Bldg.,  Toronto,  Ont., 
Canada  . 


Andrew  Miller, 


National  News-Features  . . 


51  E.  42d  st..  New 
York  . 


Cleve- 

vices — mats,  printi 

New 

E; nest  Brook'.. 

. . .  Society,  sports, 

,  New 

general  n  e  w  s— 
prints 

New  A'ork  Herald  Tribune 

News  Service  .  230  W.  41st  st..  New 

A'ork  .  K.  E.  Moyer,  Man.  Special  assignmeati 

— prints 

Pan-Hellenic  -American  For¬ 
eign  Press  Syndicate  . . .  1228  Park  Row  Bldg., 

New  A'ork  .  Demetrius  N.  Tse- 

cos  . Travel  service  froa 

Balkan  States 

Pictorial  Press  .  781  7th  av..  New  York  T.  E.  McGrath....  General  pictorial 

service — prints 

Price  Picture  News  .  11  W.  42d  st..  New 

A’ork  .  Jack  Price .  Assignments  froa 

papers  throughost 
world. 

Register  &  Tribune  .  Des  Moines.  Iowa  . . .  Henry  P.  Martin. 

Jr.  Iowa  news  and  fea¬ 

ture  pictures— 
mats,  prints 

Southern  News  Service...  P.  O.  Box  2489,  Birm¬ 
ingham,  Ala .  George  H.  Watson  Spot  and  feature 

photos — prints 

Soviet  Foto  Agency  .  723  7th  av..  New  York  Helen  Black .  I^otos  of  Sovift 

_  Russia  —  prinu, 

Texas  News  Photos  .  1615  Royal  st.,  Dallas, 

Tex .  Jack  Harper .  News  service 

Underwood  &  Underwood 

News  Photos  .  242  W,  55th  st..  New 

York  .  Ruth  S.  Allen _  Spat  news  and  fti- 

tures — prints 

United  Features  Syndicate.  220  E.  42d  st..  New 

A’ork  .  Ik  Shurran .  Spot  news  pictures 

- — mats 

W  ashington  Post  News  Ser¬ 
vice  .  Washington,  D.  C _  H.  C.  Thiele.  Man.  Woman’s  sports 

service,  assigi- 
ments  —  prints, 
mats 

Wide  World  Photos,  Inc.  .  229  W.  43d  st..  New 

York  .  Frank  J.  Gilloon, 

Sales  Alan . Spot  news,  fea 

ture  —  m  a  t  s  ami 

.  prints 

Richard  K.  Wood .  North  Chattanooga, 

Tenn .  Richard  K.  Wood.  Scenic,  outdoor  and 

nature  subjects 

NEWS  SERVICES 

N.AME  ADDRESS  EDITOR  MANAGER 

Associated  Press  .  383  Madison  av..  New 

A'ork  .  .  Kent  Cooper 

British  I'nited  Press,  Ltd..  30  Bouverie  st.,  E.  C. 

4,  London  .  Herbert  Bailey....  J.  C.  Moore 

Canadian  Press  .  272  Bay  st..  Toronto,  I 

Ont.,  Canada  .  J.  F.  B.  Livesay . 

Central  Press  Assn.,  Inc...  235  E.  45th  st..  New 
York;  1435  E.  12th 

st.,  Cleveland,  Ohio..  Leslie  P.  Eichel...  J.  A'.  Connolly 

Chicago  Tribune-New  York 

News  Syndicate,  Inc _ News  Bldg..  New  York; 

Tribune  Tower,  Chi¬ 
cago  .  Mary  King .  Arthur  W.  Craw¬ 

ford 

Consolidated  News  Features  280  Broadway,  New 

York  .  B.  G.  Zilmer .  Horace  Epes 

General  Press  Assn .  National  Press  Bldg., 

Washington,  D.  C..  George  H.  Man-  George  H.  Man 
ning  .  ning 

Heinl  Radio  News  Service.  2400  California  st., 

Washington,  D.  C...  Robert  D.  Heinl . 

Holmes  Feature  Service...  135  Garrison  av.,  Jer¬ 
sey  City,  N.  J .  George  R.  Holmes.  M.  E.  Dollard 

Intercity  News  Service  ...  63  Park  Row,  New 

A’ork  .,. .  Frescott  Dennett..  E.  W.  Nassauer 

International  Labor  News 

Service  .  Carpenters’  Bldg., 

Washington,  D.  C..  Chester  M.  Wright  Chester  M.  Wrijk 
International  News  Service  235  E.  4Sth  st„  New 

York  .  E.  B.  Faris .  J.^  V.  ConnoDj. 

Gen.  Man. 

Jewish  Telegraphic  Agency  221  Centre  st..  New 

York  .  V.  M.  Bienstock . 


Feature  material — 
prints 

Newt  and  feature 
service — prints 


General  news,  in¬ 
dustrial,  theatrical, 
technical,  ship 
news,  motion  pic¬ 
ture  players,  sci¬ 
entific,  prints 


Prescott  Dennett..  Special  assignments 


h 


NOW  IS  THE  TIME 


To  start  publleatloD  of  a  good  Religious 
Feature,  which  will  appeal  to  all  classes  of  readers. 

The  famous  Ellis  Sunday  School  Lesson, 
written  by  Dr.  William  T.  EUls,  Is  “the  standard 
Religious  Feature  of  American  newspapers.” 
It  la  fresh,  vital,  readable. 

Let  us  tell  you  what  aeores  of  Editors  recently 
have  said  about  It. 


(Continued  on  page  XX P) 

I  HARDEN  r,0^ 


THE  ELUS  SERVICE.  SwarthsMre,  Penns. 


bjr  H.  M.  Tenny 

An  all-year  gsu-dening 
•  feature  for  the  back  yard 
gardeners  of  America. 

Garden  Gossip  Syndicate 

136  16th  Street,  Denver 


To  the  Manasing  Editor 


General  photos — 
prints 


We  can  serve  you  with  daily 
strips,  single  cartoons,  columns 
of  practically  every  character, 
daily  or  weekly,  and  solicit  your 
inquiry.  See  our  listings  in  this 
issue. 


rBATOUBi 

NIRCE  1899 


Fashions  and  news 
— mats,  prints 


Ship  news  and 
sport  features  oc¬ 
casionally 


THOMPSON  SERVICE 

818  Oak  St.  Cincinnati,  Ohio 


THB  ! 
iINTERKATloMli 
iSVKDlCXTB 

IWLTIMORL.  MDj 


Editor  & 


'  e  pt  e  m 


2  9,  1  934 


RISE  OF  PHOTOS  IN  NEWS  AND  ADS  them  in  the  paper.  This  close  coopera-  the  Daily  Xews’  promotion  advertising. 

nx/  &  ik.T  con'bined  with  improved  mechani-  C.  J.  Bulliet,  critic  of  the  Daily  News, 


TOLD  BY  VETERAN  CAMERAMAN  cal  methods,  places  photography  on  a  holds  in  high  esteem  Mr.  Brown's  con- 

,  _ -  ^  high  plane  in  modern  newspaper  pub-  tribution  to  art. 

Their  Use  Perfected  By  Cooperation  Between  Photographic  and  lishing.”  “Clyde  Brown  is  an  etcher  as  well 

Engraving  Departments,  Says  Clyde  Brown — Not  Im-  Mr.  Brown  pointed  out  that  yea: s  ago  as  a  photographer.’’  said  Mr.  Bnlhet 

j  U/..1  ttf,  j.j  ,,  ,,,  ,  advertisers  never  used  photograp'iic  il-  week  in  siieaking  of  Brown  s  one 

pressed  with  L.andid  Liamera  Work  lustrations  with  their  advertisements  *^an  show  at  the  O  Bnen  art  galleries. 

on  and  imnroved  was  nsnallv  tbmvin  out  tVi^  fii..;t  because  thev  could  not  be  assured  of  “He  sizes  up  a  landscape  with  an  a rt- 

II  1  *  ^  i-  usuallv  thrown  out  after  the  hi  t  i  rpnroductions  Todav  because  of  'st  s  eve  before  pressing  the  bulb  of  his 

by  photographic  .shot  ’  he  said  with  a  smile.  vast  imnrov^^^^^  Brown  s  phofog'aphs.  as  en- 

iments  have  been  Mr.  Brown  is  not  particularly  im-  impro\ ements,  tne  majoruy  oi  „rinti-d  as  full  na—  renro- 

WrL^elv  in^trii-  advertisers,  both  local  and  national,  la-  lar^eci  ana  prinicu  as  luu  repro 

,^1-^1  .  tbe  so-called  candid  cam-  .  .  .  ohotoeraohs  in  ductions  in  rotogravure,  find  their  way 

mental  in  placing  era.  declaring  that  its  use  has  not  been  ;;ef,!reU  ^o  iUu  ^  readilv  into  the  portfolios  of  CTiicago, 

iK-w>  pictures  m  entirely  satisfactory  for  newspapers  be-  ’'rti,\;X%tated  Indiana.  Wisconsiii.  Michigan,  and  Illi- 

tlie  front  ranks  cause  of  its  mabilitv  to  take  pictures  "C  statea.  nainters  as  sueeestions  for  future 

I  modern  -  day  capable  of  sharp  reproduction.  The  veteran  cameraman  also  referred  '.u  /.aimers  often  iournev 

features  offered  "The  75-liiie  screen  used  by  the  Daily  to  the  apparent  change  in  attitude  of  'theif  eLls  to  the  spot  Brown’s 

to  newspaper  News  in  its  engraving  department  has  I't’^lic  officials  and  bankers  in  regard  ,  raiiirht  His  nhotoeranhs 

rearlers.  according  aided  materiallv  in  producing  better  to  newspaper  photographs  of  them-  are  dehnitelv  ‘art"'  ^  ^  ^ 

to  Clyde  Brown,  newspaper  picture.s.  both  in  the  news  selves.  Public  men  today,  he  said,  are  gixty  of  Mr.  Brown’s  favorite  photo- 
yeteran  Chicago  and  advertising  columns.”  declared  .Mr.  m.  longer  camera  shy. 

fhniy  Mews  ptio-  liruwn.  'loday  hot  hthe  photographic  Mr.  Browns  favorite  avocation  is  most  of  which  were  made  in  and 

tographer  who  is  and  engraving  departments  work  to-  artistic  camera  studies,  several  of  which  ^bout  Cook  countv.  although  several  are 
liavmg  a  one  gether  in  a  common  effort  to  produce  have  appeared  in  Editor  &:  Publishfr  included  that  were  taken  at  Gloucester, 
man  show  of  his  better  pictures,  and,  in  turn,  reproduce  from  time  to  time  in  connection  with  xiass 

photographs  in  _ * _ _ 


CLOSER  ciKiperatioii  and  improved  was  usually  thrown  out  after  the  fii'^t 
methods  employed  by  photographic  shot.”  he  said  with  a  smile, 
and  engraving  departments  have  been  Mr.  Brown  is  not  particularly  im- 
largely  instru-  pres.sed  with  the  so-called  “candid  cam- 


(■,.v.,E  Bkows-  1  hicago.  Sept.  10  - 

to  2‘>,  at  O'Brien's  art  galleries,  (>7.1  FEATURE  AND  PICTURE  SYNDICATES 

N.  Michigan  Ave. 

Discussing  the  trend  to  photographs,  (Continued  jruni  page  XXIl  ) 

both  in  the  news  and  advertising  col-  - 

umns  of  newspapers  during  the  past  N.\MK  .\I>I)RKSs  editor  ma>’.\c;er 

decade  or  two.  Mr.  Brown  told  Eiutok  National  News  Service....  3727  N.  I7th  st..  Phila- 

&  Pi  Bi.iSHKR  this  week  of  his  early  delphia.  Pa .  r  t,,.,.,., 

experiences  as  a  cameraman  and  artist.  xk.\  .Service.  Inc .  I20n  w.  3d  st..  Cleve-  .  '  ^ 

Today  he  is  dean  of  the  Daily  News  ^  _  land.  Ohio  .  Peter  Edson .  Herbert  W.  tValke 

art  staff,  his  camera  studies  having  been  Trade  News 

featuretl  by  that  paper  for  more  than  .  Bergenfield.'x!*.!.  CTas.  S.  Zack .  \1.  C.  Zack 

30  years.  New  York  Herald  Tribune 

Mr.  Brown  feels  every  good  news-  News  Service  .  2.yn  \v.  41st  st..  New 

paiyer  photographer  is  an  artist  at  heart  ^orth  American  Newspaper  . 

and  must  select  and  reject  as  does  a  .\ltiance.  Inc .  247  \V.  43d  st..  New 

painter  and  organize  his  picture  as  com-  York  .  3’erritt  Rond . John  N.  Wheeler 

Pletely  as  it  is  physically  possible.  As  M.  G.  Stevenson..  M.  H.  Steve  St. 


included  that  were  taken  at  Gloucester, 


FEATURE  AND  PICTURE  SYNDICATES 

(Continued  jruui  page  XXII’) 


HAS  “REALTY  INFORMANT” 


Today  he  is  dean  of  the  Daily  Xew> 

art  staff,  hi>  camera  studies  having  been  Trade  News 

featured  by  that  paper  for  more  than  urean  . 

30  years.  New  York  Herald  Tribune 

Mr.  Brown  feels  every  good  news-  News  Service  . 

paiyer  photographer  is  an  artist  at  heart  ^orth  American  Newspaper 

and  must  select  and  reject  as  does  a  .\ltiance.  Inc . 

painter  and  organize  his  picture  as  com- 

pletely  as  it  is  physically  possible.  As  ^‘”'•1'  .Tecsey  News  Bureau 
a  result,  his  photographs  often  have 

the  effect,  in  composition,  of  a  work  I’an-Hellenic  American  For- 
by  a  masterly  painter.  ‘‘•R"  Syndicate.... 

Mr.  Brown,  who  supervises  both  the 
news  and  advertising  cameramen,  re-  Park  Row  News  .Service. . . 


Time*  Weekly  Feature 
Carries  Real  Estate  News 

The  Los  Angeles  Times  recently 
EDITOR  man.\c;er  published  “Vol.  1,  Xo.  1”  of  the  “Realty 

Informant.”  quarter-page  promotional 
Milton  R.  laccbs  'eature  for  the  classified  realty  columns 
and  the  Sunday  real  estate  section, 

Peter  Edsort .  Herbert  W.  Walker  made  up  ill  miniature  newspaper 

format. 

CTas.  S.  Zack .  M.  C.  Zack  1  he  Informant  runs  on  Tuesdays,  oc¬ 

cupying  space  in  the  advertising  col- 
R  F  vtriver  umns,  and  is  devoted  principally  to 

. news  about  the  advertisers  which  other¬ 
wise  would  run  as  publicity  in  the  real 

3’erritt  Rond . John  N.  Wheeler  estate  section.  Advantages  of  handling 

M  G  .Stevenson..  M.  H.  Steve  Ste-  ‘he  problem  this  way  are  that  it  keeps 
venson  the  real  estate  section  free  for  news; 

pleases  the  advertisers,  and  draws 


. .  R.  E.  Moyer 


eign  Press  Syndicate -  1228-1231  Park  Row  ronrlpr  attention  to  realtv  advertisinff 

Bldg..  New  York...  Demetrius  N.  Tse-  Demetrius  N.  Tse-  reaoer  attention  to  realty  aovertising 
cos  .  cos  A  similar  department  devoted  to  aut 


news  and  advertising  cameramen,  re-  Park  Row-  News  .Service. . .  280  Bro.idway.  New 

fers  to  straight  news  photography  as  .  21!°' and '  c/^^timti^^  . 

routine  reporting  while  artistic  cam-  av..  Washington.  D. 

era  studies,  both  of  people  and  land-  ,  C . . Watson  Davis,  dir. 

scapes,  are  “feature  articles.”  Just  as  Southern  News  .Service  ..  P.  O  Box  2489.  Birm-  ,,  1..  . 

,  .  1  .  I  il.  ingham,  Ala .  t-eo.  H.  Watson...  Geo.  H.  Watson 

every  cub  reporter  must  first  learn  the  Trans-Atlantic  News  .Srr 


cos  -  •  ^  similar  department  devoted  to  auto¬ 

mobile  advertisers  was  started  several 
Theodore  Kaufman  ,i-,ytiths  ago,  and  proved  successful. 


rudiments  of  his  trade,  so  must  every  vice  . 

news  photographer,  according  to  Mr.  _ 

Brown  ^  . 

Referring  to  the  “good  old  days” 
when  news  pictures  were  a  novelty  and  ^  niversal  Press  .-\ssn.  . . 
every  newspaper  had  to  depend  upon 


RADDON,  JR.,  SUNDAY  EDITOR 

Sam  Raddon,  Jr.,  has  been  appointed 
Sunday  editor  of  the  Portland  Oregon 
Journal.  Raddon  has  been  assistant 
city  editor  of  the  paper  for  several 


vice  .  63  Park  Row.  New-  Journal.  Raddon  has  been  assistant 

York  .  Prescott  Dennett..  E.  W.  Nassauer  -.  pHitnr  nf  the  naner  for  several 

nited  Press  Assns .  220  E.  42d  st..  New  ‘-'D  , 

York  .  K.  A.  Bickel.  pres.  Clem  J.  Randau.  years.  His  place  was  taken  by  Wal- 

gen.  bus.  mgr.  lace  S.  Wharton.  Sterling  Green, 

niversal  Press  .-\ssn .  176  W.  Adams  st..  Chi-  former  editor  of  the  Unii'ersity  of  Ore- 

.  uT...  ..  .  ..  ;  .  son  Emerald  (Eugene,  Ore.),  has 


its  own  I>hotOgraphers  for  pictures  of  I'nlversal  Service  .  23s  E.  45th  st..  New 


Mu  big  news  events — in  other  words,  “be¬ 
fore  syndicates"— Mr.  Brown  related  Washington  Post  News  .Ser- 
experiences  he  encountered.  His  work-  vice  .  Washington,  D.  C. 


York  .  M.  .\.  White .  Geo.  T.  Har 

greaves,  bus.  mgr 


ing  motto  has  always  been;  “Get  a  Washington  Radio  News  . 

good  shot  and  get  it  back  to  the  of-  •  cc'ice  .  6._i^A^^e^.Idg.,  Wash- 

fice.”  He  doesn't  believe  in  wasting  too  Worldwide  News  Service.  56  Bellevue  st..  New 


much  time  in  taking  a  number  of  pic- 
tures,  and  running  the  risk  of  his  paper 
not  having  a  picture  when  it  is  needed 
Bollj  to  go  with  a  story. 

Typical  of  his  adage.  “Jack  be  nimble. 

Jack  be  quick."  Mr.  Brown  “sCiHiped"  Elizabeth  Casey  Caking 
Chicago  dailies  when  the  Ea.'^tland  dis-  “  Home  Making  .  chools. 

_ _  aster  occurred  several  years  ago.  He  DeBoth  Home  Makers' 

i  rushed  to  the  scene  of  the  overturned  Schools  . 


Bertram  F.  I.inz . 

J.  J.  Bosdan .  A.  M.  Weiss 


former  editor  of  the  Unii'ersity  of  Ore¬ 
gon  Emerald  (Eugene,  Ore.),  has 
joined  the  local  staff.  Green  made  a 
Y-  H®''  tour  of  Japan  and  Manchuokuo  with 
,  us.  mgr.  Japanese  American  Student. s  asso- 
hiele  ciation  this  siynmer.  Richard  H.  Syring, 

vacation  staff  member,  has  been  added 
to  the  permanent  staff. 


SPECIAL  SERVICES 
Cooking  School* 


&  Home  Making  Schools.  2(196  Grand  av..  St. 

Paul,  Minn . F.lizabeth  Casey 


NEW  COLLEGE  GROUP 

Editors  of  30  college  and  university 
newspapers  in  the  United  States  and 
Canada  meeting  Sept.  15  in  the  Hotel 
Barclay,  New  York,  as  the  guests  of  the 
Literary  Digest,  organized  the  Associ¬ 
ation  of  College  Rlitors  and  elected 
Francis  G.  Smith,  editor.  Daily  Prince- 
tonian,  president  of  the  group.  No  other 


Recii>e  Service  Co .  3160  Kensington  av.. 

Philadelphia,  Pa . .  Richard  S.  Bond 


organization  is  to  stimulate  the  interests 
of  students  throughout  the  world  in  pro¬ 
moting  peace,  good  government  and  a 
higher  standard  of  living. 


Pi  rushed  to  the  scene  of  the  overturned  Schools  .  2032  Graybar  ^ Ionian,  president  of  the  group.  No  other 

i  Onrariost„  Chicago  . Jessie  M.  DeBoth.  officers  were  named  The  aim  of  the 

.  pUteholdtT  cuntaining  two  plates.  He  dir.  organization  is  to  stimulate  the  interests 

snapjied  two  dramatic  pictures  of  the  H.mie  Elconomics  Service  x.  ^  ,  of  students  throughout  the  world  in  pro- 

twe  sc™.  an,l  clashc!  back  the  s;;;icV 'r;: ' ! ! I ! .  mMing  peace,  good,  government  and  a 

Office  with  the  first  pictures  ot  the  Philadelphia.  Pa . .  Richard  S.  Bond  higher  Standard  of  living. 

disaster.  His  paper,  as  a  result,  carried  - 

exclusive  pictures  in  the  first  edition.  Research  ELECTRICAL  APPLIANCE  SHOW 

In  1907,  Mr.  Brown  was  sent  to  San  Editorial  Research  Reports.  Washington  D.  C....  RichaH  Boeckel...  B.  P.  Garnett  y.  rpia  J  Herald  in  co- 

Francisci.  niff  k'imrstrtn  lamaii-a  tn  Research  .Service  ..  30  N.  LaSalle.  Chicago  Dr.  George  H.  '  olmnil  tfia.  )  neata  in  CO 

rraiicisco  and  Kingston,  Jamaica,  to  Gallup  .  Harold  H.  Ander-  operation  with  local  dealers  of  electric 

itC  8®*  earthquake  pictures.  It  was  while  son.  E.  P.  Conley  refrigerators  and  air-conditioning  equip- 

in  Jamaica  that  ke  endeavored  to  photo-  Religious  Service*  ment,  is  sponsoring  Miami’s  first  elec- 

graph  the  arrogant  (lov.  .-Mexaiider  The  Ellis  Service  .  Swarthmore.  Pa .  William  T.  Ellis..  .\.  F.  Alger  trical  appliance  show,  which  opened 

tSwettenham.  who  stoned  the  Daily  International  R  e  1  i  g  i  o ..  s  .Saturday.  Sept.  29.  aAd  continues  for 

ew-s  photographer.  But  Brown  got  .  '^Cies-^Ianr Ohio. .^V  D.  Carl  Y.-ider....  D.  Carl  ^oder  one  week. 

S  picture,  showing  the  English  gov-  Keyes  .-\dvertising  Service.  Peru,  Ind .  J.  L.  Keyes .  J.  L.  Keyes  - - 

■nor  throwing  tile  stone  at  him.  The  Religious  Copy  Service  ...  Ardmore,  Pa .  Herbert  H.  Smith.  H.  A.  Hosterman  BASEBALL  SOUVENIR  EDITION 

ddent  cau.sed  world-wicle  comment  in  332  North  Orl.-mdo.  -The  DcIroi’I  rfiiicj  published  a  special 

|cw  ot  (.jov.  Swetteiiham  s  previous  Hollywood,  Calif....  Joseph  Hallinan...  L.  G.  Christensen  "Tiger  Souvenir  Section”  Sunday.  Sept, 

iscourtcous  refusal  to  accept  the  aid  William  Southern.  Jr . Independence,  Mo.  ...  Wm.  Southern.  Jr .  23,  in  honor  of  the  Detroit  baseball  club. 

f  .\dmiral  Davis  and  the  U.  S.  Navy  p,....  H  contained  autographed  pictures  of  all 

)  restore  order  in  the  devastated  area.  ,,  n  v-  v  t  ^  f  .  s  r.  v,  f  ,  *  i,  plavers,  complete  batting  and  fielding 

he  stone-throwing  picture  was  printed  National  "pr/^s  ^Bldg.’.  records,  highlights  of  the  season’s  play 

1  newspapers  throughout  the  world.  Washington.  D.  C..  George  H.  Man  and  a  history  of  every  player. 

Mr.  Brown  hails  the  present  electric  .  George  H.  Man-  _ 

ash  bulb  as  the  greatest  contribution  ^''Bure^au”!^ .  93  N.  William  st..  Ber  CONTEST 

3  newspaper  photography  to  date.  genfield.  .N.  J .  Chas.  s  Zack .  .M.  C.  Zack  The  kno.ri'tlle  (Tenn.)  Journal  ha 

“It  permits  a  photographer  to  take  L’niversal  Trade  Press  .Syn  launched  its  first  annual  home  sewinj 


ELECTRICAL  APPLIANCE  SHOW 

tichardeMel.^.  B.  P.  Garnett 

Gallup  .  Harold  H.  Ander-  operation  with  local  dealers  of  electric 

son.  E.  P.  Conley  refrigerators  and  air-conditioning  equip- 
*•  ment,  is  sponsoring  Miami’s  first  elec- 

Villiam  T.  Ellis..  .\.  F.  Alger  trical  appliance  show,  which  opened 

-Saturday.  Sept.  29.  and  continues  for 
D.  Carl  Yoder....  D.  Carl  ^  oder  one  week. 

J.  L.  Keyes .  J.  L.  Keyes  - - 

Herbert  H.  Smith.  H.  A.  Hosterman  BASEBALL  SOUVENIR  EDITION 

The  Detroit  Times  published  a  special 
loseph  Hallinan...  L.  G.  Christensen  "Tiger  Souvenir  Section”  Sunday.  Sept. 

A  m.  Southern.  Jr .  23,  in  honor  of  the  Detroit  baseball  club. 

■cates  contained  autographed  pictures  of  all 

.  .  r.  .  L-  .  »  ib  u  plavers,  complete  batting  and  fielding 
Krnest  A.  Dench..  Ernest  A.  Dench  .  ,  •  .  f-  ,  „  r 

records,  highlights  of  the  seasons  play, 

r. eorge  H.  Man-  and  a  history  of  every  player, 

ning  .  George  H.  Man-  - 

ning  HOME  SEWING  CONTEST 

Chas.  s  Zack .  .M.  C.  Zack  The  Kno.riille  (Tenn.)  Journal  has 

launched  its  first  annual  home  sewing 


Wm.  Southern.  Jr. 


ning  .  George  H.  Man¬ 

ning 


l4ozens  of  pictures  inside,  where  before,  .  ■'^'’Yo^k'’'!'.*.”.”  .  .Myron  S.  Blumen  contest,  with  $600  in  cash  awards  and 

Jwhen  flashlight  ptiwder  was  used,  he  ihal  prizes. 
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Editor  &  Publisher  for  September  29,  1934 


DDTT'ICIJ  A  IWIH  A  QQ  A  land  and  Mr.  Harrison,  are  very  evenly  involved  in  his  message.  I  inclose  an 

wr  DlAl  I  liSri  %J  matched,  and  a  few  votes  may  elect  article  from  the  New  York  Times  of 

MOXF  PITT  1  A  IN  SPOXl  IfmHT  either  one.  Mr.  Harrison  is  a  high-  .August  22d,  and  remain, 

1  r.  r U  1  L,.  A.  1  11VII1.0  11^  orv-r  I  l  ^  believer  on  the  .\merican  “  ‘Yours  faithfully. 

Lord  SackviUe- West’s  Imprudent  Reply  to  Unknown  Writer  Had  of  all  questions,  and,  undoubtedly  “ ‘L.  S.  Sackville  Wpx.' 

•  r  ^  oii  pnpmv  rtf  Rriti^n  intprPQt«  crpn^rallv.  **if  vs.’i11  K*a  nnfir‘#iH  *  rrtmm<»ntc  fV»A 


- - ;  . .  enemy  of  British  interests  generally.  “It  will  be  noticed,”  comments  the 

Big  Elffect  on  Cleveland-Harrison  Campaign  The  State  is  equally  divided  between  Times,  "that  throughout  the  epistle 

and  Forced  His  Recall  parties,  and  a  mere  handful  of  our  there  runs  an  undercurrent  of  complete 

- —  _  _  naturalized  countrymen  can  turn  it  confidence  in  the  amicable  intentions  of 

ON'E  of  the  dramatic  moments  in  "The  Times  this  morning  is  able  to  either  way.  When  it  is  remembered  the  Cleveland  administration  toward 
journalism  in  the  last  half  century  lay  before  its  readers  a  document  which  that  a  small  state  (Colorado)  defeated  Great  Britain  and  British  interests, 
was  the  Sunday  morning  in  October,  goes  a  long  way  to  substantiate  the  Mr.  Tilden  in  1876  and  elected  Mr.  One  would  judge  that  the  writer  was 
1888,  when  the  Los  Angeles  Tunes  first  statements  made  by  the  Republican  Hayes,  the  Republican,  the  importance  conscious  that  a  satisfactory  private  ar- 
gave  to  the  world  the  sensational  Lord  papers  regarding  the  bond  of  brother-  of  California  is  at  once  apparent  to  all.  rangement  exists  between  the  adminis- 
Sackville-West-Murchison  correspond-  hood  which  exists  between  the  British  As  you  are  at  the  fountain  head  of  tration  and  the  British  government  upon 
ence.  and  the  Democratic  party.  Last  month  knowledge  on  this  question,  and  know  questions  at  issue  between  the  two 

The  instantaneous  reverberations  more  a  reputable  and  reliable  citizen  of  Pom-  whether  Mr.  Oeveland’s  present  policy  countries.” 
than  echoed  throughout  the  world.  They  ona  sent  the  following  letter  to  _  the  is  temporary  only,  and  whether  he  will.  The  letters  were  a  national  sensation, 
were  credited  with  throwing  the  weight  Hon.  L.  S.  Sackville-\\  est,  British  as  soon  as  he  secures  another  term  of  All  day  Sunday  the  wires  to  the  east 
of  public  approval  in  that  Presidential  minister  at  Washington.  The  name  of  four  years  in  the  Presidency,  suspend  burned.  On  Monday  morning,  the  New 
election  year  to  Benjamin  Harrison,  the  writer  was  withheld  by  his  request,  it  for  one  of  friendship  and  free  trade,  York  Tribune,  organ  of  the  Republican 
bringing  about  the  defeat  of  Oeveland  but  can  be  produced  if  need  be :  I  apply  to  you  privately  and  confiden-  party,  printed  them,  as  did  other 

who  was  up  for  re-election.  They  re-  “  ‘Pomona,  Cal.,  Sept.  4,  1888.  To  tially  for  information,  which  shall  in  Republican  papers  throughout  the 
suited  in  the  hurried  withdrawal  from  the  British  Minister,  Washington,  D.  C.  turn  be  treated  as  entirely  secret.  Such  country. 

Washington  of  Lord  Sackville-West,  ‘‘  ‘Sir :  The  gravity  of  the  political  information  would  put  me  at  rest  my-  Later  the  Times,  and  other  newspa- 
who  since  1881  had  been  Great  Britain’s  situation  here  and  the  duties  of  those  self,  and,  if  favorable  to  Mr.  Cleveland,  pers.  had  the  letter  lithographed,  and 
minister  to  this  countrj',  on  the  grounds  voters  who  are  of  English  birth,  but  enable  me,  on  my  own  responsibility,  published  a  facsimile, 

that  he  had  been  unduly  interested  in  still  consider  England  the  mother  land,  to  assure  many  of  our  countrymen  that  The  Democrats,  who  had  been  riding 

American  politics.  constitute  the  apology  I  hereby  offer  for  they  would  do  England  a  service  by  in  iiower,  found  themselves  demoralized 

Seven  years  later  the  affair  had  not  intruding  for  information.  Mr.  Cleve-  voting  for  Cleveland  and  against  the  Hasty  conferences  were  held.  Secre- 
yet  blown  over,  for  in  1895  in  London  land’s  message  to  Congress  on  the  Republican  system  of  tariff.  .\s  I  be-  tary  of  State  Bayard,  under  instructions 
the  former  diplomat  to  the  United  fishery  question  justly  excites  our  alarm  fore  observed,  we  know  not  what  to  from  President  Cleveland,  demanded 
States  issued  a  52-page  pamphlet  “for  and  compels  us  to  seek  further  knowl-  do.  but  look  for  more  light  on  a  mys-  that  the  British  Government  recall  Lord 
private  distribution,”  entitled  “My  Mis-  edge  before  finally  casting  our  votes  terious  subject  which  the  sooner  it  Sackville-West  for  unwarranted  in- 
sion  to  the  United  States,  1881-89,”  in  for  him  as  we  had  intended  to  do.  comes  will  better  serve  true  Englishmen  terference  in  .\merican  domestic 
which  he  attempted  his  defense  and  an  Many  English  citizens  have  for  years  in  casting  their  votes.  affairs. 

explanation  of  the  matter.  refrained  from  being  naturalized  as  “  ‘Yours  very  respectfully.  Two  days  before  the  election  Lord 

To  this  journalistic  and  political  feat,  they  thought  no  good  would  accrue  “  ‘Charles  F.  Murchison.’  Sackville- \Vest  was  recalled, 

the  Times  has  since  pointed  as  the  fac-  from  the  act,  but  Mr.  Cleveland‘s  ad-  “In  reply  he  received  an  autograph  But  the  damage  was  done— the  cor- 
tor  which  first  brought  national  and  ministration  has  been  so  favorable  and  letter  from  Sackville-West:  respondence  proved  a  break  that  helped 

international  recognition  to  the  little  friendly  toward  England,  so  kind  in  “ ‘Beverly,  Mass.,  Sept.  13,  1888.  Sir:  decide  the  Presidential  campaign  of  that 

daily  in  the  little  southwestern  pueblo,  not  enforcing  the  retaliation  act  passed  I  am  in  receipt  of  your  letter  of  the  year. 

Literally  over  night  the  paiier  emerged  by  Congress,  so  sound  on  the  free-trade  4th  inst.,  and  beg  to  say  that  I  fully  - 

from  comparative  obscurity  into  the  question,  and  so  hostile  to  the  dynamite  appreciate  the  difficulty  in  which  you  TWO  NAMED  TO  CONGRESS 
spotlight  of  national  journalism.  At  school  of  Ireland,  that  by  the  hundreds  find  yourself  in  casting  your  vote.  You  congressional  districts  in  South 

the  time  the  correspondence  was  pub-  -yes,  by  the  thousands-they  have  be-  are  probably  aware  that  any  political  Georgia  will  be  represented  in  Washing- 

hshed,  the  Times  had  yet  to  pass  its  come  naturalized  for  the  express  pur-  party  which  openly  favored  the  mother  U  q  ^  .  newsnaoer 

seventh  anniversary  as  a  daily  paper,  pose  of  helping  to  elect  him  over  again,  country  at  the  present  moment  would  In  th,.  first  Histrirt 

The  Cleveland-Harrison  campaign  the  one  above  all  of  .American  poHti-  lose  popularity,  and  that  the  party  in  Savannah,  Hugh  Petersin,  jr-  editor, 

was  closely  fought.  Republicans,  dur-  cians  they  consider  their  own  and  their  power  is  fully  aware  of  this  fact.  The  w,  ’ 

ing  the  first  four  years  of  Cleveland’s  country’s  best  friend.  I  am  one  of  these  party,  however,  is.  I  believe,  still  dcsir-  w^kl,.  ”3*  noSS 


ing  me  nrsi  lour  years  01  u-ieveiana  s  country  s  ocsi  incnu.  1  am  one  01  incsc  party,  nowever,  is,  1  ociicvc,  stiii  ucsir-  ^^.35  nominated  bv  the  Demo- 

incumbency,  had  noted  strong  partiality  unfortunates,  with  a  right  to  vote  for  ous  of  maintaining  friendly  relations  .  ^ 

of  the  British  press  and  public  for  the  President  in  November.  I  am  unable  with  Great  Britain,  and  is  still  as  desir- 

President,  and  in  this  campaign  thought  to  understand  for  whom  I  shall  cast  ous  of  settling  all  questions  with  Can-  ‘  :„u.u  Hietrir-’t  ^  A  cim.iar 

they  saw  the  insidious  influence  of  Brit-  my  ballot,  when  but  one  month  ago  I  ada,  which  have  been  unfortunately  re-  nominated  to  the  state  assemhiv 

ish  strategy  thrown  into  the  balance  on  was  sure  Mr.  Qeveland  was  the  man.  opened  since  the  retraction  of  the  treaty  romov  v  h  ™,i;r;ch..r 

the  side  of  free  trade.  If  Cleveland  was  pursuing  a  new  policy  by  the  Republican  majority  in  the  Sen- 

Then  in  August,  1888,  Cleveland  is-  toward  Canada  temporarily  only,  and  ate,  and  by  the  President’s  message  to  .  .  f  P  \frr:nt„ 

sued  his  retaliation  message,  which  was  for  the  sake  of  obtaining  popularity  which  you  allude.  All  allowances  must, 

classed  by  his  political  opponents  as  a  and  continuation  of  the  office  four  years  therefore,  be  made  for  the  political  sit-  14  ,  ^  *  -tu  ray 

mere  subterfuge  to  regain  lost  ground  more,  but  intends  to  cease  his  policy  nation  as  regards  the  Presidential  elec-  .......a’ 

and  to  reclaim  the  Irish- American  vote,  when  his  re-election  is  secured  in  No-  tion  thus  created.  It  is,  however,  im-  ;■  J  ^  Associa- 

To  George  Osgoodby,  a  fruit  growei  vember,  and  again  favor  England’s  in-  possible  to  predict  the  course  which  ,  ^  i  ..k  Commissioner 

of  Pomona,  Cal.,  there  seemed  only  one  terest,  then  I  should  have  no  further  President  Cleveland  may  pursue  in  the  .  ®  ..  •  a  position  he 

way  to  ascertain  the  real  interest  of  doubts,  but  go  forward  and  vote  for  matter  of  retaliations,  should  he  be  elec-  4'  e  its  inception  years  ago. 

the  retaliation.  That  was  to  write  to  him.  I  know  of  no  one  better  able  to  ted;  but  there  is  every  reason  to  believe  _  m;  1,  '  . "^wspaper 

Lxird  Sackville-West,  representing  him-  direct  me,  sir,  and  I  respectfully  ask  that,  while  upholding  the  position  he 

self  as  one  of  a  group  of  former  Briti-  your  advice  in  the  matter.  I  will  fur-  has  taken,  he  will  manifest  a  spirit  of  i-'r.  *  ^  r  1  ^  Comms- 

ish  subjects,  now  naturalized  Amer-  ther  add  that  the  two  men,  Mr.  Cleve-  conciliation  in  dealing  with  the  question  .  success  ui  candidates  mr  Gcn- 

icans  and  eniitled  to  vote,  but  with  sym-  _ _  W  Kirkland 

The  President’s  recent  dSn" h?din:  I  “FASHION  MIRROR”  INCREASED  LINAGE  1  ?i“e'pre.'d“t ’ 

fiispdthem  ShonlH  thi-v  votP  for  him?  - - -  .  Charles__ D.__  Roundtree,  editor. 


leans  and  entitled  to  vote,  but  with  sym¬ 
pathies  still  with  the  mother  country. 
The  President’s  recent  actions  had  con¬ 
fused  them.  Should  they  vote  for  him? 

Osgoodby  wrote  the  letter,  signing 
the  fictitious  name  of  Charles  F.  Muchi- 
son.  He  received  an  immediate  reply 
on  stationery  of  the  British  Embassy 
and  Lord  Sackville-West’s  signature, 
stating  that  Cleveland  had  shown  him¬ 
self  friendly  to  British  interests  and  if 
re-elected  probably  would  continue  to 
do  so. 

On  Friday  afternoon,  Oct.  19,  two 
weeks  before  the  election,  Osgoodby 
appeared  at  the  Times  office  with  a 
card  of  introduction  to  Harry  Chandler, 
then  circulation  manager.  He  showed 
Mr.  Chandler  copies  of  the  letters. 
Mr.  Chandler  took  him  directly  to  Gen. 
Harrison  Gray  Otis,  the  publisher  and 
editor. 

On  Sunday  morning,  Oct.  21,  the 
Times  published  the  correspondence  on 
the  editorial  page,  under  the  heading, 
“The  Anglo-Democrat  Alliance,”  and 
with  these  explanatory  notes: 

“Democrats  are  very  eager  to  deny 
the  statement  that  the  British  deeply 


IVrightsville  Headlight ;  Fred  Ricket- 
ror,”  which  runs  on  Thursdays,  and  son,  Douglas  Coffee  County  Progress, 
which  recently  started  its  second  season  snd  Rush  Burton,  editor,  Lavotua 


after  a  short  summer  layoff.  .Although  Times,  who  sought  reelection  from 
not  a  new  idea,  many  features  of  the  Franklin  county.  Nomination  in  Georgia 


cooperative  page  have  been  developed  's  equal  to  election. 

by  the  Citizen-News  under  the  direc-  - 

tion  of  T.  Harwood  Young,  advertising  3,892  WROTE 
manager.  Because  of  the  ' 


3,892  WROTE  LOVE  STORIES 

Because  of  the  tremendous  response 


1 1 

ip 


Space  is  sold  at  regular  rates,  with  to  the  Chicago  Daily  News’  recent  re- 
no  premium  asked,  although  a  charge  quest  for  “real  love  stories,”  it  was  nec- 
is  made  for  the  engravings.  All  details  essary  to  give  three  prizes  of  $25  each 


are  handled  by  the  artist,  Mae  Spen-  instead  of  one,  Leola  .Mlard,  Daily 


cer,  who  handles  the  page  on  a  com-  News  womens  editor,  announced  this 
mission  basis.  She  maps  out  a  pro-  week. 


gram  several  weeks  in  advance,  devel¬ 
oping  ideas  to  fit  various  civic  events, 
motion  picture  premieres  and  similar 


sympathize  with  them  in  the  present  N  ine  sketches  fill  the  page  attrac-  an  extra  page  ot  comics  to  its  aaiiy  eoi- 

political  contest,  and  ardently  hope  for  AN  interesting  way  of  handling  a  tively.  Occasionally  when  more  have  tion,  giving  the  tabloid  two  full  pages 
their  victory  at  the  polls.  They  even  weekly  style  page  that  has  won  been  in  order,  the  feature  has  gone  into  of  comic  strips  and  features. 

go  so  far  as  to  try  and  make  us  be-  the  interest  of  high-class  merchants  in  a  double  truck.  According  to  Mr.  - 

lieve  that  Blaine,  who  is  supposed  by  the  community  as  well  as  the  news-  Young  the  idea  has  been  productive  of  NEW  VIDA  HURST  SERIAL 
.L-  1.  i-.j-  _  Yr  • _ _  _ _ I _  _ K..  tw...  a 


mi 


JINX  CARTOON  CONTEST 

Cartoon.s  suggesting  an  old  jinx  or 


features.  She  then  sells  the  merchants  superstition  are  being  published  in  the 
on  specific  ideas.  They  suggest  features  Pittsburgh  Press  in  a  new  contest  with 
to  be  emphasized,  and  she  groups  them  713  prizes  totaling  $2,000.  The  read- 
in  an  interesting  layout.  Chatty  cap-  ers  fit  the  jinx  to  the  picture. 

tions  complete  the  air  of  informality  - 

which  gives  the  page  its  distinctive-  ADDS  EXTRA  COMIC  PAGE 
ness.  The  Chicago  Daily  Times  has  added 

Nine  sketches  fill  the  page  attrac-  an  extra  page  of  comics  to  its  daily  edi- 


lii 


lieve  that  Blaine,  who  is  supposed  by  the  community  as  well  as  the  news-  Young  the  idea  has  been  productive  of  NEW  VIDA  HURST  SERIAL^ 
the  British  to  ^  the  leading  living  ex-  paper’s  readers  is  being  used  by  the  much  additional  space,  since  most  of  the  A  new  30-installment  serial, 
ponent  of  Republicianism,  is  the  object  Hollywood  (Cal.)  Citizen-News  to  in-  merchants  cooperating  use  the  fashion  Stewardess,”  written  by  Vida  Hurst, « 
of  their  chief  admiration  and  that  they  crease  advertising  revenue.  sketches  in  addition  to  their  regular  being  released  by  the  Register  ant 

positively  detest  Mr.  Cleveland.  This  is  the  “Hollywood  Fashion  Mir-  contract  space.  Tribune  Syndicate,  Des  Moines. 
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ILION  CITIZEN  OF  SEPT.  26,  1884,  MADE 
NEWSPAPER  PRODUCTION  HISTORY 

First  Paper  to  Be  Set  by  Machine  and  Printed  on  Electrically-^ 
Driven  Press — Geo.  W.  Weaver  Was  Its  Resourceful 
and  Inventive  Editor 

THE  ILION  CITIZEN. 


Reproduction  of  the  famous  Sept.  26,  1884,  issue  of  the  Ilion  (N.  Y.)  Citizen 
from  a  copy  in  Editor  &  Publisher  Museum. 


Fifty  years  ago  this  week — on  Sept. 

26.  1884— the  //io«  (X.  Y.)  Cilhen 
announced  that  it  was  the  first  news¬ 
paper  in  the  world 
to  be  set  entirely 
by  machine  and 
printed  by  elec- 
t  r  i  c  i  t  y.  Six 
months  earlier,  on 
March  14,  the  Cit¬ 
izen,  a  weekly 
published  by- 
George  \V.  Wea¬ 
ver,  had  made  his¬ 
tory  by  publishing 
its  edition  with 
electrical  power. 
So  far  as  Editor 
&  Publisher  has 
been  able  to  de¬ 
termine,  this  was  the  first  attempt  to 
apply  electricity  to  newspaper  nress  pro¬ 
pulsion  in  the  United  States,  and  oc¬ 
curred  about  the  same  time  as  the  simi¬ 
lar  experiment  of  the  Somerset  County 
Gazette  in  England.  In  neither  case  did 
the  publishers  continue  the  electrical 
power  plant,  generators  and  motors 
of  the  day  being  too  small  and  uncer¬ 
tain  of  operation  for  continuous  service. 

•  The  Sept.  26  issue  of  the  Ilion  Citizen 
;  is  nevertheless  one  of  the  most  intercst- 
1  ing  journals  that  ever  came  to  a  news- 
-  paperman’s  desk.  It  is  printed  on  all¬ 
rag  paper — then  being  gradually  dis¬ 
placed  by  the  groundwood  product — and 
the  copy  in  Editor  &  Publisher  Mu- 
J  seum  is  as  legible  today  as  it  was  50 
•  years  ago.  A  long  account  is  given  on 
s  Page  One  of  the  attempts  to  devise  a 
mechanical  typesetter  prior  to  Mergen- 
thaler’s  invention,  which,  apparently,  did 
not  come  to  the  editor’s  knowledge  until 
t  shortly  afterwards.  The  Citizen  was 
i5  set  (body  type  only)  on  a  machine  in- 
j  vented  by  John  L.  McMillan  and  con¬ 


structed  in  the  Remington  armory  at 
Ilion. 

“Two  operatives  are  required  for  the 
setting  machine — one  to  manipulate  the 
keyboard  and  one  to  space,  while  the 
distributor  requires  about  half  the  time 
of  an  attendant  to  feed  the  lines  to  it,” 
says  a  description  in  the  Citizen.  “The 
capacity  of  the  setting  machine  is  5,000 
ems  per  hour  and  no  power  other  than 
the  fingering  of  the  keyboard  is  re- 
quired.  The  distributor  is  automatic  in 
its  distribution  of  the  letters  and  has  a 
capacity  equal  to  the  setting  machine. 
The  face  of  the  type  is  not  touched  in 
its  passage  through  either  machine. 
Type  can  be  set  and  distributed  at  con¬ 
siderably  less  than  half  the  cost  of  hand 
labor.” 

Strangely  enough,  the  issue  carries  no 
detailed  description  of  the  process, 
though  the  previous  attempts  are  min¬ 
utely  described.  The  Alden  machine  is 
mentioned  as  having  caused  a  stir  in  the 
late  5()'s,  failing  because  it  was  costly  to 
manufacture  and  slow  in  operation. 
The  Westcott  machine,  an  attempt  at  a 
non-distribution  system,  had  similarly 
fatal  defects.  The  germ  of  the  later 
Mergenthaler  keyboard  and  .magazines 
appeared  in  tbe  Kastenbien  machine, 
which  won  a  short-lived  popularity,  and 
broke  on  the  rocks  of  expensive  manu¬ 
facture.  \  combination  of  several  pre¬ 
vious  ideas  was  made  by  Henry  A. 
Burr  of  New  York,  whose  machine 
effected  distribution  by  a  combination 
of  nicks  in  the  type  somewhat  similar 
to  present-day  slug-casting  practice. 
The  Thorne  machine,  many  of  which 
came  into  use  before  and  after  the  ar¬ 
rival  of  the  Linotype,  was  the  first  to 
make  practical  use  of  a  belt  to  assemble 
the  individual  letters.  The  nicks  were 
also  used  for  distributor  combination  in 
this  machine. 


Mr.  Weaver  was  properly  conserva¬ 
tive  concerning  the  merits  of  the  ma¬ 
chine  he  was  using,  though  in  appear¬ 
ance  its  product  compares  well  with  any 
modern  body-type  job,  but  he  was  not 
at  all  reserved  in  his  views  for  the 
future 

"It  seems  to  us,”  he  wrote,  “that  the 
greatest  field  of  usefulness  for  these 
machines  is  on  our  leading  dailies, 
where  a  telegram  is  often  cut  into  six 
or  more  takes  and  given  to  as  many 
compositors  who  arc  required  to  space 
out  their  lines.  The  spacing  is  some¬ 
times  very  bad.  Now,  in  place  of  giving 
the  telegram  to  several  compositors,  it 
will  be  given  to  the  operators  of  one  of 
these  machines  and  set  up  and  justified 
in  the  time  it  would  take  seven  or  eight 
compositors  to  do  it.  We  venture  the 
assertion  that  the  time  is  not  far  distant 
when  to  one  of  these  machines  will  be 
attached  a  Morse  telegraphic  instrument, 
and  as  the  little  roll  of  indentated  paper 
passes  before  the  keyboard  operator,  he 
will  read  and  set  it  at  the  same  time. 
Or  perhaps,  instead  of  a  telegraphic  in¬ 
strument,  he  will  receive  the  message 
from  a  loud-speaking  telephone,  and 
thus  take  and  set  up  in  type  messages 
from  hundreds  of  miles  away.  We  risk 
the  prophecy.” 

Data  on  the  electrical  mechanism  is 
scanty,  a  quotation  from  the  Electrical 
World  of  Philadelphia  disclosing  that 
the  press  was  driven  by  a  motor  which 
received  its  power  from  “a  ten-lamp 
dynamo  15  rods  distant.” 

Mr.  Weaver,  as  the  above  prophecy 
indicates,  was  gifted  with  an  excellent 
imagination  and  also  had  inventive 
genius.  As  a  boy  he  equipped  his 
printing  and  machine  shop  with  his  own 
hand-made  devices.  He  bought  the 
Citizen  from  Eliphalet  Remington,  of 
the  arms  and  typewriter  firm,  after  it 
had  not  made  a  profit  for  25  years,  and 
in  the  first  year  turned  a  net  of  S5,0U0, 
increasing  it  for  several  years  there¬ 
after.  His  enterprise  brought  the  paper 
several  libel  suits,  which  were  success¬ 
fully  defended,  and  steady  gain  in  circu¬ 
lation.  .\lso,  he  was  hanged  in  effigy 
several  times,  duly  reporting  each  hang¬ 
ing  in  the  Citizen.  During  this  period, 
he  invented  and  patented  several  devices 
pertaining  to  the  printing  industry, 
among  them  a  facsimile  letter  machine 
which  was  the  base  of  the  later  Multi¬ 
graph  machine.  Later  he  invented  a  type 
for  the  close  imitation  of  typewriting 
without  the  use  of  a  ribbon  between  the 
form  and  the  paper.  He  cut  by  hand 
the  86  original  characters  from  which 
the  type  was  cast,  and  obtained  one  of 
the  few  patents  ever  granted  on  a  type 
design. 

Mr.  Weaver  was  born  in  1856,  and 
spent  his  boyhood  near  Elmira,  where 
he  carried  the  Morning  Advertiser  and 
worked  Saturdays  as  a  “devil.”  He 
was  a  star  student,  completing  the  four- 
year  arts  course  at  Syracuse  University 
in  three  years,  besides  founding  the 
junior  year  book,  holding  important 
student  offices  and  organizing  the  first 
student  athletic  activities.  The  accom¬ 
panying  photograph  was  taken  in  1878, 
shortly  after  his  graduation  and  just  be¬ 
fore  he  bought  the  Ilion  paper. 


COURT  SUSTAINS  DAILY 

The  Missouri  Supreme  Court  at  Jef¬ 
ferson  City  has  affirmed  the  decision  of 
a  jury  in  the  Circuit  Court  of  St.  Louis 
which  held  for  the  Star-Chronicle  Pub¬ 
lishing  Co.  in  the  suit  for  $50,000  ac¬ 
tual  and  $50,000  punitive  damages 
brought  against  it  by  May  Merriam, 
superintendent  of  the  St.  Louis  House 
of  Detention.  The  suit  was  based  upon 
articles  appearing  in  the  Star  in  June, 
1939  describing  conditions  that  existed 
in  the  building  where  delinquent  chil¬ 
dren  are  held  for  trial  or  other  legal 
disposition. 

BOOK  AD  SETS  RECORD 

First  full-page  advertisement  for  a 
single  book  to  appear  in  the  Saturday 
Evening  Post  since  1922  is  scheduled 
for  Oct.  27.  The  copy,  prepared  by 
Schwab  &  Beatty,  Inc.,  New  York,  ad¬ 
vertises  the  “Executive’s  Desk  Book,” 
published  by  John  C.  Winston  Com¬ 
pany,  Philadelphia.  Almost  the  same 
copy  was  run  in  the  New  York  Times. 


STUDENTS  TESTED  ON 
CURRENT  EVENTS 

Applicants  for  Journalism  Teaching 
at  Columbia  University  Must 
Write  on  Big  News 
Stories 

School  examinations  are  generally 
considered  useless  brain  twisters,  but 
Dean  Carl  W.  .\ckerman,  of  tbe  School 
of  Jcurnalism  at  Columbia  University, 
lays  great  stress  upon  the  entrance  ex¬ 
amination  which  every  student  must  take 
before  being  admitted  to  the  school. 

The  answers  to  the  questions  must  be 
typed.  The  length  of  the  examination 
is  two  hours  and  a  strict  deadline  is 
observed. 

.■\mong  other  things  the  student  is  re- 
(|uired  to  w  rite  a  300  to  500  word  auto¬ 
biography  stressing  his  interest  in  jour¬ 
nalism.  Other  questions  are  as  follows : 

Write  300  to  500  words,  giving  your 
opinion  on  the  relation  of  newspapers  to 
government. 

Write  about  300  words  stating  the 
facts  on  either  of  the  following; 

a.  Reorganization  of  the  NRA. 

b.  Tbe  textile  strike. 

What  news  event  reported  in  this 
morning’s  newspapers  do  you  consider 
the  most  significant?  Why? 

Write  100  words  each  on  five  of  the 
folk  wing ; 

a.  Bill  of  Rights. 

b.  Brain  Trust. 

c.  S.S.  Morro  Castle. 

d.  Coming  football  season. 

e.  Saar  plebiscite 

f.  America’s  cup. 

g.  London-Australian  air  race. 

h.  Upton  Sinclair. 

i.  Sinclair  Lewis. 

j.  Inflation. 

Most  of  the  students  taking  this  ex¬ 
amination  never  had  any  actual  experi¬ 
ence  in  newspaper  work.  As  most  of 
the  questions  are  timely,  whatever  Aey 
know  about  them,  their  knowledge  must 
come  from  reading  newspapers.  In  this 
way  the  school  hopes  to  ascertain  how 
much  the  prospective  students  read 
newspapers  and  in  what  fields  they  are 
interested  most. 


PRESS  INSTITUTE  IN  N.  J. 


Col.  McCormick  to  Speak  at  Banquet 
in  New  Brunswick 

Col.  Robert  R.  McCormick,  publisher 
of  the  Chicago  Tribune,  will  speak  on 
“Freedom  of  the  Press”  at  the  annual 
banquet  of  the  New  Jersey  Newspaper 
Institute  at  Rutgers  University,  New 
Brunswick,  Oct.  8. 

The  banquet  will  be  the  culminating 
feature  of  the  institute.  The  meeting 
opens  in  the  morning  with  remarks 
by  Col.  Charles  C.  Kahlert,  publisher 
of  the  Perth  Amboy  Evening  News, 
and  president  of  the  New  Jersey  Press 
Association  which  is  sponsoring  the  in¬ 
stitute. 

.\lso  in  the  morning  prizes  in  news¬ 
paper  contests  will  be  announced,  and 
the  state’s  newspapers  will  be  com¬ 
mented  upon  by  representative  readers. 

The  afternoon  session  will  hear  ad¬ 
dresses  by  Henry  F.  Mooberry,  chief 
of  the  New  Jersey  bureau  of  the  As¬ 
sociated  Press :  James  H.  Furay,  vice- 
president  of  the  United  Press;  James 
W.  Barrett,  editor  of  the  Press-Radio 
Bureau,  and  Elisha  Hanson,  Washing¬ 
ton  attorney  of  the  American  News¬ 
paper  Publishers’  Association. 


THOMPSON  TO  BERLIN 

Stanley'  G.  Thompson,  who  has  been 
with  the  .\ssociated  Press  news  and 
news  photo  departments  for  several 
years  in  Louisville,  Detroit  and  New 
York,  sailed  recently  from  New  York 
to  take  charge  of  the  A.  P.  Photo  Ser¬ 
vice  in  Germany.  According  to  N.  A. 
Huse,  executive  editor,  this  step  was 
taken  in  the  belief  that  it  is  best  to 
have  an  American  who  understands  the 
needs  of  United  States  papers  in  direct 
charge  of  the  service  from  such  an  im¬ 
portant  point.  Heretofore  the  photo 
service  in  Berlin  has  been  in  charge  of 
Germans,  under  the  supervision  of  Louis 
P.  Lochner,  A.  P.  chief  in  Berlin. 


Full  PageSf  Half  Pages — Standard  and  Tabloid  Sizi 


FULL-PAGE  SINGLE  FEATURES: 

Standard  and  Tabloid  Sizes  Both: 

TARZAN,  by  Edgar  Rice  Rurroughs. 

GRIN  AND  REAR  IT,  by  George  Lichty. 

Stanrlard  Size  Only: 

FOR  JUNIOR  READERS,  by  Dudley  T.  Fisher,  Jr. 

Tabloid  Size  Only: 

CYNICAL  SUSIE,  by  Reeky  Sharp  and  La  Verne  Harding. 

HALF-PAGES;  2  FEATURES: 

Standard  and  Tabloid  Sizes  Both: 

THE  CAPTAIN  AND  THE  KIDS  and  HAWKSHAW  THE 
DETECTIVE,  by  Rudolph  Dirks. 

RRONCHO  RILL  and  BUMPS,  by  Harrv  F.  O'Neill. 

HOW  IT  REGAN  dnd  IF  YOU  WANT  TO  KNOW,  by  Paul 
F'.  Rerdanier. 

FRITZI  RITZ  and  PHIL  FUMBLE,  bv  Ernie  Bushmiller. 

Bl  STER  BEANS  and  BUCKY  AND  HIS  PALS,  by  Robert 
L.  Dickev. 

LITTLE  MARY  MIXUP  and  ALL  IN  THE  FAMILY,  by 
R.  M.  BrinkerhofT. 


HALF-PAGES;  2  FEATURES  (Continued): 

Tabloid  Size  Only: 

LOOY  DOT  DOPE  and  COLONEL  WOWSER,  by  Johnnj 
Devlin. 

DANNY  DINGLE  and  DUB  DABS,  by  Bernard  Dibble. 

PAGES  DIVIDED  T\IO-THIRDS  AND  ONE-THIRD;  1 
FEATURES: 

Standard  and  Tabloid  Sizes  Both: 

ELLA  CINDERS  and  CHRIS  CRUSTY,  by  Bill  Conselnai 
and  Charlie  Plumb. 

BENNY  and  OPPORTUNITY  KNOX,  by  J.  Carver  Pusey. 

JOE  JINKS,  featuring  DYNAMITE  DUNN;  and  DIVOl 
DIGGERS,  by  Pedro  Llanuza. 

ALICE  IN  WONDERLAND  and  KNURL  THE  GNOME,  bj 
Olive  Ray  Scott  and  Ed  Kuekes. 

Tabloid  Size  Only: 

BILLY  MAKE-BELIEVE  and  HOW  TO  MAKE  IT,  by  Hair) 
Homan. 

PETER  PAT  and  PERCY  PENGUIN,  by  Mo’  LelT. 


For  samples  and  for  terms,  please  write  to 

UNITED  FEATURE  SYNDICATE 

MONTE  BOURJAILY,  General  Manager. 

220  East  42nd  Street,  New  York 
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